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Legacy Business Registry Case Report 

HEARING DATE: FEBRUARY 1, 2017 

Filing Date: January 3, 2017 

Case No.: 2017-000184LBR 

Business Name: ArtHaus Gallery, LLC  

Business Address: 411 Brannan Street   

Zoning: SLI (SOMA Service-Light Industrial)/ 

 65-X Height and Bulk District 

Block/Lot: 3787/049 

Applicant:  James Bacchi, Owner 

411 Brannan Street  

San Francisco, CA 941107 

Nominated By: Jane Kim, District 6 

Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 

  

BUSINESS DESCRIPTION 

ArtHaus Gallery is a contemporary fine art gallery located in the South of Market (SOMA)/Mission Bay 

neighborhood on Brannan Street. The gallery was founded in 1996 by James Bacchi and Annette Schutz 

originally as a by-appointment-only salon style gallery out of a Nob Hill apartment. The success of the 

gallery’s small beginning stemmed from the level of outside exposure, media interest, and community 

engagement and involvement, which ultimately allowed the gallery to become successful without any 

outside backing. ArtHaus relocated to its current location in SOMA in 2005 and has since become an 

integral part of the SOMA/Mission Bay art community and is within walking distance to some famous 

and lesser known long-standing neighboring galleries and museums. During its life in SOMA, ArtHaus 

has established itself as a unique gallery that holds special relationships with the community, showcases a 

diverse array of collections by local artists, and opens its doors to the neighborhood to use as a 

community space for meetings and events. Owners James Bacchi and Annette Schutz have continuously 

contributed to and been involved in local efforts such as the Ritch Street/SOMA Neighborhood Watch, the 

Parents Education Network, and Breast Cancer Action. Their philanthropic commitments and donations 

of time and resources for various causes have helped to shape their business model for ArtHaus, which 

consists of two parts: (1) presenting outstanding fine art, photography and sculpture by established and 

up-and-coming Bay Area and New York artists; and (2) giving time, attention and resources back to the 

community. Apart from actively participating in and hosting events to support local organizations and 

efforts, the gallery also invites the local community to experience its exhibitions for free, thereby allowing 

an opportunity for everyone in the community to experience fine art and also hosts and co-hosts various 

art events specifically for the neighborhood. These events include a weekly art walk named Last Saturday 

and Pop-Up Galleries in residential buildings and businesses.   
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Case Number 2017-000184LBR; 2017-000187LBR  

ArtHaus Gallery; Books Inc.  

STAFF ANALYSIS 

Review Criteria 

1. When was business founded?   

1996 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, ArtHaus Gallery qualifies for listing on the Legacy Business Registry because it meets all of 

the eligibility Criteria: 

i. Although ArtHaus Gallery has only been in operation for 20 years it faces a 

significant risk of displacement due a rent increase in January of 2017 and lease 

renewal negotiations that will begin in 2018 with a possibility of not entering into a 

new lease.  

ii. ArtHaus Gallery has contributed to the SOMA/Mission Bay community’s history and 

identity through its business model focused on supporting local artists and on giving 

back to the community through time, attention, and resources. The gallery offers free 

admission to the surrounding community, allowing them to experience and engage 

in the world of fine art. The gallery also opens its doors and spaces up to the 

community to be used as gathering or meeting spaces for organizations, groups, 

political entities to reach out to the community. The owners of the gallery also host 

and are continuously involved in local efforts such as… The gallery has become an 

integral part of the SOMA/Mission Bay art community through its continuous 

support and showcasing of local San Francisco/Bay Area artists.  

iii. ArtHaus Gallery is committed to maintaining the physical features or traditions that 

define its work in supporting and promoting fine art created by local artists.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the craft showcasing fine art by local artists.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

No. The 1938 property has not been previously evaluated by the Planning Department for 

potential historical significance. The property is considered a “Category B Property” that requires 

further review per the Planning Department’s CEQA review procedures for historical resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. SF Gate, 3/21/2010, “ArtHaus duo drawn to gallery concept,” by Anh-Minh Le; ABC7, 

4/24/2012, “SF Gallery Features iPhone Photography,” by Don Sanchez; SF Examiner, “Phone 
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ArtHaus Gallery; Books Inc.  

photos reach fine-art proportions,” by Lauren Gallagher; SF Gate, 12/6/2009, “New exhibition 

aims to bridge art and design,” by Deb Wandell; SF Chronicle, 6/27/2012, “Take a peek over the 

back fence at ArtHaus,” by Deb Wandell.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 

 411 Brannan Street   

 

Recommended by Applicant 

 Changing window displays 

 

Additional Recommended by Staff 

 Business model that revolves around promoting local artists and giving back to the community  

 Gallery space(s) and space(s) that can be utilized as community meeting and event spaces 
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Case Number 2017-000184LBR; 2017-000187LBR  

ArtHaus Gallery; Books Inc.  

Filing Date: January 3, 2017 

Case No.: 2017-000187LBR 

Business Name: Books Inc.  

Business Address: 3515 California Street   

Zoning: NC-S (Neighborhood Commercial, Shopping Center)/ 

 40-X Height and Bulk District 

Block/Lot: 1035/001 

Applicant:  Michael Tucker, President 

1501 Vermont Street 

San Francisco, CA 94107 

Nominated By: Supervisor Mark Farrell, District 2 

Staff Contact: Stephanie Cisneros - (415) 558-6625 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 

  

BUSINESS DESCRIPTION 

Books Inc. is a local independently owned, neighborhood-centered bookstore. The bookstore has been 

around in San Francisco under various names and ownership since 1857, but was not incorporated as 

Books Inc. until 1946. Presently, Books Inc. has three locations in San Francisco: the Marina District 

(Chestnut Street), Downtown/Civic Center (Van Ness Avenue), and the oldest San Francisco location in 

Presidio Heights/Laurel Heights (California Street), and eight other locations throughout the Bay Area. 

The three San Francisco locations have proven to be important assets to their respective neighborhoods as 

a place for locals and visitors to purchase books, newspapers, magazines, or attend events such as book 

launch parties for local authors and in-store events for readers of all ages. Each neighborhood store 

reflects the needs and wants of the community and employs one or more literature specialists who host a 

variety of bookclubs, storytimes and events and have become great resources for patrons looking for their 

next read. Books Inc. business model includes an event program that puts on upwards of 1,000 events 

each year for patrons of all ages and has come to be taglined as “The Experience You Can’t Download.” 

The business model also consists of maintaining close relationships to local schools, conducting book fairs 

on school-sites as an opportunity to help school PTA’s and libraries raise funds while bringing the 

independent bookstore experience onto their school grounds. Books Inc.’s main objective with conducting 

book fairs is to foster excitement about books and spread the love of reading. Community involvement is 

an important piece of the Books Inc. business model as the business continues to develop partnerships 

and close relationships to local schools, libraries, and organizations surrounding each store to promote 

and foster literacy. Books Inc. also gives back to a significant percentage of profit ever year to local 

schools and organizations in return for partnering on literary events. Books Inc. has proven itself to be a 

successful independently-owned bookstore in San Francisco with strong ties to the community in which 

each store lives and a business model that is based on maintaining these strong ties and incorporating a 

neighborhood-needs and wants atmosphere.  
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Case Number 2017-000184LBR; 2017-000187LBR  

ArtHaus Gallery; Books Inc.  

STAFF ANALYSIS 

Review Criteria 

1. When was business founded?   

1946 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Books Inc. qualifies for listing on the Legacy Business Registry because it meets all of the 

eligibility Criteria: 

i. Books Inc. has operated for 71 years. 

ii. Books Inc. has contributed to San Francisco’s history and identity by continuing to 

operate as an independently owned bookstore with a unique business model that 

promotes literacy and education in the neighborhoods that each store serves. Books 

Inc. has proven to effectively stay involved in the community through its close ties to 

local schools and through its neighborhood-based stores that offer programs and 

events that reach out to all ages and hire literature specialists who are able to share 

their knowledge through book clubs, storytimes and other events that promote 

reading. The mission of Books Inc. is to foster literacy, and this mission is carried out 

through the  

iii. Books Inc. is committed to maintaining the physical features or traditions that define 

its business model of selling books and hosting events to promote and foster literacy 

for all ages.   

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the tradition of book selling and hosting book-related events.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

No. All three San Francisco locations have not been previously evaluated by the Planning 

Department for potential historical significance. The properties are considered “Category B 

Properties” that require further review per the Planning Department’s CEQA review procedures 

for historical resources. 

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. American Booksellers Association, 7/13/2011, “The Oldest Bookstore in the West Turns 160,” 

by Karen Schechner; SF Weekly, 8/14/2015, “Not Dead Yet: The 10 Oldest Businesses in San 

Francisco,” by V. Alexandra de F. Szoenyl; Publishers Weekly, 4/15/2016, “BEA 2016: Books Inc is 

PW’s Bookstore of the Year,” by Anisse Gross. 
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ArtHaus Gallery; Books Inc.  

The 40th anniversary of Books Inc.’s California Street (Laurel Village) location was recognized and 

celebrated by Senator Dianne Feinstein and Nancy Pelosi in 2014.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 

 601 Van Ness Avenue 

 3515 California Street 

 2251 Chestnut Street 

 

Recommended by Staff 

 Business model that consists of running the independently-owned bookstore’s locations on a 

community needs basis, by maintaining relationships with and supporting local schools and 

organizations, and hosting events for all ages that promote and foster literacy.  
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Case Number 2017-000184LBR; 2017-000187LBR  

ArtHaus Gallery; Books Inc.  

PROJECT DESCRIPTION 

The Applicant has been nominated as a "Legacy Business" by a member of the Board of Supervisors or the 

Mayor.  

 

OTHER ACTIONS REQUIRED 

Per Administrative Code Section 2A.242, the subject nomination requires review and approval by the 

Small Business Commission at a public hearing in order to be added to the Legacy Business Registry. 

 

PUBLIC/NEIGHBORHOOD INPUT 

The Department has received letters of support for ArtHaus, which are included in the application. 

 

ENVIRONMENTAL REVIEW STATUS 

Nomination to the Legacy Business Registry does not constitute a “project” requiring environmental 

review per the California Environmental Quality Act (CEQA). The nomination act would not result in 

any physical alteration to the subject property and could not have an effect on the environment. 

 

PLANNING DEPARTMENT RECOMMENDATION 

Staff recommends that the Historic Preservation Commission find that ArtHaus Gallery and Books Inc. 

qualify for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) and 

recommends safeguarding of the above listed physical features and traditions as amended by Staff. 

 

ATTACHMENTS 

Draft Resolutions 

Legacy Business Applications 

 
SC:  XXXX 
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Historic Preservation Commission 

Draft Resolution 
HEARING DATE FEBRUARY 1, 2017 

 

Case No.: 2017-000184LBR 

Business Name: ArtHaus Gallery, LLC  

Business Address: 411 Brannan Street   

Zoning: SLI (SOMA Service-Light Industrial)/ 

 65-X Height and Bulk District 

Block/Lot: 3787/049 

Applicant:  James Bacchi, Owner 

411 Brannan Street  

San Francisco, CA 941107 

Nominated By: Jane Kim, District 6 

Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 

 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 

APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR ARTHAUS GALLERY, 

LLC, CURRENTLY LOCATED AT 411 BRANNAN STREET (BLOCK/LOT 3787/049).   

 

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 

maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 

community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 

educational and promotional assistance to Legacy Businesses to encourage their continued viability and 

success; and 

 

WHEREAS, the subject business has operated in San Francisco for 20 or more years, with no break in San 

Francisco operations exceeding two years and faces a significant risk of displacement; and 

 

WHEREAS, the subject business has contributed to the South of Market/Mission Bay neighborhood's 

history and identity; and 

 

WHEREAS, the subject business is committed to maintaining the physical features and traditions that 

define the business; and 

 

WHEREAS, at a duly noticed public hearing held on February 1, 2017, the Historic Preservation 

Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 

Registry nomination. 
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CASE NO. 2017-000184LBR  

411 Brannan Street 

 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 

ArtHaus Gallery, LLC qualifies for the Legacy Business Registry under Administrative Code Section 

2A.242(b)(2) as it has operated for 20 or more years and has continued to contribute to the community. 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 

safeguarding of the below listed physical features and traditions for ArtHaus Gallery, LLC: 

 

Location (if applicable) 

 411 Brannan Street 

 

Physical Features or Traditions that Define the Business 

 Changing window displays 

 Business model that revolves around promoting local artists and giving back to the community  

 Gallery space(s) and space(s) that can be utilized as community meeting and event spaces 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 

recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 

Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 

15064.5(a). 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 

Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-

000184LBR to the Office of Small Business.  

 

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 

on February 1, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    

 

NOES:   

 

ABSENT:   

 

ADOPTED:  
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Historic Preservation Commission 

Draft Resolution 
HEARING DATE FEBRUARY 1, 2017 

 

Case No.: 2017-000187LBR 

Business Name: Books Inc.  

Business Address: 3515 California Street   

Zoning: NC-S (Neighborhood Commercial, Shopping Center)/ 

 40-X Height and Bulk District 

Block/Lot: 1035/001 

Applicant:  Michael Tucker, President 

1501 Vermont Street 

San Francisco, CA 94107 

Nominated By: Supervisor Mark Farrell, District 2 

Staff Contact: Stephanie Cisneros - (415) 558-6625 

stephanie.cisneros@sfgov.org 

Reviewed By: Tim Frye – (415) 575-6822 

 tim.frye @sfgov.org 

 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 

APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BOOKS INC., 

CURRENTLY LOCATED AT 3515 CALIFORNIA STREET (BLOCK/LOT 1035/001).   

 

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 

maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 

community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 

educational and promotional assistance to Legacy Businesses to encourage their continued viability and 

success; and 

 

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 

Francisco operations exceeding two years; and 

 

WHEREAS, the subject business has contributed to San Francisco's history and identity; and 

 

WHEREAS, the subject business is committed to maintaining the physical features and traditions that 

define the business; and 

 

WHEREAS, at a duly noticed public hearing held on February 1, 2017, the Historic Preservation 

Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 

Registry nomination. 
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CASE NO. 2017-000187LBR  

3515 California Street 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 

Books Inc. qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) as 

it has operated for 30 or more years and has continued to contribute to the community. 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 

safeguarding of the below listed physical features and traditions for Books Inc.  

 

Location (if applicable) 

 Not applicable 

 

Physical Features or Traditions that Define the Business 

 Business model that consists of running the independently-owned bookstore’s locations on a community 

needs basis, by maintaining relationships with and supporting local schools and organizations, and hosting 

events for all ages that promote and foster literacy.  

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 

recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 

Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 

15064.5(a). 

 

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 

Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-

000187LBR to the Office of Small Business.  

 

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 

on February 1, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    

 

NOES:   

 

ABSENT:   

 

ADOPTED:  

 



 
SMALL BUSINESS COMMISSION CITY AND COUNTY OF SAN FRANCISCO 
MARK DW IGHT,  PRESIDENT EDW IN M. LEE,  MAYOR 
REGINA DICK-ENDRIZZI ,  DIRECTOR 

 
SMALL BUSINESS ASSISTANCE CENTE R /  SMALL BUSINESS COMMISSION 

1 DR.  CARLTON B.  GOODLETT PLACE,  ROOM 110,  SAN FRANCISCO,  CALIFORNIA 94102-4681  
Smal l  Bus iness  Ass is tance Cente r  (415)  554-6134 /  Smal l  Bus iness  Commiss ion (415)  554-6408  

 

 

 
 
Application No.:  LBR-2016-17-048 
Business Name:   ArtHaus Gallery, LLC 
Business Address:   411 Brannan Street 
District:   District 6 
Applicant:    James Bacchi, Co-owner 
Nomination Date:   December 15, 2016 
Nominated By:   Supervisor Jane Kim 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in 
San Francisco operations exceeding two years?   Yes  X No 
 
1053 Bush Street from 1996 to 2005 (9 years) 
411 Brannan Street from 2005 to Present (2017) (12 years) 
 
PER CRITERION 1: Has the business operated in San Francisco for more than 20 years but less than 
30 years, significantly contributed to the history or identity of a particular neighborhood or community 
and, if not included in the Registry, face a significant risk of displacement? 
 X Yes   No 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define 
the business, including craft, culinary, or art forms?    X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: January 3, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 

Legacy  
Business  
Registry 

Application Review 
Sheet 











ArtHaus Gallery, LLC
411 Brannan Street, San Francisco, 94107 p.415-977-0223 f.415-977-0224

Historical Narrative

CRITERION 1

a. Provide a short history of the business from the date the business opened in San Francisco
to the present day, including the ownership history. For businesses with multiple locations,
include the history of the original location in San Francisco (including whether it was the
business’s founding and or headquartered location) and the opening dates and locations of all
other locations.

ArtHaus is a SOMA-based contemporary fine arts gallery, specializing in works in various media by
established and up and coming Bay Area and New York artists. ArtHaus represents the work of more
than 30 gallery and guest San Francisco/Bay Area artists. Co-owners James Bacchi and Annette
Schutz opened ArtHaus in a San Francisco historic Nob Hill apartment in 1996 as a by-appointment-
only salon style gallery. Their ability to gain outside exposure, generate media interest and engage the
community resulted in successfully building their business with no outside backing. Eleven years later,
the gallery relocated to SOMA, opened to the public and has become one of San Francisco's foremost
contemporary fine art galleries.

When ArtHaus relocated to SOMA in 2005, the neighborhood was beginning to experience major
transition. The exodus of early dot coms and startups led to empty spaces being filled by eateries,
shops and galleries. At 411 Brannan Street, Bacchi and Schutz received a line of credit from the
neighboring Wells Fargo Bank and revamped a near dilapidated space that had been empty for over
two years. The location was formerly the headquarters of the CIGARETTE GIRLS followed by a
telemarketing startup. After removing all the film off the windows and painting the exterior of the
building, Knack Design – another neighborhood business – created window and building signage for
ArtHaus. The interior was painted, carpets and lighting installed. Within six weeks, the gallery’s first
exhibition, ON THE MOVE, opened to a packed new ArtHaus.

Pioneering SOMA/Mission Bay residents and business owners welcomed Bacchi and Schutz and their
gallery to an area that has since become a bustling and thriving neighborhood.

Although ArtHaus has not yet operated in San Francisco for 30 or more years, it has significantly
contributed to the history and identity of the SOMA/Mission Bay neighborhood and, if not included in the
Registry, would face a significant risk of displacement. The gallery business is volatile. We are facing a
rent increase in January 2017, the final year of our three-year lease, and we must negotiate a new
lease that will begin in 2018. In 2015, our landlords wanted to triple our rent which would have forced
us to close. Being listed on the Legacy Business Registry could help significantly with lease
negotiations.

b. Describe any circumstances that required the business to cease operations in San Francisco
for more than six months?

ArtHaus has and continues to be fully operational with no cessation in San Francisco operations since
its founding in 1996.

c. Is the business a family owned business? If so, give the generational history of the business.

ArtHaus is not a family owned business. It is co-owned by James Bacchi and Annette Schutz who are
the original owners of the business.



d. Describe the ownership history when the business ownership is not the original owner or a
family owned business.

Current co-owners James Bacchi and Annette Schutz are the original owners of the business.

e. When the current ownership is not the original owner and has owned the business for less
than 30 years, the applicant will need to provide documentation of the existence of the business
prior to current ownership to verify it has been in operation for 30+ years. Please use the list of
supplemental documents and/or materials as a guide to help demonstrate the existence of the
business prior to current ownership.

Current co-owners James Bacchi and Annette Schutz are the original owners of the business.

f. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.

Not to our knowledge.

CRITERION 2

a. Describe the business’s contribution to the history and/or identity of the neighborhood,
community or San Francisco.

What sets ArtHaus apart from other galleries are the special relationships ArtHaus has developed with
artists, collectors, corporate art consultants, visual merchandizers, the San Francisco design
community and their tremendous support of art, education and health related non-profits throughout the
city over the past twenty years.

Saturdays have gone from being a day ArtHaus was closed to the gallery’s busiest day of the week. It
has been quite special for us to have both experienced and contributed to SOMA/Mission Bay – once
primarily considered an edgy and sketchy area of San Francisco – now a destination, a special place to
live and work, and a sought after hot spot in our great city.

b. Is the business (or has been) associated with significant events in the neighborhood, the
City, or the business industry?

ArtHaus initiated LAST SATURDAY, a neighborhood Art Walk including 6 SOMA-based art galleries
held on the last Saturday of each month. LAST SATURDAY was advertised, utilizing printed materials
distributed and posted by other SOMA neighborhood businesses, and also was featured by the SAN
FRANCISCO EXAMINER, SAN FRANCISCO CHRONICLE and 7X7. LAST SATURDAY brought many
people from throughout the Bay Area to SOMA for the first time who had the opportunity to visit the
galleries as well as support other businesses in our neighborhood. LAST SATURDAY has since
expanded and become the YERBA BUENA Art Walk.

ArtHaus has hosted meetings for the SOMA BUSINESS ALLIANCE and worked in conjunction with the
America’s Cup, hosting the racers for a special art reception at the Gallery.

c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, historical documents?

ArtHaus and its represented artists have been featured in numerous local, national and international
print and electronic media art/travel features and reviews, including San Francisco Chronicle, 7X7, San
Francisco Magazine, WHERE Magazine, New York Times, Art & Antiques, Art In America, Art News
and Conde Nast Traveler.



ArtHaus has been nominated and voted BEST ART GALLERY in the Bay Area (2010, 2011 and 2013)
– BAY AREA “A” LIST. THE CULTURE TRIP named ArtHaus one of the TEN BEST GALLERIES IN
SAN FRANCISCO, (2015 and 2016). ArtHaus has earned a 5-STAR rating on YELP, and earlier this
year, HOUZZ presented ArtHaus with the 2016 OUTSTANDING CUSTOMER SERVICE AWARD.

d. Is the business associated with a significant or historical person?

No.

e. How does the business demonstrate its commitment to the community?

Both business partners are known throughout the community for their philanthropic commitments and
their contributions of their time and resources for several causes.

James Bacchi was a founding member of the Ritch Street/SOMA Neighborhood Watch. This Group’s
efforts has put an end to a rampage of broken windows and graffiti clad buildings along Brannan and
Third Streets. Eleven years ago, Brannan Street was like a ghost town on the weekends. Today,
parking spaces are at a premium, and residents and visitors line the sidewalks supporting the
community.

Bacchi’s primary concern is Art For AIDS (www.artforaids.org), which benefits the UCSF Alliance
Health Project. AHP provides free HIV testing and mental health/crisis services to the LGBTQ
Community. Bacchi has served on the Planning Committee and fine art jury, while ArtHaus has been a
financial sponsor for the past 11 years. Both ArtHaus and Art For AIDS celebrated 20th anniversaries in
2016. This year, the event raised $338,000.

Annette Schutz’s primary commitment is Parents Education Network
(www.parentseducationnetwork.org). EdRev (Education Revolution), now in its twelfth year, is a unique
day of information, resources, celebration and community for students who learn differently and the
families and professionals who support them. Two thousand attendees celebrated the eighth annual
EdRev this year at our neighboring AT&T Park. Seven years ago, Schutz created and introduced a
special exhibition component to this event featuring works by Bay Area students with LD (learning
differences). Categories include fine art, short film, music and the written word.

Together, Bacchi and Schutz have hosted 4 benefits for BREAST CANCER ACTION
(www.bcaction.org) and offer their time reviewing artist portfolios, and lecturing artists on how to
approach galleries through programs at Arc Gallery.

In addition, ArtHaus volunteers and contributes to: The San Francisco Decorator Showcase –
benefiting University High School, DINING BY DESIGN, Creativity Explored, EARN, Philanthropy by
Design and Hospitality House – all San Francisco based organizations.

Bacchi and Schutz continue to open ArtHaus after hours to host meetings and events for neighboring
businesses and organizations including Northern California Concierge Association, Women’s Council of
Realtors, Breast Cancer Action, Art For AIDS, Financial Women of San Francisco (Mentor/Scholarship
Program) and Feed The Children.

f. Provide a description of the community the business serves.

SOMA/Mission Bay has become one of the most vital San Francisco neighborhoods, drawing people
from throughout the Bay Area – and most recently – out of town visitors. Throughout the week, ArtHaus
is frequented by so many of the people who live and work here, as well as the large student population
of the Academy of Art University. Our close proximity to the San Francisco Design Center allows us to



conveniently conduct business with this major component of our client base. Contributing to the art
mecca this neighborhood has become, ArtHaus is now within walking distance of the Museum of
Modern Art, Yerba Buena, and long standing neighboring galleries Andrea Schwartz, Rayko and
Gallery 16.

ArtHaus further extends its vision and presence in SOMA/Mission Bay by creating POP-UP Galleries in
residential buildings and Businesses. These include The Brannan, The Radiance, One Hawthorn and
CODE SALON. ArtHaus and its represented artists have been featured in upwards of 300 local,
national and international print and electronic media art/travel features and reviews (San Francisco
Chronicle, 7X7, San Francisco Magazine, WHERE Magazine, New York Times, Art & Antiques, Art In
America, Art News, Conde Nast Traveler). As a result, ArtHaus has become a destination gallery for
travelers attending conventions at Moscone Center, San Francisco hotel guests and Giants fans.
ArtHaus has been represented at artMRKT, San Francisco’s leading international contemporary art fair
for the past four years.

g. Is the business associated with a culturally significant building/structure/site/ object/or
interior?

No.

h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?

ArtHaus would be greatly missed by many if they were to go away. The presence of Art is vital for all of
us, and is an important aspect of what makes living in San Francisco worthwhile. For 20 years and
counting, Bacchi’s and Schutz’s expertise and philanthropic generosity continues to illustrate a stunning
portrait of the ideal “small business” and its importance to the community it serves. Unlike museums
and art institutions that can rely on private/corporate and state funding, along with membership and
admission fees to keep their doors open, privately-owned galleries must rely upon the integrity of its
owners, the quality of art they represent and the support of collectors who appreciate their vision.
Uniquely, art galleries offer the community FREE entry to their exhibitions – which allows everyone in
the community an opportunity to experience fine art. The artists whom Bacchi and Schutz’s represent
are dependent on ArtHaus for their livelihoods. Bay Area collectors, the San Francisco Design
Community and the number of not-for-profit organizations ArtHaus supports would experience
tremendous loss if ArtHaus were to be sold, relocated or shut down.

CRITERION 3

a. Describe the business and the essential features that define its character.

For the past 20 years, the ArtHaus Business model has focused on two components: (1) presenting
outstanding fine art, photography and sculpture by established and up-and-coming Bay Area and New
York artists; and (2) giving our time, attention and resources back to our community.

b. How does the business demonstrate a commitment to maintaining the historical traditions
that define the business, and which of these traditions should not be changed in order to retain
the businesses historical character? (e.g., business model, goods and services, craft, culinary,
or art forms)

Historically, our business defined itself on two objectives: (1) represent and further establish the careers
of Bay Area Artists; and (2) give back to our community. For the past twenty years we have relentlessly
accomplished both, and with the help of the Legacy Business Program, we hope to continue for years.
While we have taken on 7 new artists over the last five years, we have represented Carolyn Meyer,



Brian Blood, Joanne Landis, Adam Kurtzman, Carol Massa, Andrea Arroyo, Ricardo Carbajal Moss and
Serena Bocchino for the past 20 years.

c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural
details, neon signs, etc.).Does the building occupied by the business relate to the immediate
neighborhood?

In regard to the exterior of ArtHaus, we are constantly sweeping, cleaning and repainting. Inside, we
continue to change wall colors to coincide with exhibitions that change on a quarterly basis. Our
window displays are forever changing – a feature the neighborhood seems to both anticipate and enjoy.

d. When the current ownership is not the original owner and has owned the business for less
than 30years; the applicant will need to provide documentation that demonstrates the current
owner has maintained the physical features or traditions that define the business, including
craft, culinary, or art forms. Please use the list of supplemental documents and/or materials as a
guide to help demonstrate the existence of the business prior to current ownership.

Current co-owners James Bacchi and Annette Schutz are the original owners of the business.















MEDIA FEATURES 12/2016

Over the past twenty years, ArtHaus Gallerists James
Bacchi and Annette Schutz, and ArtHaus represented artists
have been spotlighted in more than 300 print and electronic
media features.

Links to television and radio features, and interviews:

Debbie Josendale - Blog Talk Radio
http://www.blogtalkradio.com/womensjournaltalkradio/2010/10/06/creating-a-
business-you-love-the-arthaus-story

San Francisco Gallery Features Mobile, iPhone Photography
http://abc7news.com/archive/8634767/

Former ‘Phantom’ Turns Into Painter
http://abc7news.com/archive/7755363/
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SMALL BUSINESS COMMISSION CITY AND COUNTY OF SAN FRANCISCO 
MARK DW IGHT,  PRESIDENT EDW IN M. LEE,  MAYOR 
REGINA DICK-ENDRIZZI ,  DIRECTOR 

 
SMALL BUSINESS ASSISTANCE CENTE R /  SMALL BUSINESS COMMISSION 

1 DR.  CARLTON B.  GOODLETT PLACE,  ROOM 110,  SAN FRANCISCO,  CALIFORNIA 94102-4681  
Smal l  Bus iness  Ass is tance Cente r  (415)  554-6134 /  Smal l  Bus iness  Commiss ion (415)  554-6408  

 

 

 
 
Application No.:  LBR-2016-17-047 
Business Name:   Books Inc. 
Business Address:   1501 Vermont Street 
District:   District 10 
Applicant:    Michael Tucker, President 
Nomination Date:   December 15, 2016 
Nominated By:   Supervisor Mark Farrell 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in 
San Francisco operations exceeding two years?  X Yes   No 
 
Montgomery Street from 1857 to 1882 (25 years) 
126 Post Street from 1882 to 1906 (24 years) 
336 Sutter Street from Unknown Year to 1958 (approximately 50 years) 
156 Geary Street from 1956 to 1974 (18 years) 
3515 California Street from 1974 to Present (43 years) 
2275 Market Street from 1995 to 2016 (11 years) 
2251 Chestnut Street from 1997 to Present (20 years) 
601 Van Ness Avenue from 2005 to Present (12 years) 
160 Folsom Street (Office & Warehouse) from 1994 to 2005 (11 years) 
1501 Vermont Street (Office & Warehouse) from 2005 to Present (12 years) 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define 
the business, including craft, culinary, or art forms?    X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: January 3, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 
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Application Review 
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Legacy Business Registry Application

V.5- 6/17/2016

Se c tionO ne :
Busine ss/Applic a ntInform a tion. Provide the following information:

The name, mailing address, and other contact information of the business;

The name of the person who owns the business. For businesses with multiple owners, identify the person(s)

with the highest ownership stake in the business;

The name, title, and contact information of the applicant;

The business’s San Francisco Business Account Number and entity number with the Secretary of State, if

applicable.

NAME OF BUSINESS:

BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business)

CURRENT BUSINESS ADDRESS: TELEPHONE:

( )

EMAIL:

WEBSITE: FACEBOOK PAGE: YELP PAGE

APPLICANT’S NAME

Same as Business

APPLICANT’S TITLE

APPLICANT’S ADDRESS: TELEPHONE:

( )

EMAIL:

SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable):

OFFICIAL USE: Completed by OSB Staff
NAME OF NOMINATOR: DATE OF NOMINATION:

Transcript of Oral History Recorded by Lew Lengfeld - 1993
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Legacy Business Registry Application

V.5- 6/17/2016

Se c tionTwo:
Busine ssLoc a tion(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at

the original location. Check the box indicating whether the original location of the business in San Francisco is the

founding location of the business. If the business moved from its original location and has had additional addresses in

San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than

one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

No Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

Transcript ofOral History Recorded by Lew Lengfeld -1993
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160 Folsom Street - Office & Warehouse
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BOOKS INC. 
Section 4: Written Historical Narrative 

CRITERION 1 

a. Provide a short history of the business from the date the business opened in San Francisco 
to the present day, including the ownership history. For businesses with multiple locations, 
include the history of the original location in San Francisco (including whether it was the 
business's founding and or headquartered location) and the opening dates and locations of all 
other locations. 

Books Inc. has a long lineage going back to Anton Roman who opened the first store in Shasta 
County 1851. He moved to San Francisco in the mid 1850s, and the first official record of a San 
Francisco location is 1857. He sold the business to Alex Robinson and it was in turn sold to Ted 
Lilienthal. Lew Lengfeld bought the business from Leon Gelber and Ted Lilienthal and 
incorporated it as Books Inc. in 1946. 

Shortly before his death in 1995, Lew left the company to employees Michael Grant and 
Michael Tucker. This was a difficult time for independent books stores as large chain stores 
moved west decimating smaller stores in the wake. Books Inc. filed Chapter 11 and in an effort 
to save the company closed 13 of 15 stores. The company emerged from bankruptcy in 1997 
and by 1998 had a grown to five stores. Mike Grant died of a heart attached in 2000 which was 
a tremendous loss. Michael Tucker took over as President and continues that role today. Mike 
Grant left his stock in the company to his son Nikolai Grant who continues as Vice-President. In 
2016, Books Inc. was voted Bookstore of the Year by Publisher’s Weekly Magazine. 

Books Inc. currently operates 11 bookstores and a central office and warehouse. Nine stores 
are located in neighborhoods and two operate at San Francisco International Airport as 
Compass Books. All are general interest stores with large children’s and young adults’ 
components. The average size of our stores is 3,500-5,000 square feet. This is the ideal size for 
our business in the San Francisco Bay Area: large enough to accommodate a general interest 
bookstore and events, but small enough to keep costs manageable in this incredibly expensive 
local market. 

b. Describe any circumstances that required the business to cease operations in San Francisco 
for more than six months? 

In 1906, the original bookstore located on Montgomery Street was destroyed in the San 
Francisco Earthquake and Fire. There are no financial records from the Montgomery Street 
store, but it is assumed there was a significant business interruption for some time. 

c. Is the business a family-owned business? If so, give the generational history of the 
business. 



Books Inc. is not a family-owned business. 

d. Describe the ownership history when the business ownership is not the original owner or a 
family-owned business. 

Following is a timeline of Books Inc.: 

1851 - Bavarian publisher and book dealer, Anton Roman, struck gold in Shasta City, CA; 
December 1851 – Anton Roman founds Shasta City bookshop 

1857 – Anton Roman establishes San Francisco store 

1859 – Grand opening of Anton Romans’ on Montgomery Street 

1860s – Alex Robertson hired as assistant 

1863 – Anton Roman begins publishing 

1867 – Anton Roman establishes Overland Monthly (edited by Bret Harte); Publishes Harte’s 
“Luck of the Roaring Camp” 

1870 – Roman sells Overland Monthly 

1872 – Roman first publishes Mark Twain’s Roughing It 

1879 – Anton Roman Booksellers combines with Robertson’s and a variety of partners 

1880 – Anton Roman republishes Overland Monthly but sells his shop to George Billings 

1882 – Pearson and Robertson’s bought Roman’s stock 

1891 – Robertson bought out his remaining partners 

1906 – San Francisco Earthquake & Fire destroys original Montgomery St. store - We don’t have the 
financial records of the Montgomery Street store but assume there was a significant 
business interruption after it was destroyed in the 1906 Earthquake and Fire 

1924 – Alex Robertson dies 

1925 – Harry Robertson sold store and stock to Leon Gelber and partner Ted Lilienthal (Gelber-
Lilienthal, Inc., 336 Sutter St.) who establish Lantern Press 

1946 – Certificate of Incorporation dated 1/8/1946 as Books Inc.  

1946 – Barbara Thompson and Lew Lengfeld establish Books Inc. in the Fairmont Hotel 

1948 – Leon Gelber dies; Books Inc. merges with Gelber-Lilienthal 

1950 – Ted Lilienthal Leaves the business 



1950 – Books Inc. begins 1st commercial TV book review program with Lew Lengfeld as host - 
see attached report 

1955 – Begins expansion to Seattle, Southern California, New Mexico, Dallas, & Denver 
(Hartman’s, Hunter’s etc.) 

1957 – Store opens in Palo Alto at Stanford Shopping Center 

1963 – Books Inc. inducted into the “100 Year Club” at the California State Fair honoring 
businesses that had achieved 100 years of operation – See letter 

1974 – Laurel Village store opens on California Street  

1976 – 26 stores in the West 

1995 – Lew Lengfeld dies and leaves company to employees Michael Grant and Michael Tucker; 
national chains colonize the West Coast; Chapter 11 bankruptcy filed in effort to restructure 
and save company; 13 of 15 stores closed; all Southern California stores closed 

1995 – Market Street store opens; Compass Books/Bzinc open in Terminal 3 at SFO 

1997 - Emerged from Chapter 11 under ownership of Michael Grant and Michael Tucker (4 
stores) 

1998 – Chestnut Street store opens in the Marina 

2000 – Michael Grant dies suddenly 

2000 – Burlingame store opens 

2001 – Disney and Mountain View stores open 

2004 – Alameda store opens 

2006 – Opera Plaza store opens 

2008 – Store in Stanford Shopping Center moves to Town & Country Village, Palo Alto after 51 
years 

2009 – Berkeley store opens 

2011 – Compass Books opens in new Terminal 2 at SFO  

2015 - Berkeley store moves to Shattuck & Vine 

2016 – Books Inc. voted Bookstore of the Year by Publisher’s Weekly 

2016 – Books Inc. in the Castro loses its least and closes 

2016 – Books Inc. in Santa Clara opens 



e. When the current ownership is not the original owner and has owned the business for less 
than 30 years, the applicant will need to provide documentation of the existence of the 
business prior to current ownership to verify it has been in operation for 30+ years. Please 
use the list of supplemental documents and/or materials as a guide to help demonstrate the 
existence of the business prior to current ownership. 

A number of documents are included in the Legacy application to document the existence of 
the business prior to the current ownership. 

SUPPORTING DOCUMENTS AND ATTACHMENTS 

• Timeline 
• Listing in the San Francisco Directory and Business Guide, 1862 
• Publisher’s Weekly Volume 49, 1896 
• Bookplate from Gelber-Lilienthal, circa 1925 
• Certificate of Domestic Corporation, 1946 
• Cover of Selling Trade Books on Television, 1951 
• Covers of Books Inc. Catalogs from the 1950s 
• Letter to the California State Fair & Exposition, 1963 
• Lew Lengfeld’s Oral History, circa 1993 
• California Historical Society Letter, 1994 
• Overland Monthly – Wikipedia 
• Letters from Nancy Pelosi and Dianne Feinstein 
• The Oldest Bookstore in the West Turns 160 – Bookselling This Week, July 2011 
• Not Dead Yet: The 10 Oldest Businesses in San Francisco – SF Weekly, August 2015 
• BEA 2016: Books Inc is PW's Bookstore of the Year 
• Shasta Historical Society Blog Post, September 2016 

f. Note any other special features of the business location, such as, if the property associated 
with the business is listed on a local, state, or federal historic resources registry. 

Not applicable. 

CRITERION 2 

a. Describe the business's contribution to the history and/or identity of the neighborhood, 
community or San Francisco. 

Generations of San Franciscans have relied on the Books Inc. as a convenient place to purchase 
daily newspapers, birthday and holiday presents, books for school or the latest best sellers. The 
business presently serves three neighborhoods in San Francisco: Laurel Heights at 3515 
California Street, the Marina at 2251 Chestnut Street and Civic Center at 601 Van Ness Avenue. 



Additionally, there are two stores at the San Francisco International Airport and an office and 
warehouse in Potrero Hill. 
 
We strive to make all of our stores a community space in the unique neighborhoods they serve. 
Our mission is to foster literacy, and we offer programs for babies to adults, and everyone in 
between. 
 
Our stores would not be so successful without the passion and knowledge of our many amazing 
booksellers. Each of our neighborhood stores has one or more literature specialists who host a 
variety of book clubs, storytimes and events. They are trained to do book talks at school book 
fairs and hand-sell books. In turn, we host Sales Rep nights for their education, collect their 
reader reports, which include book reviews we post on our website, and host two yearly 
meetings where they exchange ideas and recommendations. It is important to us to invest in 
our staff by sending frontline booksellers to the ABA Institutes and NCIBA Discovery Shows, 
where they benefit from education and meeting booksellers from other 
stores.  
 
Books Inc. is proud to offer over 1,000 events each year, for our customers of ALL ages. In 2010 
we taglined our events program “The Experience You Can’t Download,” and we think it has 
never been more relevant. Author events have allowed us to reach readers that we wouldn’t 
otherwise engage. From launch parties for local authors, to in-store events and storytimes with 
touring authors, to huge off-site events. 
 
We pride ourselves on our close relationships with the schools in our communities. One of the 
ways we serve schools outside of our actual stores is through our robust book fair program. In 
2015, Books Inc. did 27 book fairs throughout the year. These fairs are an opportunity for us to 
help school PTAs and libraries raise funds while bringing the independent bookstore experience 
onto their school grounds. Our main objective at these fairs is to foster excitement about books 
and spread the love of reading. 

b. Is the business (or has been) associated with significant events in the neighborhood, the 
city, or the business industry? 

The 40th anniversary of the Laurel Village location’s in 2014 was recognized by Congresswoman 
Nancy Pelosi and Senator Dianne Feinstein, two regular customers of Books Inc. 

Books Inc. has survived the onslaught of national chains and continues to thrive in the 
digital age. It is critical to our national character that independent bookstores survive 
and prosper. In an increasingly digitalized world, we must embrace the new while 
keeping the best of the old. Books Inc. is where I would love to browse away an 
afternoon. - Nancy Pelosi, U.S. Congressional Representative. 

San Francisco has many amazing bookstores and this is one of the best. It is a great 
honor for me to congratulate you and your staff for your 40 years of devotion and hard 



work. Your Laurel Heights location is consistently a welcoming and familiar place for me 
to purchase books. - Dianne Feinstein, U.S. Senator. 

c. Has the business ever been referenced in an historical context? Such as in a business trade 
publication, media, or historical documents? 

Shasta Historical Society Blog Post September 2016 noted that California’s Oldest Bookstore 
Originated in Shasta (article attached). 

In August 2015 – SF Weekly wrote an article “Not Dead Yet: The 10 Oldest Businesses in San 
Francisco” in which Books Inc. was highlighted (article attached). 

The Oldest Bookstore in the West Turns 160 – Bookselling This Week, July 2011 (article 
attached). 

d. Is the business associated with a significant or historical person? 

The business was founded by Anton Roman, a Bavarian entrepreneur who struck it rich in the 
California Gold Rush. Roman came to California in 1850 and worked in the northern mines in 
Shasta City near present-day Redding. On December 1, 1851, he opened Anton Roman 
Bookseller in Shasta City. The bookstore was very successful, but Shasta City didn’t fare well. In 
1855, Roman headed to San Francisco to start a book business here. The store was established 
in 1857. 

e. How does the business demonstrate its commitment to the community? 

Community involvement is one of the most important assets we have, and we continue to 
develop partnerships with schools, libraries, charitable organizations and other organizations 
surrounding each store to promote the love of art, freedom of expression and spirit of 
independent thinking. Every year, Books Inc. donates over $120,000 into our surrounding 
communities to further these causes. 

Books Inc. has always made a significant contribution to its community. We give back a 
significant percentage of profit every year to local schools and organizations in return for 
partnering on literary events.  

We have supported the 826 Valencia Scholarship Program for over 10 years and Books Inc. 
throws the dinner for the scholars awarded scholarships every year. 

Books Inc. also participates in book fairs, with 2016 being our most successful year for school 
programming ever. We did 27 school book fairs and sales were up across the board.   

In addition to book fairs, Books Inc. does Shopping Night in which schools and organizations are 
invited into the store after closing for a party. They can shop throughout the entire store, and 



Books Inc. donates a percentage of the sales back to the school. It’s a great alternative for a 
book fair and even better excuse for a party in the store! 

f. Provide a description of the community the business serves. 

We are first and foremost booksellers committed to supplying our customers with books in 
every format. Our long history has seen us through the first changes of publishing formats from 
the paperback in 1939, mass market paperbacks in 1955, audio tapes, cassettes, CDs in the 
1980s and 1990s and now ebook and audio downloads in the 21st century. We are able to 
supply customers with books in every format available today. 

The business of selling books begins and ends with people who love books and love putting 
them into the hands of others. It is the bookseller’s job, joy and pleasure to help find the 
perfect book for every customer. One of the greatest joys of any staff member at Books Inc. is 
to help a customer find the book they never knew they were looking for. Customer Service is 
the highest priority in every location. We are locally owned and operated. We don’t employ 
cashiers; we employ booksellers who are engaged with what they sell- books. Staff members 
are readers, the recommendations are coming from them. 

g. Is the business associated with a culturally significant 
building/structure/site/object/interior? 

Not applicable. 

h. How would the community be diminished if the business were to be sold, relocated, shut 
down, etc.? 

A loss of bookstores in any community has become newsworthy. While the pundits heralding 
the advances in technology of the last two decades have tried to bring us all down, bookstores 
continue to rally in response to their communities. There is a need for bookstores, and San 
Francisco leads the way. Bookstores reflect the health of any community and any downtown or 
neighborhood. Where there are interested, diverse humans, there are bookstores.   

CRITERION 3 

a. Describe the business and the essential features that define its character. 

Books Inc. long ago found its voice in being a stable general interest bookstore that anyone can 
walk into and find a book. We don’t specialize, we reflect our neighborhoods and everyone is 
welcome.   

b. How does the business demonstrate a commitment to maintaining the historical traditions 
that define the business, and which of these traditions should not be changed in order to 



retain the businesses historical character? (e.g., business model, goods and services, craft, 
culinary, or art forms) 

Our customer service is directly linked to our philosophy of business. We do everything we can 
to get our customer the book they are looking for including sending them to a nearby indie if 
that is the best option.   

We strive to greet every customer as they enter our stores and give them as much (or as little) 
attention as they desire. It is our firm belief that in today’s retail environment, where 
everything is available virtually everywhere, customer service is a key element to distinguish us 
from the competition. 

c. How has the business demonstrated a commitment to maintaining the special physical 
features that define the business? Describe any special exterior and interior physical 
characteristics of the space occupied by the business (e.g. signage, murals, architectural 
details, neon signs, etc.). 

Not applicable. 



BOOKS INC. 
Contribution to the Community 

 
All 3 stores are members of SFLOMA (San Francisco Locally Owned Merchants 
Alliance), are active in their local merchants associations and are used by District 
Supervisors for neighborhood meetings sponsored by SF Chamber of Commerce. 
Each store presents free, weekly author events, featuring both touring authors 
and local, self published authors offering a calendar of diverse subjects and 
interests.  
 
3515 California Street 
Books Inc. in Laurel Village has been a mainstay of Laurel Village since 1974. It’s a weekly 
(or more) stop along with Emily Lee, Bryan’s or Cal Mart and the Standard 5 & 10! It’s 
longstanding relationships with schools have grown to annual book fairs for Hamlin and 
Brandies Schools and regular shopping nights for Serra Preschool, San Francisco Day School, 
Presidio Hill School, Sherman Elementary, and SF Public Montessori. We donate back 
thousands of dollars every year to schools. We are regular booksellers for events at the JCCSF, 
the World Affairs Council and Marines Memorial. We recommend and stock books for dozens of 
book clubs in Pacific Heights, Laurel Heights and the Richmond districts. Our in-store book 
clubs and regular children’s story times are well attended. The children’s department and 
bookseller expertise is legendary in this store. Parents who shopped there in the early days of 
the store are coming back as grandparents and great grandparents. This store also hosts an 
Educator Night, where teachers and librarians from all over the city are invited to preview 
upcoming titles and discuss reading trends. 
 
2251 Chestnut Street 
Opened in 1998, Books Inc. in The Marina quickly became a Marina District favorite. We have 
the most popular in-store book club of all of the Books Inc. stores – Classics I Forgot to Read 
selections are avidly followed all across the city. We are regular booksellers at events at Fort 
Mason, The Battery and Grace Cathedral. The store truly reflects the community, from the dog 
treats at the front desk to the children’s department designed for toddler’s first reading 
experience, the store is filled with the people that you see on the streets of The Marina and the 
store has regular shopping night fundraisers for Bay School and the Cow Hollow School.   
 
601 Van Ness Avenue 
When A Clean Well Lighted Place For Books went out of business in 2005, the landlord reached 
out to us because he wanted to keep a bookstore in that location. It’s a perfect daily stop for 
commuters and workers from the government offices. It is centrally located and easily reached 
by public transit making it our first choice for high profile events. From Presidents Clinton and 
Carter to You Tube Celebrities and Literary icons, this store can host the largest events of any 
Books Inc. Books Inc. in Opera Plaza is the sole bookseller for City Arts and Lectures at the 
Nourse Theater and home to the World Affairs Book Club. We are also regularly handling the 
growing number of author events at San Francisco’s Google office. We also host Opera Plaza 
resident shopping nights, offering advanced reading copies of soon-to-be-published works and 
discounts to 601 Van Ness building residents. We often partner with 826 Valencia for events 
and have been proud sponsors of 826 Valencia’s Annual Scholarship Dinner for 10 years. 
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Books Inc. currently operates 11 general interest bookstores and a central office and warehouse.  Nine 
stores are located in neighborhoods and two operate at San Francisco International Airport as Compass 
Books.  All of the stores have large children’s and YA components, which account for almost 30% of 
total trade sales company wide. 

Mission and Values
We strive to make all of our stores a community space 
in the unique neighborhoods they serve. Our mission is 
to foster literacy, and to utilize our children’s sections 
to create our next generation of customers. We offer 
programs for babies to adults, and everyone in between! 
In this way we hope that our customers will grow up 
with Books Inc., and continue to visit us when they 
have children of their own.

Our stores would not be so successful without the 
passion and knowledge of our many amazing booksell-
ers. Each of our neighborhood stores has one or more 
children’s literature specialists, who host a variety of 

book clubs, storytimes and 
events. They are trained to do book talks at 
school book fairs, hand sell, and to present 
themselves as experts in children’s litera-
ture.  In turn, we host Sales Rep nights 
for their education, collect their reader 
reports, which include book reviews we 
post on our website, and host two yearly 
meetings where they exchange ideas and 
recommendations. It is important to us to 

invest in our staff by sending frontline booksellers to the ABA Institutes 
and NCIBA Discovery Shows, where they benefit from education and meeting booksellers from other 
stores. 

BOOKS INC. The West’s Oldest Independent Bookseller



special programming
One of our favorite unique programs is our Jr. Bookseller 
program, which will be kicking off its fourth year this 
summer. From mid-June through mid-August, kids can 
sign up to learn the art of bookselling: write shelf talkers, 
shelve books, set up displays, and hand sell alongside our 
children’s specialists. 

The shifts vary, depending on the child’s age, from half an 
hour for an eight-year-old up to two or three hours for a 
teen. Payment is in galleys, and the kids get to take home 
their Junior Bookseller badge along with a certificate. 



One highlight is our PJ Party Storytime at Laurel Vil-
lage.  Laurel Village is a small store and it is BUSY. 
We’ve always wanted to host a regular storytime hour 
but there was never a time during the day that would 
allow it.  Enter PJ Party at 6pm when the store and 
shopping center are winding down for the evening.  
Attendance is consistently high, we often have guest au-
thors, and it’s another great example of turning a chal-
lenge into an opportunity.  Another highlight is Story-
time with Auntie Dori in Mountain View, which often 
involves not just a story but themed crafts and activities, snacks, and the occasional costume character 
guest as well. 

In addition to our full calendar of storytimes and author events, we also offer a variety of creative 
authorless events as well. These events are a great way to bring people in, and to let them know that 
Books Inc. is not just a store but a fun destination! A recent highlight was a costume character party 

with Curious George at our Mountain View store. Laurel Vil-
lage threw a Harry Potter party, complete 
with lots of wizard costumes, snacks, and 
activities.   Guests could read their favor-
ite sections over the store PA system, and 
there was even a special reading nook in 
the “closet under the stairs.” We love these 
types of events because they inspire so 
much creativity from our booksellers, and 
the success of these events really comes 
from the enthusiasm of our staff! 

storytimes



We hold a variety of monthly book clubs at all of our stores, hosted by our children’s specialists. 
Some examples of our kids and teen clubs include Book Busters at our Palo Alto store, Flashlight 
Readers at Berkeley, and Adventurous Readers Club at Laurel Village, which are all for ages 8-12. 
As kids age out of their middle reader book club, they can join our Young at Heart book club at 
Laurel Village, for ages 12 and up. Laurel Village is also host to the Wild Girls mother daughter 
book club, which kicked off in 2008 and is still going strong. Though many girls have aged out of 
Wild Girls over the years, we often see mothers coming back with a younger sibling!

Books Inc. is also a proud supporter of the Mirrors and Windows pro-
gram, an NCCBA diversity handselling initiative which grew out of a 
response to booksellers asking for more diverse books. In tracking our 
sales data for diverse titles our goal is to let publishers know that not only 
do we want to see more diverse books, but that we can also sell them. 

bookclubs

mirrors and windows

Wild Girls - Laurel VillageWild Girls - Laurel Village



store merchandising
It’s important to us that each of our stores has a unique identity that fits in with its surrounding neigh-
borhood. Sidelines are an ever increasing part of our business, so our kids sections and displays always 
incorporate those non-book items. We are also careful to include kids books in displays at the front 
of the store.  We make heavy use of shelf talkers, with reviews that come from not only staff members, 
but children and teen customers as well. 

AlamedaAlameda

Mountain ViewBerkeley



We run several kids book promotions throughout the year, including a Buy 2 Get 1 Free sale on Dr. Se-
uss books every March, in celebration of his birthday. We also have a monthly kids book feature in our 
newsletter, where we invite a local author or illustrator to write, doodle or draw a short piece about 
their favorite book, author or series.  We then display that author’s books alongside their pick for the 
entire month in all 11 of our stores.

Alameda

Alameda

Mountain View
Mountain View

store merchandising

Laurel Village

Alameda



author events
Books Inc. is proud to offer over 1,000 events each year, for our customers of ALL ages! In 2010 we tag-
lined our events program “The Experience You Can’t Download,” and we think it has never been more rele-
vant.  Author events have allowed us to reach readers that we wouldn’t otherwise engage. From launch 
parties for local authors, to in-store events and storytimes with touring authors, to huge off-site events 
with the likes of Veronica Roth, we offer something for everyone! 

KWAME ALEXANDER • Laurel VillageJULIE BAYLESS • Mountain View

MARTA LINDSEY • The Marina SHANNON HALE & 
LE UYEN PHAM
BURLINGAME



ESTHER ERLICH, APRIL CHU, 
KATE SCHATZ & ELLERY KANE • Palo Alto

KWAME ALEXANDER • Laurel Village

DARYN REICHERTER &
 CHRISTY HALE •Palo Alto

author events

ASHANNON HALE & 
LE UYEN PHAM
BURLINGAME

DARYN REICHERTER &
 CHRISTY HALE •Palo Alto



For our teen audience we have Not Your Mother’s Book Club (NYMBC), a Young Adult author salon 
that has been connecting readers and authors for the last 10 years! NYMBC has hosted many wonder-
ful, big named authors, like Marissa Meyer, David Levithan, and Patrick Ness, but we’ve also been great 
launching pads for local debut authors. It’s so rewarding to see the happiness and excitement on a new 
author’s face when they walk into the store and see their books and posters on display, and the readers 
waiting to meet them and hear all about their book. NYMBC also hosts authorless events, such as our 
recent Valentine’s day “Mix and Mingle,” which connected book lovers to new stories they might not 
have otherwise discovered. 

Not only do we strive to connect readers to authors, but as you would expect from any bookstore, we 
connect readers to books! For every NYMBC event, we put aside 10% of the event sales into our NYM-
BC Fund. Our goal for this fund is to spread the love of reading throughout the Bay Area, and to use 
this event series as a way to give back to the community. We’ve used to the fund to donate books to 
local schools, as well as to fund author visits to schools that wouldn’t otherwise be able to afford it.

not your mother’s book club

not your mother’s book fund

GAIL CARRIGER  • Opera Plaza

NICOLA YOON & 
DAVID LEVITHAN  • Opera Plaza

MARISSA MEYER  • Opera Plaza

CONSTANCE COOPER 
Opera Plaza



not your mother’s book fund

community events
We pride ourselves on our close relationships with the 
schools in our communities. One of the ways we serve 
schools outside of our actual stores is through our robust 
book fair program. In 2015 Books Inc. did 27 book fairs 
throughout the year. These fairs are an opportunity for us 
to help school PTAs and libraries raise funds while bring-
ing the independent bookstore experience onto their school 
grounds. Our main objective at these fairs is to foster excite-
ment about books and spread the love of reading. One of the 
services we offer at our fairs 
are book talks for parents, 

teachers, and students, where we highlight age-appropriate choices for 
every grade level. Last year, Books Inc. did almost $500,000 in sales at 
book fairs- an amount which has been growing consistently year by year. 
When schools and organizations don’t want to do book fairs, we invite 
them into the store after closing and turn it into a shopping party where 
we donate a portion of the sales to the school. It’s a great alternative for a 
book fair and even better excuse for a party in the store! 

One of our absolute favorite programs is our school author visit program. 
We work with both local and touring authors, and we often schedule 
these events in conjunction with a school’s book fair as an extension of 
their fundraising efforts. School visits are an amazing way to connect 
children directly with authors. Their excitement about meeting a real author and hearing about their 

books is palpable. Not every child has the time or the means 
to attend our in-store author events, so it is really special for 
us to be able to bring the author directly to them! In 2015 we 
brought authors to 55 schools, and sold more than $20,000 
in the visiting authors’ books. Two years ago we implement-
ed a contract for these visits, requiring a minimum number 
of book sales per school and ensuring that these events are 
also worthwhile for authors and publishers. But this does 
not exclude less advantaged schools from the author visit 
experience- we foster relationships with district librarians 
who use their Title 1 and other budgets to fund visits for 
underserved schools. In the event that a school doesn’t have 
access to any type of funding, we use our NYMBC Fund to 
pay for these author visits. 

In addition to our school programming, we also partner with local libraries and other organizations in 
our community. We have strong ties to the public libraries surrounding our stores, and we often part-
ner with them for events. We have a growing number of relationships with local literacy nonprofits, 
such as Tandem Partners in Early Learning, and 10 Books A Home. One of our most significant partner-
ships yet has been with Family Giving Tree, which resulted in getting 13,000 books into kids’ back-
packs last summer.

CONSTANCE COOPER 
Opera Plaza



social media 
Another contributor to our success with teens is our presence on social media. We have Tumblr, Ins-
tagram, Facebook, Twitter, and Pinterest accounts. Tumblr and Pinterest are set up as company ac-
counts and are run out of our central office. Our Instagram, Twitter, and Facebook accounts, however, 
are specialized. For example, each of our stores has an active Facebook page where the managers, or a 
designated staff member, post articles, store updates, and event news that are pertinent to their store. 
We also have a designated NYMBC and Books Inc. Kids page to reach our family and teen audiences 
specifically. Our activity on these accounts include reaction gifs, author/ reader conversations, silly cat 
videos, art, quotes, book news, local Bay Area news, event information, and giveaways. Engagement is 
key. If you want a successful post, we suggest cats or Harry Potter. 

www.booksinc.net/blog/booksinckids

http://www.booksinc.net/blog/nymbc

http://www.booksinc.net/blog/booksinckids
http://www.booksinc.net/blog/nymbc


www.booksinc.net/blog/booksinckids

i Ybooks inc
I use Books Inc. staff as a go-to resource to learn more children’s literature. I know I speak for other school librarians in 
the Bay Area when I say that Books Inc. is a treasure. They bring so much to the Potrero Hill and greater San Francisco 
community.   
--Jenny Andrus, Librarian, Live Oak School, 1555 Mariposa Street, San Francisco 91505

Books Inc. has been an amazing partner and I couldn’t serve the children of San Francisco as well as I do without them. 
--Renee Otero, Librarian, San Francisco Day School, 350 Masonic Ave, San Francisco 94118

We have run our school’s book fair with Books Inc for the second year & couldn’t be more pleased with the service that was 
provided.  The curated list of titles was perfect for our community and the kids’ enthusiasm for the author who came to 
speak was palpable.  All the mechanics (set up/tear down/restocks/etc…) were seamless as well.  So it’s no surprise that our 
sales jumped for a second year in a row. 
--Dandy Conway, Cornell Elementary School book fair chair

“Books Inc. not only puts books in the hands of readers in the community--it is an integral part of the community. Their 
outreach and advocacy for literacy for children is incredible. Their legendary Mother/Daughter Book Club is just one 
example of how they create lifelong readers.”
--Jennifer L. Holm, NY TIMES Bestselling author of The Fourteenth Goldfish

“Whenever a client asks for a recommendation for a San Francisco-area bookstore, without hesitation we say Books, Inc! 
They curate such a wonderful selection of books, and the staff is so knowledgable and passionate; they truly care about 
making that rightconnection between a reader and a book. When it comes to events, they are creative, inventive, fun and 
make any author, debut or bestselling, feel that they are well-cared for.” 
--Deb Shapiro, founder of Deb Shapiro & Company, a marketing and publicity firmfocused on books and authors

http://www.booksinc.net/blog/booksinckids


Books Inc. in Alameda
Mgr: Nick Petrulakis

1344 Park St.
Alameda, Ca. 94501-4542

Children’s Specialists
  Elizabeth Jenkins 

 Michelle Baker 

Books Inc. in Berkeley
Mgr: Schyler Baker
1491 Shattuck Ave
Berleley, CA 94704

Children’s Specialists
 David Mansfield 
 Melanie Knight 

 Rachel Birenbaum 

Books Inc. in Burlingame
Mgr: Earle Peterson

1375 Burlingame Ave.
Burlingame, Ca. 94010
Children’s Specialists

 Kelly Easton 
 Maggie Bowen 

Books Inc. in Mountain View
Mgr: Glen Robbe
301 Castro Street

Mountain View, Ca. 94041
Children’s Specialists

 Dori Jaroslow 
 Chantal Boucher 

Books Inc. in Palo Alto
Mgr:  Nadine Orzechowski

74 Town & Country Village
855 El Camino Real
Palo Alto, Ca. 94301

Children’s Specialists
 Eleanor Arculus 
 Caitlin Small 

Books Inc. in The Castro
Mgr: Tanya Landsberger

2275 Market Street
San Francisco, Ca. 94114

Children’s Specialists
 China Grimm-Jones 

Books Inc. in Laurel Village
Mgr: Ingrid Nystrom

3515 California Street
San Francisco, Ca. 94118

Children’s Specialists
 Summer Laurie 

 Caitlin Ryan 
 Katherine Megna 

 Taylor Nam 

 Books Inc. in The Marina
Mgr: Brian Pettus

2251 Chestnut Street
San Francisco, Ca. 94123

Children’s Specialists
 Anne La Freniere 

 Aasima Jallie 
 Hillary Stratton 

Books Inc. in Opera Plaza
Mgr: Don Watson
601 Van Ness Ave

San Francisco, Ca. 94102
Children’s Specialists

 Connie Lin 
 Cec Ichinose 

Compass T2
Mgr: Christine Keelean

San Francisco International Airport
Terminal 2

San Francisco, Ca. 94128
Children’s Specialists

 Karen Baldomero 
 Christopher Hsiang 

Compass Books Inc.
Mgr: Jerry Blume

San Francisco International Airport
Terminal 3

San Francisco, Ca. 94128
Children’s Specialists

 Carla Castillo 
 Christopher HsiangBooks Inc. Office and Warehouse

1501 Vermont Street
San Francisco, CA  94107

Children’s Department Head - Caitlin Ayer
Book Fairs - Kristin Rasmussen

Not Your Mother’s Book Club - Hannah Walcher
Children’s Buyer - Shannon Grant

stores & staff
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The Overland Monthly, 1869

Bret Harte, 1868

Overland Monthly
From Wikipedia, the free encyclopedia

Overland Monthly was a monthly magazine based in California,
United States, and published in the 19th and 20th centuries.
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History

The Overland Monthly was founded in 1868[1] by Anton Roman,
a Bavarian-born bookseller who moved to California during the
Gold Rush. He had recently published the poems of Charles
Warren Stoddard and a collection of verse by California writers

called Outcroppings.[2] The magazine's first issue was published
in July 1868, edited by Bret Harte in San Francisco, and
continued until late 1875. Roman, who hoped his magazine
would "help the material development of this Coast", was
originally concerned that Harte would "lean too much toward the
purely literary". Harte, in turn, was skeptical at first that there

would be enough quality content provided from local authors.[3]

The first issue mostly included contributions from the "Golden

State Trinity": Harte, Stoddard, and Ina Coolbrith.[4]

Despite the positive response from critics and the magazine's
profitability, publisher Anton Roman sold the Overland Monthly

in June 1869 for $7,500 to John Carmany.[5] Harte immediately
offered the new owner a list of demands, including a rise to $200
a month and a guarantee of his complete editorial control of each

issue.[6] Carmany agreed to his terms, and Harte was able to
leave his job at the San Francisco Mint to devote his full

attention to the Overland Monthly.[7] The publication continued
to thrive in this period; Mark Twain reported that he had "heard
it handsomely praised by some of the most ponderous of

America's literary chiefs."[6]
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SF Chronicle Mutt and Jeff

advertisement in the Overland, 1916

In the September 1870 issue, Harte published what became his most well-known work, "Plain Language

from Truthful James", later known as "The Heathen Chinee".[7] That year, with his popularity soaring,
Harte considered a professorship at the University of California, Berkeley or an offer to purchase the
Overland Monthly, but declined both. Instead, he left California and traveled east to seek broader literary

fame.[8]

The original publishers, in 1880, started The Californian, which became The Californian and Overland
Monthly in October 1882. In January 1883, the effort reverted to The Overland Monthly (starting again

with Volume I, number 1). It was based in San Francisco until at least 1921.[9] In 1923 the magazine
merged with Out West to become Overland Monthly and the Out West magazine, and ended publication
in July 1935.

Contributors

Noted writers, editors, and artists associated with the magazine
included:

◾ Ambrose Bierce
◾ Alice Cary
◾ Willa Cather
◾ Frona Eunice Wait Colburn
◾ Bret Harte
◾ Ina Coolbrith
◾ Edgar Fawcett
◾ Henry George
◾ John Brayshaw Kaye
◾ Clarence King
◾ Jack London
◾ Josephine Clifford McCracken
◾ Joaquin Miller
◾ John Muir
◾ Hugo Wilhelm Arthur Nahl
◾ Lola Ridge
◾ Charles Taze Russell
◾ Stephen Powers
◾ William Saroyan
◾ Hermann Georg Scheffauer
◾ Clark Ashton Smith
◾ Charles Warren Stoddard
◾ Augustus Gabriel de Vivier Tassin
◾ Mark Twain
◾ Joseph Widney

Editors include:
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Overland Monthly, January 1919

Wikimedia Commons has

media related to Overland

Monthly.

◾ Milicent Shinn 1882-1894
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