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Legacy Business Registry Case Report  

HEARING DATE: NOVEMBER 2, 2016 
 
Filing Date: October 3, 2016 
Case No.: 2016-013034LBR 
Business Name: Bay Area Video Coalition, Inc.   
Business Address: 2727 Mariposa Street, Second Floor  
Zoning: UMU (Urban Mixed Use)/ 
 68-X Height and Bulk District 
Block/Lot: 4017/002 
Applicant:  Carol Varney, Executive Director 

2727 Mariposa Street, Second Floor  
San Francisco, CA 94110 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Bay Area Video Coalition (BAVC) is a non-profit organization founded in 1977 that has become a 
community hub for media makers in the Bay Area and across the country, serving many low-income, 
unemployed and under-employed teens and adults. Located in and serving the Mission District on 
Mariposa Street between Bryant Street and Florida Street, BAVC occupies a portion of a Mission Revival 
style two-story commercial building that was constructed in 1923. Social issue and experimental media 
making grew around San Francisco and the Bay Area with the introduction of the Portapak recording 
system in the 1960s and 1970s. Many independent video makers utilizing this new technology were 
seeking support through the Rockefeller Foundation that the then Director of Arts for the foundation, 
Howard Klein, arranged a collaboration of individuals with varying background that led to the founding 
of the Bay Area Video Coalition. The organization annually serves as a resource center for educational 
and artistic work in video and multimedia in San Francisco. It serves thousands of freelancers, 
filmmakers, job-seekers, activists and artists by providing access to media making technology, 
storytelling workshops, and a diverse and engaged community of makers and producers, services and 
resources. The mission of BAVC is to “inspire social change by empowering media makers to develop 
and share diverse stories through art, education and technology.” BAVC works to support skillsets of the 
individuals and groups they serve while also supporting their searches for meaningful employment.   
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   
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The business was incorporated as a non-profit in 1977.  

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Bay Area Video Coalition qualifies for listing on the Legacy Business Registry because it 
meets all of the eligibility Criteria: 

i. Bay Area Video Coalition has operated for 39 years. 

ii. Bay Area Video Coalition has contributed to the Mission District and Bay Area 
community’s history and identity in a number of ways. BAVC offers industry-
standard technology to people outside of the mainstream broadcast stratum and 
offers a job center for students, job seekers and industry professionals to network 
and share opportunities. The organization also offers an ever-expanding roster of 
classes and resources for film and television creators as well as a no-cost media 
training program for low-income San Francisco youth and adults. The founding of 
BAVC was based on the idea of providing low-cost access to the most current, 
commercial grade equipment, training and technical assistance to underserved 
communities, and is an idea that is carried over continuously in its mission.   

iii. Bay Area Video Coalition is committed to maintaining the physical features and 
traditions that define its craft and art of collaborating with and supporting media 
students, media professionals and job-seekers.   

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the art of film and media creation.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The 1923 property has been previously evaluated by the Planning Department for potential 
historical significance as part of the Showplace Square Historic Resource survey and found to not 
be significant for architecture. However, it requires further review per the Planning 
Department’s CEQA review procedures for historical resources to determine if it retains 
significance under other Criteria as it is located in the original Best Foods Mayonnaise Factory.  

BAVC is associated with Rockefeller Foundation Director Howard Klein, who gave the 
organization its first grant, and the Honorable Mayor Willie Brown who spearheaded the initial 
launch of the organization’s workforce development programming in digital media.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. SF Gate, 7/20/2015, “Coalition explores how to train workers for 21st century jobs,” by 
Carolyn Said; SF Weekly, 1/7/2015, “Record Keepers: The Bay Area Video Coalition Keeps the 
Static at Bay,” by Pete Kane.  
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Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 2727 Mariposa Street   

 
Recommended by Applicant 
• Space(s) for classes, trainings, workshops and for people to come together and support one 

another in their personal and professional growth. This includes the Access Lab, Meeting Room, 
and Blue lab.  

• Business model that includes offering free or very low-cost services to anyone wanting to learn 
new technology and offering access to the latest technology innovations. 

• Original factory use features including open light-filled spaces, high ceilings, and tall windows. 
 

Additional Recommended by Staff 
• Primary façade and rear façade fenestration.  
• Outdoor open space at the rear that’s available for students to utilize.  
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Filing Date: October 3, 2016 
Case No.: 2016-013037LBR 
Business Name: Blue Bear School of Music  
Business Address: 2 Marina Boulevard, Building D 
Zoning: P (Public))/ 
 40-X and OS Height and Bulk District 
Block/Lot: 0409/002 
Applicant:  Alycia Moore, Manager of Individual Giving 

2 Marina Boulevard, Building D 
San Francisco, CA 94123 

Nominated By: Supervisor Mark Farrell, District 2 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Blue Bear School of Music is a 501(c)3 non-profit organization that provides affordable music education 
and is well known for their contributions to the music community. The organization is located in the Fort 
Mason Center in the Marina neighborhood. Founded in 1971, Blue Bear School provides onsite free and 
offsite affordable musical programming to underprivileged students and schools. The school has 
continued to serve San Francisco by also granting individually funded music programming to assist 
underserved neighborhoods.  Originally founded as the “Blue Bear Waltzes School of Genuine Music” by 
a rock band named “Wolfgang & Strauss,” the school later changed its name to “Blue Bear School of 
Music.” Apart from onsite programs and classes, the school also offers approximately 22 offsite programs 
as well as a scholarship program, which annually offers scholarships to their neediest students to help 
with nourishing their musical talents and futures. The school has succeeded in pursuing its mission, 
“Playing music changes lives,” by promoting and offering free or affordable musical instruction to 
members of the San Francisco community.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1971 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Blue Bear School of Music qualifies for listing on the Legacy Business Registry because it 
meets all of the eligibility Criteria: 

i. Blue Bear School of Music has operated for 45 years. 

ii. Blue Bear School of Music has contributed to the San Francisco community’s history 
and identity by continuously offering an extensive selection of music programming 
that includes grant and individually funded programs for underprivileged children. 
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These programs come at no cost to students and are intended to uphold the school’s 
philosophy of offering free or affordable music education to all. Additionally, the 
school is known as being the “Original School of Rock and Roll” and has helped 
thousands of students over the years learn and explore the art of playing music.  

iii. Blue Bear School of Music is committed to maintaining the physical features that 
define its tradition of offering affordable or free music programming, scholarships 
and support to underprivileged students.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the art and tradition of teaching music and supporting their 
students’ talents.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The property has been previously evaluated by the Planning Department for potential 
historical significance. The property is considered a “Category A Property” that is individually 
listed in the California Register and National Register and is listed as a contributor to the Black 
Point Historic District and the Fort Mason Historic District.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

Yes. The property is listed on the California Register of Historical Resources and the National 
Register of Historic Places as an individual historic resource and as a contributor to the Black 
Point Historic District and the Fort Mason Historic District.  

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. In the Know Magazine, April 1976, “It’s Be-Bop, Funk, And Amplifiers at the First College of 
Rock ‘n’ Roll,” by Peter Tatiner; BAM Magazine, 3/16/1979, “Learning How to Rock and Roll at 
Blue Bear,” by Laura Ost.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 2 Marina Boulevard 

 
Recommended by Applicant 
• Continued tradition of offering musical instruction that is free or very affordable.  
Additional Recommended by Staff 
• Classroom spaces and spaces that allow students to practice and enhance their musical skills  
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Filing Date: October 3, 2016 
Case No.: 2016-013038LBR 
Business Name: Bo’s Flower Stand 
Business Address: 1520 Market Street   
Zoning: C-3-G (Downtown-General)/ 
 120/400-R-2 Height and Bulk District 
Block/Lot: 0836/003 
Applicant:  Bozena Idzkowski, Owner 

1520 Market Street 
San Francisco, CA 94102 

Nominated By: Supervisor Jane Kim, District 6 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Bo’s Flower Stand is an independently-owned flower shop opened in 1984 that serves the 
Downtown/Civic Center neighborhood. The stand is located on Market Street near Van Ness Avenue and 
is housed by a small red stand made of wood and resembles a small kiosk. The stand was opened by 
Bozena “Bo” Idzkowski, a Polish immigrant who had a dream of starting a business in San Francisco. 
Upon its opening, the business quickly became active in and supportive of organizations, institutions and 
groups helping those living with HIV/AIDS and often donated flowers to these entities. The business also 
became an active supporter of same-sex marriage and welcomed customers looking to purchase flowers 
to send to City Hall when same-sex marriage licenses began being issued. Bo has donated many red roses 
to same-sex couples upon this celebratory event and continues to donate flowers to local organizations. 
Since its opening, Bo’s Flower Stand has become well-known in the neighborhood and has become an 
integral part of the Downtown/Civic Center neighborhood. The business prides itself as one of the 
greenest flower shops in the City, as it has never had access to running water and electricity; the business 
operates during daylight hours, water is brought in from offsite, and all waste and scraps are composted 
at the end of every day.   
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1984 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Bo’s Flower Stand qualifies for listing on the Legacy Business Registry because it meets all of 
the eligibility Criteria: 

i. Bo’s Flower Stand has operated for 32 years and faces a significant risk of 
displacement due to a proposed high-rise on the site on which it is located.  
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ii. Bo’s Flower Stand has contributed to the Downtown/Civic Center community’s 
history and identity by providing access to fresh, beautiful flowers and 
arrangements to the neighborhood for various occasions, by continuing to interact 
with and get to know the neighborhood through customers, and by continuing to 
show support through donations for those institutions, organizations and groups 
that work to help those who are suffering and work to support equality. 

iii. Bo’s Flower Stand is committed to maintaining the physical features or traditions 
that define its art and craft of flower arranging.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the art and craft of flower arranging.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

No. The property on which the business’ kiosk is located has not been previously evaluated by 
the Planning Department for potential historical significance. The property is considered a 
“Category B Property” that requires further review per the Planning Department’s CEQA review 
procedures for historical resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

No.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 1520 Market Street   

 
Recommended by Staff 
• Location on Market Street in the Downtown/Civic Center neighborhood  
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Filing Date: October 3, 2016 
Case No.: 2016-013189LBR 
Business Name: Café du Nord  
Business Address: 2170 Market Street 
Zoning: NCT (Upper Market Neighborhood Commercial Transit)/ 
 40-X and 50-X Height and Bulk District 
Block/Lot: 3542/062 
Applicant:  Enrique Landa, Partner 

2170 Market Street 
San Francisco, CA 94114 

Nominated By: Supervisor Scott Wiener, District 8 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Café du Nord is a neighborhood bar and restaurant serving the Castro/Upper Market neighborhood. It is 
located in the newly restored Swedish American Hall on Market Street near Sanchez Street. The blended 
Scandinavian and Arts & Crafts influenced building is a three-story-over-basement social hall with 
commercial spaces at the ground floor and basement level constructed in 1907. The building was 
constructed to replace the Swedish Society’s former home that was lost in the 1906 Earthquake and Fire. 
The café was opened in 1908 originally as a saloon and billiards and was the first and only tenant of the 
basement commercial space within the Swedish American Hall, which for decades served as the center of 
Scandinavian Life when Duboce Triangle was a predominantly Nordic neighborhood. The Swedish 
American Hall has hosted an array of meetings and events for fraternal organizations and clubs, many of 
which continue to meet at the hall and at Café du Nord. The café’s 108 year life has proven to become an 
integral asset both to the Castro/Upper Market neighborhood and to San Francisco as a whole. Café du 
Nord is one of the oldest, continuously operating bars in San Francisco, is one of the few that survived 
prohibition, and has a rich history of hosting events and congregations of groups, organizations and 
individuals who hold a prominent place in San Francisco history. Additionally, Café du Nord 
continuously offers charitable donations to an array of organizations, hosts events for non-profits and 
Swedish Cultural organizations, and has partnered with local groups to create events and programming 
for the community.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1908 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Café du Nord qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 
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i. Café du Nord has operated for 108 years. 

ii. Café du Nord has contributed to the Castro/Upper Market community’s history and 
identity by continuing to sustain the Swedish American Hall and allowing the 
historic building to operate and be maintained, and by continuing to be an integral 
part of San Francisco history through its legacy as a long standing bar, restaurant 
and host for community events and meetings.  

iii. Café du Nord is committed to maintaining the physical features that define its 
tradition as a bar and restaurant.   

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the tradition of providing a space for hosting events and 
meetings and with the tradition of serving craft cocktails and food.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The recently restored 1907 property has been evaluated by the Planning Department for 
potential historical significance. The property has been locally designated as San Francisco 
Landmark Number 267 for its association as the home of the Swedish Society of San Francisco 
(Criterion 1) and as an outstanding example of a type and period, its possession of high artistic 
values, and as the work of Swedish-born master architect, August Nordin. Thus, the property has 
been classified as a “Category A Property.” 

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

Yes. The property is listed as San Francisco Landmark Number 267.  

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. The business has been cited in multiple publications, which include but are not limited to: 
KQED Arts, 3/1/2015, “Ghosts, Royals and Signing Swedes: 108 Years of the Swedish American 
Hall,” by Shelby Pope; and Hoodline, 6/16/2015, “Renovated Café Du Nord Reopens Wednesday 
at Swedish American Hall,” by Brian Ray.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 2170 Market Street   

 
Recommended by Applicant 
• Stained wood boxed beam ceiling 
• Wainscoting and wallpaper  
• 1908 ornamental back bar with original (restored) wainscoting 
• 55-foot long front bar made of dark mahogany with original brass railings and copper kick plates 
• 1930s-era Art Deco neon sign along Market Street 
• Staircase leading from Market Street to Café du Nord 
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• Large painting of the mistress of legendary tenor Enrico Carouso  
 
Additional Recommended by Staff 

• Staff recommends that all interior and exterior features outlined in the landmark designation 
continue to be maintained  
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Filing Date: October 3, 2016 
Case No.: 2016-013190LBR 
Business Name: Caffe Trieste  
Business Address: 601 Vallejo Street 
Zoning: NCD (North Beach Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 0146/001 
Applicant:  Adrienne Giotta and Ida Zoubi, Majority Shareholders  

601 Vallejo Street 
San Francisco, CA 94133 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Caffe Trieste is a local coffee house and shop specializing in Italian-style espresso beverages and assorted 
traditional Italian snacks to the North Beach neighborhood. Located on the corner of Vallejo Street and 
Grant Avenue, Caffe Trieste was established in 1956 as the first espresso coffee house on the west coast at 
the time. It is housed within the ground floor commercial space of a three-story, mixed-use building 
constructed in 1908. The café was founded by Giovanni Giotta who, after immigrating to the United 
States from Italy, missed the espresso houses of Italy and decided to open his own coffee house. Caffe 
Trieste is credited with igniting the “espresso movement” and is now an internationally known group of 
four Italian-themed coffee houses in the San Francisco and Monterey Bay areas. In the early years, the 
café became a meeting place for writers of the Beat Movement who lived in North Beach during the 1950s 
and 1960s and is now known for its high quality coffee, Italian snacks and for hosting musical 
performances that range from opera to original music to old-world Italian. The “Caffe Trieste Saturday 
Concert,” a traditional family musical performance that often features guest performances by local 
singers, is the longest running musical show in San Francisco. In 1972, the café opened a retail store 
adjacent to the coffee house, where traditional glassware, gifts, and Italian candies are sold. Caffe Trieste 
continues to contribute a sense of tradition and family to the North Beach community through its multi-
generational family ownership, the level of familiarity that is carried over by knowing customers by 
name and their orders, and its Italian décor.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1956 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Caffe Trieste qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 
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i. Caffe Trieste has operated for 60 years. 

ii. Caffe Trieste has contributed to the North Beach community’s history and identity 
by continuing to exhibit local art, music, and literature and to serve outstanding 
coffee roasted daily. The café prides itself in serving authentic Italian espresso, 
cappuccinos, and other specialty coffees as well as an array of Italian style snacks. 
The café has continuously served as a gathering place for poets, politicians, 
celebrities, locals and tourists from all walks of life and has come to be known as the 
“living room” for many neighbors. It also has a rich history as a local spot for 
bohemian poets and writers part of the Beat Movement to congregate.  

iii. Caffe Trieste is committed to maintaining the physical features that define its craft of 
serving authentic Italian espresso, specialty coffees and snacks and its tradition of 
acting as a community gathering space for all in the neighborhood to experience the 
unique drinks, food and musical events.   

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the craft of making Italian snacks, espresso and specialty 
coffees.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The 1908 property is located within the California Register eligible Upper Grant Avenue Historic 
District.  The property is considered a “Category A Property” as part of this historic district. 
However, it has not been evaluated by the Planning Department for potential individual 
historical significance and requires further review per the Planning Department’s CEQA review 
procedures for historical resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. However, the property is located within the California Register eligible Upper Grant Avenue 
Historic District.  

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. The Wall Street Journal, 2/11/2010, “Caffe Trieste’s Influence Percolates Through Area,” by 
Don Clark.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 601 Vallejo Street  

  
Recommended by Applicant 

• Hand painted window sign in the front window  
• Wooden sign hanging at the corner with the original espresso machine logo 
• Interior mural from 1957 painted by Max Patrick, which depicts Rovigno, the city that 
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founder Giovanni Giotta was originally from where he was a fisherman 
• Colorful mosaic tiles created by Giovanni Giotta that cover some of the tables  
• Jukebox that offers Italian standards and opera as well as 60’s local rock music 
• Walls lined with old Italian family/friends’ photographs and photos of neighborhood artists 

and writers 
• Original color palette (red, white, green, gold)  
• Simple, family style wooden furniture  
• Imported Italian espresso machines 

 
Additional Recommended by Staff 

• Corner storefront system including transoms, windows, and bulkhead 
• Walk-up counter with display cases for baked goods  
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Filing Date: October 3, 2016 
Case No.: 2016-013192LBR 
Business Name: Cartoon Art Museum of California  
Business Address: 275 5th Street, Suite 303 
Zoning: WMUG (WSOMA Mixed Use General)/ 
 55-X Height and Bulk District 
Block/Lot: 3733/030 
Applicant:  Summerlea Kashar, Executive Director 

275 5th Street, Suite 303 
San Francisco, CA 94103 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
The Cartoon Art Museum (CAM) of California is a 501(c)3 non-profit museum located in the South of 
Market neighborhood that preserves and exhibits the history and continuation of cartoon art and related 
artworks. Founded in 1984, the museum is located on 5th Street between Folsom Street and Clementina 
Street in a six-story mixed-use building constructed in 1965. The museum was founded by a group of 
cartoon enthusiasts who began organizing exhibitions of artwork from their own collections and often set 
up these exhibitions in other local museums or corporate spaces before establishing themselves at 275 5th 
Street. The museum showcases a variety of cartoon art forms ranging from editorials to comic books, 
graphic novels, anime, and weekend cartoons. Cartoon Art Museum is not only known for its exhibition 
content but also its dedication to preserving and documenting this unique and accessible art form. 
CAM’s continued mission is to “ignite imaginations and foster the next generation of visual storytellers 
by celebrating the history of cartoon art, its role in society, and its universal appeal.” The museum is the 
longest running museum of original cartoon art in the United States that is committed to the preservation 
and exhibition of this art and also houses a research and library facility open to all who wish to explore 
the history of cartoon art.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1984 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Cartoon Art Museum of California qualifies for listing on the Legacy Business Registry 
because it meets all of the eligibility Criteria: 

i. Cartoon Art Museum of California has operated for 32 years. 

ii. Cartoon Art Museum of California has contributed to the South of Market 
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community’s history and identity by continuing to be a leader in the field of cartoon 
art and animation though drawing attention to the art form, inspiring and fostering 
the next generation of cartoon artists and connecting them with local publishing and 
film industries. CAM continues to serve a diverse range of communities in the South 
of Market neighborhood and greater San Francisco through exhibitions, screenings, 
classes, workshops, public programs, and continued efforts to engage youth in the 
arts.  

iii. Cartoon Art Museum of California is committed to maintaining the physical features 
that define its art and tradition of preserving, documenting, exhibiting and teaching 
about cartoon art.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with cartoon art.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The 1965 property has not been previously evaluated by the Planning Department for potential 
historical significance. The property is considered a “Category B Property” that requires further 
review per the Planning Department’s CEQA review procedure for historical resources. 

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. SF Chronicle and SF Gate, 5/31-6/6/2015, “Is it the end of Cartoon Art Museum? No!,” by 
Carolyne Zinko; The Guardian, 9/14/2015, “San Francisco’s latest high-rent victim: the Cartoon 
Art Museum,” by Joseph Mayton;  Hoodline, 2/18/2016, “Still Without a Permanent Home, the 
Cartoon Art Museum Powers On,” by J. Eric Miller; SF Chronicle, 8/29/2016, “Still looking for 
home, Cartoon Art Museum draws a new future,” by Peter Hartlaub; Huffington Post The Blog, 
9/8/2016, “He Curates the Cartoon Art Museum; How Perfect,” by Tom Falco 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 275 5th Street – Cartoon Art Museum of California moved into this temporary location after 

being displaced from its original location in the Yerba Buena district in 2015 and will be 
moving into a new location at 781 Beach Street in the Russian Hill neighborhood.    
 

Recommended by Applicant 
The new location will expand upon CAM’s history and maintain all of the physical features that are essential to 
its mission and programs, including: 

• Storefront entrance and signage 
• Two galleries 
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• An emerging artists’ exhibition space 
• Screening area  
• Bookstore and library 
• Collections facility 
• Classrooms 
• Education center  
 

Additional Recommended by Staff 
• Staff additionally recommends that the business maintain the traditions of preserving, 

documenting, exhibiting, and teaching about cartoon arts.  
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Filing Date: October 3, 2016 
Case No.: 2016-013196LBR 
Business Name: Castro Country Club  
Business Address: 4058 18th Street 
Zoning: NCD (Castro Street Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 3582/052 
Applicant:  Billy Lemon, Operations Manager 

4058 18th Street 
San Francisco, CA 94114 

Nominated By: Supervisor Scott Wiener, District 8 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
The Castro Country Club (CCC) is a local social organization and club located in the Castro 
neighborhood that was founded in 1983 as a social alternative to the gay bars and also served as the first 
social coffee house in the Castro. Located in 18th Street between Castro Street and Hartford Street, CCC is 
located in 1901 a four-story, mixed-use Queen Anne-style building with ground floor commercial space. 
As alcoholism and drug addiction has disproportionately affected the LGBTQ community, it was and 
continues to be a place for gay men and lesbians to gather for fellowship without alcohol or drugs. Upon 
its founding, the Castro Country Club quickly became a sober destination in the neighborhood which 
eventually expanded with the onset and spread of the AIDS epidemic when CCC became a second home 
for men and women living with and impacted by AIDS. The Castro Country Club has become a place for 
those who are part of, or friends of those in a 12-step recovery program could gather and help to keep 
each other safe, clean, sober and supported. The organization operates five programs meant to help 
people on their journeys to recovery and sobriety that include: Meetings, Unstructured Peer Counseling, 
Job Training/Skills Building, Social Support and Fellowship, and Fine Arts/Performance Art. The CCC 
also hosts over 40 12-step meetings per week, and continues to work hard to support those seeking 
sobriety and to offer solace to those seeking a comforting and supportive community. The Castro 
Country Club’s ultimate goal is “not only to continue to serve the LGBTQ recovery community, but the 
community at large by providing a safe space in the heart of the Castro District; a safe space where all 
can seek wisdom, serenity, courage and joy for many years to come.”  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1983 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 
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Yes, the Castro Country Club qualifies for listing on the Legacy Business Registry because it 
meets all of the eligibility Criteria: 

i. The Castro Country Club has operated for 33 years. 

ii. The Castro Country Club has contributed to the Castro community’s history and 
identity by continuing to help people achieve sobriety by providing a safe refuge for 
people in recovery to help each other. CCC continues to be a vital part of the Castro 
community through its continual work to help others through providing a space of 
support, positivity, and caring.   

iii. The Castro Country Club is committed to maintaining the physical features that 
define its tradition of being a social gathering place and offering services for those 
seeking help and support on their journeys to sobriety.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the tradition of supporting and offering services to those seeking 
sobriety.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

No. The 1901 property has not been previously evaluated by the Planning Department for 
potential historical significance. The property is considered a “Category B Property” that 
requires further review per the Planning Department’s CEQA review procedures for historical 
resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

Yes. The Castro Country Club is mentioned in the Citywide Historic Context Statement for 
LGBTQ History in San Francisco.  

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. Bay Area Reporter, 5/1/2014, “Castro sober space reopens,” by Sean Piverger.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 4058 18th Street   

 
Recommended by Applicant 
• Newly renovated meeting room 
• Spacious back patio and café space  

 
Additional Recommended by Staff 
• Location in the Castro District 
• Staff recommends that the business continue its strong tradition of being a supportive, safe and 
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positive space for those seeking help with recovery and addiction.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Legacy Business Registry 
November 2, 2016 Hearing  

 20 

2016-013034LBR; 2016-013037LBR; 2016-013038LBR; 2016-
013189LBR; 2016-013190LBR; 2016-013192LBR; 2016-013196LBR; 
2016-013233LBR; 2016-013257LBR; 2016-013261LBR; 2016-
013483LBR; 2016-013277LBR; 2016-013293LBR 

Filing Date: October 3, 2016 
Case No.: 2016-013233LBR 
Business Name: Cole Hardware  
Business Address: 956 Cole Street   
Zoning: NCD (Neighborhood Commercial, Cluster)/ 
 40-X Height and Bulk District 
Block/Lot: 1271/024A 
Applicant:  Rick Karp, President 

956 Cole Street 
San Francisco, CA 94117 

Nominated By: Supervisor London Breed, District 5 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Cole Hardware is a local hardware store located in the Cole Valley/Haight-Ashbury neighborhood on 
Cole Street between Parnassus Avenue and Carl Street and housed within a one-story, 1922 Classical 
Revival commercial building. Purchased in 1961 by Dave Karp, the local hardware store was renamed 
Cole Hardware and continued the use of buying and selling home improvement supplies to the 
neighborhood. Karp initiated the business as a one-man show then, but soon the business grew he began 
taking on “outside work” on top of his every day tasks, which included fixing broken windows, 
repairing toilets and faucets, installing water heaters, and fixing doorbells and switches. Eventually, Cole 
Hardware became one of the busiest hardware stores in San Francisco and expanded into a total of five 
locations (one of which burned in a fire in 2016). Through what came to be named the “Repair Referral 
Service,” Cole Hardware partnered with many independent businesspeople in order to provide 
customers with the very best in home and business repair, maintenance, and remodeling, thus bringing 
business to other local small businesses in San Francisco. Apart from the dedicated and personalized 
customer service offered by Cole Hardware, the business also donates thousands of dollars annually to 
local schools and community organizations through its Community Partners Assistance Program. In 
addition, Cole Hardware continues to provide employment to numerous local residents at each location.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1961 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Cole Hardware qualifies for listing on the Legacy Business Registry because it meets all of 
the eligibility Criteria: 

i. Cole Hardware has operated for 55 years. 
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ii. Cole Hardware has contributed to the Cole Valley/Haight-Ashbury community’s 
history and identity by continuing to partner with other local small businesses to 
offer quality personalized hardware sales and home improvement services, 
continuing to provide jobs to local residents at each location, and giving back to the 
community through the Community Partners Assistance Program.   

iii. Cole Hardware is committed to maintaining the physical features or traditions that 
define its craft of quality home improvement services and its tradition of selling 
home repair and remodeling services and items that started in the 1920s and, with its 
purchase and renaming as Cole Hardware, has continued through the present.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the craft and tradition of home repair and remodeling items, tools 
and services.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

No. The 1922 property has not been previously evaluated by the Planning Department for 
potential historical significance. The property is considered a “Category B Property” that 
requires further review per the Planning Department’s CEQA review procedures for historical 
resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. Home Channel News, 4/18/2005, “Diverse products for a diverse community,” by Andrew 
M. Carlo; San Francisco Independent, 11/8/1989, “More than just the Nuts and Bolts,” by Pat 
Christensen; Urban Solutions Newsletter, 01/2007, “Small Business Owners Feted at 2006 
Neighborhood Business Awards.” 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 956 Cole Street – original location    

 
Recommended by Applicant 
• Restored original façade along Cole Street 
• Wood casement display windows 
• Interior display boxes 
• Original wall sconces (rebuilt and restored) 
• Historic tile (restored and replaced) along bulkhead 
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Additional Recommended by Staff 
• Entire storefront system including display windows, transoms, brick exterior, double recessed 

entries, bulkhead, original sconces, projecting cornice with brackets 
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Filing Date: October 3, 2016 
Case No.: 2016-013257LBR 
Business Name: Galeria de la Raza (Galeria Studio 54)  
Business Address: 2851 & 2857 24th Street 
Zoning: NCT (24th-Mission Neighborhood Commercial Tranist)/ 
 55-X Height and Bulk District 
Block/Lot: 4268/001 
Applicant:  Ani Rivera, Executive Director 

2851 24th Street 
San Francisco, CA 94110 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Galeria de la Raza is a community based arts organization founded in 1970 in the Mission District that 
promotes, creates and preserves Chicano/Latino art from throughout the decades and creates a new 
space where these pieces can exist and be experiences outside of a traditional art gallery. Located on 24th 
Street at the corner of Bryant Street, the organization is housed in the ground floor commercial spaces of 
two Stick/Eastlake style mixed use buildings both located on the same lot and constructed in 1895. The 
organization was established in 1970 during a time when Chicano/Latino civil rights activists were 
making themselves known and when the Chicano movement had established a significant presence in 
American history/ Galeria de la Raza utilized the values and ideals of the movement to become a strong 
supporting group and opened up a platform for Chicano/Latino artists to partake in the movement 
through artistic expression. By working to provide exhibitions, community art programs and cultural 
activities, the organization allowed the Chicano/Latino community of the Mission District to enhance 
their lives through experiences these accessible artistic outlets. The organization’s mission is to “foster 
public awareness and appreciation of Chicano/Latino art and serve as a laboratory where artists can both 
explore contemporary issues in art, culture and civic society, and advance intercultural dialogue.” The 
Galeria implements its mission through continuous support of Latino artists whose work explores new 
aesthetic possibilities in art that represent social, cultural and community ideas. Throughout its history, 
Galeria de la Raza has continued to be an international forum for the exploration of artistic concepts 
central to the Chicano/Latino experience. These concepts include: community memory, pop culture, 
ceremony, family, social activism and the establishment of the first community mural program in the 
United States in the 1970s.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1970 
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2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Galeria de la Raza qualifies for listing on the Legacy Business Registry because it meets all of 
the eligibility Criteria: 

i. Galeria de la Raza has operated for 46 years. 

ii. Galeria de la Raza has contributed to the Mission District community’s history and 
identity by continuing the tradition of promoting Chicano/Latino art and artists 
whose work represents the ideals of the Chicano civil rights movement, present day 
issues and struggles of the community, and the continuous fight for equality and 
diversity.  

iii. Galeria de la Raza is committed to maintaining the physical features that define its 
tradition of supporting Chicano/Latino art and artists.   

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. Galeria de la Raza is associated with the art of community murals and with the tradition of 
promoting and exhibiting Chicano/Latino art.   

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The 1895 property was previously evaluated by the Planning Department for potential 
historical significance. The property is considered a “Category A Property” that was identified as 
an individually-eligible historic resource through the South Mission Historic Resource Survey 
conducted in 2010. 2857 24th Street is currently on the Landmark Designation Work Program for 
its significance and association with Latino arts and artists by offering space to express cultural 
identity and engage in a dialogue about social justice through art.  

Additionally, the property is located within the community-formed Calle-24 Latino Cultural 
District.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. SF Chronicle, 10/3/1972, “A Trio of Revolutionaries,” by Thomas Albright; El Tecolote, 
05/2001, “In the heart of the World: The Zapatista Insurgence continues,” by Marc Clarkson; San 
Francisco Bay Guardian, 3/27/2002, “Photographic Memory and Other Shots in the Dark,” by 
Lindsey Westbrook; KQED Arts Art Review, 9/13/2008, “On the Walls,” by Victoria Gannon; Art 
Com, Winter/Spring 1982, “The Days of Wine and Moda: Perspectives on an Art experience,” by 
Carl Heyward; Bay Area Reporter, 7/6/1995, by Roberto Friedman; SF Weekly, 2/15/1995, “Art,” 
by Glen Helfand; 9/18/1997, “Artwork outrages many in Mission.”  
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Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 2851 & 2857 24th Street   
Recommended by Applicant 
• 10’ x 24’ billboard/mural along Bryant Street (Digital Mural Project) 
• Location along 24th Street 

 
Additional Recommended by Staff 
• Gallery space(s), meeting space(s) 
• Unaltered storefronts at 2851 and 2857 24th Street that include: display windows, bulkheads, and 

transoms  
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Filing Date: October 3, 2016 
Case No.: 2016-013261LBR 
Business Name: Golden Bear Sportswear  
Business Address: 200 Potrero Avenue 
Zoning: PDR-1-G (Production, Distribution & Repair – 1 – General)/ 
 68-X Height and Bulk District 
Block/Lot: 3931A/001 
Applicant:  Matt Ehlen, General Manager 

200 Potrero Avenue 
San Francisco, CA 94103 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Golden Bear Sportswear (GBS) is a local outerwear manufacturing company located in the Mission 
District/Potrero Hill neighborhood that was established in 1922 by Samuel Slater. Located in a two-story 
Gothic Revival style building at the corner of Potrero Avenue and 15th Street, GBS has continued to create 
outerwear that reflects San Francisco’s unique fashion history and also has become a part of the 
“Americana” trend in its display of adaptability to changing tastes and times. In the 1920s, the business 
started out manufacturing dockworker’s jackets worn by longshoremen who needed both warmth and 
durability at a reasonable cost. In the 50s, the company began making letterman or varsity jackets for 
high school and college athletes, and in the 60s made jackets for band members of the Grateful Dead, 
Jefferson Airplane, and others. Their 60s jacket styles incorporated “a willingness to experiment with 
styles, blending traditional western styles with other jacket details.” Additionally, Golden Bear 
Sportswear continues to provide manufacturing jobs to residents of the Mission District and Potrero Hill 
neighborhoods.  The business continues to be owned by the Winter family after being inherited by Berek 
Winter, a Jewish immigrant from Poland and Holocaust survivor, who worked for Slater in the 1950s as a 
leather cutter. Berek’s youngest daughter, Shirley Zisman, serves as president of the company and 
established a profitable working relationship with Banana Republic in the 1980s. Similarly, the company 
has made jackets for various political luminaries throughout history, including Willie Brown, President 
Bill Clinton, and Gray Davis and continues to make motorcycle jackets for the San Francisco Police 
Department.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1922 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Golden Bear Sportswear qualifies for listing on the Legacy Business Registry because it 
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meets all of the eligibility Criteria: 

i. Golden Bear Sportswear has operated for 94 years. 

ii. Golden Bear Sportswear has contributed to the Mission District/Potrero Hill and 
greater San Francisco community’s history and identity by continuing to carry on the 
craft and tradition of creating unique and custom outerwear pieces that are uniquely 
indicative of San Francisco and have evolved over 94 years to take into consideration 
era-changing trends while maintaining a strong sense of tradition and quality. 
Additionally, the business has continued to provide manufacturing jobs to San 
Francisco residents.  

iii. Golden Bear Sportswear is committed to maintaining the physical features that 
define its craft and tradition of making unique, high quality outerwear.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the craft and tradition of making high quality outerwear.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The 1928 property has been previously evaluated by the Planning Department for potential 
historical significance. The property is considered a “Category A Property” and has been 
identified as an individually-eligible historic resource through the Showplace Square/Northeast 
Mission Historic Resource Survey.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. SF Chronicle, “Why Clinton Likes the Local Leather: Bill’s bomber jacket began life in the 
city,” by Jerry Carroll; 1/2/2014, “Made by Hand in San Francisco;” GQ Magazine, 04/2013, 
“Outta the Park,” by Cass Bird; Business Insider, 4/17/2014, “12 Men’s Clothing Items That Will 
Last Forever;” CNBC, 5/18/2015, “An outfitter says good-bye to the Letterman show,” by Kevin 
Kane;   

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 200 Potrero Avenue  

 
Recommended by Staff 
• Location within the Mission District/Potrero Hill neighborhood  
• Gothic Revival aesthetic of the building including: gabled parapets with ogee arch relief, and 

chamfered concrete piers terminating with conical finials 
• Second story, multi-light, steel sash industrial windows 
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Filing Date: October 3, 2016 
Case No.: 2016-013483LBR 
Business Name: Sam’s Grill & Seafood Restaurant 
Business Address: 374 Bush Street   
Zoning: C-3-O (Downtown-Office)/ 
 50-X Height and Bulk District 
Block/Lot: 0269/004 
Applicant:  Peter Quartaroil, Managing Partner 

374 Bush Street 
San Francisco, CA 94104 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Sam’s Grill & Seafood Restaurant is a long-time seafood restaurant, one of San Francisco’s oldest, serving 
the Financial District neighborhood and the greater San Francisco area since 1867. The restaurant is 
located on Bush Street at the corner of Belden Place in a two-story Eclectic style building with 
Renaissance and Baroque features constructed in 1907. The building was designed by architect William F. 
Helbing as the San Francisco & Tonopah Mining Exchange. Since its establishment, Sam’s Grill has been 
grown into one of San Francisco’s most beloved seafood establishments. The restaurant originally started 
out in 1867 when Michael Molan Moraghan after he began selling fresh oysters at a stall in the open-air 
market at the base of California Street. By the 1890s Moraghan had developed his fresh oyster stall into a 
company (the Burlingame Oyster Company) and restaurant (Bay Point Oyster House) that became the 
City’s leading seafood establishment with a focus on local oysters. Subsequently, Moraghan became 
known as “The Oyster King.” The company continued to grow and thrive and, in 1922, was acquired by 
Samuel Zenovich and renamed “Sam’s” and, in 1936, was sold to Frank Seput, who formalized the 
establishment’s name as “Sam’s Grill & Seafood Restaurant.” Sam’s Grill has maintained its status as a 
prominent downtown fixture for almost 150 years with deep ties to the Financial District, the legal 
community and city politics and is one of three restaurants that have thrived in San Francisco since the 
end of the Gold Rush. The restaurant employs a staff of 35 that includes local residents, many of whom 
were welcomed into the Sam’s community after being impacted by the closure of other San Francisco 
institutions. The restaurant also has supported and continues to support community organizations, 
specifically through the “Dine for a Cause” event hosted by Sam’s every first Tuesday of the month that 
consists of a series of charitable dinners where a percentage of dinner sales goes back to participating 
organizations.  
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STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1867 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Sam’s Grill & Seafood Restaurant qualifies for listing on the Legacy Business Registry 
because it meets all of the eligibility Criteria: 

i. Sam’s Grill & Seafood Restaurant has operated for 149 years. 

ii. Sam’s Grill & Seafood Restaurant has contributed to the Financial District 
community’s history and identity by continuing to operate as one of the oldest 
restaurants in San Francisco and continuing to specialize in fresh local oysters.  

iii. Sam’s Grill & Seafood Restaurant is committed to maintaining the physical features 
or traditions that define its place as one of San Francisco’s oldest seafood restaurants.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. Sam’s Grill & Seafood Restaurant is associated with the tradition of serving fresh local 
oysters and seafood.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The 1907 property has been previously evaluated by the Planning Department for potential 
historical significance. The property is considered a “Category A Property” as a contributory 
building within the designated Article 11 Kearny-Belden Conservation District. The district is 
also eligible for listing on the California Register  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

The property is located within the Kearny-Belden California Register-eligible Conservation 
District.  

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. California Historical Courier, 11/1983, “Historic Restaurant Honored with HBR Award;” SF 
Chronicle, 7/22/1984, “Sam’s: An Old Tradition,” by Sherry Virbila; SF Chronicle, 3/14/1997, 
“Classic Sam’s Grill Wears Its Age Well,” by Michael Bauer;  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 374 Bush Street   
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Recommended by Applicant 
• Brightly lit main room with private booths and open tables and wood partitions  
• Tradition of a professional, formally-attired wait staff 
• Small exterior neon projecting sign 
• Interior bar 
• Marine plank interior siding  

 
Additional Recommended by Staff 
• Location within the Financial District 
• Angled, recessed entry 
• Patio with seating 
• Staff recommends that all interior and exterior features outlined in the district landmark 

designation continue to be maintained 
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Filing Date: October 3, 2016 
Case No.: 2016-013277LBR 
Business Name: San Francisco Heritage  
Business Address: 2007 Franklin Street   
Zoning: RH-2 (Residential, House, Two-Family)/ 
 40-X Height and Bulk District 
Block/Lot: 0600/002 
Applicant:  Mike Buhler, President and CEO 

2007 Franklin Street  
San Francisco, CA 94109 

Nominated By: Supervisor Mark Farrell, District 2 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
San Francisco Heritage is a 501 (c)(3) non-profit organization located in the Pacific Heights neighborhood 
that was founded in 1971 whose mission is to “preserve and enhance San Francisco’s unique architectural 
heritage and cultural identity.” The organization is located in a 1886 Queen Anne style, four-story 
building on Franklin Street between Jackson Street and Washington Street. SF Heritage played a crucial 
role in the development of a preservation protection framework for Downtown San Francisco that has 
allowed it to evolve and flourish without losing its distinct character. The onset of redevelopment in the 
name of “urban renewal” in the 1950s and 1960s and the outrage of the preservation community in the 
1970s led to the formation of SF Heritage, whose first feat was rescuing twelve Victorian-era houses 
slated for demolition in the Western Addition, the largest building moving project in the history of San 
Francisco.  1970s San Francisco saw the greatest building boom in downtown ever to be experienced 
since the post-1906 reconstruction and new development threatened many important historic buildings 
and structures. SF Heritage worked to pursue a comprehensive preservation strategy to save these 
threatened buildings. This initiative began with a 1975 intensive architectural survey of downtown San 
Francisco that was published in the form of a book in 1979 and was the first of such inventories in the 
United States. Presently, the organization continues to pursue efforts to protect and preserve threatened 
buildings, structures and aspects of cultural heritage through the work of policy papers and survey 
initiatives among other efforts. The organization continues to play a prominent role in the historic 
preservation of San Francisco as a whole by working to inform and excite people about the benefits of 
historic preservation through providing outreach and youth educational programs, funding and 
managing preservation projects, and hosting community celebrations and tours. Since its founding, SF 
Heritage has become an icon of San Francisco’s historic preservation movement.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   
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1971 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, San Francisco Heritage qualifies for listing on the Legacy Business Registry because it meets 
all of the eligibility Criteria: 

i. San Francisco Heritage has operated for 45 years. 

ii. San Francisco Heritage has contributed to the Pacific Heights and broader San 
Francisco community’s history and identity by continuing the tradition of working 
towards preserving and enhancing the City’s architectural, social and cultural 
identity through programming, funding, celebrations, events, and tours that teach 
others about the importance of preserving such entities and how they can be 
integrated in to an ever-changing built environment. The organization also focuses 
on programming that allows local youth to learn about local history and culture and 
to gain first-hand experience of the work that they do.  

iii. San Francisco Heritage is committed to maintaining the physical features or 
traditions that define its mission to preserve and enhance San Francisco’s unique 
architectural and cultural identity.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The organization is associated with the tradition of preserving San Francisco’s architectural, 
social and cultural heritage.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The 1886 property has been previously evaluated by the Planning Department for potential 
historical significance. The property has been designated a City Landmark (Number 69) and is 
considered a “Category A Property.”  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

Yes. The property is listed as City Landmark Number 69 and is listed on the National Register of 
Historic Places.  

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. SF Examiner, 10/17/2010, “A Grand Old House for Music,” by Jason Gereben; SF Chronicle, 
1/25/2011, “AIA Gives 3 Bay Area Projects Honor Awards,” by John King; SF Chronicle, 5/2/2011, 
“a Future Rooted in San Francisco History,” by Mike Buhler; SF Chronicle, 7/4/2011, “Time for a 
Dialogue on Historic Preservation,” by Mike Buhler; Old House Interiors, November/December 
2011, “Open House;” SF Chronicle, 6/27/2012, “Pier 29 Façade Should be Easy to Restore;” 
Mission Local, 9/13/2012, “Painters Scale Women’s Building to Restore the ‘MaestraPeace’ 
Mural;” more articles can be found: http://www.sfheritage.org/about/in-the-news/   

http://www.sfheritage.org/about/in-the-news/
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Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 2007 Franklin Street 

 
Recommended by Applicant 
• Location at 2007 Franklin Street (City Landmark No. 69) designed by renowned Victorian 

architect Peter Schmidt and is an outstanding example of the Queen Anne style that serves as the 
headquarters for the organization  

• Public accessibility to the Victorian domestic interior  
• Variety of advocacy and education programs 
 
Additional Recommended by Staff 
• Staff recommends that all interior and exterior features outlined in the landmark designation 

continue to be maintained   
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Legacy Business Registry 
November 2, 2016 Hearing  

 34 

2016-013034LBR; 2016-013037LBR; 2016-013038LBR; 2016-
013189LBR; 2016-013190LBR; 2016-013192LBR; 2016-013196LBR; 
2016-013233LBR; 2016-013257LBR; 2016-013261LBR; 2016-
013483LBR; 2016-013277LBR; 2016-013293LBR 

Filing Date: October 3, 2016 
Case No.: 2016-013293LBR 
Business Name: The Stud Bar  
Business Address: 399 9th Street   
Zoning: RCD (Regional Commercial)/ 
 55-X Height and Bulk District 
Block/Lot: 3756/004 
Applicant:  Mica Sigourney, Stud Collective 

399 9th Street 
San Francisco, CA 94103 

Nominated By: Supervisor Jane Kim, District 6 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
The Stud Bar is an iconic gay bar in the South of Market neighborhood that has been operating for 50 
years. Housed within a one-story, commercial building constructed in 1906 on 9th Street at the corner of 
Harrison Street, The Stud is the birthplace of one of the most historic and influential drag shows in the 
country. For the past 50 years this business has provided and continues to provide a place of community 
and comfort to many community members and is a strong anchor of the LGBTQ community in San 
Francisco. Founded in 1966 by George Mason and Richard Conroy, The Stud Bar opened its doors as part 
of the “Miracle Mile,” a collection of gay bars along and near Folsom Street. The Stud has hosted many 
performances by legendary musicians and performers, including The Weather Girls and Etta James 
among others and has been at the forefront of the progressive music scene for many decades, playing, 
introducing and hosting new genres and artists to its patrons. The venue quickly developed the 
reputation as a San Francisco “it-spot” for celebrities to experience an authentic taste of San Francisco 
queer culture or to simply experience San Francisco in all of its unique glory. The bar has always served 
and continues to serve as a place where the LGBTQ community could express themselves without 
judgement. In 1994, The Stud introduced what came to be an infamous weekly party and drag show that 
rose out of the AIDS crisis and brought together many elements of the queer San Francisco nightlife 
scene. Continuing the tradition of hosting some of San Francisco’s most authentic queer performance art 
has become an integral part of the bar’s history alongside maintaining its status as a crucial, welcoming 
and supportive asset to the community.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1966 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, The Stud Bar qualifies for listing on the Legacy Business Registry because it meets all of the 
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eligibility Criteria: 

i. The Stud Bar has operated for 50 years. 

ii. The Stud Bar has contributed to the South of Market community’s history and 
identity by continuing to hold a strong presence of support for the LGBTQ 
community through its welcoming and entertaining atmosphere and by allowing 
people to gather and express themselves without fear of judgment.  

iii. The Stud Bar is committed to maintaining the physical features that define its 
tradition of welcoming and supporting the LGBTQ community through 
entertainment and by becoming a gathering place of comfort and solidarity.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the tradition of serving cocktails, contributing to local charities 
and hosting charity events, and continuously supporting the LGBTQ community through its 
welcoming, entertaining, and comforting atmosphere.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The 1906 property has been previously evaluated by the Planning Department for potential 
historical significance. The property was surveyed as part of the South of Market Area Historic 
Resource Survey and is considered a “Category A Property” as part of the California Register 
eligible Western SOMA Light Industrial and Residential Historic District. However, further 
review is required per the Planning Department’s CEQA review procedures for historical 
resources to determine individual eligibility and its individual status within the eligible historic 
district.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

The property is located in the California Register eligible Western SOMA Light Industrial and 
Residential Historic District.  

6. Is the business mentioned in a local historic context statement?   

Yes. The business is mentioned in the Citywide Historic Context Statement for LGBTQ History in 
San Francisco.   

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. “9/11 at the Stud: ‘Crimson Club’ visits NYC,” by Mark Mardon; B.A.R., 3/25/1982, “A 
Documentary on the SF-Stud;” Bay Area Reporter, 7/26/2001, “35-year-old Stud bar celebrates 
like a kid,” by Katie Szymanski; SF Examiner, 4/2/1998, “Tearing up the Town,” by Lord Martine.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 399 9th Street   

 
Recommended by Staff 
• Location within the South of Market neighborhood  
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• Illuminated box signage & arrow 
• Tradition of hosting musical, entertainment, and charity events 
• Bar, stage 
• Eclectic interior décor including light fixtures and other ephemera  
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PROJECT DESCRIPTION 
The Applicant has been nominated as a "Legacy Business" by a member of the Board of Supervisors or 
the Mayor.  
 
OTHER ACTIONS REQUIRED 
Per Administrative Code Section 2A.242, the subject nomination requires review and approval by the 
Small Business Commission at a public hearing in order to be added to the Legacy Business Registry. 
 
PUBLIC/NEIGHBORHOOD INPUT 
The Department has received letters of support for Cartoon Art Museum and Castro Country Club, 
which are all included as part of their corresponding application packets.  

ENVIRONMENTAL REVIEW STATUS 

Nomination to the Legacy Business Registry does not constitute a “project” requiring environmental 
review per the California Environmental Quality Act (CEQA). The nomination act would not result in 
any physical alteration to the subject property and could not have an effect on the environment. 
 
PLANNING DEPARTMENT RECOMMENDATION 
Staff recommends that the Historic Preservation Commission find that these businesses qualify for the 
Legacy Business Registry under Administrative Code Section 2A.242(b)(2) and recommends 
safeguarding of the above listed physical features and traditions as amended by Staff. 

 
ATTACHMENTS 
Draft Resolution 
Legacy Business Applications 
 
SC:  XXXX 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013034LBR 
Business Name: Bay Area Video Coalition, Inc.   
Business Address: 2727 Mariposa Street, Second Floor  
Zoning: UMU (Urban Mixed Use)/ 
 68-X Height and Bulk District 
Block/Lot: 4017/002 
Applicant:  Carol Varney, Executive Director 

2727 Mariposa Street, Second Floor  
San Francisco, CA 94110 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BAY AREA VIDEO 
COALITION, CURRENTLY LOCATED AT 2727 MARIPOSA STREET (BLOCK/LOT 4017/002).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Mission District neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013034LBR  

Bay Area Video Coalition 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Bay Area Video Coalition qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Bay Area Video Coalition 
 
Location (if applicable) 

• 2727 Mariposa Street 
 
Physical Features or Traditions that Define the Business 

• Space(s) for classes, trainings, workshops and for people to come together and support one another in their 
personal and professional growth. This includes the Access Lab, Meeting Room, and Blue lab.  

• Business model that includes offering free or very low-cost services to anyone wanting to learn new 
technology and offering access to the latest technology innovations. 

• Original factory use features including open light-filled spaces, high ceilings, and tall windows. 
• Primary façade and rear façade fenestration.  
• Outdoor open space at the rear that’s available for students to utilize.  

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013034LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013037LBR 
Business Name: Blue Bear School of Music  
Business Address: 2 Marina Boulevard, Building D 
Zoning: P (Public))/ 
 40-X and OS Height and Bulk District 
Block/Lot: 0409/002 
Applicant:  Alycia Moore, Manager of Individual Giving 

2 Marina Boulevard, Building D 
San Francisco, CA 94123 

Nominated By: Supervisor Mark Farrell, District 2 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BLUE BEAR SCHOOL 
OF MUSIC, CURRENTLY LOCATED AT 2 MARINA BOULEVARD, BUILDING D (BLOCK/LOT 
0409/002).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Marina neighborhood's history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013037LBR  

Blue Bear School of Music 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Blue Bear School of Music qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Blue Bear School of Music 
 
Location (if applicable) 

• 2 Marina Boulevard  
 
Physical Features or Traditions that Define the Business 

• Continued tradition of offering musical instruction that is free or very affordable 
• Classroom spaces and spaces that allow students to practice and enhance their musical skills 

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013037LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013038LBR 
Business Name: Bo’s Flower Stand 
Business Address: 1520 Market Street   
Zoning: C-3-G (Downtown-General)/ 
 120/400-R-2 Height and Bulk District 
Block/Lot: 0836/003 
Applicant:  Bozena Idzkowski, Owner 

1520 Market Street 
San Francisco, CA 94102 

Nominated By: Supervisor Jane Kim, District 6 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BO’S FLOWER STAND, 
CURRENTLY LOCATED AT 1520 MARKET STREET (BLOCK/LOT 0836/003).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Downtown/Civic Center neighborhood's history 
and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013038LBR  

Bo’s Flower Stand 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Bo’s Flower Stand qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Bo’s Flower Stand 
 
Location (if applicable) 

• 1520 Market Street 
 
Physical Features or Traditions that Define the Business 

• Location on Market Street in the Downtown/Civic Center neighborhood  
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013038LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013189LBR 
Business Name: Café du Nord  
Business Address: 2170 Market Street 
Zoning: NTC (Upper Market Neighborhood Commercial Transit)/ 
 40-X and 50-X Height and Bulk District 
Block/Lot: 3542/062 
Applicant:  Enrique Landa, Partner 

2170 Market Street 
San Francisco, CA 94114 

Nominated By: Supervisor Scott Wiener, District 8 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CAFÉ DU NORD, 
CURRENTLY LOCATED AT 2170 MARKET STREET (BLOCK/LOT 3542/062).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Castro/Upper Market neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013189LBR  

Café du Nord 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Café du Nord qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) 
as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Café du Nord 
 
Location (if applicable) 

• 2170 Market Street 
 
Physical Features or Traditions that Define the Business 

• Stained wood boxed beam ceiling 
• Wainscoting and wallpaper  
• 1908 ornamental back bar with original (restored) wainscoting 
• 55-foot long front bar made of dark mahogany with original brass railings and copper kick plates 
• 1930s-era Art Deco neon sign along Market Street 
• Staircase leading from Market Street to Café du Nord 
• Large painting of the mistress of legendary tenor Enrico Carouso  
• Staff recommends that all interior and exterior features outlined in the landmark designation continue 

to be maintained  
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013189LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013190LBR 
Business Name: Caffe Trieste  
Business Address: 601 Vallejo Street 
Zoning: NCD (North Beach Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 0146/001 
Applicant:  Adrienne Giotta and Ida Zoubi, Majority Shareholders  

601 Vallejo Street 
San Francisco, CA 94133 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CAFFE TRIESTE, 
CURRENTLY LOCATED AT 601 VALLEJO STREET (BLOCK/LOT 0146/001).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the North Beach neighborhood's history and identity; 
and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013190LBR  

Caffe Trieste 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Caffe Trieste qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) 
as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Caffe Trieste 
 
Location (if applicable) 

• 601 Vallejo Street 
 
Physical Features or Traditions that Define the Business 

• Hand painted window sign in the front window  
• Wooden sign hanging at the corner with the original espresso machine logo 
• Interior mural from 1957 painted by Max Patrick, which depicts Rovigno, the city that founder 

Giovanni Giotta was originally from where he was a fisherman 
• Colorful mosaic tiles created by Giovanni Giotta that cover some of the tables  
• Jukebox that offers Italian standards and opera as well as 60’s local rock music 
• Walls lined with old Italian family/friends’ photographs and photos of neighborhood artists and 

writers 
• Original color palette (red, white, green, gold)  
• Simple, family style wooden furniture  
• Imported Italian espresso machines 
• Corner storefront system including transoms, windows, and bulkhead 
• Walk-up counter with display cases for baked goods  

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013190LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
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CASE NO. 2016-013190LBR  

Caffe Trieste 

 

 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013192LBR 
Business Name: Cartoon Art Museum of California  
Business Address: 275 5th Street, Suite 303 
Zoning: WMUG (WSOMA Mixed Use General)/ 
 55-X Height and Bulk District 
Block/Lot: 3733/030 
Applicant:  Summerlea Kashar, Executive Director 

275 5th Street, Suite 303 
San Francisco, CA 94103 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CARTOON ART 
MUSEUM, CURRENTLY LOCATED AT 275 5TH STREET (BLOCK/LOT 3733/030).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the South of Market neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013192LBR  

Cartoon Art Museum 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Cartoon Art Museum qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Cartoon Art Museum 
 
Location (if applicable) 

• 275 5th Street, Suite 303 (temporary until business moves into new location at 781 Beach Street) 
 

Physical Features or Traditions that Define the Business 
The new location (781 Beach Street) will expand upon CAM’s history and maintain all of the physical features 
that are essential to its mission and programs, including: 

• Storefront entrance and signage 
• Two galleries 
• An emerging artists’ exhibition space 
• Screening area  
• Bookstore and library 
• Collections facility 
• Classrooms 
• Education center  
• Staff additionally recommends that the business maintain the traditions of preserving, documenting, 

exhibiting, and teaching about cartoon arts.  
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013192LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
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CASE NO. 2016-013192LBR  

Cartoon Art Museum 

 

 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013196LBR 
Business Name: Castro Country Club  
Business Address: 4058 18th Street 
Zoning: NCD (Castro Street Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 3582/052 
Applicant:  Billy Lemon, Operations Manager 

4058 18th Street 
San Francisco, CA 94114 

Nominated By: Supervisor Scott Wiener, District 8 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR CASTRO COUNTRY 
CLUB, CURRENTLY LOCATED AT 4058 18TH STREET (BLOCK/LOT 3582/052).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Castro neighborhood's history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013196LBR  

Castro Country Club 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Castro Country Club qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Castro Country Club 
 
Location (if applicable) 

• 4058 18th Street 
 
Physical Features or Traditions that Define the Business 

• Newly renovated meeting room 
• Spacious back patio and café space  
• Location in the Castro District 
• Staff recommends that the business continue its strong tradition of being a supportive, safe and positive 

space for those seeking help with recovery and addiction.  
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013196LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013233LBR 
Business Name: Cole Hardware  
Business Address: 956 Cole Street   
Zoning: NCD (Neighborhood Commercial, Cluster)/ 
 40-X Height and Bulk District 
Block/Lot: 1271/024A 
Applicant:  Rick Karp, President 

956 Cole Street 
San Francisco, CA 94117 

Nominated By: Supervisor London Breed, District 5 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR COLE HARDWARE, 
CURRENTLY LOCATED AT 956 COLE STREET (BLOCK/LOT 1271/024A).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Cole Valley/Haight-Ashbury neighborhood's 
history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013233LBR  

Cole Hardware 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Cole Hardware qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Cole Hardware 
 
Location (if applicable) 

• 956 Cole Street 
 
Physical Features or Traditions that Define the Business 

• Restored original façade along Cole Street 
• Wood casement display windows 
• Interior display boxes 
• Original wall sconces (rebuilt and restored) 
• Historic tile (restored and replaced) along bulkhead 
• Entire storefront system including display windows, transoms, brick exterior, double recessed entries, 

bulkhead, original sconces, projecting cornice with brackets 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013233LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013257LBR 
Business Name: Galeria de la Raza (Galeria Studio 54)  
Business Address: 2851 & 2857 24th Street 
Zoning: NCT (24th-Mission Neighborhood Commercial Tranist)/ 
 55-X Height and Bulk District 
Block/Lot: 4268/001 
Applicant:  Ani Rivera, Executive Director 

2851 24th Street 
San Francisco, CA 94110 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR GALERIA DE LA RAZA 
(GALERIA STUDIO 54), CURRENTLY LOCATED AT 2851 & 2857 24TH STREET (BLOCK/LOT 
4268/001).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Mission District neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 



Resolution XXXXXX 
November 2, 2016 

 2 

CASE NO. 2016-013257LBR  

Galeria de la Raza 

 

WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Galeria de la Raza qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Galeria de la Raza 
 
Location (if applicable) 

• 2851 & 2857 24th Street 
 
Physical Features or Traditions that Define the Business 

• 10’ x 24’ billboard/mural along Bryant Street (Digital Mural Project) 
• Location along 24th Street 
• Gallery space(s), meeting space(s) 
• Unaltered storefronts at 2851 and 2857 24th Street that include: display windows, bulkheads, and 

transoms  
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013257LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013261LBR 
Business Name: Golden Bear Sportswear  
Business Address: 200 Potrero Avenue 
Zoning: PDR-1-G (Production, Distribution & Repair – 1 – General)/ 
 68-X Height and Bulk District 
Block/Lot: 3931A/001 
Applicant:  Matt Ehlen, General Manager 

200 Potrero Avenue 
San Francisco, CA 94103 

Nominated By: Mayor Edwin Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR GOLDEN BEAR 
SPORTSWEAR, CURRENTLY LOCATED AT 200 POTRERO AVENUE (BLOCK/LOT 3931A/001).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Mission District/Potrero Hill neighborhood's 
history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013261LBR  

Golden Bear Sportswear 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Golden Bear Sportswear qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Golden Bear Sportswear 
 
Location (if applicable) 

• 200 Potrero Avenue 
 
Physical Features or Traditions that Define the Business 

• Location within the Mission District/Potrero Hill neighborhood  
• Gothic Revival aesthetic of the building including: gabled parapets with ogee arch relief, and 

chamfered concrete piers terminating with conical finials 
• Second story, multi-light, steel sash industrial windows 

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013261LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013483LBR 
Business Name: Sam’s Grill & Seafood Restaurant 
Business Address: 374 Bush Street   
Zoning: C-3-O (Downtown-Office)/ 
 50-X Height and Bulk District 
Block/Lot: 0269/004 
Applicant:  Peter Quartaroil, Managing Partner 

374 Bush Street 
San Francisco, CA 94104 

Nominated By: Supervisor Aaron Peskin, District 3 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 
 tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR SAM’S GRILL & 
SEAFOOD RESTAURANT, CURRENTLY LOCATED AT 374 BUSH STREET (BLOCK/LOT 0269/004).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Financial District neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2016-013483LBR  

Sam’s Grill & Seafood Restaurant 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Sam’s Grill & Seafood Restaurant qualifies for the Legacy Business Registry under Administrative Code 
Section 2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the 
community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Sam’s Grill & Seafood Restaurant 
 
Location (if applicable) 

• 374 Bush Street 
 
Physical Features or Traditions that Define the Business 

• Brightly lit main room with private booths and open tables and wood partitions  
• Tradition of a professional, formally-attired wait staff 
• Small exterior neon projecting sign 
• Interior bar 
• Marine plank interior siding  
• Location within the Financial District 
• Angled, recessed entry 
• Patio with seating 
• Staff recommends that all interior and exterior features outlined in the district landmark designation 

continue to be maintained 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013483LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
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November 2, 2016 

 3 

CASE NO. 2016-013483LBR  

Sam’s Grill & Seafood Restaurant 

 

 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013277LBR 
Business Name: San Francisco Heritage  
Business Address: 2007 Franklin Street   
Zoning: RH-2 (Residential, House, Two-Family)/ 
 40-X Height and Bulk District 
Block/Lot: 0600/002 
Applicant:  Mike Buhler, President and CEO 

2007 Franklin Street  
San Francisco, CA 94109 

Nominated By: Supervisor Mark Farrell, District 2 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 
 tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR SAN FRANCISCO 
HERITAGE, CURRENTLY LOCATED AT 2007 FRANKLIN STREET (BLOCK/LOT 0600/002).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the San Francisco community's history and identity; 
and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 



Resolution XXXXXX 
November 2, 2016 

 2 

CASE NO. 2016-013277LBR  

San Francisco Heritage 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
San Francisco Heritage qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for San Francisco Heritage 
 
Location (if applicable) 

• 2007 Franklin Street 
 
Physical Features or Traditions that Define the Business 

• Location at 2007 Franklin Street (City Landmark No. 69) designed by renowned Victorian architect Peter 
Schmidt and is an outstanding example of the Queen Anne style that serves as the headquarters for the 
organization  

• Public accessibility to the Victorian domestic interior  
• Variety of advocacy and education programs 
• Staff recommends that all interior and exterior features outlined in the landmark designation continue to 

be maintained 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013277LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 

HEARING DATE NOVEMBER 2, 2016 
 
Case No.: 2016-013293LBR 
Business Name: The Stud Bar  
Business Address: 399 9th Street   
Zoning: RCD (Regional Commercial)/ 
 55-X Height and Bulk District 
Block/Lot: 3756/004 
Applicant:  Mica Sigourney, Stud Collective 

399 9th Street 
San Francisco, CA 94103 

Nominated By: Supervisor Jane Kim, District 6 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR THE STUD BAR, 
CURRENTLY LOCATED AT 399 9TH STREET (BLOCK/LOT 3756/004).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that 
longstanding, community-serving businesses can be valuable cultural assets of the City and to be a tool 
for providing educational and promotional assistance to Legacy Businesses to encourage their continued 
viability and success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the South of Market neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on November 2, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 



Resolution XXXXXX 
November 2, 2016 

 2 

CASE NO. 2016-013293  

The Stud Bar 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
The Stud Bar qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) 
as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for The Stud Bar 
 
Location (if applicable) 

• 399 9th Street 
 
Physical Features or Traditions that Define the Business 

• Location within the South of Market neighborhood  
• Illuminated box signage & arrow 
• Tradition of hosting musical, entertainment, and charity events 
• Bar, stage 
• Eclectic interior décor including light fixtures and other ephemera  

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2016-
013293LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on November 2, 2016. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2016-17-020
Business Name: Bay Area Video Coalition, Inc.
Business Address: 2727 Mariposa Street, Second Floor
District: District 9
Applicant: Carol Varney, Executive Director
Nomination Date: October 3, 2016
Nominated By: Mayor Edwin Lee

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

Incorporated in 1977.

2940 16th Street from 1977-1982 (5 years)
1111 17th Street from 1982-1997 (15 years)
2727 Mariposa Street, Second Floor from 1997-Present (19 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet













Bay Area Video Coalition
Historical Narrative

Criterion 1

a. Provide a short history of the business from the date the business opened in San Francisco
to the present day, including the ownership history.

In a 1976 video shared with the Bay Area Video Coalition by the San Francisco GLBT Historical
Society, a man in San Francisco's Castro District is being interviewed when suddenly he stops,
mid-interview, and suggests that the man behind the camera -- the interviewer -- go to a
meeting at "the main library, Civic Center" to share with "all the video people" in the Bay Area
what they could do if they had "a center for video." He mentions "a study for the Rockefeller
Foundation" and that "it's for video people; regardless of what your trip is. If you're into video, do
it.” (To see the GLBT Historical Society video shared with Bay Area Video Coalition, visit:
https://vimeo.com/183061868 Password: bavc2727.)

In the late 60s and early 70s, a new technology revolutionized media. Battery-powered and
portable enough to be operated by a single person, the Portapak recording system offered
ordinary people the possibility of creating their own video content. Portapak inspired and
motivated a new generation of activists, artists and community groups who quickly seized upon
the opportunity to tell new stories to larger and more diverse audiences. Social issue and
experimental media making exploded around San Francisco and the Bay Area. So many
independent video makers were applying to the Rockefeller Foundation for support during that
time, in fact, that Howard Klein, then Director of Arts for Rockefeller, arranged a meeting of Bay
Area video makers in 1976 to determine if there was a way to commonly support their efforts.

That initial collaboration of artists, activists, broadcasters, funders and industry – those meetings
at places like "the main library, Civic Center" -- sparked a unique synergy that founded and has
sustained the Bay Area Video Coalition (BAVC) ever since.

Upon becoming incorporated as a nonprofit in September of 1977, BAVC moved to its second
location, the red brick building at 2940 16th Street in the Mission District.

In the summer of 1982, BAVC moved to its third location at 1111 17th Street in Potrero Hill.

In 1997, BAVC moved to a more expansive location at 2727 Mariposa Street, where it is still
located to this day.

b. Describe the ownership history when the business ownership is not the original owner or a
family owned business.

BAVC is a not-for-profit corporation that, for the past forty years, has existed with the primary
purpose of serving as a resource center for educational and artistic work in video and
multimedia in San Francisco. Through forty years and four different locations around the city,
BAVC has continued its mission to empower media makers to develop and share diverse
stories through art, education and technology, adding to the cultural and artistic tapestry of San
Francisco.

As a not-for-profit, BAVC has never had an official business owner, but has been supported by
numerous individual, government and foundation entities throughout its existence. Before being



granted nonprofit status, BAVC operated from the Archdiocesan Communication Center at 50
Oak Street, just off of Market Street in the building that now houses the San Francisco
Conservatory of Music. Without the not-for-profit status required to apply for grants from funding
entities, BAVC was fiscally sponsored by the Archdiocesan Communication Center and applied
for funding through them.

The countless BAVC initiatives over the years were supervised and spearheaded by a
successive line of Executive Directors, starting 1976 with Gail Waldron, who served in the
position until spring of 1983. BAVC's current Executive Director is Carol Varney.

c. Note any other special features of the business location, such as, if the property associated
with the business is listed on a local, state, or federal historic resources registry.

BAVC resides in a building that is the former home to the Best Foods Mayonnaise Factory. The
factory closed in 1992, and the area soon became a home to the growing creative, digital media
business community. Protozoa, later replaced by Dotcomix, were housed in the building during
the growth of the online animation industry. BAVC took over the second floor space in the
building where it has resided for more than 20 years, remaining a vital community center as the
neighborhood continues to grow and change around it.

Criterion 2

a. Describe the business’s contribution to the history and/or identity of the neighborhood,
community or San Francisco.

When BAVC was incorporated as a nonprofit in 1977 and moved to its second location at 2940
16th Street, the organization established its membership program for $10 a year and created
America's first nonprofit, broadcast-level suite that conformed to PBS standards. At the 16th
Street location, BAVC also offered its first-ever workshop "Color Production" taught with a
Hitachi FP-1020 camera and JVC portable recorder. Designated a "Major Media Center" by the
National Endowment for the Arts in 1978, BAVC became renowned for offering industry-
standard technology to people outside the mainstream broadcast echelon. In this spirit, in 1980,
BAVC opened its first job center - a space for students, job seekers and industry professionals
to network and share opportunities.

In 1982 when BAVC moved to its third location at 1111 17th Street, Portapak video, as portable
as it was, proved to be broken more than it was functional. To support Portapak users, BAVC
began an early version of what is now its Education department. The workshops and classes
offered evolved throughout the 1980s and 90s. With the dawn of new, more efficient personal
video technologies, Portapak eventually grew to be obsolete. To ensure that historic content
filmed on Portapak and other video formats would not be lost, BAVC was awarded an NEA
Challenge Grant to develop an in-house video preservation center.

With an ever-expanding roster of classes and resources for film and television creators of all
stripes, BAVC moved to a more expansive location at 2727 Mariposa St. in 1997. At this time,
BAVC launched its JobLink program, an intensive no-cost media training program for low-
income San Francisco residents -- the echoes of which can today be felt in BAVC's current
TechSF Program, a city-sponsored initiative which assists unemployed and underemployed San
Francisco residents in finding meaningful work in the tech industry. By 1999, BAVC offered over
500 workshops per year, winning the Best Practices Award from the U.S. Department of



Housing and Urban Development for its JobLink efforts. This same year, BAVC established
YouthLink, its media training program for young people in the community.

The new millennium saw BAVC collaborating with KQED on Spark, a co-production about the
Bay Area arts scene. Numerous films nominated for Academy Awards completed their Post
Production and closed-captioning at BAVC, including The Weather Underground, which was
nominated for Best Documentary in 2004. In 2006, BAVC added YouthSounds, a music and
video production training program, to YouthLink. In offering more expansive trainings, YouthLink
became known as Next Gen and began serving over 500 low-income youth per year. In 2010,
BAVC became the official home to SF Commons, San Francisco's Public Access Television
station and, during a year of major renovations, signed a contract with the city of San Francisco
to offer its TechSF program and expand its Employee Training Panel (ETP) efforts to offer more
no-cost training to companies looking to expand their staff's technical expertise. The John D.
and Catherine T. MacArthur Foundation recognized BAVC with its prestigious Award for
Creative & Effective Institutions in 2011.

b. Is the business (or has been) associated with significant events in the neighborhood, the City,
or the business industry?

One of the ways in which BAVC remains connected to that which made it a business in the first
place is through its preservation program. Since 1994, BAVC has served as a national hub for
the preservation of culturally significant and community-based audio and moving image media.
To this day, BAVC preserves the very type of media for which it became an organization in 1976
— Portapak 1/2" open-reel video. Through its preservation efforts, it continues to serve the
artists, activists and community groups which have used video since the 1960s and 70s. Much
of BAVC's preservation work is seen in museums, archives and libraries across the country,
ensuring that vital pieces of history and vital images and sounds of San Francisco are digitized
and preserved in perpetuity.

c. Has the business ever been referenced in an historical context? Such as in a business trade
publication, media, historical documents?

BAVC’s founding documents and work created with BAVC’s support have been featured in
exhibitions at the Getty Center in Los Angeles (California Video Exhibition in 2008), the history
of media art at the Denver Art Museum, and in 2013 at the Berkeley Art Museum / Pacific Film
Archive as part of the Radical Light exhibition about the history of alternative media in the Bay

Area, going back to 1945.

d. Is the business associated with a significant or historical person?

Bay Area Video Coalition received its first grant from renowned music critic and Rockefeller
Foundation Director, Howard Klein. BAVC’s initial launch of workforce development
programming in digital media was spearheaded and supported by the Honorable Mayor Willie
Brown.

e. How does the business demonstrate its commitment to the community?

Long before the rest of the world realized that we had entered an Information Age, BAVC's
founders recognized that the relentless march of technology, and its high price tag, would
effectively block equal participation in the dissemination of information by nonprofits and the
causes and populations that they exist to serve. They founded BAVC in an attempt to level the



playing field by providing low-cost access to the most current, up-to-the-minute commercial
grade equipment, training and technical assistance to underserved communities.

Almost from the beginning, BAVC realized that training in media technology was going to be as
crucial to its stakeholders as access to emerging technology tools. BAVC offers nearly 600
hands-on classes and workshops annually in the areas of video production, postproduction,
audio, graphic design, game design/3D media arts, motion graphics and effects, web design
and programming.

Since 1991, BAVC has offered MediaMaker Fellowships to independent artists working on
social issue film and multimedia projects. Now known as the National MediaMaker Fellowship
Program and supported in part by the National Endowment for the Arts, The Andy Warhol
Foundation for Visual Arts and the California Wellness Foundation, this program nurtures
filmmakers and artists the country over on projects seen internationally. In 2012, BAVC became
the first-ever Tech Sector Coordinator for the City of San Francisco. For its work with
freelancers, BAVC was named by the Aspen Institute as a participant in its national
"Communities That Work" partnership in 2015. That same year, BAVC launched its first official
Artist-in-Residence Program offering support, exhibition and public programming opportunities
to artists working in the San Francisco Bay Area.

While the technological landscape is ever-changing, BAVC's mission to bring increased cultural
and economic participation to underserved communities in San Francisco through media, and
our belief that telling stories has transformative potential for both media maker and audience,
remains. Over the past 40 years, BAVC has developed an entrepreneurial and adaptive web of
programs and services that bring together a multi-generational mix of artists, experienced media
professionals, educators, low-income youth and adults, and industry partners in that pursuit.

f. Provide a description of the community the business serves.

Its San Francisco location and deep connections to the heart of the digital media industry
support BAVC's role in community and economic development. On a given day at BAVC's
Mariposa St. facility, young people create beats or design games, learning invaluable skills that
will lift them into lifelong careers in the tech and entertainment industries. On that same day,
lifetime San Francisco residents in their 60s or 70s experiment with editing techniques for their
public access television programs, which allow them to share their unique perspective on
neighborhood issues and goings on with an audience. Down the hall, people take an Adobe
Photoshop or Search Engine Optimization class, learning techniques that will help them to stay
current and afloat with current digital marketing trends. BAVC is where technology, art and
social justice meet.

This type of community-oriented business is essential to the character of San Francisco and its
unique, determined residents. As technology and all it brings to the city start to outpace all else,
BAVC helps to keep the culture and stories of San Francisco alive, using the very technology
that sometimes threatens to diminish them. BAVC has helped to put storytelling technology in
the hands of San Francisco residents for forty years and hopes to continue doing just that for
the next forty. While BAVC began life as a local technical access center for video, it has grown
into one of the most successful nonprofit production centers in the country. Over 10,000
noncommercial film, video, and new media programs have been produced at BAVC, including
programs that have gone directly into the community to be used as information and organizing
tools, and programs which are featured in major art museums and/or on national public
broadcasting produced by artists and documentary makers.



BAVC's programs and community offerings have grown considerably over the years. The sheer
number of activities that BAVC hosts and participates in within a given year make it an asset to
San Francisco and the mediamaking communities and neighborhoods it serves, helping to
amplify stories and voices that might not otherwise have a chance to be heard; ensuring that
those kept outside the barriers of certain jobs have a chance to participate. Through all of its
many initiatives, the organization still operates in the same neighborly, skill-sharing way in which
it was first founded.

g. Is the business associated with a culturally significant building/structure/site/ object/or
interior?

BAVC is housed in the original Best Foods Mayonnaise Factory.

h. How would the community be diminished if the business were to be sold, relocated, shut
down, etc.?

BAVC brings thousands of community members to the neighborhood each year, providing
customers for businesses in the area every day of the week, adding to the local economy.
BAVC also serves low-income youth and adults in gaining workforce skills, and providing
services for job matching with technology and digital media employers. The loss of BAVC at this
site would mean the loss of low- and no-cost access to in-demand skills training for those with
least access to these services, as well as a loss to businesses in the neighborhood.

Criterion 3

a. Describe the business and the essential features that define its character.

BAVC is well-known as a community center that welcomes anyone and everyone who is
interested in learning new digital media skills and creating a network that supports every
member. BAVC was started by volunteers, and while it has grown to a paid staff that supports
more than 40 people annually, the character of that community-centric, collaborative
environment remains. BAVC then, and now, creates a space for people from every walk of life
to come together and support one another in their personal and professional growth,
encouraging the sharing of stories – personal and community-based – that might not otherwise
be heard.

b. How does the business demonstrate a commitment to maintaining the historical traditions that
define the business, and which of these traditions should not be changed in order to retain the
businesses historical character? (e.g., business model, goods and services, craft, culinary, or
art forms.)

BAVC was founded as a kind of “teaching hospital” for those learning what was at its founding a
brand new techbology: PortaPak Video. BAVC has retained two long-standing aspects of its
business model traditions from the beginning: offering services free or at very low-cost to
anyone at all who wants to learn new technology, and always offering the latest technology
innovations. BAVC has always made new technology normally accessible to the few, accessible
to the many.

Whether it comes in the form of learning to create videos or virtual reality, deciding on the
appropriate career path or preserving the artistic legacy of other venerated institutions, there are



many ways that San Francisco residents engage with and help to cultivate BAVC. From the
1970s until today, BAVC has acted as a steward for the sharing and saving of stories formed in
San Francisco, ensuring that those unique stories find their place in the world and shape our
collective memory of the City and its people.

c. How has the business demonstrated a commitment to maintaining the special physical
features that define the business? Describe any special exterior and interior physical
characteristics of the space occupied by the business (e.g. signage, murals, architectural
details, neon signs, etc.).Does the building occupied by the business relate to the immediate
neighborhood?

Everyone who enters BAVC’s space is impressed by the way in which its initial use as a factory
has been retained in its current function as a community-serving and training location. The
space is very open, with high ceilings and tall windows, with light-filled spaces that reflect the
building’s original use.





















Facilities + Facilities Rental

Host your next event at BAVC! Our facilities, appointed with state-of-the-art

equipment and comfortable amenities, are the perfect place for co-working

sessions, screenings, retreats, or lectures. Or, treat yourself to some quality solo

work time in a distraction-free environment.

BAVC is located in a 12,000 square foot space (a former mayonnaise factory) on

the corner of Mariposa and Bryant streets in San Francisco.

BAVC’s facility is fully equipped with the most relevant media making hardware

and software available including:

 SF Commons Flash Studio

 Mac computer labs

 Dedicated youth space with Audio Suite, Mac lab, and collabortive space

 Multi-purpose room meeting room

Most BAVC systems are equipped with the latest versions of design and editing

software programs including Adobe Creative Suite and Apple Final Cut X Studio.

Finally, working in partnership with the City of San Francisco and City College of

San Francisco, BAVC is connected to high-speed 10Gb fiber Internet networks.



BAVC FACILITY RENTALS

BAVC is pleased to offer its the Access Lab, Meeting Room (MPR) and the Blue

Lab at a discounted rate to members. The rest of our facilities, including the

sound booth are currently unavailable to the general public. To request a facility

rental please fill out the form below.

Please note that all rentals must occur within BAVC business hours (9 am-5 pm,

Tue-Sat), pending availability. Holidays excluded. For questions and quotes,

please contact membership@bavc.org.

AVAILABLE SPACES AND RATES

ACCESS LAB

Access Lab computer stations are reserved for use by Members and SF

Commons producers. SF Commons producers have priority to the computers

and need to book their time through SF Commons. BAVC Members who are not

SF Commons producers are entitled to use the Access Lab computers for up to 8

hours free/month. Additional time can be booked in 8 hour blocks for $50. The

Lab is available to Members 12 - 7 pm, Tue-Sat. To make a reservation, please

email membership@bavc.org with the date and time.



MEETING ROOM (MPR)

The Meeting Room is free for 4 hours/month for members at the Producer's

Bundle level or higher and $75/hour for any additional use. The public rate is

$90/hour. To make a reservation, please fill out the Facility Rental Request Form

below.

BLUE LAB

The Blue Lab is available to members at a discount for $900/day. The public rate

is $1200/day. Each of the 11 Mac workstations has 2.4GHz Intel Core 2 Duo

iMac contains 4gb of RAM, and the instructor station projects to LED screens

between workstations. Blue Lab is only available Mon, Weds, Fri only.























SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2016-17-013
Business Name: Blue Bear School of Music
Business Address: 2 Marina Blvd., Building D
District: District 2
Applicant: Alycia Moore, Manager of Individual Giving
Nomination Date: August 30, 2016
Nominated By: Supervisor Mark Farrell

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

2403 Ocean Avenue from 1971-1978 (7 years)
2 Marina Blvd., Building D from 1978-Present (38 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program
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Blue Bear School of Music
Historical Narrative

Criterion 1

a. Short history of the business from the date the business opened in San Francisco to the
present day, including the ownership history.

Blue Bear School of Music, a nonprofit organization, was founded as "Blue Bear Waltzes School
of Genuine Music" in the summer of 1972 by a rock band called "Wolfgang & Strauss" —
"Wolfgang" was a dog; "Strauss" were two brothers in the band. When naming the school, the
brothers Strauss whimsically recalled Johann Strauss's "Blue Danube Waltz," substituting the
Bear River for the Danube, and the rest is history.

In 1978, operations moved from the original storefront on Ocean Avenue to Fort Mason Center,
where Blue Bear has thrived and evolved to its current state of more than 850 music-loving
students per quarter.

b. Description of any circumstances that required the business to cease operations in San
Francisco for more than six months.

We have not ceased operations at any point since we were founded. We moved locations in
1978 when Fort Mason Center opened and have been here ever since.

c. Description of the ownership history when the business ownership is not the original owner or
a family owned business.

We are a 501(c)(3) nonprofit organization and not owned by any private entities.

For a period in the mid-1970s, when the founding members moved on, Blue Bear was run by a
co-operative of teachers and students.

Blue Bear's current Board of Trustees and Staff includes former "Wolfgang & Strauss" members
Dr. Steve Savage (Executive Director) and Richard Strauss along with Electric Orchestra & Folk
Chorus (and Blue Bear Association) members Bonnie Hayes and Carol Snow. Day-to-day
operations are under the direction of Dennis Criteser, a former student who has been
associated with the school for 35+ years.

Criterion 2

a. Description of the business’s contribution to the history and/or identity of the neighborhood,
community or San Francisco.

We have significant historical value to San Francisco, and the breadth of our programming is
extensive. Not only do we operate at our main location at Fort Mason, we offer community
programs throughout San Francisco (See Exhibit A). This includes grant and individual funded
programs that teach underprivileged children in community centers and schools. These don't
cost the students anything, and is representative of our overall philosophy of "offering free or
affordable music education to all."



b. How the business is associated with significant events in the neighborhood, the City, or the
business industry.

We are very well known in the San Francisco community as being the Original School of Rock
and Roll. We have helped over 35,000 students learn the joys of playing music at our Fort
Mason Campus alone. For our community programs, we help over 500 students annually at our
various locations.

c. Significant or historical people with whom the business is associated.

Some of our famous students include Anion Salazar from Third Eye Blind, Gina Graziano who is
now affiliated with DIS/ Twin Records, and Howard Wiley who has performed at the San
Francisco Jazz Festival and has won a Grammy for one of his albums. (Exhibit D)

d. How the business demonstrates its commitment to the community.

Our scholarship and sliding scale programs are some that we are most proud of. Each year,
depending on amount of funding we have, we give scholarships to our neediest students. This
year, it has been two teenagers who both love singing, songwriting, piano, and guitar. We've
gotten them to perform at venues with us, including at larger venues like The Fillmore. We are
incredibly proud of them and all that they've accomplished — please see the attached photos of
them rockin' out! (Exhibits E + F).

In addition, we have 22 offsite programs (and growing!). They range from semester to semester.
We offer needs based curriculum to students of need in underserved neighborhoods like the
Tenderloin and Bayview communities. For example, at our Bayview YMCA location, we have a
digital audio studio where we work with students from the community and teaching them how to
use Ableton and make mix tapes of their work (Exhibit B) Another example is at our Tenderloin
Community Center location where we teach a group of 10-15 students at the center to play any
instrument they'd like to learn. Before the holidays, they perform at a Christmas party for Up on
Top and showcase their newly learned skills (Exhibit C).

f. A description of the community the business serves.

Our community is very San Franciscan — diverse and unique. At our Fort Mason Campus, we
offer many different programs. They range from classes for toddlers (ages 6 months to 5 years),
Teenage Band Workshops (12-18 years old), Teen Private Lessons, Adult Band Workshops,
Adult Group Classes, Adult Private Lessons, and more. Each semester, we try to offer new and
innovative programming to meet the needs of our students. We offer a variety of instruments ---
from singing to ukulele with everything in between. We are an asset to the Marina Community
and are a staple business located here.

g. How the business is associated with a culturally significant building/structure/site/ object/or
interior.

Our Fort Mason location is an icon in the Marina neighborhood. The inside of the school has not
changed significantly since the day we moved in. The interior of the school today looks much
the same as it does in photographs from the late 1970s.



h. How the community would be diminished if the business were to be sold, relocated, shut
down, etc.

If Blue Bear were to shut down, San Francisco would lose a valued institution that has helped
countless students pursue their passions of playing music. Our mission statement is "Playing
Music Changes Lives" — and in our 45 year history, we have succeeded in this mission.

Criterion 3

a. Description of the business and the essential features that define its character.

Blue Bear is the original school of Rock and Roll. We have maintained that character by offering
musical instruction that is free, or very affordable, for almost 45 years to the San Francisco
community. In addition, the people we hire to teach are local musicians themselves. Many of
them perform outside of Blue Bear, and pursue their own musical endeavors in their spare time.
This tradition dates back to when we first opened in 1972, in which we wanted to give refuge to
teachers as a side source of income while they pursued their own careers.

b. How the business demonstrates a commitment to maintaining the historical traditions that
define the business, and which of these traditions should not be changed in order to retain the
businesses historical character? (e.g., business model, goods and services, craft, culinary, or
art forms).

While we have expanded our offerings since 1972 to include pop and other genres, our main
focus is still rock and roll. Each semester, we offer new opportunities to learn something
different --- from your shower singers to your semi-professionals. We are proud of our Rock and
Roll history and plan on maintaining our school to continue this tradition.









EXHIBIT A
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Text Box
Students performing with headliner Allen Stone at the recent annual Spring Benefit at The Fillmore



EXHIBIT B







EXHIBIT C







EXHIBIT D





EXHIBIT E
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Zach pictured playing guitar at the Blue Bear School of Music benefit on September 6, 2016



EXHIBIT F
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Charlotte singing at the Blue Bear School of Music benefit on September 6, 2016



MISCELLANEOUS PHOTOGRAPHS,

EPHEMERA AND MEMORABILIA
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Current exterior photograph
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Office front door, inside 2 Marina Blvd.
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Old posters on the wall near the reception desk.
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Directional signage
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Text Box
Photographs of the organization's founders
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Text Box
Photograph from 1980 after the organization's move to Fort Mason
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Text Box
In-house produced document about scholarship students in 1988
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Text Box
Photograph of staff and students in 1972 in front of the Ocean Avenue campus
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Little Bears (Fort Mason) classes for 6 months - 5 years, 2016
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Text Box
Adult classes at Fort Mason, 2016
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Bo’s Flower Shop
Historical Narrative

Criterion 1

a. Provide a short history of the business from the date the business opened in San
Francisco to the present day, including the ownership history.

I opened Bo’s Flowers Stand on September 15, 1986.

I was born and raised in Gdansk, Poland, the birthplace of "Solidarnosc" – a
trade union that fought for workers' rights and social reform in opposition of Poland's
communist party. The Solidarnosc leader, Lech Walesa, was living right in my
neighborhood.

In 1984 at age of 24, I came to the United Stated with my 3-year old son to join
my husband who left Poland three years earlier seeking a better life for our family.
Polish immigration laws at the time were strict and did not allow me to even visit my
husband as a form of punishment for fleeing Poland, leaving us separated for over 3
years. Finally in August of 1984, I was granted permission by the immigration
department to travel to the USA, which reunited our family. A year later, we had a
second son who was born in Berkeley, CA.

Raising two young children far away from my family, especially my mother, was
very difficult, but we had each other and were very happy living in small apartment on
one income. Eventually a passion for flowers sparked the idea for opening up a florist
business.

On the day of my grand opening, I made sure the shop's atmosphere was happy,
fragrant, and full of color. However on the inside I was quite nervous and scared about
how it would all turn out. Little by little my flower shop bloomed and lit up the corner of
Market Street and Van Ness Avenue with vibrant and colorful arrangements. More and
more people began noticing the new addition to the city. I was attracted to the business
like a magnet, and it quickly became my "baby."

b. Describe any circumstances that required the business to cease operations in San
Francisco for more than six months?

Bo’s Flowers has been operating out of its 1520 Market Street location for 30
years. Currently, there are no plans to cease business operations, as business has
been steady and there is no reason to change the location.

However, the lot that Bo’s Flowers is located on is slated to become the One Oak
development with 258 dwelling units and ground floor retail. The space where the stand
is located will be fully occupied by this development and will thus be displaced. Due to
the dramatically rising commercial rent situation in San Francisco, Bo’s Flowers



ultimately would need relocation assistance through the Legacy Business Fund in order
to sustain operations at a location with higher rent. A concession could also be made
with the developer to provide a small space for Bo’s Flowers to operate out of within the
new development.

Criterion 2

a. Describe the business’s contribution to the history and/or identity of the
neighborhood, community or San Francisco.

The City of San Francisco has long been known for its dedication and support of
its LGTBQ community. As a result, members of this community have found safe haven
in the City. However, the AIDS epidemic in the 1980s and 90s hit this community
particularly hard, and various social services institutions were created in order to
provide aid and assistance to people living with HIV and AIDS.

Bo’s Flowers is located near the epicenter of this epidemic, and thus was
surrounded with social services catering to vulnerable communities. Two local
organizations at 1540 Market Street were the Shanti Project and the Native American
AIDS Project. Weekly, Bo’s Flowers would donate excess flowers to the organizations
and the people living with this disease that frequented these institutions, becoming a
central partner to the neighborhood and providing hope to those living with HIV and
AIDS.

b. Is the business (or has been) associated with significant events in the neighborhood,
the City, or the business industry?

Due to its proximity to San Francisco City Hall, Bo’s Flowers Stand was part of
the history of same-sex marriage in the United States.

Same-sex weddings took place in San Francisco between February 12 and
March 11, 2004, after San Francisco Mayor Gavin Newsom directed the city-county
clerk to issue marriage licenses to same-sex couples. Customers from all over the world
telephoned flower shops to order flowers and have red roses delivered to City Hall
where same sex couples were standing in long lines at the Clerk’s Office for marriage
licenses. During that time, Bo’s Flowers Stand made many deliveries and donated many
red roses to same-sex couples.

The San Francisco Gay Pride Parade also takes place right in the neighborhood,
with Market Street as the main parade route. Many attendees from the neighboring
Castro District would often pass by the stand. Bo Flower’s would hand out small
rainbow flower arrangements and single flowers to passersby participating in the event
to encourage their celebrating.

c. Has the business ever been referenced in an historical context? Such as in a
business trade publication, media, historical documents?



Bo’s Flowers has been located in the Civic Center/Van Ness neighborhood for
thirty years and has frequently had to deal with the local homeless population as well as
drug dealers frequenting the area. The San Francisco Chronicle published a series of
news articles under the SF Homeless Project featuring local business owners across
the City. Bozena Idzkowski and Bo’s Flowers were frequently featured as a local
business for which homelessness is a particular issue. Drugs and alcohol were and
continue to be an issue in this neighborhood however, Bo’s Flowers has been able to
persevere.

d. Is the business associated with a significant or historical person?

During the filming of the movie Milk, on Valentine’s Day, actor Sean Penn himself
stopped at the stand with an assistant to pick up flowers for the set. Cybill Shepherd has
also been a customer of Bo’s Flowers and has had them delivered to the Westin St.
Francis Hotel.

e. How does the business demonstrate its commitment to the community?

What Bozena loves most about the business is the interaction with customers.
Bo’s Flowers makes sure to do everything possible to meet their expectations. While
shopping, people often open up and share stories about their lives – happy, sad and
everything in between. Each morning Bozena goes to work with new energy and
creative ideas inspired by her customers. The shop has become part of the community
for people who live or work in the area, and she is happy to be part of it.

Along with the rest of the community, Bo’s Flowers is an active member in
maintaining her piece of Market Street. By donating flowers to local organizations
helping people suffering with HIV and AIDS, to keeping the sidewalks free of garbage,
needles, and other obstacles for passersby, Bo’s Flowers keeps a healthy business
atmosphere on Market Street. Bo’s Flowers also serves many different groups of people
in the neighborhood from City Hall employees and SFMTA workers. As a heavily civic-
oriented neighborhood, Bo’s Flowers serves those who help serve the entire City of San
Francisco.

f. Provide a description of the community the business serves.

The Civic Center/Van Ness community is largely made up of City employees with
various offices and agencies located in the area. Being located so close to the BART
and MUNI Van Ness Stations, Bo’s Flowers serves many people that commute into and
out of the area daily. The Twitter, Uber, and Square offices are also located in the area
and have patronized Bo’s Flowers as well. Bo’s Flowers is a neighborhood-serving
business in a neighborhood that is largely made up of other businesses. This is a
unique business that can capitalize on the number of people traveling into the area
every day and provide them with a unique service. The business is truly an asset to the
corner, Market Street, and Civic Center.



g. How would the community be diminished if the business were to be sold, relocated,
shut down, etc.?

Bo’s Flowers currently activates what is otherwise a parking lot on a heavily
trafficked strip of Market Street. The current plans for development at One Oak do not
provide for any activation of this area for commercial and retail businesses. The loss of
a neighborhood asset such as Bo’s Flowers without any retail in its place will take away
from the character of the neighborhood and a shop patronized by many employees of
the City. Though housing is desirable as well given the current shortage in San
Francisco, a small concession could be made to keep a flower stand that has operated
at this location for over 30 years.

Criterion 3

a. Describe the business and the essential features that define its character.

Bo’s Flowers is a small red stand located on the edge of a parking lot facing
Market Street in Civic Center. The stand is made of wood and resembles a small kiosk,
which is otherwise surrounded by high rises and government federal-style buildings.
The stand almost appears as if it is a remnant of a building that existed long ago in the
area and has survived the test of time. It also resembles many of similar flower stand
businesses that existed in the 1970s and 80s around the time the stand opened.

The shop is unique in that it is one of greenest flower shops in the city. During its
entire 30 years at this location, it has never had access to electricity and running water.
The stand currently operates during daylight hours and water is brought from offsite. In
addition, all waste and scraps are composted every day. Upgrades from a new structure
would be able to add access to electricity and water and increase capacity for the
business.

The only technology at the stand is a landline phone and, in recent years, a
mobile phone for processing online orders.

b. How does the business demonstrate a commitment to maintaining the historical
traditions that define the business, and which of these traditions should not be changed
in order to retain the businesses historical character? (e.g., business model, goods and
services, craft, culinary, or art forms)

As with same sex marriage and gentrification changes seen over the years, Bo’s
Flowers too has seen changes and is very different from what it was in 1986 when it first
opened. Most of the orders today are online credit card orders. These days, grocery
stores, drug stores, and corner stores are selling flowers serving to increase competition
however, Bo’s Flowers still has loyal customers who like to come in and support smaller
"mom and pop" type stores, who are greatly appreciated. However, it's become
increasingly more difficult to compete.



c. How has the business demonstrated a commitment to maintaining the special
physical features that define the business? Describe any special exterior and interior
physical characteristics of the space occupied by the business (e.g. signage, murals,
architectural details, neon signs, etc.).Does the building occupied by the business relate
to the immediate neighborhood?

San Francisco is rapidly changing. Long-time natives are being forced to leave
the city due to the increased cost of living as a result of a booming economy. This has
contributed to a change in the culture of the city. San Francisco has always been a
transient city, but transient by choice and not by necessity due to gentrification. Bo’s
Flowers has seen first-hand how much hardship this trend has caused for my long-time
customers. Bo’s may be affected by the booming economy, too, if the parcel adjacent to
the flower stand is developed.

Should the proposed development at One Oak go as planned, the space where
the flower stand is located will no longer exist. Therefore, the business will either need
to relocate to a new space and likely face a dramatic increase in rent, or close. In order
to mitigate this issue, the Legacy Business Fund may be able to offset the increase in
rent, or a concession may be made with the developer to provide a space for Bo’s
Flowers to continue to operate.

If both are achieved, then Bo’s Flowers will be able to remain in a new and
upgraded location, which can help to increase business while keeping a neighborhood
mainstay in its home of over 30 years. Along with this, 258 new units of much needed
housing will be built as well, combining the new and the old of San Francisco.
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City Hall  1 Dr. Carlton B. Goodlett Place  Room 244  San Francisco, California 94102-4689  (415) 554-6968 

Fax (415) 554-6909  TDD/TTY (415) 554-5227  E-mail: Scott.Wiener@sfgov.org  

Member, Board of Supervisors 
District 8 

 

City and County of San Francisco 

 

 
SCOTT WIENER 

威善高 
 

 
June 29, 2016 
 
Re: Nomination of Café du Nord to the Legacy Business Registry 
 
Dear Director Regina Dick Endrizzi: 
 
I’m writing to nominate Café du Nord for the Legacy Business Registry. Café du Nord has been 
serving San Francisco (almost) continuously since 1907. Reopened after restoration in the 
summer of 2015, it is once again providing San Franciscans with good food, good drink and 
good times. 
 
Café du Nord is a longtime local treasure, and would benefit greatly from being a part of San 
Francisco’s Legacy Business Registry. I thank you for your consideration. 
 
Sincerely, 

 
 
Scott Wiener 
Member, San Francisco Board of Supervisors 
 
 
 
 
 
 
 
 



Legacy Business Registry Application 

V.5- 6/17/2016

Section One:
Business / Applicant Information.   Provide the following information: 

• The name, mailing address, and other contact information of the business;

• The name of the person who owns the business.  For businesses with multiple owners, identify the person(s)
with the highest ownership stake in the business;

• The name, title, and contact information of the applicant;

• The business’s San Francisco Business Account Number and entity number with the Secretary of State, if
applicable.

NAME OF BUSINESS: 

BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business) 

CURRENT BUSINESS  ADDRESS: TELEPHONE: 

( ) 

EMAIL: 

WEBSITE:   FACEBOOK PAGE: YELP PAGE 

APPLICANT’S NAME 

� Same as Business
APPLICANT’S TITLE 

APPLICANT’S ADDRESS: TELEPHONE: 

( ) 

EMAIL: 

SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable): 

OFFICIAL USE: Completed by OSB Staff
NAME OF NOMINATOR: DATE OF NOMINATION: 

3

NTRI II/UMV dba Cafe du Nord

Enrique Landa, Dylan MacNiven, David White, David Steele, Thomas McNaughton

2170 Market Street 
San Francisco, CA 94114

(415) 471-2977

cafedunord.com

Enrique Landa

Partner

415 713 36992174 Market Street Box E
San Francisco, CA 94114

5@mac5.com

1008600 46-5365980



Legacy Business Registry Application 

V.5- 6/17/2016

Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at 
the original location.  Check the box indicating whether the original location of the business in San Francisco is the 
founding location of the business.  If the business moved from its original location and has had additional addresses in 
San Francisco, identify all other addresses and the dates of operation at each address.  For businesses with more than 
one location, list the additional locations in section three of the narrative. 

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS 

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS?  DATES OF OPERATION AT THIS LOCATON 

�  No  �  Yes 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

2170 Market Street 94114 January 17, 1908

1908 to Present



Legacy Business Registry Application 

V.5- 6/17/2016

Section Three:
Disclosure Statement. 
San Francisco Taxes, Business Registration, Licenses, Labor Laws and Public 
Information Release. 
This section is verification that all San Francisco taxes, business registration, and licenses are 
current and complete, and there are no current violations of San Francisco labor laws. This 
information will be verified and a business deemed not current in with all San Francisco taxes, 
business registration, and licenses, or has current violations of San Francisco labor laws, will not 
be eligible to apply for the Business Assistance Grant.  

In addition, we are required to inform you that all information provided in the application will become 
subject to disclosure under the California Public Records Act.   

Please read the following statements and check each to indicate that you agree with the 
statement. Then sign below in the space provided.   

� I am authorized to submit this application on behalf of the business. 

� I attest that the business is current on all of its San Francisco tax obligations. 

� I attest that the business’s business registration and any applicable regulatory license(s) 
are current. 

� I attest that the Office of Labor Standards and Enforcement (OLSE) has not determined 
that the business is currently in violation of any of the City’s labor laws, and that the 
business does not owe any outstanding penalties or payments ordered by the OLSE. 

� I understand that documents submitted with this application may be made available to the 
public for inspection and copying pursuant to the California Public Records Act and San 
Francisco Sunshine Ordinance. 

� I hereby acknowledge and authorize that all photographs and images submitted as part of 
the application may be used by the City without compensation. 

� I understand that the Small Business Commission may revoke the placement of the 
business on the Registry if it finds that the business no longer qualifies, and that placement 
on the Registry does not entitle the business to a grant of City funds. 

Name (Print): Date: Signature: 

Enrique Landa 06/30/16



Café du Nord Legacy Business Registry Application 
Section 4 Written Historical Narrative. 

 
CRITERION 1 

 
A. Provide a short history of the business from the date the business opened in San 

Francisco to the present day, including the ownership history. For businesses with 
multiple locations, include the history of the original location in San Francisco 
(including whether it was the business's founding and or headquartered location) 
and the opening dates and locations of all other locations.  

 

The Café du Nord, 2170 Market Street, was opened in 1908 in the newly completed Swedish 
American Hall, a building built and owned to this day by the Swedish Society of San Francisco. 
The building on Market Street replaced the Swedish Society’s former home that was lost in the 
1906 Earthquake and Fire.  The new building was designed with commercial spaces on the 
ground floor and in the basement to provide income for the maintenance of the Hall.  

The Café du Nord was the first and only tenant of the basement commercial space and opened 
soon after the building was dedicated in January of 1908. The first operator was Thomas Hain, a 
Duboce Triangle resident and saloon keeper, who opened the space as a “first class saloon and 
billiards” (we have a copy of the original letter of intent to lease the space and have included it 
with our packet.). Over the years there have been modifications on the saloon theme, but in 
its108 year history it has always been a neighborhood bar in San Francisco and operated at 2170 
Market Street.  

Known Operators: 1908 – 1910 Thomas Hain 1910 to 1920 Swedish American Mercantile 
Company 1920 – 1933 (Prohibition) Transitioned to a restaurant and bar, Scandinavian in theme, 
operator unknown. After 1956: Café du Nord became a Basque restaurant and bar. 1991: John 
Varnedoe became the operator and Café du Nord became a bar and restaurant with Jazz 1995: 
Cindy Kahl continued evolution to live music with more jazz 2001: Guy Carson buys Café du 
Nord and makes an indie music venue with bar and restaurant, 2013:  Dylan MacNiven and 
Enrique Landa buy Café du Nord and partner with NeTimeas restaurant group to reopen Café du 
Nord as a bar and restaurant.  

 
B.  Is the business a family-owned business? If so, give the generational history of the 

business.  
 
No Café du Nord is not a family owned business.  
 
 

C.  Describe the ownership history when the business ownership is not the original 
owner or a family-owned business. 
 



I have described the ownership as best as possible above. Records of the Swedish Society 
continuously show the Café du Nord as the tenant, but not always the specific owner/operator of 
the business.  
 
 

D. Note any other special features of the business location, such as, if the property 
associated with the business is listed on a local, state, or federal historic resources 
registry.  

The Café du Nord is located within the historic Swedish American Hall which was recognized as 
Landmark #267 by the City and County of San Francisco in the spring of 2015. The building was 
designed by famed local architect of Swedish decent, August Nordin, who designed more than 
200 buildings in San Francisco. The building which is one of his masterpieces is incredibly well 
preserved, and features a blend of Scandinavian and Arts and Crafts influences. It is also an 
excellent example of the architecture of the time. 

The façade is largely unchanged from 1908 and has continuously featured a sign for Café du 
Nord. Sometime in the 30s a neon sign pointing down to the Café du Nord was added and 
remains today, having been recently restored. Within the space many of the original features 
including the back bar, much of the bar and its features, the wood wainscoting, and other 
architectural features remain and were restored in 2015.  An image of the building in 1909 with 
the Café du Nord sign is provided with this application as well as a modern image of the façade 
today.  

The building is eligible for the National Register of Historic Places, a designation that is 
currently being sought.  

CRITERION 2 

A. Describe the business's contribution to the history and/or identity of the 
neighborhood, community or San Francisco. 

The Café du Nord is located in the historic Swedish American Hall, which was built and for 
decades served as the center of Scandinavian life when the Duboce Triangle neighborhood was a 
mostly Nordic Neighborhood. Within the Swedish American Hall, a myriad of fraternal 
organizations and clubs met and hosted events. Many of those groups continue to meet at the 
Swedish American Hall and at the Café du Nord.  

Because it has operated continuously since 1908 in the same location, the bar is engrained in the 
history of Duboce Triangle and the Upper Market Neighborhood. 

B. Is the business (or has been) associated with significant events in the neighborhood, 
the city, or the business industry 

The Café du Nord is one of the oldest, continuously operating, bars in San Francisco and one of 
the few that survived prohibition.  



For the Pan Pacific Exhibition in 1915, the building served as the home of the Swedish 
Organizing Committee for the fair. A picture of fair attendees in costume on their way to the fair 
is included in the packet. 

The building and the Café du Nord served a similar role for the Golden Gate International 
Exposition of 1939. The Swedish Society has all of the records of the Swedish Organizing 
Committee in its archive. 

 

C. Has the business ever been referenced in an historical context? Such as in a business 
trade publication, media, or historical documents?  
 

When the cornerstone of the Swedish American Hall was laid on July 27, 1907, it was covered in 
the San Francisco Chronicle the following day.  Since then the building and the Café du Nord 
have received regular press coverage in the Chornicle and Vestkusten, the Swedish Newspaper of 
West Coast of the United States. 

The Café du Nord was included in JK Dineen’s 2015 book on the legacy bars of San Francisco.  

When the building was landmarked and the Café du Nord was reopened after a renovation, it 
received substantial news coverage. Two representative articles have been included with packet.  

 
D.  Is the business associated with a significant or historical person?  

Because the building is within the Swedish American Hall, the Café du Nord is associated with 
the Swedish Society of San Francisco one of San Francisco’s oldest fraternal organizations, 
having been founded in 1865. 

E. How does the business demonstrate its commitment to the community?  

Besides charitable donations from our organization and hosting a wide array of events for non-
profits and Swedish Cultural organizations, we have sought to partner with organizations to 
create events and programing for the community.  

This year we have teamed up with La Cocina to host “Voices from the Kitchen” a lecture series 
focused on the food industry and the challenges faced by those that work in the industry. We 
have increasingly worked with San Francisco Heritage, hosting their lectures and other events to 
foment the preservation of historic businesses and buildings like ours. 

 
F. Provide a description of the community the business serves.  



The Café du Nord is one of the oldest, if not the oldest, bars in Upper Market and for more than a 
century it has served the communities of Duboce Triangle, Eureka Valley, and the Castro, but 
also draws a city wide audience for the various musical and cultural programs we host.  

We also serve the Swedish and Scandinavian communities for various events and special 
occasions.   

 

G. Is the business associated with a culturally significant building, structure, site, 
object, interior. 

The Café du Nord is intrinsically linked with the Swedish American Hall, serving as the sole 
tenant of basement for the past 108 years. 

The original interior of the Café du Nord has been incredibly well preserved and was recently 
restored. The current owners of the business worked with the historic preservation division of the 
Planning Department with the restoration of the interior of the Café du Nord. With their help, the 
interior was restored and returned as much as possible to the original state.   

The major interior original features of the bar that remain today are the stained wood boxed 
beam ceiling, the wainscoting and the bars. The back bar from 1908 was restored and remains in 
place, largely as it did when the bar opened. The original wainscoting of the bar was all restored 
and preserved and is painted in its original color which was discovered during the renovation. 
The front bar was restored with the original brass railings and copper kick plates remaining in 
place.  

As a part of the 18-month renovation, the interior of the Café du Nord was included in the 
landmark designation of the Swedish American Hall which now protects it.  

 

 
H.  How would the community be diminished if the business were to be sold, relocated, 

shut down, etc.?  

The Café du Nord sustains the Swedish American Hall and allows for the historic building to 
operate and be maintained. Losing the bar, would risk the financial stability of this landmark 
building.  

Moreover, closing one of San Francisco’s oldest bars and restaurants would be a loss, so much of 
Upper Market is so new and we are one of the few businesses established as the neighborhood 
was being built. In a city where everything is changing so quickly, we need to keep things that 
have endured for decades. 

There is also something special about bars that survived prohibition.  



 

CRITERION 3  

A. Describe the business and the essential features that define its character.  

Café du Nord is recognized by its 1930s era art deco neon sign that has alerts passers-by to its 
presence in the Swedish American Hall. Descending down the stairs from Market Street, one is 
immediately immersed in the history of the Café du Nord. A large painting of legendary tenor, 
Enrico Carouso’s, mistress looks down at you as you enter. Arriving at the bottom, one 
immediately notices a fifty-five foot long bar of dark mahogany and bright metal. Sitting at the 
bar one notices a very ornamental back bar on which bottles of various spirits sit and have sat for 
more than 100 years. The room is surrounded by teal wainscoting and wallpaper from its opening 
era. The dimly lit room provides a small and large groups a space for conversation and cocktails 
largely the same as it did when it opened in 1908.  

 
B. How does the business demonstrate a commitment to maintaining the historical 

traditions that define the business, and which of these traditions should not be 
changed in order to retain the businesses historical character? (e.g., business 
model, goods and services, craft, culinary, or art forms)  

When the Café du Nord was up for sale in 2013, there were various users that wanted to use the 
space for something different than a bar. The current owners, Dylan MacNiven and Enrique 
Landa, bought the business to ensure that one of San Francisco’s oldest bars continued in place 
and in operation. That commitment is demonstrated by the substantial investment in the 
restoration of the space and a new business structure to ensure Café du Nord remains a bar for 
decades to come. 

When the business reopened the Café du Nord featured cocktails from each era of its operation, 
including typical cocktails that would have been served in 1908.  

Besides our cocktail program, we regularly host organizations that have made their home in the 
Swedish American Hall since it was opened. These Swedish and Scandinavian fraternal 
organizations are an integral part of the bar and San Francisco’s history. 

 

C. How has the business demonstrated a commitment to maintaining the special 
physical features that define the business? Describe any special exterior and 
interior physical characteristics of the space occupied by the business (e.g. 
signage, murals, architectural details, neon signs, etc.).  



The Café du Nord has a commitment to maintain the interior of the business which provides 
most of its character. During the restoration and renovation, the ownership spent considerable 
time and resources restoring and maintaining the historic interior of the Café du Nord. That 
commitment extended to including the interior in the landmark designation of the building to 
ensure that it would be preserved for future generations. 

The renovation included the neon sign of the Café du Nord which dates from the 1930s. The 
large red neon arrow points down to the Café du Nord below. 

 
D. When the current ownership is not the original owner and has owned the 

business for less than 30 years; the applicant will need to provide documentation 
that demonstrates the current owner has maintained the physical features or 
traditions that define the business, including craft, culinary, or art forms.  

The landmark designation case report from November 2014 that confirms our ownership’s 
preservation and maintenance of the Café du Nord as a bar within a historic building.  
The case report can be found online here 
 
http://commissions.sfplanning.org/hpcpackets/2011.0910L.pdf 
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Application No.: LBR-2015-16-014
Business Name: Caffe Trieste
Business Address: 601 Vallejo Street
District: District 3
Applicant: Adrienne Giotta and Ida Zoubi, Majority Shareholders
Nomination Date: March 14, 2016
Nominated By: Supervisor Aaron Peskin

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet









1

Caffe Trieste
Historical Narrative

Criterion 1

a. Short history of the business from the date the business opened in San Francisco to the
present day, including the ownership history.

Caffe Trieste has been continually serving Italian-style espresso beverages and assorted
traditional snacks and desserts since 1956 (60 years). The historic business, located at 601
Vallejo Street in North Beach, is believed to be the West Coast's first European-style coffee
house.

Caffe Trieste was founded by Giovanni Giotta (aka "Papa Gianni"), who emigrated to the United
States from the small fishing town of Rovigno D'Istria, Italy (now part of Croatia). Missing the
espresso houses of Trieste, Italy, Giotta opened his own coffee house. Caffe Trieste has become
famous across the world for its combination of essences: Old Italy, Bohemian poets, art and
music, and excellent espresso.

The unique pairing of Caffe Trieste’s impeccable quality coffee and excellent music has made
our coffee houses comfortable dens for artists of all types. Caffe Trieste provides indoor and
outdoor seating and a retail annex for coffee beans from our family roasting facility and gift
sales. It also serves as a venue for original live concerts and performances, from the traditional
family Saturday opera series to local entertainers playing original music and old-world Italian
favorites.

Naturally, anything great cannot stay confined for very long. Demand from other coffee houses
and restaurants, as well as from patrons of Caffe Trieste, soon made it necessary to open a
retail/wholesale outlet and a second coffee house. The retail store adjacent to the coffee house
opened in 1972, offering traditional glassware, gifts, and Italian candies in our original location
in North Beach. Then, in 1976, Caffè Trieste began roasting coffee sold out of its same annex.

In 1978, Trieste introduced its Sausalito coffee house, which was sold in 2002. Other licensees
of the family program include our Monterey coffee house, which opened in 2011; our Berkeley
location developed in 2005; and our Oakland location in 2009. We adhere to the philosophy of
a family business expanding its unique offerings while adhering to local and family customs.

b. Generational history of the business.

The business has been built on two key legs: family and community. Caffe Trieste contributes a
sense of tradition and family to the neighborhood insofar as it has been continually owned and
operated by three generations of a very close-knit Italian-American family. Everything from the
level of service at the counter (knowing customers’ names and preferences) to the décor (which
somewhat resembles the cozy living room of an Italian grandmother) suggests that family is the
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heart of the coffee house. An extension of this concept of family is the sense of community.
Caffe Trieste offers people – from law enforcement and firefighters to artists and “beatnik”-era
remnants, politicians, tourists, and characters of notoriety – a place to begin their day, relax or
conduct business.

Giovanni Giotta has much to be proud of: his children – Gianfranco, Sonia and Fabio – and most
of all his granddaughter Ida, are helping to maintain the tradition of fine coffee making.

c. Other special features of the business location.

The physical building itself occupies the southwest corner of Vallejo Street and Grant Avenue in
North Beach and, as such, enjoys significant visibility in the main commercial sector of the
neighborhood. Easily approached from either street and across from the Church of St. Francis, it
serves as a crossroads for the neighborhood. The building itself has not much changed its
aesthetic concept of simple Italian colors (red, green, white) in its exterior paint and signage
since its opening 60 years ago, reinforcing this corner as a sort of keystone of historic “Little
Italy.”

Criterion 2

a. The business’s contribution to the history and/or identity of the neighborhood, community or
San Francisco.

Family owned and operated since 1956, Caffe Trieste is an historic coffee house featuring art,
music, literature and superb coffee roasted daily in San Francisco. We pride ourselves in serving
authentic Italian espresso, cappuccino’s and other specialty coffees. We also offer a great
selection of Italian style pastries, sandwiches, pizza and desserts.

Caffe Trieste has served as a gathering place for many poets, politicians, celebrities, locals and
tourists from around the world. It is also known as the living room for many neighbors. In the
1960s many Bohemian poets gathered at Caffe Trieste to write and read poems and drink
coffee where they were always welcomed. To this day, many poets still gather and share poems
at the coffee house.

b. The business’ association with significant events in the neighborhood, the City, and the
business industry.

Established in 1971, the Caffe Trieste Saturday Concert has been the longest running musical
show in San Francisco. All five members of the Giotta family (Papa Gianni, Mamma Ida,
Gianfranco, Sonia and Fabio) have been performing on stage since 1953; they have performed
with and for many celebrities like Luciano Pavarotti, The Drifters, Frankie Laine, Claudio Villa
and Domenico “Volare” Modugno, to name a few… in front of thousands of local, national and
international audiences.
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c. How the business has been referenced in an historical context, such as in business trade
publications, media and historical documents.

Caffe Trieste has been the subject of many articles, news stories and documentaries across the
globe. There is even a book called “Old Italy” Written by Andy Kaufman in 1988 about the
coffee house. Major features such as Tim Burton's Big Eyes (2013) have been filmed here, while
the film scripts such as Francis Ford Coppola's The Godfather were written in the back of the
coffee shop. Thousands of poems and performances later, it would be difficult to adequately
assess the role the business has played and continues to play in the living arts.

d. How the business associated with significant and/or historical people.

Over a half a century ago, Giovanni Giotta brought his family to America. They found a new
world where hard work and prudent decisions still spelled success. Settling in California, he
soon opened Caffe Trieste in San Francisco’s North Beach. A reputation for “…some of the best
coffees in the city” soon followed. Giotta’s “old world” techniques proved essential in securing
this reputation, as did the distinction of being called “the Espresso Pioneer of the West Coast.”

When asked how he does it, Giotta would say, “No big deal. Buy the best beans, roast them
yourself, and brew each cup like it’s for you.” Sure, there’s technology involved – the best
people-controlled technology – but that only makes the coffee “good.” The hands and heart of
Giovanni Giotta has made it great. In Rovigno and Trieste, residents still talk about the Giotta
family in America as a story of a successful family of Italian immigrants who were able to
achieve the American dream.

The walls of Caffe Trieste are adorned with pictures of famous celebrities who have visited over
the years including Luciano Pavarotti, Francis Ford Coppola, Paul Kantner, Gianni Morandi,
Domenico Modugno, Paul Kantner (Jefferson Airplane), Rob Schneider, Adam Sandler, Nicolas
Cage, Mark Ruffalo and many more.

Caffe Trieste has served as comfortable respite for actors such as Michael Douglas, Tim Burton,
Andy Garcia and Cameron Diaz. It has been a movie set for many feature films and television
shows such as “40 Days and 40 Nights,” “Big Eyes,” “Just like Heaven,” and “The Godfather.”
Francis Ford Coppola wrote much of the screenplay for “The Godfather” while sitting at the
back table in the coffee house.

e. A description of the community the business serves. How the business demonstrates its
commitment to the community.

There might be no broader a spectrum of the walks of life than the one served by Caffe Trieste,
yet in its breadth there remains an element of consistency—even reliability.

We have our “morning crowd” who ushers in the day: local business people fueling up over a
quick glance at The Chronicle, but then also early risers able to linger over several cups of
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coffee while engaging in longer looks at the news and local gossip. Local police and firefighters
stop in throughout the day, providing not only a colorful contrast to the business people and
artists, but also old-school style news and tidbits about the neighborhood and its people.

It’s commonly agreed that Caffe Trieste’s social structure is from another era, when
connectivity was a physical rather than an electronic phenomenon, and those yearning for that
lost level of contact come to the coffee house to find it. The community’s social strata are,
therefore, much more difficult to separate or define than in many contemporary, Wi-Fi-driven
cafes (we do have Wi-Fi, and it is used, but it has yet to become a predominant feature). We
also welcome tourists, and those who return to San Francisco often are like adjunct members of
our extended family.

We demonstrate commitment to the community by providing consistent services that can be
relied upon: our menus change very little, and we strive to keep our prices as low and
consistent as possible, with warnings in advance about incremental, inflation-based increases.
We welcome diversity, inclusion and mingling: there is no one defining “target” customer at
Caffe Trieste, and in the spirit of its founder, all members of the community are equally
welcomed, recognized and respected.

We have birthday celebrations and funerary memorials, local musicians’ concerts and annual
events like the SF Firefighters’ Annual Holiday Toy Drive. We host charity drives, feature artist
performances and provide bulletin space for neighborhood activity promotion. Many regulars
have claimed that they come to Caffe Trieste when they want to know what’s happening in a
particular week. We even host fundraisers for local people who have fallen on hard times.

f. How the business is associated with a culturally significant building/structure/site/object/or
interior.

The exterior of Caffe Trieste features a hand-painted window sign in the front window. It was
restored in 2016. There is also a wooden sign hanging at the corner. The sign has the original
espresso machine logo.

The interior of Caffe Trieste houses a mural from 1957 painted by “Max Patrick.” The mural
depicts Rovigno, the city that founder Giovanni Giotta was originally from where he was a
fisherman. This mural is a tribute to him.

Some of the tables in the caffe are covered with colorful mosaic tiles. Founder Giovanni Giotta
created these pieces of art.

There is also a jukebox that offers Italian standards and opera, as well as 60’s local rock music.

g. How the community be diminished if the business were to be sold, relocated, shut down, etc.
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North Beach has enjoyed a considerable period of restrictions on formula retail, enabling
independent merchants to maintain a competitive edge in a difficult retail environment.

The community atmosphere stands to be diminished by any closure or relocation of Caffe
Trieste by losing its aforementioned social center, intellectual and cultural history, and even
more simply put, its inimitable product. The corner of Grant and Vallejo has, in fact, become
quite synonymous with Caffe Trieste itself. While niche coffee is now a popular Bay Area
product, few vendors can offer traditional, old-world or first-generation Italian-roast coffee
with such a storied sense of culture, history, and family. The more technologically advanced
society seems to become, the more people yearn for an authentic, alternative, human
experience. This element has always been and continues to be central to the Trieste
community: firefighters, police, politicians, artists, neighbors, tourists, writers, drifters and the
simply curious have always mingled here. It’s the kind of happy accident that cannot just be re-
designed.

Criterion 3

a. Description of the business and the essential features that define its character.

The walls of Caffe Trieste are completely lined in old Italian family/friends’ photographs that
date from the founder’s time in Trieste, Italy, all the way to the extended family of the present
day, including neighborhood artists and writers (Coppola, Ginsberg, Ferlinghetti, etc.).

The only wall not covered in historic photographs features a large original mural of Old-World
Italy, commissioned by founder Giotta. To this day, it remains the meeting place for local artists
and intellectuals, and because of all these factors has become a highly popular tourist location
as well.

b. How the business demonstrates a commitment to maintaining the historical traditions that
define the business, and which of these traditions should not be changed in order to retain the
businesses historical character.

Music has always been a tradition at Caffe Trieste. Founder Papa Gianni always enjoyed singing
at the Caffe and around the neighborhood. Wife Ida, daughter Sonia, sons Gianfranco and Fabio
also participate in this tradition. This tradition is still alive. Every month, friends and family
gather at the coffee house to play music and sing.

c. How the business demonstrates a commitment to maintaining the special physical features
that define the business. Description of special exterior and interior physical characteristics of
the space occupied by the business (e.g. signage, murals, architectural details, neon signs, etc.).
How the building occupied by the business relates to the immediate neighborhood.

We demonstrate a commitment to the physical features that define our business by adhering to
the original color palette of our design (red, white, green, gold), the original lettering which is
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retouched by hand as needed, a consistent identity system (the logo and signage has changed
very little in 60 years), simple, family-style wooden furniture and mosaic-inlaid tables, modular
furniture for flexible seating arrangements, imported Italian espresso machines, and a familiar,
yet unassuming façade. It is the most traditional and consistent building façade in its vicinity.



The Giotta family preformed for Luciano Pavarotti, San Francisco 1979)



Hand-painted window signage, restored in 2016 by local sign artist Libby.

Corner sign, including the original espresso machine logo.



The interior of the caffe houses a mural from 1957 painted by “Max Patrick “. The mural
depicts Rovigno, the city that founder Giovanni Giotta was originally from where he was a
fisherman. This mural is a tribute to him.

The walls of the Caffe Trieste are adorned with many photos of celebrities who have visited the
coffee house over the years such as Luciano Pavarotti, Francis Ford Coppola, Paul Kantner,
Gianni Morandi and Domenico Modugno.





A jukebox offers Italian standards and opera, as well as 1960s local rock music.

Some of the tables are covered with colorful mosaic tiles. Founder Giovanni Giotta created
these pieces of art.











Lawrence Ferlinghetti, Allen Ginsberg, Jack Hirschman, Bob Kaufman



Photos from the 50th anniversary celebration



Papa Gianni arrives to the 50Th anniversary celebration. August 2006.

Live music for the 50th anniversary celebration)



Caffe Trieste 50th anniversary celebration

Papa Gianni & daughter Sonia, 50th anniversary celebration)



April 1, 2016 marked the 60th Anniversary of the opening of Caffe Trieste. The photo above was
taken on opening day 1956.

Opening day, Papa Gianni with the first customer Mr. Vinella, April 1, 1956







Founder Papa Gianni with Jack Hirschman

























Starbucks Corp. taught a lot of Americans about espresso drinks. But many San

Franciscans learned about the brews earlier at Caffe Trieste in the city's North Beach

neighborhood, where some other lessons were also apparent on a recent Saturday

afternoon.

A crowd of regulars and tourists had turned up to sip cappuccinos and Chianti and hear a

concert by the Trieste's founding family and friends. Four members of the clan took turns

singing, none with more gusto than Giovanni Giotta, the 89-year-old Italian immigrant

who opened the cafe in 1956.

One apparent lesson is that a one-of-a-kind business can endure here, despite the growth

of competing chains. Caffe Trieste is believed to be the West Coast's first European-style

coffee house, a haunt of beatniks and poets and where Francis Ford Coppola famously

toiled on "The Godfather" screenplay.

This copy is for your personal, non-commercial use only. To order presentation-ready copies for distribution to your colleagues, clients or customers visit
http://www.djreprints.com.
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The Giotta family, meanwhile, has learned the kind of growth it wants. The family's next

generation is ready to expand, but not if that means compromising the traditions it

propagated in North Beach.

Besides the original cafe, the Trieste name is now on four other Bay Area hangouts. One

recently opened on Oakland's Piedmont Avenue, along with a cafe in Berkeley, one in San

Jose and another in San Francisco.

The closely held company, Caffe Trieste Inc., licenses its name to others who want to own

such cafes, which share its coffee, menu items and decorative trademarks. Framed

photos of family members, with celebrities such as Bill Cosby and Luciano Pavarotti, are

common features. So is a piano for periodic live music, which includes Italian folk songs,

opera, jazz and old pop songs.

Giovanni Giotta's son Fabio, the company's president and chief executive, expresses no

interest in quickly opening cookie-cutter locations and says growth depends on finding

collaborators who can be creative partners.

"I'm not in a hurry," Mr. Giotta, 47, says. "We have to find the right time and the right

talent so it feels right."

The elder Giotta, widely known as Papa Gianni, hails from near Trieste, Italy. He and his

wife, Ida, who will soon celebrate their 70th wedding anniversary, had a daughter, Sonia

(now the company's chief financial officer), and two sons—Fabio and Gianfranco, who

died in 1999.
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Fabio Giotta was exposed to the business early. Around the age of 4, family lore has it, he

took a cappuccino outside the North Beach cafe and began selling it like a carnival barker

on the sidewalk. He says he began experimenting with roasting coffee in 1971.

The company established strict formulas for selecting and roasting beans, which is now

handled in a warehouse-style headquarters building in the Potrero Hill neighborhood.

While other companies might substitute, say, a Costa Rican bean for a Brazilian, "we

never make substitutions," Mr. Giotta says. "Our formulas are written in stone."

San Francisco's coffee market has gone through many changes since Trieste was born. As

Americans developed a taste for espresso and high-priced varieties, competition

intensified.

The crowd listens to the performance at the San Francisco cafe. HEIDI SCHUMANN FOR THE WALL STREET

JOURNAL

BAY AREA FOOD GUIDE »

The Journal's guide to eating, drinking and

dining at restaurants and bars in the San

Francisco Bay Area. Updated weekly.
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As a result, Caffe Trieste has tried—and pulled back—from some initiatives. While it once

supplied its beans to major supermarkets, now it mainly distributes them to restaurants

and cafes, Mr. Giotta says.

Another business—importing and selling espresso machines from Italy—also faded in the

past decade amid sharp price rises for the machines, Mr. Giotta says. Still, the company

repairs espresso machines and also operates a commercial recording studio in its

headquarters, which Mr. Giotta oversees, as well as playing the accordion, singing and

leading the band that accompanies the family.

The company doesn't disclose revenues but estimates its five Bay Area locations supply

about 1.5 million cups of coffee a year. "We've been pretty recession-proof," Mr. Giotta

says. "Having a cappuccino, and perhaps a pastry, is a luxury that most people can

permit themselves—even in a down economy."

The cafes are now seen as central to the company's future as well as its past. Mr. Giotta

thinks it could establish 20 stores in California and 100 across the country "pretty easily."

However it fares in that effort, there is no denying the company's contribution to the

evolution of coffee in the Bay Area. James Freeman, owner of Oakland boutique roastery

Blue Bottle Coffee Co., recalls having some of his first espresso at the original Caffe

Trieste.

"We have to give them a lot of credit for introducing people to espresso drinks," he says.

"They did a lot of the heavy lifting."

Write to Don Clark at don.clark@wsj.com
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Application No.: LBR-2016-17-021
Business Name: Cartoon Art Museum of California
Business Address: 275 5th Street, Suite 303
District: District 6
Applicant: Summerlea Kashar, Executive Director
Nomination Date: October 3, 2016
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CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

665 Third Street, 5th Floor from 1987-1994 (7 years)
814 Mission Street, 2nd Floor from 1995-2001 (6 years)
655 Mission Street from 2001-2015 (14 years)
275 5th Street, Suite 303 from 2015-Present (1 year)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet





Legacy Business Registry Application 

V.5- 6/17/2016

Section One:
Business / Applicant Information.   Provide the following information: 

• The name, mailing address, and other contact information of the business;

• The name of the person who owns the business.  For businesses with multiple owners, identify the person(s)
with the highest ownership stake in the business;

• The name, title, and contact information of the applicant;

• The business’s San Francisco Business Account Number and entity number with the Secretary of State, if
applicable.

NAME OF BUSINESS: 

BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business) 

CURRENT BUSINESS  ADDRESS: TELEPHONE: 

( ) 

EMAIL: 

WEBSITE:   FACEBOOK PAGE: YELP PAGE 

APPLICANT’S NAME 

� Same as Business
APPLICANT’S TITLE 

APPLICANT’S ADDRESS: TELEPHONE: 

( ) 

EMAIL: 

SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable): 

OFFICIAL USE: Completed by OSB Staff
NAME OF NOMINATOR: DATE OF NOMINATION: 

3



Legacy Business Registry Application 

V.5- 6/17/2016

Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at 
the original location.  Check the box indicating whether the original location of the business in San Francisco is the 
founding location of the business.  If the business moved from its original location and has had additional addresses in 
San Francisco, identify all other addresses and the dates of operation at each address.  For businesses with more than 
one location, list the additional locations in section three of the narrative. 

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS 

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS?  DATES OF OPERATION AT THIS LOCATON 

  No    Yes 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION 
 Start:  

End: 
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Historical	  Narrative	  Criteria	  and	  Guide.	  
Criterion	  1:	  The business has operated in San Francisco for 30 or more years, with no break in 
San Francisco operations exceeding two years. If the business has operated in San Francisco 
for more than 20 years but less than 30 years it may still satisfy this criteria if the Small 
Business Commission finds that the business has significantly contributed to the history or 
identity of a particular neighborhood or community and, if not included in the Registry, the 
business would face a significant risk of displacement.	  
 
Established in 1984, the Cartoon Art Museum (CAM) is one of the few institutions in the United States 
that presents all forms of original cartoon art and makes it accessible to everyone. CAM's mission is to 
ignite imaginations and foster the next generation of visual storytellers by celebrating the history of 
cartoon art, its role in society, and its universal appeal. Our vision is to be the premier destination to 
experience cartoon art in all its many forms from around the world, and a leader in providing insight into 
the process of creating it. During CAM's 32-year history in San Francisco, where we were founded, we 
have produced nearly 200 exhibitions and hundreds of events, receptions, presentations, workshops, 
lectures, classes and educational programs. 
 
CAM received its 501(c)3 nonprofit designation on December 14, 1984 by a group of cartoon enthusiasts 
and collectors, and organized exhibitions around the Bay Area. The Museum has resided in three 
different locations in San Francisco since 1987, when its founding location opened at 665 Third Street 
(near Brannan St.), which was established with help from an endowment from Peanuts creator Charles 
M. Schulz. Since then, CAM has successfully relocated twice, and skyrocketing rents have again 
necessitated our relocation. CAM resided at its second location at 814 Mission Street (near 4th St.) from 
1995 until 2001 when it was priced out due to rising rents related to the first dot-com boom. In December 
2001 CAM moved to its third location, a storefront at 655 Mission Street (near 3rd St. in the Yerba Buena 
arts district), and remained there for nearly 14 years until September 2015 when the Museum was unable 
to sustain an upcoming rent increase of more than 100%. During the past year since September 2015, 
CAM has resided in a small temporary office space at the Renaissance Entrepreneurship Center at 275 
5th Street (near Howard St.) where we offer classes and education programs onsite, while presenting 
offsite artistic public programs throughout San Francisco. With help from the Mayor’s office, CAM became 
connected with NCCLF, which has provided valuable technical assistance to help us identify and secure a 
new location.  In August 2016 CAM signed a ten-year lease with a five-year option for a storefront facility 
at 781 Beach Street (between Hyde and Larkin), one block from Ghirardelli Square, Aquatic Park, the 
Maritime Museum, and the Hyde Street Cable Car turnaround. We are in the midst of finalizing plans to 
renovate the facility so we can open to the public in our new neighborhood in early 2017.  
 
	  
Criterion	  2:	  The business has contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community. Community does include a business or industry 
community.  
	  
The Cartoon Art Museum is the longest running museum of original cartoon art in the western United 
States.* The Museum has resided in San Francisco throughout its history; maintaining a location in San 
Francisco is intrinsically linked to our mission and vision. Although the neighborhoods and buildings in 
which we have resided might not have been specifically designed for the Museum, retaining our home in 
San Francisco is essential to our programs, which have been developed to fill the diverse needs of the 
San Francisco community and to contribute to the cultural essence that makes our city unique. San 
Francisco has been a hotbed of innovative, groundbreaking comic art since the late 1800s with the 
advent of the modern comic strip. In the1960s, the Bay Area gained further notoriety when the 
underground comix movement launched from San Francisco's Haight-Ashbury district. Today, some of 
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the biggest names in comics and animation hail from San Francisco, including small publishing houses 
like Viz Media and Last Gasp, animation studios such as Letterman Digital and New Media Arts Center, 
and gaming companies such as Zynga and Niantic. The Cartoon Art Museum contributes to San 
Francisco's long tradition of being a leader in the field of cartoon art and animation by drawing attention to 
the art form, inspiring and fostering the next generation of cartoon artists and connecting them with the 
local publishing and film industries. 
	  
The Cartoon Art Museum serves a diverse range of communities in San Francisco; people of all ages and 
cultural backgrounds view original cartoon art through our exhibitions and screenings; they produce their 
own comics and animation at classes and workshops, research our collection and library, and mix and 
mingle with professional and aspiring cartoonists. The following describes the ways in which the Cartoon 
Art Museum serves youth, families, local artists, culturally specific communities, and the general public:  
 

• The Cartoon Art Museum is a breeding ground for emerging and established artists. CAM’s 
Cartoonist-in-Residence program hosts emerging artists who show their work and interact with 
visitors, and our Small Press Spotlight exhibits offer opportunities for emerging local artists to 
share their work with the public.  

• People from all walks of life come to the Cartoon Art Museum to view our exhibitions, which are 
renowned for presenting original cartoon art, from superheroes to political cartoons, Japanese 
anime and manga to children’s book illustration, LGBT comics to Latino comics, and more.   

• CAM presents a wide range of events that provide diverse content and representation, including 
the Latino Comics Expo, Kearny Street Workshops’ APAture (Asian Pacific Islander) Expo, and 
CAM's Queer Comics Expo. CAM also partners with other comic conventions and events, such 
as ZineFest, WonderCon, Alternative Press Expo, Silicon Valley Comic-Con, Big Wow, and more.  

• CAM hosts hundreds of school field trips, from elementary school through college, who come to 
the Museum to gain insight into the creative process and cultural history, and to learn from artists' 
experiences; tens of thousands of students have visited CAM throughout our 32-year history.  

• CAM offers a wide range of cartooning classes, after-school programs and internship 
opportunities for children, youth, high school and college students, and partners with various 
community-based organizations to reach youth from various neighborhoods. Partnering 
organizations include MYEEP, California Lawyers for the Arts’ Spotlight on the Arts, Life Learning 
Academy, Workability, Lifeworks and other high school internship programs. CAM’s after-school 
programs, The Comic Book Project and Talking Points, encourage students to work as a team, 
help boost their literacy skills, and enable them to share their voices. Many of our students have 
gone on to pursue careers in the arts.   

	  
Cartoon art is one of the most accessible forms of art. Most of us learn to read from picture books, and 
comics shed light on and spark interest in a wide range of topical issues. Historically, cartoons and 
comics have brought attention to important relevant matters and crucial issues, such as Pulitzer Prize 
winning Maus by Art Spiegelman, Doonesbury by Garry Trudeau, and Wee Pals by Morrie Turner, while 
more contemporary examples include The Knight Life by Keith Knight and the Eviction Series by local 
artist, Paul Madonna. Other comics have helped us laugh at the follies of life, such as Charles Schulz’ 
Peanuts, Lynn Johnston’s For Better or For Worse, Patrick McDonnell’s Mutts, and many others. Without 
the Cartoon Art Museum, San Francisco would not have a place where people of all ages can learn about 
all forms of cartoons and the creative process; thousands of students that visit CAM every year would 
lose an opportunity to gain insight and be inspired; and cartoon artists would not have a venue to share 
their stories with future generations. San Francisco would lose a vital part of its artistic soul.  
	  
* The International Museum of Cartoon Art first opened its doors in Stamford, Connecticut 1974. It moved 
to Florida in 1992, and dissolved in 2002.  The Billy Ireland Cartoon Research Library and Museum at 
Ohio State University, established a library and archives of print cartoons in 1977, which expanded in 
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2009 with museum exhibition space. The Charles M. Schulz Museum was created in 2002 in Santa Rosa, 
CA and the Walt Disney Family Museum was created in 2009. 
	  
	  
Criterion	  3:	  The business is committed to maintaining the physical features or traditions that 
define the business, including craft, culinary, or art forms. 	  
 
Throughout its 32-year history, the Cartoon Art Museum has maintained its commitment to presenting all 
forms of cartoon art and nurturing the next generation of cartoon artists through its world-class 
exhibitions, events, education programs, and classes for the local community. After being displaced from 
our former location in San Francisco's Yerba Buena district, we look forward to opening our new facility at 
781 Beach Street in San Francisco's Fisherman's Wharf neighborhood. Our new home will be a museum 
where people of all ages can experience original cartoon art up close, meet its creators, be inspired, 
create work, and open their eyes to the world around them. The new site will expand upon our history and 
maintain all of the physical features that are essential to our mission and programs, including a well-
designed storefront entrance and signage, two galleries, an emerging artists' exhibition space, a 
screening area, bookstore, library, collections facility, classrooms and education center. CAM has 
engaged Architect Robert Geering, FAIA, and Aetypic Architects to create a well-designed space, and 
CAM's Board of Directors have contributed lead gifts totaling $250,000 to launch the campaign supporting 
the tenant improvements at the facility. Furthermore, CAM has engaged David Perry & Associates as 
PR/Marketing consultants to ensure a prominent public profile for the Cartoon Art Museum's new home. 
 
CAM maintains an active roster of public programs for the San Francisco community, and has continued 
doing so after moving to its temporary site in October 2015. Through partnerships with other museums 
and organizations during this period, CAM co-presented the exhibition MazeToons at the Children’s 
Creativity Museum May 4, 2016 through September 4, 2016; we partnered with the Queer Cultural Center 
for our third annual Queer Comics Expo; and we co-presented the exhibition Alphabet at the SOMArts 
Cultural Center in June 2016. In addition, CAM has created program partnerships with many of the 
museums in the Yerba Buena neighborhood, including MoAD, California Historical Society, Contemporary 
Jewish Museum, American Bookbinders Museum, and the Museum of Performance + Design.  
 
We also maintain our full offering of cartoon art classes at our temporary site at 5th and Howard Street. 
These educational programs include low-cost cartooning classes for children and teens, seasonal Parent-
Child classes, intensive Cartoon Boot Camp classes for tweens and teens, and more advanced classes 
for teens and adults. Classes focus on various aspects of cartooning, such as character design, 
storyboarding, storytelling, basic animation, mini-comic and bookmaking, as well as other topics. Master 
classes taught by professional cartoonists provide further insight into the professional world. CAM also 
partners with libraries throughout San Francisco and the Bay Area to offer offsite classes at a wide range 
of neighborhood libraries.  
 
Thanks to assistance from the Mayor’s office, CAM has received technical assistance from NCCLF since 
November 2014 to identify and secure a new facility. In September 2015 we engaged consultant Sharon 
Tanenbaum to conduct a feasibility study and capital campaign. In June 2016 CAM hired a Project 
Manager, Kim Edmonds from Ventura Partners, to facilitate the tenant improvements. Tenant 
improvements at CAM's new site will provide increased classrooms; flexible open spaces will enhance 
exhibitions and film screenings for youth and adults, and partnerships with community service 
organizations will expand our education programs for underserved youth. Our biggest challenges now are 
the costs of the tenant improvements, which are immediate and essential for our future success. 
The predevelopment and construction expenses will exceed the original draft budget, and the increased 
rent, holding costs and security deposit, coupled with decreased earned revenue during the gallery's 
closure, has further strained CAM's finances. As we continue our capital campaign, which has not yet 
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been publicly launched because the lease was just signed at the end of August, funds from the Legacy 
Business Program will be instrumental to help bridge the gap and enable our successful relocation.  
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Cartoon Art Museum 
 
 
 
Above: 
Past Cartoon Art Museum 
curator, Jenny Dietzen with 
NBC Today Show’s Al 
Roker, May 9, 2002 
 
 
 
 
 
 
 
 
Below: 
John Romita, Sr. and John 
Romita, Jr. appearance for 
retrospective exhibition: Web-
slinging and Wall-crawling: 
the Art of Spiderman, held in 
conjunction with Wonder-Con 
and the release of the first 
Spider-Man feature film. 
 



2003 – Events at Cartoon Art Museum, 655 Mission Street location 
 

 

 

 

Left:  
Garry Trudeau 
(Doonesbury) donates an 
original George Herriman, 
Krazy Kat Sunday comic 
strip to the Cartoon Art 
Museum’s collection 
during the National 
Cartoonist’s Society 
conference in San 
Francisco, 2003 

Left: 
Lee Salem (former 
editor, Universal Press 
Syndicate) with Garry 
Trudeau and Lalo 
Alcaraz (La Cucaracha) 
during the National 
Cartoonist’s Society 
conference in San 
Francisco, 2003 

Right: 
Phil Frank (Farley) 
introduces Morrie 
Turner (Wee Pals), 
June 2003 



  

   
 

 
 

 

Cartoon Boot Camp 2007 
 
Since 2006, the Cartoon Art Museum 
has produced Cartoon Boot Camp: an 
intensive one week course for 
intermediate level tweens and teens.  
 
Each summer the Cartoon Art Museum 
schedules two to four weeks featuring a 
variety of subjects, from character design 
and story boards, to animation. 



 

Totoro Forest Project exhibition 
September 20, 2008 – February 8, 2009  
 
Featuring more than 200 artists, auctioned at Pixar Animation Studios, to 
raise money to save forest land in Tokyo, Japan. 
 

 
 
 

 





 
April 28, 2009 

 
 

 

 

 

California State Senator 
Mark Leno presents 
certificate honoring Fifth 
Annual Comics 4 Comix 
event to Executive Director, 
Summerlea Kashar and 
Curator, Andrew Farago. 

Comics 4 Comix comedy line 
up: 
(left to right) 
Justin Lamb, Harmon Leon, 
Michael Capozzola, Andrew 
Farago and Carlos Alazraqui 



2010 – Cartoon Art Museum: Jewish Women’s Comics exhibit and panel discussion 
 

 
 

 



2013 – I See What You Say: Narrative and Visual Art (exhibition and reception) 
 

 

 

 
 

Children drawing at Artists 
Inspiration station: I See 
What You Say exhibit 

Right & below: 
Roman Muradov, Christian 
Robinson, Lemony Snicket 
and John Klassen (featured 
artists for I See What You 
Say exhibition). 



Above (Left): 
Pretty in Ink: American Women Cartoonists, 
April 26 – August 24, 2014 
Curated by local ‘herstorian’ and underground 
comix maven, Trina Robbins, coinciding with 
release of publication by Fantagraphics Books. 
 
Above (Right): 
Stranger Than Life: the Cartoons and Comics 
of M.K. Brown, August 30, 2014 – February 
15, 2015. M.K. Brown lead tour of exhibition. 

Above: Teenage Mutant Ninja Turtles, May 3 – September 14, 2014 
Mark Bode (son of local underground artist, Vaughn Bode) installs murals for Teenage 
Mutant Ninja Turtles 30th anniversary exhibit, coindciding with Ultimate Visual History 
publication authored by CAM curator, Andrew Farago. 

Cartoon Art Museum exhibitions 2014 
 
 

     
 

 



2014: Grains of Sand: 25 Years of the Sandman (exhibition and lecture series) 
 

Top: Steve Leialoha, curator Andrew Farago, Gary Amaro 
Below: JH Williams lecture with guest curator, Ryan Graff 
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San Francisco's latest high-rent victim: the
Cartoon Art Museum
The only museum in the western United States dedicated to cartoon art went up against the
city’s out-of-control rental market … and lost

Joseph Mayton
Monday 14 September
2015 12.57 EDT

Workers at San Francisco’s Cartoon Art Museum were in full takedown mode on Wednesday
afternoon as they prepared to move the collection to a storage facility.

The only museum in the western United States dedicated to cartoon art went up against the
city’s rental market and lost. Saturday was the museum’s final day at its downtown location
behind San Francisco’s Museum of Modern Art, near the offices of LinkedIn, Salesforce and
other tech giants.

Landlords Brad Bernheim of Coast Counties Property Management and Matthew Cuevas of
Cappa and Graham Inc were honest with Kashar and the museum about the rent increases.

“We knew that our rent was going to be untenable for a while now and our landlord has been
very compromising for months, but we knew it wouldn’t last,” the museum’s executive
director, Summerlea Kashar, told the Guardian.

On Thursday evening, in a final event for the museum, dozens of local artists mixed with the
community, sketching images for guests in return for a small donation. The money will be put
towards a fund that will, Kashar hopes, help establish a new location for the museum.

The tech boom has seen prices skyrocket across the Bay Area and in San Francisco, and the
changing landscape has hit non-profits like the museum hardest.

“We live in a world where cartoons and comics are all around us in popular culture, and they
become part of our lives from the time we are very young. But it’s very easy to think that the
work appears as if by magic, forgetting that there are hardworking humans creating it for us,”
said Brian Kolm of Atomic Bear Press.

According to museum curator Andrew Farago, rent accounts for approximately 50% of the
nonprofit’s budget. When told the museum’s rent would be doubled, it was the game-over

http://www.theguardian.com/profile/joseph-mayton
http://www.theguardian.com/cities/2015/sep/11/san-francisco-lafayette-residents-sue-suburbs-lack-affordable-housing
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nonprofit’s budget. When told the museum’s rent would be doubled, it was the game-over
moment.

“Right now, we are expecting to be closed for about six months at the minimum as we search
for a new location,” Kashar explained. She would like to see the museum remain in San
Francisco, but that will be difficult.

Museums and nonprofits are not the first to face a San Francisco exodus.

Last month, the California Institute for Regenerative Medicine, a stem cell research agency
that made the city its home a decade ago in what was dubbed a major coup for the city,
announced it was leaving due to the expected rental costs due to the expiration of its 10-year
rent free arrangement with the city that expires in November.

According to the institute’s spokesman, Kevin McCormack, to rent a similar space in the city
would cost approximately $1.5m annually, but in Oakland, just across the bay to the west, it
would be less than half that amount. The institute is relocating to a high rise office complex in
Oakland’s Lake Merritt.

Commercial rent, which does not benefit from rent control as residential properties do, has
been rising quickly since landlords are permitted to increase prices whenever and however
often they want. Kashar would not divulge the rent requested by the museum’s landlord, but
Farago was concerned that the continued increases in rental costs could be detrimental to the
overall art scene in the city.

“The rent issue makes it more difficult for artists to move into the city, and for artists to stay in
the city,” he began. “Many arts organizations are thriving, and the independent gallery scene
continues to hang in there … but I have to admit that I know a lot more artists living in the East
Bay now than I do in San Francisco.”

Statistics published by The Information show commercial rent per square foot in San Francisco
has nearly doubled in four years, from $34.02 in 2010 to $64.45 presently. In the third quarter
of 2000, at the peak of the dot-com bubble, per square foot commercial rent hit $67.20.

San Francisco mayor Ed Lee’s office has pushed forward on initiatives to assist nonprofits to
remain in the city, but it is proving difficult. His office said they were doing “all that we can at
the moment to assist the many requests for assistance that are coming in as rent prices soar”.

Farago thinks it’s a shame. He believes that the museum has been a way of bringing people
together through art. He says the museum is a rare example of how artists often show up and
make themselves available for an impromptu tour.

“I’ve made a lot of lifelong friends at the Cartoon Art Museum, and it’s where I met my wife,
the very first day that I volunteered at the museum in the summer of 2000. I’ve lost track of
the friendships that have developed between staff and volunteers, fans and artists, artists and
staff,” Farago continued.

http://www.theguardian.com/us-news/san-francisco
http://www.bizjournals.com/sanfrancisco/blog/biotech/2015/08/stem-cell-agency-leaves-s-f-rent-oakland-cirm.html
https://www.theinformation.com/san-francisco-office-space
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staff,” Farago continued.

The final art on display at the Mission Street location includes original art from two of Irish
artist Tomm Moore’s films, The Secret of Kells and Song of the Sea. In the other room is art
from Oakland-based artist and Image Comics publisher Eric Larsen’s Savage Dragon. One of
the images is a survivor from the 1989 fire that hit Oakland following the Point Loma
earthquake.

“What this museum has been able to do is bring people here for the big names like Moore and
Larsen, but then we bring in other artists and people get to see alternative art they wouldn’t
normally have been able to or known about,” Kashar added.

With the coming void that will be left by the museum, local artists are hopeful that the
museum can find a new home and continue to deliver art to the community. “Having access to
great art libraries is tough anywhere,” said Ron Turner, publisher of Last Gasp Eco Funnies Co.
Turner believes the museum allowed people to see comic art in a new perspective that was
adult and intellectual. “It truly has been one of my most endearing and soul fulfilling pleasures
to visit the place.”

http://www.theguardian.com/us-news/san-francisco
http://www.theguardian.com/us-news/california
http://www.theguardian.com/tone/features
https://profile.theguardian.com/save-content?INTCMP=DOTCOM_ARTICLE_SFL&returnUrl=http%3A%2F%2Fwww.theguardian.com%2Fartanddesign%2F2015%2Fsep%2F14%2Fsan-francisco-latest-high-rent-victim-cartoon-art-museum&shortUrl=/p/4ccty&platform=web:Safari:desktop
http://syndication.theguardian.com/automation/?url=http%3A%2F%2Fwww.theguardian.com%2Fartanddesign%2F2015%2Fsep%2F14%2Fsan-francisco-latest-high-rent-victim-cartoon-art-museum&type=article&internalpagecode=2371215


In his series of books on the sequential art medium (that's comic books to you and me),

cartoonist Scott McCloud discusses an intrinsic component of the art form: the necessity

for readers to mentally fill in the action between one panel of art and the next, bridging

the gap between frozen moments in time.

Author of the comic book Savage Garden signing copies of his 200th issue for fans at the former Cartoon Art Museum. (Photos:
Cartoon Art Museum/Facebook (https://www.facebook.com/cartoonartmuseum/photos_stream?tab=photos))

Still Without A Permanent Home, The Cartoon
Art Museum Powers On

Thu. February 18, 2016, 3:48pm
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San Francisco's own venerated Cartoon Art Museum (http://cartoonart.org/) is doing

something similar, maintaining a virtual museum while between permanent homes. Since

the closure (http://hoodline.com/2015/09/cartoon-art-museum-closes?

utm_source=story&utm_medium=web&utm_campaign=stories) of its longtime space

at 655 Mission St., the museum has continued to offer classes

(http://cartoonart.org/calendar/upcoming-classes/) at its temporary offices at the

Renaissance Entrepreneurship Center at 275 Fifth St. The museum has also partnered

with local arts organizations to present a variety of community programs, helping the

museum keep a high profile for its supporters and attract new ones.

"For the most part, we’re seeing a lot of new faces at our off-site events, which is a great

thing," observed curator Andrew Farago. "This has been a great opportunity to reach out

to people who haven’t been regular visitors, or, in some cases, hadn’t heard of us before

now."
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An ambassador cartooning with children at AT&T Park in December.

Recent events at the Museum of the African Diaspora (http://www.moadsf.org/) in

Yerba Buena and the Cartoon Art Museum's Artist-in-Residence program at the Flax

Art & Design (http://flaxart.com/) store in Fort Mason were successful. More off-site

projects are in the works for this transitional period, but as with SFMOMA's long-term

closure (http://hoodline.com/2015/10/alert-new-sfmoma-to-open-may-14th?

utm_source=story&utm_medium=web&utm_campaign=stories), the pop-up museum

model is only intended as a temporary solution.

"We paid close attention to SFMOMA and their three-year plan during their

renovations," Farago said. "The Cartoon Art Museum has been through this exact

situation before, too, so our game plan developed very quickly when we had to vacate

our previous location."  
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"The biggest challenge in these programs, I would say, is that we’re a guest at our

partner's venue, and that limits where and when we can participate in events. That’s a big

change from our status in 2015, but we’re making the adjustment. These events will take

a brief hiatus when we move into our new home, but we hope to maintain all of the

partnerships that we’re developing in the first half of 2016."

The reception for Darth Vader and Friends (http://cartoonart.org/2015/06/darth-vader-

and-friends-an-evening-with-jeffrey-brown/) by Jeffrey Brown, one of the final exhibitions the

Cartoon Art Museum held in its previous space.

The concept of a floating museum is a novel answer to the challenges of the Bay Area

real estate market, but Farago is finding that it may not be sustainable indefinitely. "The

lack of our own museum space hampers our ability to generate revenue through

museum admissions and on-site fundraising events, but we have been working to offset

this restriction through additional grant writing and other forms of revenue. All of our

efforts at the moment are with the assumption that we find a new venue in 2016."
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The museum's board of directors is looking for another location in the Yerba Buena arts

district, but is also considering sites in North Beach, Mid-Market and Fisherman's Wharf

— any of which could dramatically alter the museum's public profile. Locating the

museum in Fisherman's Wharf, for instance, would bring it to the attention of out-of-

town visitors but perhaps cause it to drop off the radar of locals.

Farago remains optimistic. "In many ways, the Cartoon Art Museum faces the same

challenges that any displaced San Francisco resident does in the current real estate

market. Demand is high, prices are high, real estate is limited. The Yerba Buena arts

district grew substantially during our tenure in the SoMa neighborhood, and we expect

to have a positive influence on our next home over the course of the next decade, as

well. "

You can visit the Cartoon Art Museum (in spirit) at the American Bookbinders Museum,

355 Clementina St., for its Traveling Third Thursday

(http://hoodline.com/events/third-thursday-with-the-cartoon-art-museum?

utm_source=story&utm_medium=web&utm_campaign=events&utm_source=story&utm_medium=web)

8pm tonight. There will be live art demos by creators Myisha Haynes, Melissa Pagluica,

and Liz Mayorga, along with trivia games and refreshments. 

Visit the museum's website (http://cartoonart.org/) for information on upcoming

programming and their fundraising drive.
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Still looking for home, Cartoon Art Museum draws a new
future

By Peter Hartlaub

SAN FRANCISCO CHRONICLE

Updated 12:05 am, Monday, August 29, 2016

Photo: Amy Osborne, Special To The Chronicle
Popeye and Captain Easy comic strips and a rare James Bond print were recently
donated to the Cartoon Art Museum.

Andrew Farago still has his old Cartoon Art Museum phone number — three-digit

extension included — even though the brick-and-mortar museum doesn’t technically

exist anymore.

When the museum lost its lease on Mission Street last year after its rent doubled, it was

easy to assume the story had ended. But if anything, the 31-year-old institution — the

only one in the western half of the country dedicated exclusively to comics, cartoons and

animation — has been more visible in San Francisco.



“Busy is good. It absolutely beats the alternative,” says Farago, who continues to work as

the museum’s curator. “We didn’t just want to sit around and wait for things to happen.

You can’t let people forget that you’re still around, and still doing your work.”

The Cartoon Art Museum will be present at this weekend’s San Francisco Comic Con,

working with Allan Lavigne of the Bronze Armory Studios to present a room full of

Lavigne’s superhero costume replicas and creations. The Cartoon Art Museum just

ended a Mazetoons exhibition at the Children’s Creativity Museum. The organization in

July co-hosted a Salute to Chuck Jones at the Castro Theater, and continues to host

cartooning classes.

The museum is on the steering committee for the San Francisco Comics Fest which

begins Nov. 2, and Farago says the museum is working with the San Francisco Public

Library, in hopes of developing an exhibition next year.

Farago stops short of saying the museum’s loss of its longtime home, and the current

search for a replacement, has turned out to be a good thing. But if and when it does get a

new space — Farago is optimistic that will happen next year — the setback could end up

making it a much stronger organization.

“We knew that we would really need to reach out to the community, and work with other

institutions in our old neighborhood, and really throughout the Bay Area,” Farago says.

“That was always the plan. To ramp up our educational programming, and take the

opportunity to form some partnerships that we never really had the time or resources to

develop when we were managing our own space full time.”

The museum boasts thousands of original art pieces in its collection. It has strong allies

in the comics, animation and political cartooning world. But it seemed like a death knell

when the museum finally lost its longtime location at 655 Mission St., just around the

corner from the Yerba Buena Center for the Arts and the recently reopened San

Francisco Museum of Modern Art.



Photo: Amy Osborne, Special To The Chronicle
Cartoon Art Museum curator Andrew Farago has reached out in S.F.

But along with the condolences, Farago says the museum heard from sympathetic arts

organizations, nonprofits and others with concrete offers to help. They were offered

office space just a few blocks from their old location at the Renaissance



Entrepreneurship Center, a nonprofit that gives assistance to new and growing

businesses.

Farago notably talks about the museum in the present tense, except one slip, which he

quickly catches, when he refers to the last months at the old museum location as a

“farewell tour.”

“I shouldn’t use that term because it sounds like we’ve gone away,” Farago says. “It was

great. We had a very nice outpouring of support from the community. A lot of people did

reach out to us — people who want to make sure they’re there on day one at the new

space.”

San Francisco Comic Con should give the museum plenty of visibility. The first-time

convention features celebrity guests including “Jessica Jones” star Krysten Ritter,

“Doctor Who” co-star Jenna Coleman and Ian McDiarmid, who played Sith Lord

Emperor Palpatine in the “Star Wars” movies.

San Francisco costume maker Lavigne is a longtime friend of the museum and

contributed to exhibitions as recently as last year. Farago says co-hosting a room full of

costumes at a convention is a first for the museum, but the type of thing they might

continue to try when they have a new space.



Photo: Amy Osborne, Special To The Chronicle
Leonardo, a Teenage Mutant Ninja Turtle figure, stands on Cartoon Art Museum
curator Andrew Farago’s desk at the museum’s temporary office space in SoMa.

“He’s incredibly creative and enthusiastic,” Farago says. Lavigne “says he’s going to

surprise us, but he’s expecting to bring some Batman costumes, probably Captain

America. He said maybe we’ll see Hawkman if it fits in the van.”

Farago has less detail about the a new museum, but says “it looks like it’s coming

together.” He expects it will happen in 2017, and that it will be in San Francisco.

“We’re getting the wheels turning, and thinking about how we can become a better

museum now,” Farago says. “We want to keep this momentum going, even after we’re

settled into the new space.”

Peter Hartlaub is The San Francisco Chronicle’s pop culture critic. Email:

phartlaub@sfchronicle.com Twitter: @PeterHartlaub
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He Curates The Cartoon Art Museum; How
Perfect
09/08/2016 08:59 pm ET | Updated Sep 08, 2016
Tom Falco Writer, cartoonist - tomfalco.com

10 With Tom
10 questions in 10 minutes

Andrew Farago / Photo by: Amy Osborne

Andrew Farago has one of the coolest careers there is. He’s the curator of the Cartoon Art
Museum in San Francisco. Comics curator and San Francisco! Sounds like a perfect life.
Unfortunately, the museum is in flux, as it has to find a new home, but Andrew is upbeat and
has plans for a new place soon. I had the chance to ask Andrew the 10 With Tom questions. Here
they are:

TOM: I know you are looking for a home for the Cartoon Art Museum in San Francisco, why is
this? Why do you need to move?
ANDREW: The Cartoon Art Museum’s lease at its previous space expired as the building’s
owners were planning to sell. We’re closing in on a new location in San Francisco now, though.



TOM: When I was a kid I visited the Cartoon Museum in Greenwich, CT, it was overseen at the
time by Mort Walker, Beetle Bailey cartoonist. Is this the same museum, now in San Francisco?
ANDREW: We’re a completely different museum, founded by San Francisco-based publisher
Malcolm Whyte and friends in 1984. Malcolm drew inspiration from Mort’s museum, however,
and wanted something comparable on the west coast.

TOM: The Greenwich museum had lots of money problems back then, in the 1980s I believe it
was. Why do these comic museums always have such problems with attracting visitors?
ANDREW: It’s not strictly an attendance issue - it takes a lot of work to keep any non-profit
organization up and running. You need visitors, sure, but it takes a combination of grants,
fundraising events, individual and corporate supporters, members, and community support for a
museum to thrive.

TOM: I know it’s like choosing your favorite child, but what are your three favorite comic
strips/panels?
ANDREW: Tough call. I’ve got complete sets of Peanuts, Calvin and Hobbes, and Cul de Sac
on my bookshelf at home, but I could name at least five more that I couldn’t live without.

TOM: Do you draw?
ANDREW: Not as much as I’d like, but I majored in Studio Art at Colorado College. I manage
to fill a couple of sketchbooks a year, and usually produce one or two mini-comics for
conventions like the Alternative Press Expo.

TOM: What seems to be the most popular item at the museum for guests?
ANDREW: Across the board, people want to see whatever their favorite comic was when they
were six years old. Peanuts, Pogo, Popeye, Bloom County, Calvin and Hobbes...nostalgia
triumphs over all.
Contemporary six-year-olds are really into Raina Telgemeier, Lincoln Peirce’s Big Nate, Patrick
McDonnell’s Mutts, and Garfield. There will always be a new generation of six-year-olds
coming up, and they’ll always love Garfield.

TOM: If the Cartoon Art Museum had to move from San Francisco, to another city, would you
move with it?
ANDREW: I’ve always dreamed of having a mobile base of operations, kind of like The A-
Team, where I’d drive a vanful of comics across America, bringing art directly to the people, but
barring that, Cleveland’s really nice this time of year.

TOM: Starry Night, Mona Lisa or Les Demoiselles d’Avignon by Picasso?
ANDREW: I love da Vinci, but Starry Night would look better in my living room.

TOM: Who is the most famous person you have ever met?
ANDREW: Stan Lee or Hayao Miyazaki, depending on the continent.



TOM: What’s something you always wanted to do as a child but never got to do?
ANDREW: Going to Disneyland, calling Bil Keane on the telephone, and visiting a warehouse
full of Batmobiles are all things I’ve had to do on the job as an adult, so I don’t think my
childhood self has anything to complain about.

Thanks, Andrew. Curator of the Cartoon Art Museum. I think other than being a professional
cartoonist, that is the best job to have!

This is just one of the celebrity interviews Tom Falco does as part of the 10 With Tom series.
You can see the other interviews at Tomversation.com
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September  26,  2016  
  
  
Dear  Legacy  Business  Program,  
  
I  am  writing  in  support  of  funding  from  the  Business  Legacy  Program  for  the  Cartoon  Art   
Museum.  As  one  of  just  a  few  small  museums  in  San  Francisco,  the  Cartoon  Art  Museum  was  
displaced  from  its  Yerba  Buena  neighborhood  location  at  the  end  of  2015.    
  
The  Cartoon  Art  Museum  is  the  longest  running  museum  of  original  cartoon  art  in  the  country.    It  
represents  the  medium  locally,  nationally  and  internationally.  Which  is  why  its  home  in  San  
Francisco  is  so  important.    
  
Established  in  1984,  the  Cartoon  Art  Museum  (CAM)  is  one  of  the  few  institutions  in  the  United  
States  that  presents  all  forms  of  original  cartoon  art  and  makes  it  accessible  to  everyone.  During  
CAM's  32-‐year  history  they  have  produced  nearly  200  exhibitions  and  hundreds  of  events,  
receptions,  presentations,  workshops,  lectures,  and  educational  programs.  
  
CAM's  programs  highlight  our  region's  cultural  diversity  and  our  constituency  is  comprised  of  
people  of  all  ages  who  love  cartoon  art,  a  classification  that  cuts  across  all  demographics.  CAM  is  
rooted  in  San  Francisco  because  the  city  has  been  an  artistic  breeding  ground  for  comic  strips,  
underground  comics,  graphic  novels  and,  more  recently,  animation,  gaming  and  web-‐comics.  
Each  year  the  Museum  serves  an  audience  of  roughly  30,000  people  from  the  San  Francisco  Bay  
Area  and  around  the  globe.  Their  educational  programs  focus  on  providing  access  to  hands-‐on  art  
experiences  for  local  residents  and  school  groups.  This  inherent  diversity  –  and  the  cosmopolitan  
nature  of  the  Museum's  San  Francisco  home  –  is  reflected  in  its  exhibitions  and  programs,  which  
celebrate  the  work  of  women  cartoonists,  artists  from  diverse  cultural  backgrounds,  international  
artists,  and  many  others.  
  
CAM  also  offers  a  robust  range  of  education  programs,  including  cartooning  classes  for  children  
and  adults,  artist  lectures  and  workshops,  and  monthly  public  programs  with  Bay  Area  artists,  
such  as  Cartoonists  in  Residence,  Third  Thursday  events,  and  Sunday  Storytime  Hour.    
  
Support  from  the  Business  Legacy  Program  is  essential  during  the  museum’s  transition  to  a  new  
location.  We  encourage  you  to  help  this  historic  and  small  nonprofit  business  to  continue.  
  
Sincerely,  
  

                 
  
Lance  Burwell               Cathy  Maupin  
YBCBD  Board  Chair            YBCBD  Executive  Director  
 







SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2015-16-025
Business Name: Castro Country Club
Business Address: 4058 18th Street
District: District 8
Applicant: Billy Lemon, Operations Manager
Nomination Date: April 6, 2016
Nominated By: Supervisor Scott Wiener

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

4058 18th Street from 1983-Present (33 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet





Legacy Business Registry Application

Section One:
Business /Applicant Information. Provide the following information:
• The name, mailing address, and other contact information of the business;

• The name of the person who owns the business. For businesses with multiple owners, identify the persons)
with the highest ownership stake in the business;

• The name, title, and contact information of the applicant;

• The business's San Francisco Business Account Number and entity number with the Secretary of State
applicable.

NAME OF BUSINESS:

Castro Country Club
BUSFNESS OWNERS) (identify the person(s~with the highest ownership stake in the business)

Advisory Board Chair Carlos Perea
Advisory Board Co-Chair Calary Blue

CURRENT BUSINESS ADDRESS: TELEPHONE:

4058 18th Street San Francisco, CA. 94114 ((415))552-5102

EMAIL:

info@castrocountryclub.org
WEBSITE: FACEBOOK PAGE: YELP PAGE

www.castrocountryclub.org http://www.facebook.com/castrocountryclub

APPLICANTS NAME

Billy Lemon Same as Business
APPLICANTS TITLE

Operations Manager
:'APPLICANTS ADDRESS: TELEPHONE:

1763 Page St. San Francisco CA. 94117 (415) 684-5587
EMAIL:

wlemon@castrocountryclub.org

3 V.5- 6/17/2016



Legacy Business Registry Applicatian

Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at

the original location. Check the box indicating whether the original location of the business in San Francisco is the

founding location of the business. If the business moved from its original location and has had additional addresses in

San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than

one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZtP CODE: START DATE OF BUSINESS

4058 18th Street San Francisco CA 94114 April 1983

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

❑ No ~ Yes April 1983 to current

OTHER ADDRESSES (if applicable): 21P CODE: DATES OF OPERATION

tart:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

tart:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

tart:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

tart:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

tart:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

tart:

End:

4 V.5- 6!17/2016





Castro County Club
Historical Narrative

Restaurateur Steve Harris founded the Castro Country Club (CCC) in April of 1983 as a social
alternative to the gay bars. It was a place where gay men and lesbians could gather for fellowship
without alcohol or drugs. It also served as the first social coffee house in the Castro District. The Castro
District is now home to over ten commercial coffeehouses. Data continues to show that alcoholism and
drug addiction disproportionately affect the LGBTQ community, and, unsurprisingly, the CCC quickly
became a neighborhood clean and sober destination that was neither a bar nor a nightclub. As the AIDS
epidemic ravaged the gay and bisexual men’s community in San Francisco, the role of the CCC
expanded. The CCC became a second home for the men and women dealing with the immediacy of
those living with and impacted by the AIDS epidemic.

Steve Harris passed away in 1988, leaving the CCC in the capable hands of his friend Joe Healy.
Healy was an openly gay man who was also a recovering alcoholic. Under Healy’s guidance, the CCC
began to pivot more explicitly to a clean and sober destination in the Castro District of San Francisco.
The CCC became a place where those who were either a part of, or friends to those in a 12-step recovery
fellowship, could gather, congregate, and help to keep each other safe, clean and sober, and well
supported.

In addition to managing the CCC, Joe Healy worked as a counselor at Baker Places Inc., a local
non-profit agency. Joe remained a vital community leader in San Francisco’s public health response to
substance abuse, mental health, and LGBTQ and the HIV/AIDS crises. To this day, Baker Places continues
to be a substance abuse/mental health /LGBTQ/HIV&AIDS non-profit provider, specializing in residential
and aftercare counseling services helping substance abusers to recover.

“Joe possessed not only vision but also a sense of our common humanity and when those
characteristics come together in the same person it is nothing less than inspirational.” – J. Vernick Baker
Places Inc.

From 1988 through 1993, with only a modest stipend for actually managing the CCC, Joe Healy
kept the CCC stable and relevant. His decision to leave the world of social services and enter the
priesthood signaled an end to his tenure at the CCC. This decision also saw the club’s fiscal sponsorship
and titular management shift from an individual to an institution, namely Baker Places Inc., under the
guidance of Jonathan Vernick, the Executive Director of Baker Places.

With ownership of the club now in a trust and under the direct supervision of Jonathan Vernick,
Baker Places maintained their initial agreement of fiscal sponsorship from 1993 until 1999. During this
period of time, Baker Places Inc. hired managers for the CCC as well as underwrote all of the clubs
expenses, which roughly averaged $45,000 annually. Even with revenue from the CCC’s barebones cafe
and lite refreshment bar, the club struggled to cover even half of their operating expenses. Eventually,
due to economic conditions, Jonathan Vernick and Baker Places Inc. came to the decision that they
could no longer remain the fiscal sponsor for the CCC. While the value of maintaining a safe space for
the clean and sober LGBTQ community was clear, the financial wherewithal to maintain and support the
club was financially untenable, especially since the CCC was not funded by any government, civic grant,
nor any other funding stream outside its café revenue.



Regrettably, in 1999, the CCC closed its doors at 4058 18th Street ending 16 continuous years of
serving the LGBTQ clean and sober community. This closure lasted five-months, but the loss of the club
spurned immediate community action. While shuttered for those five months, the neighborhood’s sober
community continued to congregate on the steps of the CCC holding impromptu 12 step meetings. This
eventually lead a group of clean and sober activists and community leaders, to convene a community
forum with the hope of generating a groundswell of community support to reopen and renovate the
club. Led by such notable community leaders as Dan Cusick, Hank Wilson, Dr. Steven Tierney, Eric
Ciasullo, Tony Robbins, and Ric West, this small group of individuals was able to convince Baker Places to
again reopen and fiscally sponsor the CCC, but with the caveat that at some point, the CCC would need
to critically re-conceptualize its business model.

Dan Cusick was then named manager of the club. Cusick, a long time AIDS activist and a highly
visible member of the San Francisco LGBTQ recovery community, operated the club from 2000 until his
passing in 2009. Under Cusick’s leadership, the CCC undertook its first all volunteer renovation. The CCC
at this time was able to recognize the need to provide a space for the increasing number of LGBTQ-
inclusive 12-step meetings and so it created a dedicated space to rent out to 12-step meetings. In doing
so, the CCC created a new, and critical source of income for the club’s operating expenses, which
included rent and utilities. Dan Cusick passed in 2009. Worthy of note, Dan Cusick, Steve Harris and Joe
Healy’s contributions to the life and success of the club are memorialized on the steps of the CCC.

Succeeding Dan Cusick, Terry Beswick, yet another leader in both the recovery and HIV/AIDS
world, assumed the role of manager. Under Beswick’s tenure, the club maintained its mission to serve
the LGBTQ recovery community and then some. The number of 12-step meetings at the club grew from
3 to over 30. Additionally, the core volunteer group who helped staff and run the CCC stabilized and
then expanded under Beswick’s leadership. The club expanded its hours of operation as well as the
number of consistent volunteers who worked as baristas and “docents” to the recovery community.

Because of a death in the family that owned the CCC’s building, the property was put on the
market in 2010; the future of the CCC was jeopardized once again. In response to this imminent threat,
under Terry Beswick’s leadership, the CCC Community responded to the crisis with action. A Community
Advisory Board was created, at first to begin a campaign to raise money in an attempt to buy the
building, but it soon morphed into a de facto Board of Directors which began to assume the role of
helping to shape and protect the future of the club. The CCC at this point launched the “Keep The Steps
In The Castro” capital campaign, with the intention to raise enough money to buy the building. In the
event that buying the building could not be accomplished, the CCC sought to either relocate the club or
renovate the current site. Renovation was dependent on the ability to negotiate its residency in the
same space with a new landlord.

While it was unable to raise sufficient funds to buy the building, with the support of the
community, and District 8 Supervisor Scott Wiener of the City and County of San Francisco, the CCC was
able to negotiate a 10-year lease with the new owner of the property. Finally, the CCC was also able to
professionally renovate the space to become not just an inviting, but fiscally solvent cafe and site for 12-
step meetings.

It was during this troubling time that Baker Places announced it could no longer shoulder what
had grown to be a $50,000+ annual deficit, and needed to let go of the financial liability the CCC had
become. Furthermore, they could no longer assume fiscal sponsorship. Thankfully, the Advisory Board
rose to the challenge, and found a new fiscal sponsor in The San Francisco AIDS Foundation. The



relationship with The San Francisco AIDS Foundation was predicated on the CCC developing and
executing a budget that both kept the doors to the Club open and supported the hiring of at least one
full-time staff person. Several major grants that the CCC applied for, and received, helped jump-start this
new era of self-determination and autonomy.

Now in its fourth decade of service to the LGBTQ community, the CCC celebrated its 30th
anniversary on April 1, 2013. Today the CCC is self-supporting and governed by said Advisory Board. The
budget has grown to nearly $400,000.

The CCC organization as a whole has worked hard in recent years to professionalize, build a
strong infrastructure, and develop into an organization that can continue to grow and serve the LGBTQ
Community. Funding to support the CCC programs comes from over 100 monthly community donors,
grants, café revenue, merchandise sales, fundraisers, meeting space rental revenue, and sales of fine
art.

With the departure of Terry Beswick in February of 2016, the CCC began the search for a
replacement in the form of an Executive Director. Two full time employees, 60 volunteers, and a 14-
member advisory board currently manage the CCC operations.

“The club, in my view, is the fundamental example of what community organizations should be
about. It’s not about the funding that you get. It’s about an organic institute in the community.” – J.
Vernick (Bay Area Reporter 06/06/10)

The CCC currently operates five programs that serve the community and the CCC mission to
provide, “…a clean & sober gathering place for all people and a home for the queer recovery
community. We endeavor to be a space where all can seek wisdom, serenity, courage and joy.”

The five CCC programs are Meetings, Unstructured Peer Counseling, Job Training/Skills Building,
Social Support and Fellowship, and Fine Art/Performance Art.

Over 40 12-step meetings a week call the Castro Country Club home, and these groups form the
core of our programs. Our newly renovated meeting room holds up to 60 people, and as our groups
average about 20 participants per meeting, the Castro Country Club estimates that it hosts
approximately 40,000 attendees annually. Each group that uses the space is self-governing. About 1/3
are Alcoholics Anonymous, 1/3 are Crystal Meth Anonymous, and the remainder are Narcotics
Anonymous, Al Anon, Overeaters Anonymous, Food Addicts Anonymous, Under-earners Anonymous,
Codependents Anonymous, Refuge Recovery and the one and only Heroin Anonymous meeting in San
Francisco.

Unstructured Peer Counseling also occurs daily. During peak hours, the café back deck and
meeting room are often full with people holding one on one meetings, whether formally studying 12-
step literature or simply chatting over a cup of coffee and a sandwich with their sponsor or peers. At the
club, there is no stigma attached to being LGBTQ or HIV positive. These programs of recovery work
because each alcoholic or addict identifies with another who has had similar experiences and recovered.
The club provides a clean and welcoming space, refreshments, and supportive information and resource
materials. There is no place like it in the neighborhood or elsewhere in the city that specifically caters to
the LGBTQ community and its allies; members of the community consider the CCC a safe space to speak
freely, discover shared values, and find comfort and security in a supportive environment.



“It’s not just a building. It’s not just an address. It’s a Community” Stephen Henry, 25 years sober
(SFGATE April 25th 2010)

The Job Training/Skills Building program is how many learn the skills necessary to re-enter the
work force. While some newcomers to recovery have managed to hold on to their jobs and housing,
many others have been unemployed for some time, and may be homeless or marginally housed. People
often feel hopeless and unemployable, and are challenged by low self-esteem and depression. The CCC
gives them social structure and a place to be of service to the community, while also learning valuable
job skills, such as learning the skillset for becoming a Barista, cash handling and reporting, customer
service, information referral, team building and cooperation with co-workers.

Social Support and Fellowship are important to the community we serve. Building and
maintaining social structure and connections has been shown to be key in making and sustaining healthy
life choices. The CCC supports these connections by sponsoring numerous athletic, artistic, social and
social service events. The CCC sponsors a softball team that plays for San Francisco Gay Softball League,
provides a safe and sober space at SF Pride, holiday potlucks, summer barbeques, white water rafting
trips, and sobriety anniversary celebrations. This component of the Club’s community role cannot be
underestimated for it is a big piece of the puzzle for people looking to change their lives for the better.

The newest program to be recognized at the CCC is the Fine Art/Performance Art Program. The
CCC has been turned into a Fine Art Gallery providing an opportunity for the LGBTQ Recovery
Community and our allies to showcase their talents, develop their work into a gallery show, and sell
their art. Variety shows are held from time to time, allowing many performers to reconnect with their
entertainer selves and showcase their various performance talents. Mascara, a monthly drag show
benefiting the CCC was born as a fundraising effort as part of the “Keep The Steps In The Castro” capital
campaign. Mascara, now in its 7th year has given many established and new performers in the LGBTQ
community an opportunity to showcase their performance art talents, express themselves, and raise
much needed funds for the CCC.

The CCC has helped countless thousands rebuild their lives, including the current staff, the
entire advisory board and all of our volunteers.

“I consider myself blessed and fortunate enough to be among those whose lives have been
positively impacted by the CCC. Without the opportunities afforded me by the CCC I would never have
found my way to recovery or been able to find such a strong sense of community. The CCC is without
question a legacy. The passing on of a mission to always keep the doors open for our community is
something the Castro Country Club holds sacred.” – Billy Lemon, CCC Assistant Manager

The goal of the Castro Country Club Community is not only to continue to serve the LGBTQ
recovery community, but the community at large by providing a safe space in the heart of the Castro
District; a safe space where all can seek wisdom, serenity, courage and joy for many years to come.
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June 20, 2016

To whom it may concern:

A member of Alcoholics Anonymous first introduced me to the Castro Country Club
(CCC) in January of 2003. I was new to the San Francisco recovery community and only
weeks before had found that my life was out of control and I’d become addicted to crystal
meth amphetamine. I’d been an addict off an on for over thirty years; I had become HIV
positive, unemployed, felt unemployable, friendless, estranged from my family, behind in all
my bills, surrounded by drug addicts and drug dealers, and I was in poor health. This all
changed when I got sober and was introduced to the CCC.

I wanted my life to be different and I found hope, encouragement, and acceptance at
the CCC. The CCC provided a safe space free of drugs and alcohol where I could find like-
minded individuals who wanted nothing from me but to help me stay sober and grow
spiritually. The CCC was frequented and run by people who had learned to live sober lives
and were there to help others like me do the same. I found gay role models for sober living.

Not knowing what to do with my spare time, I spent many hours at the CCC between
neighborhood 12-step meetings. The CCC was always open when I needed it, because the
CCC was and is open 365 days a year; I needed a place to be safe and not alone daily.

At first I would visit the CCC to have coffee, chat with newly acquired sober friends,
read, and play games. Soon I was doing my 12-step work at the club. I knew that the CCC
was run by volunteers and I decided to become one. I had found a way to give back to the
community, which was giving me so much hope and fellowship. I soon became the
volunteer coordinator. At one year, sober, February 5th 2004, the CCC hosted my sobriety
celebration. Today I meet there frequently for meetings and to work with others that I
sponsor in 12-step programs.

With the help of the CCC and the supportive community I found there, I was able to
stabilize my life. A high school dropout at 43 year of age, I returned to school. I earned AA
Degrees in Spanish and Arts and Humanities, before graduating with honors from San
Francisco State University where I earned my Bachelor of Science in Accounting. In 2014 I
earned my Master’s Degree in Taxation from Golden Gate University. I spent many hours at
the CCC doing my homework and I am forever grateful that the CCC was there for me.

I’ve seen many lives change for the better at the CCC and I will never forget the role
the CCC played in my new sober life. With the help of the CCC I’ve stayed clean and sober
for over 13 years and I’ve helped others find the same welcoming spirit at the CCC that I
found. Over the years, I’ve watched the CCC change and grow to better serve the LGBT
recovery community.

I joined the Castro Country Club Advisory Board in 2013 and today I am the Chair of
the Advisory Board. Like those that came before me, I am doing everything I can to make
sure that the Castro Country Club remains a safe space for the LGBT recovery community
and our allies for many more years to come.

Sincerely,
Carlos Perea
Chair, Castro Country Club Advisory Board



The Castro Country Club

My first visit to the Castro Country Club was during the summer of 1989. I was 27 years
old and clean and sober for just over a year. I was in town from Los Angeles to attend
my first Living Sober convention. I was struck by the prominent placement of the club in
the middle of the gayborhood. In all reality, it was probably the steps full of handsome
men that cemented by attraction to the club I had no idea how important the Castro
Country Club would be in my life.

Two years later, in the summer of 1991, I rolled into town with all my belongings in a
small U-Haul truck. A wave of death from AIDS had swept through my friends and
acquaintances in Los Angeles. I needed out, so I came to San Francisco. I was a
refugee from Southern California.

After unloading the truck, but before unpacking my boxes, I headed to the club to
connect with my fellow clean and sober alcoholics and drug addicts, and to find a
meeting of Alcoholics Anonymous. Those steps turned into a life line for me. The
Country Club turned into a life boat for me in the turbulent times of the 1990s.

Many of the men I met in my first months and years at the Country Club did not survive
the scourge of AIDS as it ravaged the gay community. The Club was ground zero for
me, a place I sought recovery from drugs and alcohol, a place I sought solace from the
incredible sense of loss, a place I sought soothing for the anger and hopelessness that
seemed to crash upon me and my community over and over. Hope. Recovery. Love.
Community. I found these things at the Castro Country Club.

I’ve lived just a couple of blocks down the street from the Country Club for more than 20
years now. I go to at least three meetings a week at the Club. New waves of young (and
not so young) gay men, lesbians and transgender people come to the club seeking the
same refuge, solace and recovery that I sought 25 years ago.

I went to a meeting at the Country Club tonight. After the meeting, a young man – 31
years-old with 11 days sober, asked if I would be his sponsor. The Club provided a spot
for both of us to attend the AA meeting, and a place for us to begin to share our stories,
not only of despair and sadness, but of recovery, hope and community. The legacy of
the club and of recovery live on.

The Castro Country Club has played a pivotal role in my recovery and my life. It
continues to be a lighthouse with a shining beacon for the community, for those seeking
the ability to help themselves and for us to help each other. I wish for it to continue to
exist so that it may continue to serve people seeking recovery from drugs and alcohol.

Thank You,
James Moore



In July, 1993, I moved to San Francisco from Los Angeles with 2 years and 7 months sobriety.

I moved to an apartment on Hartford Street, right around the corner from the Castro Country

Club.

What a great sober place to hang-out! It was all men, but it felt safe and cozy. The guys were

very friendly, and made me feel welcomed. I was approached by Manager Steve, to work there,

for the purpose of bringing women into the Club. I was more than willing, since I felt it was a

wonderful way to befriend the SF sober, gay community. I have to say it was an incredible

experience. I met so many supportive, friendly, and many long-term sober people.

I worked at CCC for about a year, unfortunately, during the harshest period of the AIDS

epidemic. The friends I made, suddenly disappeared from the Club. I would be serving coffee to

someone, and they would be gone the next week. I went to many memorials during that

period. What impressed me the most, was these friends passed away clean and sober. I was

employed as a Clinical Social Worker, in the community, and volunteering at CCC. I became a

woman who stepped “up to the plate,” to support the gay sober community, talking to those in

need. CCC became a “haven” for people to discuss feelings, support each other, and play cards;

over a hot/cold beverage.

I have watched the CCC grow in many aspects, throughout the years. Under Manager Terry

Beswick, I returned to visiting the CCC. I was present for the money drive, selling the building,

and the remodeling. It was wonderful to watch the Club become what it is today. It has become

an upscale coffee shop, with an outdoor patio, daily various 12-Step meetings, and drag shows.

The meetings are well attended. I, myself, attend many of the AA meetings to support the Club,

as well as sustaining my sobriety.

For almost a year now, I have been a volunteer barista for the Club. I work Friday and Saturday,

both busy shifts. I am wonderfully supported by the two managers, Billy Lemon, and Louis

Cullen. The atmosphere is very friendly, supportive, and willing to help newcomers. I,

personally, have helped many people; those who came off the streets, asking about AA, or how

to stop drinking. (I now have 25 years and 7 months.) That’s my reason for working at the Club:

helping others, bring my sponsee’s and friends here, and meet with my sponsor.

I felt the environment was safe, back in 1993, and still is safe, in 2016. I’m still working on

outreach for the women, to “hang out,” or attend a 12 Step meeting. However, women visiting

the Club, has drastically improved since 1993. I will continue to support or “be a part of” the

CCC, as long as I am living in SF. I truly enjoy helping recovery people, no matter where they are

in recovery, and the CCC is a great alternative to drinking in a Castro bar!

Lee Hewitt, LCSW



The Castro Country Club is my home. The first time I ever heard of the club I was newly sober &

picking up a fellow who had fought w/his boyfriend & needed a place to crash. I truly couldn't

understand why I was providing safe harbor for a guy that belonged to a country club! He

quickly schooled me in what kind of a club the CCC was.

The Castro Country Club is part of the foundation on which my recovery is built. I attend about

70% of my weekly meetings at the club. It is the focal point of our celebrations & milestones. I

had my one year sobriety watch at the CCC & was surrounded by people that I love. A night I

will never forget!

I began my drag career in July 2012 performing at the Mascara Show at the CCC. This was the

start of my life as a performer & like many other beginnings, it happened at the club. In 2014 I

competed in & won the Miss Castro Country Club Pageant. I then hosted the Mascara Show for

a year & raised money for the club every month. That commitment was one of the most

rewarding experiences of my life. It taught me so much & I gained invaluable experience as a

performer & in show production. I was extremely proud of the show, the performers & the

funds we raised for the CCC. There was a legacy of service that the Mascara show created. It

was started by my drag mother U-Phoria (Peter Griggs) & I was proud to be part of that legacy

& it continues today w/Miss CCC Intensive Claire.

I have also played softball in the SF Gay Softball League for the past 3 years. The CCC sponsors

our team & we are the only all sober team in the league. This commitment is an absolute blast.

It has helped me grow closer to my fellows/teammates. I have gotten to know them on a

completely different level. Just one more gift of sobriety & the Castro Country Club.

I am the sober woman that I am today because the Castro Country Club is such a special place &

an integral part of my recovery.

Thank You,

Lindsey Tucker



Louis N Cullen

Volunteer Coordinator

Castro Country Club

415-368-5650

lcullen@castrocountryclub.org

I found the Castro Country Club at a time when I was lost and in search of me, the CCC

provided me a safe space to do absolutely nothing in between meetings and meeting with my

sponsor. The idea of doing “nothing” was radical to me and I was desperate and willing to take

any suggestions that were not my own. Having lived in San Francisco since early 2000, I had a

few encounters with the club, but I never understood or appreciated just how important the

Castro Country Club is to this community. I received treatment for Alcohol and Crystal Meth

addiction at Acceptance Place, and as a requirement for my time there I needed to be of

service. Service has always played a key role in my life so it seemed fitting that I began

volunteering at the club at 7 months of sobriety. Thursday's 6:30 am to 10:00 was my shift for 2

years, a huge departure for me following years of showing up only on my terms (which

sometimes was never) I had an opportunity to reclaim a part of my character that had suffered

as a result of my choices. The CCC is special to me because it was a beginning for me, they gave

me a chance to show that I could be dependable and trustworthy. It was a key component in

me claiming my integrity.

Over the years, the Castro Country Club has served an open laboratory for me to put to

practice the principles that working the 12 steps of recovery have provided for me. I've re-

learned important social cues, have had many experiences that challenged me to set and live

personal boundaries and in turn respect the boundaries of others. I've suffered disappointment

and made it to the other side because of the support I've found here. I've celebrated my many

victories, my own and others with this amazing community. Here we learn how to have fun

without the need for "social lubricants", when I started at the club my self- esteem was fragile

at best, it was only through the constant interactions with staff, volunteers and other patrons

that I found the room to grow and develop into a fully actualized adult man. Doing estimable

acts is what helps one can find and increase self- esteem. Weddings, Sobriety anniversaries,

BBQ's, Art Shows, Drag Shows, SF Pride Sober Stage are just a few of the ways that we get to

show the new comer who looks to us for guidance how we have fun in sobriety.

The last 2+ years, I have had the great fortune to join the staff of the club. It is a true blessing to

serve the community daily just as the community has served me.
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Application No.: LBR-2016-17-014
Business Name: Cole Hardware
Business Address: 956 Cole Street
District: District 5
Applicant: Rick Karp, President
Nomination Date: September 7, 2016
Nominated By: Supervisor London Breed

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

956 Cole Street from 1961 to Present (55 years)
3312 Mission Street from 1984 to 2016 (32 years)
70 Fourth Street from 1996 to Present (20 years)
2254 Polk Street from 2003 to Present (13 years)
Oakland: 5533 College Avenue from 2015 to Present (1 year)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA
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the business, including craft, culinary, or art forms? X Yes No
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Galería de la Raza | Studio 24 Historical Narrative

Criterion 1

a. Provide a short history of the business from the date the business opened in San Francisco to the present day, including the
ownership history. For businesses with multiple locations, include the history of the original location in San Francisco (including
whether it was the business’s founding and or headquartered location) and the opening dates and locations of all other locations.

Founded in 1970, the Galería de la Raza | Studio 24 (Galería) is a community-based arts organization whose mission is to foster
public awareness and appreciation of Chicano/Latino art and serve as a laboratory where artists can both explore contemporary
issues in art, culture and civic society, and advance intercultural dialogue. To implement our mission, the Galeria supports Latino
artists in the visual, literary, media and performing art fields whose works explore new aesthetic possibilities for socially committed
art. Initially, Galería operated in a storefront on 14th and Valencia streets. Then, in 1972, it moved to its current home on 24th and
Bryant streets. In the 1980s, Galería launched its gift shop, Studio 24, as an alternative fundraising resource for Galería in the face of
cuts in federal funds for arts, and as an experiment in community entrepreneurship.

b. Describe the ownership history when the business ownership is not the original owner or a family owned business.

Like many cultural institutions of its kind in the country, Galería was born of the legacy of cultural activism. It was founded by a
group of Chicano artists and community activists in San Francisco's Mission District, which included Rupert Garcia, Peter Rodriguez,
Francisco X. Camplis, Graciela Carrillo, Jerry Concha, Gustavo Ramos Rivera, Carlos Loarca, Manuel Villamor, Robert Gonzalez, Luis
Cervantes, Chuy Campusano, Rolando Castellon, Ralph Maradiaga, and Rene Yanez. Peter Rodriguez gave Galeria its name. René
Yañez and Ralph Maradiaga later become the Galeria's first artistic and administrative directors, respectively. In 1985, Humberto
Cintran became the administrative director following Maradiaga's death. Enrique Chagoya succeeded Yanez in 1987 as artistic
director. In 1990, Maria Pinedo became the executive director. Liz Lerma succeeded her in 1993 and was followed by Gloria
Jaramillo in 1995, Bill Moreno in 1998 and, in 1999, by Carolina Ponce de Leon. In 2012, Ani Rivera became the executive director.

c. Note any other special features of the business location, such as, if the property associated with the business is listed on a local,
state, or federal historic resources registry.

At the moment there is no special historical recognition or registry designation for Galería. However, Galería is located in the
recently designated Calle 24 Latino Cultural District of the City of County of San Francisco. Galería has contributed greatly to the
history of Calle 24. With the support of the SF Planning Department, we are currently exploring Historic Preservation work Program.
The goal is to of this designation is to increase recognition, understanding and preservation of cultural resources associated with
communities that are underrepresented.

Criterion 2

a. Describe the business’s contribution to the history and/or identity of the neighborhood, community or San Francisco.

From the outset, Galería defined itself as a place of cultural affirmation and self-discovery for the founding Chicano community.
Throughout its history, Galería has emerged as an international forum for the examination and expression of artistic concepts
central to the Chicano/Latino experience —concepts such as community memory, popular culture, ceremony, family and social
activism. When Galería opened in 1970, El Movimiento Chicano —the Chicano civil rights movement— was its galvanizing and
unifying force. The movement aimed to enhance the everyday lives of the Chicano community through exhibitions, community art
programs and cultural activities while making art accessible to the largely Chicano/Latino population of San Francisco's Mission
District.

b. Is the business (or has been) associated with significant events in the neighborhood, the City, or the business industry?

In the 1970s, Galería organized the first community mural program in the United States, re-introduced Frida Kahlo's work to the
American public, and was at the forefront of reclaiming images and practices from popular traditions that not only reflected but
formed El Movimiento. Another example work noting is Galería’s lead in establishing the Mexican celebration of Dia de los Muertos
(Day of the Dead) as an articulation of Chicano/Latino aesthetics. Many of the works and formation of Chicano/Latino art sector has
been directly influenced by Galería work and public programs.

c. Has the business ever been referenced in an historical context? Such as in a business trade publication, media, historical
documents?

Galería’ history is connected to the greater civil rights movements and its pioneer work is collected and part of the California Ethnic
and Multicultural Archives (CEMA) is an archival institution that houses collections of primary source documents from the history of



Galería de la Raza | Studio 24 Historical Narrative

minority ethnic groups in California. The documents, which include manuscripts, slide photographs, newspaper clippings, works of
art, journals, film, sound recordings, and other ephemera, are housed in the special collections department of the UCSB Libraries at
the University of California, Santa Barbara, where they are made accessible to researchers upon request. An effort is currently
underway to make certain documents available online through the Online Archive of California. There are many articles, books,
scholarship that has been developed by studying Galería’s legacy.

d. Is the business associated with a significant or historical person?

Galería has presented hundreds of Chicano/Latino artists. There is not one particular artists that represents the work and legacy but
rather an array of artists that have all contributed to 46 year cultural endowment. In the effort to make this history accessible to the
public in 2006 we launched the online Archive. This archive is a comprehensive database of curatorial and artist media that
document Galería’s exhibition history since its founding in 1970. You will find exhibition images, essays, interviews, reviews,
curatorial statements, artist bios and portraits and much more to come. In addition, during Galería’ early years, it joined with like-
minded institutions—including Centro Cultural de la Raza in San Diego, Self Help Graphics and Art in Los Angeles, La Raza Galeria
Posada in Sacramento, and Kearny Street Workshop in San Francisco—to create a lively network of support for printmaking that
expressed the sentiments of the movement for civil rights.

e. How does the business demonstrate its commitment to the community?

Since our founding in 1970, Galería has been conducting programs serving Latino audiences and artists. In the mid-1990s, artist and
board member, Amalia Mesa-Bains, developed the ReGeneration Project, a program aiming to provide emerging artists with
exhibition and professional development opportunities and to directly involve young Latino artists in the planning and management
of Galeria activities. In recent years, performance and public event series have been developed to address the educational needs of
diverse populations—seniors, adults, adolescents, and students. The ReGeneration Project program model – mentor/mentee –
continues to provide technical and capacity building services to emerging artists. Our work focuses on providing workforce
development to working artists and to continue to infuse and expand the Bay Area arts sector.

f. Provide a description of the community the business serves.

Galería's programs have served the Mission District's residents and the Bay Area's more than 1,000,000 Latinos. Our venue is located
in the San Francisco census tract with the highest concentration of Latinos, who represent 17% (or 136,000) of the city's almost
800,000 residents. At least 67% of the more than 16,000 people who attend our annual programs are Latino: at least 50% are under
35 years of age; approximately half are of Mexican descent; the other half are of Caribbean, Central and South American origins. For
the past decade, Galeria has organized arts education programs directed at low-income Latino youth: over 65% of youth living in the
Mission between the ages of 10 and 19 are Latino (U.S. Census 2000).

g. Is the business associated with a culturally significant building/structure/site/ object/or interior?

In the 1970s, Galeria began presenting temporary painted murals on a large billboard attached to the outside wall of its venue. In
the late 90s, participants of the ReGeneration Project project created the Digital Mural Project, an ongoing public art program,
which replaced the painted temporary murals on our Bryant Street billboard with computer-generated images.

Galería’s billboard/mural – attached to our venue on Bryant Street – is internationally known as the liberated mural. Measuring 10
ft X 24 ft, the mural has featured more than 250 murals conveying messages, telling stories, and announcing events related to the
Latino/Chicano experience, the posters served as advocacy tools that were distributed and made available to the communities they
addressed. Their visual narratives touched on such issues as education, public health, politics, and economic accessibility.

h. How would the community be diminished if the business were to be sold, relocated, shut down, etc.?

Our current lease situation - no lease contract in place - exposes Galería to dissolution at any given moment. In late 2015 through
the summer of 2016, Galería worked with private and public support to create a letter of intent to negotiate a lease with our
landlord. Unfortunately these efforts did not prove successful. Now more than ever we have embarked on the quest to find a
secure and long-term home. To not have a permanent or semi-permanent home for Galería poses a threat of dissolution; this would
be a loss not only to the local SF arts community but also to the larger Latin American art sector. Locally, we would like to stay
connected to the Calle 24 vision; while an actual relocation might be in the near future we will work to stay as close as possible to
the Calle 24 corridor and or to maintain some presence along the Calle 24 blueprint – most likely through the continued
programming of the Digital Mural Project.
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Criterion 3

a. Describe the business and the essential features that define its character.

Galería presents some of the most cutting-edge programs in the country that documents the evolving discourse of Latino art and
culture. Galería Visual Arts Program includes five to six exhibitions annually that feature contemporary Chicano/Latino art in
innovative, critical and challenging ways. Our Digital Mural Program (DMP) encourages the use of the latest digital technology to
create innovative public art. Building on Galería's decades-long history of painting murals in San Francisco's Mission District, the
DMP seeks to push the mural tradition forward through the use of new technologies to address issues confronting the Latino
communities. Under the full moon, Galería host one of the only bilingual literary ritual & performance gathering known as the
Lunada Literary Lounge. We do this with the goal to build the capacity of artists as we see them at the center of social change, we
provide two technical and capacity building funding programs: GINAA (Grantwriting for Indigenous and Native American Artists) is
a capacity-building and commissioning grant program for Native artists living in the greater Bay Area and the ReGeneration Artist
Fund is a small grants program that seeks to provide Latino artists the grant writing and artistic program planning skills to write
competitive proposals and to access government and foundation arts funding.

b. How does the business demonstrate a commitment to maintaining the historical traditions that define the business, and which of
these traditions should not be changed in order to retain the businesses historical character? (e.g., business model, goods and
services, craft, culinary, or art forms)

Galería’s exhibitions also foster interdisciplinary models in which visual artists can interact and dialogue with a variety of individuals
working in other fields or media such as performance artist, spoken-word, cultural activism, cultural studies, science, etc. Galería
often extends its exhibition and public programs through collaborations with local, national and international organizations.
Working within the local communities and beyond, we see the collaborative partnerships as the pipelines that define the work we
present year after year.

c. How has the business demonstrated a commitment to maintaining the special physical features that define the business? Describe
any special exterior and interior physical characteristics of the space occupied by the business (e.g. signage, murals, architectural
details, neon signs, etc.).Does the building occupied by the business relate to the immediate neighborhood?

We operate out of two-storefronts that were built over 100 year ago. Architecturally speaking, we have not altered the storefronts
façade. The only historical signage/mural is the Digital Mural Project, which has been in under our operation since the early 70s.















































Image: Albert Lujan, Evicted, 2000 (mural installed at 24th and Bryant Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





Image: Alma Lopez, Heaven, 2000 (mural installed at 24th and Bryant Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





Image: Faviana Rodriguez, Roberto Lovato, and Gan Golan, NO on SB1070 We Will Not Comply Stop Juan Crow, 2012 
(mural installed at 24th and Bryant Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





Image: Jesse Hernandez and Victor Quiñones, Cultura and Old Schools Ways, 2011 (mural installed at 24th and 
Bryant Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





Image: Julio Salgado, I am Undocuqueer, 2013 (mural installed at 24th and Bryant Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





Image: Presente.org, Show Me Your Papers, 2010 (mural installed at 24th and Bryant Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





Image: Shizu Saldamando, In Homage of the Mission District and Vida, 2008 (mural installed at 24th and Bryant 
Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





Image: Victor Cartagena, Wanted Unwanted, 2005 (mural installed at 24th and Bryant Streets, San Francisco)

Remezcla Gráfica/Graphic Remix, San Francisco Museum of Modern Art, September 16, 2016–January 8, 2017
This exhibition, a collaboration between Galería de la Raza and SFMOMA, presents works from Galería’s archive. 





SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2016-17-016
Business Name: Golden Bear Sportswear
Business Address: 200 Potrero Avenue
District: District 10
Applicant: Matt Ehlen, General Manager
Nomination Date: October 3, 2016
Nominated By: Mayor Edwin Lee

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: September 19, 2016

Richard Kurylo
Manager, Legacy Business Program
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IWC Schaffhausen

12 Men's Clothing Items That Will Last Forever

MEN'S JOURNAL

APR. 17, 2014, 2:00 PM

There's nothing wrong with a statement piece, but we like stoic clothes – garments that don't whine and don't
wear thin.

Built for the long haul, these clothes are carefully made of the right stuff and designed for function rather than
form. Your favorite pair of khakis will have dissolved to dust before these jeans and jackets give up the ghost.

These are the clothes that will outlast you.

1. IWC Portofino Automatic

No sixties film star would be seen
without a bombshell blonde – and this
watch – on the Italian coast.

Named after the port side town of
Portofino, this stainless-steel timepiece
features classic Swiss engineering and
Italian flair, thanks to its simple dial
(three hands and a tiny date) and a
mesh bracelet. [$4,500–$11,700] — Ben
Clymer

2. Birdwell 301s

According to legend, SoCal surfer
Dale Velzy and buddies at the
Manhattan Beach Surf Club invented
the modern board short by cutting
their white sailor pants just above
the knee.

Why the long length? Their decision
was one of practicality: the length
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Birdwell Beach Britches

Worth & Worth Hatshop/Facebook

prevented their thighs from chafing
against their wax-covered boards.

While hemlines have periodically
risen and dropped over the ensuing
six decades, quality baggies like
Birdwell 301s still measure 15
inches, long enough to honor Velzy's
vision but short enough to fit today's
more tailored look.

Handmade in California by the same
family since 1961, Birdwell Beach
Britches are extremely durable:
They're made of two extra-thick
layers of heavy nylon that are
double-stitched for strength (expect
10 seasons of use) and nicely
designed to dry quickly.

They're available in 26 colors, but we dig royal blue and classic red, worn by Newport Beach lifeguards since 1961.
[$61] — Blaine McEvoy

RELATED: 15 Essentials For Every Man's Wardrobe

3. Worth & Worth Aria Felt Hat

Come cold-weather season,
style-conscious men have two
choices when it comes to
headgear:

They can reach for a beanie
(which is acceptable, if always
considered casual) or don a
hat.

Like a proper hat, with a brim
and made from rabbit hair
felt (only beaver beats it for
durability).

Which is to say, of the
timeless varieties worn by
Messrs. Bogart, Sinatra, and
famed archaeologist Dr.

Henry "Indy" Walton Jones Jr. (and not of the sort worn by pro athletes).

We see echoes of those classic styles in the Aria, a winter-weight, made-to-measure, 100-percent rabbit hair lid
from New York milliners Worth & Worth. We pair ours with well-tailored suits and a three-quarter-length
overcoat.

However, W&W proprietor and head designer Orlando Palacios has a completely different take: "The Aria can be
rocked with almost anything," he insists, though he cautions that whatever you choose, refrain from cocking
yours all the way back. "A little snap in the front, just above the eyebrows, is the age-old way," he says.
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Filson

Shockoe Denim/Facebook

Palacios says the Aria, like all his hats, is not only made with the finest textiles but, as a veteran designer and
manufacturer for 20 years, it's also a product of love, sweat and, sometimes, literally blood ("we prick our fingers
hand-sewing the bands," he says).

We think they look all the better with a few stains and scrapes of hard use, so don't be afriad to wear yours in a
snowstorm or even in the summer on the ranch. And like your fedora-wearing forebears, we'd suggest pairing one
with the ultimate accessory: a sweet dame around your arm. [$275] — Mihal Freinquel

4. Filson Original Goatskin Gloves

We love the look and feel of these gloves from
Filson, Seattle's long-standing supplier of
luxuriously rugged (and ridiculously cool)
outerwear.

Offered in a flexible leather that earns a rich
patina over time, they're tough but not bulky,
with a great sense of touch and ease of
movement.

Suggested uses include ranching and hunting,
but they're lightweight enough for everyday use,
too, making them essential for men of all
stripes, from roughnecking Wyoming
cowboys to cubicle farming greenhorns.

In our city-slicking opinion, the handsome
golden finish boasts just the right amount of
modesty, making these complementary to

everything in your wardrobe, from fitted flannel to made-to-measure suits. [$80] — Phyllis Fong

RELATED: 25 Easy Ways To Upgrade Your Style

5. Shockoe Denim's Drugstore Cowboy Selvedge Jeans

A good pair of jeans can weather
years in the daily rotation before
being put out to pasture or
Goodwill.

The challenge then becomes finding
a deserving replacement.

The hand-stitched Drugstore
Cowboy from Shockoe Denim, a
new selvedge retailer in Richmond,
offers the sort of durability and
classic look that promises to stand
the test of time.

Shockoe founder Anthony Lupesco,
27, grew up steeped in the
traditions of fashion; his parents
were in haute couture fabrication in

Italy and would dole out his allowance by having him count buttons and thread supplies in their factory.
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Hickoree's

Shockoe Denim, named after the store's working class neighborhood, takes the approach of high-end fashion
construction, thus the hand-stitching, and democratizes it with copper rivets and denim.

Lupesco sources his denim locally from the oldest operating denim manufacturer in the U.S., North
Carolina's Cone Mills, one of the original suppliers of Levi's. The indigo-dyed, raw selvedge denim comes into the
renovated Avis Car Rental garage that serves as Shockoe's production facility and outlet.

Behind what used to be the rental counter — now the retail counter — a full window affords shoppers a view of
what is now the factory floor. Seven employees cut and stitch jeans into a shape that is a medium rise, slim
through to the thighs, and straight down after the knee.

Imperfections are part of the look: The fabric has the signature wave of a handcrafted garment. [$235] — Ian
Rowan

6. Earl's Apparel Gung Ho Camp Trousers

A year or so ago, select items manufactured
by a mysterious clothing label named Earl's
Apparel began to infiltrate the shelves of
trend-setting shops with an American-made
focus, including Hickoree's in Brooklyn and
Independence in Chicago.

The clothes were durable takes on wardrobe
staples, garments perfectly designed to take a
beating.

Turns out that the company, operating out of
the small town of Crockett, Tex., has been
making durable, well-priced work wear for a
few decades under the Stan Ray and Gung Ho
labels.

Stan Ray makes work wear for stylish
painters and plumbers, while Gung Ho is

known for its expedition gear, which looks jungle-ready. This makes Earl's, as the umbrella organization, a sort of
strange, surprisingly high-quality off-brand version of Carhartt.

Names aside, the clothes are great, especially the Gung Ho Camp Trouser, which is constructed from 12-ounce
cotton duck with deep fatigue-style front pockets and two button-down back pockets.

The cut is more relaxed than the slim-fitting, dressier chino options out there, so these are great for non-office
work and outdoor play. Play mostly.

At no-frills retail sites like America's Virtual General Store, you can pick up a pair in olive drab, khaki, or classic
duck brown for $39. This isn't fancy stuff, and these pants don't call attention to themselves, but they can take a
beating, get up, and take another one; they're as rugged and mysterious as that guy Earl who makes them. [$39]
— Phyllis Fong

RELATED: Where Men Should Shop Online

7. Grenson G-Two Jacob Boot

The Grenson brand goes back to
1866, when William Green, who had
been making boots in his childhood
cottage in Northamptonshire,

Page 4 of 10Men's Clothes That Last - Business Insider

9/15/2016http://www.businessinsider.com/mens-clothes-that-last-2014-4



Grenson Shoes/Facebook

American Giant/Facebook

England, set up a more formal
production system.

Greens Yard, launched in 1874,
became the first factory in the world
to use Goodyear welt construction, a
game-changing method of attaching
the boot upper and insole to the
bottom sole by means of a "welt"
strip.

You don't have to know the ins and
outs of cobbling to appreciate the
chief advantage of Goodyear
welting:

This time-consuming
manufacturing process means that
shoes can be resoled repeatedly,

over decades and sometimes indefinitely. Grenson shoes have a hell of a half-life.

The heritage English shoes are an investment few men make lightly, but the arithmetic works out. They say you
haven't even broken these expensive shoes in until you've had them resoled multiple times. And, despite its
Victorian roots, the company is less stodgy than one might suspect.

Grenson wares are smartly offered in three classes: G:Zero, G:One, and G:Two, plus the limited-edition G:Lab
series, which includes experimental options in mixed materials, including a suede-and-camo canvas, crepe-sole
derby. The more accessibly priced G:Twos are the entry-level option.

Our pick of the collection is the G:Two Jacob boot, a city-ready merger of two iconic British styles, the punched
wing-tip brogue and the Chelsea boot (the short jodhpur boot worn by a varied cast over the years, including
Beatles, Stones, and Stormtroopers).

The elastic siding and back pull tab make these a breeze to get on and off. We're also fans of the natural-colored
double leather sole, which provides a little gentle visual texture against the all-black body.

Classic, hard-wearing, and undeniably cool, this is one pair you’ll keep around for the long haul. Good news:
Grenson itself does some top-notch resoling work. [$435] — Phyllis Fong

8. American Giant Heavyweight Full-Zip Hooded Sweatshirt

Whether it's of sentimental value
or has just been beaten into
perfection, a well-aged hooded
sweatshirt is a style necessity for
men — the closest thing to a safety
blanket we're allowed.

Hoodies are worn and worn until
they wind up in tatters or the
garbage.

Fortunately, American Giant has
engineered a hoodie that can't be

killed. A basic hoodie seems pretty

simple to build.
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Wigwam Mills Inc./Facebook

Add a drawstring hood to a sweatshirt and sew a pouch or pockets at the waist. That's it.

But the longevity-obsessed designers at San Francisco-based American Giant took a different approach. Founder
Bayard Winthrop hired Philipe Manoux, the man responsible for the first iPhone touchscreen, and asked him to
create an improved hoodie prototype.

Manoux started with the material. He chose heavyweight cotton, rather than the polyester-cotton used by most
labels, for its exceptional durability and softness.

He then masterminded a method of picking out individual loops in the fabric to make it fluffier and more
comfortable on the inside and added spandex to the sleeves to prevent stretching out over time. The hood's
drawstrings were dyed to match each color and heavy-gauge thread was used on each seam so nothing could pull
loose.

But the biggest change is form, not material. Manoux's hoodie is fitted close to the chest and tapered around the
stomach, doing away with the slouchiness of traditional hoodies. It would follow that a fitted hoodie would be
harder to move around in, but Manroux added side panels with a bit more give.

These panels allow for the arms to be raised without losing the fit, and they join the front of the garment to the
back, which provides wearers with a bit of give should they pack on a few pounds.

That last feature is more critical than you might think because the hoodie, which shrinks on first wash, is as
durable as any work coat and will remain in your closet forever. It may not be your oldest hooded sweatshirt yet,
but it will be. Just give it time. [$79] — Ian Rowan

RELATED: The Best New Men's Watches

9. Wigwam's El Pine Socks

When it comes to something as
basic as socks, you might not
think there would be much
difference between one pair and
another.

Stylish men and serious athletes
know better. They also know this:
It's hard to improve on a classic.

Wigwam has been making socks
in Sheboygan, Wisc., since 1905
and is responsible for many of
the innovations you've never
thought much about, including
the colored toe seam and the
integration of stretchable,
breathable nylon fiber into wool.

But the brand doesn't invent for the sake of invention. These Badger Staters know a good thing when they see it.

The brand's classic El Pine socks are a very good thing, indeed. When you think of a classic boot sock, the El

Pine – a marled number made of homespun ragg wool reinforced at the heel and toe – is probably what springs

to mind (even if you didn't know its name).

The wool in this sock is sourced from American yarn spinners, and the whole thing is constructed domestically to
ensure maximum quality. Though Wigwam now does a fast trade in technical socks for skiers, boarders,
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Randolph Engineering (RE)/Facebook

and outdoorsmen, the company hasn't changed the process of constructing an El Pine since 1948 because there is
really no room for improvement.

Let the ultra runners and polar explorers have the more complicated stuff. We're sticking with the El Pines
because they're thick enough and tall enough to shield our shins when we pull our boots tight and because they
heat up perfectly if you lay them across a radiator for five minutes before pulling them on. Classics stay classic for
a reason. [$15] — Phyllis Fong

10. Randolph Engineering Anniversary Aviators

Men shopping for
sunglasses may find
themselves unpleasantly
surprised by the quality of
materials used to sculpt
even the priciest pairs.

With so much emphasis put
on trends and design,
workmanship and
durability sometimes seem
like afterthoughts.

That's why you turn
to Randolph Engineering,
supplier to NASA and the
military, which is set to
commemorate the 35th
anniversary of its aviator

line with what may be the coolest pair of glasses you've ever seen.

Only 100 pairs of the Anniversary Aviator, now available for preorder, will be sold. And they will be sold quickly
for two simple reasons: platinum and lizards.

The Anniversary features a gorgeous platinum-plated frame, and the bayonet-style temples, which curve gently
inward to embrace your skull, are wrapped in delicately tanned black Tejus lizard leather.

The lenses? Hard, ultra-high-clarity mineral crown glass, fully polarized, with a perfect gray tint, an anti-
reflective coating, and impact resistance exceeding the highest standards.

Beyond the exquisite build quality, these glasses are lightweight, comfortable, and impossible for even stunt
pilots to shake off. Seems like the perfect way to celebrate an anniversary. [$450] — Jeremy Spencer

RELATED: 7 Online-Only Men's Style Brands Not To Miss

11. Red Wing Pioneer Belt In Oro Russet

Red Wing may be best known for its
iconic boots, but the company recently
branched out by releasing a collection
of belts made from the same leathers
and at the same historic Minnesota
tannery as its premium range of Red
Wing Heritage shoes.
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Red Wing Heritage

Golden Bear Sportswear/Facebook

One look at these handsome additions
to the lineup and the question is: Why
did they wait so long?

The Pioneer belt, which comes in four
warm colors from russet to black,
is handcrafted and finished using oil-
tanned, full-grain leather made from
heavyweight cattle hides and solid brass
hardware.

As in the extremely durable Red Wing
boot, the material gets better with age,
acquiring nicks, scuffs, and wear
patterns from everyday use and abuse.

Buy one of these and you're likely to be
set for the next decade. And yeah, you
could match your belt to your boots if

you want to get obsessive, but we kind of like keeping it a bit more casual. [$115] — Phyllis Fong

12. Golden Bear Jackets

If you're an aficionado of
outerwear, you've probably
noticed jackets by Golden
Bear Sportswear popping up
in department stores and
some of your favorite
menswear boutiques.

With a spike in special
collaborations and a bump
from some of the world's
biggest retailers, a Golden
Bear piece will probably find
its way into your closet some
time in 2014, which is pretty
remarkable, since the San
Francisco-based brand has
been making classic,
Americana-inspired jackets

for almost a century.

Schirley Zisman, the owner of Golden Bear, has a theory about what's made the brand so appealing over time:
"San Francisco has a certain sophistication, yet it's also edgy. We're not flashy at all, like some other cities might
be. I think that's like our garments."

Admittedly, San Francisco's style has been in Golden Bear's lifeblood since the beginning: Back in the 1920s
when the company first started, it made specialized, durable jackets for the Bay's dock workers and
longshoremen.

Since then, Golden Bear has had the distinction of both inventing and perfecting some of the most classic
American outerwear styles, from varsity and motorcycle jackets to classic bombers.

Golden Bear has also made a wide variety of custom jackets for some seriously high-profile clients.
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An outfitte r says good-bye to
th e Le tte rm an sh ow
K e vin K ane
Monday,18 May 20 15 |8:0 0 AM ET

     

CO MMEN T Join th e Discussion

Wh e n David Le tte rm an tape s th e finale pisode ofh is ve ne rable late -

nig h ttalk sh ow on May 20 ,it's notjustvie w e rs w h o w illm iss h im ;a San

Francisco sportsw e ar com pany is losing one ofits be stcustom e rs.

Golde n Be ar Sportsw e ar h as be e n m ak ing Le tte rm an's "Late Sh ow "

staffjack e ts for m ore th an 15 ye ars."He de signs th e m h im se lf," said th e

com pany's pre side nt,Sch irle y Z ism an,ofth e varsity le tte rm an-style

jack e ts."He give s th e m aw ay as gifts e ve ry single ye ar."

Golde n Be ar produce s classic Am e rican sportsw e ar,and th e y've be e n
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alth ough you m ig h tnotre cognize th e nam e ,you've probably se e n th e ir

products.
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did Clinton w e ar itallth e tim e ,h e also orde re d h undre ds ofsim ilar
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jack e ts for th e U .S.Se cre tSe rvice and to give as g ifts to oth e r w orld

le ade rs.

"We 're notaw are ofa lotofcom pe titors w h o do e xactly w h atw e do,"

said MattEh le n,Golde n Be ar's ge ne ralm anage r."Th e re re ally are n'ta

lot.And I th ink th at's one ofth e th ings th atm ak e us unique ,be cause

w e are m ade in Am e rica."Ifyou are an aficionado ofclassic oute rw e ar,

you m ay h ave notice d th e jack e ts m ade by Golde n Be ar Sportsw e ar,

w h ich outfits th e " Late Sh ow w ith David Le tte rm an" and oth e r

ce le britie s.O flate ,th e brand h as be e n popping up in de partm e nt

store s and m e nsw e ar boutique s.

Th e appe alis th e Am e ricana-inspire d look :Th e San Francisco-base d

com pany h as be e n m ak ing th e bom be r jack e tsince th e 1920 s.Th e

com pany gotits startw h e n itfirstm ade spe cialize d,durable jack e ts for

th e localTe am ste r's U nion Bay's dock w ork e rs and longsh ore m e n.

Golde n Be ar e ve ntually starte d m ak ing th e staple s ofAm e rican

oute rw e ar:m otorcycle jack e ts,bom be r jack e ts and pe a coats.

Je ffre y R .Staab |CBC |Ge tty Im age s

Actre ss Julia R obe rts,donning a Golde n Be ar jack e t,m ak e s h e r finalvisitto th e "Late Sh ow

w ith David Le tte rm an" on May 13,20 15.

In th e 1950 s,one ofth e factory w ork e rs,a Holocaustsurvivor nam e d

Be re k Winte r,boug h tth e busine ss from th e orig inalow ne r.His

daugh te r,Sch irle y Z ism an,gre w up on th e factory floor,and today sh e

is pre side ntofth e com pany.

"During th e '70 s a lotofth e rock stars w ould com e h e re ,and w e m ade

jack e ts for th e Grate fulDe ad,for th e Doobie Broth e rs,Janis Joplin,th e

R olling Stone s."

Golde n Be ar m ade m ostofth e ir products for oth e r com panie s w h o put

th e ir ow n labe ls on th e m .Alm ostallofth e w ork w as done in San

Francisco untilth e 1980 s,w h e n th e y starte d m anufacturing A-2

bom be r jack e ts for a localcloth ing store calle d Banana R e public."Th e

productw as so w e llre ce ive d th atw e couldn'tk e e p up w ith th e

de m and."

Banana R e public ask e d Z ism an to m ove production to a large r facility

ove rse as."We w e ntto K ore a,and w e starte d m anufacturing our A-2

bom be r jack e tth e re .Afte r th at,w e saw th atth atw as a pre tty good

w ay to w ork ,so w e e xpande d itto th e Golde n Be ar line ."
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By 20 0 7,65 pe rce ntofGolde n Be ar's m anufacturing w as done

ove rse as in K ore a and Ch ina.Th e n th e financialcrisis of20 0 8 h it.

"O bviously,th e re w as a lotofturm oilin th e financialm ark e ts.Th e re

w as a lotofturm oilin re tailm ark e ts.And th atye ar affe cte d us a lotas

w e ll.We h ad a pre cipitous sale s de cline ," Eh le n re calls,"and th e im port

busine ss re ally goth am m e re d."

R ead M o re ›5 tips to beat stress and m ake d aily life easier

"We couldn'tm e e tproduction m inim um s anym ore in Ch ina.We didn't

w antto h ave to buy 20 0 ,30 0 jack e ts ata tim e and notse llth e m ," said

Z ism an.

So se ve n ye ars ago th e com pany de cide d to re inve ntitse lfby bring ing

95 pe rce ntofproduction back to San Francisco and prom oting th e

Golde n Be ar nam e by doing collaborations w ith young h ipste r

brands— lik e Sh inola,U nionm ade ,Club Monaco and Engine e re d

Garm e nts— th atlik e th e cach e ofth e "Made in th e U SA" labe l.

"During th e '70 s a lotofth e rock stars w ould
com e h e re ,and w e m ade jack e ts for th e
Grate fulDe ad,for th e Doobie Broth e rs,Janis
Joplin,th e R olling Stone s."
-Sh irle y Z ism an,pre side ntofGolde n Be ar Sportsw e ar

"Th e com panie s th e y collaborate w ith appre ciate th atw e 're h e re in San

Francisco and th atw e 're a m ade -in-U .S.A.com pany,and th e y w antto

be affiliate d w ith us," said Z ism an.

Th e strate gy se e m s to be w ork ing.Since 20 0 7,Golde n Be ar h as

double d its w ork force to 30 pe ople ,w h o m ak e around 25,0 0 0 jack e ts a

ye ar.Th e private com pany w on'tdisclose sale s butnote s th atits

products are sold th roug h outth e w orld w ith a "Made in U .S.A." labe l,

w h ich h e lps se llth e m .

R ead M o re ›B iggest m istakes entrep reneurs m ake:Lem onis

Golde n Be ar h as e xciting ne w ce le brity collaborations com ing up— one s

th e y can'te ve n m e ntion ye t— butfor now th e y're e njoying th e

b itte rsw e e te nd to th e ir w ork ing w ith David Le tte rm an.

"He 's be e n w onde rfulto our com pany.And you k now ,w e 're going to

be ve ry sad to se e h im go."
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"We made a ton of wonderful things in the '70s," says Zisman. "Janis Joplin, Grateful Dead, Jefferson Airplane,
The Doobie Brothers, Hell's Angels; all the rock groups and their entourages would come to the factory and get
custom jackets."

Their wares have also been worn by Bill Clinton, San Francisco legend Willie Brown, and countless sports teams.

But now Golden Bear has really started to enter the mainstream market as well, hanging on the racks at Club
Monaco, Barneys New York, and J.Crew.

They've also done, and continue to do, special collaborations with smaller stores like British online shop Oi
Polloi, San Francisco-based boutiques Black Scale and Unionmade, and chic Toronto concept store Nomad.

So if you happen upon a Golden Bear baseball or bomber jacket while you're shopping, we recommend you try it
on. Think of it as your own slice of classic Americana, and hey, you'll be in good company. — Max Kessler

Read the original article on Men's Journal. Copyright 2014. Follow Men's Journal on Twitter.
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SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2015-16-042
Business Name: Sam’s Grill & Seafood Restaurant
Business Address: 374 Bush Street
District: District 3
Applicant: Peter Quartaroli, Managing Partner
Nomination Date: May 5, 2016
Nominated By: Supervisor Aaron Peskin

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

416 Pine Street from 1867 to 1906 (39 years)
561 California Street from 1906-1946 (40 years)
374 Bush Street from 1946-Present (70 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet





















































SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2015-16-065
Business Name: San Francisco Heritage
Business Address: 2007 Franklin Street
District: District 2
Applicant: Mike Buhler, President and CEO
Nomination Date: May 24, 2016
Nominated By: Supervisor Mark Farrell

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

2007 Franklin Street from 1971-Present (45 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
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Sheet













































































SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2016-17-015
Business Name: The Stud Bar
Business Address: 399 9th Street
District: District 6
Applicant: Mica Sigourney, Stud Collective
Nomination Date: October 3, 2016
Nominated By: Supervisor Jane Kim

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

1535 Folsom Street from 1966-1987 (21 years)
399 9th Street from 1987-Present (29 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: October 3, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet





1 Updated October 7, 2015

APPLICATION FOR

Legacy Business Registration

1. Current Owner / Applicant Information
NAME OF BUSINESS:

BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business)

CURRENT BUSINESS ADDRESS: TELEPHONE:

( )
EMAIL:

WEBSITE: FACEBOOK PAGE: YELP PAGE

APPLICANT’S NAME

� Same as Business Owner

APPLICANT’S TITLE

APPLICANT’S ADDRESS: TELEPHONE:

( )
EMAIL:

SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable):

BACKGROUND INFORMATION

Founding Location:

Current Headquarters Location:

Operating in San Francisco since:

NAME OF NOMINATOR: DATE OF NOMINATION:

2. Business Addresses
ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: DATES OF OPERATION

IS THIS LOCATION THE FOUNDING AND/OR HEADQUARTERED LOCATION? (check all that apply)

���Founding Location �����Current Headquarters

Legacy Business registration is authorized by Section 2A.242 of the San Francisco Administrative Code. The
registration process includes nomination by a member of the Board of Supervisors or the Mayor, a written
application, and approval of the Small Business Commission.







The

A 50-year legacy



A  50-year  legacy  

Section � ree: Eligibility Criteria. Provide a narrative describing the businesses eligibility per the BUSINESSES ELIGIBLITY 
CRITERIA listed on page one. � e narrative should be no longer than 6 pages and it is recommended the responses follow the 
criteria listed below to demonstrate eligibility. Where applicable, please provide supporting documentation. 

Criterion 1: 
Describe the business and the essential features that de� ne its character. 
Provide a short history of the business from the date the business opened in San Francisco to the present day, including the 
ownership history. For businesses with multiple locations, include the history of the original location in San Francisco (including 
whether it was the business’s founding and or headquartered location) and the opening dates and locations of all other locations. 
Describe any circumstances that required the business to cease operations in San Francisco for more than six months 

Criterion 2: 
Describe the business’s contribution to the history and/or identity of the neighborhood. How does the building occupied by the 
business relate to the immediate neighborhood? 
Describe any special exterior and interior physical characteristics of the space occupied by the business (e.g., signage, murals, 
architectural details, neon signs, etc.). 
Provide a description of the community the business serves. 

Criterion 3: 
How does business demonstrate a commitment to maintaining the special physical features that de� ne the business? 
How does business demonstrate commitment to maintaining the traditions that de� ne the business, including business model, 
goods and services, cra� , culinary, or art forms? 
How does the business demonstrate its commitment to the community? 
How would the community be diminished if the business were to be sold, relocated, shut down, etc.? 



In the a� ermath of the mass shooting at Pulse nightclub 
in Orlando, President Obama made a statement about the 
profound importance of gay bars and nightclubs to the LGBT 
community. � e President stated that Pulse was more than just a 
nightclub; he called it “a place of solidarity and empowerment.” 
Historically, bars have served as the original safe spaces for many 
gay, lesbian, and gender-variant individuals—places where they 
could escape harassment, � nd community, and be themselves. 
For those who were rejected by their families, gay bars became 
the bedrock on which their chosen families were built. � ese 
bars were integral queer institutions, and that legacy continues 

The Stud Bar  has  a long-
standing history as an institution 
within the gay community.

today as San Francisco’s gay bars prove time and again to be a 
source of solace and support.
     In San Francisco, a city many refer to as the Gay Mecca, 
gay bars became so numerous at one point that they began 
to develop distinctive niche markets—each with their own 
cultures, dress codes, and speci� c clientele. � ere were the 
Castro-clone bars, the video bars, the dance bars, the leather 
bars, the butch bars, the femme bars, the drag bars, the biker 
bars, and more. � is pigeonholing of gay bars carries through 
to today. But one gay bar in San Francisco that managed 
to defy this phenomenon and has continued to serve as a 

A  50-year  legacy  



community hub for a truly broad spectrum of queer people 
since the 60’s is the Stud.
     � e Stud Bar has a long-standing history as an institution 
within the gay community. � e Stud bar was founded by 
George Mason and Richard Conroy, and opened its doors 
on May 27, 1966 as part of the “Miracle Mile,” a group of gay 
bars along and near Folsom Street. While many of SOMA’s 
gay bars catered to the dominant leather community of the 
district, George is quoted as saying, “We ran it as a bar for 
people, not just pretty bodies… and coincidentally, a lot of 
love a� airs started there. A lot of women also came, and said 
it was the � rst gay men’s bar that they felt comfortable in.” 
Over the years, the Stud has remained remarkably consistent 
in this message of being a space for all people. Men and 
women, bears and twinks, drags and butches; all found a 
place at the Stud. 
     One of the things that brought all these people together 
was the Stud’s reputation for the best music. � e Stud has 
been at the forefront of the progressive music scene for 
decades. In the mid ‘70s while the rest of the country was 
still wrapped up in its love a� air with disco, the Stud began 
playing funk. Less than a decade later, the Stud became a 
trendsetter again as the � rst San Francisco bar to play and 
feature Punk Rock music. “We weren’t just the � rst gay 
bar to play New Wave music—we were the � rst bar of any 

“We ran it as a bar for people, 
not just pretty bodies… 

           and coincidentally, 
   a lot of love a� airs 
              started there...” 
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kind in San Francisco to do that. It was almost demanded of 
me,” says longtime Stud DJ LaRue. Punksters who made the 
art scene and lived South of Market used to � nd their way to 
� e Stud every Sunday a� ernoon for the free (if you bought a 
drink) spaghetti feed. “� ey were my friends and they started 
bringing in new records -- like Patti Smith -- and insisting I 
play them,” LaRue says. 
     � e Stud played host to the performances of many legendary 
musicians and performers, including the � e Weather Girls 
(aka Two Tons o’ Fun), Sylvester, Etta James, Bjork, Lady Gaga, 
Ana Matronic, Justin Vivian Bond, Lady Miss Kier, RuPaul, 
and Charo. � e venue quickly gained a reputation as a San 
Francisco it-spot for celebrities to get a taste of authentic San 
Francisco queer culture. � e SF Examiner chronicled one 
such adventure featuring R.E.M.’s Michael Stipe and Woody 

Harrelson in April of 1998. Many other stars have come to 
the Stud in search of a uniquely San Franciscan experience 
including Bruce Vilanch, Jake Shears, Rufus Wainwright, John 
Cameron Mitchell, Kirsten Dunst, Dita Von Teese, and John 
Waters to name a few.
     � e Stud has always served as a place where queers and 
artists could come let their hair down and express themselves. 
It was the post-White-Night-Riot destination; where citizens—
angry that Dan White had gotten a slap on the wrist for 
murdering Harvey Milk and George Moscone—went to both 
release their anger and frustration and cement their bonds 
forged in adversity through dance. 
     � e Stud moved to Harrison Street in 1987 amid the 
worsening AIDS crisis. In 1994, an infamous weekly party 
and drag show called Trannyshack made its debut. It would go 

“...we were the first bar of any  
  kind in San Francisco to do that...”
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      � e Stud has always served 
         as a place where queers and artists     
       could come to let their hair down 
                    and express themselves. 
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on to grab the attention of journalists and club-goers around 
the country, helping to de� ne ‘90s nightlife and drag culture. 
According to the party’s founder Heklina, Trannyshack rose 
out of the ashes of the AIDS crisis. It brought together many 
of the de� ning elements of the queer San Francisco nightlife 
scene at the time: its gender-irreverent drag sensibilities, punk-
rock rebellion, and the pain and fear fueled by the AIDS crisis, 
as well as an expression of resiliency and hope.
     Hosting some of San Francisco’s most authentic queer 
performance art has become an integral part of the Stud’s story 
for the past two decades. � e tradition continues today with 
two of the Stud’s weekly parties: SOME THING and Meow 
Mix. � ese weekly events (along with several monthly parties 
that cater to a broad range of tastes) provide the San Francisco 
queer community with a safe space to try new things and 
express themselves. � ey continue the legacy of progressive 
music, performance art, and solidarity. � e Stud to this day 
remains a place where all are welcome to dance, get up on 
stage, and maybe even � nd love.
     Drag has held a central space in the Stud’s history. As a 
traditional queer art form passed down through generations 
of drag queens (from mother to daughter / mentor to mentee), 
the continuing presence of a fertile drag scene at the Stud is 

Hosting some of San 
Francisco’s  most authentic 
queer performance  art 
has become an integral part 
of the Stud’s story for the 
past two decades. 
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                  � e Stud served as 
incubator 

          and platform 
for this queer tradition.
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largely responsible for the Stud’s perpetuation of it’s queer 
values as well as its continued success as a business. In return, 
the Stud has served as incubator, platform, and loving home 
base for this distinctively queer tradition. 
    International queer performance artist Christeene called 
the Stud “Queer San Francisco’s Living Room...”  a place 
to gather safely and comfortably, and be yourself, make 
art and be together. Many traveling artists have found joy 
and acceptance at � e Stud. � e Stud is a great asset to San 
Francisco’s LGBT community as well as its LGBT and fringe 
artists. Small performance venues of this size are quickly fading 
and the Stud provides a home for performance audiences and 
performance makers. Without the Stud, several LGBT scenes 
and communities would lose their home base and the SOMA 
district would lose one of its most unique and legendary 
nightlife and cultural features.
     � e Stud is located in a building erected in 1908. As SOMA 
is rapidly built out with new developments (like the L7 

                 “Queer San Francisco’s    
             Living Room...”  
a place to gather safely and 
comfortably, and be yourself, 
              make art and be together.   

condominium development next door), the Stud’s architecture 
and stature stands unique against a shrinking sky. It reminds 
pedestrians and drivers that while the city changes, there is still 
a rich and vibrant history here.
     � e Stud’s location on the corner of Harrison and 9th Street 
also holds a signi� cance that should not be overlooked. Both 
9th Street and Harrison Street are major thoroughfares. � e 
placement of the Stud at the corner of those two streets allows 
for the prominent placement of a gay � ag in a neighborhood 
that is not exclusively gay. For a gay person passing through 
this area, the feelings of hope and safety inspired by this � ag so 
proudly displayed cannot be underestimated. � at proud � ag 
serves as a sign to tourists, visitors, and residents alike that the 
LGBT community continues to thrive in San Francisco. � at 
� ag stands as testament that San Francisco has a commitment 
to not only tolerance, but also to the acceptance, protection, 
and celebration of its gay community. 
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PRIMARY RECORD

State of California - The Resources Agency

DEPARTMENT OF PARKS AND RECREATION

Primary #

HRI #

Trinomial

Other Listings

Review Code Reviewer Date

P1. Other Identifier:

Not for Publication*P2. Location: Unrestricted

*a. County: San Francisco

*b. USGS Quad: San Francisco North, CA

c. Address: 397 9TH ST City: San Francisco

e. Other Locational Data: Assessor's Parcel Number 3756 004

*P3a. Description:

397 9th Street is located on a 2,796 square-foot rectangular lot on the northeast corner of 9th and Harrison streets. Built in 
1906, 397 9th Street is a 1-story, wood frame commercial building that has been altered from its original architectural style. The 
rectangular-plan building is clad in smooth stucco and flush and vertical wood siding. The primary façade features a brick 
watertable. It is capped by a flat roof. The foundation is not visible. The primary façade faces west and includes 3 structural 
bays. Entrances include recessed, paired flush wood doors. Typical fenestration consists of fixed wood-sash windows and glass 
block. Architectural details include metal gates over windows and doors, a projecting cornice, an arched entryway, fabric 
awnings, projecting roof eaves, and illuminated box signage. The rear façade on Gordon Street features a metal security gate.

The building appears to be in good condition.

*P3b. Resource Attributes: HP6. 1-3 Story Commercial Building

*P4. Resources Present: Building Structure Object Site District Element of District Other

*P9. Date Recorded: 6/23/2009

*P6. Date Constructed/Age:

1906 SF Assessor's Office

Historic Prehistoric

*P11. Report Citation: 

Eastern Neighborhoods SOMA Survey

*Attachments: NONE Location Map Sketch Map Continuation Sheet Building, Structure, and Object Record

Archaeological Record District Record Linear Feature Record Milling Station Record Rock Art Record

Artifact Record Photograph Record Other (list):

CHR Status Code:

P5b. Description of Photo:

View of primary and secondary 
facades. 3/8/2008

(Cite survey report and other sources, or enter "None")

Resource Name or #: 397 9TH ST

d. UTM

94103ZIP

Date: 1995

*P10. Survey Type:

Reconnaissance

*P8. Recorded By:

Zone:

DPR 523 A (1/95)

Both

*Required Information

PRIMARY RECORD

(Assigned by recorder)

(Describe resource and major elements. Include design, materials, condition, alterations, size, setting, and boundaries)

(List attributes and codes)

Northing:Easting:

Page

Page & Turnbull, Inc. (AH/CD)
724 Pine Street
San Francisco, CA 94108

*P7. Owner and Address

DURR, STELLA V

% NORMAN W KAVANAUGH

of

BURLINGAME CA 94010

1 2

P5a. Photo



State of California - The Resources Agency

DEPARTMENT OF PARKS AND RECREATION

CONTINUATION SHEET

Primary #

HRI #

Page 2 of 2 Resource Name or #: 397 9TH ST

DPR 523 L (1/95) *Required Information

(Assigned by recorder)

*Recorded By: Page & Turnbull, Inc. (AH/CD) *Date Recorded: June 2009 Continuation Update

Detail of entrry on Harrison Street, south façade.
Source: Page and Turnbull

View of rear (east) façade.
Source: Page and Turnbull

Trinomial
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