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MARY MODERN

Mary Modern is an innovative
brand of retail cannabis
boutiques designed for
women, by women.

Mission Statement

Our mission is to create safe spaces where women & allies can
gather, share, experience, educate, and explore wellnhess products

IN their community.
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Mary Modern Team Leaders

L

Jade Elizabeth VP of Operations

Teri Alden co-Founder Alexandra Hall customer Experience
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Andrea Baker Community Outreach & PR
Andrea Baker Consulting, Owner

Nastaran MousavVi Architecture Design & Concept
Studio Banna, Principal Architect

Anouk Tapper Logo & Brand Designer
CMA Brand Creative, Owner

Vijay Patel Project Sponsor

Hotelier & Real Estate throughout San Francisco & California

Meet The Rest Of The Team

Skip Alden project Sponsor

Foli Media, CEO | Guest Impressions, CEO

Roomfinds, CEO | Exit Info, CEO

30+ years in the hospitality and marketing/advertising
industries as a sales professional with experience in print &
digital marketing, business management, and cannabis retail

Scott Wolff Equity Applicant & CEO
Hospitality, Operations & Consulting

Manuel Leguer Web Deign & SEO
Foli Media
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Women & Cannabis

Cannabis Users by Gender
Studies show that more women are using
cannabis each year and this trend is predicted
to continue. With nearly half of the Bernal
Heights population identifying as women, Mary
Modern aims to cater to this demographic and
curate our offerings to their needs.

38% Women 46% Women 48% Women

Top 3 Reasons Women are Using Cannabis Bernal Heights Population

15,508 47% Women

- To sleep

- To ease pain

. For recreation

Sources: “Bernal Heights Demographics” gathered from the latest U.S. Census Bureau release, Cannabis user Demographics from “State of Cannabis 2020” report from eaze.com
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Jlo. ensure the safety ofthe
Social community and our

Respcnsibility neighbors, Mary Modern is
With cannabis consumption on the rise, it is ded|Cated tO UphO‘d

important to remember the effects it can have on its Our p rOm |SeS as O UH | N ed | N

consumers and the community. As the community

grows, we have the opportunity to do it right from J[h = ‘GOOd NEigh bOr POIicy,

the beginning and help break the stigmas that

surround cannabis by advocating responsible use, al d SGt dll exXdlr p ‘ & ]CO f Oth il

both socially and privately to its patrons.

lIke businesses.
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/C\: mno_vative brand of retail
: Nnabis boutiques designed
Or women, by women.

The first of its kind, Mary Made

perceived barrier many

feedback from the community.

Community Outreach

Due COVID-19 restrictions, typical community outreach

efforts were limited. As an alternative, we dedicated the
front end of the current Cortland storefront to showcasing
the plan for Mary Modern and our core values. With the
display being up for over a year, we've received valuable




Community Feedback

Through various outreach strategies, we continuously solicited feedback from the
community to answer questions and address concerns. Among all of the positive
responses, traffic congestion and public safety were the top concerns.

o Traffic

> Floorplan designed to mitigate sidewalk congestion from waiting patrons

> Technology platforms implemented to promote ordering ahead for pick-up & scheduling arrivals

> On-site security will enforce double parking laws & patrons who double park will be denied entry

e Ensuring Community Safety

> Professional armed security guards, as suggested by Police Captain Woon, will provide added security in a much needed
time as the Bernal Heights neighborhood & its merchants have been experiencing high volumes of vandalism & burglary

» 24/7 high resolution security cameras and strong exterior lighting may help deter future property crimes

> Data shows property and violent crimes decreased in areas near licensed dispensary locations
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=, Proposed
Mary Modern
3 - Location

IN relation to local K-12 schools

317 Cortland
Ave.
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Source: The San Francisco Office of Cannabis, www.sfplanninggis.org/cannabisretail
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e Thoughtfully Desighed

> Consultation area to discuss recommendations & safe consumption

e Supporting meaningful cannabis brands

> Pledging 30% of shelf space to social equity brands
>~ Majority of shelf space dedicated to women-owned brands

e Product discounts for seniors & cancer patients

e Charitable partnerships

> Commitment to donate 1% annual profits to local & global charities

e Neighborhood Cleanup

> Daily litter removal
> Routinely pressure-washing sidewalks
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Mary Modern
Cortland Location

18-20

Jobs created at location

$125k

Estimated yearly tax revenue

| Crissy Field @ —_— \
Y QThe Palace Of Fine Arts
| oS
; bis
PR r's
SzlaDr:ng;frll(c):igio Lyon Street Steps Transamerica Pyramid @
@ &
: \" : e e
Vs PRESIDIO Lafayette Park A
[ S HEIGHTS Tennis Court 9‘__ Union Square
(eCilsIF E _ 2
California St : 7
Geary Blv Turk St ‘
UTER DISTRICT Oracle|Park
HMOND TurkBWd 8 , ] 80 Temporarily/clos
Al Ach s eThe Painted Ladies S 9MA Wc} & |
5 v 3
> Fell St @o&
5 de Young Museum =8 2 o
Temporarily closed %8 % 4 (o
S MISSION BAY_
GGfldpenk San Francisco . HAIGHT-ASHBURY =
atciar Botanical 14th St s 280,
Garden COLE VALLEY g
Irving St @
3 17th St
| 6th Avenue Tiled Steps THE CASTRO= = = MISSION
@ FOREST. KNOLLS o g DISTRICT DOGPATCH
& Q % st D D i A i OO
Twin Peaks @ A ) alll B2
NP H 1 | 317 Cortland Ave.
NOESYALEREY San Francisco, CA 94110
{SET DISTRICT IS o Social Equity Partner: Scott Wolff
WEST PORTAL Glen
© Canyon Park
4 BERNAL HEIGHTS
2>
t Blvd |
Sloa
ontere! 2 ¢y 5 PORTOLA 4
12804 & 2
&
) ;

HUN




" ~
y " 4 .
~ p a.t ﬂd
- F. ¥
# Y
# s
v
A,
....1 m.\ \h' %
v 4 & h
/ )
= x%
P
.n
‘m
v
o1,
w
iy » s:
[
q
%

EES

- — =M.

=
>
LY

t"e

5
Q
]
)
52,
Ke)
=
]
o5




NK YOU

[ HA

MARY MODERN

L] www.marymodern.com @marymodern_sf f @marymodernsf


https://www.instagram.com/marymodern_sf/
https://www.facebook.com/marymodernsf/
http://www.marymodern.com

