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Legacy Business Registry Case Report 

HEARING DATE: MAY 17, 2017 

Filing Date: April 19, 2017 

Case No.: 2017-004872LBR 

Business Name: Beep’s Burgers  

Business Address: 1051 Ocean Avenue 

Zoning: NCT(Ocean Avenue Neighborhood Commercial Transit)/ 

 45-X Height and Bulk District 

Block/Lot: 6945/043 

Applicant:  Samantha Yen Wong, Owner 

1051 Ocean Avenue 

San Francisco, CA 94112 

Nominated By: Supervisor Norman Yee, District 7 

Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 

  

BUSINESS DESCRIPTION 

Beep’s Burgers is a neighborhood drive-in restaurant founded in 1962 by brothers Stephen and George 

Essaf. The restaurant’s design is based on a minimalist style surrounded by ample space for parking that 

was the norm for mid-century drive-in burger restaurants at that time. This classic drive-in restaurant 

model was seen more frequently during earlier eras of auto-centric businesses and is based on the idea of 

providing a casual classic American fast-food experience. The close proximity to San Francisco City 

College’s Ocean Campus and a number of local high schools provided a built-in customer base and, along 

with its affordable prices and high-quality food, allowed the business to become an instant success. The 

Essaf brothers retired from the business in the 1970s, after which ownership changed a number of times 

before landing in the hands of the current owner, Samantha Wong in 2014. Wong, a graduate of San 

Francisco State University (SFSU), frequented Beep’s Burgers during her time at SFSU and purchased the 

business with a strong commitment to maintaining its character and traditions that reminded her of the 

fond memories she has of the business.  

 

Beep’s Burgers has become a quintessential neighborhood establishment and an enduring small business 

along Ocean Avenue. It represents a now rare example of a San Francisco business that truly caters to 

drivers but has also adapted over the years to accommodate and attract a more multi-modal transit 

environment. Once of the most prominent features of Beep’s Burgers is the neon sign that features a 

spacecraft that old-timers and historians will recognize as the USSR’s Vostok One rocket along with the 

name “Beep’s Burgers,” a name that is derived from the characteristic “beep” sound of satellite rockets.  

For many years, the neon of the spacecraft on the sign was inoperable but has since been restored under 

the current ownership.  
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Case Number 2017-004872LBR; 2017-004873LBR 

Beep’s Burgers; Canessa Gallery 

Beep’s Burgers attracts current and former residents of the surrounding neighborhoods, students, out-of-

area drivers searching for an authentic American fast-food experience. The business has maintained a 

strong following despite the presence of McDonald’s and other fast-food chains that have come and gone 

along Ocean Avenue.  

 

STAFF ANALYSIS 

Review Criteria 

1. When was business founded?   

1962 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Beep’s Burgers qualifies for listing on the Legacy Business Registry because it meets all of the 

eligibility Criteria: 

i. Beep’s Burgers has operated for 55 years. 

ii. Beep’s Burgers has contributed to the Ingleside/Ocean View community’s history 

and identity by continuing its tradition of being a classic drive-in restaurant serving 

auto-oriented customers, visitors, local college and high school students, and those 

seeking an authentic experience of a classically American fast-food experience.  

iii. Beep’s Burgers is committed to maintaining the physical features and traditions that 

define its history and continuance as a quintessential neighborhood establishment 

and classic drive-in serving high quality burgers, fries and shakes.   

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the traditionally American drive-in restaurant experience.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

No. The 1962 property has not been previously evaluated by the Planning Department for 

potential historical significance. The property is considered a “Category B Property” that requires 

further review per the Planning Department’s CEQA review procedures for historical resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. The Ingleside Light, 11/2014, “The Start of a Comeback for Beep’s Burgers,” by Jonathan 

Farrell.  
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Case Number 2017-004872LBR; 2017-004873LBR 

Beep’s Burgers; Canessa Gallery 

 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 

 1051 Ocean Avenue   

 

Recommended by Applicant 

 Drive-in layout with ample space for parking and limited seating areas 

 Large red, white and black business neon sign depicting the USSR’s Vostok One rocket along 

with the name “Beep’s Burgers” 

 Simple menu featuring a burgers, fries ad alternative sides, sandwiches, and milkshakes 

 

Additional Recommended by Staff 

 Small, one-story, restaurant building with a sloped roofline that features a kitchen, an aluminum-

frame window system that also incorporates a walk-up window and is trimmed below with 

counter space with stools for eating  

 Exterior materials also include painted stacked brick  

 Location at the corner of Lee Avenue and Ocean Avenue 
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Case Number 2017-004872LBR; 2017-004873LBR 

Beep’s Burgers; Canessa Gallery 

Filing Date: April 19, 2017 

Case No.: 2017-004873LBR 

Business Name: Canessa Gallery  

Business Address: 708 Montgomery Street 

Zoning: C-2 (Community Business)/ 

 65-A Height and Bulk District 

Block/Lot: 0196/010 

Applicant:  Zach Stewart 

708 Montgomery Street 

San Francisco, CA 94111 

Nominated By: Supervisor Aaron Peskin, District 3 

Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 

  

BUSINESS DESCRIPTION 

Canessa Gallery is a 501(c)(3) non-profit art gallery that was founded by Zach Stewart, an architect, 

landscape designer, environmentalist and political activist in 1966. The gallery officially received non-

profit status in 1976. Stewart’s architecture firm had moved into the former Canessa Printing Co. building 

(1890s-1965) and Stewart pursued an idea of utilizing the large open space below their offices as an art 

gallery. One of Canessa Gallery’s first exhibitions was based on the firm’s interest in designing parks and 

showcased photographs of the well-known nature photographer Philip Hyde. Stewart continued to host 

shows and exhibitions, many of which had a strong emphasis on the natural world. Through establishing 

Canessa Gallery, Stewart acknowledged and restored Montgomery Street’s artistic heritage that was once 

composed of studios for artists such as Maynard Dixon, Ralph Stackpole, Frida Kahlo and Diego Rivera.  

Similarly, the ground floor of the Canessa Printing Co. building was once home to the Black Cat Café 

(1930s-1963), a notorious space for bohemian and Beat artists, writers, and poets with a mixed straight 

and gay crowd. 

 

Canessa Gallery lives up to its mission “to support and showcase the work of artists who are dedicated to 

be artists for their lifetime” by not only reintroducing the building and Montgomery Street’s artistic roots, 

but also by providing invaluable exhibition, performance, and meeting spaces to the artistic, literary, and 

progressive community of San Francisco in a time when gallery and performance spaces are dwindling. It 

is not a traditional gallery that signs artists onto its list of talent and promotes their work to collectors but 

rather it allows “artists-for-life” to hang their work on the walls and invite friends and neighbors and the 

public to see their work in conversation with itself or with that of other artists.  

 

Canessa gallery has become fundamental to the continuity of North Beach/Jackson Square as a center of 

San Francisco’s rich artistic, literary, and cultural history. The gallery regularly hosts poetry readings, 

lectures, and various cultural and community meetings and events and currently hosts an ongoing 

monthly poetry critique group and monthly Meridian Music Series featuring experimental musicians.  
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Case Number 2017-004872LBR; 2017-004873LBR 

Beep’s Burgers; Canessa Gallery 

STAFF ANALYSIS 

Review Criteria 

1. When was business founded?   

The business was founded in 1966 and became a 501(c)(3) non-profit in 1976.  

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Canessa Gallery qualifies for listing on the Legacy Business Registry because it meets all of 

the eligibility Criteria: 

i. Canessa Gallery has operated for 51 years and 41 years as a non-profit. 

ii. Canessa Gallery has contributed to the community’s history and identity by 

providing a space for emerging and established artists to showcase and promote 

their work thereby contributing to and continuing the artistic history of the 

neighborhood.  

iii. Canessa Gallery is committed to maintaining the physical features and traditions that 

define its presence as an exhibition space for artists in a city that is experiencing a 

shortage of gallery spaces, as a space for poetry readings, lectures and various 

cultural and community events, and as a continuing supporter of the artistic history 

of the neighborhood.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the tradition of exhibiting the work of emerging and established 

artists, a historic tradition of the neighborhood.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The 1906 property has been identified as a “Category A Property” located within the Article 

10 Jackson Square Landmark Historic District. The building is also associated with the former 

Black Cat Café as identified and described in the Citywide Historic Context Statement for LGBTQ 

History in San Francisco.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

The property is part of the Jackson Square Designated Historic District, which is listed locally 

under Article 10 of the San Francisco Planning Code, on the California Register of Historic 

Resources, and on the National Register of Historic Places.  

6. Is the business mentioned in a local historic context statement?   

The business is not mentioned in a local historic context statement. However, the building that 

houses the business is mentioned in the Citywide Historic Context Statement for LGBTQ in San 

Francisco as being the location of the former Black Cat Café.   

7. Has the business been cited in published literature, newspapers, journals, etc.? 

The business has been cited in a number of publications including but not limited to: Hoodline, 

8/18/2015, “Canessa Gallery is a North beach Vessel of Art and History,” by Geri Koeppel; and 
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Case Number 2017-004872LBR; 2017-004873LBR 

Beep’s Burgers; Canessa Gallery 

Semaphore, Summer 2016, “The Art of Survival: Canessa Gallery Turns 50,” by Carolyn Miller.  

The business has also received two proclamations from the City and County of San Francisco.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 

 708 Montgomery Street 

 

Recommended by Applicant 

 Tradition of regularly hosting various cultural and community meetings and events  

 Gallery and performance spaces 

 Business model that supports new, emerging and established artists with a focus on allowing 

artists to showcase and promote their work and engage in conversation with friends, the public 

and other artists  

 

Additional Recommended by Staff 

 Location of the business in the Canessa Printing Co. building on Montgomery Street within the 

North Beach neighborhood  

 Design by Italian-American architect Luigi Mastropasqua that includes Asian-inspired round 

windows incorporated into a Palladian façade, recessed fenestration throughout the primary 

façade and applied lettering “Canessa Printing Co.” below a bracketed cornice  

 Mezzanine above and open to the gallery space thought to have been constructed by shipbuilders 

and is supported only by slender metal poles  

 Gallery space at the second floor that includes original pine flooring and remnants of the Canessa 

Printing Co. such as small brass fittings that swing out from the walls that are still-working 

gaslights 

 Staff recommends that exterior features outlined in the Article 10 Jackson Square Landmark 

District landmark designation that are relevant to the Canessa Printing Co. building continue to 

be maintained 
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Case Number 2017-004872LBR; 2017-004873LBR 

Beep’s Burgers; Canessa Gallery 

PROJECT DESCRIPTION 

The Applicants have been nominated as "Legacy Businesses" by a member of the Board of Supervisors or 

the Mayor.  

 

OTHER ACTIONS REQUIRED 

Per Administrative Code Section 2A.242, the subject nominations require review and approval by the 

Small Business Commission at a public hearing in order to be added to the Legacy Business Registry. 

 

PUBLIC/NEIGHBORHOOD INPUT 

The Department has received no public input on the project at the date of this report. 

 

ENVIRONMENTAL REVIEW STATUS 

Nomination to the Legacy Business Registry does not constitute a “project” requiring environmental 

review per the California Environmental Quality Act (CEQA). The nomination act would not result in 

any physical alteration to the subject property and could not have an effect on the environment. 

 

PLANNING DEPARTMENT RECOMMENDATION 

Staff recommends that the Historic Preservation Commission find that Beep’s Burgers and Canessa 

Gallery qualify for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) and 

recommends safeguarding of the above listed physical features and traditions as amended by Staff. 

 

ATTACHMENTS 

Draft Resolution(s) 

Legacy Business Application(s) 

 
SC:  XXXX 
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Historic Preservation Commission 

Draft Resolution 
HEARING DATE MAY 17, 2017 

 

Case No.: 2017-004872LBR 

Business Name: Beep’s Burgers  

Business Address: 1051 Ocean Avenue 

Zoning: NCT(Ocean Avenue Neighborhood Commercial Transit)/ 

 45-X Height and Bulk District 

Block/Lot: 6945/043 

Applicant:  Samantha Yen Wong, Owner 

1051 Ocean Avenue 

San Francisco, CA 94112 

Nominated By: Supervisor Norman Yee, District 7 

Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 

 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 

APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BEEP’S BURGERS, 

CURRENTLY LOCATED AT 1051 OCEAN AVENUE (BLOCK/LOT 6945/043).   

 

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 

maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 

community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 

educational and promotional assistance to Legacy Businesses to encourage their continued viability and 

success; and 

 

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 

Francisco operations exceeding two years; and 

 

WHEREAS, the subject business has contributed to the Ocean View/Ingleside neighborhood's history and 

identity; and 

 

WHEREAS, the subject business is committed to maintaining the physical features and traditions that 

define the business; and 

 

WHEREAS, at a duly noticed public hearing held on May 17, 2017, the Historic Preservation Commission 

reviewed documents, correspondence and heard oral testimony on the Legacy Business Registry 

nomination. 
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CASE NO. 2017-004872LBR  

1051 Ocean Avenue 

 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 

Beep’s Burgers qualifies for the Legacy Business Registry under Administrative Code Section 

2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 

safeguarding of the below listed physical features and traditions for Beep’s Burgers 

 

Location (if applicable) 

 1051 Ocean Avenue 

 

Physical Features or Traditions that Define the Business 

 Drive-in layout with ample space for parking and limited seating areas 

 Large red, white and black business neon sign depicting the USSR’s Vostok One rocket along with the 

name “Beep’s Burgers” 

 Simple menu featuring a burgers, fries ad alternative sides, sandwiches, and milkshakes 

 Small, one-story, restaurant building with a sloped roofline that features a kitchen, an aluminum-frame 

window system that also incorporates a walk-up window and is trimmed below with counter space with 

stools for eating  

 Exterior materials also include painted stacked brick  

 Location at the corner of Lee Avenue and Ocean Avenue 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 

recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 

Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 

15064.5(a). 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 

Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-

004872LBR to the Office of Small Business.  

 

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 

on May 17, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    

 

NOES:   

 

ABSENT:   

 

ADOPTED:  
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Historic Preservation Commission 

Draft Resolution 
HEARING DATE MAY 17, 2017 

 

Case No.: 2017-004873LBR 

Business Name: Canessa Gallery  

Business Address: 708 Montgomery Street 

Zoning: C-2 (Community Business)/ 

 65-A Height and Bulk District 

Block/Lot: 0196/010 

Applicant:  Zach Stewart 

708 Montgomery Street 

San Francisco, CA 94111 

Nominated By: Supervisor Aaron Peskin, District 3 

Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 

 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 

APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION CANESSA GALLERY, 

CURRENTLY LOCATED AT 708 MONTGOMERY STREET (BLOCK/LOT 0196/010).   

 

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 

maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 

community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 

educational and promotional assistance to Legacy Businesses to encourage their continued viability and 

success; and 

 

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 

Francisco operations exceeding two years; and 

 

WHEREAS, the subject business has contributed to the North Beach/Jackson Square neighborhood's 

history and identity; and 

 

WHEREAS, the subject business is committed to maintaining the physical features and traditions that 

define the business; and 

 

WHEREAS, at a duly noticed public hearing held on May 17, 2017, the Historic Preservation Commission 

reviewed documents, correspondence and heard oral testimony on the Legacy Business Registry 

nomination. 
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CASE NO. 2017-004873LBR  

708 Montgomery Street 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 

Canessa Gallery qualifies for the Legacy Business Registry under Administrative Code Section 

2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 

safeguarding of the below listed physical features and traditions for Canessa Gallery 

 

Location (if applicable) 

 708 Montgomery Street 

 

Physical Features or Traditions that Define the Business 

 Tradition of regularly hosting various cultural and community meetings and events  

 Gallery and performance spaces 

 Business model that supports new, emerging and established artists with a focus on allowing artists to 

showcase and promote their work and engage in conversation with friends, the public and other artists  

 Location of the business in the Canessa Printing Co. building on Montgomery Street within the North 

Beach neighborhood  

 Design by Italian-American architect Luigi Mastropasqua that includes Asian-inspired round windows 

incorporated into a Palladian façade, recessed fenestration throughout the primary façade and applied 

lettering “Canessa Printing Co.” below a bracketed cornice  

 Mezzanine above and open to the gallery space thought to have been constructed by shipbuilders and is 

supported only by slender metal poles  

 Gallery space at the second floor that includes original pine flooring and remnants of the Canessa Printing 

Co. such as small brass fittings that swing out from the walls that are still-working gaslights 

 Staff recommends that exterior features outlined in the Article 10 Jackson Square Landmark District 

landmark designation that are relevant to the Canessa Printing Co. building continue to be maintained 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 

recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 

Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 

15064.5(a). 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 

Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-

004873LBR to the Office of Small Business.  

 

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 

on May 17, 2017. 

 

 

Jonas P. Ionin 

Commission Secretary 
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CASE NO. 2017-004873LBR  

708 Montgomery Street 

 

AYES:    

 

NOES:   

 

ABSENT:   

 

ADOPTED:  



CITY AND COUNTY OF SAN FRANCISCO 
EDW IN M. LEE,  MAYOR 

 
  OFFICE OF SMALL BUSI NESS 

REGINA DICK-ENDRIZZI ,  DIRECTOR 
 

 
 
 

1  DR.  CARLTON B.  GOODLETT PLACE,  ROOM 110,  SAN FRANCISCO,  CALIFORNIA 94102-4681  
(415)  554-6134 /  www.s fos b.org  /  legacybus iness@sfgov. org  

 
Application No.:  LBR-2016-17-035 
Business Name:   Beep’s Burgers 
Business Address:   1051 Ocean Avenue 
District:   District 7 
Applicant:    Samantha Yen Wong, Owner 
Nomination Date:   October 21, 2016 
Nominated By:   Supervisor Norman Yee 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no 
break in San Francisco operations exceeding two years?  X Yes   No 
 
1051 Ocean Avenue from 1962 to Present (55 years) 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that 
define the business, including craft, culinary, or art forms?  X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: April 19, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 
 

Legacy  
Business  
Registry 

Application Review 
Sheet 



 
 

 
 

Member, Board of Supervisors  City and County of San Francisco 

District 7   

 

                                              NORMAN YEE 
 
October 21, 2016 
 
Dear Director Regina Dick-Endrizzi: 
 
I am writing to nominate Beep’s Burgers (1051 Ocean Ave) to the Legacy Business Registry. The owner’s 
contact info is below:  
 

Samantha Yen Wong 
Samantha@beepsburgers.com 
415-584-2650 
 

Beep’s Burgers was started by the Essaf brothers in 1962 and when they retired in the 70’s, the business 
was owned by several families. Due to its close proximity to City College of San Francisco’s Ocean 
campus and other high schools, many students frequented the business. In 2014, Samantha Wong, a 
graduate of San Francisco State University who was also a regular patron of Beep’s—became the current 
owner of the business. She has kept many of the original menu items, as well as improved the quality of 
the burgers, all while maintaining committed to affordability and the original heritage of the business. 
Samantha has also restored the original neon sign. Samantha continues to manage Beep’s Burgers with 
a deep commitment to keeping its original character and serving the local community, many of whom 
appreciate how she’s kept the business true to original design and menu.   
 
I am proud to nominate Beep’s Burgers to the Legacy Business Registry and thank you for your serious 
consideration regarding their application.  

 
Sincerely,  

 

 
Norman Yee 

mailto:Samantha@beepsburgers.com








BEEP’S BURGERS 
Historical Narrative 

 
CRITERION 1 
 
a. Provide a short history of the business from the date the business opened in San Francisco 
to the present day, including the ownership history. For businesses with multiple locations, 
include the history of the original location in San Francisco (including whether it was the 
business’s founding and or headquartered location) and the opening dates and locations of all 
other locations. 
 
Beep’s Burgers, a drive-in burger-and-fries business, was started by brothers Stephen and George 
Essaf in 1962.  
 
The proximity to of San Francisco City College’s Ocean Avenue Campus and neighboring high schools 
provided a built-in customer base for the business. Stephen left his career as a photojournalist to open 
the restaurant, and the brothers worked hard, using fresh potatoes for their fries, only closing on 
Christmas and New Year’s Day. 
 
The Essafs retired in the 1970s, and a succession of families took ownership of Beep’s. The current 
owner, Samantha Wong, took over in 2014. Wong, a graduate of San Francisco State University, used 
to frequent Beep’s during her time as a student, and took the opportunity to become a small business 
owner when she saw the ad in a local newspaper that Beep’s was for sale. 
 
The Beep’s Burgers property is owned by the Essaf family. 
 
b. Describe any circumstances that required the business to cease operations in San Francisco 
for more than six months? 
 
Beep’s Burgers has been in operation continuously since it opened in 1962. 
 
c. Is the business a family owned business? If so, give the generational history of the business. 
 
Beep’s started as a family-owned business by the Essaf Brothers, and the property is still owned by the 
Essaf family, but the business was subsequently sold to a series of independent operators. 
 
d. Describe the ownership history when the business ownership is not the original owner or a 
family owned business. 
 
The ownership history of the business is as follows: 
 
Stephen & George Essaf, 1962-1975 
Leila Zumot, 1975-1994 
Sing Vang Khan, 1994-2005 
Tuong Lam, 2005-2014 
Samantha Wong, 2014-present 
 
e. When the current ownership is not the original owner and has owned the business for less 
than 30 years, the applicant will need to provide documentation of the existence of the business 
prior to current ownership to verify it has been in operation for 30+ years. Please use the list of 
supplemental documents and/or materials as a guide to help demonstrate the existence of the 
business prior to current ownership. 
 



See supplemental documents, which include a photograph of the Essaf brothers in front of business in 
1962. 
 
f. Note any other special features of the business location, such as, if the property associated 
with the business is listed on a local, state, or federal historic resources registry.  
 
Beep’s is not yet on any historic resources registry, though one is being created for Ocean Avenue and 
Beep’s is being studied for that survey. 
 
The structure of Beep’s Burgers is that of a small kitchen building with windows for orders and pickups 
on an active parking lot. This minimalist setup was the norm for mid-century drive-in burger restaurants, 
and given its placement at the corner of Lee and Ocean, Beep’s captures foot, transit and bicycle traffic 
while still serving auto customers. 
 
The building’s configuration maximizes customer parking space and seating space, and highlights the 
unique business sign, which is discussed in the next section. 
 
CRITERION 2 
 
a. Describe the business’s contribution to the history and/or identity of the neighborhood, 
community or San Francisco. 
 
Beep’s Burgers is one of the quintessential neighborhood establishments of the Ingleside. Having a 
drive-in burger restaurant in an auto-reliant residential neighborhood has long been a natural fit. 
 
Beep’s has weathered through decades of stagnation on Ocean Avenue, likely thanks to the patronage 
of customers from the number of auto-serving businesses operating on Ocean. 
 
The grand neon sign of Beep’s Burgers is one of the neighborhood’s best visual assets. A little known 
fact about Beep’s is that its name derives from the characteristic “beep” of satellite rockets, dating from 
the Space Age aesthetics of the early 1960s. The neon “Beep’s Burgers” sign features a spacecraft that 
old-timers and historians will recognize as the USSR’s Vostok One rocket. (It is no small irony that an 
icon of Soviet interstellar dominion could be emblazoned in neon to sell burgers and shakes to red-
blooded American motorists.) 
 
For years, the rocket was unrecognizable without the neon, but now the current sign is restored and the 
restaurant’s legacy is that much clearer. 
 
b. Is the business (or has been) associated with significant events in the neighborhood, the 
City, or the business industry? 
 
The design of Beep’s as a classic drive-in burger-and-fries restaurant is a holdover from an earlier era 
of auto-centric business. The ample, casual parking atmosphere of Beep’s is a rare example of a San 
Francisco business that truly caters to drivers and hence fosters a far-flung customer base in addition 
to the local customers who travel by walking, biking or transit. 
 
Beep’s participated in the “OMI Antique Car Show” on May 21, 2016 (see attached picture). This event 
was organized by Maria Picar of the OMI Cultural Participation Project, and showcased historic cars on 
the Beep’s parking lot. 
 
c. Has the business ever been referenced in an historical context? Such as in a business trade 
publication, media, historical documents? 
 



Beep’s Burgers was featured in the article “The Start of A Comeback for Beep’s Burgers,” Ingleside-
Excelsior Light, November 2014. See supplemental documents: 
 
d. Is the business associated with a significant or historical person? 
 
Aside from the regular patronage of SFSU professor and novelist Peter Orner, there are no connections 
to significant or historic persons to the applicant’s knowledge. 
 
e. How does the business demonstrate its commitment to the community? 
 
Beep’s maintains affordable prices while using high-quality ingredients. Samantha Wong, the current 
owner of Beep’s, has accomplished this by streamlining the menu, removing many specialty items to 
improve the quality of the basic items offered. 
 
Beep’s Burgers is also an active participant in the Ocean Avenue Association’s “Second Sundays on 
Ocean Avenue” program, featuring free live music on the street during the Second Sunday of the 
month. 
 
Beep’s Burgers is also proud to offer a 50% discount to San Francisco first responders for their service. 
 
f. Provide a description of the community the business serves. 
 
Many current and former residents of the Ingleside and surrounding neighborhoods are customers of 
Beep’s. In addition, students, contractors, out-of-area drivers (and lately construction workers building 
the new mixed-use developments of Ocean Avenue) have all relied on Beep’s for classic hamburgers, 
fries and shakes over the years, even with the presence of McDonald’s a block away and the temporary 
tenures of other fast-food chain stores on Ocean. 
 
g. Is the business associated with a culturally significant building/structure/site/ object/or 
interior? 
 
As previously noted, Beep’s is a classic drive-in style burger restaurant, designed for automobiles but 
well-suited to adapt to today’s more multi-modal transit environment. 
 
Many drivers still make use of Beep’s parking lot, especially contractors or those who use vehicles for 
work. That Beep’s opens onto a parking lot and is located on a streetcar line ensures a great deal of 
pedestrian and transit business traffic in addition to the auto customers. 
 
h. How would the community be diminished if the business were to be sold, relocated, shut 
down, etc.? 
 
While Ocean Ale House is now open and serving hamburgers, and while McDonalds has been in 
operation a block away from Beep’s for most of Beep’s history, the experience of eating a “Beep’s 
burger” is unique. Beep’s has always been one of Ocean’s most enduring small businesses, serving 
generations of students, professionals and hamburger enthusiasts looking for an authentic American 
fast-food experience. 
 
CRITERION 3 
 
a. Describe the business and the essential features that define its character. 
 
Beep’s Burgers is a drive-in restaurant serving burgers, fries, milkshakes and other fast-food staples 
such as chicken strips and salads. There are no delineated parking spaces on its asphalt lot, and 



customers instead park at their convenience and eat in their cars or at the benches and stools provided 
by the restaurant.  
 
b. How does the business demonstrate a commitment to maintaining the historical traditions 
that define the business, and which of these traditions should not be changed in order to retain 
the businesses historical character? (e.g., business model, goods and services, craft, culinary, 
or art forms) 
 
Samantha Wong has streamlined and updated the menu of Beep’s since taking ownership. The quality 
of the burgers has improved, with Neiman Ranch beef and fresh produce, and certain menu items have 
been removed out of deference to the basic staples—burgers, fries and milkshakes—which Beep’s 
always has always delivered but now excels at. 
 
Maintaining the casual parking spaces for automobile customers is another way that Beep’s is 
committed to keeping the historical traditions of its business model. Seniors, low-mobility individuals 
and out-of-towners make use of the parking space, which is often lacking in many other San Francisco 
restaurants. 
 
c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 
characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.).Does the building occupied by the business relate to the immediate 
neighborhood? 
 
When Samantha Wong took ownership of Beep’s, the neon had long been absent from the iconic 
business sign. Now, Wong has restored the Beep’s sign to its original glory, making Beep’s quite a 
striking visual presence on Ocean, a street with a still-nascent nightlife on which more after-dark 
vibrancy is of great benefit. 
 
d. When the current ownership is not the original owner and has owned the business for less 
than 30years; the applicant will need to provide documentation that demonstrates the current 
owner has maintained the physical features or traditions that define the business, including 
craft, culinary, or art forms. Please use the list of supplemental documents and/or materials as a 
guide to help demonstrate the existence of the business prior to current ownership. 
 
See supplemental documents. 
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Samantha Wong bought Beep’s Burgers in June and plans to update the menu and restore the iconic neon sign and exterior of the building.

CRIME

Excelsior Leads in Dumped Stolen Vehicles Citywide
More Vehicles Dumped in Neighborhood Despite Decrease in Vehicle Thefts
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ASSOCIATE EDITOR

SMALL BUSINESS

THE START OF A COMEBACK FOR BEEP’S BURGERS

Historical Ocean 
Avenue Business Under 
New Management

PUBLIC SAFETY

25-year SFPD 
Veteran to Focus on 
Investigations

Twenty-five-year San Francisco Police De-
partment veteran and native San Franciscan 
Joseph McFadden has taken over Ingleside 
Station effective in early August.

McFadden comes to the Ingleside from 
the Major Crimes Unit, and over the course 
of his career he has worked for the depart-
ment’s Domestic Violence, Officer Involved 
Shootings and Internal Affairs sections 
among others.

McFadden spent time on the SWAT team, 
working undercover and tracking narcotics in 
the Tenderloin and Mission neighborhoods.

Ingleside Station’s previous captain, Tim-
othy Falvey, applauded the move as he was 
placed to the downtown unit, and Falvey of-
fered his sincere thanks to residents for their 
involvement during his tenure.

“I truly enjoyed my time at Ingleside Sta-
tion,” Falvey said in an e-mail. “The one thing 
that surprised me the most about the Ingle-
side District is the engagement of the com-
munity. I often joked that there are more 
community groups in the Ingleside than the 
rest of the City put together. I went to a cou-
ple hundred community meetings during my 
time here and really enjoyed getting to know 
the different neighbors in the Ingleside Dis-
trict.”

Luckily for those involved neighbors, Mc-
Fadden has echoed Falvey’s sentiment during 
an interview with The Ingleside Light.

“I love Ingleside because it’s the second 
largest geographic district,” McFadden said. 
“There are lots of solid citizens that have been 
here a long time plus lots of kids. I enjoy that.”

He even began his career at Ingleside sta-
tion.

Continued on Page 2

By JONATHAN FARRELL
CONTRIBUTOR

One of San Francisco’s last working class 
neighborhoods is becoming a primary dump-
ing ground for stolen vehicles in the city, 
while the number of actual car thefts has de-
creased significantly across San Francisco, ac-
cording to a recent police report.

From June through September 2014, the 
Excelsior District averaged 100 found stolen 
vehicles per month accounting for 45 percent 
of the total reported to Ingleside Police Sta-
tion, the city’s largest police district. The area 
includes the Excelsior, Bernal Heights, Sun-

nyside, Diamond Heights, Glen Park, Noe 
Valley, Mount Davidson, Sunnydale, Ingle-
side, Outer Mission, Crocker-Amazon and 
Visitacion Valley.

A large majority of the recovered cars were 
stolen in other police districts throughout the 
city and recovered in the Excelsior District.

San Francisco Police Officer Thompson 
Deck, who works for the plainclothes unit 
at the police station, said the Excelsior Dis-
trict is a target-dumping site “because of the 
population density of the area and neighbors 
typically do not know each other to provide 
checks and balances.”

Some residents of the Excelsior District say 
they are frustrated with the excessive number 
of abandoned vehicles parked in their neigh-
borhood. Penny Mitchell, block captain for 
San Francisco Safe Excelsior Neighborhood 
Watch, discussed those concerns at their last 
meeting on Sept. 16.

“Neighbors are saying they do not know 
what to do and what kinds of recourses 
are available,” Mitchell said. “Once the city 
changed the street cleaning from every week 
to every two weeks there was less turn over of 
abandoned vehicles.”

Continued on Page 5

Earlier this year, Samantha Wong hap-
pened upon an advertisement in a local 
newspaper that brought back fond memories 
of her time as a student at San Francisco State 
University and the opportunity to breathe 
new life in an iconic Ocean Avenue business. 
Beep’s Burgers, the drive-in at Lee Street, was 
up for sale and she was determined to buy it.

“What appealed to me most about taking 
over Beep’s was the happy memories I had of 
it when my friends and we used to eat 

Continued on Page 8
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here while at San Francisco State University,” 
Wong said.

With the help and encouragement of her 
family and knowing it would be tough work, 
Wong took over the business in the spring. 
She is only at the beginning of sprucing up 
the 52-year mainstay on Ocean Avenue.

“Nothing in business is easy,” Wong said. 
“The hardest part about taking over a busi-
ness like this is the long hours.”

Wong emphasized that the menu will be 
the same for now, but that she plans to intro-
duce new items later.

“We want to ensure quality and affordabil-
ity as much as we can,” she said.

Wong and her family are pleased when 
people who know Beeps stop by and say how 
much they appreciate the fact that a local 
landmark is staying amid so much change.

“We want to keep it as close to original as 
much as possible when it first opened over 50 
years ago,” Wong said.

Wong and her family are doing what they 
can to restore the sign and keep the original 
ambiance. Daniel Weaver, executive director 
of the Ocean Avenue Association, said “Sa-
mantha and her family are working really hard 
to bring Beep’s back to its original stature, not 
just in the way it looks but also in the food.”

52 Years on Ocean Avenue
Stephen and George Essaff opened Beep’s 

Burgers in 1962 to primarily sell to students 
of City College of San Francisco and the lo-
cal high schools. It’s called “Beep’s” because at 
the time, the space race between the former 
Soviet Union and the United States was in full 
swing. The sign and the name refer to early 
satellite design and function. (The first satel-
lites could do little more than beep.)

Stephen abandoned his career as a pho-
tographer for the Associated Press and The 
San Francisco Examiner, according to his 
family. The idea of owning a business was 
something that he and George shared. When 
the opportunity presented itself the Essaff 
brothers were eager and willing.

“I know how much it takes to manage a 
burger place,” Anne Severs said. “I was about 
seven or eight, when my father and uncle 
went into business building Beep’s. And, even 
my grandfather would help out, making sure 
the potatoes for the French fries were fresh, 
peeled and cut.” 

Severs now oversees the Essaff Estate 
Trust for her mother Una Essaff who owns 
the property. 

“My dad Stephen Essaff and my Uncle 
George worked very hard to make Beep’s a 
success,” she said. “So I know how much time 
and effort it takes.”

Una and Stephen raised four children in 
the Sunset District on Judah near 26th Av-
enue, Severs said. They have many happy 

memories of Beep’s. It was open for business 
seven days a week.

“And it was only closed for Christmas and 
New Year’s Day,” she said.

Over the years since the Essaffs retired in 
the 1970s, Beep’s has been managed by several 
families. Una, now in her eighties, wants the 
Trust to keep Beep’s going for years to come.

Restored Sign, Adjusted Menu
Last year, Beep’s Burgers was added to San 

Francisco Heritage’s Legacy Bars & Restau-
rants Guide in its second round of nomina-
tions. To be eligible, businesses must have 
“achieved sustained operation of forty years 
or more, feature distinctive architecture or 
interior design and contribute to the cultural 
heritage of the surrounding neighborhood or 
the city,” according to the architectural his-
tory preservation organization’s press release.

The familiar Beep’s sign is without ques-
tion a landmark and is one of the things that 
stands out on Ocean Avenue.

The graphic red, white and blue neon sign 
is first on her list of things she wants to main-
tain and restore, Wong said.

“There is no other place like Beep’s,” 
Weaver said. “It is not a franchise—it is truly 
unique and one-of-a-kind.”

For Wong, her plan to reviving Beep’s 
Burgers is clear.

“I want people to know Beep’s is still here,” 
Wong said. “We have good food and we will 
do our best to ensure that our food is fresh, 
quality and affordable.”

Beep’s Burgers: Iconic Ocean Avenue Drive-In Under New Management

Top: Beep’s Burgers bustling during lunch on an October day. Above: A photo from the 
1960s of the Essaff brothers.

RAYMOND RUDOLPH/THE INGLESIDE LIGHT

COURTESY OF ANNE SEVERS

ANALYSIS

Latest Medical Cannabis Dispensary Dust Up Shows City Policy Needs Scrutiny

With two existing medical cannabis dis-
pensaries on Mission Street near Mt. Vernon 
Avenue on the border of the Excelsior and 
Outer Mission neighborhoods, residents 
and merchants poured out their reasons for 
opposition to a third MCD at an October 
meeting of the Planning Commission.

Their voices were heard, and the commis-
sion did not immediately approve the new 

By ANTHONY MYERS
ASSOCIATE EDITOR

Legal Business, Awful 
Nuisance or Example of 
City Policy Failure?

MCD—called SPARC—but instead contin-
ued the hearing until December.

SPARC is a high-end MCD that operates 
on Mission Street south of Market Street and 
is attempting to expand to 5420 Mission St. 
The owners of the MCD will have until then 
to once more plead their case to neighboring 
residents about why they should be allowed 
to move into the area.

District 11 Supervisor John Avalos, 
whose district includes the Outer Mission 
and Excelsior, did not weigh in on the pro or 
con side of the debate, bust instead he asked 
once again for the Planning Department 
and the commission to change the rules for 
where MCDs can be located. However only 

the Board of Supervisors can change the 
green zone rules, and it hasn’t taken up the 
issue since its adoption despite a report doc-
umenting problems with the status quo.

“I will say that SPARC has a documented 
record of being a good neighbor in the South 
of Market Area, and I appreciate the work 
they have done to engage with the Excelsior 
and Outer Mission neighborhoods,” Avalos 
said in a statement presented to the Plan-
ning Commission. “I would not welcome 
any other potential dispensaries in District 
11 that do not offer an extraordinary level 
of community benefits. And I ask that in the 
future you reject any conditional use appli-
cations for MCDs within 500 feet of another 

MCD in the Excelsior Outer Mission dis-
trict.”

Among several passionate comments 
to planners and commissioners during 
the hearing was Marleen Norman, a board 
member of the Outer Mission Merchants 
and Residents Association.

“Outer Mission and the Excelsior is be-
coming the pot district, the pot center of San 
Francisco,” Norman told the commission. 
“This isn’t the reputation we want for our 
neighborhood.”

Norman and other residents relayed their 
concerns over traffic, drug dealing and safe-
ty issues during the hearing, but it was

Continued on Page 11
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CANESSA GALLERY 
Section 4: Written Historical Narrative 

CRITERION 1 

a. Provide a short history of the business from the date the business opened in San Francisco 
to the present day, including the ownership history. For businesses with multiple locations, 
include the history of the original location in San Francisco (including whether it was the 
business's founding and or headquartered location) and the opening dates and locations of all 
other locations. 

Canessa Gallery is a nonprofit art gallery founded in 1966 that is committed to supporting and 
showcasing artists who want to be artists for their lifetime.  

Zach Stewart, architect, landscape designer, environmentalist, and political activist, began 
running Canessa Gallery after the Canessa Printing Company closed and his architectural firm 
moved into the space. Because their offices were upstairs, this left the large, open space 
downstairs free. The firm was interested in designing parks, so it seemed natural to show the 
photographs of the well-known nature photographer Philip Hyde on the big, empty walls. After 
this first show, Stewart continued to host shows there, many, but not all of them, with an 
emphasis on the natural world. In doing so, he restored the street’s artistic heritage, for the 
ground floor was once the site of the Black Cat Café, a notorious haunt of bohemian and Beat 
artists, writers, and poets, with a mixed straight and gay crowd. Next door was a warren of 
studios for such famous artists as Maynard Dixon, Ralph Stackpole, Frida Kahlo, and Diego 
Rivera. Today, the Transamerica Pyramid intermittently shadows the Canessa building like the 
gnomon on a sundial, but before that it was the site of the famous Montgomery Block, a haven 
for writers including Mark Twain, Bret Harte, Ambrose Bierce, and Robert Louis Stevenson and, 
during the thirties, as many as seventy-five New Deal artists. The same 700-block of 
Montgomery Street includes some of the oldest buildings in San Francisco, part of the Jackson 
Square Historic District, including the Belli Building, which, like the Canessa Building, rests on a 
foundation that includes remnants of sailing ships abandoned by their crews in 1949, at the 
beginning of the Gold Rush, when Montgomery Street marked the shore of Yerba Buena Cove 
and the beginnings of the settlement that became San Francisco.    

Today, Canessa Gallery keeps the rich artistic tradition of upper Montgomery Street alive by 
providing space for artists to show their work. In a time when many traditional galleries have 
closed or are closing because their buildings have been sold or rented to high-tech companies, 
Canessa Gallery operates on a shoestring budget as a nonprofit. Exhibiting artists are asked to 
contribute to the running of the place, but the gallery takes no percentage of any sales. A small 
band of unpaid volunteers helps to keep the place afloat, as does the rental income from three 
large-windowed offices and several open-desk spaces and cubby holes. At night, Canessa 
regularly hosts poetry readings, lectures, and various kinds of cultural and community 
meetings. 



Over its 51 years of existence, Canessa has shown work by more than 600 artists. Some went on 
to achieve wide recognition, such as Trudy Myrrh Reagan, Mokhtar Pak, John Mattos, and Chico 
MacMurtrie. To both well-known and not-so-well-known artists, Canessa has been a godsend. 
It’s not a traditional gallery that signs artists onto its list of talent and promotes their work to 
collectors who follow the gallery circuit. Instead, it’s the kind of gallery that allows “artists-for-
life,” the focus of Canessa’s mission, to hang their work on the old brick walls, and to invite 
their friends and neighbors and First Friday art walkers and people on the Canessa mailing list 
to see their work in conversation with itself or with that of other artists. 

b. Describe any circumstances that required the business to cease operations in San Francisco 
for more than six months? 

Canessa Gallery has operated continuously since its inception in 1966.  

c. Is the business a family-owned business? If so, give the generational history of the 
business. 

Canessa Gallery is not a family-owned business. 

d. Describe the ownership history when the business ownership is not the original owner or a 
family-owned business. 

Canessa Gallery opened in 1966 on the second floor of the Canessa Printing Company Building 
under the ownership of Zach Stewart, whose architectural firm had its offices upstairs from the 
gallery. In 1976, the gallery became a nonprofit corporation, of which Zach Stewart is the 
president.  

e. When the current ownership is not the original owner and has owned the business for less 
than 30 years, the applicant will need to provide documentation of the existence of the 
business prior to current ownership to verify it has been in operation for 30+ years. Please 
use the list of supplemental documents and/or materials as a guide to help demonstrate the 
existence of the business prior to current ownership. 

The original owner of the business, Zach Stewart, became the president of the Canessa Gallery 
nonprofit corporation in 1976; the business has operated continuously for 51 years in April 
2017. 

f. Note any other special features of the business location, such as, if the property associated 
with the business is listed on a local, state, or federal historic resources registry. 

The Canessa Printing Company Building, which houses the Canessa Gallery, was built in the late 
1800s in the historic heart of San Francisco. After being partially destroyed in the 1906 
earthquake, it was rebuilt by the Italian-American architect Luigi Mastropasqua, incorporating 
Asian-inspired round windows in a Palladian façade. It is a landmarked building in the Jackson 



Square Historic District of San Francisco and is listed on the U.S. National Register of Historic 
Places. 

CRITERION 2 

a. Describe the business's contribution to the history and/or identity of the neighborhood, 
community or San Francisco. 

For more than 50 years, Canessa Gallery has been at the center of San Francisco's rich artistic, 
literary, and cultural history. The mission of the gallery is to support and showcase the work of 
artists who are dedicated to be artists for their lifetime. To date, more than 600 new, emerging, 
and established sculptors, painters, photographers, and performance and literary artists have 
presented their work at Canessa Gallery. Well-known artists who have shown at Canessa 
Gallery include Trudy Myrrh Reagan, Mokhtar Paki, John Mattos, and Chico MacMurtrie. 

Located in the landmark Canessa Printing Company Building, the gallery also provides valuable 
space for lectures, book launches, poetry readings, community gatherings, and social events, as 
well as office spaces on both the first and second floors of the gallery. It currently hosts an on-
going monthly poetry critique group and the monthly Meridian Music Series, featuring 
experimental musicians. Canessa Gallery is also a participant in the North Beach First Friday Art 
Walk. 

The gallery also features a history room, where visitors can view photos and articles about the 
building’s past as well as the history of the gallery. 

b. Is the business (or has been) associated with significant events in the neighborhood, the 
city, or the business industry? 

Canessa Gallery has hosted innumerable art openings, month-long art exhibitions, cultural 
events, lectures, poetry readings, books launches, art performances, community gatherings, 
and other events of cultural, artistic, and political importance over its 51-year existence. In 
September 2016, it held the Canessa Gallery 50th Anniversary Show, featuring over 60 artworks 
donated to the gallery by artists who had previously shown there. In a city where exhibition and 
performance space is expensive and increasingly limited, it provides an invaluable opportunity 
for artists to showcase their work. During the 1970s, Canessa Gallery was instrumental in 
helping to found the Ecology Center that operated across the street on Columbus Avenue, 
doing valuable work protesting the nuclear arms race. 

c. Has the business ever been referenced in an historical context? Such as in a business trade 
publication, media, or historical documents? 

The gallery has long been referenced in a historical context as being housed in a building that is 
part of the Jackson Square Historic district and is listed on National Registry. Recent 
publications featuring the gallery and its history include an article in Hoodline and another in 

http://www.myrrh-art.com/
http://www.mokhtarimage.com/
http://www.mokhtarimage.com/
http://www.johnmattos.com/
http://amorphicrobotworks.org/


Semaphore, the newsletter of the Telegraph Hill Dwellers association. The gallery has twice 
been the recipient of a proclamation from the City and County of San Francisco, most recently 
on September 9, 2016, in recognition of its 50th anniversary. 

d. Is the business associated with a significant or historical person? 

Canessa Gallery’s location in the Canessa Printing Company Building at 708 Montgomery Street 
places it at the locus of the oldest part of San Francisco, on what was once the shore of Yerba 
Buena Cove. It is believed that the foundations of this building include part of one of the sailing 
ships that were abandoned and then sunk when the Gold Rush erupted in the Sierras in 1849. It 
is on the same block as other famous pre-earthquake structures, including the recently restored 
Belli Building, and is part of the Jackson Square Historic District. During the 1930s, this area was 
the artistic center of San Francisco, with Frida Kahlo, Diego Rivera, Ralph Stackpole, Maynard 
Dixon,and other internationally famous artists maintaining studios in the building next door to 
the Canessa Printing Company. Many other artists, including a number of the WPA-funded 
muralists of Coit Tower, lived and worked in the adjacent block in the Montgomery Block, on 
the site now occupied by the Transamerica Building; in earlier days, such writers as Mark Twain, 
Bret Harte, Ambrose Bierce, and Robert Louis Stevenson were associated with that building. 

The ground floor of the Canessa Printing Company was once home to the Black Cat Café, a 
notorious haunt of bohemian and Beat artists, writers, and poets, with a mixed straight and gay 
crowd, making it an important site in the gay history of San Francisco. Luigi Mastropasqua, the 
Italian-American architect who designed and rebuilt the building after the 1906 earthquake, 
also designed several other buildings in San Francisco, including Julius’ Castle. 

e. How does the business demonstrate its commitment to the community? 

The business provides invaluable exhibition, performance, and meeting space to the artistic, 
literary, and progressive community of San Francisco in a time when gallery and performance 
spaces are dwindling in this city. It is often the first space that a beginning artist is able to utilize 
to show work, and provides a lifeline to developing artists as well. 

f. Provide a description of the community the business serves. 

The gallery showcases new and established artists from North Beach and helps to maintain this 
neighborhood’s reputation as an artistic center of San Francisco. Its service is not limited to 
North Beach artists, however, as it hosts many artists from other parts of San Francisco as well 
as from elsewhere in the greater Bay Area. 

g. Is the business associated with a culturally significant 
building/structure/site/object/interior? 

The Canessa Printing Company Building, which houses the Canessa Gallery, was built in the late 
1800s in one of the oldest commercial districts of San Francisco. It was rebuilt after it was 



partially destroyed in the 1906 earthquake. It is a landmarked building in the Jackson Square 
Historic District of San Francisco and is listed on the U.S. National Register of Historic Places. Its 
façade and signage was refurbished in 2016. When you walk up the rickety stairs to the gallery, 
you enter a room that was once inhabited by huge printing presses along one wall. The pine 
floor is original, but the brick walls were rebuilt with new and quake-damaged bricks after the 
second floor fell down in the 1906 earthquake. Other than periodic repainting and rewiring, the 
interior has been little changed over the years. The building has been retrofitted against future 
tremors, but the small brass fittings that swing out from the walls in the gallery are still-working 
gaslights. Natural light pours down from the skylight high in the rafters. On warm days, the 
wooden floor beads with oil from the long-gone printing presses. The high, open room smells 
like old wood and old brick and the passage of time, and it’s quiet, with the serenity of a long-
time survivor of history, with a legacy of supporting art and artists over the decades. 

h. How would the community be diminished if the business were to be sold, relocated, shut 
down, etc.? 

The loss of Canessa Gallery would deprive artists in San Francisco and the greater Bay Area of 
valuable exhibition space in a city where such space is becoming increasingly scarce. It would 
also deprive the North Beach community of invaluable performance space and a venue for the 
Meridian Music Series, poetry readings, community meetings, and other events essential to a 
vibrant artistic community. 

CRITERION 3 

a. Describe the business and the essential features that define its character. 

Canessa Gallery is a nonprofit art gallery serving dedicated artists of all kinds by making 
exhibition space available to them for month-long shows. It also provides space for a wide 
variety of other artistic and literary events, as well as work space for businesses and a gathering 
space for community organizations. It is an all-volunteer organization. 

b. How does the business demonstrate a commitment to maintaining the historical traditions 
that define the business, and which of these traditions should not be changed in order to 
retain the businesses historical character? (e.g., business model, goods and services, craft, 
culinary, or art forms) 

The all-volunteer, nonprofit business model of the Canessa Gallery allows it to operate on a 
shoestring budget and make its exhibition space available to artists who are not part of a 
traditional gallery that is operated for a profit. 

c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 
characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.). 



The exterior of the building has been maintained as it was originally designed when it was 
rebuilt after the 1906 earthquake and has been recently refurbished, including the original 
signage for the Canessa Printing Company. The brick walls have not been painted and still show 
the division between pre- and post-earthquake construction. The original first floor of the 
gallery has not been altered in any way and is still marked with the oil that leaked from the big 
presses during the days when the printing company operated there. Very few changes have 
been made to the interior since the building was rebuilt after the earthquake. The original gas 
lights that swing out from the wall, minus their chimneys, are still operable today. Natural light 
pours down from the skylight high in the rafters. The mezzanine, which is thought to have been 
built by shipbuilders, is still supported only by slender metal poles and is open to the gallery 
below. 

d. When the current ownership is not the original owner and has owned the business for less 
than 30years; the applicant will need to provide documentation that demonstrates the 
current owner has maintained the physical features or traditions that define the business, 
including craft, culinary, or art forms. Please use the list of supplemental documents and/or 
materials as a guide to help demonstrate the existence of the business prior to current 
ownership. 

Zach Stewart, the president of the Canessa Gallery nonprofit corporation, is the original owner 
of the gallery, which has functioned continuously for over 50 years. 











 

 

 



 

 

 



 

 



 



 



 



 



















Canessa Gallery (http://www.canessa.org/), located at 708 Montgomery St.

in Jackson Square, isn't only a place to admire art: it's arguably a work of art

in and of itself.

Photos: Geri Koeppel/Hoodline

Canessa Gallery Is A North Beach Vessel
Of Art And History

Tue. August 18, 2015, 10:14am
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Though it's a stop (http://northbeachfirstfridays.com/canessa-gallery/) on

the North Beach First Fridays (http://northbeachfirstfridays.com/) art walk

and well-known to the Telegraph Hill Dwellers (http://www.thd.org/),

which hosts art and cultural events in the space, the gallery isn't widely

advertised and is easy to miss. It's tucked away on a block of Montgomery,

with just a doorway and a steep, rickety staircase to beckon to visitors. But

art and architecture lovers should drop in during First Fridays or regular

business hours and take a gander, because it's a sight to behold.

"Canessa is located in what was the original heart of San Francisco, and it’s

on a block that was the center of a lot of activity San Francisco became

known for," said Jon Golinger, a North Beach environmental attorney, author

and preservationist who rents office space in the building.  
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Golinger describes the building as "pre-1906 earthquake historic building

that’s been saved and preserved as an art gallery with creative offices

wrapped around it." It has its original brick walls and wood floors; the

mezzanine and skylight were added shortly after the earthquake damaged it.

"My favorite detail about it is that the balcony was made by shipbuilders,

which is why there are no columns blocking your view," said North Beach

artist Julie Jaycox (http://juliejaycox.com/), a botanical photographer who

has helped organize many exhibits at the Canessa. "The balcony is hung, just

like on a ship. It’s suspended; it’s not supported.”
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The building features a history room, where visitors can view photos and

articles about its past. The first building to reside on the site was actually a

wooden ship, whose hull was eventually incorporated into the building. By

1856, a brick structure was on the lot, and by 1893, the Canessa Printing

Company had been established at the address.

After the 1906 quake, Italian-American architect Luigi Mastropasqua

rehabilitated the building, incorporating Asian-inspired designs such as

round windows. Mastropasqua was also behind a few other local landmarks

and buildings (http://canessa.blogspot.com/2006/10/luigi-mastropasqua-

architect-of.html), including the ornate Julius' Castle

(http://www.juliuscastlesf.com/) on Telegraph Hill.

The Jackson Square neighborhood continued its pre-quake status as a hub

for artists, with a new generation moving in. Diego Rivera, Frida Kahlo,

William Gerstle, Ralph Stackpole, Caroline Martin and Ruth Cravath were

just a few of the sculptors and painters who had studios in the area. Nearby

was the Montgomery Block building, affectionately called the "Monkey Block

(http://foundsf.org/index.php?title=The_Monkey_Block)," which had a

long, rich history as an artists' enclave. It was torn down in 1959, and the

Transamerica Building was erected on the site.

Downstairs, where Bocadillos now serves up Basque cuisine, was the Black

Cat Cafe, an artists' retreat and the city's first openly gay bar after World

War II. (Interestingly, its owner, Sol Stouman, was not gay.) It occupied the

ground floor from the 1930s to 1963.
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Photo: SF Public Library Photo Archives

(http://webbie1.sfpl.org/multimedia/sfphotos/AAB-2597.jpg)

As the decades passed, Canessa Printing Company continued to operate.

Jaycox said on warm days when the sun comes through the skylight, oil from

the presses still seeps up from the floor. The printer finally closed up shop in

1965, and Canessa Gallery, a nonprofit, was founded in 1966. Its proprietor

wishes to remain anonymous. 

For nearly 50 years, the gallery has provided space

(http://www.canessa.org/past-exhibitions.html) for more than 600 artists

and creatives to showcase their work. Jaycox said many exhibits focus on

nature-related art, and that the scope of the gallery has always been closely

tied to with environmentalism and ecology. But the gallery's scope isn't
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limited to environmental art; the walls currently display a show called

"Time" by photographer Ali Assareh, which includes quirky and personal

shots of "moments."

Canessa is also something of a precursor to the current era of coworking

spaces. Various creative types rent desk space or nooks and crannies. "In the

center of it has always been a rotating art gallery, which to me, makes it

more fun to show up every day that I’m there," Golinger said. "There’s

something different to look at on the walls, rather than some cookie-cutter

art from a poster shop."
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Jaycox also said people say there's a calm energy to the space—a sense of

time and place. "What I like about Canessa is there’s so much history in it,"

she said, "Even if you think you're creating something new, you’re not.”

Canessa Gallery is open on Wednesdays from 12-3 pm, and at other times by

appointment (http://www.canessa.org/contact.html). The gallery also opens

to the public on the first Friday of each month for North Beach First Fridays,

from 6-9pm. 
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