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Legacy Business Registry Case Report 

HEARING DATE: APRIL 19, 2017 
Filing Date: March 24, 2017 
Case No.: 2017-003782LBR 
Business Name: BrainWash, Inc.  
Business Address: 1126 Folsom Street   
Zoning: NCT (Folsom Street Neighborhood Commercial Transit)/ 
 65-X Height and Bulk District 
Block/Lot: 3730/014 
Applicant:  Jeffrey Zalles, President 

1126 Folsom Street 
San Francisco, CA 94103 

Nominated By: Supervisor Jane Kim, District 6 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
BrainWash, Inc. is a combination laundromat, internet café, restaurant, and entertainment venue founded 
by Susan Schindler in 1989 and located on Folsom Street between Rausch and Langton Streets in the 
South of Market. Schindler had worked as a party planner and initially sought to open a nightclub in the 
South of Market. She changed her mind after learning that the neighborhood lacked a laundromat. With 
the goal of making chores more fun, she opened BrainWash, the only laundromat in the neighborhood 
when it opened its doors in 1989. Nearly three decades old, it continues to offer over 30 high-tech 
washers and dryers, a 49-seat internet café and restaurant open daily until 2 a.m., electronic displays at 
the cafe indicating when clothes are ready, pinball machines, and a juke box, as well as live entertainment 
such as comedy standup, poetry readings, and all-age music shows.  
 
The combination laundromat and café features large windows, concrete floors, and high, beamed ceilings. 
Its industrial interior design, signage and logos with company branding, and a tilted diagonal glass-and-
metal wall separating the approximately 30 computerized washing machines from the café contribute to 
its “post-punk” aesthetic. Interior wall space is covered with art work by local artists to sell their work, 
signs on its all-gender restrooms read, “Readers,” and “Writers,” and a parklet on exterior allows 
customers to enjoy café beverages and food outside.  
 
BrainWash gives back to the community by serving as a gathering spot and venue for community 
meetings, and by partnering with local government agencies to offer laundry services to homeless 
individuals at no charge. Through this partnership, City agencies provide homeless individuals with 
vouchers that can be redeemed at BrainWash for laundry services. The program was envisioned by Jeffry 
Zalles, the current owner of BrainWash. In addition to serving South of Market residents, BrainWash 
attracts customers from outside the neighborhood who enjoy the unique amenities or wish to attend an 
event onsite. Tourists are also drawn to the establishment, which has received a significant amount of 
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national and international media attention over the years, including an article in Smithsonian Magazine, 
appearances in television shows on the Food Network, and reviews of its café and restaurant offerings by 
newspaper food critics. BrainWash is known for its stand-up comedy open mic, one of the oldest in the 
Bay Area; well-known comedians whose careers started at BrainWash include Ali Wong, Louis Katz, Mo 
Mandel, Sheng Wang, Brent Weinbach, and Al Madrigal, the “Senior Latino Correspondent” on the Daily 
Show. Other famous comedians such as Paul Mooney, Hannibal Burress, Faizon Love, and the late Robin 
Williams have also performed at BrainWash. 
 
BrainWash is currently at risk of closure or displacement. Ongoing construction of an adjacent six-story 
112-unit apartment building has resulted in declining business and revenues. The company is unlikely to 
sustain itself for much longer without assistance and it lease expires in 2019 with negotiations for a new 
lease to begin soon. 
 
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1989. 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, BrainWash qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 

i. BrainWash has operated for 28 years, has made significant contributions to the 
neighborhood, and is at significant risk of displacement. 

ii. BrainWash has contributed to the identity of the West South of Market (SoMa) 
neighborhood by functioning as a neighborhood laundromat and combination café, 
restaurant, and entertainment venue. It was the first and only laundromat in the West 
SoMa neighborhood when it opened in 1989. It is unique in that it features high-tech 
washers and dryers, meals and beverages at its café, free internet Wi-Fi, and live 
entertainment programming, thus also promoting artistic and cultural expression in 
addition to providing a basic neighborhood service. 

iii. BrainWash is committed to maintaining the physical features or traditions that define 
its tradition as a neighborhood laundromat and combination café, restaurant, and 
entertainment venue in West South of Market. 

While BrainWash has been in operation less than 30 years (eligibility Criterion I), it is currently at 
risk of closure or displacement. Ongoing construction of an adjacent six-story 112-unit apartment 
building has led to declining business and revenue. BrainWash is unlikely to sustain itself for 
much longer without assistance. The present lease will expire in 2019 and the business is looking 
to start negotiations on its new lease soon.  
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3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with tradition of serving as a neighborhood laundromat, café, 
restaurant, and entertainment venue. It was one of the earliest documented business models of its 
kind.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

1122-1126 Folsom Street is considered a “Category A Property,” indicating the presence of a 
historic resource. It is a contributor to the California Register-eligible Western SoMa Light 
Industrial and Residential Historic District. It was also identified on page 178 of the LGBTQ 
Historic Context Statement for its association with Clementina’s Baybrick Inn, a South of Market 
bar that welcomed lesbians of color.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. However, it has been identified as a contributor to a potential historic district: the California 
Register-eligible Western SoMa Light Industrial and Residential Historic District 

6. Is the business mentioned in a local historic context statement?   

Yes. The business is noted on page 178 of the LGBTQ Historic Context Statement for its association 
with Clementina’s Baybrick Inn, which welcomed lesbians of color. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. BrainWash has been cited in numerous publications including, but not limited to:  

Smithsonian Magazine, 04/1997, “It all comes out in the wash,” by Chiori Santiago; San Francisco 
Chronicle, 1/27/1990, “49 Reasons the City is Super,” by Pat Steger; Time Out: London’s Weekly 
Guide, 10-13/1993, “Dispatches: San Francisco,” by Alix Sharkey; America West Airlines 
Magazine, 3/1997, “A Clean Break,” by Wendy Neri; Details: the music issue, 7/1993, “San 
Francisco: BrainWash”; Arena: The British Magazine for Men, Summer/Autumn 1991, “A City on 
a Hill”; Metropolitan Home, May 1990, “The Inside Track on Where to Eat, Stay, Play, and Shop: 
San Francisco”; The Magazine of Design and Style, April 1990, “Wash N’ Nosh”; Flipside, 
March/April 1991; Prism Magazine, March 1990, “Brainwashed,” by M.M.; San Francisco 
Examiner, 12/11/1989, “South of Market laundry-case opens,” by Louis Trager; San Jose Mercury 
News, June 28-July 4, 1991, “Rockin’ n’ washin’,” by David Plotnikoff; San Francisco Focus, 
August 1991, Letter from the Editor: Recipes for Success,” by Mark K. Powelson; Food Arts, 
March 1990, “Spin Cycle Supper Club,” by Kelley Regan; San Francisco Chronicle, 6/25/1990, 
“City Visions and a Laundromat,”  by Pat Steger; San Francisco Chronicle, 11/29/1989, “Bay City 
Beat,” by Herb Caen; The Tribune, 3/24/1990, “The hip crowd comes clean at South-of-Market hot 
spot”; San Francisco Focus, May 1997, “Bay Beat: BrainWash”; San Francisco Examiner, 
11/17/1992, “Sparky Takes off in ‘This Modern World,” by Tom Tomorrow and Bill Griffith; 
Restaurants & Institutions, 8/8/1990, “Where It’s Funky.” BrainWash has also been featured in 
San Francisco Focus’ Best of the Bay Area: the Ultimate Insider’s Guide and Lonely Planet travel 
guides.  
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Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 1126 Folsom Street   
 
Recommended by Applicant 
• Laundry services 
• Café function 

 
Additional Recommended by Staff 
• South of Market location 
• Entertainment function 
• Industrial interior design and signage 
• Company branding and logo 
• Juke box 
• Pinball machines 
• Practice of displaying artwork by local artists 
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Filing Date: March 24, 2017 
Case No.: 2017-003872LBR 
Business Name: Cal’s Automotive Center  
Business Address: 1004 Treat Avenue 
Zoning: UMU (Urban Mixed Use)/ 
 40-X Height and Bulk District 
Block/Lot: 3640/039 
Applicant:  Dominic and Josie Calabrese 

1004 Treat Avenue 
San Francisco, CA 94110 

Nominated By: Supervisor Hillary Ronen, District 9 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Established by the Calabrese family in 1975, Cal’s Automotive Center (“Cal’s Auto”) has continuously 
served the Mission District, operating out of its 1004 Treat Avenue shop since 1980. Fortunato “Fudge” 
Calabrese and his son, Dominic “Nick” Calabrese, opened the business and ran it together for over two 
decades. Fudge – a San Francisco native and Korean War Veteran – earned a reputation as one of the 
city’s most talented mechanics, and was an avid drag racer. He belonged to a drag race team called the 
Excelsior Throttlers who raced on the Great Highway during the 1960s and 1970s. Nick started working 
at the shop while in high school and took over the business following Fudge’s death in 1998. He and his 
wife, Josie, remain the owners. 
 
Cal’s Auto provides general auto repair services for all types of vehicles but specializes in working on 
classic and vintage cars, which can often be seen in the shop or parked on the street nearby. Some of these 
include vintage cars owned and restored by Cal’s Auto mechanics, and include a 1962 Cadillac Park 
Avenue, 1938 Chevrolet Master Deluxe, and 1969 Oldsmobile 422 convertible. As an Italian American-
owned business, Cal’s Auto sends its classic cars to participate in the annual Columbus Day parade in 
North Beach; it also participates in the annual St. Patrick’s Day parade and other community events.  
 
As evidenced by the letters of support submitted as part of its Legacy Business Registry application, Cal’s 
Auto has a loyal customer base that can count on the business to provide honest appraisals, reasonable 
prices, and an “extra ordinary” quality of service. An A+ ranked member of the Better Business Bureau 
since 1998, Cal’s Auto has built cars for a number of famous Bay Area residents, including Huey Lewis, 
Robin Williams, Jay Leno, Boz Scaggs, and Joan Baez. Most patrons of the business are neighborhood 
residents, many of whom have been loyal customers since the shop opened; most customers are referred 
by word of mouth. With all staff living in the Mission District and a strong emphasis on providing 
assistance to neighborhood schools, churches, organizations, and community members in need, Cal’s 
Auto maintains a strong Mission District identity.  
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Nick is well-known in the neighborhood as a caring figure, offering repairs to struggling neighbors for 
little or no cost. Cal’s Automotive is involved with two churches in the neighborhood – St. Peters and St. 
Charles. Nick does not charge patrons of either church for labor costs on work done to their vehicles. 
Nick, an amputee, has connected fellow amputees (who he meets through the church associations) by 
connecting them with resources and support groups. The business also participates in car show 
fundraisers for St. Anne’s Home for the Elderly, as well as a toy drive called Ships for Tots, supplying 
toys to 12 women’s shelters in Marin County and the San Francisco Fire Department.  
 
Cal’s Automotive Center continues to create culture and community in the Mission District through its 
restoration and creation of classic and vintage cars, its participation in parades and motorcades, and the 
many ways in which it gives back to local schools, its neighbors, and those in need. The business is 
currently at risk of displacement as it has received a Notice of Termination from its Landlord. 
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1975.  

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Cal’s Automotive Center qualifies for listing on the Legacy Business Registry because it 
meets all of the eligibility Criteria: 

i.  Cal’s Automotive Center has operated for 42 years. 

ii. Cal’s Automotive Center has contributed to the history and identity of San 
Francisco’s Mission District by continuously offering high quality auto repair 
services, participating in the restoration of classic and vintage cars, and fostering 
a culture of giving to neighbors in need. 

iii. Cal’s Automotive Center is committed to maintaining the physical features or 
traditions that define its practice of offering low cost auto repair services to 
Mission District residents, including its expertise in servicing classic and vintage 
cars. 

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with auto repair services with a special expertise in servicing vintage 
and classic cars. 

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The property at 1004 Treat Street was identified as a “Category C Property” through the South 
Mission Historic Resource Survey and is not considered a historic resource based on its 
architecture.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 
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6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

No. 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 1004 Treat Street  
 
Recommended by Applicant 
• Auto repair services 
• Specialty in restoration of vintage and classic cars 
• Mission District location 
• Commitment to neighborhood and practice of community service 

 
Additional Recommended by Staff 
• No additional recommendations 
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Filing Date: March 24, 2017 
Case No.: 2017-003808LBR 
Business Name: Chinese Historical Society of America  
Business Address: 965 Clay Street  
Zoning: UMU (Urban Mixed Use)/ 
 65-A Height and Bulk District 
Block/Lot: 0024/078 and 079 
Applicant:  Sue Lee, Executive Director 

965 Clay Street 
San Francisco, CA 94108 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Established in Chinatown in 1963, the Chinese Historical Society of America (CHSA) is the oldest and 
largest archive and historical center in the United States that documents the Chinese American 
experience. As a nonprofit organization, CHSA is “dedicated to the interpretation, promotion, and 
preservation of the social, cultural, and political history and contributions of the Chinese in America.” It 
accomplishes this mission by hosting exhibitions and public programs at its Museum and Learning 
Center, producing publications on Chinese American history, offering tours of the surrounding 
Chinatown neighborhood, and serving as the steward of the historic Chinatown YWCA, which it has 
owned and operated since 2000. The building, designed by renowned architect Julia Morgan, is 
designated City Landmark No. 122. CHSA previously operated out of 644 Broadway, 650 Commercial 
Street, and 17 Adler Place (now Jack Kerouac Alley). It holds one of the country’s largest collections of 
Chinese American historical objects and frequently serves as a resource for historical research; for 
example, CHSA’s archives were utilized in the making of Ric Burns’ PBS documentary film, “The Chinese 
Exclusion Act.” Its programming focuses on three core values, as described in its application: 1.) respect 
for cultural traditions and history/heritage; 2.) the belief that innovation is part of how the organization 
keeps traditions relevant and up-to-date; and 3.) a goal to reach “above and beyond” Chinatown in order 
to continue the process of expanding definitions of the Chinese American community and its role in 
society. 
 
In addition to showcasing rotating exhibitions, the CHSA Museum offers several permanent exhibitions, 
including Chinese American: Exclusion/Inclusion, which tells the history of people of Chinese descent in the 
United States from the late 18th century to the present, and is accompanied by an education guide 
consisting of educational curriculum designed to meet national content standards. Other permanent 
exhibits include the History of the Chinatown YWCA, which sheds light into the life of Chinese American 
women from the 1930s to the 1980s, and Living in Chinatown: Memories in Miniature, which showcases the 
work of Chinatown artist, Frank Wong, who created miniature scenes of Chinatown. 
 
Founded by local Chinese American community advocates, CHSA has continued a legacy of community 
advocacy through its historical and educational work, and also through its support of local historians 
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such as, Philip Choy and Him Mark Lai, both of whom “contributed significantly to the understanding 
and awareness of Chinese American history through scholarly work.” Their scholarship and advocacy 
has continued to demonstrate its impacts in the broader community. One such effort was the preservation 
of Angel Island Immigration Station, now open to the public for educational tours. CHSA also remains 
deeply connected to its surrounding neighborhood of Chinatown, keeping its doors open six days a week 
and collaborating with others to offer film screenings, book readings, presentations, workshops, and 
panel discussions in the neighborhood.  
 
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1963.   

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, the Chinese Historical Society of America (CHSA) qualifies for listing on the Legacy 
Business Registry because it meets all of the eligibility Criteria: 

i.  CHSA has operated for 54 years. 

iv. CHSA has contributed to the history and identity of San Francisco’s Chinatown 
neighborhood by promoting the history, heritage, and culture of Chinese 
Americans in the Bay Area and beyond through its museum exhibitions, 
educational and cultural programs, and historical archive.  

v. CHSA is committed to maintaining the physical features or traditions that define 
its practice of operating museum, archive, and historical center focused on 
Chinese American history, heritage, and culture.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

CHSA, a nonprofit organization, the oldest and largest archive and historical center documenting 
the Chinese American experience in the United States. It is associated with the curatorial, 
archival, and story-telling traditions; it is associated with promoting Chinese and Chinese 
American heritage and culture; and it is associated with the tradition of stewarding and 
interpreting a historic site.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The property at 965 Clay Street is Article 10 Landmark No. 122, significant for its architecture and 
social history. Designed by master architect, Julia Morgan, in 1932, the historic Chinatown YWCA 
is associated with Chinese and Chinese American history of the neighborhood.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

Yes, the property is a designated City Landmark under Article 10 of the Planning Code. It was 
also found eligible for listing on the National Register of Historic Places and the California 
Register of Historic Resources.  
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6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. CHSA has been cited in numerous publications including but not limited to:  

San Francisco Chronicle, 10/29/2016, “NY gives SF vivid view of Chinese immigrants’ history,” by 
Carl Nolte; San Francisco Chronicle, 10/3/1966, “Chinese Society Opens Museum,” by Jerry Root; 
San Francisco Chronicle, 10/6/1966, “Boost for Chinese History,” by Millie Robbins; San Francisco 
Magazine, 2/1967, “Or a Chinese Historical Society?” by Thomas W. Chinn; Bulletin for April 
1969, East/West News, 1/14/1988, “Historical Societies Play a Key Role in Chinese American 
History”; Tri-Valley Herald, 11/16/2001, “Museum gives Chinese-American history its due,” by 
Titania Leung Inglis; San Jose Mercury, 11/17/01, “Chinese-American museum conceived in ’63 
opens,” by L.A. Chung; San Francisco Chronicle, 11/18/01, “Chinese museum finally gets a 
home,” by Tyche Hendricks; New York Times, 2/11/11, “Lost for Years, a Trove of Chinatown Art 
is Tracked Down,” by Bernice Yeung; nbcnews.com, 11/11/16, “Chinese-American History Finds 
Permanent Home in San Francisco,” by Frances Kai-Hwa Wang; nbcnews.com, 2/11/17, “Oldest 
Chinese Laundry in the U.S. Closes Shop After 140 Years”; and nbcnews.com, 2/11/17, “CAAM to 
Launch ‘Who is American?’ Education Campaign on Chinese Exclusion Act.” 

Asian Pacific America with Robert Handa, an interview with Su Lee, Executive Director of CHSA, 
aired on NBC Bay Area January 29, 2017 (available on YouTube, see application for links).  

CHSA has been the recipient of numerous awards, including: 2004 National Preservation Award 
from the National Trust for Historic Preservation; 2005 Preservation Award from California 
Heritage Council; and 2016 Award from the Art Deco Society of California. 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 965 Clay Street  
 
Recommended by Applicant 
• Dedication to the interpretation, promotion, and preservation of the social, cultural, and political 

history and contributions of the Chinese in America 
• Function as a home for the stories and experience of the Chinese in America  
• Chinatown location  
• Maintenance of a cultural asset that is the historic YWCA Chinatown building 
• Function as a museum, historical archive, and source of educational programming  focused on 

Chinese and Chinese American history 
 

Additional Recommended by Staff 
• No additional recommendations 
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Case No.: 2017-003825LBR 
Business Name: Gino and Carlo, Inc.  
Business Address: 548 Green Street  
Zoning: NCD (North Beach Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 0116/017 
Applicant:  Marco Rossi, Frank Rossi, and Ron Minolli 

548 Green Street 
San Francisco, CA 94133 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Gino and Carlo, Inc. is a 75-year-old sports bar located at the northeast corner of Green Street and Jasper 
Place in San Francisco’s North Beach neighborhood. It was established in 1942 by two friends, Gino and 
Carlo, to cater to the surrounding working class Italian American community, and more specifically, 
those who worked the graveyard shift. The business opened at 6 a.m. to serve this niche – a practice that 
continues today. In 1956, Gino and Carlo sold the business to Donato Rossi and Aldino Cuneo, a famous 
bocce ball player. Rossi’s brother, Frank Rossi Sr., joined the business in 1968, followed by Ron Minolli 
who joined a decade later. Today, the business is co-owned by Frank Rossi Jr., Marco Rossi, and Ron 
Minolli. 
 
Over the years, Gino and Carlo’s initiated numerous traditions and events that provided opportunities 
for neighborhood residents to come together. When Frank Rossi Sr. managed the establishment, he 
organized a monthly Thursday Banquet Luncheon prepared by neighbor, Denise Sabella, which served 
up to 90 people family style and consisted of traditional Italian dishes such as Osso Buco. Sabella also 
cooked and served Thanksgiving meals at the bar for those with nowhere else to go. While Sabella has 
since passed away, the tradition has continued. Gino and Carlo’s also became a popular space for elderly 
Italian men to socialize and play pedro, an Italian card game, as well as bocce ball. Memorial services for 
famous residents of North Beach, such as Joe DiMaggio, Warren Hinckle, and Carol Doda, have been held 
at the bar, and the business regularly participates in the annual Columbus Day Parade and North Beach 
Fair. Gino and Carlo’s most popular event, however, is its annual eight-week-long Donato Rossi Bocce 
Tournament, which starts and ends at the bar, and takes place on the courts at Jo DiMaggio Playground. 
 
Located in the ground floor of a three story commercial over residential property, the interior space of 
Gino and Carlo’s features a long wood bar spanning the course of its long, narrow entrance and opening 
towards the middle and rear of the space. Its walls are painted green or are covered with wood paneling 
and/or mirrors, and are decorated with Italian flags, sports memorabilia, and dozens of framed photos of 
famous Italian American celebrities and historic photos of the bar and its patrons. Two pool tables are 
located near the rear of the dimly lit bar. Its exterior is characterized by a green awning located over its 
front entrance, which is recessed and clad in decorative green, white, and yellow tile. A terazza spells out 
“Gino & Carlo” at the entrance. Its primary façade is clad in painted green brick and its windows feature 
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more logos with specials painted on the windows. One of its strongest visual features is a projecting 
green neon blade sign. On the secondary elevation, the exterior siding is painted the colors of the Italian 
flag – green, white, and red – along with the words, “Gino & Carlo, Est. 1942, Cent’ Anni.” 
 
Operating in the same location for 75 years, Gino and Carlo has become a neighborhood institution, 
attracting a loyal customer base that continues to patronize the business. Gino and Carlo is essential to the 
identity of North Beach, serves as a cultural landmark and tangible reminder of North Beach’s Italian 
American working class heritage, and continues to serve both long-time residents with deep roots in San 
Francisco and newcomers. The business further contributes to its community by sponsoring various 
benefits and donating to local schools and nonprofit organizations, including St. Vincent de Paul and 
Sacred Heart High Schools, and the Salesian Boys and Girls Club. 
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1942.  

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Gino & Carlo qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 

i.  Gino & Carlo has operated for 75 years. 

vi. Gino & Carlo has contributed to the history and identity of San Francisco’s North 
Beach neighborhood by serving as a working class neighborhood bar for a 
largely Italian American customer base. While the neighborhood continues to 
change demographically, it retains a loyal customer base and maintains the 
connection to its Italian American heritage by hosting and participating in 
community events such as its annual Bocce ball tournament and the San 
Francisco Columbus Day parade.  

vii. Gino & Carlo is committed to maintaining the physical features or traditions that 
define its tradition of serving as a neighborhood bar in North Beach and that 
connect it to its working class Italian American roots.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with tradition of neighborhood-serving bars that promote community. 

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The property at 548 Green Street is associated with significant architecture, as it was identified as 
eligible for listing in the California Register eligible Upper Grant Avenue Historic District and is 
thus considered a “Category A” property for the purposes of CEQA. 

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 
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Case Number 2017-003782LBR; 2017-003872LBR; 2017-003808LBR; 2017-
003825LBR; 2017-003815LBR  

BrainWash, Inc.; Cal’s Automotive Center; Chinese Historical Society 
of America; Gino and Carlo, Inc.; Noriega Produce  

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. Gino & Carlo has been cited in numerous publications including but not limited to: San 
Francisco Appetites and Afterthoughts: In Search of the Good Life by the Golden Gate (2017), by Ernest 
Beyl, published by Grizzly Peak Press; SFGate, 8/22/2010, “Frank Rossi of Gino and Carlo’s to 
retire,” by Carl Nolte; San Francisco Examiner, 3/25/2011, “Gino and Carlo holds steady amid a 
changing North Beach,” by Erik Cummins; SFGate, 8/24/2011, “Gino & Carlo’s Donato Rossi 
Bocce Tournament,” by Catherine Bigelow; Hoodline, 9/28/2015, “Frank Colla Says Goodbye to 
Gino & Carlo Tonight.” 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 548 Green Street  
 
Recommended by Applicant 
• Function as a neighborhood bar 
• Affordable prices 
• Promotion of Italian American heritage through events such as its annual bocce ball tournament 

and family-style Italian lunches, as well as its interior decoration features 
 

Additional Recommended by Staff 
• Interior design features including its wood bar  
• Exterior features including its neon green awning, tile entrance, terrazzo, characteristic green-

painted brick, and painted signs associated with the business 
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Case Number 2017-003782LBR; 2017-003872LBR; 2017-003808LBR; 2017-
003825LBR; 2017-003815LBR  

BrainWash, Inc.; Cal’s Automotive Center; Chinese Historical Society 
of America; Gino and Carlo, Inc.; Noriega Produce  

Case No.: 2017-003815LBR 
Business Name: Noriega Produce   
Business Address: 3821 Noriega Street  
Zoning: NC-1 (Neighborhood Commercial, Cluster)/ 
 40-X Height and Bulk District 
Block/Lot: 2082/001K 
Applicant:  Dimitri Vardakastanis 

3821 Noriega Street 
San Francisco, CA 94122 

Nominated By: Supervisor Katy Tang, District 4 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Founded in 1985 by the Vardakastanis family, Noriega Produce is a local, family-owned grocery store 
located on Noriega Street between 46th and 45th Avenues in the Outer Sunset neighborhood of San 
Francisco. Dimitri Vardakastanis immigrated with his brother to the United States in 1974 from the Greek 
island of Zakynthos and was eventually joined by his wife and children in San Francisco. Dimitri and his 
son, Konstantinos “Gus” Vardakastanis, worked at various grocery stores in the city until they were able 
to save enough money to open their own market, Haight Street Market, in 1981. Noriega Produce was 
their second store, which they opened in 1985 at 3749 Noriega Street. The store was relocated in 1996 to 
its current, larger location at 3821 Noriega Street.  
 
Occupying a one-story utilitarian commercial building, Noriega Produce celebrates its proximity to the 
beach with an exterior mural on the front exterior façade depicting a surfer sitting on a beach with his 
surfboard, admiring a setting sun. Images of fruits and vegetables echo the contents inside the store and 
on display in the fruit stand below. Signage on the interior adds to the “family-friendly, beachy vibe” of 
the store. A sign made of an actual surfboard features the Noriega Produce logo, which itself consists of 
an image of a breaking ocean wave.  
 
Gus and his wife, Georgia, eventually took over the business from Dimitri. Gus hand-selects the produce 
they sell from the San Francisco Wholesale Produce Market while Georgia prepares popular Greek food 
items like baklava and spanakopita for sale under their private, in-house label called “Gus’s.” Gus and 
Georgia’s two sons, Dimitri and Bobby, grew up in the family business and in 2001 assumed management 
of the Noriega store. The brothers added organic groceries and natural meats to the store’s offerings, 
which include a wide variety of products at different price points to accommodate all income levels.  
 
Open seven days a week, 365 days a year, Noriega Produce has been open every single day since its 
founding. It even opened for the afternoon on the day it moved from its old site to its current location, as 
well as for a few hours on the day a main water line burst at the property and flooded the store with 
water. The dedication to its customers on the part of the Vardakastanis family is further evidenced by its 
participation in efforts to improve the neighborhood and build community in the Outer Sunset. Family 
members are actively involved with the Outer Noriega Merchants Association, working to transform the 
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Case Number 2017-003782LBR; 2017-003872LBR; 2017-003808LBR; 2017-
003825LBR; 2017-003815LBR  

BrainWash, Inc.; Cal’s Automotive Center; Chinese Historical Society 
of America; Gino and Carlo, Inc.; Noriega Produce  

Outer Noriega corridor through pedestrian safety efforts, landscaping improvements, and the annual 
Ocean Beach Music Festival. The business also supports neighborhood schools and community centers. 
Its script program has raised over $20,000 annually for local schools by collecting five percent of 
customers’ total purchases and giving it back to their children’s school. One of the oldest businesses in the 
Outer Noriega corridor, Noriega Produce is now operated by the third generation of the Vardakastanis 
family and continues to function as a stable force in the business district.  
 
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1985. 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Noriega Produce qualifies for listing on the Legacy Business Registry because it meets all of 
the eligibility Criteria: 

i.  Noriega Produce has operated for 32 years. 

ii. Noriega Produce has contributed to the history and identity of San Francisco’s 
Outer Sunset neighborhood by continuously offering a wide selection of 
groceries including local produce and Greek food items from the Vardakastanis 
family’s in-house brand, “Gus’s.” The business has become a fixture of the 
community through its leadership in neighborhood improvement efforts and 
community events, and its practice of giving back to local schools through a 
customer donation program.  

iii. Noriega Produce is committed to maintaining the physical features or traditions 
that define its tradition as a neighborhood-serving grocery store.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the tradition of operating a neighborhood-serving grocery store.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The property at 3821 Noriega Street is considered a “Category B Property.” It was evaluated in 
the draft Neighborhood Commercial Corridors Historic Resources Survey and given a “C” rating, 
indicating it is not found to be significant for its architecture. This rating, however, should not be 
considered final, as the survey has not yet been adopted. It is included here for information only. 

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 
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Case Number 2017-003782LBR; 2017-003872LBR; 2017-003808LBR; 2017-
003825LBR; 2017-003815LBR  

BrainWash, Inc.; Cal’s Automotive Center; Chinese Historical Society 
of America; Gino and Carlo, Inc.; Noriega Produce  

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. The Afar Guide to San Francisco, January/February 2012 Issue, “Noriega Produce”; San 
Francisco Chronicle, 10/28/2015, “How a neighborhood grocer beats the odds – on heart & soul,” 
by Tara Duggan; Hoodline, 2/15/2016, “Behind the Scenes with Dimitri Vardakastanis of Noriega 
Produce,” by Stephen Jackson. 

Noriega Produce also received a Certificate of Honor from Supervisor Carmen Chu during Small 
Business Week 2010, recognizing the business’ significant contributions to the community. In 
2015, the business received another Certificate of Honor from Supervisor Katy Tang recognizing 
Noriega Produce as the Small Business of the Year for District 4 during Small Business Month, in 
recognition for “working collaboratively with other merchants, advocating for neighborhood 
beautification, and hosting annual events” in addition to offering healthy food, good service, and 
friendship to Outer Sunset families.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 3821 Noriega Street  

 
Recommended by Applicant 
• Function as a neighborhood-serving grocery store  
• Offering a variety of groceries at different price points to service all demographics in the 

neighborhood  
• Selling in-house product, “Gus’s,” that features Greek food items 
• Providing a friendly, comfortable atmosphere for neighbors to come to shop and meet others in 

the community 
• Working to raise funds for local schools and nonprofit community organizations 
• Characteristic signage, including sign featuring company logo on a real surfboard  
• Mural on front façade that incorporates beach themes such as a surfer with surfboard and a sun 

setting behind the ocean 
 

Additional Recommended by Staff 
• Offering of local produce 
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Case Number 2017-003782LBR; 2017-003872LBR; 2017-003808LBR; 2017-
003825LBR; 2017-003815LBR  

BrainWash, Inc.; Cal’s Automotive Center; Chinese Historical Society 
of America; Gino and Carlo, Inc.; Noriega Produce  

PROJECT DESCRIPTION 

The Applicant has been nominated as a "Legacy Business" by a member of the Board of Supervisors or the 
Mayor.  
 
OTHER ACTIONS REQUIRED 
Per Administrative Code Section 2A.242, the subject nomination requires review and approval by the 
Small Business Commission at a public hearing in order to be added to the Legacy Business Registry. 
 
PUBLIC/NEIGHBORHOOD INPUT 
To date, the Department has received 7 letters in support of adding Cal’s Automotive Center to the 
Legacy Business Registry. The letters were included in the business’ application, which is contained 
within in this packet. 
 
ENVIRONMENTAL REVIEW STATUS 
Nomination to the Legacy Business Registry does not constitute a “project” requiring environmental 
review per the California Environmental Quality Act (CEQA). The nomination act would not result in 
any physical alteration to the subject property and could not have an effect on the environment. 
 
PLANNING DEPARTMENT RECOMMENDATION 
Staff recommends that the Historic Preservation Commission find that Red and White Fleet and Ruby 
Sailing qualify for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) and 
recommends safeguarding of the above listed physical features and traditions as amended by Staff. 

 
ATTACHMENTS 
Draft Resolution 
Legacy Business Application 
 
DS:  XXXX 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 
HEARING DATE APRIL 19, 2017 

 
Filing Date: March 24, 2017 
Case No.: 2017-003782LBR 
Business Name: BrainWash, Inc.  
Business Address: 1126 Folsom Street   
Zoning: NCT (Folsom Street Neighborhood Commercial Transit)/ 
 65-X Height and Bulk District 
Block/Lot: 3730/014 
Applicant:  Jeffrey Zalles, President 

1126 Folsom Street 
San Francisco, CA 94103 

Nominated By: Supervisor Jane Kim, District 6 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BRAINWASH, INC., 
CURRENTLY LOCATED AT 1126 FOLSOM (BLOCK/LOT 3730/014).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 20 or more years, with no break in San 
Francisco operations exceeding two years, and is at significant risk of displacement; and 
 
WHEREAS, the subject business has contributed to the identity of San Francisco’s West South of Market 
neighborhood; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
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2017-003782LBR  
1126 Folsom Street; BrainWash Inc. 

WHEREAS, at a duly noticed public hearing held on April 19, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
BrainWash, Inc. qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 20 or more years, has continued to contribute to the community, and is 
at significant risk of displacement. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for BrainWash, Inc.: 
 
Location (if applicable) 

• 1126 Folsom Street 
 
Physical Features or Traditions that Define the Business 

• Laundry services 
• Café function 
• South of Market location 
• Entertainment function 
• Industrial interior design and signage 
• Company branding and logo 
• Juke box 
• Pinball machines 
• Practice of displaying artwork by local artists 

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
003782LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on April 19, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
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2017-003782LBR  
1126 Folsom Street; BrainWash Inc. 

 
NOES:   
 
ABSENT 
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE APRIL 19, 2017 

 
Filing Date: March 24, 2017 
Case No.: 2017-003872LBR 
Business Name: Cal’s Automotive Center  
Business Address: 1004 Treat Avenue  
Zoning: UMU (Urban Mixed Use)/ 
 40-X Height and Bulk District 
Block/Lot: 3640/039 
Applicant:  Dominic and Josie Calabrese 

1004 Treat Avenue 
San Francisco, CA 94110 

Nominated By: Supervisor Hillary Ronen, District 9 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CAL’S AUTOMOTIVE 
CENTER, CURRENTLY LOCATED AT 1004 TREAT AVENUE (BLOCK/LOT 3640/039).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the identity of San Francisco’s Mission District 
neighborhood; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
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2017-003872LBR  
1004 Treat Avenue; Cal’s Automotive Center 

WHEREAS, at a duly noticed public hearing held on April 19, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Cal’s Automotive Center qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Cal’s Automotive Center: 
 
Location (if applicable) 

• 1004 Treat Avenue 
 
Physical Features or Traditions that Define the Business 

• Auto repair services 
• Specialty in restoration of vintage and classic cars 
• Mission District location 
• Commitment to neighborhood and practice of community service 

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
003872LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on April 19, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT 
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE APRIL 19, 2017 

 
Filing Date: March 24, 2017 
Case No.: 2017-003808LBR 
Business Name: Chinese Historical Society of America  
Business Address: 965 Clay Street  
Zoning: UMU (Urban Mixed Use)/ 
 65-A Height and Bulk District 
Block/Lot: 0024/078 and 079 
Applicant:  Sue Lee, Executive Director 

965 Clay Street 
San Francisco, CA 94108 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CHINESE HISTORICAL 
SOCIETY OF AMERICA, CURRENTLY LOCATED AT 965 CLAY STREET (BLOCK/LOT 0024/078 
AND 079).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the identity of San Francisco’s Chinatown 
neighborhood; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
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2017-003808LBR  
965 Clay Street; Chinese Historical Society of America 

WHEREAS, at a duly noticed public hearing held on April 19, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
the Chinese Historical Society of America qualifies for the Legacy Business Registry under 
Administrative Code Section 2A.242(b)(2) as it has operated for 30 or more years and has continued to 
contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for the Chinese Historical Society of 
America: 
 
Location (if applicable) 

• 965 Clay Street 
 
Physical Features or Traditions that Define the Business 

• Dedication to the interpretation, promotion, and preservation of the social, cultural, and political history 
and contributions of the Chinese in America 

• Function as a home for the stories and experience of the Chinese in America  
• Chinatown location  
• Maintenance of a cultural asset that is the historic YWCA Chinatown building 
• Function as a museum, historical archive, and source of educational programming  focused on Chinese and 

Chinese American history 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
003808LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on April 19, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
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2017-003808LBR  
965 Clay Street; Chinese Historical Society of America 

 
ABSENT 
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE APRIL 19, 2017 

 
Filing Date: March 24, 2017 
Business Name: Gino and Carlo, Inc.  
Business Address: 548 Green Street  
Zoning: NCD (North Beach Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 0116/017 
Applicant:  Marco Rossi, Frank Rossi, and Ron Minolli 

548 Green Street 
San Francisco, CA 94133 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CHINESE HISTORICAL 
SOCIETY OF AMERICA, CURRENTLY LOCATED AT 548 CLAY STREET (BLOCK/LOT 0116/017).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the identity of San Francisco’s Northbeach 
neighborhood; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on April 19, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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2017-003825LBR  
548 Green Street; Gino and Carlo, Inc. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Gino and Carlo, Inc. qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Gino and Carlo, Inc.: 
 
Location (if applicable) 

• 548 Green Street 
 
Physical Features or Traditions that Define the Business 

• Function as a neighborhood bar 
• Affordable prices 
• Promotion of Italian American heritage through events such as its annual bocce ball tournament and 

family-style Italian lunches, as well as its interior decoration features 
• Interior design features including its wood bar  
• Exterior features including its neon green awning, tile entrance, terrazzo, characteristic green-painted 

brick, and painted signs associated with the business 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
003825LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on April 19, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT 
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE APRIL 19, 2017 

 
Filing Date: March 24, 2017 
Business Name: Noriega Produce   
Business Address: 3821 Noriega Street  
Zoning: NC-1 (Neighborhood Commercial, Cluster)/ 
 40-X Height and Bulk District 
Block/Lot: 2082/001K 
Applicant:  Dimitri Vardakastanis 

3821 Noriega Street 
San Francisco, CA 94122 

Nominated By: Supervisor Katy Tang, District 4 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CHINESE HISTORICAL 
SOCIETY OF AMERICA, CURRENTLY LOCATED AT 3821 NORIEGA STREET (BLOCK/LOT 
2082/001K).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the identity of San Francisco’s Outer Sunset 
neighborhood; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
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2017-003815LBR  
3821 Noriega Street; Noriega Produce 

WHEREAS, at a duly noticed public hearing held on April 19, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Noriega Produce qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Noriega Produce: 
 
Location (if applicable) 

• 3821 Noriega Street 
 
Physical Features or Traditions that Define the Business 

• Function as a neighborhood-serving grocery store  
• Offering a variety of groceries at different price points to service all demographics in the neighborhood  
• Selling in-house product, “Gus’s,” that features Greek food items 
• Providing a friendly, comfortable atmosphere for neighbors to come to shop and meet others in the 

community 
• Working to raise funds for local schools and nonprofit community organizations 
• Characteristic signage, including sign featuring company logo on a real surfboard  
• Mural on front façade that incorporates beach themes such as a surfer with surfboard and a sun setting 

behind the ocean 
• Offering of local produce 

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
003821LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on April 19, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    



Resolution No. XX 
April 19, 2017 
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2017-003815LBR  
3821 Noriega Street; Noriega Produce 

 
NOES:   
 
ABSENT 
 
ADOPTED:  
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Application No.:  LBR-2016-17-069 
Business Name:   BrainWash, Inc. 
Business Address:   1126 Folsom Street 
District:   District 6 
Applicant:    Jeffrey Zalles, President 
Nomination Date:   January 30, 2017 
Nominated By:   Supervisor Jane Kim 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no 
break in San Francisco operations exceeding two years?   Yes  X No 
 
1122 Folsom Street from 1989 to Present (28 years) 
 
PER CRITERION 1: Has the business operated in San Francisco for more than 20 years but less 
than 30 years, significantly contributed to the history or identity of a particular neighborhood or 
community and, if not included in the Registry, face a significant risk of displacement? 
 X Yes   No 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that 
define the business, including craft, culinary, or art forms?  X Yes   No 
 
NOTES: BrainWash is at risk of displacement or closing. Construction of a six-story, 112-unit 
apartment building directly adjacent has severely affected business. Revenues are down nearly 
20% and cashflow is negative. Without some form of assistance, BrainWash cannot sustain itself 
through what is likely to be a long construction period. In addition, the present lease expires in 
2019, and lease negotiations will begin prior to BrainWash’s 30th year of business. 
 
DELIVERY DATE TO HPC: March 24, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 
 

Legacy  
Business  
Registry 

Application Review 
Sheet 











BrainWash 
Section 4: Written Historical Narrative 

CRITERION 1 

a. Provide a short history of the business from the date the business opened in San Francisco 
to the present day, including the ownership history. For businesses with multiple locations, 
include the history of the original location in San Francisco (including whether it was the 
business's founding and or headquartered location) and the opening dates and locations of all 
other locations. 

BrainWash opened in 1989 to much fanfare in the local media and in publications around the 
world. The combination of a coffee shop, a restaurant, an internet café, a laundromat and an 
entertainment venue was both new and different. 

If one were to summarize the history of BrainWash in one sentence, it would read something 
like this... BrainWash was an accident. 

It was a day in 1987, and Susan Schindler was searching for a location to house a nightclub she 
planned on opening in the South-of-Market neighborhood of San Francisco. As she describes it: 

“I was having a beer with the guy named Don who owned a store called the Balloon 
Lady on Howard Street between 8th and 9th. He - and the store - are no longer with us. 
Don had invited me for a beer at a building on 9th and Howard which housed a bar 
which the locals called 'lipps' because it had a big neon sign that spelled 'Phillips' but the 
'Phil' had burned out years ago, and all that was still lit on the old sign was 'lipps'. The 
building has since become the nightclub AsiaSF. Don wanted me to consider taking over 
the building for my intended nightclub location. It was a derelict bar, and he wanted to 
improve the neighborhood near his store. 

“In the course of conversation, out of the blue, Don said, ‘You know I love this space, 
but every time I look at that wall (it was the southern wall behind the bar), all I ever see 
is a line of washers and dryers.’ 

“‘Why?’ I asked, in response to what could only be considered a bizarre comment at 
best. 

“He replied, ‘Because there is no laundromat south of Market, and people are always 
coming into the store asking where they can go to wash their clothes.’ 

“‘Are you kidding?’ I asked. ‘There's no laundromat South of Market? Where do you 
send them?’ 



“He shrugged his shoulders and said, ‘I don't know - sometimes the Mission, sometimes 
the Tenderloin. Depends.’ 

“That was my ‘Ahaa!’ moment.” 

With a revised plan, Susan continued her search and eventually found the building on Folsom 
Street that would house the most unique laundromat on Earth — Café Laundré. 

BrainWash was an accident — Part 2 

It's been said that BrainWash got its name because it just happened to be located across the 
street from the building where Patty Hearst had been held captive in the 1970s. Don't believe 
everything you hear. As Susan tells it: 

“I was at my kitchen table reading the Sunday paper and looking at coupons (the only 
thing that would make it more Jewish is if I had been eating a bagel). I saw a coupon for 
Tide and suddenly, the letters of the word “Tide” on the cover of the box on the coupon 
swirled around and made the word 'Brainwash.' And no, I was NOT hung over or stoned. 
I phoned a few friends and they were unanimous in their preference for BrainWash over 
Café Laundré.” 

Looking for a new adventure, Susan sold her creation to Jeffrey Zalles in 1999. 

BrainWash is at risk of displacement or closing. Construction of a six-story, 112-unit apartment 
building directly adjacent has severely affected business. Revenues are down nearly 20% and 
cashflow is negative. Without some form of assistance, BrainWash cannot sustain itself through 
what is likely to be a long construction period. In addition, the present lease expires in 2019, 
and lease negotiations will begin prior to BrainWash’s 30th year of business. 

b. Describe any circumstances that required the business to cease operations in San Francisco 
for more than six months? 

BrainWash has not ceased operation in San Francisco since its opening. 

c. Is the business a family-owned business? If so, give the generational history of the 
business. 

BrainWash is not a family-owned business. 

d. Describe the ownership history when the business ownership is not the original owner or a 
family-owned business. 

The original owner of the business was Susan Schindler. Jeffrey Zalles purchased the business in 
1999 and remains the current owner. 



e. When the current ownership is not the original owner and has owned the business for less 
than 30 years, the applicant will need to provide documentation of the existence of the 
business prior to current ownership to verify it has been in operation for 30+ years. Please 
use the list of supplemental documents and/or materials as a guide to help demonstrate the 
existence of the business prior to current ownership. 

Included in the Legacy Business Registry application are magazine articles written about 
BrainWash at the time of its opening in 1989. 

f. Note any other special features of the business location, such as, if the property associated 
with the business is listed on a local, state, or federal historic resources registry. 

None known. 

CRITERION 2 

a. Describe the business's contribution to the history and/or identity of the neighborhood, 
community or San Francisco. 

BrainWash employs 17 people, most of whom are minorities and residents of San Francisco. It 
provides laundry facilities to its neighbors and those who travel from other areas because they 
enjoy getting their clothes clean in such a unique and fun environment. Thanks to many travel 
publications, BrainWash is a destination for tourists from around the globe. On top of all that, 
BrainWash hosts the longest running live stand-up comedy open mic in the Bay Area. Over the 
years, many successful comedians have dropped in on BrainWash's open mic events — 
performers such as Paul Mooney, Hannibal Buress, Faizon Love and the late Robin Williams. 
Some of today's favorite comedians got their starts at BrainWash, including Ali Wong, Louis 
Katz, Mo Mandel, Sheng Wang, Brent Weinbach and Al Madrigal, the "Senior Latino 
Correspondent" on the Daily Show. BrainWash is a regular stop for scores of comics who aspire 
to follow in their footsteps. 

b. Is the business (or has been) associated with significant events in the neighborhood, the 
city, or the business industry? 

BrainWash has been used as a backdrop for numerous films, documentaries and commercials, 
including three separate Food Network programs and the movie “Contagion.” It hosts the 
longest running stand-up comedy open mic in the Bay Area Mondays-Fridays. It is often used as 
a meeting place for community gatherings and business meetings. Founders of some of the 
most prominent businesses in the tech world, including Uber and Airbnb, could be seen 
regularly at BrainWash sitting with their laptops for hours developing their concepts. 

c. Has the business ever been referenced in an historical context? Such as in a business trade 
publication, media, or historical documents? 



In 1997, BrainWash became the only laundromat to be featured in Smithsonian Magazine. In 
2004, Yahoo! awarded BrainWash with the distinction of being the “most unusual internet 
café” in the world. A glowing review in the San Francisco Chronicle described BrainWash as “a 
multi-tasker's Shangri-La.” In another Chronicle article, Pat Steger included BrainWash in her list 
of “49 Reasons the City is Super.” BrainWash has been featured in print ads and commercials, 
and has appeared on three separate Food Network programs. In the movie "Contagion," Jude 
Law can be seen doing his laundry at BrainWash. 

d. Is the business associated with a significant or historical person? 

Many comedians, including the late Robin Williams, but no historic person I am aware of. 
Comedians Ali Wong, Louis Katz, Mo Mandel, Sheng Wang, Brent Weinbach and Al Madrigal, 
the "Senior Latino Correspondent" on the Daily Show, have all performed at BrainWash. Jude 
Law can be seen doing his laundry at BrainWash in the movie “Contagion.” 

e. How does the business demonstrate its commitment to the community? 

BrainWash is proud of the work it does with local charities. Several years ago, owner Jeffrey 
Zalles was approached by a representative of one of the many agencies that work with the 
city's homeless population. She lamented that getting her clients to clean their clothes was a 
challenge. At the time, their policy was to provide money to be used at a local laundromat. 
However, as one might expect, too often that money ended up somewhere else. Jeff came up 
with the idea of a program whereby clients would be issued vouchers that could be redeemed 
at BrainWash. Rather than give them money, BrainWash staff would take their vouchers and 
start the machines for them. The program has been very successful and currently serves eight 
different agencies and hundreds of their grateful clients. 

In addition, the art wall at BrainWash provides local artists an opportunity to display and sell 
their wares at no cost. 

f. Provide a description of the community the business serves. 

BrainWash serves the West SOMA community of residents and workers, providing food, 
entertainment, laundry and dry-cleaning services, and a place to “hang out.” Patrons range 
from high-tech workers to singles to neighborhood families. In addition, in cooperation with 
local agencies, the business provides laundry services to those who suffer from poverty and 
hard times. 

The construction of the first Parklet on Folsom Street has made BrainWash a gathering place for 
neighbors. 

g. Is the business associated with a culturally significant 
building/structure/site/object/interior? 



No. 

h. How would the community be diminished if the business were to be sold, relocated, shut 
down, etc.? 

BrainWash has been an important item on the list of things that make our city so unique. It is a 
destination for tourists who leave with a positive feeling for the business and the City that hosts 
it. At the neighborhood level, the loss of BrainWash would be a major blow to the people who 
either enjoy its ambiance or depend on it for essential services. The charitable agencies and 
their clients we serve would no longer be able to get the laundry services the badly need.  

CRITERION 3 

a. Describe the business and the essential features that define its character. 

One could describe BrainWash as the quintessential neighborhood business. It is a coffee shop, 
a restaurant, a laundromat and an entertainment venue. With plenty of outdoor seating thanks 
to the first Parklet on Folsom Street, it’s an oasis for neighbors wishing to enjoy food and drink 
while soaking up the fresh air and sunshine. It’s a place to go that can make the everyday chore 
of doing laundry a pleasant experience. Add to that the synergy that exists between BrainWash 
staff and its customers and you have a business that fills many needs as a community anchor. 

b. How does the business demonstrate a commitment to maintaining the historical traditions 
that define the business, and which of these traditions should not be changed in order to 
retain the businesses historical character? (e.g., business model, goods and services, craft, 
culinary, or art forms) 

BrainWash is essentially the same that it was when it first opened in 1989. The only change 
being its gradual evolution as a comedy venue and periodic changes to its menu. BrainWash is 
committed to maintaining its tradition of being a laundromat and café.  

c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 
characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.). 

The industrial interior design and signage remains unchanged. BrainWash branding and special 
logos can be spotted everywhere, both inside and out. 

d. When the current ownership is not the original owner and has owned the business for less 
than 30years; the applicant will need to provide documentation that demonstrates the 
current owner has maintained the physical features or traditions that define the business, 
including craft, culinary, or art forms. Please use the list of supplemental documents and/or 



materials as a guide to help demonstrate the existence of the business prior to current 
ownership. 
 
The Legacy Business Registry application includes numerous pictures of BrainWash beginning at 
its opening in 1989. 
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Application No.:  LBR-2016-17-074 
Business Name:   Cal’s Automotive Center 
Business Address:   1004 Treat Avenue 
District:   District 9 
Applicant:    Dominic Calabrese, Owner 
Nomination Date:   March 6, 2017 
Nominated By:   Supervisor Hillary Ronen 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no 
break in San Francisco operations exceeding two years?  X Yes   No 
 
30 Pearl Street from 1975 to 1980 (5 years). 
1004 Treat Street from 1980 to Present (37 years). 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that 
define the business, including craft, culinary, or art forms?  X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: March 24, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 
 

Legacy  
Business  
Registry 

Application Review 
Sheet 
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Mr. Richard Kurylo 
Legacy Business Program 
Office of Economic and Workforce Development 
1 Dr. Carlton B. Goodlett Place, Room 448 
San Francisco, CA 94102 
 
March 6, 2017 
 
RE: Nomination of Cal’s Automotive Center (Cal’s Auto) 
 
Dear Mr. Kurylo: 
 
I am excited to nominate to the Legacy Business Registry – Cal’s Automotive Center (Cal’s 
Auto), a family owned auto repair shop that has been a staple in San Francisco’s Mission 
District for over 40 years. 
 
Cal’s Auto has been at 1004 Treat Avenue since 1980 and run by the Calabrese family since 
1975. Cal’s Auto has been a vital part of the history and identity of the Mission District. Nick, 
the primary owner of Cal’s Auto, is a community anchor who knows everyone in the 
neighborhood and often repairs cars for little or no cost to low cost for struggling neighbors.  
The staff at Cal’s Auto are all from the Mission and continue to raise their family in the Mission. 
Cal’s Auto is one of the rare gems left in San Francisco that treats everyone like family. 
 
This business plays an essential role in creating community, culture, and history in the Mission 
District of San Francisco and it is my honor to nominate Cal’s Auto to become part of San 
Francisco’s Legacy Business Registry. 
 

Sincerely, 

 
Hillary Ronen 

mailto:Hillary.Ronen@sfgov.org








CAL’S AUTOMOTIVE CENTER 
Section 4: Written Historical Narrative 

CRITERION 1 

a. Provide a short history of the business from the date the business opened in San Francisco 
to the present day, including the ownership history. For businesses with multiple locations, 
include the history of the original location in San Francisco (including whether it was the 
business's founding and or headquartered location) and the opening dates and locations of all 
other locations. 

Cal's Auto was started by Fortunato (Fudge) Calabrese and his son Dominic (Nick) Calabrese in 
1975. Fudge and Nick's operated the business together until Fudge's death in January 1998. 
Nick was still in high school when the business began and has been continuously operating the 
business since that time.  

The business was originally located at 30 Pearl Street in San Francisco, and moved to 1004 Treat 
Avenue in October 1980 when the Pearl Street building was torn down to make way for an 
apartment building. Cal's Auto has been at 1004 Treat Avenue since then. This is its only 
location of the business.  

Cal's Automotive Center has operated in San Francisco for more than 40 years. The business is, 
and always has been, a family owned business.  

Cal's Auto has significantly contributed to the history or identity of its neighborhood and 
community and, if not included in the Registry, Cal's Auto will face a significant risk of 
displacement. Cal's has received a Notice of Termination form its Landlord. 

b. Describe any circumstances that required the business to cease operations in San Francisco 
for more than six months? 

Cal’s Automotive Center has not ceased operations in San Francisco since it opened in 1975. 

c. Is the business a family-owned business? If so, give the generational history of the 
business. 

Cal’s Automotive was originally owned by Fortunato Calabrese, a San Francisco native and 
Korean War veteran, who opened the automotive shop in 1975. Fortunato owned and operated 
Cal’s Automotive with his son Nick until he passed on in 1998, when Nick took over business 
operations. Currently the business is owned by Nick and his wife Josie Calabrese. 

d. Describe the ownership history when the business ownership is not the original owner or a 
family-owned business. 



Cal’s Automotive is a family-owned business.  

e. When the current ownership is not the original owner and has owned the business for less 
than 30 years, the applicant will need to provide documentation of the existence of the 
business prior to current ownership to verify it has been in operation for 30+ years. Please 
use the list of supplemental documents and/or materials as a guide to help demonstrate the 
existence of the business prior to current ownership. 

Not applicable.  

f. Note any other special features of the business location, such as, if the property associated 
with the business is listed on a local, state, or federal historic resources registry. 

Cal’s Automotive is located in a 1950s-era warehouse in the Mission District. The building is not 
listed on a local, state, or federal historic registry. 

CRITERION 2 

a. Describe the business's contribution to the history and/or identity of the neighborhood, 
community or San Francisco. 

Cal’s Automotive Center is intimately connected to the Mission District. The Calabrese family 
has been in the Mission District for generations, and current owner Nick Calabrese grew up in 
the neighborhood. Cal’s Automotive is always open for business, and has been serving the 
community since its doors opened in 1975. Along with being an automotive shop, many of the 
elderly neighborhood residents have come to rely on Nick for the well-being of the 
neighborhood and residents. Cal’s is very much a neighborhood business in that it serves the 
community with its services, as well as its personal identity as a neighborhood business.  

b. Is the business (or has been) associated with significant events in the neighborhood, the 
city, or the business industry? 

Cal’s Automotive, being an Italian-American owned business, participates in the annual 
Columbus Day parade in North Beach by sending cars that the business owns to ride down the 
street. Cal’s also sends its cars to the annual San Francisco St. Patrick’s Day parade. Cal’s sends 
vintage cars such as a 1962 Cadillac Park Avenue, 1938 Chevrolet Master Deluxe and 1969 
Oldsmobile 442 Convertible, all restored and maintained by Nick at Cal’s Automotive.  

c. Has the business ever been referenced in an historical context? Such as in a business trade 
publication, media, or historical documents? 

As an auto body shop, the business does not attract media coverage generally. However, Cal’s 
Automotive has been an A+ ranked member of the Better Business Bureau since 1998. 



d. Is the business associated with a significant or historical person? 

Cal’s Automotive founder Fudge was a very well-known mechanic in the City, widely regarded 
as one of the best mechanics in San Francisco. Fudge was a Mission native, born and raised in 
the neighborhood. He also was a member of the drag race team the Excelsior Throttlers, who 
raced in the 1960s and 1970s on the Great Highway. 

Cal’s has also built cars for several notable Bay Area residents such as Huey Lewis, Robin 
Williams, Jay Leno, Boz Scaggs (also owner of the San Francisco rock club Slim’s) and Joan Baez. 

e. How does the business demonstrate its commitment to the community? 

Cal’s Automotive is very committed to the neighborhood residents and particularly involved 
with two churches in the neighborhood, St. Peters and St. Charles. When patrons from the 
church come to Cal’s, Nick does not charge them labor costs for work done on their vehicles. 
Cal’s has serviced over 100 vehicles in this way. Also, as an amputee, Nick has helped fellow 
amputees associated with the churches by connecting them with support groups such as San 
Francisco Prosthetics.  

Nick also participates in a toy drive for the past 18 years called Ships for Tots, which supplies 
toys to 12 women’s shelters in Marin County, with the extra toys brought back to the San 
Francisco Fire Department for them to distribute. The toys given to children in San Francisco 
generally number between 1,200 and 1,500. 

f. Provide a description of the community the business serves. 

Cal’s Automotive is located in the heart of the Mission District and is very characteristic of a 
neighborhood-serving business. The patrons of Cal’s are made up of the shop’s neighbors, 
many of whom have been loyal customers since the shop opened. Most of Cal’s customers are 
also referred by word of mouth, and rarely gets customers off of the street. The referrals 
ensures that there are cars in the shop to be serviced. In addition to general car repairs, Nick is 
an expert in classic and vintage cars and has an encyclopedic knowledge of how they are 
“supposed to look” on the inside and outside.  

g. Is the business associated with a culturally significant 
building/structure/site/object/interior? 

Cal’s in located in a 1950s-era warehouse that does not have any cultural significance. Many of 
the classic cars seen around the Mission District, however, are serviced by Nick at Cal’s 
Automotive.  

h. How would the community be diminished if the business were to be sold, relocated, shut 
down, etc.? 



Cal’s Automotive is definitive of a neighborhood-serving business. Most of Cal’s customers are 
residents of the surrounding neighborhood and know Cal’s because of its location on Treat 
Avenue. If the business were to be relocated or closed down, many of the residents would have 
to look elsewhere and lose a neighborhood service that has existed for over 30 years.   

CRITERION 3 

a. Describe the business and the essential features that define its character. 

Cal’s Automotive is your typical auto body shop, however it is its neighborhood-serving attitude 
that makes this business characteristic of the Mission District. Owner Nick Calabrese seems to 
know every customer that walks into his shop, as well as everything about any car that is 
brought into the shop. As mentioned earlier, the shop also services a great deal of classic cars 
and many times will have them on site as they are being worked on. On any given day you can 
walk into Cal’s Automotive and see a classic car that has been restored to its original grandeur, 
making this an essential character of the shop. 

b. How does the business demonstrate a commitment to maintaining the historical traditions 
that define the business, and which of these traditions should not be changed in order to 
retain the businesses historical character? (e.g., business model, goods and services, craft, 
culinary, or art forms) 

The auto repair service has been in existence as long as the automobile itself. Cal’s Automotive 
is characteristic of an auto body shop in that it services any type of vehicle that enters the shop. 
However, when discussing Cal’s and the historical traditions of the automotive repair industry, 
it is prudent to mention the vintage and classic cars that are serviced and parked around the 
location. Servicing these types of vehicles along with cars for everyday use are essential in 
maintaining the historic traditions of the automotive industry, which in many ways is 
representative of a wider historic automobile industry in the United States.  

c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 
characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.). 

Cal’s Automotive is largely unchanged since its opening in 1975. The exterior of the warehouse 
still features the classic signage in 1970s style. There is a stylized sign over the front office that 
reads “Cal’s Automotive Center” in red, white and black, as well as black lettering describing the 
business over the garage door. These features being unchanged since the 1970s are 
characteristic of a neighborhood auto body shop and present a specific aesthetic of a working 
and functioning neighborhood such as the Mission District of San Francisco. 
 
d. When the current ownership is not the original owner and has owned the business for less 
than 30years; the applicant will need to provide documentation that demonstrates the 



current owner has maintained the physical features or traditions that define the business, 
including craft, culinary, or art forms. Please use the list of supplemental documents and/or 
materials as a guide to help demonstrate the existence of the business prior to current 
ownership. 

The business is currently owned by the son and daughter-in-law of the original owner Fortunato 
“Fudge” Calabrese. The owners Nick and Josie have owned the business since 1998 and can 
provide adequate documentation of the age and ownership of the business. 











 

 



 

 



 

 



 

 



 

 



 

 



 

 



From: Roger Douglas
To: Gee, Natalie (BOS)
Subject: Cal motors
Date: Thursday, February 16, 2017 12:56:26 PM

I really hope there's a way to keep Nick,Marcus and Sal here in the neighborhood-- extra
 ordinary service and honest appraisals.I always go to them first unless my car breaks down far
 away.Nick even ran over to St.Francis hospital to give me a ride home!!



From: St.Charles Borromeo
To: Gee, Natalie (BOS)
Subject: Cal"s Auto Body on Treat at 23rd street: desire to stay at location during upgrade of building
Date: Thursday, February 23, 2017 8:27:10 AM

Greetings
I am writing on behalf of Nick Calabrese, owner of Cal's Auto Body to
 support his efforts to work with the owner of the building on Treat and 23rd
 street, who needs to upgrade their building for insurance purposes.
I have known Mr. Calabrese since going to school together, from primary to
 high school and I can attest to his good character and his willingness to
 help others in need. Now that I am pastor at St Charles Borromeo Church,
 a few blocks away from their location, I can also attest to his community
 involvement, from helping to fix cars for elderly or low income people in the
 area and being a reliable help to them, to helping with carshow fundraisers,
 such as the annual large fundraiser for St. Anne's Home for the Elderly on
 Lake street and 2nd Avenue.
I think Mr. Calabrese's offer to help the owner to do the retrofits necessary is
 the better solution, rather than have the tenants move out. This way, the
 owner gets what they need, a retrofited building, and the neighbors get
 what they need, a reliable auto repair nearby, and Nick can also continue
 his public service of fundraisers. Feel free to call me for anything
Respectfully,
Fr. John Jimenez
St. Charles Borromeo Church
713 S. Van Ness 
SF Ca 94110



From: Jesse Hagy
To: Gee, Natalie (BOS)
Subject: Cal"s Automotive - 1004 Treat Ave
Date: Friday, February 24, 2017 4:56:47 PM

Hello Natalie,
This email is in regard to Cal's Automotive at 1004 Treat Avenue. I have been informed that
 they are being threatened with eviction. Nick Calabrese's shop is a neighborhood institution
 and represents the kind of family businesses that are being forced out of San Francisco on a
 daily basis. My business uses Nick's shop for all of our automotive repairs, and for that we are
 thankful. But what is truly invaluable is Nick himself, a man who has been working in that
 shop since he was a kid, and is a repository of stories that only a local would know.

The owners of the property just want to tear it all down to build condos. There are already
 three potential developments being built on this block, and none of them have adequate
 parking for what is already an overcrowded neighborhood. Nick's shop is an asset to the
 community, certainly more than another overpriced soulless apartment building. We don't
 need any more million dollar condos.

Best,

Jesse Hagy
General Manager
The Little Giant Lighting & Grip Co.

www.littlegiantlighting.com
Shop: 415.626.3555
Fax: 415.723.7232

  

http://www.littlegiantlighting.com/
https://www.facebook.com/pages/The-Little-Giant-Lighting-and-Grip-Co/196658023186
https://www.facebook.com/pages/The-Little-Giant-Lighting-and-Grip-Co/196658023186
http://twitter.com/littlegiantsf
http://www.yelp.com/biz/little-giant-lighting-and-grip-san-francisco


From: allenleong
To: Gee, Natalie (BOS)
Subject: Cal"s Automotive
Date: Friday, February 24, 2017 5:30:40 PM

I'd like to put in a good word for Legacy Business status for Cal's Automotive, at 1004 Treat Ave. in the
 Mission. Nick Calabrese has kept up my GMC Safari van for more than 20 years now, starting with a
 rebuilt engine and covering everything else, including a transmission. He goes out of his way to make
 sure my needs are covered and that the price is reasonable, and he is a good neighbor to the
 businesses around him. He's an old school guy who adjusts to the changes around him. If I need a good
 place to eat breakfast while my car is being repaired, he knows where the good places are. Apparently
 he's been there more than thirty years, and the community would be poorer without him.

-Thanks,
Allen Leong



        THE SAPIRO LAW FIRM 
          77 VAN NESS AVENUE, SUITE 201 
         SAN FRANCISCO, CA 94102-6042 

         (415) 771-0100 

 

 

JEROME SAPIRO, JR.   
DAVID A. SAUERS   
GARY ALABASTER   
JOHN FINBARR HAYES (1932-2016)   

                                                      February 21, 2017 
 
 
 
 

The Honorable Hillary Ronen 
Supervisor 
City and County of San Francisco 
1 Dr. Carlton B. Goodlett Place, Room 244 
San Francisco, Ca 94102-4689 

re:  Dominic Calabrese, dba Cal’s Auto 

Dear Supervisor Ronen: 

I am a third generation San Franciscan.  Although I am not a resident of your 
Supervisorial District, I write in support of the proposal to add Mr. Dominic Calabrese, 
doing business as Cal’s Auto, to the Historic Business Registry. 

Dominic is known as “Nick” Calabrese.  Nick’s father was Fortunato Calabrese.  
Fortunato was known as “Fudge” Calabrese.  Unfortunately, Fudge died in 1998. 

I first met Fudge and Nick more than thirty years ago, when I began to patronize Cal’s 
Auto.  At that time, they were located on Pearl Street.  In 1981, they moved to 1004 Treat 
Street.  I have been so impressed by the magnificent service I have received from them 
that I have not only kept patronizing them but also referred my mother and other relatives 
and friends to them.   

Nick and Fudge have long provided valuable services to San Franciscans.  By itself, Cal’s 
Auto would deserve listing as an Historic Business.  There is more, however. 

Nick has long supported good causes and deserves recognition for his public service.  He 
and his father have been supporters of St. Peter’s and St. Charles’ Roman Catholic 
Churches.  Nick has assisted homeless women and children.  He is a long time, ardent 
supporter of, and has given many volunteer days to, the Toys for Tots program run by the 
San Francisco Fire Department. 

For more than twenty years, Nick has employed two immigrants from Latin America.  
They live in your Supervisorial District and also deserve your support. 



The Honorable Hillary Ronen 
February 21, 2017 
Page 2 
 
 
If I can provide any additional information about Nick Calabrese or Cal’s Auto, please 
contact me. 

Very truly yours, 

 
Jerome Sapiro, Jr. 
 
js:1098 



From: theharveys
To: Gee, Natalie (BOS)
Subject: Legacy Business; Cal"s Automotive
Date: Friday, February 17, 2017 5:32:45 PM

Natalie,

My name is Tom Harvey and I'm writing on behalf of Nick Calabrese and Cal's
 Automotive at 1004 Treat Avenue at 23rd Street.
I have been going to Nick for many years to keep my 1994 Toyota and 2001 Ford van
 on the road.
I now work in San Bruno but previously had driven a tow truck for Courtesy Tow in
 San Francisco. It is now located in San Bruno.
I also used to work for a printing company that closed operations in San Francisco.
I think it is great that the City is trying to keep "legacy" businesses in town. Cal's is
 definitely the business we need to keep in the neighborhood.
I've lived in San Francisco my whole life and I thank you and Supervisor Ronen for
 your efforts to keep Nick and his employees in the City.
You could check with Nick but I think he has been at this location about 40 years and
 treats his mechanics, Salvador and Marco well.
He had mentioned in the past helping with school attendance to help one of the
 mechanics with English in what I would guess was an ESL program to help with
 gaining citizenship.
You would not notice but Nick has a disability and a prosthetic leg. He works six days
 a week. 
I know many San Franciscans who rely on Nick to keep their older vehicles functional
 and would hate to see his business close or move outside of San Francisco.
I don't know where I would go for repairs if we lose this auto repair shop, quite
 possible not in San Francisco and not in Supervisor District 9.
If I can provide any information or attest to the professional service provided by this
 generous fixture of the community, please contact me at your convenience.
Thank you for your time and that of the Supervisor.

Tom Harvey



From: brodie
To: Gee, Natalie (BOS)
Subject: Pertaining to Treat and 24th >
Date: Saturday, February 25, 2017 1:20:23 PM

Greetings Natalie,
My name is Brodie Sullivan, a 17 year resident artist of San Francisco proper.
I'm writing in regards to the displacement of certain long-standing business owners
 from their establishments.

Now, I get by as an artist and performer here because I was trained to adapt my craft
 for different environments and shifting social-climates. Some studios cannot be
 transported so easily, as they rely on their immediate surroundings for consistent
 business to continue. For instance, Cal's Automotive in the Mission has been
 precisely where we needed it to be all along.
Nick, the Mechanic, is a steady compatriot for the neighborhood. Companero, it's also
 called.
He established lasting relationships with the locals, and that is exactly how I came to
 rely on his business.
Steady, incredibly personable, and mechanically sound. He is the neighborhood
 medic.
I'm certain that you recognize yourself the general ambiance of any Mission
 mechanics shop
and how every crew has their own system/tool-kit laid out for the daily loop.
If Nick is forced to relocate his auto-shop, as I am told is happening quickly, this
 upsets the foundation.
Firstly, the man himself is gigantic and rooted into the property by his stature alone,
not to mention his legs aren't working so well as of late.
He has taken great care to keep some class and quality vintage vehicles on this
 corner for many years.
And he keeps it all clean and clear. Recognize the park and foot traffic right there, all
 day, every day. Respectfully,
the district will not benefit by removing this workshop. His crew is literally a tribe of
 elders in their element.
They are not only old in years; they are established and wise.
By no means feeble in this future-forward city, but dang Nat, have you been to the
 shop? 
Seen the crew embedded in their trade? Are you certain that your team understands
 the character and cars of this city block? They fit like a glove, Cal's. They protect the
 neighborhood and our response-abilities therein.
People make places.
Please continue the discussion necessary to keep this shop right where it is.
Thanks for the work you do and the stand you might take to protect the integrity of
 small business owners here.
Cheers ~ ;b

>>> Note the locals and out-of-towners who maintain the importance and HISTORY
 of this shop!! >>>>



CITY AND COUNTY OF SAN FRANCISCO 
EDW IN M. LEE,  MAYOR 

 
  OFFICE OF SMALL BUSI NESS 

REGINA DICK-ENDRIZZI ,  DIRECTOR 
 

 
 
 

1  DR.  CARLTON B.  GOODLETT PLACE,  ROOM 110,  SAN FRANCISCO,  CALIFORNIA 94102-4681  
(415)  554-6134 /  www.s fos b.org  /  legacybus iness@sfgov. org  

 
Application No.:  LBR-2016-17-043 
Business Name:   Chinese Historical Society of America 
Business Address:   965 Clay Street 
District:   District 3 
Applicant:    Sue Lee, Executive Director 
Nomination Date:   November 28, 2016 
Nominated By:   Supervisor Aaron Peskin 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no 
break in San Francisco operations exceeding two years?  X Yes   No 
 
17 Adler Place from 1966 to 1969 (3 years). 
650 Commercial Street from 1969 to 1993 (24 years). 
644 Broadway #402 from 1993 to 2001 (8 years). 
965 Clay Street from 2001 to Present (16 years). 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that 
define the business, including craft, culinary, or art forms?  X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: March 24, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 
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Legacy Business Application 
Applicant: Chinese Historical Society of America 

Section 4: Historical Narrative 
 

 

The Chinese Historical Society of America, (CHSA) was founded in 1963 and opened its first 

place of business in 1966 at 17 Adler Place (now Jack Kerouac Alley) in San Francisco 

Chinatown between Grant and Columbus Avenues, where it remained until 1989. Through the 

1990s, CHSA would be located at 650 Commercial Street between Clay and Sacramento. It 

moved to 644 Broadway between Stockton and Grant for two years between 2000 and 2001 

before opening at the newly renovated and retrofitted Chinatown YWCA at 965 Clay Street; it’s 

current home, which CHSA owns, in November 2001. As such, CHSA has operated within the 

Chinatown community for nearly 51 years and has been housed for 17 years in one the 

neighborhood’s major properties that is a City Landmark and significant tourist attraction as a 

Julia Morgan designed architectural marvel.  

 

CHSA was founded by well-known Chinese American figures and community advocates 

Thomas W. Chinn, C.H. Kwock, Chingwah Lee, H.K. Wong, and Thomas W.S. Wu D.D.S. In 

the contemporary period, grand historians Philip Choy and the late Him Mark Lai, made major 

contributions to the understanding and awareness of Chinese American history through scholarly 

work and advocacy projects through CHSA, including the saving from destruction and 

preservation of Angel Island Immigration Station.  

 

The content of the Museum overall, is a treasure trove of the historical record of the experience 

of Chinese in America, which includes the remarkable narrative of the phoenix like rising from 

the ashes of Chinatown after the 1906 Great Earthquake and Fire, the creation of one of the 

nation’s iconic neighborhoods, and the ongoing triumph of a vibrant residential and business 

nexus that has defined San Francisco’s unique cultural importance. CHSA is the steward of the 

community narrative of Chinese in America and makes this narrative a living history through a 

variety of high quality cultural content such as exhibitions and public programs. It provides 

ongoing service as an anchor community-based organization for the Chinatown neighborhood 

that is open six days a week, ensuring a continuous opportunity for the public to engage with the 

remarkable narrative of our community.  

 

CHSA promotes the contributions and legacy of the Chinese in America through its exhibitions, 

publications, and educational and public programs in the Museum and Learning Center. We offer 

tours of the Museum and the surrounding Chinatown community for a nominal charge. We have 

extended our reach with online content with online exhibits through our main portal chsa.org, 

sharing information and news through our Facebook, Twitter, and Tumblr, and sharing 

photographs through our Instagram. We have also opened our doors to collaborations with others 

who want to share their stories and experiences through film screenings, book readings, 

presentations, workshops, panel discussions and so much more. 

 

The CHSA Museum provides a permanent home for the stories and experience of the Chinese in 

America that stretches back to the Spanish period in California history. It shares these stories 

with a world class $2 million exhibition entitled Chinese American: Exclusion/Inclusion, 



Legacy Business Application 
Applicant: Chinese Historical Society of America 

Section 4: Historical Narrative 
 

numerous rotating exhibitions, and through regular schedule of public engagement programs 

such as literary events, film screenings, lectures and panel discussions, performances, and 

walking tours of the neighborhood. It also serves as an important resource for historical research 

in the writing of multiple books and films, including the upcoming PBS Documentary film by 

Ric Burns “The Chinese Exclusion Act”. As part of the wealth of content that CHSA provides, it 

holds one of the largest collections of historical objects of Chinese American historical interest 

from works of art, clothing, household objects, and books. 

 

CHSA serves the local San Francisco Chinatown neighborhood, the greater City-wide 

population, and the Bay Area region which is home to over 500,000 Chinese Americans. 

Moreover, CHSA has a national and international footprint, providing value to individuals and 

organizations interested in the significance of the history of Chinese in America to our nation 

and to our world. The Chinatown neighborhood of which CHSA a homegrown product is one of 

the oldest communities of its kind in the country that is both an active commercial center and 

residential hub. It is a coveted cultural destination for a City of cultural destinations, attracting 

over six million visitors annually.  

 

CHSA represents the heart and identity of the Chinatown community and as such contributes to 

positive and vibrant quality of life for the neighborhood as well as a place of learning for the 

many visitors. If CHSA were to cease to exist, the Chinatown would lose a significant cultural 

and physical asset that would harm the economic and cultural well-being of the neighborhood. 

 

The core values of our programming include: 1) Respect for cultural traditions and 

history/heritage. 2) That innovation is part of how we keep our traditions up to date and relevant. 

3) That we must reach “above and beyond” Chinatown to continue the process of expanding our 

definitions of our community and its role in our society. The content of our programming 

stretches from exploring our historical narratives to how these narratives inform our current 

world in a variety of ways from culinary art to fashion, the visual, literary and performing arts, 

and in the media. 

 

An aspect of the Museum’s presentation is sharing of stories of how Chinese women built the 

YWCA during the era of the Exclusion, traveling up and down the coast to raise money, 

engaging architect Julia Morgan, and built a highly impactful social and cultural institution 

during 60+ years of operations. As a significant historical cultural asset we are committed to 

following the guidelines for the preservation of the building. This takes the form of 

organizational policies governing visitors and programming to our ongoing maintenance of the 

building. 

 

The CHSA Museum has been recognized multiple times for its historic significance including: 

2004 National Preservation Award from the National Trust for Historic Preservation, 2005 

Preservation Award from California Heritage Council, and 2016 award from The Art Deco 

Society of California.  



Legacy Business Application 
Applicant: Chinese Historical Society of America 

Section 4: Historical Narrative 
 

 

The CHSA Museum is a City of San Francisco registered landmark, #122. It is recognized as of 

architectural significance both for its age (built in 1932) and as a singular artistic achievement of 

one of the 20th Century’s most famous architects. It is also recognized for its cultural and 

historical significance for the lived experience associated with the YWCA in Chinatown and 

now more recently as the home of one of the neighborhood’s significant cultural institutions.  

 

Continuing to celebrate our name and organizational and community history is critical to 

maintaining our own historical traditions. Our priority on cultural and historical interpretation as 

a cornerstone to our content shapes each of our offerings to the public as well as our 

communications strategies. 

 



Subscribe

You are here: Home / About CHSA

About CHSA

The Chinese Historical Society of America Museum is the oldest organization in the

country dedicated to the interpretation, promotion, and preservation of the social, cultural

and political history and contributions of the Chinese in America.

about visit events exhibits shop support

Page 1 of 4About CHSA – Chinese Historical Society of America

3/14/2017https://chsa.org/about_chsa/



When founded in 1963, there were fewer than 250,000 people of Chinese descent living

in the US and CHSA was a lone voice for the study and dissemination of the history of this

segment of the US population. Today, as the number of Chinese in the US has risen to

nearly 4 million, CHSA strives to be a responsible steward of the remarkable narrative of

this rapidly growing and increasingly visible community.

What we do

CHSA promotes the contributions and legacy of the Chinese in America through its

exhibitions, publications, and educational and public programs in the Museum and

Learning Center. We are housed in the landmark Julia Morgan-designed Chinatown

YWCA building at 965 Clay Street, San Francisco.

We offer tours of the Museum and the surrounding Chinatown community for a nominal

charge. We have extended our reach with online content with online exhibits through our

main portal chsa.org, sharing information and news through our Facebook, Twitter, and

Tumblr, and sharing photographs through our Instagram. We have also opened our doors

to collaborations with others who want to share their stories and experiences through film

screenings, book readings, presentations, workshops, panel discussions and so much

more.

Come visit CHSA today

Share this:

Page 2 of 4About CHSA – Chinese Historical Society of America

3/14/2017https://chsa.org/about_chsa/



Chinese Historical Society of America 
 

Commercial: 

https://youtu.be/cxYD20fxzeo 

 



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

Asian Pacific America with Robert Handa recently interviewed Sue Lee, Executive Director of Chinese 

Historical Society of America. The episode aired on NBC Bay Area January 29, 2017. This 3-part episode 

can be viewed:  

http://www.nbcbayarea.com/on-air/as-seen-on/Chinese-American_-Exclusion_Inclusion_Bay-Area-

412344753.html 

http://www.nbcbayarea.com/on-air/as-seen-on/Chinese-Exclusion-Act_Bay-Area-412344073.html 

http://www.nbcbayarea.com/on-air/as-seen-on/Chinese-Inclusion_Bay-Area-412344763.html 

 

 

  

http://www.nbcbayarea.com/on-air/as-seen-on/Chinese-American_-Exclusion_Inclusion_Bay-Area-412344753.html
http://www.nbcbayarea.com/on-air/as-seen-on/Chinese-American_-Exclusion_Inclusion_Bay-Area-412344753.html
http://www.nbcbayarea.com/on-air/as-seen-on/Chinese-Exclusion-Act_Bay-Area-412344073.html
http://www.nbcbayarea.com/on-air/as-seen-on/Chinese-Inclusion_Bay-Area-412344763.html


Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

October 29, 2016, the San Francisco Chronicle published “NY gives SF vivid view of Chinese immigrant’s 

history”, an article about CHSA’s opening of a major exhibition. Full article can be found: 

http://www.sfchronicle.com/bayarea/nativeson/article/NY-gives-SF-vivid-view-of-Chinese-immigrants-

10421722.php#photo-11656974 

 

  

http://www.sfchronicle.com/bayarea/nativeson/article/NY-gives-SF-vivid-view-of-Chinese-immigrants-10421722.php#photo-11656974
http://www.sfchronicle.com/bayarea/nativeson/article/NY-gives-SF-vivid-view-of-Chinese-immigrants-10421722.php#photo-11656974


Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

Chinese Historical Society of America has operated at 965 Clay Street, San Francisco 

from 2001 to the present. ©2001 

 

 

Exterior plaque detail. ©2017                                                    Architectural detail of exterior. ©2017 

                                  

 



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

Interior photo of Chinese Historical Society of America foyer. ©2013 

 

Architectural detail of interior. ©2001 

 

 



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

Architectural detail of interior. ©2001  

 

 

 

 

 

 

 

  



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

Architectural detail of garden. ©2007 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

Chinese Historical Society of America operated at 17 Adler Place,  

San Francisco from 1966-1989. ©1968 

 

 

 

  



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

In January 4, 1981, YWCA Chinatown Center (at 965 Clay Street) became a Registered 

Landmark #122 of the City & County of San Francisco. ©2017 

 

 

 

  



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

In 2004, Chinese Historical Society of America received the National Preservation Award 

from the National Trust for Historic Preservation for the adaptive use of the Julia 

Morgan-designed YWCA. ©2017 

 

 

In 2016, Chinese Historical Society of America received an award for historic preservation and 

stewardship of the 1932 Julia Morgan Chinatown YWCA from The Art Deco Society of California. ©2017 

 

  



Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

President Lyndon B. Johnson became the first honorary member of the Chinese 

Historical Society of America in 1964. ©1964 

 

 

  





































































Legacy Business Registry 
Applicant: Chinese Historical Society of America 

Section 5: Supplemental Historical Documents 
 

On February 11, 2011, The New York Times published an article on Chinese Historical Society of America 

rediscovery of paintings by Chinese American artist. 
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REGINA DICK-ENDRIZZI ,  DIRECTOR 
 

 
 
 

1  DR.  CARLTON B.  GOODLETT PLACE,  ROOM 110,  SAN FRANCISCO,  CALIFORNIA 94102-4681  
(415)  554-6134 /  www.s fos b.org  /  legacybus iness@sfgov. org  

 
Application No.:  LBR-2016-17-045 
Business Name:   Gino and Carlo, Inc. 
Business Address:   548 Green Street 
District:   District 3 
Applicant:    Marco Rossi, Frank Rossi and Ron Minolli, Owners 
Nomination Date:   December 12, 2016 
Nominated By:   Supervisor Aaron Peskin 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no 
break in San Francisco operations exceeding two years?  X Yes   No 
 
548 Green Street from 1942 to Present (75 years). 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that 
define the business, including craft, culinary, or art forms?  X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: March 24, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 
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1 Updated October 7, 2015

APPLICATION FOR

Legacy Business Registration

1. Current Owner / Applicant Information
NAME OF BUSINESS:

BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business)

CURRENT BUSINESS ADDRESS: TELEPHONE:

( )
EMAIL:

WEBSITE: FACEBOOK PAGE: YELP PAGE

APPLICANT’S NAME

Same as Business Owner

APPLICANT’S TITLE

APPLICANT’S ADDRESS: TELEPHONE:

( )
EMAIL:

SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable):

BACKGROUND INFORMATION

Founding Location:

Current Headquarters Location:

Operating in San Francisco since:

NAME OF NOMINATOR: DATE OF NOMINATION:

2. Business Addresses
ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: DATES OF OPERATION

IS THIS LOCATION THE FOUNDING AND/OR HEADQUARTERED LOCATION? (check all that apply)

Founding Location Current Headquarters

Legacy Business registration is authorized by Section 2A.242 of the San Francisco Administrative Code. The
registration process includes nomination by a member of the Board of Supervisors or the Mayor, a written
application, and approval of the Small Business Commission.
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Gino & Carlo  
Section 4: Written Historical Narrative 

 
CRITERION 1 
 
a. Provide a short history of the business from the date the business opened in San 
Francisco to the present day, including the ownership history. For businesses with 
multiple locations, include the history of the original location in San Francisco (including 
whether it was the business's founding and or headquartered location) and the opening 
dates and locations of all other locations. 
 
In 1942, two friends, Gino and Carlo, opened a cocktail bar in North Beach at 548 Green Street 
in the location of a former boarding house. With the passage of time, nobody quite remembers 
the surnames of Gino and Carlo.  
 
In 1956, Aldino Cuneo (one of the greatest bocce players in the world) and Donato Rossi took 
over the bar, purchasing it from Gino and Carlo. In 1968, Frank Rossi Sr., Donato’s brother, 
became a co-owner as well. This continued for a decade until 1978, when Ron Minolli joined as 
well.  
 
In 1981, Aldino left the bar and Frank Colla bought the shares of Aldino. Frank Colla, Frank 
Rossi, Donato, and Ron owned the bar until 2005, Donato passed away and left his share of the 
bar to his son Marco. In 2010, Frank Sr. retired and left his shares of the bar to Frank Jr., long 
time employee who currently is a part owner. The current ownership consists of Frank Jr, Ron 
Minolli, and Marco Rossi.  
 
b. Describe any circumstances that required the business to cease operations in San 
Francisco for more than six months? 
 
Gino & Carlo has never ceased operations in San Francisco. 
 
c. Is the business a family-owned business? If so, give the generational history of the 
Business. 
 
Gino & Carlo is partially a family owned business. The original owners and namesakes Gino 
and Carlo sold the bar to Donato Rossi and Aldino Cuneo, who owned the bar until 1968. That 
year, Donato’s brother Frank Rossi Sr. joined as well. Though there have been other 
shareholders such as Ron Minolli and Frank Colla, the bar is currently owned by sons of the 
Rossi brothers, Marco and Frank Jr, as well as Ron. Both Frank Jr. and Marco were employed 
at the bar prior to their ownership and have been a part of the North Beach institution for 
generations. Chronologically, the ownership is: 
 
Gino and Carlo 1942-1956 
Donato Rossi and Aldino Cuneo 1956 -1968 
Donato Rossi, Frank Rossi, Sr. and Aldino Cuneo 1968-1978 
Donato Rossi, Frank Rossi, Sr., Aldino Cuneo and Ron Minolli 1978-1981 
Donato Rossi, Frank Rossi, Sr., Ron Minolli and Frank Colla 1981-2005 
Frank Rossi Sr., Ron Minolli, Frank Colla and Marco Rossi 2005-2010 
Ron Minolli, Frank Colla, Marco Rossi and Frank Rossi, Jr. 2010-2015 
Ron Minolli, Marco Rossi and Frank Rossi, Jr 2015- present 



 
d. Describe the ownership history when the business ownership is not the original owner 
or a family-owned business. 
 
Gino & Carlo is a family-owned business purchased from the original owners in 1956. 
 
e. When the current ownership is not the original owner and has owned the business for 
less than 30 years, the applicant will need to provide documentation of the existence of 
the business prior to current ownership to verify it has been in operation for 30+ years. 
Please use the list of supplemental documents and/or materials as a guide to help 
demonstrate the existence of the business prior to current ownership. 
 
N/A 
 
f. Note any other special features of the business location, such as, if the property 
associated with the business is listed on a local, state, or federal historic resources 
registry. 
 
The bar location is not a registered landmark, however the business Gino & Carlo is listed as a 
Certified Legacy Establishment by San Francisco Heritage in J.K Dineen’s 2015 Book High 
Spirits: The Legacy Bars of San Francisco. 
 
CRITERION 2 
 
a. Describe the business's contribution to the history and/or identity of the 
neighborhood, community or San Francisco. 
 
Gino & Carlo has been a North Beach institution since its inception in 1942. Being an Italian-
American owned bar in the historic Italian district of North Beach in San Francisco, it remains a 
neighborhood-serving bar and essential part of the identity of the neighborhood. 
 
The bar has long been a gathering space for the Italian-American community of North Beach. 
Throughout its history, elder Italian men would play bocce ball and pedro (an Italian card game), 
and the bar has accommodated guests for holidays such as Thanksgiving and Christmas. The 
bar also is one of the only bars in the City that opens at 6:00 a.m., originally catering to the 
graveyard shift working-class Italian population of the neighborhood. The bar has also hosted 
numerous events over the years that have come to be neighborhood traditions and have 
maintained North Beach’s association with the Italian-American community. 
 
b. Is the business (or has been) associated with significant events in the neighborhood, 
the city, or the business industry? 
 
Gino & Carlo has hosted numerous neighborhood events throughout the years. One tradition is 
the monthly Thursday Banquet Luncheon, which accommodates up to 90 patrons and serves 
Italian staples such as Osso Buco and other specialties family-style. This tradition has been 
going on monthly for 25 years and was initiated by Frank Rossi Sr. as a way of keeping his bar 
patrons around for the lunch rush. This event was originally held bi-monthly, however it changed 
to monthly when the rush became too much and has continued to be a neighborhood tradition 
 



Gino & Carlo also hosts an annual bocce ball tournament each summer that lasts between 6 to 
8 weeks depending on turnout. The league normally consists of 8 teams and originates at the 
bar and continues onto the bocce courts at Joe Dimaggio playground. After the games, the 
players head back to the bar where a spread of food is provided.  
 
The bar also is known to host memorial services for famous San Franciscans and Italian-
Americans of North Beach origin such as: Joe Dimaggio, Warren Hinckle and Carol Doda.  
 
c. Has the business ever been referenced in an historical context? Such as in a business 
trade publication, media, or historical documents? 
 
Gino & Carlo has been featured and mentioned in numerous media and publications, local and 
national. These publications include but are not limited to: the San Francisco Chronicle, San 
Francisco Examiner, New York Times, Hoodline, Trip Advisor, Marina Times, Nob Hill Gazette, 
a full chapter in the 2015 book San Francisco: Appetites & Afterthoughts by Ernest Beyl and 
Look Magazine. The bar was listed as a Certified Legacy Establishment by San Francisco 
Heritage in J.K Dineen’s 2015 Book High Spirits: The Legacy Bars of San Francisco . 
 
d. Is the business associated with a significant or historical person? 
 
Many famous San Franciscans and celebrities as well were known to visit Gino & Carlo. Some 
of these personalities include: Carol Doda, Curt Gentry, Paul Newman, Matt Dillon, Nicholas 
Cage, Matt Damon, Laurence Fishburn, Ray “Boom Boom” Mancini, “Irish” Pat Lawler – “The 
Pride of the Sunset”, Tony Dingman, Herb Caen, Charles McCabe, Stanton Delaplane, Sean 
Mooney, Francis Ford Coppola, Willie Brown, Gavin Newsom, Kamala Harris, Aaron Peskin, 
Jane Kim, Al Saracevic, Steve McQueen, Brian Sabean, poolshark Sam Runco and Vida Blue. 
 
e. How does the business demonstrate its commitment to the community? 
 
As a longstanding North Beach business, Gino & Carlo has contributed in many ways to the 
North Beach and San Francisco community. Gino & Carlo donates to the Salesian Boys and 
Girls Club, numerous Bay Area memorial golf tournaments and schools such as St. Vincent de 
Paul and Sacred Heart High School. They sponsor the Donato Rossi Annual Bocce Ball 
Tournament, the Annual 8 Ball Tournament (at the bar) and a number of softball and pool 
teams. The bar also does field trips to San Francisco Giants and 49ers games and to the horse 
races at the Sonoma County Fair, as well as trips to tour breweries such as Lagunitas and 
Anchor Steam. The bar also is part of the annual Columbus Day Parade and North Beach Fair, 
key events in the North Beach community. 
 
f. Provide a description of the community the business serves. 
 
Throughout its history, the bar has long been a community staple where residents from all types 
of backgrounds, although heavily Italian, have come to congregate. The patrons ranged from 
local judges to longshoremen and largely consist of people with very deep roots in San 
Francisco. When someone asks you “what school did you go to?” at Gino & Carlo, they are 
referring to your high school. 
 
g. Is the business associated with a culturally significant 
building/structure/site/object/interior? 
 



The building that Gino & Carlo is located in is not a historic landmark, however there is a great 
degree of history behind the building. The title history for the site dales back to 1847 – before 
the Gold Rush. The current building was re-constructed just after the San Francisco Earthquake 
in 1907. Originally it was a boarding house for Italian immigrants arriving from the 
Cicagna/Genoa area of Italy known as the Verde Hotel (Verde, meaning “green” in Italian, could 
be for Green Street, its location). The boarding house operated in the upstairs units, while the 
street level storefront originally was Tony & Marios until 1942, when Gino & Carlo opened their 
bar in that space. The basement for many, many years was used to store the family’s Sonoma 
wine for local distribution. 
 
h. How would the community be diminished if the business were to be sold, relocated, 
shut down, etc.? 
 
Gino & Carlo is a longstanding neighborhood bar that has drawn North Beach residents for 
generations. Over the years, people have come to Gino & Carlo to see a familiar face. The bar 
has long been associated with North Beach and holds a distinctive place in the community. 
During the holidays, former North Beach and other former San Francisco residents visiting their 
families come to Gino & Carlo to catch up. The bar has long catered to the residents in the 
neighborhood of all professions, ranging from bakers, to longshoremen, to police officers, to 
judges, to firefighters. The North Beach community would be missing a key part of its identity 
without Gino & Carlo. 
 
CRITERION 3 
 
a. Describe the business and the essential features that define its character. 
 
Gino & Carlo is a neighborhood establishment cocktail bar that has deep roots in North Beach. 
An essential feature of the bar is its Italian heritage, which is reflected in its ownership as well as 
its patrons. The bar maintains a dimly lit interior, full of draft beers, wood paneling and flat 
screen TVs, as the bar is a sports bar as well. There are also two pool tables where the pool 
tournaments are held, and many identifiers of its Italian heritage such as Italian flags and photos 
of Italian celebrities like Joe DiMaggio. The bar is also located on a heavily trafficked section of 
Green Street, at the heart of the North Beach neighborhood. 
 
b. How does the business demonstrate a commitment to maintaining the historical 
traditions that define the business, and which of these traditions should not be changed 
in order to retain the businesses historical character? (e.g., business model, goods and 
services, craft, culinary, or art forms) 
 
As a neighborhood staple, Gino & Carlo caters to its neighborhood base. The regular customers 
mostly come from the North Beach neighborhood and have been loyal patrons for, in some 
cases, decades. In order to honor their patrons and keep true to their roots, Gino & Carlo 
ensures that its food and drinks are affordable, as many of their patrons are retirees and long-
time residents. The monthly Thursday luncheon for example, is $30 for a large amount of food, 
attended by around 90 people. This demonstrates both the commitment to the patrons and the 
commitment for maintaining the Italian heritage of the neighborhood.  
 
c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 



characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.). 
 
Gino & Carlo is a bar in the most traditional sense. It resembles a pub with a wooden bar and 
wood panel walls. The bar also has a distinctive green awning and neon sign with the name 
Gino & Carlo. It is located on a busy strip of Green Street between Grant and Columbus 
Avenues and is part of the fabric of the neighborhood culturally, as well as physically.  
 
d. When the current ownership is not the original owner and has owned the business for 
less than 30years; the applicant will need to provide documentation that demonstrates 
the current owner has maintained the physical features or traditions that define the 
business, including craft, culinary, or art forms. Please use the list of supplemental 
documents and/or materials as a guide to help demonstrate the existence of the 
business prior to current ownership. 
 
Not applicable. 
 





 



 



 



 



 



 





 

 

 







 



 









 

 

 







 



 





















 
 
Frank Rossi of Gino and Carlo's to retire 
By Carl Nolte 

Published 4:00 am, Sunday, August 22, 2010  

 

 
Photo: Jasna Hodzic, The Chronicle  
Frank Rossi, bartender and one of the co owners of the bar Gino and Carlo's, poses in 
Gino and Carlo's bar in San Francisco, Calif. on Friday August 21, 2010. Rossi is set to 
retire at the end of August. 
 
 
As everybody knows by now, there is more than one San Francisco. There may be a 
dozen or more, with different people, different scenes, shifting all the time, like a 
kaleidoscope.  
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So when I want to take a look at an older San Francisco, I head for North Beach, and 
the single block of Green Street between Columbus Avenue and upper Grant Avenue.  
 
There's a bank on the corner with a handy ATM; Caffe Sport, the Sicilian restaurant; 
Amante, another good restaurant; the Columbus Cafe; Sotto Mare, a fish place; and 
Gino and Carlo, which may be the best old-time bar left in the city. 
 
A tourist who walks in is sure to think it looks like some fictional bar they've seen on 
television. A San Franciscan is sure to see somebody he or she knows. A big 
difference. 
 
"We treat everybody like family," said Frank Rossi, one of the owners. 
 
Rossi has spent 42 years behind the bar; though he has two other partners, he's the 
padrone of the place in the Italian sense, the host. He is old school, a husky man with 
curly gray hair and the gravelly voice of a man who has spent a lifetime in the bar 
business. He remembers what you are drinking, never forgets an old customer's name 
and treats a new customer like an old pal. 
 
In a city where there are no real celebrities or famous chefs, bartenders like Rossi, like 
Michael McCourt at the old Washington Square, Seamus Coyle at Amante, Paddy 
Nolan at the Dovre Club in its prime, are the stars.  
 
"Frank's the kind of guy that when you come in the bar you are glad to see him," said 
John Pesenti, who has been coming in to Gino and Carlo for 35 years on and off. 
"When he's here, people don't want to leave." 
 
The bad news is that Rossi himself is leaving, retiring at the age of 67. He had a stroke 
a couple of years ago, and had to learn to walk and talk again. He's been back at work a 
couple of days a week but has slowed up a bit. His last day will be the 30th. 
 
Rossi's leaving is a blow to the habitues of Gino and Carlo, a place that's like the living 
room of North Beach, with its own customs and rhythms.  
 
It opens at 6 a.m., and on some days there's a line to get in, even at the crack of dawn. 
 
"Early in the morning is when bakers get off, and people who work at night - off-duty 
cops, garbage men. Happy hour for them is 6 to 8 in the morning," said Tony Dingman, 
a regular. 
 
There is a lunch crowd - and food on Thursdays - and an afternoon crowd, ducking in 
about 3. Sometimes there are billiard players, sometimes card players, dealing a hand 
or two at a table. Sometimes politicians are huddled in the corner, talking with their 
cronies.  
 
There is a nighttime crowd, of course. North Beach comes really alive only at night. 
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If you listen, you can hear the accents of the old city: people talking fast, running their 
words together. San Francisco talk.  
 
"An institution that has never changed," said Warren Hinckle, the writer. 
 
"How can you not love this place?" said Patricia Sing, who usually comes in on 
Mondays or Tuesdays.  
 
Rossi has been the center of it, especially since his brother, partner and mentor, Donato 
Rossi, died five years ago.  
 
"Frank's a very kind guy, too," Pesenti said. 
 
Sometimes, a big city bar and its patrons really are a city person's only family. When a 
few of these people died, alone and broke, Frank Rossi would close the doors and 
throw a wake - the old kind with free food and drink, and a toast to the departed.  
 
"We take care of our people," he said. 
 
So now it's time to drink a toast to Frank Rossi himself. He is the father of three girls 
and two boys - two sets of twins. 
 
His son, Frank Jr., "a good kid," Rossi said, will take over his share of the place. 
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Gino and Carlo holds steady amid a 
changing North Beach 
By Erik Cummins on March 25, 2011 12:00 am 

 

For a generation, newspaper columnists and locals have bemoaned the changes that have swept 
through North Beach. Yet, some neighborhood institutions remain the same, and some are even 
better. One of the best is Gino and Carlo, an unpretentious Italian bar founded in 1942 just a block 
off Columbus Avenue. Ron Minolli, a bartender and part-owner, has been a fixture at the bar for 
more than 30 years and knows all the regulars, and often their parents and grandparents, too. The 
place isn’t a time warp, though. There are plenty of lively activities at this friendly watering hole and 
always a new face or two. It is also one of the few North Beach bars that is still open from 6 a.m. to 2 
a.m. 

Gino and Carlo, 548 Green St., San Francisco, (415) 421-0896 

I started here 33 years ago. There are four partners and we all work here. 

Are you a local? I was born and raised in North Beach and went to [St. Ignatius]. I went to San 
Francisco State. My wife was born and raised here, too. We’d still be living here, but 19 years ago 
we had twins and the homeless problem was really bad, so we moved to Marin. Since then, we have 
been looking to move back. North Beach is what we know. 

What did you do before working here? I was inducted in the Fire Department at 25, but they 
offered me a partnership here at 26. I worked here in college and drove for San Francisco Mountain 
Springs Water Co. 

What are some of the activities you host here? We have pool teams, softball teams and a 
Thursday lunch every other week. It’s $20 for all the wine you can drink, a main course and pasta. 
We don’t want to turn it into complete sports bar, so we do the lunch as a camaraderie thing. We 
usually get 65 to 85 people for lunch. We’ve had an eight-ball pool tournament here since 1972. We 
start out with 64 players and have prizes for the winners. 

What’s the clientele like? We get lawyers, accountants, policemen, firemen, stock market guys and 
Merchant Marines. On weekends, we get a young crowd. The regulars are what keep us going, 
especially with this economy and the fact that a lot of people have moved out of The City. We have 
regulars in the mornings, afternoons, evenings and late nights. We have football kids, basketball 
pools and the Giants are huge, obviously. 
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What do you like about bartending? When I come to work, it’s always different because I rotate 
days and nights. The real people come out on Sundays and I’ve learned that you shouldn’t make 
judgments when you see people. You never know who they are. 

Do you get any celebrities here? We’ve had Matt Dillon and Matt Damon before he was famous. 
People come in and won’t get bothered. We get people who work with Coppola. [The late columnist] 
Charles McCabe used to write his columns here and we get [veteran journalist and former San 
Francisco Examiner columnist] Warren Hinckle and [former Supervisor] Aaron Peskin. Carol Doda 
comes in here to sing once a month. 

What’s the history of this place? Before Gino and Carlo, it was another bar. I think it was called 
Tony and Mario’s, but that’s hearsay. In the 1940s, you got seamen, longshoremen, scavengers — 
the whole collage. It was a real Italian bar. We used to do bachelor parties in the basement a long 
time ago. That ended many years ago. 

North Beach Campari 

• 1½ shots Campari 
• 1 oz. Soda 
• Brandy  
• Lemon twist 

Add ice to a rocks glass. Pour Campari and soda and stir. Float the brandy. Finish with a twist. 

 



 
 
Gino & Carlo's Donato Rossi Bocce 
Tournament 
By Catherine Bigelow 

Published 4:00 am, Wednesday, August 24, 2011  

 

 
Image 1 of 2  
Donato Rossi Bocce Tournament competitors (from left) Gerry Calgaro, Jim Valenti and Gigi Fiorucci. 
August 2011. By Catherine Bigelow. 
Photo: Catherine Bigelow, Special To The Chronicle  
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Image 2 of 2  
Donato Rossi Bocce Tournament organizers (from left) Marco Rossi, Denise Sabella Diorio and Ron 
Simone. August 2011. By Catherine Bigelow. 
Photo: Catherine Bigelow, Special To The Chronicle  

 
Every summer for the past eight years, dedicated denizens of Gino & Carlo's, that 
venerable North Beach boite on Green Street, take a break from bending their elbows 
atop the bar's hallowed plank and venture out into sunshine (and fog) to exercise that 
joint in the ancient Roman game of skill and stellar hand-eye coordination: bocce. 
 
Victory was sweet, yet slow, Sunday on the sandy courts in the Joe DiMaggio 
playground during semifinals of the annual Gino & Carlo's Donato Rossi Bocce 
Tournament. 
 
"This is like the Yankees and the Red Sox," joked competitor and retired SFPD officer 
Gerry Calgaro. "It takes seven hours to play one game." 
 
But none in the spirited crowd of players and spectators, ranging in age from 87 to 23, 
seemed to mind: The sun broke through a foggy bank over Columbus Avenue, beers 
chilled in a cooler and a radio crackled with the welcome news of a Giants win in 
Houston. 
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"For 25 bucks, our 12 teams enjoy eight or nine weeks of bocce, all the beer they can 
drink and a feed back at the bar," explained tournament organizer Marco Rossi. "When 
we get some of these characters out of the bar and onto the courts, it gets pretty 
interesting and everyone has a great time." 
 
The tournament was founded by the late Donato Rossi, an Italian native, who with his 
brother, Frank Rossi, presided over the beloved bar he purchased in 1956 from the 
original Gino and Carlo, whose surnames have gotten a bit foggy amid the mists of 
time.  
 
Some might shorthand the place a "sports bar." Others might assume entree there 
requires a surname filled with lots of vowels. And yes, many of the regulars have lived in 
the North Beach neighborhood their entire life and can recite a litany of long-gone 
elementary schools like a prayer learned nearby at SS Peter and Paul's Church in 
Washington Square Park. 
 
But Gino & Carlo's is more like the cozy rec room of your favorite uncle, decorated with 
Giants and 49ers memorabilia, pool tables, old photos and hand-drawn signs 
announcing the typically Italian menu for its twice-monthly, and much loved, Thursday 
lunches. 
 
It's an old-school bar where garbage collectors, bakers and a few fishermen might alight 
at the 6 a.m. opening for their reverse-schedule happy hour. A place where wakes are 
convened, World Series are celebrated and even a few romances are born. And that 
camaraderie carries over, outside, on the bocce court. 
 
"Walking into Gino & Carlo's is like going from a big city into a small town," observed 
player Jim Valenti, whose team is entering Sunday's final match undefeated, the first in 
league history. 
 
The joint's now run by the Rossi brothers' sons, cousins Marco Rossi and Frank Rossi, 
with partners Frank Colla and Ron Minolli. When Donato Rossi died in 2005, Marco 
Rossi renamed the tournament in honor of his father, who is fondly remembered as a 
master of the martini and an osso buco impresario. 
 
Among those cheering the leisurely competition on the courts: Donato's widow, Lore 
Rossi; Irish Pat Lawlor, pugilist pride of the Sunset; Sotto Mare chef-restaurateur Gigi 
Fiorucci; tourney co-organizer Ron Simone; seaman Bertolo Diorio; and his wife, Gino & 
Carlo's chef and sportswoman Denise Sabella Diorio, who was a member of the late 
North Beach restaurateur Ed Moose's storied Lapin Sauvages softball team. 
 
"Donato always kept the Italian heritage in the neighborhood," observed Bertolo Diorio. 
"Gino & Carlo has traditions. They don't just take your money and run; it's not some 
bus-stop joint. There's a tradition of giving back. Donato was a class act that way." 
 
Chronicle society correspondent Catherine Bigelow's columns appear Wednesday in Datebook, Sunday 
in SFiS Style and at SFGate.com. E-mail her at missbigelow@sfgate.com. 
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Frank Colla Says Goodbye To Gino & Carlo
Tonight
Mon. September 28, 2015, 12:10pm

Frank Colla. (Photos: Geri Koeppel/Hoodline)

Frank Colla, the popular co-owner of Gino & Carlo (548 Green St.), is retiring. Tonight's his last
shift behind the bar, and everyone's invited to stop in from around 6pm onward to say farewell.

Colla's son Nick, an attorney, said visitors can expect appetizers from local restaurants, lots of
regulars, and a cake. "A cake?" Frank bellows. "Christ Almighty, I just wanted to disappear."

"No one's showing for this shit; don't worry," Nick retorts. "I don't like the word 'retirement,'"
says Frank. "I'm not retiring. I'm re-aligning myself."



Frank went into business in 1977 with the Rossi brothers—Frank Sr., who retired in 2010, and
the late Donato—at Dante's (now Calzone's). He then joined them as a co-owner at Gino & Carlo
in 1981. The current owners—the Rossi brothers' sons, Frank Jr. and Marco, along with Ron
Minolli—will buy out Frank and continue to run the bar with no changes, just as it's been going
since it became Gino & Carlo in 1954.

The bar was first built in 1907 as the Verde Hotel, Frank said, and before 1954, it was Tony &
Mario's. "Gino & Carlo were only here two years," Frank said, from 1954–56, and Donato Rossi
bought it in 1956. "He didn't want to change the sign," Frank said. "It was too expensive."

What about the sign behind the bar saying it was established in 1942? "That's bullshit," Frank
says. If you want the real story, you'll have to go in tonight and ask him to explain the
discrepancy, along with any other tales.

Many customers have favorite Frank stories. Collette Baker of North Beach recalls when
filmmaker Tim Burton was in town to shoot scenes for Big Eyes, and Frank went outside to give
him some advice. "He's actually telling Tim Burton how to film the movie," she said. "We got a
picture of it." Frank admits to talking to Burton, but only because he asked Frank a question.



Tim Burton and a crew member with Frank Colla. (Photo: Courtesy of Frank Colla)

Though Frank now lives in Novato, he grew up in North Beach and raised his two adult kids
there. (Now 64, he also has a four-year-old daughter, Bryn.) His father came to the neighborhood
from Sicily in 1906, shortly after the earthquake. When Frank began tending bar in 1972, Gino &
Carlo was where he got his start.

He'll occasionally still visit the bar as a customer, but since he won't be there every day, we
asked Frank what he'll miss most about it. "It's going to be the customers," he said. "I had a lot of
fun. They [the customers] understand my sense of humor. Over the years, I had a lot of fun with
all the customers. I met a lot of good people." He said he's learned more about people than
anything during his time slinging drinks. "If you do take the time to listen, you can hear some
interesting stuff," he added.

One of Frank's favorite memories is the time his daughter Francesca Colla, who lives in Boston,
was wearing a Gino & Carlo T-shirt and a woman approached her and said she'd been to the bar.
She said a man with white hair and a beard gave her and her companion San Francisco Giants
tickets, and even told them where to go eat. It was the trip of a lifetime. "That was my dad,"
Francesca told the woman. Frank beams when he tells the story.



Frank also fondly recalled the time Francis Ford Coppola brought in the entire crew
from Apocalypse Now, when actor Laurence Fishburne was still a teenager. He kept coming
back, Frank said. "I called him Larry. I still call him Larry when I see him."

The bar remains an institution among all ages and types of people. For years, it was one of the
only bars in North Beach to open at 6am, and Nick said it's a "social experiment"—they get a
mix of FiDi workers stopping in for a drink on the way to the office, people from local SROs
coming in for coffee, and police officers, fire fighters, garbage collectors and others who work
odd hours getting off of their shift. "Tuesday at 6am could be their Friday night," Nick said.

"You've also got a lot of younger people who use this as their pre- or post-game spot," Nick
added. They meet at Gino and Carlo to get their night started, and often come in later, after other
stops. The bar also gets a lot of restaurant and bar industry folks who pop in for a drink. A
huddle of political types are sometimes seen in a corner; Pat Alioto, son of Mayor Joe Alioto,
tends bar there, too.

When asked what his plans are for life after the bar, Frank said, "I'm not concerned about it. Not
having a schedule is a pretty nice thing. It'll be a while before I get bored." He said he timed his
exit to coincide with the start of duck-hunting season, and he'll do some fly-fishing as well. His
advice for the continued success of Gino & Carlo: "Treat your customers right, show them some
respect, and they'll do the same for you."
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March 14, 2017 

 

Regina Dick-Endrizzi 

Legacy Business Program 

Office of Small Business 

1 Dr. Carlton B. Goodlett Place, Room 110 

San Francisco, CA 94102 

 

Dear Director Dick-Endrizzi, 

 

I would like to nominate Noriega Produce for inclusion on San Francisco’s Legacy Business 

Registry. The Vardakastanis family opened what is now a Sunset institution, Noriega Produce, 

in 1985 at 3821 Noriega Street. They are also proprietors of two other markets – one on Haight 

Street which opened in 1981 and another at 17th and Harrison which opened in 2015.  

 

The Vardakastanis family embodies the spirit of small business in San Francisco. After 

immigrating here in 1974, Gus Vardakastanis opened the first of his three markets. His son, 

Dimitri, began working at their second market, Noriega Produce, at the age of 16. Since then, 

Dimitri has become a well-respected and well-loved member of our community. Always 

willing to fundraise for and donate to other members of our community such as our local 

schools, Dimitri is also a very active member of the Outer Noriega merchants. Together with 

his fellow business owners, he has worked tirelessly to transform the Outer Noriega corridor 

through pedestrian safety efforts, landscaping improvements, and hosting the annual Ocean 

Beach Music & Art Festival, which brings out hundreds of families to enjoy the Outer Sunset.  

 

Over the past three decades, the Vardakastanis family has built a place that is more than a 

neighborhood grocery store – it is a place that nourishes our families and our community. The 

dedication and commitment of Dimtri and the entire Vardakastanis family to our community 

makes Noriega Produce an ideal business to be part of the Legacy Business Registry Program. 

If you have any further questions, please contact me at (415) 554-7460 or 

katy.tang@sfgov.org.  

 

Sincerely, 

 

 

 

 

 

 

Katy Tang 

Supervisor, District 4 

City and County of San Francisco 
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Legacy Business Registry Application
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Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

No Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:

End:
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NORIEGA PRODUCE 
Section 4: Written Historical Narrative 

CRITERION 1 

a. Provide a short history of the business from the date the business opened in San Francisco 
to the present day, including the ownership history. For businesses with multiple locations, 
include the history of the original location in San Francisco (including whether it was the 
business's founding and or headquartered location) and the opening dates and locations of all 
other locations. 

Konstantinos (Gus) Vardakastanis has been working in San Francisco grocery stores since he 
was 16 after following his father (Dimitri Vardakastanis) and uncle to the United States. Gus’s 
father and uncle had emigrated from the Greek island of Zakynthos in 1974, where they had 
farmed olives and tomatoes. Gus’s mother and siblings soon followed. During a return visit to 
Zakynthos when Gus was 20, he met Georgia, then only 15. They married within a month and 
returned to San Francisco together. 

Gus and his father Dimitri worked in various produce and grocery markets around the city and 
enjoyed the honest living of serving people their staples on a daily basis. So they saved money 
until they had the funding to open their own store. 

Gus and his Dimitri opened Haight Street Market on Haight Street location in 1981. Four years 
later in 1985, they opened Noriega Produce at 3749 Noriega Street.  

Noriega Produce was located in its original location from 1985 to 1996. It was only 1,500 square 
feet, so when the former Surf Pharmacy at 3821 Noriega Street closed due to the owner’s 
retirement, Noriega Produce moved into the larger, 2,500-square-foot space that it occupies to 
this day. 

In 2001, Gus’s sons Dimitri and Bobby took over management of Noriega Produce, and the 
three became 1/3 owners of the business. They added organic groceries and natural meats to 
the hand-picked fresh produce that is the cornerstone of the family business. 

b. Describe any circumstances that required the business to cease operations in San Francisco 
for more than six months? 

Noriega Produce has not ceased operations in San Francisco since it was founded. We pride 
ourselves on serving our community 365 days per year. 

Staying open during the transition from one location to another was challenging, but we still 
found a way to not close that day.  



There was one day when our main water line burst, and the store filled with about 4 inches of 
water. People from the neighborhood helped sweep the water out of the store, and we 
managed to open to the public in the later part of the morning.  

c. Is the business a family-owned business? If so, give the generational history of the 
business. 

Noriega Produce is still owned and operated by the original family. Gus and his father Dimitri 
opened the business in 1985. The patriarch of the family, Dimitri, passed away in 1996. Gus’s 
two sons, Dimitri and Bobby, are now in the business with their father. It's an honor to say that 
three generations have worked in our business. 

Ownership history: 

Dimitri Vardakastanis and Gus Vardakastanis    1985-1996 
Gus Vardakastanis        1996-2001 
Gus Vardakastanis, Dimitri Vardakastanis and Bobby Vardakastanis 2001 to Present 

d. Describe the ownership history when the business ownership is not the original owner or a 
family-owned business. 

Not applicable. 

e. When the current ownership is not the original owner and has owned the business for less 
than 30 years, the applicant will need to provide documentation of the existence of the 
business prior to current ownership to verify it has been in operation for 30+ years. Please 
use the list of supplemental documents and/or materials as a guide to help demonstrate the 
existence of the business prior to current ownership. 

Not applicable. 

f. Note any other special features of the business location, such as, if the property associated 
with the business is listed on a local, state, or federal historic resources registry. 

Unknown. 

CRITERION 2 

a. Describe the business's contribution to the history and/or identity of the neighborhood, 
community or San Francisco. 

The Outer Sunset has undergone a significant amount of change with an influx of new 
businesses that have helped revitalize the Noriega corridor. Despite recent changes, the 
neighborhood has maintained its family-friendly, beachy vibe, which predates our business. As 



one of the oldest operators on the street serving our customers to the best of our ability 7 days 
a week, Noriega Produce contributes to the history and stability of the business district, as well 
as the identity of the Outer Sunset as a family-friendly neighborhood.  

We have been honored with Certificates of Honors by three different supervisors, including 
Supervisor Carmen Chu and Supervisor Katy Tang, for significant contributions to the 
community, working collaboratively with other merchants, advocating for neighborhood 
beatification, hosting annual events and inspiring others with our spirit and enthusiasm.  

b. Is the business (or has been) associated with significant events in the neighborhood, the 
city, or the business industry? 

We helped organize the Ocean Beach Music Festival along with other merchants. The event 
started as a block party with live entertainment and food intended to celebrate the Outer 
Noriega corridor. The small size of the festival didn’t last long. In its third year in 2016, the 
family-friendly festival expanded to a second block to accommodate the crowds and provide 
more booth spaces for local vendors. The event featured six stages, over 10 food vendors, two 
beer gardens, over 20 live music acts, live art installations, a kids’ zone, a mobile petting zoo 
and a pumpkin patch. The event is organized by the Outer Noriega Merchants Association with 
which Noriega Produce has been involved since its inception. The event attracts many residents 
and visitors to the neighborhood. 

c. Has the business ever been referenced in an historical context? Such as in a business trade 
publication, media, or historical documents? 

Noriega Produce has been featured in numerous articles and publications including the San 
Francisco Chronicle, Hoodline, SF Examiner, AFAR Magazine, Eater SF and Edible Magazine.  

d. Is the business associated with a significant or historical person? 

No. 

e. How does the business demonstrate its commitment to the community? 

We work closely with our neighboring schools and community centers to help support each 
other though script and donation programs. Our script program raises over $20,000 annually 
for local schools by sending back 5% of a customer’s total purchases to their child’s school. 
Customers can sign up for the program at the market, and an account number is created for 
them. We send the 5% donation to the local school of their choice monthly.  

f. Provide a description of the community the business serves. 

Noriega Produce serves the Outer Sunset, which is a melting pot of different people including 
surfers, students and families. Many of our customers view our market as an extension of their 



pantry instead of the grocery store down the street. Patrons come in not just to find great 
products but to meet and socialize with their community; building and maintaining locally-
driven traditions that our city was built on. Noriega Produce strives to service the community as 
a whole, from the short-term students attending San Francisco State University to the fifth 
generation families that can tell you about the days when Vicente Street at Great Highway used 
to be a goat farm. 

g. Is the business associated with a culturally significant 
building/structure/site/object/interior? 

No. 

h. How would the community be diminished if the business were to be sold, relocated, shut 
down, etc.? 

Having a grocery store in any neighborhood is central to providing neighbors not only with full 
access to groceries but a place to meet and get to know your surrounding members of the 
community. Without Noriega Produce, the neighborhood would lose one of its most necessary 
components to keeping the corridor alive. There are a lot of customers that treat the store as 
their refrigerator! 

CRITERION 3 

a. Describe the business and the essential features that define its character. 

Noriega Produce is a full service grocery store offering a wide variety of goods at all price 
points. We offer specialty, locally-made products along with everyday staples to truly be a 
neighborhood store for everyone in the community. 

b. How does the business demonstrate a commitment to maintaining the historical traditions 
that define the business, and which of these traditions should not be changed in order to 
retain the businesses historical character? (e.g., business model, goods and services, craft, 
culinary, or art forms) 

We are proud to say that the third generation is operating the business. The store has changed 
in the last 32 years but some things have remained constant: 

• Customer service – Providing a friendly, comfortable atmosphere for neighbors to come 
not only to shop but have the opportunity to meet others in the community. 

• Local schools – Working to raise funds for local school and different community 
organizations. 

• Product mix – Offering a variety of groceries at different price point to service all the 
demographics in the neighborhood. 



c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 
characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.). 

The Outer Sunset is a melting pot of different people from surfers to artists to manufacturers. 
In recognition of this diversity, we created a surfboard sign for the interior of the store, which 
features the Noriega Produce logo on an actual surfboard. There is also a mural on the façade 
of the building that incorporates a surfer and surfboard. Another distinctive physical feature is 
stained wood on the façade of the building. 

Noriega Produce is committed to maintaining its tradition of being a grocery store. 

d. When the current ownership is not the original owner and has owned the business for less 
than 30years; the applicant will need to provide documentation that demonstrates the 
current owner has maintained the physical features or traditions that define the business, 
including craft, culinary, or art forms. Please use the list of supplemental documents and/or 
materials as a guide to help demonstrate the existence of the business prior to current 
ownership. 

Not applicable. 
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Noriega Produce, San Francisco 
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Noriega Produce, San Francisco 
 
 
The proprietor, Dimitri, is like the mayor of the Sunset. He always has a smile and knows you by 
name. He and his family run the best little health-food market. It’s tiny, but you don’t need to go 
anywhere else. Plus they’re Greek and they always have fresh baklava. 3821 Noriega St., (415) 
564-0370 
 
This story appeared in the January/February 2012 issue. 

http://www.afar.com/places/noriega-produce-san-francisco#noriega-produce-san-francisco


http://www.sfchronicle.com/recipes/article/How-a-neighborhood-grocer-beats-the-odds-on-
6596520.php 
 

 
 

How a neighborhood grocer beats 
the odds — on heart & soul 
By Tara Duggan 

October 28, 2015 

Updated: October 28, 2015  
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Gus Vardakastanis puts strawberries on display at Haight Street Market in San Francisco.  
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“You don’t like me?” Gus Vardakastanis asks Claro Mistica, with a grizzled, 
squinty 2:30 a.m. smile. 

“I love you, that’s why I’m giving you that price,” answers Mistica, grinning 
back. 

Produce buyer Vardakastanis and Mistica, a seller for Washington Vegetables, 
have been practicing this banter for at least 25 years, hashing out prices for 
limes, greens and artichokes in the middle of the night at the San Francisco 
Wholesale Produce Market. The owner of two San Francisco neighborhood 
grocery stores, Vardakastanis comes to the produce market four mornings a 
week to check on orders and make last-minute decisions. While the city sleeps, 
he wanders rows of stacked produce boxes that emit musty scents of tomatoes 
and bell peppers and stops to comb his fingers through a case of Brussels 
sprouts, jade green and glazed with water. 

“Beauties,” he says. 

Vardakastanis, 55, and his wife, Georgia, 50, have owned Haight Street Market 
and Noriega Produce since the early eighties, shortly after immigrating from 
Greece. When their sons, Dimitri and Bobby, took over management a dozen 
years ago, they added organic groceries and natural meats, responding to the 
changing tastes of customers. While Gus Vardakastanis’ hand-picked fresh 
produce is still the cornerstone of the family business, the family’s new Gus’s 
Community Market, a 12,000-square-foot store that will open in the Mission 
in the coming weeks, is aimed squarely at the 21st century city, complete with 
a full-service cafe, juice bar, craft beers on tap and whole-animal butcher shop. 

With all the change happening in the city, their success keeps intact a part of 
the old San Francisco where a family-owned business can not only survive, but 
thrive. 



Things didn’t look so rosy four years ago when a Whole Foods was due to open 
four blocks away from the family’s Haight Street store. The Vardakastanis’ 
counterintuitive response to their megamart neighbor? Double down on their 
market and expand. 

At the time, people warned the family against their plan to compete. The 
developer of the new Whole Foods property even filed an opposition against 
the expansion, according to San Francisco Planning Department records. 

“Some people said we were dumb and wrong for putting so many resources 
into a store that would just die,” says Dimitri, 34. 

But they boldly went ahead and took over the space next door to make room 
for a full-service meat counter, deli and coffee bar. And ever since their 
Goliath arrived at Haight and Stanyan, both Haight Street Market and Noriega 
Produce have experienced steady growth, which has allowed them to open the 
new store in the Mission. 

“It’s that community and that human connection combined with good food,” 
says Johanna St. Clair, who lives two blocks away from Noriega Produce, 
where she shops almost daily. As a busy parent and the co-owner of nearby 
Mollusk Surf Shop, she says, “I don’t really want to spend my weekend at a 
big-box store. I basically consider their store an extension of my pantry.” 

Gus, whose given name is Konstantinos, has been working in San Francisco 
grocery stores since he was 16. That’s when he followed his father and uncle 
here from the Greek island of Zakynthos, where they had farmed olives and 
tomatoes. His mother and siblings followed. 

During a return visit to Zakynthos when Gus was 20, he met Georgia, then 
only 15. They married within a month, and his uncle sponsored their visas 



when they returned here together and settled in San Francisco’s Glen Park 
neighborhood, where they still live. 

Gus, his father and his uncle bought Haight Street Market in 1981, the year 
Dimitri was born. Bobby was born less than two years later, and the family 
bought Noriega Produce in the Outer Sunset in 1985. Each were only 2,000 to 
3,000 square feet. (Later, they moved the Haight store a block away, to its 
current location.) 

When the boys were around the store, their parents scolded them not to go too 
far outside. Haight Street from the early ’80s through the ’90s was, as Gus 
says, “Not too nice. There were more punk rockers.” 

Dimitri agrees: “There are a lot of drugs on the street now, but there were 
more then.” 

 
Photo: Connor Radnovich, The Chronicle  

Gus Vardakastanis puts strawberries on display at Haight Street Market in San Francisco, California, 

on Thursday, Oct. 22, 2015.  



There was plenty of shoplifting, too. One day when their security guard was at 
lunch, a man sneaked in the back and ran out with a case of apples. Gus 
chased him down the street and got his apples back. 

“There was a scuffle,” says Bobby, 32. 

“On the bright side,” Dimitri quickly points out, “there’s always been a lot of 
people who have had support for what we are doing.” 

Michaelynn Meyers watched the Vardakastanis boys grow up at the Haight 
Street Market, having shopped there since the 1980s. She and St. Clair both 
recall times they’ve asked for a specific product the store didn’t already carry 
— fresh bagels, aerosol whipped cream — and they’d find it on the shelf a few 
weeks later. 

“They bring their heart and soul into the store,” says Meyers. “That caring they 
had for their kids and the kids had for the parents — that spilled out to the 
customers.” 

The brothers both have a natural confidence they’ve developed from being 
reared in the family trade, although Dimitri is more chatty and outgoing, a 
hugger. Bobby is more guarded, like his father, pausing to respond to a joke 
before a smile starts in his eyes. Neither Gus nor Georgia pushed them into the 
business, they say. But the boys were eager to imitate the workers in the shop, 
and Gus started letting them help around age 10. 



 
Photo: Connor Radnovich, The Chronicle  

Dimitri Vardakastanis (center) and Bobby Vardakastanis (right) chat with Gary Camarda at the San 

Francisco Wholesale Produce Market.  

“My dad would say,” Dimitri remembers, imitating his father’s soft accent, “‘If 
you’re not doing anything, grab the broom.’” 

By high school, both boys were fully involved in the business and both loved 
the work. After they each tried college “for a minute,” Dimitri took over 
management of Noriega Produce when he was 19, and Bobby took over the 
Haight Street location at 20. In addition to adding organic produce and beer 
and wine, they rented a warehouse so they can buy dry goods in bulk for both 
stores, to keep prices competitive. Those bargaining trips to the wholesale 
market also result in reasonable produce prices. 

“It’s the return customer, that everyday customer, we want,” says Bobby. 



 
Photo: Connor Radnovich, The Chronicle  

Gus Vardakastanis puts strawberries on display at Haight Street Market in San Francisco.  

Even though his sons are in charge of store operations, Gus says he will keep 
making his predawn trips to the wholesale produce market for five more years. 
Then again, that’s something he said five years ago, notes Dimitri. Georgia, 
whose spanikopita (see accompanying recipe) is served in the store delis, 
spends more time now with their young grandchildren, whom Dimitri and 
Bobby, and their wives, are raising in the city. The family also owns property 
in Sonoma, where they make wine and honey that they sell at their stores. 

Even though it will be family run, the new store won’t be immune to 
gentrification critics. It’s moving into what’s been dubbed Mission Creek, a 
part of the Mission that’s quickly converting from manufacturing to 
residential. In the market cafe, there will be a reclaimed-wood counter, 
Humphry Slocombe ice cream and the eight beers on tap will include a custom 
brew from Magnolia Brewing Co., an old neighbor from the Haight. 

http://www.sfchronicle.com/recipes/article/Georgia-s-Spanakopita-6596566.php?t=4cfa71a7fd883cbd7b&cmpid=twitter-premium


It will be a grocery store built for the modern age — and it’s nothing Gus and 
Georgia could have envisioned when they came here from Greece. Eventually, 
the family plans to rename the original two stores under the Gus’s Market 
brand, creating their own mini grocery dynasty. 

Still, Bobby and Dimitri say a big reason they decided to open the new store 
was to give longtime employees new opportunities. 

“We realized we’re responsible not only for our families,” Dimitri says, “but 
the families within our business.” 

Tara Duggan is a San Francisco Chronicle staff writer. E-mail: 
tduggan@sfchronicle.com Twitter: @taraduggan. 

Markets from the Vardakastanis family 

Haight Street Market. 1530 Haight St. (between Ashbury and Clayton 
streets). (415) 255-0643. Open 7 a.m.-9 p.m. 

Noriega Produce. 3821 Noriega St. (between 45th and 46th avenues). (415) 
564-0370. Open 7:30 a.m.-8 p.m. 

Gus’s Community Market. 2111 Harrison St. (at 17th Street). 
gussmarket.com. Due to open in November; hours will be 7 a.m.-10 p.m. 

  

mailto:tduggan@sfchronicle.com
http://gussmarket.com/


 

Image 6 of 31  

Gus Vardakastanis at the San Francisco Wholesale Produce Market in San Francisco, California, on 

Thursday, Oct. 22, 2015. 

Photo: Connor Radnovich, The Chronicle  
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Dimitri (left) and Bobby Vardakastanis at the San Francisco Wholesale Produce Market. 

Photo: Connor Radnovich, The Chronicle  
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Gus Vardakastanis (right) and his father, Dimitri, in front of their store Haight Street Market around 

1981. 

Photo: Courtesy Of Gus Market  
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Behind The Scenes With Dimitri 
Vardakastanis Of Noriega Produce 
 
by Stephen Jackson  
Mon. February 15, 2016, 9:03am 
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Dimitri Vardakastanis is a sturdy man with a big smile and a knack for selling groceries that goes 
back three generations. His grandfather, also named Dimitri, moved from Greece to San 
Francisco in the early 1970s, and has been working as a grocer ever since. In 1981, the elder 
Dimitri and his son, Gus, opened Haight Street Market, followed by Noriega Produce in 1985. 

This year, the family opened a third store, Gus's Community Market, at 17th and Harrison in the 
Mission, with the goal of keeping the family's storekeeper tradition going well into the 21st 
century. 

 

The Vardakastanis family plays an active role in the day-to-day operations of their three markets, 
said Dimitri, who is Gus' son. Although Gus still buys produce for all three stores and is very 
much the patriarch of the family business, Dimitri and his brother Bobby now run the majority of 
operations.  

"It's a business I love," Dimitri said. "It's always changing, it never gets boring, and I love 
serving the neighborhood. Our motto is that we serve our customers every single day. Our 
customers are our billboards. The culture inside the business is to treat people the way you want 
to be treated." 

http://www.yelp.com/biz/noriega-produce-san-francisco
http://gussmarket.com/


 
An old family photo: Bobby, Dimitri, and the younger Dimitri. 

For Vardakastanis, who grew up in Glen Park, The Sunset feels like home. He began working at 
both the Noriega and Haight markets when he was a little kid, but Noriega Produce has been his 
full-time home since he graduated from high school. Now 34, he seems more in his element than 
ever, recognizing seemingly every person who walked by during our interview.  



 

A thriving neighborhood creates both opportunities and pitfalls for a small, family-run business, 
but Vardakastanis said his family's ability to adapt with the changing market keeps them ahead 
of the curve. For example, after a Whole Foods moved in just a few blocks away from their 
Haight-Ashbury store, they completely revamped it. 

"As times changed, we changed too," he said. "We're always evolving to serve our clientele." 

http://hoodline.com/2015/03/upper-haight-retail-shuffles-fizzary-closing-haight-street-market-expanding?utm_source=story&utm_medium=web&utm_campaign=stories


 

Noriega Produce has also adapted to serve customers in search of organic vegetables and natural 
products, but Vardakastanis said the store's roots in the community haven't changed. "When you 
walk into Noriega Produce, you're going to walk into a business with foundations and roots in 
the neighborhood," he told us. "We're an extension of the community. You meet people, you 
meet your neighbors. It's almost an extension of your refrigerator." 



 
Employees Samantha Beutler, Sue Bajda, and Jules Fagelson. 

He said his family's excited about their new venture in the Mission, which serves beer on tap. As 
part of the new opening, the family plans to add more items to their private in-house label, 
"Gus's," which is sold at all three stores. 



 

In the midst of the expansion, however, it's clear that a huge part of Vardakastanis' heart is 
settled right here at Noriega Produce. 

"I love the people and being involved in a neighborhood that has grown so much," he said. "It's 
been great to be part of something that has flourished, and to be working together to make it 
happen in a city where that's becoming harder and harder to do." 

Noriega Produce is located at 3821 Noriega St., between 45th and 46th Aves. Hours are 
7:30am-8:30pm daily. 
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