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Case No.: 2017-001405LBR

Business Name: Accién Latina

Business Address: 2958 24 Street

Zoning: NCT (24th-Mission Neighborhood Commercial Transit)/
45-X Height and Bulk District

Block/Lot: 4206/015

Applicant: Georgiana Hernandez, Executive Director
2958 24 Street
San Francisco, CA 94110

Nominated By: Mayor Edwin M. Lee

Staff Contact: Stephanie Cisneros - (415) 575-9186
stephanie.cisneros@sfgov.org

Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

BUSINESS DESCRIPTION

Accién Latina is an iconic Mission District non-profit organization that has played a large role in
strengthening and advocating for the Latino/a cultural fabric of the neighborhood. The history of Accién
Latina began with the founding of El Tecolote in 1970, the longest continuously published Spanish/English
bilingual newspaper in California that addresses regional, national and international issues affecting
Latino communities in San Francisco. The newspaper was initiated as part of a Raza Studies journalism
class at San Francisco State University under the direction of Professor Juan Gonzales. In 1971, the
collective of volunteers working on and publishing the newspaper incorporated as a 501(c)(4)
organization under the name “Espina del Norte Publishing Company” and continued to publish El
Tecolote. By 1987, Espina del Norte Publishing Company incorporated as a 501(c)(3) under the name
Accidn Latina in order to differentiate activities of this new organization from that of El Tecolote and from
other cultural events that were started prior to 501(c)(3) status. Since 1970, Accién Latina has chronicled,
promoted, and preserved evidence of Latinos” social-political and cultural contributions to San Francisco.

The mission of the organization is “to promote cultural arts, community media and civic engagement as a
way of building healthy and empowered Latino communities.” This mission is carried out in the form of
hosting performing and literary arts events each year, operating a community art gallery showcasing
work of established and emerging Latino artists as well as non-Latino artists whose work depicts the
nuances of Latino life, producing a free, bilingual, biweekly newspaper, and managing an extensive
collection of archival materials that chronicle the Latino experience in San Francisco since 1970. The
organization produces upwards of 20 cultural and arts events each year, including six to eight visual arts
exhibitions each year. Accién Latina’s target community is Latinos in San Francisco but the organization
also offers programming to other disenfranchised communities, including LGBTQ persons, communities
of color, veterans, persons with disabilities and individuals interested in Latino culture and issues of
social justice. In addition to their vibrant programming, Accién Latina also offers structured internship
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opportunities for students at San Francisco State University studying in the Latino/a Studies and
Journalism Departments.

STAFF ANALYSIS

Review Criteria

1.

When was business founded?

The idea of Accién Latina began with the founding of EI Tecolote in 1970 and was officially
incorporated as a 501(c)(3) organization in 1987.

Does the business qualify for listing on the Legacy Business Registry? If so, how?

Yes, Accion Latina qualifies for listing on the Legacy Business Registry because it meets all of the
eligibility Criteria:

i.  Accién Latina has operated for 47 years under El Tecolote and 30 years as Accién
Latina.

ii.  Accién Latina has contributed to the Mission District community’s history and
identity by continuously documenting social, political and cultural issues and events
affecting the Latino/a community of San Francisco as well as advocating for and
supporting actions to protect and promote the well-being of this community.

iii.  Accién Latina is committed to maintaining the physical features or traditions that
define its strong presence as an organization that promotes and protects the welfare
of the community.

Is the business associated with a culturally significant art/craft/cuisine/tradition?
The business is associated with Latino/a arts, journalism, and activism.
Is the business or its building associated with significant events, persons, and/or architecture?

The business is associated with significant events, cultural leaders, socio-political, and cultural
movements associated with Latinos in San Francisco from the 1970s to the present.

The property was identified to be a “Category C Property” through the South Mission Historic
Resource Survey and is not considered a historic resource based on its architecture.

Is the property associated with the business listed on a local, state, or federal historic resource registry?
No.
Is the business mentioned in a local historic context statement?

The business is mentioned in the Draft Latino Historic Context Statement and is also mentioned
in the Board of Supervisors resolution designating the Calle 24 Latino Cultural District, approved
in May 2014.

Has the business been cited in published literature, newspapers, journals, etc.?

Yes. Accion Latina has been cited in numerous publications including but not limited to: Mission
Local, 12/8/2015, “SF Mission’s ‘Encuentro’ Celebrates Community with the Sound of Cuba,” by
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Laura Waxmann; SF Examiner, 1/18/2017, “’Latino Life’ photo show ‘gives strength in current
climate,”” by V. Alexandra de F. Szoenyi; and SF Chronicle, “Bilingual newspaper provides
passionate voice as it faces own challenges,” by Joe Garofoli; “Calle 24: Cuentos del Barrio,” by
San Francisco Heritage and Carlos Cordova, 2013.

Physical Features or Traditions that Define the Business

Location(s) associated with the business:
e 2958 24th Street

Recommended by Applicant

e Mission to promote cultural arts, community media, and civic engagement within the Latino/a
community.

¢ Juan R. Fuentes Art Gallery space created out of the previously existing storefront in 2015.

e Exterior of the gallery along the street that features 6 foot by 4.5 foot glass windows inset into a
mahogany frame and a bulkhead featuring scaled-down, precise replicas of several Maya bas-
relief masterpieces set into blue tiles.

e “Accién Latina” aluminum letters along the front facade.

e  Office space that is used to manage programs and is also made available to community groups.

Additional Recommended by Staff
e Location on 24t Street within the Calle 24 Latino Cultural District.
¢ Function as an archive for El Tecolote newspaper and photographs

SAN FRANCISCO 3
PLANNING DEPARTMENT



Legacy Business Registry Case Number 2017-001405LBR; 2017-001412LBR;
March 1, 2017 Hearing 2017-001414LBR; 2017-001420LBR
Accion Latina; Boudin Bakery;

Faxon Garage; Retro Fit Vintage

Filing Date: February 1, 2017

Case No.: 2017-001412LBR

Business Name: Boudin Bakery

Business Address: 399 10" Avenue

Zoning: NC-3 (Neighborhood Commercial, Moderate Scale)/
40-X Height and Bulk District

Block/Lot: 1442/020

Applicant: Louis J. Giraudo, Owner

50 Francisco Street, Suite 200
San Francisco, CA 94133
Nominated By: Mayor Edwin M. Lee

Staff Contact: Stephanie Cisneros - (415) 575-9186
stephanie.cisneros@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822
tim.frye @sfgov.org

BUSINESS DESCRIPTION

Boudin Bakery is a locally and nationally renowned family-owned bakery headquartered and founded in
San Francisco in 1849. For over 168 years, the bakery has been producing the “Original San Francisco
Sourdough” bread and baked goods based on the “mother dough” created by founder Isidore Boudin.
The history of Boudin began with the arrival of French immigrant Isidore Boudin and his wife Louise and
their family to San Francisco in 1849. The Boudin family opened a French Bakery on DuPont Street (now
Grant Avenue) that quickly came to be known for baking the best loaf of bread in the city. The Boudin
family created a unique recipe for bread that combined their old world skill of French bread baking with
the only local source of leavening: the (famous) sourdough starter from the California gold fields. The
blending of these two cultural elements produced what is known today as the Original San Francisco
Sourdough-Boudin bread.

The Boudin French Bakery thrived during the early years of San Francisco and continued to flourish
under Louise when Isidore passed away in 1887. The bakery moved from its DuPont Street location to
Broadway Street in 1890 and flourished there until the 1906 Earthquake and Fire. When the Earthquake
and Fire erupted and destroyed the bakery’s Broadway store, it was Louise who saved the Boudin
“mother dough” from destruction. Post-Earthquake and Fire, Boudin Bakery opened a new location on
10" Avenue near the corner of Geary Boulevard, which is now the oldest location in San Francisco. When
the Boudin family made the decision to retire from the bakery, ownership was passed down to Stefano
Giraudo, an Italian immigrant who arrived in San Francisco in 1935. Soon after arriving in San Francisco,
Giraudo began working in the bakery, a career that he would soon become dedicated to. In 1941, Giraudo
became proud owner and Master Baker of the Boudin Bakery and the Original San Francisco Sourdough
and the business has remained in the Giraudo family ever since.

Apart from its rich San Francisco-rooted history and its strong continuing traditions, the bakery works to
preserve the heritage and tradition of the city, working in partnership with local businesses such as The
Mechanic’s Institute to serve the educational and social needs of mechanics and their families.
Additonally, Boudin has strong community partnerships working for various causes, such as Share Our
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Strength’s No Kid Hungry campaign and providing an annual lunch for the AIDS/Life Cycle 7-day bike
ride from San Francisco to Los Angeles. Papa Steve Giraudo used to say, “if you take care of the bread, it
will take care of you,” and this idea has been deeply rooted in the way Boudin serves its business,
community, heritage and traditions.
STAFF ANALYSIS
Review Criteria

1. When was business founded?

1849
2. Does the business qualify for listing on the Legacy Business Registry? If so, how?

Yes, Boudin Bakery qualifies for listing on the Legacy Business Registry because it meets all of the
eligibility Criteria:
i.  Boudin Bakery has operated for 168 years.

ii. ~ Boudin Bakery has contributed to San Francisco’s history and identity through its
tradition of producing San Francisco Sourdough bread deeply rooted in immigrant
and local recipes and traditions. The bakery has become an institution in San
Francisco and represents the extent of the city’s rich immigrant history, traditions
and culture. It has become embedded in the city’s cultural and culinary fabric and
continues to give back not only through its famous sourdough bread but also
through its various community and organizational partnerships.

iii. =~ Boudin Bakery is committed to maintaining the physical features or traditions that
define its culinary tradition of producing San Francisco Sourdough bread.

3. Is the business associated with a culturally significant art/craft/cuisine/tradition?
Yes. The business is associated with the production of San Francisco sourdough bread.
4. Is the business or its building associated with significant events, persons, and/or architecture?

Unknown. 399 10" Avenue is a 1932 property has not been previously evaluated by the Planning
Department for potential historical significance. The property is considered a “Category B
Property” that requires further review per the Planning Department's CEQA review procedures
for historical resources.

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?
No.

6. Is the business mentioned in a local historic context statement?
No.

7. Has the business been cited in published literature, newspapers, journals, etc.?

Boudin Bakery has been cited in numerous written and audiovisual publications including but
not limited to: SF Examiner, 6/11/2015, “Boudin, a sour success story,” by Jessica Kwong; 7x7 Bay
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Area, 3/7/2014, “Secret San Francisco: Boudin’s 160-Year-Old Mother Dough;” CurbedSF,
3/14/2014, “The Oldest San Francisco Bakery Got its Start in North Beach,” by Alex Bevk; SF
Weekly, 8/14/2015, “Not Dead Yet: The 10 Oldest Businesses in San Francisco,” by V. Alexandra
de F. Szoenyi.

Physical Features or Traditions that Define the Business

Location(s) associated with the business:

399 10" Avenue (the business’ oldest continuously-operating location in San Francisco)

Recommended by Applicant

Isidore Boudin’s tradition of combining old world French bread baking with the famous
sourdough starter from the California gold field in the 1800s, a recipe that has come to be known
now as the “Mother Dough”

Iconic Boudin medallion designed by local artist Primo Angelini

Additional Recommended by Staff

Headquartered location in San Francisco

Business model based on honesty, a strong work ethic, an insistence on providing customers a
great product at a fair price, and dedication to tradition and legacy of Boudin in San Francisco.
Community partnerships and work with local businesses
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Filing Date: February 1, 2017

Case No.: 2017-001414LBR

Business Name: Faxon Garage

Business Address: 545 Faxon Avenue

Zoning: NCT (Ocean Avenue Neighborhood Commercial Transit)/
45-X Height and Bulk District

Block/Lot: 6934/001A

Applicant: Walee Gon, President

545 Faxon Avenue
San Francisco, CA 94112

Nominated By: Supervisor Norman Yee, District 7
Staff Contact: Stephanie Cisneros - (415) 575-9186

stephanie.cisneros@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

BUSINESS DESCRIPTION

Faxon Garage is a local auto repair and service shop serving the Ocean View, Merced Heights, Ingleside
(OMI) neighborhoods along Faxon Avenue. The business was founded in 1948 by Sidney Weiss and
Harold Henton during a time when other auto-related businesses in the area created a level of
competition; the business succeeded despite this competition. From its beginning in 1948 until the 1970s,
Faxon Garage serviced cars made from the Big Three auto manufacturers at the time: Chrysler, Ford and
Chevrolet. By the 1970s, the types of cars being serviced changed to now include foreign-made cars. The
neighborhood that the business serves is primarily residential in nature, with a higher rate of auto
ownership than other parts of San Francisco. Faxon Garage works to cater to the needs of its residents
who seek car repair services as well as services needed by the surrounding businesses. Because the
neighborhood has a high dependency on cars, the business has become an asset to the community,
providing for the local needs so that car owners do not need to seek services from auto shops in farther
areas of the city, such as Van Ness Avenue. Additionally, the current owner, Walee Gon, has involved
Faxon Garage in many community organizations such as the Ocean Avenue Revitalization Collaborative
and the Ocean Avenue Association and has contributed to many community events such as the Ocean
Avenue Arts and Culture Festival and the Ocean Avenue Octoberfest. The business also annually donates
money in support of many local organizations and programs including, but not limited to: the Ingleside
Presbyterian Church’s black tie dinner, City College of San Francisco’s athletic program, and the
Lakeshore Elementary School’s annual fundraiser.

STAFF ANALYSIS
Review Criteria
1.  When was business founded?
1948
2. Does the business qualify for listing on the Legacy Business Registry? If so, how?

Yes, Faxon Garage qualifies for listing on the Legacy Business Registry because it meets all of the
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eligibility Criteria:
i.  Faxon Garage has operated for 69 years.
ii. Faxon Garage has contributed to the Ocean View, Merced Heights, and Ingleside
(OMI) community’s history and identity by adapting and continuing to adapt to the
auto repair and service needs of the community. When the business was founded in
1948, the majority of the services offered were based on the community’s American-

made cars and their needs. However, over the years the business has evolved to
included repair services for American and internationally made cars.

iii. =~ Faxon Garage is committed to maintaining the physical features or traditions that
define its neighborhood-based auto repair services.

3. Is the business associated with a culturally significant art/craft/cuisine/tradition?

The business is associated with the ever-evolving car culture and needs of the OMI
neighborhood.

4. Is the business or its building associated with significant events, persons, and/or architecture?

Unknown. The 1921 property has not been previously evaluated by the Planning Department for
potential historical significance. The property is considered a “Category B Property” that requires
further review per the Planning Department’s CEQA review procedures for historical resources.

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?
No.

6. Is the business mentioned in a local historic context statement?
No.

7. Has the business been cited in published literature, newspapers, journals, etc.?

The business has not been cited in published literature but has received a Certificate of Honor
from the Board of Supervisors on May 18, 2010 and a Recognition of generous support award
from the Friends of the San Francisco Public Library

Physical Features or Traditions that Define the Business

Location(s) associated with the business:
. 545 Faxon Avenue

Recommended by Applicant
e Location off of Ocean Avenue in the OMI neighborhood
e Adaptability to serve the needs of car owners with American and internationally-made cars

Additional Recommended by Staff
e Garage space(s) to work on cars
e Signage facing Faxon Avenue

SAN FRANCISCO 8
PLANNING DEPARTMENT



Legacy Business Registry Case Number 2017-001405LBR; 2017-001412LBR;
March 1, 2017 Hearing 2017-001414LBR; 2017-001420LBR
Accion Latina; Boudin Bakery;

Faxon Garage; Retro Fit Vintage

Filing Date: February 1, 2017
Case No.: 2017-001420LBR
Business Name: Retro Fit Vintage
Business Address: 910 Valencia Street
Zoning: NCT (Valencia Street Neighborhood Commercial Transit)/
50-X Height and Bulk District
Block/Lot: 3608/075
Applicant: Steven LeMay, Owner
910 Valencia Street
San Francisco, CA 94110
Nominated By: Supervisor David Campos, District 9
Staff Contact: Stephanie Cisneros - (415) 575-9186
stephanie.cisneros@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

BUSINESS DESCRIPTION

Retro Fit Vintage is a retail vintage and costume shop located in the Mission District’s Valencia Street
shopping corridor. Founded in 1996 by original owners Allison Hoekstra and Audrey Menconi, Retro Fit
has been serving the LGBTQ and performing arts communities for over 20 years. The founding of the
business was based on the idea of and commitment to keeping fashion trends of the past relevant and
alive, while ensuring affordable stylish clothes were made available to Mission District residents. Today
the shop continues to be one of the most affordable apparel stores on Valencia Street. The business,
originally located on 20' Street, moved locations a few times before ending up at its current location on
Valencia Street. Along with changing locations, the business also changed the type of vintage items sold
to include furniture and home décor.

In 1998, ownership changed hands to Mr. Steven LeMay, a well-known entertainer, LGBTQ leader and
youth mentor. Since then, the business has expanded its inventory to more fully serve the drag,
performance and theater arts communities with the addition of make-up, wigs, accessories and high-end
costumes, as well as the vintage clothing and home décor items that represent the foundation of the
business. Retro Fit Vintage is one of the few openly gay businesses on Valencia Street and serves as a
strong representation of the neighborhood’s once large queer community that greatly declined over the
years. The business represents and continues to support the LGBTQ community as well as the Mission
District neighborhood by participating in fundraisers for local non-profits and organizations.

Additionally, Steven LeMay, who is among the original merchants who founded the Valencia Street
Merchants Association, has developed very close relationships with families and other businesses in the
neighborhood, often mentoring local kids who often stop in the shop. Retro Fit continues to serve the arts
and LGBTQ community through cultural events that the business hosts at the shop, making a cultural
destination as well as a commercial destination. Currently, the business is under threat of displacement as
it is on a month-to-month lease with a strong possibility of being unable to secure a new long-term lease
with the landlord. Retro Fit Vintage not only provides members of the community with fashion, but also
provides a safe space for the community to meet, perform and attend performances.
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STAFF ANALYSIS
Review Criteria
1.  When was business founded?
1996
2. Does the business qualify for listing on the Legacy Business Registry? If so, how?
Yes, Retro Fit Vintage qualifies for listing on the Legacy Business Registry because it meets all of
the eligibility Criteria:
i.  Although Retro Fit Vintage has operated for less than 30 years, but at least 20 years, it

faces a significant risk of displacement as it has a month-to-month lease.

ii.  Retro Fit Vintage has contributed to the Mission District community’s history and
identity by continuing to operate as one of the only remaining openly gay businesses
along Valencia Street, offering members of the community access to fashionable
vintage clothing, memorabilia and home décor while also continuing to act as a
strong advocate for the LGBTQ and performing arts communities. The business also
continues to provide a safe gathering space for the community and supports local
organizations and non-profits.

iii.  Retro Fit Vintage is committed to maintaining the physical features or traditions that
define its role as an advocate for the LGBTQ and performing arts communities,
including maintaining its presence along the Valencia Street commercial corridor as
an openly gay business that provides for and welcomes all in the Mission District
neighborhood.

3. Is the business associated with a culturally significant art/craft/cuisine/tradition?
The business is associated with vintage clothing, home goods, and memorabilia.
4. Is the business or its building associated with significant events, persons, and/or architecture?

Yes. The building is considered a “Category A Building” by the Planning Department for its
architectural significance as a contributor to the Article 10 Liberty-Hill Historic District. The 1904
Italianate-style building is located in a historic commercial corridor on Valencia Street that
belongs to one of the city’s earliest residential suburbs and largely intact 19" century middle class
neighborhood.

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?
No.

6. Is the business mentioned in a local historic context statement?
No.

7. Has the business been cited in published literature, newspapers, journals, etc.?

Yes, the business has been cited in a number of publications including but not limited to: Lucky
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Magazine, July 2002, “Lucky-Only Specials;” SF Gate, 3/9/2008, “Designers get fierce with Project
Lameway,” by Reyhan Harmanci; and Where San Francisco Magazine, January 2002, “The Older
the Better: Vintage clothing in San Francisco,” by Anita Singha.

Physical Features or Traditions that Define the Business

Location(s) associated with the business:
e 910 Valencia Street

Recommended by Applicant

e Location along Valencia Street

¢ Commitment to selling affordable vintage fashions

e Commitment to serving the LGBTQ and performing arts communities

Additional Recommended by Staff
¢ Maintaining a diverse staff in an active effort to increase employment opportunities to those that
may experience discrimination due to gender, sexual or racial identities

SAN FRANCISCO 11
PLANNING DEPARTMENT



Legacy Business Registry Case Number 2017-001405LBR; 2017-001412LBR;
March 1, 2017 Hearing 2017-001414LBR; 2017-001420LBR
Accion Latina; Boudin Bakery;

Faxon Garage; Retro Fit Vintage

PROJECT DESCRIPTION

The Applicant has been nominated as a "Legacy Business" by a member of the Board of Supervisors or the
Mayor.

OTHER ACTIONS REQUIRED

Per Administrative Code Section 2A.242, the subject nomination requires review and approval by the
Small Business Commission at a public hearing in order to be added to the Legacy Business Registry.

PUBLIC/NEIGHBORHOOD INPUT

The Department has received letters of support for Faxon Garage and Retro Fit Vintage, which are
included in their application packets.

ENVIRONMENTAL REVIEW STATUS

Nomination to the Legacy Business Registry does not constitute a “project” requiring environmental
review per the California Environmental Quality Act (CEQA). The nomination act would not result in
any physical alteration to the subject property and could not have an effect on the environment.

PLANNING DEPARTMENT RECOMMENDATION

Staff recommends that the Historic Preservation Commission find that Accion Latina, Boudin Bakery,
Faxon Garage, and Retro Fit Vintage qualify for the Legacy Business Registry under Administrative Code
Section 2A.242(b)(2) and recommends safeguarding of the above listed physical features and traditions as
amended by Staff.

ATTACHMENTS

Draft Resolution
Legacy Business Application

SC: XXXX
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Historic Preservation Commission
Draft Resolution

HEARING DATE MARCH 1, 2017
Filing Date: February 1, 2017
Case No.: 2017-001405LBR

Accién Latina
2958 24t Street

Business Name:
Business Address:

Zoning: NCT (24*-Mission Neighborhood Commercial Transit)/
45-X Height and Bulk District

Block/Lot: 4206/015

Applicant: Georgiana Hernandez, Executive Director
2958 24 Street
San Francisco, CA 94110

Nominated By: Mayor Edwin M. Lee

Staff Contact: Stephanie Cisneros - (415) 575-9186
stephanie.cisneros@sfgov.org

Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR ACCION LATINA,
CURRENTLY LOCATED AT 2958 24™ STREET (BLOCK/LOT 4206/015).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing
educational and promotional assistance to Legacy Businesses to encourage their continued viability and
success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; and

WHEREAS, the subject business has contributed to the Mission District neighborhood's history and
identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that
define the business; and

www.sfplanning.org
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Resolution XXXXXX CASE NO. 2017-001405LBR
March 1, 2017 2958 24™ Street

WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business
Registry nomination.

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that
Accién Latina qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2)
as it has operated for 30 or more years and has continued to contribute to the community.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends
safeguarding of the below listed physical features and traditions for Accién Latina

Location (if applicable)
o 2958 24t Street

Physical Features or Traditions that Define the Business

e Mission to promote cultural arts, community media, and civic engagement within the Latino/a community.

e Juan R. Fuentes Art Gallery space created out of the previously existing storefront in 2015.

e Exterior of the gallery along the street that features 6 foot by 4.5 foot glass windows inset into a mahogany
frame and a bulkhead featuring scaled-down, precise replicas of several Maya bas-relief masterpieces set into
blue tiles.

o “Accion Latina” aluminum letters along the front facade.

e Office space that is used to manage programs and is also made available to community groups.

o Location on 24" Street within the Calle 24 Latino Cultural District.

e Function as an archive for El Tecolote newspaper and photographs

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section
15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001405LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission
on March 1, 2017.

Jonas P. Ionin
Commission Secretary

AYES:

NOES:
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Resolution XXXXXX CASE NO. 2017-001405LBR
March 1, 2017 2958 24™ Street

ABSENT:

ADOPTED:
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Historic Preservation Commission

Draft Resolution
HEARING DATE MARCH 1, 2017

Case No.:
Business Name:

2017-001412LBR
Boudin Bakery

Business Address: 399 10% Avenue
Zoning: NC-3 (Neighborhood Commercial, Moderate Scale)/
40-X Height and Bulk District
Block/Lot: 1442/020
Applicant: Louis J. Giraudo, Owner
50 Francisco Street, Suite 200
San Francisco, CA 94133
Nominated By: Mayor Edwin M. Lee
Staff Contact: Stephanie Cisneros - (415) 575-9186
stephanie.cisneros@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BOUDIN BAKERY,
CURRENTLY LOCATED AT 399 10™ AVENUE (BLOCK/LOT 1442/020).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing
educational and promotional assistance to Legacy Businesses to encourage their continued viability and
success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; and

WHEREAS, the subject business has contributed to San Francisco’s history and identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that
define the business; and

WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation

Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business
Registry nomination.

www.sfplanning.org

1650 Mission St.
Suite 400

San Francisco,
CA 94103-2479

Reception:
415.558.6378

Fax:
415.558.6409

Planning
Information:
415.558.6377



Resolution XXXXXX CASE NO. 2017-001412LBR
March 1, 2017 399 10" Avenue

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that
Boudin Bakery qualifies for the Legacy Business Registry under Administrative Code Section
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends
safeguarding of the below listed physical features and traditions for Boudin Bakery.

Location (if applicable)
. N/A

Physical Features or Traditions that Define the Business

e Isidore Boudin’s tradition of combining old world French bread baking with the famous sourdough starter
from the California gold field in the 1800s, a recipe that has come to be known now as the “Mother Dough”

e Iconic Boudin medallion designed by local artist Primo Angelini

o Headquartered location in San Francisco

e  Business model based on honesty, a strong work ethic, an insistence on providing customers a great
product at a fair price, and dedication to tradition and legacy of Boudin in San Francisco.

o Community partnerships and work with local businesses

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject

property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section
15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001412LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission
on March 1, 2017.

Jonas P. Ionin
Commission Secretary

AYES:
NOES:
ABSENT:

ADOPTED:

SAN FRANCISCO 2
PLANNING DEPARTMENT



SAN FRANCISCO
PLANNING DEPARTMENT

Historic Preservation Commission

Draft Resolution
HEARING DATE MARCH 1, 2017

Case No.:
Business Name:

2017-001414LBR
Faxon Garage

Business Address: 545 Faxon Avenue

Zoning: NCT (Ocean Avenue Neighborhood Commercial Transit)/
45-X Height and Bulk District

Block/Lot: 6934/001A

Applicant: Walee Gon, President

545 Faxon Avenue
San Francisco, CA 94112

Nominated By: Supervisor Norman Yee, District 7

Staff Contact: Stephanie Cisneros - (415) 575-9186
stephanie.cisneros@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR FAXON GARAGE,
CURRENTLY LOCATED AT 545 FAXON AVENUE (BLOCK/LOT 6934/001A).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing
educational and promotional assistance to Legacy Businesses to encourage their continued viability and
success; and

WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San
Francisco operations exceeding two years; and

WHEREAS, the subject business has contributed to the Ocean View, Merced Heights, Ingleside (OMI)
neighborhood's history and identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that
define the business; and

WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation

Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business
Registry nomination.

www.sfplanning.org

1650 Mission St.
Suite 400

San Francisco,
CA 94103-2479

Reception:
415.558.6378

Fax:
415.558.6409

Planning
Information:
415.558.6377



Resolution XXXXXX CASE NO. 2017-001414LBR

March 1, 2017 545 Faxon Avenue

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that
Faxon Garage qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2)
as it has operated for 30 or more years and has continued to contribute to the community.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends
safeguarding of the below listed physical features and traditions for Faxon Garage.

Location (if applicable)
. 545 Faxon Avenue

Physical Features or Traditions that Define the Business
e Location off of Ocean Avenue in the OMI neighborhood
e Adaptability to serve the needs of car owners with American and internationally-made cars
e Garage space(s) to work on cars
e Signage facing Faxon Avenue

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section
15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001414LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission
on March 1, 2017.

Jonas P. Ionin
Commission Secretary

AYES:
NOES:
ABSENT:

ADOPTED:

SAN FRANCISCO 2
PLANNING DEPARTMENT



SAN FRANCISCO
PLANNING DEPARTMENT

1650 Mission St.
. . . - - Suite 400
Historic Preservation Commission san o,
Draft Resolution -
HEARING DATE MARCH 1, 2017 415.558.6378
Fax:
Case No.: 2017-001420LBR 415.558.6409
Business Name: Retro Fit Vintage Planning
Business Address: 910 Valencia Street :';%m;?;ugm
Zoning: NCT (Valencia Street Neighborhood Commercial Transit)/
50-X Height and Bulk District
Block/Lot: 3608/075
Applicant: Steven LeMay, Owner
910 Valencia Street
San Francisco, CA 94110
Nominated By: Supervisor David Campos, District 9
Staff Contact: Stephanie Cisneros - (415) 575-9186
stephanie.cisneros@sfgov.org
Reviewed By: Tim Frye — (415) 575-6822

tim.frye @sfgov.org

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR RETRO FIT VINTAGE,
CURRENTLY LOCATED AT 910 VALENCIA STREET (BLOCK/LOT 3608/075).

WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding,
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing
educational and promotional assistance to Legacy Businesses to encourage their continued viability and
success; and

WHEREAS, the subject business has operated in San Francisco for 20 or more years, with no break in San
Francisco operations exceeding two years; and

WHEREAS, the subject business faces a significant risk of displacement; and

WHEREAS, the subject business has contributed to the Mission District neighborhood's history and
identity; and

WHEREAS, the subject business is committed to maintaining the physical features and traditions that
define the business; and

www.sfplanning.org



Resolution XXXXXX CASE NO. 2017-001420LBR

March 1, 2017 910 Valencia Street

WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business
Registry nomination.

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that
Retro Fit Vintage qualifies for the Legacy Business Registry under Administrative Code Section
2A.242(b)(2) as it has operated for 20 or more years and has continued to contribute to the community.

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends
safeguarding of the below listed physical features and traditions for Retro Fit Vintage.

Location (if applicable)
J 910 Valencia Street

Physical Features or Traditions that Define the Business
e Location along Valencia Street
o Commitment to selling affordable vintage fashions
o Commitment to serving the LGBTQ and performing arts communities
e Maintaining a diverse staff in an active effort to increase employment opportunities to those that may
experience discrimination due to gender, sexual or racial identities

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section
15064.5(a).

BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001420LBR to the Office of Small Business.

I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission
on March 1, 2017.

Jonas P. Ionin
Commission Secretary

AYES:
NOES:
ABSENT:

ADOPTED:

SAN FRANCISCO 2
PLANNING DEPARTMENT



SMALL BUSINESS COMMISSION
MARK DWIGHT, PRESIDENT
REGINA DICK-ENDRIZZI, DIRECTOR

CITY AND COUNTY OF SAN FRANCISCO
EDWIN M. LEE, MAYOR

Legacy | Application Review

Business

Registry | Sheet

Application No.: LBR-2016-17-065

Business Name: Accion Latina

Business Address: 2958 24" Street

District: District 9

Applicant: Georgiana Hernandez, Executive Director
Nomination Date: January 26, 2017

Nominated By: Mayor Edwin Lee

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

3240 21st Street from 1987 to 1991 (4 years)

766 Valencia Street from 1991 to 1998 (7 years)

2601 Mission Street, Suite 700 from 1998 to 2000 (2 years)
2958 24th Street from 2000 to Present (17 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: February 1, 2017

Richard Kurylo
Manager, Legacy Business Program

SMALL BUSINESS ASSISTANCE CENTER / SMALL BUSINESS COMMISSION
1 DR. CARLTON B. GOODLETT PLACE, ROOM 110, SAN FRANCISCO, CALIFORNIA 94102-4681
Small Business Assistance Center (415) 554-6134 / Small Business Commission (415) 554-6408



Office of the Mayor

City & County of San Francisco

Edwin M. Lee

January 26, 2017

Director Regina Dick-Endrizzi

San Francisco Office of Small Business
City Hall, Room 110

1 Dr. Carlton B. Goodlett Place

San Francisco, CA 94102

Dear Director Regina Dick-Endrizzi,
I am writing to nominate Accion Latina for inclusion on the Legacy Business Registry.

The purpose of the City’s legacy business registry is to recognize that longstanding, community-
serving businesses can be valuable cultural assets of the City. Per ordinance, a legacy business
may be nominated by a member of the Board of Supervisors or the Mayor to be reviewed,
processed and approved by the Small Business Commission at a public hearing if it meets the

~ criteria set forth.

Accion Latina is a non-profit organization under the direction of an eight member board and
Executive Director, Georgiana Hernandez. Originally founded in 1987, this long time iconic
Mission based San Francisco institution is located within the Calle 24 Latino Cultural District.
Amongst its arts programming and community contributions, it has been publishing El Tecolote,
a bilingual neighborhood newspaper established in 1970, which has been in circulation for more
than 30 years. At their office you will find an impressive archive of news, art, photographs and
posters uniquely depicting the history of the neighborhood and the city. It has fostered activities
that strengthen the community and cultural fabric and vitality throughout San Francisco. Most
recently, through our SF Shines program, the storefront became accessible to the public with
added transparency and an art gallery that now provides additional revenue for the organization
and community programming. Accion Latina’s activities and dedication to the community are a
true testament to the contributions and impact of our legacy businesses.

It is an honor to recognize the legacy and contributions of Accion Latina to our great city of San
Francisco.

Edwin M. Lee
Mayor

1 Dr. Carlton B. Goodlett Place, Room 200, San Francisco, California 94102-4641
(415) 554-6141



APPLICATION FOR
Legacy Business Registration

Legacy Business registration is authorized by Section 2A.242 of the San Francisco Administrative Code. The
registration process includes nomination by a member of the Board of Supervisors or the Mayor, a written

application, and approval of the Small Business Commission.

4. Current Owner { Spplicans information

Accion Latina

Accion Latina is a nonprofit organization that operates with a voluntary board of directors. There are no owners. Eight individuals sit
on our board. The executive director of the organization is Georgiana Hernandez.

2958 - 24th Street (415 ) 648-1045
San Francisco, CA 94110

info@accionlatina.org

www.accionlatina.org facebook.com/accionlatina www.yelp.com/biz/el-tecolote-newspaper-s

Georgiana Hernandez [0  sameas Business Owner

Executive Director

2958 - 24th Street (415 ) 648-1045
San Francisco, Ca 94110

georgiana@accionlatina.org

0370023 1196437

Founding Location: 1600 Holloway Avenue, San Francisco, CA 94132

Current Headquarters Location: 2958 - 24th Street, San Francisco, CA 94110

Operating in San Francisco since: August 1970

Mayor Ed Lee

2. Business Addressss

O o o SV=STS

T Undated Qctober 7. 2015
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Legacy Business Registry

Section Two:

Business Location(s).

Application

List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than

one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS:

ZIP CODE:

START DATE OF BUSINESS]

3240 21st Street

94110

1987

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS?

DATES OF OPERATION AT THIS LOCATON

1 No m Yes 1987-1991
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
. Start: 1991
766 Valencia Street 94110 Eagqq
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
. . . Start: 1998
2601 Mission Street, Suite 700 94110 gy,
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 2000
2958 24th Street 94110 Eap ooy
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

V.5- 6/17/2016
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3. Efigihility Oriteria

Attsch fhe tusiness's historical narrstive.

4. San Francisco Taxes, Business Registration, Licenaes, Labor Laws, and Puldis
Informetion Releass

Please read the following statements and check each to indicate that you agree with the statement. Then sign below in

the space provided.

® | am authorized to submit this application on behalf of the business.

@ | attest that the business is current on all of its San Francisco tax obligations.

@ | attest that the business’s business registration and any applicable regulatory license(s) are current.

U | attest that the Office of Labor Standards and Enforcement (OLSE) has not determined that the business is
currently in violation of any of the City's labor laws, and that the business does not owe any outstanding penalties
or payments ordered by the OLSE.

@ | understand that documents submitted with this application may be made available to the public for inspection
and copying pursuant to the California Public Records Act and San Francisco Sunshine Ordinance.

@ | hereby acknowledge and authorize that all photographs and images submitted as part of the application may be
used by the City without compensation.

Georgiana Hernandez September 7, 2016 /C\L‘/W/«/M /JJ—A/—\\

Name (Print): Date: Slgnature

2% Updated Qctober 7. 2015
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Exhibit 1. Accién Latina Legacy Business Application — Section Il

l.a. HISTORY

Our history begins with the creation of our cornerstone community media project, E/ Tecolote
newspaper, initiated in 1970 as part of a Raza Studies journalism class at San Francisco State
University under the direction of Professor Juan Gonzales. Concerned that the mainstream media
was not covering social, cultural and political issues of importance to the Latino community,
Gonzales and a group of students and community activists decided to produce an alternative
media product which they named, £/ Tecolote (The Owl). The first issue of E/ Tecolote, a free,
bilingual tabloid-size newspaper, hit the streets on August 24, 1970 (see Exhibit 2). It continued
to be published out of a San Francisco State University classroom at 1600 Holloway Avenue
through the end of that year, but shortly thereafter the collective moved its operations to 1292
Potrero Avenue, where volunteers continued to publish the newspaper each month. In 1971, the
collective incorporated as a 501(c)(4) organization, taking the name “Espina del Norte
Publishing Company.”

In the late 1970s, the collective moved to 3240 21* Street where it remained until the early 1990s
when our leased office space became uninhabitable due to roof leaks that the landlord refused to
repair. In 1987, we incorporated as a 501(c)(3) tax-exempt organization (see Exhibit 3) and took
the name, Accion Latina, to differentiate the organizational name from that of our signature
media project, E/ Tecolote, or from other cultural arts events we had started producing by that
time, such as the Encuentro del Canto Popular, an annual music festival of nueva cancion that we
initiated in 1982. From 1990 through 1993, we leased office space from Arriba Juntos at 2017
Mission Street. In 1994 we moved to 766 Valencia Street where we remained until our move to
2601 Mission Street in 1998.

In 2000, after years of saving and planning, we purchased a tenants-in-common property at 2958
24th Street (Assessor’s Parcel No. 4206-015) in the heart of San Francisco’s Mission District, in

the area now designated as the Calle 24 Latino Cultural District. We bought the property outright
for $251,714 (see Exhibit 4). We have remained at this property for the past 16 years.

1.b. CONTINUOUS OPERATION
Our organization has operated continuously in San Francisco since our founding in August 1970.

1.C. N/A
1.D.N/A
1.LE. N/A

2.a. CONTRIBUTION TO HISTORY & IDENTITY OF THE NEIGHBORHOOD

Accion Latina has chronicled, promoted, and preserved evidence of Latinos’ social-political and
cultural contributions to San Francisco for more than 46 years. Libros Latinos, which in 2015
appraised our archival collections, described our role in this way:

“The history of Accion Latina and its newspaper, El Tecolote, comprises the history of the social
struggles and artistic movements of San Francisco’s Mission District in particular, and of San
Francisco in general, from 1970 to the present. No other existing archive contains the wealth of
materials that helped precipitate, define, and describe those struggles and movements for almost
half a century.”



Exhibit 1. Accién Latina Legacy Business Application — Section Il

Our one-of-a-kind archive includes the following collections:

= El Tecolote Newspaper collection (Aug. 1970—Present) - Our collection of El Tecolote
newspapers, which spans four-and-half decades, is the centerpiece of our archive. El
Tecolote is the longest continuously published Spanish/English bilingual newspaper in
California. In addition to its coverage of San Francisco’s Mission District, the newspaper
addresses regional, national and international issues affecting Latino communities in San
Francisco (see Exhibit 5 for sample digital issue).

= Collection of line art created for El Tecolote (1970s—2000s) - Artwork includes political
cartoons on topics such as immigration, youth-police relations, the civil wars in Central
America during the 1980s, etc. The centerpiece of this collection consists of art of various
sizes by local Latino artists such as Rupert Garcia, Ester Hernandez, Spain Rodriguez,
Juana Alicia, Yolanda M. Lopez (Exhibit 5), Emmanuel Montoya, Herbert Siguenza,
Juan Fuentes, Antonio Burciaga, and Tirso Araiza. Many became acclaimed artists,
representing the vanguard of the Chicano/Latino art movement in the Bay Area.

= Photography collection (1960s—Present) - The photography collection includes photos
taken by staff photographers as well as images by other photographers given to Accioén
Latina or El Tecolote. Themes represented include United Farm Workers organizing in
the Mission, Mission Coalition Organization mobilization, immigration reform efforts,
police brutality, and unrest in Latin America. Other photos depict historic or iconic
buildings, sporting events, children, political demonstrations, Latino theatrical and music
events, and community activists and artists (see Exhibit 6.a-d for samples of photos). For
the first decade of El Tecolote’s publishing, the photographs are overwhelmingly
black/white; in the 1980s, color prints became more common, with digital prints largely
replacing film two decades later (see Exhibit 7).

= Poster Collection (1960s—present - This collection includes works commissioned by
Accioén Latina or El Tecolote to promote organizational events, as well as general posters
collected over time. Unlike many of the collections of individual artists currently at offer
to university libraries, these posters represent the social activism reflective of San
Francisco’s minority communities and civil rights collectives. Poster themes represent
political and cultural issues such as support for the United Farm Workers (see Exhibit
10), forced sterilization, the Cuban Revolution, Dia de los Muertos, the Coors Boycott,
police brutality issues, and support for Latin American democratic movements.

= New Mission News collection (Jan. 1982—Aug. 2004) - The collection includes
approximately 197 hardcopy issues of the newspaper under its two titles—The North
Mission News and The New Mission News—all in black and white except for two issues.
Edited by Victor Miller, the monthly paper reported original stories from the Mission
District. It includes columns by Mayors Willie Brown and Art Agnos. The New Mission
News includes Tenant Times, a four-page insert, which is the newsletter of the San
Francisco Tenants Union (three editions in 1986). OCLC lists four copies, two partial
runs, and no digital copies.

Our extensive collections of photography, El Tecolote and New Mission News newspapers,
poster art, original line art, and multimedia materials are used by researchers and community
members for many purposes, including documentary film making, book publishing, and research
for dissertations by graduate students. Currently, SF Heritage and SF Latino Historical Society



Exhibit 1. Accién Latina Legacy Business Application — Section Il

are using our archives as they collaborate to produce the city’s first Latino Historical Context
Statement.

2.b. ASSOCIATION WITH SIGNIFICANT EVENTS

Through EI Tecolote, we have chronicled the most significant events, cultural leaders, socio-
political and cultural movements associated with Latinos in San Francisco from the 1970s to the
present.

2.c. BUSINESS REFERENCE IN AN HISTORICAL CONTEXT

Accion Latina/El Tecolote is referenced in the resolution to create the Latino Cultural District.
Excerpt: “Accion Latina (1987), strengthening Latino communities by promoting and preserving
cultural traditions, manages a portfolio of cultural arts, youth programs, and media programs
including El Tecolote newspaper, upholding a nearly two-century-long tradition of bilingual
Spanish/English journalism in San Francisco.”
(http://www.stbos.org/ftp/uploadedfiles/bdsupvrs/resolutions14/r0168-14.pdf).

2.d. ASSOCIATION WITH A SIGNIFICANT OR HISTORICAL PERSON

Juan Felipe Herrera, the U.S. Poet Laureate, had some of his first poems published in E/ Tecolote
during the 1980s as part of our literary series, El Literario, a bilingual supplement published in E/
Tecolote (see Exhibit 8). He continues to support our organization and is writing the forward to
our upcoming literary publication, “Poesia en Vuelo,” an anthology of works by local poets that
pays tribute to Francisco X. Alarcon, a founder of El Literario, who passed away in early 2016.

2.e. DEMONSTRATED COMMITMENT TO THE COMMUNITY

Our organization has been producing bilingual media for San Francisco’s Latino communities
and other residents since 1970. El Tecolote Newspaper is the longest-running Spanish/English
bilingual newspaper in California. We collaborate with faculty in SFSU’s multimedia program,
the Journalism Department, and the Latino/a Studies Department to offer structured internship
opportunities for students in those departments. We distribute 10,000 copies of E/ Tecolote every
two weeks for free to more than 350 locations throughout the inner and outer Mission, the
Tenderloin and South of Market, the Excelsior, in South San Francisco, and in the East Bay
where there are high concentrations of Latinos. £/ Tecolote is also published online at
www.eltecolote.org. In 2014, El Tecolote was voted best community newspaper by the SF
Weekly, and profiled by the San Francisco Chronicle as part of its “A Changing Mission”
multimedia feature. For 35 years we have also been producing cultural arts programming in San
Francisco. We currently produce upwards of 20 quality cultural arts events each year (see
Exhibit 9), some of which are now San Francisco traditions, from our flagship Encuentro del
Canto Popular, first produced in 1982, to the Flor y Canto Festival Para Nuestros Nifios y
Nifias, to the “Latino/a Life in the Bay Photography Exhibit.” In addition, we now hold 6-8
visual arts exhibitions each year in our new gallery.

2.f. THE COMMUNITY ACCION LATINA SERVES

Our target community is Latinos in San Francisco but we also offer our programming to other
disenfranchised communities, including LGBTQ, other communities of color, veterans, persons
with disabilities and individuals interested in Latino culture and issues of social justice.
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2.g. ASSOCIATION WITH A CULTURALLY SIGNIFICANT BUILDING OR STRUCTURE
Our new building facade and the creation of our Juan R. Fuentes Art Gallery in the heart of the
Latino Cultural District has made our building culturally significant as a building dedicated to
the preservation of Latino culture and art (see Exhibit 10).

2.h. IMPACT ON COMMUNITY IF ACCION LATINA WERE SOLD, RELOCATED, ETC.
Accion Latina is a community institution deeply rooted in the Mission District, and specifically
within the Latino Cultural District. If for some reason our organization did not exist, the
community would feel the loss of vital cultural arts programming, the loss of a community
gallery, the loss of consistent and reliable media that reflects the concerns of Latino
communities, the loss of volunteer and internship opportunities for community members, college
and high school students, and the loss of the type of collaborative leadership that our
organization embodies.

3.a. DESCRIPTION OF ACCION LATINA AND ESSENTIAL FEATURES

Accioén Latina is a San Francisco-based, nonprofit organization whose mission is to promote
cultural arts, community media and civic engagement as a way of building healthy and
empowered Latino communities. We achieve our mission by producing a rich array of
performing and literary arts events each year, operating a community art gallery, producing a
free, bilingual, biweekly newspaper, and managing an extensive collection of archival materials
that chronicle the Latino experience in San Francisco since 1970.

3.b. COMMITMENT TO MAINTAINING THE HISTORICAL TRADITIONS THAT DEFINE
ACCION LATINA

For 46 years, Accion Latina has been dedicated to promoting cultural arts, community media and
civic engagement as a way of building a healthy and empowered Latino community. We will
continue in this tradition and will continue to adhere to the values of social justice, inclusion,
integrity, and collaboration that have always guided our organization.

3.c. COMMITMENT TO MAINTAINING THE PHYSICAL BUILDING

As mentioned previously, in 2000, our organization purchased a 3,240 square foot building at
2958 24" Street in the heart of what would become the Latino Cultural District. We bought the
building outright and have continued to improve it for the past 16 years. Prior to 2015, the
exterior of our storefront building on 240 Street, which sits between Alabama and Harrison, had
a cinderblock wall for the facade. In 2015, we tore down the entire storefront wall to create the
Juan R. Fuentes Art Gallery, intended to showcase the work of established and emerging Latino
artists as well as that of non-Latino artists whose work depicts the nuances of Latino life. The
exterior wall of our new gallery features an enormous 6 foot by 4 2 foot glass window inset into
a mahogany frame, with the bottom panel of the facade featuring scaled-down, precise replicas
of several Maya bas-relief masterpieces set into blue tile. The facade is painted a burnt orange
color and features our customized logo and name “Accién Latina” in aluminum letters with high-
end, modern light fixtures that illuminate the fagade in the evening. The interior of our building
includes the gallery as well as office space that we use to manage our programs and which we
make available to community groups as feasible.

3.d.N/A
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ENDORSED

ARTICLES OF INCORPORATION FiLED
. mthco“molhﬁecrﬂoryolum
OF of the Stote of California
ACCION LATINA _ APR -7 1087,

MARCH FONG EU, Secretary of State -
FIRST: The name of thHis corporation is ACCION LATINA.

SECOND: This corporation is a nonprofit public benefit
corporatioﬁ'and is not organized for the private gain of any
person. It is organized undér the Nonprofit Public Benefit
Corporation Law for public and charitable purposes. '

~The primary purposes for which this corporation is formed
are exclusively charitable‘and educational within the meaning of
Section 501(c)(3) of the Internal Revenue Code of 1954, as amended,
including, without limitation: providing education, traihing,'
social advocacy, and information to the Latino community in San
Francisco.

Notwithstanding any other provisioh of these Articles,

_ this corporation shall not, except to an insubstantial degree,

engage in any activities or exercise any powers that are not in
furtherance of its primary purposes.
THIRD: The corporation's initial agent for service

of process is Georgiana Hernandez, 990 Duncan Street #G-208,

‘San Francisco, California '94131.

FOURTH: The property of this corporation is irrevocably
dedicated to charitable and educational purposes within the meaning

of Section 501(c)(3) of the Internai Revenue Code of 1986. Upon

.the winding up and diésolution of this corporation, the assets

—T e



‘.‘ R "’

remaining after payment, or pﬁovision for payment, of the debts and
liabilities of the corporation shali be distributed in.a manner
which furthers the purposes of the corporation,.including, without
limitation, distribution to one or more nonprofit funds,
foundations or corporations which are organized and operated
exclqsively for charitable and/or educational purposes and which
have established their tax-exeﬁpt status under Section 50i(c)(3) of
the Internal Revenue Code of 1986.

FIFTH: No part of the net earnings of this corporation
shall inure to the benefit of, or be distributable to, its members,
trustees, directors, offigers or to any other private persons,
except that the corporation is authorized and empowered to pay
reasonable compensation for services rendered and to make payments
-and distribufions in furtherance of the purposes set forth in
Article II hereof.

No substantial part of the activities of this corporation
‘shall consist of carrying on propaganda, or otherwise attempting to
influence legislation, and the corporation shall not participate or
interyeﬁe in any political campaign (including the publishing or
distfibution of statements) on behalf of any candidate for public

office.

. / - ’
Executed at ié;zl_]ﬁaécﬁnéﬁézi___, California, this _/
~day of %ml __, 199).

. /

eorgigna Hernandez, Incorporator
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STATE OF CALIFORNIA .

9750 BUSINESS PARK DRIVE, SUITE 214
SACRAMENTO, CALIFORNIA 95827-1702

June 24, 1987

In reply refer to
344: APP:RDM:xk:g

Accion Latina
3240 - 21st Street
San Francisco, CA 94110

Purpose | 't Charitables/Educational
Form of Organization : Corporation
Accounting Period Ending: December 31

Organization Number o 1196437

On the basis of the information submitted and provided your present
operations continue unchanged or conform to those proposed in your
application, you are exempt from state franchise or income tax under
Section 237014, Revenue and Taxation Code. Any change in operation,
character or purpose of the organization must be reported immediately
to this office so that we may determine the effect on your exempt
status. Any change of name or address also must be reported.

You are required to file Form 199 (Exempt Organization Annual
Information Return) or Form 199B (Exempt Organization Annual.
Information Statement) on or before the 15th day of the 5th month (4
172 months) after the close of your accounting period. See annual
instructions w1th forms for requirements. '

You are not required to’file state franchise or income tax retuxrns
unless you have income subject to the unrelated business income tax
undex Section 23731 of the Code. In this event;, you are. required. to
file Form 109 (Exempt Organization Business Income Tax Return) by the-
15th day of the 5th month (4 1/2 months) after the close of your
annual accounting period. .~ )

If the organization ie‘incorporating, this approval will expiie unless
incorporation is completed Wwith the Secretary of State within 60 days.

Exemption from federal income or other faxes and ofher.state £axes
requires separate appllcatlons

Exempts and Special Tax Unit
Telephone (800) 852-7050

cc: Heller, Ehrman, White & McAuliffe
Registrar of Charitable Trusts'

FTB 4206-ATS (REV. 10-81/6-86)
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Accion Latina, a California Corporation
766 Valencia Street

San Francisco, CA 94110 Date: 06/27/00

" 350 California Street, Suite 1220 + San Francisco, CA * 94104-2806

Escrow No.: 394886-CGN
Escrow Officer: Narramore

* (415) 397-0500 * FAX (415) 397-0199

Closing Date: 06/27/00
Property: 2956-2958 24th Street
San Francisco, CA 94110
Buyer’s Closing Statement
Item Debits Credits
Sales Price 250,000.00
Deposits to Escrow . 251,714.16
_Accion Iatina 5,000.00
Ar'mm Latlna 10,000.00
236,714.16
wmwummwm 7908 31.16
1,085.00 ks
_ESCIQALFee 563.00
i 27.00
Due to Buyer 8.00
TOTALS 251,714.16 251,714.16
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DRAFT
EXEMPTS
COME TO
LIGHT

by Esperanza Echavarri

A three judge appellate court has ru-
led Argentine citizens residing in the
United States are exempt from conscri-
ption into the United States Armed For-
ces on the basis of a bilateral weaty si-
gned in 1853,

The case involved Hector Leandro
Vazquez, 21, a Los Angeles county re-
sident and a citizen of Argentina  and
under ordinary intrepretation of United
States law, a citizen of the United
States,

A BIG DECISION

In a unanimous decision prepared by
circuit judge Carl McGowan and con-
curred with by judges Harold Leventhal,
and Roger Robb, Vazquez was tuled to

h.da

My name may sound strange
and funny to some of you. It may
also look peculiar. Even my mere
presence, surprisingly enough, may

threaten some of you as well.
But, I exist because you exist

be an Argentine and therefore™€Xempr?™ und because others have forgotten

from the draft under the terms of the
provisions of the Treaty of Friendship,
Commerce, and Navigation of 1853,

The ruling may apply to citizens of
Costa Rica, Honduras, Paraguay, Canal
Zone, Spain, China, Ireland, Italy,
Thailand, Yugoslavia and other count-
ries with which the United States has
similar treaty provisions,

WHAT TO DO

According to the Selective Service
Local Board, temporary residents ormnon
United States ciizens, 1nust  Wwrite to
their consulate general in Washington
D, C. ro plead for exemption from the
service, If successful, they cannot ap-
ply for United States citizenship later.
In some cases if aliens have served eig-
hteen months in their own home count-
ries, which were allies to the United
States during the war, they also can be
exempt from the draft, after writing to
their consulate general in Washington
D.C,

Chuck Ayala, Catholic Youth Organ-
ization (C. Y, O, ) project director at

back page

THE WHOLE

Se junta el primer lunes de cada,
mes, Tiempo y sitio: A las 7 de
la noche en el Centro Latino, 1292
Potrero Avenue, Actividad Corri-
ente: "Operacion Celia" -- C,C,
(Corpus Christi) colectando  dona-
cionesude ropa, comida, y cobinjas
durante el mes de agosto para  los
victimas de 1a huracan Celia en
Corpus Christi, Texas, Paramasin
formes llame: 647-6237,

GALERIA DE LA RAZA -

Abierto el martes hasta el sabado &
las 12 hasta las 6 de la tarde, Sitio:
425 - 14th Street, Exhibicion Cor-
riente: "Chicanos, Cuba, y Los
Diez Millones, " Exhibiendo las ob-
ras de tres miembros del Vencere-
mos Brigade --- Jay Ojeda, Roberto
Perez- Diaz, fotografos; Gloria
Osuna, pintora,

ORGANIZACION LATINO AMERICANA
Emperezara clases gratis de tejidos
en telar a mano, para adultos en el
Centro Latino, 1292 Potrero  Ave,
Las clases comenzaran el 10 desep-
tiembre, lunes, miercoles, y vier-
nes de las 2 a las 4 de la tarde,Para
mas informes llame: 647-6237 o
584~ 5314,

us.

My role is a simple one — to
i(r}z/orm and to create for us an
identity.

Who are the people of the
Mission District? What are we?
Where are we going?

With your help, I shall make
the worth of our community
known. With your help, my own
worth will be to keep you infgrmed
wbout coinimuiiity services, social
events, club meetings, political fu-
nctions, and other community act-
ivities, large or small.

But, more importantly, to-
gether we will examine commum’tﬂ
problems and issues because a well-
informed people are a progressive
people.

Finally, I exist to create a
better understanding of one anoth-
er and to bring us closer together.

I am El Tecolote. I am the
people. I am yours.

e Monday, August 24,

W@l@&p
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1 Tecolote

1970 e San Francisco, California

.

Quizas me nombre les parezca
extrano y chistoso. Quizas tar-
bien les parezca peculiar. Hasta mi
presencia pueda amenazar a al-
gunos de Uds.

Pero yo existo porque Uds.
existen, y porque otros nos han
olvidado.

Mi papel es un papel simple
para in_/}ormar crear para noso-
tros una identi(f}ad.

{Quien es la gente de la
Mission? ¢Quienes somos? (A-
donde vamos?

Con su ayuda, yo hare el valor
de nuestra comunidad conocido.
Con su ayuda, mi valor sera darles
a Uds. informes sobre la comuni-
dad, sus servicios, sus eventos soct-
ales, sus juntas, sus funciones poli-
ticas, y otras actividades, sean
grandes o pequenas.

Pero mas importante, juntos
revisaremos los problemas y even-
tos, porque una gente bien infor-
mada es una gente progresiva.

Por fin, existo para crear me-
jor entendimiento entre uno y otro
Yy para unirnos mas.

Yo soy El Tecolote. Yo soy
la gente. Yo soy de Uds.

El Tecolote

ENCHILADA

G,1, FORUM -

Meets on the first Monday of each
month, Time and Place: 7 PM
atCentro Latino, 1292 Potrero Ave,
Current Activity: "Operation Celia-
C.C. (Corpus Christi), " Collecting
donations of food, clothing, and
blankets throughout the month of
August for the victims of hurricane
Celia in Corpus Christi, Texas. Any
questions, call 647-6237,

GALERIA DE LA RAZA -

Open Tuesday through Sunday from
12t0o 6 PM, Place: 425-14th Street,
Current Exhibit: "Chicanos, Cuba
y Los Diez Millones, "  Featuring
the works, of three members of the
Venceremos Brigade --- Jay Ojeda
and Roberto Perez-Diaz, photogra-
phers, and Gloria Osuna, artist,

LATIN AMERICAN ORGANIZA TION -
Free hand weaving classes for adults
begin Sept, 10 at Cenwro Lating
1292 Powero Avenue. Sign-upnow,
Classes will be held on  Mondays,
Wednesdays and Friday from 2-4pm
For further information call 647-6237

or 584-5314, Instructor: Isabel
Serna,

back page

Chicanos
protest
war

Thousands of Chicanos and Latinos
are expected to turn out for the Nation-
al Chicano Moratorium Saturday, Aug-
ust 29 in East Los Angeles,

Chairman Rosalio Munoz, former stu-
dent body president of UCLA, said plan-
ning has taken more than a year and
that all necessary permits have been ob-
tained for a march from Belvedere Park
on Third Street to Laguna Park an Whit-
tier Boulevard,

Munoz said ten "test moratoriums” in

various Southwest cities -= San Bernard-
ino, San Francisco, Houston, Austin

and Denver -~ demonstratedstrong Chi-
cano opposition to the Vietnam War,

"We're out recruiting people to take
part in the march, " Munoz said, "Stat-
isticsshow that Chicanos are dying, per-
centage- wise, at a two-one ratio (to anr
glos) in Indochina, Too many young
Chicanos think it's machismo --brave--
to volunteer before they're drafted, "

"We're teaching them that our front
line is here -- not in Vietnam, This is
where the battle for cultural survival is
taking place, "

!

®

La Raxza
Buscea

El Poder
Del Vofo

by John Gonzales

Con las elecciones generales de Cal-
ifornia ya pronto para comenzar, El Mi-
ssion Coalition Organizaton (MCO) en
capjunto con varios grupos Latinos estan
ocupados en una gran campana de regi-
strar votantes en el districto de la Mis-
sion,

Las esperanzas de MCO y de los otros
grupos es de hacer la Mission mas fuerte
y con vo politica en noviembre,

El proyecto, llamado, "LaRaza Voter
Registration Project, " se preocupa pri-
mariamente a alistar gente para que
sean deputados de registro.

El coordinador del proyectg Reginald

Montes, dijo que "esto era el  primer
esfuerzo de esta clase por parte de los
Latinos,
DE CASA A CASA
"Esperamos registrar de 65,000 a

70,000 Latinos en la comunidad de 1la
Mission, " dijo Montes, "Para hacer es-
to vamos a ir de casa a casa, Pero pri-
mero necesitamos muchos deputados de
registro, "

Montes explico, que "para hacer un
deputado, uno tiene que ser votante re-
gistrado, tiene que tener un "sponsor "
(conio ¢l Commuiity on Polidcal Educ-
ation --- COPE), y tomar un clase de
orientacion por una hora, "

Si alguien se interesa, se les pide que
contacten a Regino Montes, 3068 calle
16, o que 1o llamen, numero 863- 7011,
Por la tarde se encuentra en 2485 calle
Mission o llamen 648-8485 o 648- 7646
La ultima dia para registrar es el 10de
Septiembre,

Las organizaciones participando son,
MAPA, LULAC, Latin American Inc,
for Community Action, La Raza Centro
de Informacion, y the Mission Legal De-
fense,

"Tradicionalmente, el Latino aqui no
entiende la democracia, Ahora va a
tener una oportunidad, y por lo menos
tener voz y en tiempo hacerse un parti-
cipante mas activo, " anadio Montes,

SHOW TIME':

SEE INSIDE
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MISSION TALENT SHOW

by juanito

We laughed, we danced, and, at ti-
mes, we let out exuberant yelps, But,
more importantly, we were together,

The Mission Neighborhood Amateur
Talent Show drew out these responses
recently at St, Peters Hall,

There was a good feeling in the air--
harmony, some call it, good vibes, say
others,

But, despite a number of anxieties at
the start -~ KRON-TV not showing up
and four acts walking out as a result --
the show opened with a group of maria-
chis, They were joined by Carmen Za-
balza and two of her children, Color-
fully dressed in native Mexican cost-
umes, they sang some rancheras and
Mexican ballads,

They seemed to catch the eye and
approval of the audience who began cl-
aping to the beat of their music,

Meanwhile, the 20 other acts waited
patiently, Some sat quietly tooneside
of the stage, while others paced their
nervousness at the rear of the hall,

WELL- BALANCED

The show's talent entries were pretty
well-balanced, There were dancers,
singers, bands, actors, and individual
musicians,

Some of the more memorable perfor-
mances included a karate exhibition by

Nos reimos, bailamos, y aveces has-
ta dimos unos gritos, Pero lo mas imp-
ortante era que estabamos juntos,

La exibicion de talento de la Mission
saco todas estas respuestas hace pocoen
el salon de St, Peters,

Habia mucha alegria en el aire, unos
la llamaban "harmonia”, "good vibes",
decian otros,

A pesar de ciertos apuros al principio
---KRON no vino y por  consecuencia
cuatro actos se marcharon --- el pro-
grama comenzo con un grupo de maria-
chis, acompanados por Carmen Zabalza
y dos de sus ninos, Vestidos muy de
color en sus trajes nativos, cantaron ca-
nciones rancheras y populares,

Entretanto habia 20 actos esperando
con paciencia, en las orillas,  Algunos
estaban sentados, otros mostraban sune-
rviosidad andando atras y adelante,

BIEN REPRESEN TADO
Todo en todo, el programa estuvo bi-

Carlos Navarro, accordionist Martha Lo
pez, pianist Frank Roberts, pop singer
Al Edler, a skit by Theatro Bronce, a
mombo by Dorinda Gladden, and rock-
music by the Combination Complex and
by Heat,

Likewise, harmonica player Juan Do-
minguez, brought a rear from the audi-
ence with his rendition of "La Corrida
de Chihuahua, "

SHOW'S BEST

But center stage was captured by
three acts, who were in fact the show's
top performances,

The Revelation 5, a group of young
soul-style dancers, were very precis-
sioned, Dancing to the Jackson 5's
"The Love You Save,” their side- step
and back pedaling routines were com-
manding, They moved with grace ---
free and easy.

Eight and ten- year-old Ruby and
Frank Navarro delighted the audience
with a snappy Mexican hat dance, The
sister-brother combination, wearing
some sharp Mexican western costumes
drew cheers and a throng of yelps from
the audience as they whizzed through a
series of passes and delicate, but quick
foot movements, BoWrwere swift and
faultless,

"The Ghetto," aseven-man soul-Latin-
[ emedayey’ i

en representado, Habia bailadores, ca-
ntantes, actores, y musicos,

Algunas de las represetaciones mas
memorables fueron: una exhibicion de
karate por Carlos Navarro; acordonista,
Martha Lopez; pianista, Frank Roberts;
cantante popular, Al Edler; un acto por
el Teatro Bronce; un mambo por Dori-
nda Gladden; y musiea roc por la. "Co-
mbination Complex”, y "Heat",

Por su parte, Juan Dominguez, toc-
ando la harmonica, animo al auditorio
con su rendicion "La Corrido de Chi-
huahua, "

LOS PREMIADOS

Pero el colmo del programa se les
fue a tes actos, que en efecto, fueron
los tres premiados,

"“The Revelation Five", un grupo de
"young soul-style dancers”,  bailaron
muy bien,

Ruby y Frank Navarro, 8 y 10 anos a-
legraron al publico con sus bailes, Los

rock combo, were super explosive, They
brought the younger crowd to its feet
and dancing in the aisles, Their sound
was hard-driving, strong and loud. They
They were heavy on base and percussion
that could match Santana or E1 Chi-
cano, Their overpowering sound drew a
standing ovation and cries for more, but
the show had to go on.
SURPRISE SURPRISE

The show also included a few surpri-
ses, such as, a provocative dance num-
ber by a shapely brunette, - One guy got
so carried away by her number he wan-
dered up on stage for a closer look.

But as a whole, the talent show was
quite successful, It drew 200-250 peo-
ple, and everybody seemed to have a

.good time,

It was also reflected in that both
young and old together found a common
ground on which to communicate, The
music created an atmosphere where
they could exchange a gentle smile or
some small talk,

The show, which was without inci-
dents because of the friendly and persu-
asive ushers from EMUNYO, closedona
happy note. The Ghetto agreed toplay
for an hour and we held a dance,

The night ended as it began .., truly
together,

dos bailaron con gracia y estilo,

"The Ghetto', un Latin rock combo
de 7 fueron tambien explosivos, Traje-
ron a la gente a sus pies a bailar en los
pasillos, Su tono era "hard driving," fu-
erte y recio,

Todo en todo, el programa tuvo un
gran exito, Vinieron mas de 250 per-
sonas, y todcs pasaron muy bien tiem-
po.

Fue una oportunidad en la que los jo-
venes y los adultos pudieron comunicar-
se, La musica creo un ambiente donde
todos podian divertirse, platicar,y has-
te comer agustos,

El rograma, que paso sin ningun in-
cidente, gracias a los acomodadores de
EMUNYO, termino con un sentido de
alegria,

"The Ghetto" consintio tocar por una
hora mas y los jovenes bailaron. Al fin
la noche se acabo como se habia come-
nzado --- todos unidos.

there wos
-(-‘oo‘c.\ ap\en‘t5

martho lo Pez

“me, nervous 2"

Photos by:
Johr. Gonzales
Dan Ti—xlimoga
Jal Castro
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MAPA
backs
Romo

At its recent convention of statewide
chapters, the Mexican American Poli-
tical Association endorsed Ricardo Rano
in his bid for the governorship of Calif-
ornia, It was the second time the 29-
year-old San Franciscan  received
MAPA's endorsement, having previously
got their backing in April at the Fresno
convention for the then-upcoming June
primary,

Jess Unruh, the Democratic guberna-
torial candidate who had  anticipated
the MAPA endorsement in April, doub-
led his efforts in an attempt to  gain
their support at the just-concluded Los
Angeles convention, July 31- August 2,

ROMO WINS

His efforts were in vain, howeverzsin-
MAPA supporters of Romo were  stead-
fast in their choice of candidates, Del-
egates voted 79 to 46 in his favor,

"The anglo has never been contested
in this society, but my candidacy and
the emergence of La Raza is challen-
ging him, " said Romo, "We'retired of
being taxed without true  representat-’
ion, "

By endorsing Romo, a MAPA spokes-
man said, the organization was not ne-
cessarily supporting a third party per se,
but rather a Chicano candidate,

"It is not my contention to get Chi-
canos into the Peace and Freedom Par-
ty, " Romo said, "But, rather my pur-
pose is to create a political movement
in the Chicano communities, "

— IN MEMORIUM -

Ronald H. Gomez

May 20, 1941 — July 6, 1970

Assistant Professor
La Raza Studies
San Francisco State College

mas romo

En su reciente convencion de varios
grupos del estado, MAPA respaldo a
Ricardo Romo para gobernador del es-
tado, Esta fue la segunda vez que el
San Franciscano ha recibido el apoyo de
MAPA. La primera vez fue en la con-
vencion de Fresno para la primaria de
junio,

Jess Unruh, el candidato democratico
quien esperaba el apoyo de MAPA  en
avril, doblo sus esfuerzos para intentar
de ganar el apoyo en la ya concluida
convencion en Los Angeles del 31 del
julio al 2 de agosto.

De todas maneras sus esfuerzos fueron
en vano porque  los  participantes
de Romo se quedarno firmes en su pre-
ferencia, Los delegados votaron 79 a
46 al favor de Romo,

"El anglo nunca ha sido opuesto en
esta sociedad, pero mi candidatura yla
emergencia de La Raza lo esta desafia-
ndo”, dijo Romo,

REPRESENTACION AHORA

"Ya estamos cansados de tener que
pagar taxes y no tener ninguna repres-
entacion, " ' En apoyando a Romo, un
miembro de MAPA dijo que la organiz-
acion no estaba necesariamente soport-
ando un tercer partido a la vez, sinoun
candidate Chicano,

‘ Aftvro *

La Raza seeks voting power

by John Gonzales

With the upcoming California general
elections just around the corner, the
Mission Coalition Organizaiion, incon-
junction with various Latino groups, are
currently engaged in a massive Latino
voter registration campaign in the Mis-
sion District,

The hope of the MCO and others is to
make the Mission community a strong
political force in November,

Called the La Raza Voter Registration
Project, the immediate concern is re-
cruiting Spanish Speaking persons to be-
come deputy registrars,

Project coordinator Regino Montes
said this was the first such effortby Lat-
inos,

"We hope to register as many of the
65, 000 to 70, 000 Latinos in the Mission
community, " said Montes, "Todothis
we'll be conducting a house-to-house ca-
mpaign, But we first need many  bi-
lingual deputy registrars. "

THREE SIMPLE STEPS

In order for one to become a deputy
registrar, Montes explained that one
must be a registered voter, have aspon-
sor (like the Community On Political k¢
ucation --- COPE), and take a one-hour
orientation class,

Anyone interested is urged to contact
Regino Montes at 3068 - 16th Street or
call 863- 7011, In the evenings, go to
2485 Mission Street or call 648-8485 or
648- 7646, Deadline for voter registra-
tion is September 10,

Among the Latino organizations cur-
rently participating in the registration
drive are the Mexican American Politi-
cal Association, the League of
Latin American Citizens, the Latin Am-
erican Incorporation for Community Ac-
tion, La Raza Information Center, and
the Mission Legal Defense.

"We get so little attention from the
politicians, " Montes said, "because
they say there's no Latino vote, It's time
we changed that concept. "

MORE DRAFT

Centro Latino has begun a draft help se-
rvice, He states, "I think it's a wond-
erful thing that this type of informat ion
gets out to the people, " He further ex-
plained, "This will enable the people
to have some type of decision over their
own draft status, "

Tom Faber from Draft Help, located
on 18th Sweet, stated that temporary
residents of draft age were classified 4C
until at least a year, at which time
they would become permanent residen-
ts. When informed of the Vazquez
court decision Faber stated, "We will
have to concentrate on researching this
type of information out through memos
and leaflets, "

P L L e

Una corte apelata de tes jueces ha
decidido que los ciudadanos argentinos
viviendo en los Estados Unidosno tienen
que entrar al ejercito americano, Los
tres jueces quedaron de acuerdo en este
mandamiento, basandose sobre un trat-
ado bilateral que se habia firmado en
1853,

El caso en cuestion se dirigia a Hect-
or Leandro Vazquez, 21 anos, residente
del condado de Los Angeles, y ciudada
no de los E. E, U, U,

UNA DECISION GRANDE

En una decision unanime preparada
por el "Circuit Judge"”, Carl McGowan
y de acuerdo con los jueces #larold Le-
venthal, y Roger Robb, Vazquez fue co-
nsiderado como argentino y por consec-
uencia no sujeto al "Draft” bajo las co-
ndiciones del Tratado de Amistad, Co-
mercio, y Navegacion de 1853,

Este reglamento se puede aplicar a
1os ciudadanos de Costa Rica, Honduras,

MORE ENCHILADA

LEAGUE OF UNITED LATIN AMERICAN

Paraguay, Canal Zone, Espana, China,
Irelanda, Italia, Thailand, Yugoslavia,
y con los cuales los E,E, U. U, tiene -
atados parecidos,

QUE TIENES HACER

Segun el "Local Board" del Servicio
Selectivo, un residente temporario o
uno que no es ciudadano de los
E.E U, U, debe escribir a su consulato
general en Washington, D.C, paraped-
ir exencion del draft, pero mas tarde
no puede sacar ciudadania, En algunos
casos, si un extranjero ya ha complido
con su servicio militar en su pais, y el
pais fue aliado con los E,E, U, U, dura-
nte la guerra mundial II, el tambien pu-
ede ser exento del draft,

Chuck Ayala, director del Catholic
Youth Organization (CYO) en el Centro
Latino, ha comenzado ayuda acercade
informes del draft. Dice que,'Es buentd
que esta clase de informacion les llegue
a la gente", Tambien dijo que, "Esto
les va a ayudar a la gente para hacer
ciertas decisiones sobre su estatus  del
draft, "

Tom Faber, de Draft Help, dijo que
residentes temporarios se clasificaban
4C por lo menos un ano, y al fin deese
tiempo se hacian residentes permanen-
tes, Cuando supo de la decision de Va-
zquez, concluyo que, "Tenemos que
concentrar mas en esta clase de inform-
acion y esforzarnos mas a decirle a la
gente lo que esta pasando, "

Next Issue
Sept 7

LEAGUE OF UNITED LATIN AMERICAN

CITIZENS (LULAC) -

Se junta el 4 de sept, y cada oto
viernes en adelante, Sitio y lugar:
A las 7:30%de la noche en el cuarto
de conferencia de la Mission Neigh-
borhood Health Center, 240 Shot-
well, (De tiempo a tiempo las jun-
tas se cambian, para mas informes,
llame: Pat Mejia, secretaria de
LULAC, numero 666-4430,) Acti-
vidades Corrientes: Trabajandocon
KRON- TV para televisar una serie
de las comunidades de habla espan-
ola aqui en la bahia de San Franci-
sco, (2) Investigando los procesos
del "Redevelopment Agency”de San
Francisco acerca la escarcidad de
minorias en ciertas posiciones,

CITIZENS (LULAC) -

Meets Sept, 4, 1970 and every
other Friday thereafter. Time and
Place: 7:30 PM in the Conference
Room of the Mission Neighborhood
Health Center, 240 Shotwell Street,
(The meeting place is subject to
change, for verification call Pat
Mejia, LULAC recording secretary,
at 666-4430, ) Current Activities:
Working in conjunction with KRON-
TV on a video tape series of the
Bay Area Spanish speaking commu-
nities, (2) Checking into the hiring
practices of the San Francisco Rede-
velopment-Agency as regards ~ the
small number of minority peoples

on its staff, Mura.//a’h
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Latines
blast
Nixon

by John Gonzales

The central Mexican American Polit-
ical Association has denounced Presid-
ent Nixon's June 30 press conference st-
atements about his Administrations's se-
arch for "qualified" Mexican Americans
to serve in government,

A coalition of U, S, Latino organiza-
tions in July sent the President a letter
charging discrimination in federal em-
ployment practices, and they called for
the employment of 55,000 Mexican
Americans,

At his press conference, Nixon said:
"We have provided more opportunities
for Mexican Americans than any Admi-
nistration in history. It is of high prior-
ity for this Administration ., . ."

"We are just rying to see that they
are qualified, We hope that they will
have the qualifications, "

MAPA condemned Nixon's remarks
"By his statements, the President imp-
lied to the public that there are no Me-
xican Americans able to perform in su-
ch capacity, " said Abe Tapia, MAPA's
president, "This is insulting and unac-
ceptable, It is appalling that the Pres-
ident, a Californian, should have such
an erroneous stereotype of  Mexican
Americans, " rol

The 55, 000 employment quota is ba-
sed on population ratios drafted by
MAPA, The same goal wasrecently
supported by vice président Spiro Agnew
who said no minority should be content
with "less than a ratio of the popula-
tion, "

The Mexican American association
has called for an executive order that
would force unions and governmental
agencies to hire Mexican  Americans.
Otherwise, employers would face loss of
government contracts,

La organizacion central d e MAPA
(Mexican American Political Associa-
tion) ha denunciedo los informes de con-
ferencia de prensa de Nixon, en lacual
se refiere a la busca de "Mejico Amer-
icanos calificados para servir en el go-
bierno. "

Una coalicion de organizaciones La-
tinas de Los Estados Unidos envio una
carta al presidente en julio, en la cula
acusan al gobierno federal de practicar
descriminisacion, y llamaron por el em-
pleo de 55, 000 Mejico Americanos,

En su conferencia de prensa, Nixon
dijo, "Les hemos dado mas oportunidad
a los Mejico Americanos que cualquier
otra Administracion, Es una de lasma-
yores prioridades de esta Administra-
cion......

Solo se trata de ver que ellossean ca-
lificados, Esperemos que tengan las ca-
lificaciones, "

MAPA ha condenado estas frases de
Nixon, ;

"Con sus declaraciones, el Presidente
insinuo al publico que no hay Mejico
Americanos que puedan funcionar en es-
ta capacidad”, dijo Abe Tapia,el presi-
dente de MAPA,

Esto es un insulto y es inaceptable, Es
una degracia que el Presidente, y un
Californiano, hubiera hecho unestereo-
tipo erroneo del Mejico Americano. %y

El quota de 55, 000 empleos se basa
sobre la proporcion redactada por
MAPA, La misma meta recientemente
fue soportada por el Vice Presidente Sp-
iro Agnew quien dijo que ninguna min-
oria debe contentarse con "menos de la
proporcion de la populacion, "

La asociacion de Meiico Americanos
ha llamado por una orden ev< utiva que
obligara a las uniones y agencias del
gobierno que emplearan a Mejice Am-
ericanos, De otra manecra, los emple-
adores perderian los contractcs del gob-

-+ ¥erno,



Accion 2014
Latina Year in Review

to promote cultural arts, ethnic media and community engagement as a way of building healthy and

Thanks to tremendous community support, Accidn Latina had a fantastic year carrying out our mission
empowered Latino communities. Here are a few highlights:

m%' =S || [ccolote Named “Best Community Newspaper of
ﬂﬁecm.m = 2014” by SF Weekly

El Tecolote published 25 free, bilingual print issues with a circulation of
10,000 during 2014. Our mostly volunteer staff of reporters, translators
and photographers produced 191 articles with photos chronicling
current events, cultural life, accomplishments of, and challenges
experienced by Latinos in the Bay Area and Latin America. Fifty-three

X0 DEL R A O ’ stories, or 28% of our coverage, focused on the cultural arts. Major
" —— ... coverage this year included the fight against gentrification, the push to
b B preserve and promote the Mission District’s artistic culture, the flight of

o children and youth from the violence in Central America, the political
sz struggles within Venezuela, the politics of the 2014 World Cup, and
much, much more. El Tecolote was named “The Best Community
Newspaper of 2014” by SF Weekly.

Audience Numbers for 2014 Cultural Arts Events

Double From Previous Year

Our audience numbers grew from 4,575 in 2013 to 10,980 in 2014. Three of the 12 events were free to the
public. A sampling of the events we produced include the first ever Sounds from the Streets: A Historical and
Musical Celebration of Latin Rock; the 33™ Annual Encuentro del Canto Popular, and the 2" Annual Latino/a
Life in the Bay Photo Contest and Exhibit.

LIFE IN THE BAY

Friday, December 5, 2014 | Reception 6-10pm | Music 8 pm

A
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Accion Latina Helps Lead Efforts to Advance Latino Cultural District Goals

In June, San Francisco’s Board of Supervisors designated
the 24™ Street corridor in the historic Mission District as
the Calle 24 Latino Cultural District. Throughout the last
half of 2014, Accion Latina’s executive director,
Georgiana Hernandez, joined the team of community
leaders and consultants to implement a community
engagement process and develop a strategic
implementation plan.

2015 is sure to bring exciting developments as the Calle
24 Latino Cultural District’s Community Council and
planning team works diligently to ensure the rich
artistic legacy and cultural continuity of the 24" Street

, ~ ' T
City officials and community members during the

corridor. official ribbon cutting for the Latino Cultural District.
Photo credit: Mabel Jimenez

Accidn Latina Secures Funds to Install a
Storefront Gallery Window in 2015

In 2014 we secured funds from the San Francisco Arts
Commission (Creative Space grant) and through San
Francisco’s Office of Economic and Workforce Development
(SF Shines Program) to design and install a new storefront
facade that includes a showcase gallery window. Our
objective is to give pedestrians a peak into the visual arts
exhibits within our building. The construction is expected
to begin in early 2015.

|
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Design of Accién Latina’s proposed fagade by
Vargas Greenan Architecture

SFSU’s Multimedia Department and
Accion Latina/El Tecolote to Pilot
“Newspoints” App

In 2014, San Francisco State University's Multimedia Department won a $35,000 micro-grant in the first
round of the $1M Challenge Fund for Innovation in Journalism Education to develop and pilot a mobile- and
web-based guide for reporters through the news gathering process. The Newspoints app connects and
organizes interviews, notes, sources, data and multimedia by assignment, topic, time and geography. Accién
Latina’s community media program (El Tecolote) serves as the community-based laboratory for the project.

Volunteers Help Advance our Programming and Mission

138 individuals, including three interns from USF and San Francisco State University, volunteered their time
and talents to support our work. As a small arts and culture organization with a budget just under $250,000
and 2.5 paid full-time-equivalent staff, the contributions of time from these volunteers was critical in helping
us to achieve our mission in 2014.

Please Support our Work

We’'re pleased with our accomplishments in 2014 but we need your support to continue to achieve these kind
of results in 2015. Please consider making a tax-deductible, year-end donation using the enclosed envelope
or visit www.accionlatina.org/donate to make your contribution before the end of 2014. We appreciate your
support!




MISSION LOGAL

local news for a global neighborhood

SF Mission’s ‘Encuentro’ Celebrates Community
with the Sound of Cuba

By Laura WaxmannPosted December 8, 2015 7:00 am

As pulsating Afro-Cuban rhythms drummed up a crowd in the Chapel’s auditorium,
Juan Fuentes looked on from the music venue’s balcony on Sunday evening.

“Here at the Chapel is where it all began,” said Fuentes about Encuentro Del Canto
Popular, an annual concert that has celebrated Latino culture, art and music with a
focus on social justice for three decades.


https://missionlocal.org/author/laurawaxmann/
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It was in 1982, said the prominent Mission-based visual artist, that he was first tasked
with designing a poster for what started as a two-day festival in the auditorium of the
New College of California, which now the houses the Chapel, a live music venue at 777
Valencia St.

“Art, music, community, family, social justice — Encuentro always gave me the license to
do something creative that reflects my ideals,” said the 65-year-old, who over the years
has designed a majority of the event’s art posters, some of which he turned into

majestic backdrops that were exhibited during Sunday’s concert. “In the process, | got to
listen to some really incredible music.”

And with a roster of local and national artists whose music recalls the roots of Latino
song, culture, and identity, Encuentro’s values remain the same. As tribute to the
revival of the political relationship between Cuba and the U.S., Sunday’s line-up was
dedicated to varied interpretations of Cuban and Caribbean sounds and celebrating the
region’s rich artistic culture.

La Mecanica Popular, a Brooklyn-based group, offered a new take on Latin dance music
dubbed “psychedelic salsa,” a layering of traditional salsa beats with electronic
synthesizers that prompted the crowd to erupt in dance. Also performing was the John
Santos Sextet— the renowned group of Latin Jazz performers delivered an intimate
performance alongside special guest Roberto Hernandez.

The night was kicked off by local talent Soltron, a 12-piece ensemble of young San
Francisco natives who represent the Mission’s “new” sound— a creative blend of Latin-
Jazz, Chicano rock and Batucada Samba with elements of contemporary Hip-Hop and
electronic music.

Lyrics from their song “Stand Up,” Soltron’s Anthony Sierra explained, address the
displacement and gentrification in the Mission’s Latino community.

“In the Mission, it's money versus tradition,” said Sierra. With a Cuban father and
family roots in the Mission, Sierra said he grew up with Encuentro. He compared the
event to a “big ol’ family party.”

“What is going on in this neighborhood right now is shaping our sound, and may be a
reason why we are together as a band in the first place,” said Sierra. “It’s a response.”

The intergenerational line-up and dance-friendly venue drew a crowd of all ages, easily
filling the Chapel’s auditorium throughout the evening.

“This music reminds us of when we were younger, at family parties. But now we are
putting our own twist on it,” said Marcelo Vega, who attended the Encuentro for the first
time. “The chapel always had this hipster image to it, but now, after seeing this, | think
its perfect for this type of event.”
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Photo by Laura Waxmann

In an effort to reclaim its footing in the Mission and open its doors to a
multigenerational crowd, organizers decided to move the Encuentro from its previous
location at the Brava Theater back to its original venue at the Chapel on Valencia Street.

“Valencia is changing, and a lot of people don’t even go there because they don’t identify
with it anymore,” said Georgiana Hernandez, executive director of Accion Latina, the
organization behind Encuentro.

Hernandez hoped that moving the concert would would give it more visibility
and revive a Latino presence in the gentrified area.

“Our feeling was to bring this important culture back to Valencia street. It's a way to
make sure we have a presence here,” she said.

The move did not come without some resistance. Jesus Varela, who is on the
Encuentro organizing committee, explained that he anticipated some of the push back
that he received from community members concerned that organizers were “selling out”
by moving the event out of the 24th Street corridor, fearing that it could lose some of its
cultural significance.


http://missionlocal.org/wp-content/uploads/2015/12/chapel.jpg

“A generation ago, Valencia street was also Latino,” said Varela. “This street still belongs
to us as much as anybody else, and we also deserve to have a presence here.”

Fuentes, the artist, echoed this sentiment. “At a time when the Mission is going through
so many changes, we need to be vocal and vibrant. With Encuentro, we are showing that
we are here.”
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‘Latino Life’ photo show ‘gives
strength in current climate’

“My people: Love is stronger than hate” by Ekevara Kitpowsong is among the photos on view in the “4th Annual Latino Life.”
(Courtesy Ekevara Kitpowsong)

By V. Alexandra de F. Szoenyi on January 18, 2017 2:00 pm

The “4th Annual Latino Life,” a photography show in San Francisco’s Mission, captures experiences
of a group that is becoming the majority in California, yet remains marginalized in mainstream
society.

Organizers at Accion Latina, a Mission-based nonprofit promoting Latino arts, culture and
community, and its newspaper El Tecolote, say the 2017 installment of the show, on view at Juan R.
Fuentes Gallery through Feb. 24, is more important than ever.
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Calling the exhibition the only ongoing Bay Area photo event dedicated to portraying the Latino
experience, curator Mabel Jiménez, El Tecolote’s photography editor, said, “The fact that our
country has elected a president who kicked off his campaign by disparaging and degrading Latinos
has created a climate where racist individuals and organizations now feel legitimized and
emboldened to spread a hateful message. Telling our stories cements our existence and importance
in this society, and it gives us strength in the current climate.”

Images by 20 volunteer photojournalists who contributed to El Tecolote make up “Latino Life,” which
is designed to showcase the work as fine art.

Jiménez says, “l| wanted it to be appreciated for the fine art that it is, by taking it out of the page and
onto large color prints, [to be] framed and displayed to be enjoyed outside of the journalistic function,
and to be seen more as a thing of beauty.”

Colorful photos reveal Latinos’ diversity: in families or couples, as spiritual people, as activists and
artists.

At the opening reception on Jan. 14, music by Banda sin Nombre and La Gente SF provided a
soundtrack to these Latinos’ stories.

One powerful photo by Ekevara Kitpowsong, titled “My people: Love is stronger than hate,” depicts a
small Latino child holding up a sign that reads “We are all immigrants” at an anti-Trump rally at City
Hall.

Kitpowsong, who has three photos in the exhibit, says her pictures tell stories of different
generations and people of various occupations fighting for their dreams by working hard to pursue
them. She says, “I have learned that the Latino community is a very supportive one. They have a
great, positive and strong cultural expression and identity.”

Noting that many of the photos illustrate struggle, Jiménez says the word has varied connotations. It
can mean challenges and difficulties — “the things thrown at us,” she says. But, she adds, it “also
means to battle against these challenges whether by being engaged politically, or simply by
continuing to live our lives with dignity, challenging those who wish to make us feel unwelcome.”

Jimenéz, who created the show not knowing how popular it would become, says, “It's only
something I've realized as we've continued to hold this event; seeing the room fill up every year tells
me the public is hungry for more representations like this.”

IF YOU GO

4th Annual Latino Life

Where: Juan R. Fuentes Gallery, 2958 24th St., S.F.

When: 11 a.m. to 5 p.m., Tuesdays-Saturdays; closes Feb. 24
Admssion: Free

Contact: www.accionlatina.org



San Francisco Chronicle

A Changing Mission

El Tecolote

Bilingual newspaper provides passionate
voice as it faces own challenges

Video:
http://mikegrant.me/chron/mission/vid/looper-small/Mission_ElTecolote  LOOP.mp4Play video

Story by Joe Garofoli | Photographs by Pete Kiehart

Johnny Garcia uses a hand truck to deliver copies of El Tecolote along 24th Street.
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For national media tuning in to San Francisco's latest culture war, it was the
perfect anecdote: A hip new Mission District restaurant called Local’s Corner
allegedly wouldn’t serve a local family.

For El Tecolote, the bilingual outlet that broke the news, it was exactly the
kind of story the publication has sought to tell for 44 years.

“It was really old-school journalism,” said former El Tecolote editor in chief
Gabriela Sierra Alonso, who wrote the story and lived a block away from the
restaurant at the time. “We really served our purpose because who else is
going to cover the story from that angle?”

On Cesar Chavez Day 2013, Sandy Cuadra, a longtime Mission District
resident, said she and five members of her family were refused service at
Local’s Corner. Restaurant staff told her that their party was too big for the
28-seat establishment, she said, but the restaurant was practically empty at
the time.

“We did not want to think that we were turned away because we are all Latino
but there was no reason why we were turned away,” she wrote in an in an e-
mail to 50 friends and local leaders, plus El Tecolote.

“It became sort of the case study about how people were feeling about the
neighborhood,” said Alonso, who is now attending graduate school in New
York. “The owner is from New York City, and he is a transplant, so to speak.
And he’s called his establishment Local’s Corner, and he’s allegedly denied
locals service.”

Restaurant owner Yaron Milgrom said El Tecolote took the customer’s
complaint as fact, not an allegation.

But Juan Gonzales, who founded EI Tecolote fresh out of journalism school at
San Francisco State University, stands by the story. “Here’s a real incident that


http://www.sfchronicle.com/the-mission/milgrom

happened that speaks to the whole issue of gentrification,” Gonzales said.
“There were lessons to be learned.”

Demographic shift

The Mission has long been a home for immigrants, however the number of people speaking a
language other than English is slowly declining. Source: Census and American Community Survey

El Tecolote has one full-time employee. Its leaders invite the public to
contribute story ideas. It only recently began publishing stories online before
they appear in print. And soon, this Mission District icon that has long
covered and advocated for the city’s Latino population will follow the Latino
diaspora out of the neighborhood with its own series of changes.

Yet El Tecolote is still doing the kind of muckraking that Gonzales first
envisioned. The son of U.S.-born farmworkers from Stockton, Gonzales
wanted to be a photographer for Life or Look magazine when he started
journalism school. Soon, he became politically energized by the student strikes
on campus and the growing Chicano movement.

To get published, he proposed a five-part series on the changes going on then
in the Mission District, where he was living, and the new generation of Latino
leaders that was emerging. When he graduated, his opus blossomed into a
publication. He went on to teach at S.F. State and City College of San
Francisco — where he still chairs the journalism department — and has
funneled hundreds of his students through El Tecolote.

“I figured I’d do it for five years and move on,” said Gonzales, a burly 67-year-
old with a gravelly voice. Gonzales stayed because of the feedback he got from
a community that has been perpetually starved for representation. Even today.

Keeping El Tecolote afloat often has been a financial struggle. During the past
three years, however, it has pulled its finances together. With a print



circulation of 10,000, it nearly reached its yearly advertising revenue goal by
August this year. More than 150 volunteers helped to write, photograph and
translate its stories last year. The publication’s signature logo — the wise owl,
also known as tecolote — covers much of one of the yellow walls of its ground-
floor 24th Street location.

It is careful about the political advertisements it accepts — they must be in line
with the publication’s progressive voice — and avoids taking ads touting liquor
or medical marijuana because of the possible deleterious effects on the
community, Gonzales said.

One of El Tecolote’s first journalistic triumphs was a story in the mid-1970s
about a pregnant young Latina who ended up losing her baby when she was
sent home after being unable to communicate with staff at San Francisco
General Hospital. Protests followed, and the hospital soon beefed up its
bilingual staff.

“If you pay enough attention to these issues, some group is going to form or
something is going to happen to kind of move on these issues,” Gonzales said.

The recent Local’s Corner incident became one of those stories. Activists
incensed by the allegations in the story staged protests outside the restaurant.
Vandals spray-painted “Get out” and “Keep the Mission brown” across its
front wall. A brick crashed through the restaurant’s window.

The neighborhood’s demographic changes — with many Latinos moving to
Daly City, Oakland and elsewhere — are also affecting El Tecolote, said
Georgiana Hernandez, executive director of Accion Latina, the nonprofit that
oversees El Tecolote.

And El Tecolote — located between a panaderia and a new gourmet sausage
restaurant on 24th Street — is in the middle of change. “We know that for us
to stay current, for us to meet our mission, we need to go where our primary



audiences are going,” Hernandez said. “And for us, that means not only
changes in where we distribute but what we cover.”

Even so, the paper plans to remodel its current storefront by knocking out a
front wall and replacing it with a display case that would showcase the decades
of original art the paper has published. Hernandez envisioned it as a
statement to the neighborhood. “It would say, ‘We’re here. We’re not going
anywhere,” ” she said.
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El Tecolote (newspaper)

From Wikipedia, the free encyclopedia

El Tecolote is a free bilingual, biweekly newspaper

and also a daily online publication based in San El Tecolote

Francisco that covers the Mission District and the Type Biweckly Newspaper
. . - [1] .

surrounding area for the Latino community." " Itis the | g .. Broadsheet

longest running bilingual newspaper that is printed in
Founder(s)  Juan Gonzales

both English and Spanish in California."?’

Publisher Accion Latina
Editor Alexis Terrazas
Contents Language English and Spanish
Headquarters 2958 24th Street
= 1 History San Francisco, CA 94110
= 2 Latino community newspaper Us.

= 3 New Media

= 4 Coverage and distribution
= 5 See also Website www.eltecolote.org

Circulation 10,000

= 6 References (http://eltecolote.org/content/en/)
= 7 External links

History

El Tecolote can trace its roots to student activism from 1970."! The newspaper began as a project in a La
Raza Studies class at San Francisco State University that was created by Juan Gonzales, who wanted to

try to channel more Latinos into journalism.'” The final project of this class was to create a bilingual
newspaper in English and Spanish.”! The founder and first editor was Juan Gonzales.'® It was first
printed and came out on August 24, 1970.17) It was named El Tecolote, Spanish for "The Owl."®! Its
signature logo is the wise owl.!”) In 1971 the newspaper moved out of the university and into the

Mission District, becoming now part of the community.!'” The paper is published and managed by

Accion Latina, a nonprofit organization that promotes social activities that help empower the Latino

community in San Francisco.!'

Latino community newspaper

The newspaper is written primarily for the Latino community in the Mission District, capturing the
everyday life of Latinos,!'?! and focusing on local and community affairs that affect them,!"*! and
covering stories that are often ignored by the mainstream media.'¥ The paper writes original news

stories, telling news from the Latino point of view.!'”) Promoting Latino civil rights, helping to creat

https://en.wikipedia.org/wiki/El Tecolote (newspaper) 2/1/2017
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community identity,!'® and writing stories about the culture of the Latino community are some of the

goals of the paper. The paper is largely staffed by volunteers,

journalists have written for the paper.

') and many college students and young

(18]

New Media

The paper has met the challenges of technological change in media by adapting to the digital age by

adding a website and now also having online publication.!"” The stories that come out in its printed

newspaper are picked from the stories that have come from its online publication.””! And the paper now
has a Facebook page, a Twitter account, and is on Instagram.

Coverage and distribution

The paper covers the Mission District and the surrounding areas of Excelsior, Bernal Heights, and the

East Bay.

(2] The paper has thousands of people reading it online, and the paper also distributes 10,000

free copies every two weeks throughout the Mission District and the East Bay by way of restaurants,

libraries, clinics and social service centers.

[22]

See also

New America Media
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SMALL BUSINESS COMMISSION
MARK DWIGHT, PRESIDENT
REGINA DICK-ENDRIZZI, DIRECTOR

CITY AND COUNTY OF SAN FRANCISCO
EDWIN M. LEE, MAYOR

Legacy | Application Review

Business

Registry | Sheet

Application No.: LBR-2016-17-066

Business Name: Boudin Bakery

Business Address: 50 Francisco Street, Suite 200
District: District 3

Applicant: Louis J. Giraudo, Owner
Nomination Date: January 26, 2017

Nominated By: Mayor Edwin Lee

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

319 Dupont Street (now Grant Avenue) from 1852 to 1890 (38 years)

815 Broadway from 1890-1906 (16 years)

399 10th Avenue from 1906 to Present (111 years)

3251 20th Avenue from 1987 to Present (30 years)

619 Market Street from 1990 to 2016 (26 years)

Pier 39, Space 5-Q from 1991 to Present (26 years)

4 Embarcadero Center, Justin Herman Plaza from 1992 to Present (25 years)
251 Geary Street from 1992 to Present (25 years)

SFO Terminal 3, 2nd Floor, Location 9, Unit C from 2005 to Present (12 years)

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: The business was founded in 1849 but did not open its first storefront until 1852.

DELIVERY DATE TO HPC: February 1, 2017

Richard Kurylo
Manager, Legacy Business Program

SMALL BUSINESS ASSISTANCE CENTER / SMALL BUSINESS COMMISSION
1 DR. CARLTON B. GOODLETT PLACE, ROOM 110, SAN FRANCISCO, CALIFORNIA 94102-4681
Small Business Assistance Center (415) 554-6134 / Small Business Commission (415) 554-6408



Office of the Mayor

City & County of San Francisco

Edwin M. Lee

January 26, 2017

Director Regina Dick-Endrizzi

San Francisco Office of Small Business
City Hall, Room 110

1 Dr. Carlton B. Goodlett Place

San Francisco, CA 94102

Dear Director Regina Dick-Endrizzi,
I am writing to nominate Boudin Bakery for inclusion on the Legacy Business Registry.

The purpose of the City’s legacy business registry is to recognize that longstanding, community-
serving businesses can be valuable cultural assets of the City. Per ordinance, a legacy business
may be nominated by a member of the Board of Supervisors or the Mayor to be reviewed,
processed and approved by the Small Business Commission at a public hearing if it meets the
criteria set forth.

Originally founded in 1849, this long time iconic San Francisco institution has been operating for
over 168 years, it has fostered the activities that strengthen the community and cultural fabric
and vitality throughout San Francisco. Boudin Bakery continues to be owned and operated by
the Giraudo family and retains many of the traditions and values that Boudin Bakery established
when it first opened its doors to visitors and residents alike. It remains a true tribute to the
legacy that Boudin Bakery continues to build throughout its operations.

It is an honor to recognize the legacy and contributions of Boudin Bakery to our great city of San
Francisco.

Sincerely,

1 Dr. Carlton B. Goodlett Place, Room 200, San Francisco, California 94102-4641
(415) 554-6141



Legacy Business Registry Application

Section One:

Business / Applicant Information. provide the following information:

e The name, mailing address, and other contact information of the business;

e The name of the person who owns the business. For businesses with multiple owners, identify the person(s)
with the highest ownership stake in the business;

e The name, title, and contact information of the applicant;

e The business’s San Francisco Business Account Number and entity number with the Secretary of State, if

applicable.

NAME OF BUSINESS:

Boudin Bakery

BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business)

Louis J. Giraudo

CURRENT BUSINESS ADDRESS: TELEPHONE:

50 Francisco Street, Suite 200 (415))913-1849
San Francisco, CA 94133 Sl

WEBSITE: FACEBOOK PAGE: YELP PAGE

www.boudinbakery.com

www.facebook.com/boudin

APPLICANT'S NAME

Louis J. Giraudo

¢/ | same as Business

APPLICANT'S TITLE

San Francisco, CA 94133

Owner

APPLICANT'S ADDRESS: TELEPHONE:

50 Francisco Street, Suite 200 (415)477-8213
EMAIL:

lou@gesd.net

SAN FRANCISCO BUSINESS ACCOUNT NUMBER:

SECRETARY OF STATE ENTITY NUMBER (if applicable):

0161649

C0358520

NAME OF NOMINATOR:

OFFICIAL USE: Completed bv OSB Staff

DATE OF NOMINATION:

V.5- 6/17/2016



Legacy Business Registry Application

Section Two:

Business Location(s).

List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

319 Dupont Street (now Grant Avenue) 94108 1849

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

7 No W ves 1852-1890

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 1890

815 Broadway 94133 gy

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

399 10th Avenue 94118 fFop oo

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 1987

3251 20th Avenue 94132 Frpo

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

619 Market Street 94105 Foyg,,

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start: 1991

Pier 39, Space 5-Q 94133 Fop o

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

4 Embarcadero Center, Justin Herman Plaza|94111 &= ——

4 | V.5- 6/17/2016



Legacy Business Registry Application

Section Two:

Business Location(s).

List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS
IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON
] No ] Yes
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
251 Geary Street 94102 o
Present
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
SFO Terminal 3, 2nd Floor, Location 9, Unit C|94128 &s
Present
OTHER ADDRESSES (if applicable): ZIP CODE; DATES OF OPERATION
Start:
End:
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:
OTHER ADDRESSES (if applicable): ZIP CODE; DATES OF OPERATION
Start:
End:
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:

4 | V.5- 6/17/2016




Legacy Business Registry | Application

Section Three:

Disclosure Statement.
San Francisco Taxes, Business Registration, Licenses, Labor Laws and Public

Information Release.

This section is verification that all San Francisco taxes, business registration, and licenses are
current and complete, and there are no current violations of San Francisco labor laws. This
information will be verified and a business deemed not current in with all San Francisco taxes,
business registration, and licenses, or has current violations of San Francisco labor laws, will not
be eligible to apply for the Business Assistance Grant.

In addition, we are required to inform you that all information provided in the application will become
subject to disclosure under the California Public Records Act.

Please read the following statements and check each to indicate that you agree with the
statement. Then sign below in the space provided.

i | am authorized to submit this application on behalf of the business.
] | attest that the business is current on all of its San Francisco tax obligations.

] | attest that the business’s business registration and any applicable regulatory license(s)
are current.

] | attest that the Office of Labor Standards and Enforcement (OLSE) has not determined
that the business is currently in violation of any of the City’s labor laws, and that the
business does not owe any outstanding penalties or payments ordered by the OLSE.

M | understand that documents submitted with this application may be made available to the
public for inspection and copying pursuant to the California Public Records Act and San
Francisco Sunshine Ordinance.

I hereby acknowledge and authorize that all photographs and images submitted as part of
the application may be used by the City without compensation.

M | understand that the Small Business Commission may revoke the placement of the
business on the Registry if it finds that the business no longer qualifies, and that placement
on the Registry does not entitle the business to a grant of City funds.

Louis J. Giraudo /Z‘L'/é/ / _

Name (Print): Date: Signature:

— - . s : - B V.5- 6/17/2016



319 Dupont Street
1852-1890

815 Broadway
1890-1906

399 10*" Avenue
1906-Present

3251 20th Avenue
1987-Present

619 Market Street
1990-2016

Pier 39, Space 5-Q
1991-Present

Boudin Bakery
San Francisco Locations

4 Embarcadero Center, Justin Herman Plaza

1992-Present

251 Geary Street
1998-Present

SFO Terminal 3, 2nd Floor, Location 9, Unit C

2005-Present



Additional Boudin SF & Boudin Bakery & Café Locations Year Opened

Santa Clara, Valley Fair- 2885 Stevens Creek # 2451, Santa Clara, CA 95050 1986
San Francisco, Stonestown- 3251 20" Avenue, San Francisco, CA 94132 1987
San Francisco, Market Street- 619 Market Street, San Francisco, CA 94105 1990
San Francisco, Pier 39- Pier 39, Space 5-Q, San Francisco, CA 94133 1991
San Francisco, Embarcadero 4- 4 Embarcadero Center, Justin Herman Plaza, San Francisco, CA 94111 1992
San Diego, Fashion Valley- 7007 Friars Road, # 357, San Diego, CA 92108 1997
San Francisco, Macy's Café- 251 Geary Street, San Francisco, CA 94102 1998
San Francisco, SFO- Terminal 3, 2™ Floor, Location 9, Unit C 2005
Corte Madera- 1734 Redwood Highway, Corte Madera, CA 94925 2006
Costa Mesa, So. Coast Plaza- 3333 Bristol Street, Space 1000, Costa Mesa, CA 92626 2006
Sacramento- 2573 Fair Oaks Blvd, Sacramento, CA 95825 2007
Irvine- 2803 Main Street, Space A, Irvine, CA 92614 2007
San Marcos- 113 S. Las Posas, Suite 112, San Marcos, CA 92078 2007
Stockton- 5615 Pacific Ave at Robinhood Drive, Suite D105, Stockton, CA 95207 2008
Roseville- 1017 Galleria Blvd, Suite 100, Roseville, CA 95678 2009
Sunnyvale- 701 Sunnyvale Saratoga Road, Sunnyvale, CA 94087 2012
Costa Mesa, Metro Pointe- 901 S. Coast Drive, Suite N100, Costa Mesa, CA 92626 2012
Santa Ana, Main Place- 2800 N. Main Street, Santa Ana, CA 92705 2013
Encinitas- 296 N. El Camino Real, Encinitas, CA 92024 2013
Cupertino- 20682 Stevens Creek Blvd, Cupertino, CA 95104 2013
Santa Rosa- 2345 Midway Drive, Santa Rosa, CA 95405 2013
Fremont- 3121 Mowry Ave, Fremont, CA 94538 2014
Huntington Beach, 5 Points- 18541 Beach Blvd, Huntington Beach, CA 92648 2014
San Jose, West Valley- 5245 Prospect Road, San Jose, CA 95129 2014
Vacaville- 1620 East Monte Vista Ave, Suite 104, Vacaville, CA 95118 2014
San Diego, Balboa Mesa- 5407 Balboa Ave, Suite 400, San Diego, CA 92111 2014
San Jose, Almaden- 5353 Almaden Expressway, San Jose, CA 95118 2015
Walnut Creek, Broadway Plaza- 12 Broadway Lane, Suite 1000, Walnut Creek, CA 94596 2016

Boudin ¢ 50 Francisco Street ¢ Suite 200 « San Francisco, CA 94133-2132
T:415.913.1849 « F: 415.913.1818 « www.boudinbakery.com



Historical Narrative Guide
Criterion 1:

Headquartered in San Francisco, Boudin Bakery is world-famous for The Original San Francisco
Sourdough™, which is baked with the same Mother Dough used since 1849. Born in the Gold Rush, and
sustained after the great earthquake of 1906 by Louise, the widow of Isidore Boudin, Boudin Bakery
remains the oldest continuously operating business in San Francisco.

The story of Boudin is a classic story of individuals who find their opportunities and are willing to work
hard to create lasting legacies. Boudin has been shaped and formed and preserved for more than 165
years by a group of people who come from varied cultural backgrounds - yet share a common value of
hard work, dedication to excellence, and who take pride in producing the world famous Original San
Francisco Sourdough.

Our story began when Isidore Boudin and his family arrived in San Francisco during the Gold Rush of
1849. They founded the French Bakery on DuPont Street and soon became known for baking the best
loaf of bread in the city. This family of bakers had quickly learned how to combine their old world skill of
French bread baking with the only local source of leavening: the famous sourdough starter from the
California gold fields. It was this magical combination that created The Original San Francisco Sourdough
— Boudin.

The Boudin French Bakery struggled but ultimately thrived during the upheaval of the early years of San
Francisco. Just as the next generation of Boudin family bakers was coming of age in 1887, Isidore
suddenly died. It was left to his wife, Louise, to carry on the family business. The company continued to
flourish under her leadership, and it was Louise who heroically saved the Boudin Mother Dough from
destruction during the Great Earthquake and Fire of 1906.

In 1935, the young baker, Stefano Giraudo, arrived in San Francisco from his home in Piedmont, Italy,
after spending seven years learning the art of French baking in Marseille, France. He joined the team of
bakers at Boudin French Bakery, and soon the bakery and its famous bread became his lifelong
dedication. As Steve worked with the family to expand the business and perfect their baking
techniques, the time came for the Boudin family to retire and hand the reigns to their trusted employee.
In 1941 Steve Giraudo became the proud owner and Master Baker of Boudin Bakery and The Original
San Francisco Sourdough™. Steve’s unfailing dedication to the bread and the bakery continued until his
death in 1997.

Papa Steve took pride in the everyday results of his labor, and shared his passion for bread making with
his sons, his grandchildren and his employees who worked by his side. His honesty, strong work ethic,
and insistence on giving customers a great product at a fair price were the values by which he lived.



Steve’s son, Lou Giraudo, embraced the values of his father, creating the Boudin Bakery we know today.
These values remain the guiding principles of today’s generation of courageous and tenacious men and
women who remain dedicated to the Boudin legacy.

The passion and dedication that Steve brought to his bakery and the bread have been entrusted to our
current Master Baker, Fernando Padilla. Fernando was 17 when he began working with the man who
became his mentor and friend — and he learned well the secrets of Boudin San Francisco Sourdough and
the perfect loaf of bread.

Criterion 2:

Boudin is known throughout the world as the San Francisco bakery which serves up a taste of history in
each bite. Features highlighting the history of Boudin can be found written in The San Francisco
Examiner, San Francisco Weekly, and aired on NBC’s Bay Area Revelations and The Travel Channel.

On The Travel Channel Bizarre Foods- Delicious Destinations: San Francisco, Boudin Bakery’s world
famous sourdough is featured, representing San Francisco’s best eating on the West Coast. Highlighting
the classics, such as Dungeness Crab Louie and sourdough bread, Andrew Zimmern shares just what
makes “The City by the Bay” so delectable.

In NBC Bay Area’s Revelations, a one-hour film chronicling the beginning of the Northern California food
culture, they reveal the untold stories of the chefs who have transformed the way we cook and eat in
the Bay Area. The film is a testament to the vast culinary landscape of Northern California and the
historic San Francisco tradition that Boudin has continued since its establishment in 1849.

Boudin continues to share San Francisco’s rich history through our award winning Museum, which is
located on the second floor of Boudin at the Wharf and is built to encircle the Bakery below. The
Museum describes the art and science that goes into the making of a loaf of The Original San Francisco
Sourdough and features the story of the emigrants to San Francisco, telling some of their stories of
success. It also features the many characters and unique foods that have made San Francisco the
remarkable confluence of cultures that we experience today.

Boudin works to preserve San Francisco heritage and tradition, working in partnership with local
businesses such as The Mechanics’ Institute, founded in 1854 to serve the educational and social needs
of mechanics — artisans, craftsmen, and inventors — and their families. Boudin participated in the first
“Pure Food Exhibition” in 1897 put on by The Mechanics’ Institute. There was a special competition of
bakers that took place on August 26 where Mrs. Isidore Boudin competed in Class 2 (the category that
did not include “milk” bread or “small goods”). Her submission of “French Bread won “First” prize in this
category which was a beautifully lithographed “diploma”. We are honored to be a part of the city’s
great past and will help to celebrate its growth with the First Fair's 160th anniversary in 2017.



Today, Boudin has community partnerships with Share Our Strength’s No Kid Hungry® campaign to raise
funds to support ending childhood hunger in America. We volunteer and provide an annual lunch for the
AIDS/Life Cycle 7-day bike ride from San Francisco to Los Angeles, which raises money and awareness in

the fight against HIV/AIDS.

Papa Steve Giraudo used to say - if you take care of the bread it will take care of you. We try to keep
this very simple but powerful idea as our absolute guideline while in business, community, heritage,
and tradition.

Criterion 3:

Today, the iconic Boudin medallion, designed by local artist Primo Angelini, evokes the tradition and
heritage of the world famous Original San Francisco Sourdough. Boudin uses architectural design that
reflects the influences of historical and traditional design elements. We create a comfortable experience
through the use of green and sustainability forested materials, along with a blend of high-end finishes,
inspired by traditional bakery materials. Accents of hand-forged, black iron shelving, along with white
Carrara marble and glazed brick metro tiles, provide the timeless appeal of historic San Francisco,
offering comfort and elegance while still maintaining necessary durability.

Boudin San Francisco Sourdough is a product of old world craftsmanship. Since 1849, we have been
baking San Francisco Sourdough according to the Boudin family’s time-honored methods. Our secret:
The mother dough, an ancient method of fermentation which requires only the wild yeast present in the
local environment, “caught” from the air and cultivated with a mixture of water and flour. Thriving only
in our fog-cooled climate, our mother dough imparts a flavor and texture unlike any other bread in the
world. In a sense, our sourdough is a product of the place as much as the process. With its 167 years of
continuous operation in San Francisco, it stands as one of the most successful examples of a small
business with a good idea to leave its mark on the world. This is a brand built on tradition, a brand with
amazing longevity, and a brand that is also always new again—just like the Mother Dough.

Over the course of its long history, Boudin has always exemplified the best of our SF culinary traditions,
while continuing to evolve to meet the needs and expectations of the contemporary diner. The
combination of our fresh baked sourdough bread and simple honest ingredients create the basis for a
memorable meal that evokes the best of San Francisco’s culinary traditions. We hand slice our organic
meats, and prepare our lettuce and vegetables every day. Each menu item is made fresh-to-order. We
are committed to pairing our world-famous, organic sourdough bread with only the highest quality,
locally sourced, organic and sustainable ingredients.



Legacy Business Registry Application-Section 5 Supplemental Historical Documents:

Overall Exterior Photo:

Isidore Boudin & Family French Bakery circa 1849

Photos of Exterior and Interior Business Signage:
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Boudin French Bakery, 815 Broadway Street, San
Francisco, CA . 1890



Additional Photos:

Wharf Bakery Oven

Boudin French Bread Delivery Wagon Wagon Exhibit in the Wharf Bakery Museum

“Papa” Steve Giraudo, Master Baker Fernando Padilla, Master Baker



Boudin 815 Broadway St Bakery
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Ephemera and Memorabilia:

Copy of The San Francisco directory for the year 1852-1853. Published in 1852.
Listing: Boudin, F. baker, 319 Dupont

Copy of the 13th Industrial Exposition Exhibit Listing and Awards. August 26,
1897.

Mrs. Isadore Boudin, First Prize French Bread.

Documents received from The Mechanics' Institute, San Francisco.

Copy of The San Francisco Call, Tuesday, March 7, 1911.
Boudin Bros. French Bread and Rolls Advertisement, 10th Avenue.

Copy of The San Francisco Call, Sunday, March 10, 1912.
Boudin Bros. French Bakers Advertisement, 10th Avenue.

Media and Community Documentation:

The Travel Channel- Metropolis

The Today Show

The Travel Channel- Bizarre Foods: Delicious Destinations
The San Francisco Examiner

USA Today: 10 Best

NBC Revelations: A Culinary Journey

SF Weekly

No Kid Hungry

Aids Lifecycle

St. Anthony's: Hope Served Daily









The San Francisco directory for the year
1852-53 : embracing a general directory of
citizens, a street directory, a new and
complete map of the city, and an appendix of
general information, an almanac, etc. : first

publication
by Parker, James M

Published 1852

Greenwood

Additional copy part of MICROFICHE set located at the Magagzine Center reference desk

Volume 1 55.-53
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THIRTIETH INDUSTRIAL EXPOSITION.

150
Class. Exhibitor. Article. :
PR S S 0000 HOCOG0 00 0Hoe PO oo < 55 |
8 F.Bils'tBIjls:;T:y of Photographic Group Portraiture (Special §
Diploma). : - .
. Watkins. .cooeeeeceesosceeccns B A0 B0 56 /06 06 2 E
8 C.Iind\iiape, Architectural and View Photography. First
Award. (Special Diploma.) |
45 O. Von Borgen..... R A SO eSS R 0 O 0 0.0 € Dic D € 208 O
Landscape, Anchitectural and View Photography. Second
Award. |
45 Geo. A. Turmer............iehl o oiht ot ieiR bt e
Landscape, Architectural and View Photography. Third |
Award. ﬂ
46 Overland Monthly........ Exhibit of Black and White Drawings %4
46 H. G. Hamada.......... Drawing—House of Parliament, Japan Sk
46 Geo. Hansen........ Landscape Gardening Design—Water Color . B3
49 E. C. Gilbert...... ... N o P \,;
Exhibit of Architectural Drawings by Pupils of Oakland Y. S
M. C. A. Evening School. ’%
49 E. C Gilbert. ... ... U e
Exhibit of Mechanical Drawings by Pupils of Irving Scott ‘Iﬁ 4
vening School. 3 2
49 John Swett Grammar School...... Exhibit of Drawings by Pupils
49 Lincoln’Eveni-ng Schoolih N Exhibit of Drawings by Pupils
:50 \}r’.omans Exchange. .. S SSSE ....Display of Fancy Work
zo ﬁ;ms E. Mason.... ... S e, Display of Fancy Work
t0 Mrs Kate Pettee.......... Basket of Wax Oranges and Blossoms

31 =Mason’ 1y eaEs iti
;I f\j([' Ll‘lasg:vis ............................. R 'Oard animg
50 5. 1 Jacobs..vrr e v i Wi ]e'WfEi]:ry —}Handlwa"’{‘t"'
.................... Electrical Hat Cleaner
............................. Display of Fire Engir
..Display of Fire E

BREAD COMPETITION.
i Bros- e Milk Bread (First Pri

Dl R Vienna Model Bakery...Milk Bread (Sononaub
Aacto et L o Assorted Bread (First Ps
Califomia Bakeryhors, . L Assorted Bread (Second
Seephano Pageniniil .. i e ‘Rye.Braea,d (Secor
Mrs. Tsadore Boodi, .. 1 i Grissini Bread
Ruediger & Uoesch...... % French Bread (F:
Westerfeld’s Bakery.... = liiies Small Goods (F

............... -+ +--.Small Goods (.



I, EXPOSITION.

154 THIRTIETH INDUSTRIA :
wal! ¥

Miss J. Kendrick—Crazy Quilt.... «.ooow =00 “227 0 ..$5 ;it gviglwseﬂ
Miss ,G. M. Htmt——Embroudered Map Wes’tet‘n ‘Hemis- e et eve
e jor o a 090

Miss G. M. Hunt—Embroidery on Lmlenl-. s b b 5 c\’eg:vaé Ihﬁld’
Mrs. S. Bishop—Embroidery on Tinen ooch ik i 4—"$ 8 iné deé ¢he 1
N SR $1,534A gwﬁf '

Totalii s ol Samns Lo i
o 'i‘"'i‘ "T‘L

I
3

s SRR

BAKERS’ COMPETIT 10N,

This novel and interesting feaxure WIa»s held _on'

brought out a most mterestmg dasplay

Certificates Qf First and S onsdu A
Class 1 being for Milk Br ; 1
Class 3, Best Collection of

Swain Bros., Reinhold B
Loesch (New Vienna Bak

Class 2—Bernard .Lange :
Bros., Daly & Davitt, Joht
Petri, Stefano Paginini,
Westerfeld’s Bakery.

The Judges were J. J.
Tracy. They awarded

Cl'a;ss 1—Ist, Swain
Class 2—1st, Assortec

Class 2—2nd, Asst
fornia Bakery.
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ART OF BAKING
PERFECTED IN
SAN FRANCISCO

Bread and Pastries of the
Cily the Finest to Be
Found

The best of wheat. the beat of work-
manaship and the greatest cleasniiness
are the thres ei that pira o
give to 8an Francisco baked bread the
special distinction It enjoys, A wheat
stats from days of old, ail intusteica
allled with the coreal have attained a

lLigher standard here than cleewhere.

Cleaniiness is a prominent and com-
mendable feature of the bakertes of
this city. All the work, practiosily, ix
done by machine, excapt in the smaller
bakeries, whare there in xome hand
work in the making of fancy cakes,
But it is diffficult to finid in the ity a
bakery of any size whore machinery
does not figure In at least a part of the
work. It is o amall measure of flour
that {x used in preparing a batch of
doligh In & bakery that turns out hun.
drede of loaves each 12 hours. Six bdar-
rele of the beat Qour go into the hoppur
of the big mixing machine, and plpes,
instead of cups or Qdippers, carry the
necessary watsr into the machine. Both
hot and cold water are supplied. Then
ihere is & scate attachment for welgh-
ing out the sugar and other ingredients,
‘The whole machine works autematio-
aily and with absoiute precision. Al
conatituents of the dough are in ihe
machine, a lever is pulled, and the mix-
ing begina. ‘The operationa resemble
that of a concrete mixing uwachine,

Prom the mixing machine the dough
drops inte a nteel trough and fs hustled
along to the loaf mavhine, where a
neries of blades out #ix loaves at a
stroke. Kavh is weighed up and must
conform to atandsrd. A rvegulator i3
sttached, and once the loaf of proper
wizs in veached the machine cuts away
uninterruptad  until the bateh Ia
through.

<

> LEARN TO KEEP HOUSE

ereeres

Beautitu]l maiden, pause ors you
wed-~

Leatn to boll coftee, learn to
bake bread,

Iearn, oh, mweet ﬁzm' that one
road to man's heart

Lieg through his atomach-the
v ”a.n not‘ far apnrt.m Y

He loves your sweet face, he
praises your eyes,

Has & tooth for your puddings,
dotes on your pies.

Thl:i. beautiful malden, be sute
ere you wed

That you learn to make ooff
learn to bake bread. (o

GOLDEN GATE COMPRESSED
YEAST €O,

¥Fresh Datly at All Grocern®

Fill out thls coupon and mall it
to us today:

o e e w—ab e wwn s i patse s

Gal Gets Comp Yeant
oy 20 Mint Av,, San Frasciseo,
Gentlemen: by
Pleans wend e free of all cost
your cook book telling how to
maks deliclous bread, rolls and
other good things to eats

v
MY DRI 1B.0covscorersssneinrns

No, and St occesconcasnrssavins

CILY ersavcescnssncteny aavesr

LOCAL PRODUCTS
RENOWNED FOR
THEIR PURITY

High Quality Makes Them
the Slandard as Arlicles
of Food

The purity of foods in Calitornia is
guaranteed with triple amsurance. ¥t
{8 assured through federnl and stats
iaws, But, move eftective than Dboth,
through the deslre of loeul concerny to
give their patrons the fliest of com-
moditien, CaHlfornia products have
xalned a natisowide namae.

In ihie making of pure food products
Ban Francisco axcels, ang her reputa-
tion for tatr deatling in the praparation
ot these commodities did not siffer {n
tha rather recent times when the gove
srament first began to (nquire into the
purity of products all over the coutss
try. Many cities revealed a ahameful
condition in the manufaciure of prod<
uets, but gan Francisco passed the
scrutiny with but few biots on her
commercial spoutcheon.

Phone West 987

EPPLER’'S
NEW PROCESS
BREAD

Fancy Pastry

2828-2830 California St.
SAN FRANCISCO,

o ]
§

H AVE you tried gur relebrated
Bran Hread?! Recommaended
by doctors to ald digestion snd
reliave conatipation, Our spa-
ciaities ars Fumpernlckel, Lau-
eénburger, Russian Rye. We are
the enxly manufacturers nf Jean
Rread. Wa alxo baks all kinds
n? White Hread and Cakes.

ORDERS PROMPTLY
ATTENDED TO

B. HORN BAKING COMPANY
1834 LYON STREET
San Francisco

Hetecls and Restaurants Supplied
a Specialty

x

e
o i
» o

BOLEY S

2727 Misston Street.
—

Tel. Missfon 141,

Baker and Confectioner. Wed-
ding Cakes a Bpeciaity.

Phone Psocific $5¢
FRENCH BREAY AND ROLLS

" BOUDIN BROS,,

Bugpeesaors lo
Istdore Boudin
Fstabilshed 1849

Hote! and Restaurant Supplies
a Bpeclaity -
FRENCH BAKERS

8T TFenwih Avenme
" ;iehmond Diatrict

2]

MEAT INDUSTRY ;
CENTERED HERE

Owing to Itw many connections by sea
and by rall and by rivet service with
Pacific coast states, stutes in the (n-

terior, foreign countries and all com-
muniiles in California, San Francixeo in
the natural piace from which to supply
rieats at wholesale to the great trade
demand. The meat packing esiablish.
ments are represeutative of the Invest.
ment of militons of doliars in bulldings,
machinery, lands snd the other scces:
sories {0 carrying on the business on &
great zcale

| CALIFORNIA

of interest to say to you.
.

THE RINEST IN THE WORLD.
Packed Where Grown by

CENTRAL CALIFORNIA CANNERIES.

Main Office, No. 1 DRUMM STREFT, Ban Franclsco, Cal.

If you are s grocer, wholesale or reiall, write us. Wa have something

ASPARAGUS |

2]

F

CENTRAL CREAMERY CO.]

417-420 BATTERY STREET
MANUFACTURBERE OF
lluuuh}&‘r gn‘\m-: DAIRY PRODU CTS
SPECIALTIES:

" 3¢ =« DRY WHOLE MILK

Fure Milk Redared to & Solwble Dry Powder
Muck Superior to Coandemsed MUks

“GOLDEN GLOW” PASTEURIZED BUTTER
“BANQU BT Gomtit e GHERESH

BUTTER AND CHERSE PACKED IN TINS FOR EXFORT A SPECIARAY
OVER 1,600,000 1L1BS, CANNKU BUTTKR SUPPLIED TO ¥, 8 NAVY

=

- o
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lemonade on Earth.

openet required.

.3

*JACKSON'S HAPA SO

is a product of California—nevertheless it makes the best

Now bottled with the new “easy-opened” stopper—no

e

California’s Choicest Products

o

¥

PARISIAN
BAKING CO.

731 BROADWAY

FREAXCH DBREAD AND ROLLS
Phoue Kearny 1900

P

Flotel mnd Restaurant BSuppiies
& Specialty

AR

Excellent Bervice, Popular Prives.

PROST’S
Bakery and Cafe

On Third atreet for 26 ysars.

D

350 Third Street,
San Francisco

LEVY, SCHWEITZER & CO

WHOLESALF BUTCHERS
« —
136-146 Filth Street

ot

Steamships, Rallroads, Restsu-
rants and Hotels Suppiled

s

Phones, Sutter 626, Home J2068

!r .
OAKLAND MEAT
& PACKING CO.

MANUFACTURERS

CHLEBRATED SHASTA
COMPOUND LARD

ALL KINDS LIVESTOCK
KILLRD ON COMMISSION

MONEY ADVANCED
ON CONSIGNMENTS

R S N S i O S S S S W O

RGN AT

S T T ks S

F AT e

LA 183
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STATE'S PRODUCTS |

Have Splendid
Season

12 you raised hops or grais or bu.nn!
6r potatses or prunee in California /|
tast vear you mades money-—and lets i
of 1. Not ohly the growers of those
products made momey., of courss, butj
thore raising them fared better this
fast weason than even Usltforpians ar3;
acrustomed to fare

The whole sesson is reckoncd ome|
of the most prospercas ones in tha an-‘i i
tire history of the state. Qthey years|

Fryit Groweﬂi-‘}‘muironmks MINERAL AND .
| AGRICULTURAL PRODUCTION, 1911

‘ H APotreleum .......
¥

*Caltferatn lends the worild in value

ot this eommodity.

have witnessed somawhat larger rrcpl\’ =
Anfl occasicnally prices have averaged &
higher, butl the grawers and huyers|ihe frult In eastsrn marEsts were very
both say that probably never before hux suiistactory, reaging sbeut ihe ssme
there hesx such a gratifyink combins-{as In 1810,
tion of Zood rrope and good prices An unusus] condition prevatied In
The first carlond of chetrfes. and,|the marketing of this fruit lu the last
of vourse, tha firat rarioud of fresh year owing tn the facl th&t our sex-
fruit of the seasnn nf 1311, win shipped | son was two weeks Ixter them umuaj,
from Vaeavifle My 10. Shipment of| while southsrn <rops weve prasticsily
1his varirty fer Ui vear anounled ta| s menth asrller, We wers acoordtugly
216 13 tem cars, which, if we esti-| confromwted with x condition that ao far
mate on 2 12 {on hasis, the midimum (se known has pever exiated before iR
for 118 would ghve an equivalemt of the histery of the dusiness; that
234 caripads, and when compared with | eastarn cherries wern brought iato
*BA safs sb'Dped ghe previcus yea- direct competition with eariy ship-
#on, warld shew « shortage 6f 18 vars, [ ments from ibis state. This competi-
This was caused Malnly by the lighter | ion would undoubtedly have afle
erop in 1he esrhier districts jater hip- jonr prices very ‘setiowsly hnd it anot
wenta from Hanta Ciara heing of good | heen for the fact that about the time
rvotume apd about enual o those of [ local shiprionts wers Well siarted an
tha year hefare A further loms was |exceedingly hot wave prevailed through-
cauped hy the reol weether prevailing | out the east and this had the effect of
during the ripening season, Which pre-| materiatly shortening the offerings of
epted the rher froms rescking their | this varioty, o that while some effect
full sverasgs size  Pices realized for' was produced. it was temporiry omly,

smaiter
vities are now able to handia “them in
cariota.  As the prodmotiss increasea,

prodadly be able
doubkle thes quantity that has
fore gone

ki)
(e o

the MOvesen
ern Paciic raiis. I additiox to this,
ery comsiderable gusatities have been
ndled by the Atchieot, Topeka and
Bants ¥a and the Western Pacific rall-
ways. Bervice on &1l these limes has
been uniformly good, leaving very littie
to be desired. The postage stamip

B

of §$1.15 per hundred, which was pal

138
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PHONES: MISSION 141; MI1iL

. Fhose Pucific 904

OUDIN BROS.
~ French Bakers
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of a “Certified” Dairy

L7 7

0 You kns% fusl WAt \ou peur
mio the breakfzst coffes with the
DioThing cream?
When the chiliren have a supper of
bread und milk you are aure the bread
in vieanmthe pure fond commission
pokw ufter thal Ax ta the milk, at
feant 3t har hAd ibE corm cobs strained
oulL of nd {t Jnoks clean. But do
you know thatg 3t ix?

That proverbial peck of dirt
supposed 10 he a necessary part of |
e 45y one's menn has gans completely
out of fasnion. The family dector has
vonvinced us rthat more danger lurks )
in that peck of dirt than in A Gatling |
Zun. o we have chased thet dirt frem
1he houss with vachuwm cleanars snd
maps, we have ousted jt from the food
with purs fnod luws and commissions.
At last we have phuniced upon the in-
necent lopking milk bottle on the back
sleps and found there the most dan-
geroun dirt of aji, dirt so dangerous
thay dectorn say that If every family in
San Frapelsco woulll {nsure the cleanii-
ness of its milk suppiy. the death rate
®ould Be cul nmE-QUATTET,

onece

> T
| 4t ance 1o the cooling rooms, placed in
| stortifzed bottles and cooled to 20 de-
| Rrees and Kept on ice until delivered to
| the eonsumer.

| “Some of these precautions may seem
| pxtreme, but they sre not, when yeou
consider the perfeet medlum which
miik affords for the growth of bactaria.
Milk when it comes trem the udder of
a porfectly healthy cow comtalns ai-
most no bacteria, but under ordinary
conditions before it reaches thé com-
sumer 1t contains from §90.09% to
11.000089¢ bacteriz to svery i drope.
Milk is frequently sold ix San Fran.
ng a8 many an 43,000,900
bacteria to every 15 drops,

Of course nnt all Bacterla are
dangerous, but in any large nwmber
many malignent germs witl always be
found. MK containing these gorms in
a8 dangerous 1o a peron whose health
resistance i3 low as if it were pufsou.

THE STRAINING FALLACY

“Many dalrymen will say that milk
becomes perfeetly clean by straining

' through cloti hut the cleth doex wot

& of the il

Tre of the pagea
hottls I3 certified milk Tolme which are fellowed

As the comaumption of certified milk | my cows. For example
increases thy percentage of disease and | i5e cow barns
death decreames. Yor certfied wmilk ls
wilis that is gusrantéed by aa oMeial’ undergreund
board of health expesis (o be abso-

n. ?

you see
the Dcl” Monte |
label you may be
sure of not oaly
superior quality
but quality at a

price that means

o

Gaffney & Luce

~=Whelesale Jobbera fm-—

TMEATS

Jobbers®
Hotels

Prices to Butchers,
and Restaurants

P

1369 FOLSOM STREET
Near Tanth
SAN FRANCISCO, CAL.

-3
Ty > Buecessors_ to
Isidore Bondin ¢
' 387 TENTH AVENUE
RICHMOND DISTRICT
-2

THE CLARA BARTON
SANITARY

¥

Bayle, Lacoste & G,

CALIFORNIA MARKET

444 PINE STREET

Prenest
Factery,

Whelsstle asd Retall Dealers fn

Ofice. Douglan 3735
, Butchartows 33 )

ey

e
RS e

i WIPING RAGS

The Clara Barton Brand of Wipi
s are Guaranteed to be &l:rg
sterilized and diginfected, in

acco; ce with Bill No. 1840 of the

Board of Supervisors.

THE RAYCHESTER CO0., Inc.

Tetophoness Narket 3386, I8

1448-1460 POLSOM STREET, San Francisco

£

SR
' Phone Kearny 225

$08-511-51.
‘Talephones:
L]

3518 Howard Streat

ez e |4

2| SUGARMAN IRON & METAL CO.

. Wholesale Dealers in

Scrap Iron and Metals

PIPE AND MACHINERY ;

3
v

o SAN FRANCISCO

= . . )

613-617 Brannan Street «

s

3

THE SAN FRANCISCO CALL
USES EXCLUSIVELY




“Fresh cracked crab with Boudin’s round ‘dark bake’ sourdough and a well-chilled
bottle of California Chardonnay is still the quintessential S.F. meal,”
-Herb Caen

January 2015: The Travel Channel, Metropolis:
San Francisco boasts some of America's most famous foods and
landmarks. With stunning graphics, re-enactments and celebrities

METROPOLIS

this episode reveals how a diverse population overcame disaster
to transform a Spanish port into a tech and cultural capital.
Metropolis reveals how Boudin Bakery saved a piece of San

Francisco during the Great Earthquake of 1906:
http://www.travelchannel.com/shows/metropolis/video/san-francisco-s-boudin-bakery

— May 7, 2015: Featured on the Today Show SORTEDfood eats across
- * the US, from LA to San Francisco: Sorted food is small group of friends
\ \ that has turned into over 1 million friends eager to explore the world of
To DA food and find ways to turn incredible foodie inspiration into simple,
F O O D accessible recipes that anyone can make at home with 1,362,302

subscribers. http://www.today.com/food/sortedfood-eats-across-us-la-

san-francisco-t19921.

See the internationally broadcast segment from the renowned crew from Sorted Food here:
https://www.youtube.com/watch?v=PHNL3rXacwE

July 2015: The Travel Channel, Bizarre Foods- Delicious

Destinations: San Francisco

Boudin Bakery’s world famous sourdough is featured; representing
9 San Francisco’s best eating on the West Coast. Highlighting the

| WH AW G

classics, such as Dungeness Crab Louie and sourdough bread,

Andrew Zimmern shares just what makes “The City by the Bay” so

delectable: http://www.travelchannel.com/shows/bizarre-foods-
delicious-destinations/video/never-trust-a-skinny-baker



http://www.travelchannel.com/shows/metropolis/video/san-francisco-s-boudin-bakery
http://www.today.com/food/sortedfood-eats-across-us-la-san-francisco-t19921
http://www.today.com/food/sortedfood-eats-across-us-la-san-francisco-t19921
https://www.youtube.com/watch?v=PHNL3rXacwE
http://www.travelchannel.com/shows/bizarre-foods-

July 2015- Legacy business: Boudin
sourdough tastes the same today as it did
in 1849:

x A a—
Feature Story in the SF Examiner 150th
Anniversary Edition:

sé". J
http://archives.sfexaminer.com/sanfrancisco/

legacy-business-boudin-sourdough-tastes-the-same- today-as-it-did-in-
1849/Content?0id=2932922

August 2015: Boudin Demonstration Bakery & Museum is
America’s Top 10 Best Food Factory Tours According to USA
Today 10 Best Readers’ Choice Contest:

This prestigious 10Best Readers’ Choice travel award shines a spotlight
on Boudin’s famous Demonstration Production Bakery in San Francisco.
READERS’ CHOICE The bakery is designed to offer unobstructed views of the bakers at work
v in their production areas and activities and features a street-side, non-
reflective 30-foot window on Jefferson Street and a 40-foot long catwalk

USA
TODAY.
10BEST

inside the museum that looks down on the Bakery.

The Boudin San Francisco History Museum is located on the second floor of Boudin at the Wharf and
is built to encircle the Bakery below. The museum features the story of the emigrants to San Francisco
and tells some of their stories of success. It also features the characters and unique foods that have
made San Francisco the remarkable confluence of cultures that we experience today. In addition, the
Museum also describes a bit of the art and science that goes into the making of a loaf of The Original
San Francisco Sourdough™. http://www.10best.com/awards/travel/best-food-factory-tour/

BOUDIN BAKERY FEATURE ON NBC BAY AREA’S BAY

‘ AREA REVELATIONS: A CULINARY JOURNEY.
B b h The one-hour film chronicles the beginning of the Northern
S ' California food culture and reveals the untold stories of the
B AY A R E A chefs who have transformed the way we cook and eat in the
Bay Area. The film is a testament to the vast culinary landscape
of Northern California.

Private Video: https://vimeo.com/136963755
Password: BAR4AFOOD

%W E E K LY August 2015- SF Weekly News: Not Dead Yet: The
[V 10 Oldest Businesses in San Francisco:
Detailing the City’s lasting institutions for more than a century and representing classic San Francisco.

http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-
san- francisco



http://archives.sfexaminer.com/sanfrancisco/legacy-business-boudin-sourdough-tastes-the-same-
http://archives.sfexaminer.com/sanfrancisco/legacy-business-boudin-sourdough-tastes-the-same-
http://www.travelchannel.com/shows/bizarre-foods-delicious-destinations/video/never-trust-a-skinny-baker
http://archives.sfexaminer.com/sanfrancisco/legacy-business-boudin-sourdough-tastes-the-same-today-as-it-did-in-1849/Content?oid=2932922
http://www.10best.com/awards/travel/best-food-factory-tour/
https://vimeo.com/136963755
https://www.nbcumv.com/news/nbc-bay-area%E2%80%99s-bay-area-revelations-series-returnswith-fourth-installment-culinary-journey
http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-san-francisco
http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-san-francisco
http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-san-francisco

September 2015 & 2016: Boudin partners with
N O K I D Share Our Strength’s No Kid Hungry® campaign
to raise funds to support ending childhood
H U N G RY hunger in America.

SHARE OUR STRENGTH

Boudin Partners with No Kid Hungry where 100 percent of all money raised is donated to No Kid
Hungry®.No Kid Hungry® connects vulnerable children to effective nutrition programs like School
Breakfast and Summer Meals, creating public-private partnerships that work together to identify and
break down barriers to giving children access to meals, and teaching low-income families how to stretch
their food budgets and cook healthy, affordable meals: https://www.nokidhungry.org/about-us

® Boudin Bakery feeds over 3,000 riders a day which continue to humble
and inspire us. We are proud to partner with AIDS Lifecycle to help spread
awareness & fight AIDS. ALC is a 7-day, 545 mile bike ride from San
Francisco to Los Angeles that raises money and awareness for the HIV and
AIDS services of the Los Angeles LGBT Center and the San Francisco AIDS
Foundation. http://www.aidslifecycle.org/

IDH
LIFECYCLE
Ride

(‘ i Boudin partners with St. Anthony’s using an electronic
donation station at our Fisherman’s Wharf location. For
years St. Anthony’s had “coin cans” on the counters of

stores and bars throughout the city. People can swipe their

ST. A N T H U N Y 's credit card and make an instant donation to St. Anthony’s.

St. Anthony’s is an organization providing essential support
Hope Served Daily . .
to San Franciscans living in poverty to support. They offer
thousands of the most vulnerable the basics they need to
feel human: a hot meal, fresh clothing, an opportunity to connect with the world around them.

https://www.stanthonysf.org/



https://www.nokidhungry.org/about-us
http://www.aidslifecycle.org/
https://www.stanthonysf.org/

Bouain, a sour success story

By Jessica Kwong
S.F. Examiner Staff Writer

San Fr 's oldest cc ily operating
business is one that literally breathes in The City.
Boudin Bakery started in 1849 when Isidore
~Boudin, the son of master bakers from France,
got his hands on a wild yeast starter from Gold
Rush miners for whom bread and pancakes were
a staple. Drawing on his background in French
bread making, Boudin went to work with the
starter but noticed his loaves came out with a dis-
tinct sour, tangy flavor he wasn't used to tasting.
It was then that foggy San Francisco’s Lacto-
bacillus sanfr: is-rich at; here, mixed
with flour and water, gave birth to the “mother
dough.” And yes, the lactic acid bacteria “san-
franciscensis” was named after The City.
Sourdough bread won the stomachs and
hearts of San Franciscans. Boudin set up shop
first in a tent before landing a brick-and-mortar
~.docation at 319 DuPont St., which is now Grant
Avenue. After outgrowing that spot too, Boudin
Bakery moved to 815 Broadway. It was there
when the earthquake struck on April 18, 1906.
Seeing fires approach, Boudin’s widow, Lou-
ise Boudin, grabbed a wooden bucket with the

mother dough and ran.

“At the time of going to press the flames had
leaped over Van Ness avenue and were whirl-
ing out Broadway, devouring everything in their
path,” states a San Francisco Examiner article
on April 20, 1906. “It looks as though practically
every building in the city save a few on the water
front and some south of the park will not be
standing within twenty-four hours.” .

“There is not a single hotel, theater, bank or
business house left from Valencia on the south to
the water front on the east, and from the Channel
on the south to Broadway on the north,” states
another article in the newspaper that day

And the following day, a reporter wrote in the
paper: “San Francisco from Van Ness avenue
to the bay is a skeleton city” Boudin Bakery on
Broadway had been obliterated.

But Louise Boudin — with the mother dough
— added flour and water, saving the business.

Boudin Bakery reopened on 10th Avenue and *
Geary Boulevard. It was eventually sold with
the Boudin family’s blessing to the second mas-
ter baker, Steve Giraudo, and in 1975 da

with a portion of the mother dough, trademarked
as the original San Francisco sourdough bread.

“This weather, it's the perfect environment
for sourdough to thrive,” said Fernando Padilla,
Boudin’s current master baker and only the
third in its history. “The air that we breathe,
mother dough breathes in. When you say San
Francisco, you think sourdough.”

Today, 166 years after Boudin was founded, the
flagship bakery produces up to 25,000 loaves a
day, ships its mother dough to locations outside
of San Francisco and its bread nationwide. The
mother dough is kept in several locations across
The City and stored in fire-proof vaults to safe-
guard it in the event of another natural disaster.

Steve Giraudo's son, Lou Giraudo, who is
co-chair of the company, learned to bake at age
6, and all of his children also learned to bake. But
whether the family will stay in the bakery busi-
ness for generations to come remains to be seen.

“San Francisco has changed more in the last
four years than it has for the whole duration of
my ]:fe. Lou Glraudo, now 70, said. “So sure [the

] is going to change. Is the bread going to

demonstration bakery at Fisherman’erharf,
which became its flagship store.
To this day, every piece of Boudin bread is made

change? I don't think so.”
‘While Boudin bread tastes the same as it did
in 1849, it now comes in different shapes. Padilla,

'COURTESY OF BOUDIN

Steve Giraudo, pictured in an undated photo, was the
second master baker at Boudin, and his son Lou is
still co-chair of the famous sourdough maker.

who began working for the bakery at age 16, has
treated the loaves like Play-Doh and came up
with sourdough critters — turtles, crocodiles
and other fun animals. All it takes flour, water,
salt and a piece of mother dough.

“We can't live forever,” Padilla said, “but the
mother dough can live forever, as long as we
keep feeding her flour and water.”

Jkwong@sfexaminer.com

San Francisco & Peninsula Luxury Realtor

650.931.2079

judy@judymeuschke.com | www.judymeuschke.com
CalBre# 01471840

Professional Memberships:
San Francisco Association of Realtors * San Mateo County Association of Realtors
California Association of Realtors = National Assoclatlon of Realtor » Top Agent Network
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Secret San Francisco: Boudin's 160-
Year-Old Mother Dough

By
7X7 Editors

Mar 07, 2014

San Francisco has always been a town that rewards good eats and innovation, and the story of

SF's oldest continuously operating business is no different.

Boudin Bakery created the "Original San Francisco Sourdough French Bread" in 1849 when a
French immigrant named Isidore Boudin moved to the city, ready to capitalize on the Gold Rush
boom from the previous year. He set up shop in North Beach on 319 Dupont (how Grant Ave.)
and used the traditional European technique of capturing natural yeast found in the air for his
"mother dough," the leavening base of sourdough bread. But unlike the mother dough from his
native land, Isidore was pleased to find the mother dough created in SF was quite different. Our
indigenous yeast and foggy climate produced an exceptional bread - tangy, with a crunchy crust,

and chewy center that is, to this day, pretty dang addictive.


http://www.7x7.com/community/7x7_Editors
https://www.boudinbakery.com/
http://www.7x7.com/

M* [SIDORE BOUDIN
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Original Boudin Bakery.

What's extra cool about mother dough - and especially this mother dough - is that a part of
Boudin's original dough has been used in every single loaf of bread made by the company in the
last 160 years. It's replenished daily with flour and water, insuring the survival of the strains of
yeast Isidore captured in the 1800s. This hard working mother dough has seen a lot - she's been
through the introduction of Fleischman's cake yeast in 1868, the switch to delivery trucks instead
of horse-drawn wagons in 1900, and the fire and earthquake of 1906 where she was saved in a
bucket by Louise, Isidore's wife.



Master Baker Steve Giraudo Sr., who purchased Boudin in 1941



Although Boudin's HQ is now on 10th Ave. and no longer in North Beach (where they moved
after 1906), you can still get a taste of Boudin at SF' Tourist Capital, Fisherman's Wharf. We
know, the ONLY reason to head over there is at the desperate pleas of out of town guests, but
you have to admit the Boudin Flagship store does smell fan-freaking-tastic when you walk by.
Can't bear the trip? They still offer home delivery!

All photos courtesy of Boudin Bakery.


http://catalog.boudinbakery.com/

The Oldest San Francisco Bakery Got its Start in North Beach - Curbed SF Page 1 of 4

SAN FRANCISCO

NORTH BEACH

The Oldest San Francisco
Bakery Got its Start in North
Beach

BY ALEX BEVK | MAR 14,2014, 2:30PM PDT

4

Welcome to Curbed's ongoing series Hidden History, where Curbed
highlights a Bay Area location with a secret past. Maybe it's no longer there,
maybe it's been converted into something else, but each spot holds a place in
Bay Area history - even if not many people know it. Have a suggestion or know
a place with a secret history? The tipline's always open or you can leave a

comment after the jump.

http://sf.curbed.com/2014/3/14/10132074/the-oldest-san-francisco-bakery-got-its-start-in-n... 1/27/2017
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[Boudin delivery wagon, from Boudin Bakery via 7x71

Everyone in the Bay Area has heard of Boudin, and the chain bakery now has
over 25 locations throughout California. But the company dates all the way
back to the Gold Rush and a tiny shop in North Beach. Some say it may
even be the oldest business in the city (an honor shared with the Tadich Grill,
which also opened in 1849).

Boudin got its start during the Gold Rush, when Isidore Boudin, son of a family
of master bakers from Burgundy, France, started baking bread in 1849 with a
sourdough yeast coupled with French techniques. The Gold Rush boom made
the bakery a huge success, and soon Boudin opened a shop at 319 Dupont (now
Grant Ave) in 1852. Instead of using packaged yeast like other bakeries, Boudin
captured natural yeast found in the air for his "mother dough," and SF's
famous fog produced a different type making the bread slightly sour
and chewy.

M*: ISIDORE BOUDIN

http://sf.curbed.com/2014/3/14/10132074/the-oldest-san-francisco-bakery-got-its-start-in-n... 1/27/2017
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[Boudin shop at 815 Broadway, from Boudin Bakery via 7x7]

By 1890, the bakery was so successful it moved to a larger location on 815
Broadway. When the 1906 Earthquake and Fire struck, Boudin's wife Louise
rescued a batch of mother dough in a bucket, later reopening the bakery
on 10th and Geary in the undamaged Richmond district, where it's still located
today. The Boudin mother dough has survived since then, and is still used in

every loaf baked today.

http://sf.curbed.com/2014/3/14/10132074/the-oldest-san-francisco-bakery-got-its-start-in-n... 1/27/2017
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[[Boudin Bakery, San Francisco, 1931] Photograph by Ansel Adams, Collection Center for Creative Photography, © The
Ansel Adams Publishing Rights Trust |

Through the 1930s business flourished (they even got Ansel Adams to do
commercial portraits of the bakery and bread). By 1941, the company was
bought by its master baker Steve Giraudo. They kept the bakery going at its
current location, but by 1975 opened the first retail location at
Fisherman's Wharf. After a brief stint under a corporate food company, the

bakery is once again owned by the Giraudo family.

- Secret San Francisco: Boudin's 160-Year-Old Mother Dough [7x7]

- BOUDIN BAKERY: AN ANECDOTAL CHRONOLOGY [Boudin]

- A slice of history returns to S.F. / Boudin Bakery back in the hands of Giraudo
family [SF Gate]

- A History Of Boudin Bakery: Or, Why It's Good To Save Your Dough [Nob Hill
Gazette]
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319 Grant Avenue, San Francisco

http://sf.curbed.com/2014/3/14/10132074/the-oldest-san-francisco-bakery-got-its-start-in-n... 1/27/2017
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Not Dead Yet: The 10 Oldest Businesses in San
Francisco

Posted By V. Alexandra de F. Szoenyi on Fri, Aug 14,2015 at 10:14 AM

San Francisco culture isn’t dead (yet). That’s the message of this week’s issue of SF Weekly, which
profiles eight venues that opened in the past year.

But the city’s culture is changing, which has been true since the Gold Rush, when the population increased by ;
the thousands almost overnight. Today, with rents exploding, new residents arriving, old residents leaving, - 5 "' I !.";'Mﬂ
and businesses shuttering, natives grasp onto anything familiar.

Standing like proud, battleworn survivors for more than a century, the following businesses represent classic .
San Francisco. # °F Tpery
CHERISH
YOUR TEETH
Tadich Grill
240 California St.
Est. 1849 >
tadichgrill.com

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 115
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iCIEH B
Grill

Tadich Grill is not only San Francisco's oldest restaurant, but the oldest in California. Nikola Budrovich,
Frano Kosta, and Antonio Gasparich opened the Coffee Stand on Long Wharf in 1849, serving fresh fish over
charcoal to those on the pier (before California was even a state). Coffee Stand eventually became the New
World Coffee Saloon, then the Cold Day Restaurant, when one of its bartenders, John Tadich, bought it in
1887. Today, Tadich Grill is still a seafood restaurant serving the freshest catches, and is still as popular as
ever. It doesn't take reservations — probably because it doesn't have to. Celebs will wait for tables right along
with you.

Boudin Bakery

Flagship: 160 Jefferson St.
Est. 1849
boudinbakery.com

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco
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In 1849, sourdough met San Francisco, and neither was the same again. Isadore Boudin opened a bakery in
North Beach to cater to the influx of miners, and discovered that the city's air, combined with wild yeasts,
created a tangy flavor that proved irresistible. San Francisco sourdough was born. The coolest part is we all get
to savor that same distinctive flavor from 1849 because Boudin uses the same starter or "mother dough" from
that year (the recipe for which Louise Boudin saved from the 1906 earthquake-cum-fire).

0ld Ship Saloon
298 Pacific Ave.
Est. 1851

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 3/15
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In 1849, a ship named the Arkansas got caught in a storm and crashed onto Alcatraz. It was towed to the
corner of Pacific Avenue and Battery Street, part of the infamous Barbary Coast in 1851. There, Joe Anthony
tore a hole in the side of the ship, added a plank, and made it into a saloon called the Old Ship Ale House,
complete with a sign reading "gud, bad, and indif'rent spirits sold here." James Laflin, a cabin boy on the
Arkansas, became the bartender, with the shadiest of side jobs. He was a Shanghaier, meaning he would get
men drunk, drug them and/or knock them unconscious, and sell them as crew to departing ships (some to
Shanghai).

The ship that was The Old Ship Ale House was dismantled in 1867 and replaced by a brick building, with a
hotel located above the bar. It was renamed the Old Ship Saloon, then Bricks Bar & Grill in 1907, and during
WWII, contained a brothel upstairs for servicemen. It has now returned to being called The Old Ship Saloon
and is the oldest drinking site in San Francisco, although, if you drink there today, you're no longer in danger
of waking up on the other side of the world.

Books Inc.

Headquarters: 1501 Vermont St.
Est. 1851

booksinc.net

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 4/15
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In 1851, Anton Roman made big money off of the Gold Rush and decided to open Shasta City bookshop
(inaugurating the first San Francisco locale in 1857). Roman began publishing books by literary greats such
as Bret Harte and Mark Twain in 1863, but eventually sold the shop in 1880. After changing owners several
times, losing its Montgomery Street location to the 1906 earthquake, and numerous name changes, the shop,
now called Books Inc., reemerged in the Fairmont Hotel in 1946. Today, Books Inc. stands as the West Coast’s
oldest independent bookseller, with 11 California stores (four of them in San Francisco). Seeing as several of
our city's bookstores have vanished over the years, that’s quite the feat.

‘Wells Fargo

Headquarters: 420 Montgomery St.
Est. 1852

wellsfargo.com

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 5/15
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1853, San Francisco.
Wells Fargo’s first office in the West,
which opened on July 13th, 1852.

It's hard to imagine banking without the name Wells Fargo, but it wasn't until July 18, 1852, that Henry Wells
and William G. Fargo (also founders of American Express) opened Wells Fargo & Company for business in
San Francisco and Sacramento. The company bought gold from customers and, in exchange, gave paper bank
drafts, as well as offered express freight and messaging services via the iconic stagecoach. As of July 2015, it
is the world's largest bank, with offices in 36 countries. It’s still headquartered in San Francisco.

Shreve & Co.
117 Post St.
Est. 1852
shreve.com

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 6/15
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George C. and Samuel Shreve were sure of one thing — the instant millionaires of the Gold Rush were going to
want to spend that money. As a result, the Shreve Jewelry Company opened in 1852 at 139 Montgomery Street,
offering the nouveau riche luxurious European home goods and fine jewelry. The store moved around the city
before settling into the newly constructed Shreve Building at 200 Post Street in March 1906. The following
month, the 1906 earthquake struck; despite some damage, the Shreve Building survived intact.

While the interior was being remodeled, Shreve set up shop in Oakland for two years. The store closed briefly
during WWI so that silversmiths could make airplane parts, but otherwise it’s remained a constant in San
Francisco's Union Square for close to a century. Sadly, it was announced this year that Harry Winston would
move into the Shreve Building, as Shreve's lease was up and the building's owner accepted a higher bid.
Refusing to fade into history, Shreve had a massive sale and moved a block away.

Levi Strauss & Co.
Headquarters: 1155 Battery St.
Est. 1853

levistrauss.com

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 7115
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It's hard to believe the first pair of jeans were made all the way back in 1873, right here in San Francisco, and
remain arguably the most universal apparel item in the world. In 1853, Levi Strauss arrived in San Francisco
to sell wholesale dry goods, met tailor Jacob Davis, and together they created durable pants reinforced with
copper rivets, perfect for Gold Rush miners. (We really owe a lot to those gold diggers, don't we?) The Levi's
factory on Valencia Street near 14th is no more, but Levi's jeans are one of SF's greatest inventions.

The Old Clam House
299 Bayshore Blvd.

Est. 1861
theoldclamhousesf.com

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 8/15
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You know an establishment is old when it opened the same year Abraham Lincoln became President. The Old
Clam House was called The Oakdale Bar & Clam House when it debuted in 1861, on what was then the
waterfront (when Bayshore was actually a bay shore). Ambrose Zurfluh and wife Anna offered seafood to the
masses enjoying San Francisco’s waters. The Old Clam House still cooks up nautical delights 150 years later,
and has the distinction of being the oldest SF restaurant that has remained in its original location.

The Saloon

1232 Grant Ave.

Est. 1861
stblues.net/saloon.hmtl

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 9/15
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Ladies and gentleman, The Saloon is officially San Francisco's oldest bar. Opened in 1861 by Ferdinand E.
Wagner, on what was then 308 DuPont Street, it has remained in the same location (now 1232 Grant Avenue)
ever since. Back then, it was christened Wagner's Beer Bar. Now, fast forward to 1906 and that infamous
earthquake-cum-fire that devastated the city. Firemen rushed to save the building from catching on fire — and
succeeded (although word has it that the firemen really just wanted to protect their favorite brothel upstairs).
Another reincarnation in the 1960’s and 70’s transformed The Saloon into a popular blues bar, and in 2015,
you can still catch live music daily while enjoying your favorite adult beverage.

Fior d'Ttalia
2237 Mason St.
Est. 1886
fior.com

http://archives.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the- 10-oldest-businesses-in-san-francisco 10/15
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Fior d'Ttalia is another restaurant that is the oldest of its kind (Italian) in both San Francisco and California.
Opened by Angelo Del Monte on May 1, 1886, it served miners stopping in San Francisco for supplies, as well
as clients of a bordello in the same building. Within a week of the 1906 earthquake, Fior was serving food to
the homeless, despite having lost its own building. Soon, it flourished into a grand establishment, with a band
that entertained greats like Rudolph Valentino and Mary Pickford during Prohibition. Ever headstrong in the
face of adversity, Fior d' Italia has survived fires, earthquakes, location changes, and a brief closure in 2012 to
remain a classic San Francisco institution.

*Ghiradelli Chocolate Company, another iconic SF institution, was not included on this list. But since it was
founded in 1852, it deserves a special mention here.

If you are being attacked by three people, would you use any means
possible to save your life?

O Yes, you have every right protect yourself
O Yes, you are protected under the First Amendment.
O No, just lay there and DIE

Powered by 1World Online
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CITY AND COUNTY OF SAN FRANCISCO
EDWIN M. LEE, MAYOR

SMALL BUSINESS COMMISSION
MARK DWIGHT, PRESIDENT
REGINA DICK-ENDRIZZI, DIRECTOR

Legacy | Application Review

Business

Registry | Sheet

Application No.: LBR-2015-16-072
Business Name: Faxon Garage
Business Address: 545 Faxon Avenue
District: District 7

Applicant: Walee Gon, President
Nomination Date: June 30, 2016
Nominated By: Supervisor Norman Yee

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

545 Faxon Avenue from 1948 to Present (69 years).

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: February 1, 2017

Richard Kurylo
Manager, Legacy Business Program

SMALL BUSINESS ASSISTANCE CENTER / SMALL BUSINESS COMMISSION
1 DR. CARLTON B. GOODLETT PLACE, ROOM 110, SAN FRANCISCO, CALIFORNIA 94102-4681
Small Business Assistance Center (415) 554-6134 / Small Business Commission (415) 554-6408



Member, Board of Supervisors City and County of San Francisco
District 7

NORMAN YEE

June 30, 2016
Dear Director Regina Dick-Endrizzi:

| am writing to nominate Faxon Garage at 545 Faxon St to the Legacy Business Registry. The
owner’s contact info is below:

Walee Gon
faxongarage@sbcglobal.net
415-587-1063

Faxon Garage is a minority and family-owned auto maintenance and repair shop established in
1960 and currently located on Ocean Ave. It is a Diamond- and nationally certified business with
personalized service. Faxon Garage specializes in suspension wheels, tires and alignment. The
owner, Walee Gon, runs his business on the model of educating the customer in an honest,
clear, and understandable way so that they can make their own informed decisions. Walee also
donates to local community events and organizations, such as the Ocean Avenue Arts and
Culture Festival.

| am proud to nominate Faxon Garage to the Legacy Business Registry and thank you for your
serious consideration regarding their application.

Sincerely,

Th-

Norman Yee


mailto:faxongarage@sbcglobal.net

APPLICATION FOR

Legacy Business Registry

Legacy Business Registry is authorized by Section 2A 242 of the San Francisco Administrative Code. The
registration process includes nomination by a member of the Board of Supervisors or the Mayor, a written

application, an advisory recommendation from the Historical Preservation Commission, and approval of the Small
Business Commission.

1. Current Owner / Applicant Information
NAME OF BUSINESS:

Taron Graragse

BUSINESS OWNER(S) (identify the person(s) with the highest nwnersrﬁ'p stake in the business)

Welee &on

CURRENT BUSINESS ADDRESS:

TELEPHONE:
SUs Faron dvenvc (4i5) §¥1-1063
EMAIL:
‘?Aiomgwa:y_@ sbc 1%&[;»::(/_
WEBSITE: FACEBOOK PAGE: YELP PAGE ot
WWK, EAYON GakdhE. coml  Faron Gam?c lac Fhton C\NA?[&

APPLICANT'S NAME

IAJ(:&L&L 6’1‘“ /B/- Same as Business Owner

APPLICANT'S TITLE

?n:,s L ‘LLW"('
APPLICANT'S ADDRESS: TELEPHONE:
SHS Faygsa Avenve (4S) SE1—1067
EMAIL:
’&. Yo Jhran e @ SLC&; Lilal it
I SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SEGRETARY OF STATE ENTITY NUMBER (if applicable): j
- 3

0009277 " Co347076

»

INAME OF NOMINATOR: (Completed by OSB Staff) DATE OF NOMINATION: (Completed by OSB Staff)

2. Business Addresses

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS
ﬂf fﬁ.}(ﬂ}'\ A’\/‘..‘.v"-d.—- qLHl 2k fq 6o
IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

ONe s M- B Am— é:90 Pm

; RATION
OTHER ADDRESSES (if applicable): ZIP CODE DATES OF OPE |




Legacy Business Registry Application

Section Two:

Business Location(s).

List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

545 Faxon Ave 94112 1948

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

) No W Yes 1948-present

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
Start:
End:
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OTHER ADDRESSES (if applicable).

ZIP CODE: DATES OF OPERATION
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

3. Eligibility Criteria

Attach the business’s written historical narrative and supplemental documents as described under section three of the

application instruction.

R

4, San Francisco Taxes, Business Registration, Licenses, Labor Laws, and Public

Information Release

Please read the following statements and check each to indicate that you agree with the statement. Then sign below in

the space provided.

,E/ | am duthorized to submit this éﬁplication on behalf of the business.

/Er' | attest that the buelness is current on all of its San Francisco tax obligations.

: /[ZI g attest that the busmess s busmess registration and any applicable regulatory I|cense(s are current.

| attest that the Office-of Labor Standards and. Enforcement (OLSE) has not. determined that the business is
currently in'violation of any of the City's labor laws, and that the business does not owe’ any odtstan'dlng penalties

or payments ordered by the OLSE.

| understand that documents submitted with this application may be made avallable to the public for inspection
and copying pursuant to the California Public Records Act and San Francisco Sunshme Ordlnance

/E/I hereby acknowledge and authorize that all photographs and images submitted as, part‘ of the apphcatlon may be

used by the City without compensation.

| understand that the Small Business Commission may revoke the placement of.the business on the Registry if it
finds that the business no longer qualifies, and that placement on the Registry does hot ent|tle the business to a

grant of City funds.

T.

3 TR A . Yo nl oo
iy o oAl g 5

W alee Gon

sliefte 2o

Name (Print):

Date: Signature:

2]




Faxon Garage: Legacy Business Application
CRITERION 1

a. Provide a short history of the business from the date the business opened in
San Francisco to the present day, including the ownership history. For
businesses with multiple locations, include the history of the original location in
San Francisco (including whether it was the business’s founding and or
headquartered location) and the opening dates and locations of all other
locations.

Sidney Weiss and Harold Henton started Faxon Garage in 1948. The business did well,
despite competition from a handful of other auto-serving businesses in the area. In the
early 1950s, Weiss obtained the Faxon building from Henry Horns and Sons by
swapping another San Francisco building he owned.

In 1953, a fire destroyed five customers’ cars and caused the roof of the building to
collapse. After recovering from the fire, Mr. Weiss bought out partner Harold Henton and
assumed full ownership of Faxon Garage.

Weiss and Henton, who stayed on as an employee, managed five mechanics to service
mostly American-made cars throughout the 1950s. In 1960, Harold Henton retired and
Weiss incorporated the business in order to accommodate future business expansion.
Weiss also hired Larry Nolan, recently graduated from high school, to work as an
apprentice. Nolan assumed ownership of the business from Weiss in 1968.

Throughout the 1970s, Faxon Garage developed its business model, which was to
repair, replace and upgrade worn parts with modern safety components in classic
American-made cars. Gradually, American-made cars became replaced with foreign
cars, and new mandatory safety systems proliferated.

Walee Gon, who worked at Kragen Auto parts while in high school and opened auto
accessory shop called Mach Il while in college, bought Faxon Garage from Nolan, who
remains as the building’s owner.

b. Describe any circumstances that required the business to cease operations in
San Francisco for more than six months?

Operations have been uninterrupted since the business began.

c. Is the business a family owned business? If so, give the generational history of
the business.

The business is not family owned, but was passed down through a succession of
owners.

d. Describe the ownership history when the business ownership is not the original
owner or a family owned business.

Sidney Weiss and Harold Henton started the business in the late 1940s. Weiss bought
out Henton in 1953 and assumed ownership of the business. Weiss sold the business to



his apprentice, Larry Noland, in 1968. Noland owned and operated the business until he
sold it to Walee Gon in 2005.

e. When the current ownership is not the original owner and has owned the
business for less than 30 years, the applicant will need to provide documentation
of the existence of the business prior to current ownership to verify it has been in
operation for 30+ years. Please use the list of supplemental documents and/or
materials as a guide to help demonstrate the existence of the business prior to
current ownership.

See supplemental materials.

f. Note any other special features of the business location, such as, if the property
associated with the business is listed on a local, state, or federal historic
resources registry.

According to Larry Noland, owner of the Faxon Garage building, the building was
originally a horse and buggy stable, and later a winery. Customers would bring their own
refillable gallon jugs and purchase a gallon of either red or white wine for 29 cents from
1,000 gallon casks that were kept downstairs.

CRITERION 2

a. Describe the business’s contribution to the history and/or identity of the
neighborhood, community or San Francisco.

The OMI (Oceanview, Merced Heights, Ingleside), as a residential neighborhood, has
seen a higher share of auto ownership than other parts of the city, and businesses that
served the needs of residents to keep their cars serviced were and remain an important
part of the neighborhood fabric.

Faxon Garage’s location off Ocean Avenue ensured that neighbors had a local shop to
take their cars for maintenance and service, rather than having to go all the way across
town to the garages surrounding Van Ness Avenue.

More than just existing as the nearest garage, Faxon Garage has adapted to business
trends over the decades, ensuring its livelihood and avoiding becoming a specialty shop
with limited value to the local area.

b. Is the business (or has been) associated with significant events in the
neighborhood, the City, or the business industry?

The types of cars serviced by Faxon garage tell the history of American automobile
ownership. In the 1940s through the 1960s, most cars serviced at Faxon Garage were
American-made from the Big Three auto manufacturers: Chrysler, Ford and Chevrolet.

Starting in the 1970s, Faxon Garage saw more imported cars, replacing the classic
design of American cars with boxier designs and cheaper, more easily replaceable parts.
Faxon Garage adapted to the change and serviced all makes.

c. Has the business ever been referenced in an historical context? Such as in a
business trade publication, media, historical documents?



No historical references have been made to the applicant’'s knowledge.
d. Is the business associated with a significant or historical person?

Weiss, Nolan and Gon have all been significant at the neighborhood level as local
mechanics who have provided service to generations of car owners.

e. How does the business demonstrate its commitment to the community?

Current owner Walee Gon has been involved in community organizations since 2004
starting with the Ocean Avenue Revitalization Collaborative (OARC) and continuing to
serve as a board member of the Ocean Avenue Association. Gon served as board chair
of the OAA in 2015.

Faxon Garage contributes to community events. During the years that the OMI Cultural
Participation Project produced the Ocean Avenue Arts and Culture Festival at Faxon
Avenue right in front of the garage, Gon contributed funding for the festival. Gon also
contributed funding for the Ocean Avenue Octoberfest in 2016.

Faxon Garage annually donates money in support of the following organizations and
programs: Ingleside Presbyterian Church’s black tie dinner; St. Francis Episcopal
Church’s annual fundraiser; City College of San Francisco’s athletic program
sponsorship; Lowell High School’s annual fundraiser; Aptos Middle School’s printing
sponsorship; Lakeshore Elementary School’s annual fundraiser.

f. Provide a description of the community the business serves.

From the 1940s to early 1950s, Ocean Avenue and the surrounding area was a
predominately African-American neighborhood. Young working class black families
settled into Hunters Point, Fillmore and the OMI, as those neighborhoods had houses
that were affordable and accessible to most black working class families.

Gradually, the African-American population dwindled and the neighborhood is now
mostly comprised of Asian and white residents. Faxon Garage has long served a diverse
customer base of families who rely on their economy automobiles in the more suburban
neighborhood of OMI.

In addition to serving families, young professionals and elderly residents, Faxon Garage
provides services to the owners and employees of other local businesses in the area.

g. Is the business associated with a culturally significant building/structure/site/
object/or interior?

The building in which Faxon Garage is housed tells of the neighborhood history as a
streetcar suburb from the early days when streetcars were drawn by horses. Also, the
building’s former use as a winery is unique and speaks to the broad array of business
uses that historic commercial buildings accommodate over decades of occupancy.

The Faxon Garage building, built in 1921, is a single-story commercial building adjacent
to the Ocean Avenue business district, which is made up of many such single-story
buildings, many of which were erected in the first half of the 20th century.



h. How would the community be diminished if the business were to be sold,
relocated, shut down, etc.?

If Faxon Garage ceased to exist, much of its customer base would have to travel outside
of the neighborhood for automotive services. Faxon Garage is a convenient local shop
for Ingleside car owners.

CRITERION 3
a. Describe the business and the essential features that define its character.

Faxon Garage services cars of all makes and models, and has adapted to many trends
throughout the history of the business. Where American-made muscle cars were once
popular, Faxon now serves owners of foreign-made economy cars.

Faxon Garage is a full-service garage, offering preventative maintenance services,
complete diagnostics, front-end work and repairs. Faxon Garage has a front area where
tire and under-the-hood work is conducted, and a back area with car lifts for more
rigorous tasks.

b. How does the business demonstrate a commitment to maintaining the historical
traditions that define the business, and which of these traditions should not be
changed in order to retain the businesses historical character? (e.g., business
model, goods and services, craft, culinary, or art forms)

The mechanics at Faxon Garage strive to maximize value to their customers by
scheduling and performing maintenance to prevent the need for catastrophic repair. This
is the business model that has ensured that generations of long-term customers remain
with Faxon Garage instead of seeking auto service elsewhere.

Please see supplemental videos for further explanation of Faxon Garage’s customer-
informative business model.

c. How has the business demonstrated a commitment to maintaining the special
physical features that define the business? Describe any special exterior and
interior physical characteristics of the space occupied by the business (e.g.
signage, murals, architectural details, neon signs, etc.). Does the building
occupied by the business relate to the immediate neighborhood?

No fundamental alterations have been made to the interior or exterior characteristics of
Faxon Garage. The garage is on a side street of Ocean Avenue, so the relationship
between the garage and the main street is that drivers enter and exit the garage away
from the main flow of traffic in the area.

d. When the current ownership is not the original owner and has owned the
business for less than 30years; the applicant will need to provide documentation
that demonstrates the current owner has maintained the physical features or
traditions that define the business, including craft, culinary, or art forms. Please
use the list of supplemental documents and/or materials as a guide to help
demonstrate the existence of the business prior to current ownership.

See attached supplemental documents.





















Faxon Garage circa 1950















PG&E Road Work Finishing

If you have

CVET WO

ered wh
S onyour PGEE b ere
weenl roadwork on Ocean
Plymouth and Monterrey Avenues 15 '.-.\u!.
answer

) Tt
additional ch;

tor, PG&E's

With a little help from the California
Public Utilities ¢ ommission, G
have funded a $600 million ¢ ity
ect 10 replace old cast iron g_:,n.s lines with
new plastic pipes which are safer during
an earthquake and don't rust, 5
spokesman Joe Molica,

ratepayers
wide proj-

according to

The nng\.\ing project started in the mid
1980s and will finish at the end of July this
year, i

Anthony Myers

City College Hosts Academy
Of Sciences Exhibit ltems

City College of San Francisco held
a ribbon-cutting ceremony along with an
open house in April for its new four-floor
walking tour of exhibit items on long-term
loan from the California Ac ademy of Sei-
ences. “Walk Through The Story of Time
and Life” is in the basement of Science
Hall m the City College of San Francisco
Ocean Campus, 50 Phelan Ave

For more information, visit www.ccsf
edw/Departments/History of Time and
Life.

Alex Mullaney

Update: Ingleside Library
Reopens In September

I'he Ingleside Branch Library will be
sed faciliny

shifting fr

om s cur

in Fel :
tecture/Group 4 designe

Iy 6,000 square feet and one story high

Local Automotive Repair
Shop Sets Out To Help OARC

Long-time n
shop Faxon ‘Garage will be helping the
Otean Avenue Revitalization Collabora-
tive offset lost funds from City budget cuts
by donating 5 percent of total sales at the
request of any customer, according (o own-
er Walee Gon.

Gon, a member of the OARC commit-
tee sinee its inception, wanted 16 help coy-
erthe gap in the funds to ensure OARC'S
continual efforts in serving its community,

*“The more the community participates
on this campaign, the more OARC will re-
ceive from Faxon Garage,” he said.

Starting May 1, there is no cost to the
customer and there is no minimum transac-
tion amount for the 5 percent 1o go to the
OARC

The OARC’s goal is 10 revitalize the
area by increasing cleanliness, promot-
ing the shopping district, supporting the
existing businesses. altracting resources
for physical improvements, monitoring
important development projects along the
corridor, addressing safety concems; build-
ing community pride and coordinating the
work of community groups.

~Alex Mullaney

Update: CCSF's Joint-Use
Facility Still Underway

On City College of Sa

eh

borhood auto repair

Sned

Advertise in The Ingleside Light
 ight on Your Business

l .
’ Be Brighter in the Community

E-mail admanager@inglesidelight.com

SAN FRANC

MEATS

& DELICATESSEN

1330 Ocean Avenue
(between Granada and Plymouth)
San Francisco. CA 94112

Phone: (415) 859-9900
Fax: (415) 859-9901
www.sfmeats.com

Monday-Friday 9 a.m. to 7 p.m.
Saturday 8 a.m. to & p.m.

OCEAN
AVENUE
BOOKS

1735 Ocean Avenue
San Francisco, CA 94112

(near City College, betwsen Faxon and Jules)

We do Infernet Searches
www.oceanavebooks.com

(475) 557-2665

Open 10-6 Every day

nlding

Blomquist also said that the
num LEED rating

will be wying for a Pl:
making it one of the most environmentally
Inendly buildings in the entire community
college system

tnthony Myers

Sunnyside Conservatory
Under Construction

The San Francisco historic landmark
Sunny8ide Conservatory, located at 236
Monterey Blvd. between Congo & Baden
streets, is undergoing a 10-month, nearly
$4 million renovation afier decades of ne-
glect, The Cit ccond most famous con-
servatory has survived a half dozen own-
ers, the 1906 earthquake and demolition
when it was slated to become an apartment
complex in the 1970s.

In a joint effort by the Friends of the
Sunnyside Conservatory and the San Fran-
cisco Department of Parks and Recre-
ation that began in 2000, the 111-year-old
conservatory’s elegant Victorian redwood
octagonal structure will be preserved, its
foundation partially redone and pipes and
wiring modemized by its September com-
pletion date. BCCI, the local construction
company handling the reconstruction, will

also install new rooftops, copper guters,
windows and doors

oy should

Once re dl, the con:

become a

sting con

Ales Mullaney

ECONOMY AUTO PART

Improvement Project Slated
For Balboa Park

The San Fran o Recreation and Parks
Department has teamed up with the Trust
for Public Land to begina $3.5 million im-
provement project al Balboa Park. During
an April |5 meeting at Lick-Wilmerding
High School, residents gave their feedback
concerning the lack of picnic tables, and
how to maintain the neighborhood atmo-
sphere of a park that sees a4 heavy rotation
of regional athletic events,

Jacob Gilchrest of the Trust for Public
Land suggested that better signs at the ¢n-
trances to the park and the addition of some
garbage cans would be a good stan. The
project is in the design stage and must be
completed by fall 2011,

For more information about the Trust

Jor Public Land, visit www.iplorg/flier3_

cd.cfm?content_item_id=22332& folder_
=266,
-Anthony Myers

OMI International Family
Festival Needs Your Help.

Street festivals are being squeezed
in this harsh economy, so how are things
looking for the OMI International Family
Festival?

Maria Picar, of the OMI Cultural Par-
ticipation Project, who spearheads the fes-
tival said, “We’'re scheduled to proceed as
planned, but we are scaling down a bit and
tof fu *ST1

arein the

15 scheduled

1836 San Jose Avenue

CELEBRATING 40 YEARS

Randy s

San Francisco, CA 94112
(415) 585-5412

Place

“Your Friendly Neighborhood

May/June 2009 | The Ingleside Light | 3

Alex Mullang)
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We stand behind our work with a 3-year/36,000 mile
warranty- the longest in the industry.*

Using Napa credit card. Standard warranty is 2-year/24,000 miles.

Flexible Payment Option: get up to one year same-
as-cash financing.”

*On approved Napa credit.

Tow service available: H&R Towing (415) 671-0195
Only $25 with repair

Rental car available: —©nterprise  Only $9.99/day
"B with repair

We'll pick you up]

Happy New Year!
Faxon Garage gives back to the community by helping
Ingleside Presbyterian church at 1345 Ocean Avenue
cover expenses. Donate $30 or over and you'll recieve
a Faxon Garage qift certificate for an oil change with a
safety and brake inspection- a $65 value.

any UoXe

200 100

545 Faxon Avenue (at Ocean Ave.41 5-545-1063 WWW.FAXONGARAGE.COM




Faxon Garage

Video:

https://www.youtube.com/watch?v=qZxR-vid-Ng
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FARON  WALEEGON &

cAmacE PRESIDENT

8.8 B Lockamish & Secasity. Inc.
Diamand Cortified Video Profls

Faxon Garage- Diamond Certified Video Profile

,@\ Yopratedcomparies

Ve [ 449 views
s A ey e P

Published on Sap 27, 2012

For mor indoemation, contact them at (415) 8308230 82 Parlaction Auta Body -
Diamand Certified Video Profile.
Fawan wide range of nd sevvicen e npany £y jois a5 engne wnd e
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https://www.youtube.com/watch?v=qZxR-vid-Ng

OMI Neighbors In Action...a community organization of neighbors helping neighbors

OMI Neighbors in Action
65 Beverly Street
San Francisco, CA 94132

Attn: Richard Kurylo, Legacy Business Program Manager
Office of Small Business

City Hall, Room 110

1 Dr. Carlton B. Goodlett Place

San Francisco, CA 94102

January 30, 2017

I am writing to demonstrate my support for Faxon Garage as they pursue Legacy
Business status.

Faxon Garage has long served automobile owning-residents in the OMI, and Walee
Gon'’s charitable involvement has helped improve the neighborhood in many ways, from
neighborhood events to school fundraiser contributions.

Legacy Business status would be an appropriate tribute to Faxon Garage’s position in the
community.

Sincerely,

“ }Wuf} (",LH('-\ Vi

J
Mary C. Harris
President, OMI Neighbors In Action



CITY AND COUNTY OF SAN FRANCISCO
EDWIN M. LEE, MAYOR

SMALL BUSINESS COMMISSION
MARK DWIGHT, PRESIDENT
REGINA DICK-ENDRIZZI, DIRECTOR

Legacy | Application Review

Business

Registry | Sheet

Application No.: LBR-2016-17-036
Business Name: Retro Fit Vintage
Business Address: 910 Valencia Street
District: District 8

Applicant: Steven LeMay, Owner
Nomination Date: October 21, 2016
Nominated By: Supervisor David Campos

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? Yes X No

3525 20" Street from 1996 to 1998 (2 years)
855 Valencia Street from 1998 to 2001 (3 years)
910 Valencia Street from 2001 to Present (16 years)

PER CRITERION 1: Has the business operated in San Francisco for more than 20 years but less than
30 years, significantly contributed to the history or identity of a particular neighborhood or community
and, if not included in the Registry, face a significant risk of displacement?

X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: The business has been in operation for 21 years.

DELIVERY DATE TO HPC: February 1, 2017

Richard Kurylo
Manager, Legacy Business Program

SMALL BUSINESS ASSISTANCE CENTER / SMALL BUSINESS COMMISSION
1 DR. CARLTON B. GOODLETT PLACE, ROOM 110, SAN FRANCISCO, CALIFORNIA 94102-4681
Small Business Assistance Center (415) 554-6134 / Small Business Commission (415) 554-6408



Member Board of Supervisors City and County of San Francisco
District 9

DAVID CAMPOS

October 21, 2016
Re: Nomination of Retro Fit to the Legacy Business Registry
Dear Rick Kurylo,

| am pleased to nominate to the Legacy Business Registry — Retro Fit, a vintage and costume
shop on Valencia Street, at the heart of the Mission’s shopping district. Since 1996, Retro Fit
has provided affordable, timelessly stylish vintage fashions to San Franciscans while also
serving as a vital hub for the LGBTQ community. This unique store has been repeatedly
featured in the San Francisco Chronicle.

Retro Fit sells a variety of high-quality vintage goods, not just clothing but furnishings, home
goods, and memorabilia from bygone decades. It is a place for a diverse mixture of residents
and tourists to shop, gather, and talk, drawn not only by its goods but also by its proprietor,
Stephen LeMay, who is a well-known entertainer, LGBTQ leader, and youth mentor. LeMay is
an active member of the drag and performance community, and a local celebrity. He has made
Retro Fit into an out and proud LGBTQ business that has provided members of the community
with fashion, a safe place to meet, and performances.

Retro Fit has hosted a variety of events and fundraisers for groups such as CASA SF, the
Destination Foundation, and Creativity Explored, as well as for unique, neighborhood start-ups
such as Yarness —an eco-conscious, fetish clothing line. Retro Fit has maintained the great San
Francisco values of diversity, community care, and unique fashion. The store has been located
on 910 Valencia for the past 18 years; however, it is how at risk of displacement and in dire
need of support.

This business has been a long-standing and proud representative of the LGBTQ community in
the Mission and it is critical we honor its contributions by acknowledging their legacy in the City.
It is my distinct honor to nominate Retro Fit to become part of San Francisco’s Legacy Business
Registry.

Sincerely,

David Campos

City Hall - 1 Dr. Carlton B. Goodlett Place, Room 244 - San Francisco, California 94102-4689
Reception: (415) 554-5144 - FAX (415) 554-6255 - David.Campos@sfgov.org



APPLICATION FOR
Legacy Business Registry

Legacy Business Registry is authorized by Section 2A.242 of the San Francisco Administrative Code. The
registration process includes nomination by a member of the Board of Supervisors or the Mayor, a written

application, an advisory recommendation from the Historical Preservation Commission, and approval of the Small
Business Commission.

1. Current Owner / Applicant Information
NAME OF BUSINESS:

Retro Fit Vintage

BUSINJfESS OWNER(S) (identify the person(s) with the highest ownership stake in the business)

Steven LeMay

CURRENT BUSINESS ADDRESS: TELEPHONE:

910 Valencia St. (415)550-1530

San Francisco, CA 94110 AL -
info@retrofityourworld.com

WEBSITE: FACEBOOK PAGE: YELP PAGE

www.retrofityourworld.com |https://www.facebook.com c/| https://www.yelp.com/biz/retr

APPLICANT'S NAME

Same as Business Owner

APPLICANT'S TITLE
Owner
APPLICANT'S ADDRESS: TELEPHONE:
3656 B 20th St. (415)550-1530
San Francisco, CA 94110 FMAL _
info@retrofityourworld.com
SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable):
0376844
INAME OF NOMINATOR: (Completed by OSB Staff) DATE OF NOMINATION: (Completed by OSB Staff)
2. Business Addresses
ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS
3525 20th St SF, CA 94110 3/22/96
IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON
MNo 0 Yes 3/22/96-10/28/98
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
855 Valencia St. 94110 10/29/98- 10/09/01

11



OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

910 Valencia St. 94110 10/10/01- present
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION
OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

3. Eligibility Criteria

Attach the business’s written historical narrative and supplemental documents as described under section three of the
application instruction.

4. San Francisco Taxes, Business Registration, Licenses, Labor Laws, and Public
Information Release

Please read the following statements and check each to indicate that you agree with the statement. Then sign below in
the space provided.

| am authorized to submit this application on behalf of the business.

| attest that the business is current on all of its San Francisco tax obligations.

| attest that the business’s business registration and any applicable regulatory license(s) are current.

| attest that the Office of Labor Standards and Enforcement (OLSE) has not determined that the business is
currently in violation of any of the City’s labor laws, and that the business does not owe any outstanding penalties
or payments ordered by the OLSE.

| understand that documents submitted with this application may be made available to the public for inspection
and copying pursuant to the California Public Records Act and San Francisco Sunshine Ordinance.

| hereby acknowledge and authorize that all photographs and images submitted as part of the application may be

used by the City without compensation.

| understand that the Small Business Commission may revoke the placement of the business on the Registry if it
finds that the business no longer qualifies, and that placement on the Registry does not entitle the business to a

grant of City funds.
Steven LeMay 10/13/16 %/gf-h
Name (Print): Date: Signature:

2



Retro Fit is a retail vintage and costume shop located in the epicenter of
the Mission’s shopping district on Valencia Street. It has been serving the
LGBTQ and performing arts communities for 20 years. Allison Hoekstra
and Audrey Menconi, the original owners started Retro Fit, May 1996 at
3255 20" Street. Retro Fit in its inception was started as a one room
vintage clothing store. The original owners were committed to keeping past
fashion eras relevant and alive, as well as ensuring affordable stylish
clothes were available to its Mission residents. This has become more and
more important as the neighborhood has continued to gentrify. Retro Fit is
still one of the most affordable apparel stores on Valencia Street.

Within the first year of business, Retro Fit relocated to 855 Valencia Street
due to excessive gang violence on 20" Street. After this move, the original
owners expanded their wares to include vintage furniture and home decor.
The store remained there until the close of an auto body shop on the 900
block of Valencia, resulted in several larger retail spaces coming on the
market. The store then moved to its current and hopefully final location,
910 Valencia, in May of 1998, where it has spent the last 18 years. It is in
this location that ownership transferred 12 years ago to current owner and
23 year Mission resident, Mr. Steven LeMay.

Steven LeMay maintains the commitment to affordable vintage fashions,
as was intended by the original owners and has expanded the inventory to
more fully serve the drag, performance and theater arts community with
the addition of make-up, wigs, accessories and high-end costumes, but
vintage clothing and home décor from the 40’s, 50’s and 60’s remain the
pillars of the business.

Retro Fit today, sells a mix of vintage clothes, home goods, memorabilia
and furniture. The quality of vintage and Steven LeMay’s, 20 years of
experience make it a rare jewel on Valencia St. LeMay has two Bachelors
degrees in Fine Art and Architecture. His background in both art and
interior design gives him a strong foundation in time periods, fashion eras
and vintage objects. Before becoming the vintage mastermind behind
Retro Fit, he honed his expertise over the course of several years working
at Costumes on Haight.

Retro Fit may not be a family owned business, but it has run without
interruption for the past 20 years and certainly feels like it. Most days in the
shop feel like a community gathering space with neighbors, tourists and
friends popping in the store and gabbing with the affable and entertaining
proprietor Steven LeMay. Known simply as LeMay to friends and in the
drag and performance community, Steven is a local celebrity. A skilled



gender illusionist, he was one of the few male actors cast in a female role
at Berkeley Rep, has appeared on Season 5 of Project Runway as a
gender bending runway model, hosted the infamous weekly variety show
Sunday Bellini Sunday for 4 years, starred in the motion picture Corky’s
Hot Ice and regularly performs on stage with other local celebs including
Peaches Christ, Darcy Drollinger, and Heklina. As the owner of Retro Fit
has styled celebrity clients and worked popular design houses including
Erykah Badu, Mark Jacobs, Louis Vuitton, Balenciaga and Coach.

To say Retro Fit is an out and proud LGBTQ owned business that is
embedded in the LGBTQ community, would be an understatement.
LeMay, deeply understands the needs of these communities and upon
taking over ownership he immediately set about turning the store into a
one-stop shop, safe space and defacto community center for the LGBTQ
and gender non-conforming community.

Retro Fit has been the sight of countless LGBTQ events, fundraisers,
fashion shows and community mixers. It has held private parties for
crossdressers and gender non-conforming individuals, hosted the original
Project Lame Way fundraiser and Project Runway viewing party and has
been a featured in the San Francisco Chronicle’s style section on multiple
occasions. Since the beginning of Sunday Streets, Retro Fit has hosted a
daytime event with drag performances, highlighting San Francisco's unique
drag history.

Retro Fit is also the official launch sight for Dragship to Reno, an Easter
bus trip started by drag impressaria's Peaches Christ and Heklina,18 years
ago. Every year on Easter weekend, two luxury bus’s meet outside of
Retro Fit to carry 120 drag and gambling enthusiasts to Reno, Nevada for
36 hours of drag out fun. Retro Fit hosts the launch party and a parade,
opening early, selling last minute supplies and looks, and serving
mimosa’s. This has become a beloved community event. Residents,
friends and the general public come to send the buses off, often dressing
up for the occasion!

Retro Fit is one of the few openly gay businesses on Valencia Street, in a
neighborhood that used to be known for it's large queer community. Over
the years there has been a decline in the diversity of the neighborhood.
Retro Fit has weathered the challenges of gentrification and is now one of
the few remaining historic queer businesses that represent the legacy of
the Valencia Street neighborhood’s queer history.

As an equal opportunity employer, Retro Fit has employed a diverse staff



including queer and trans folks and performers, in an active effort to
increase employment opportunities to folks that may experience
discrimination due to their gender, sexual or racial identities. While there
are other gay owned businesses, Retro Fit is one of a small number of
establishments that are visible year round as LGBTQ owned and operated.

In addition to serving the LGBTQ community, Retro Fit supports the
Mission District and his neighborhood, participating in fundraisers for local
non-profits like CASA SF, a children's afterschool art program, the
Destination Foundation, an organization that funded trips of a lifetime for
people with debilitating diseases, and Creativity Explored, a non profit arts
organization that supports artists with developmental disabilities, as well as
hosting pop up events for neighborhood start ups like Yarness, an eco-
conscious clothing line making crotched fetish gear.

Owner Steven LeMay is among the original merchants who founded the
Valencia St. Merchants Association and has developed very close
relationships with families in the neighborhood, mentoring neighborhood
kids who often stop in the shop and hang out afterschool and during the
summer. One young customer has been coming to the store with her
mother, since she was a toddler. During a particularly challenging time for
them, Mr. LeMay took the mother and daughter in, while they were
between living situations. That young lady is now 11 years old and
considers Mr. Lemay, a trusted adult and friend.

Retro Fit has a huge list of long time repeat customers and fans. It
received the 2006 Best Cross-Dressing Supplies award from the SF
Weekly, the 2010 Best Vintage award from San Francisco Chronicle and
was listed in Home and Antiques Magazine as one of San Francisco’s Best
Kept Secrets. Retro Fit has had a number of news articles written about it
through out the years. It has been featured in a Google Audi Commercial,
included in several local walking tours, most recently, Izi Travel and is a
site for countless scavenger hunts, making Retro Fit a destination for
national and international travelers alike. (see attachments)

Retro Fit is a celebration of the performing arts and the style, fashion and
cultural traditions of San Francisco. Retro Fit serves the arts and the
LGBTQ community through the cultural events that it hosts, making the
store more than just a commercial destination, but a cultural destination, as
well.

Retro Fit is currently under threat of losing its location. Currently, on a
month-to-month lease, Retro Fit has seen the businesses on either side



forced to close or relocate, due to the property owners unwillingness to
negotiate long-term leases. During that time, owner, Steven LeMay, began
to receive unsolicited visits to his store from realtors with clients in tow,
boldy looking at and assessing the space. Steven was never contacted or
informed by his landlord as to the nature of these visits and given the
current displacement crisis Steven was afraid to ask. Approximately eight
months ago, the owner of the bike shop that had been housed next door to
Retro Fit for 12 years, came over to tell Steven that they were leaving their
space and to warn Steven. He shared that their landlord had approached
him about relocating his store because they had a realtor with an internet
apparel client offering 3 times the amount of the current rent. The space
that they were offering to relocate the bike shop to was none other than
Retro Fit’s retail space! This was the second time that Steven found out
from a neighbor that his space had been offered to a potential tenant. The
first time the owner of the neighborhood bodega informed him that his
space had been offered to an LA pop up clothing shop. If it had not been
for Steven’s excellent relationships with his neighbors, he would have
never known that his business was under threat of not only speculative but
also real displacement. The landlord to this day has not informed or talked
to Steven about the potential of being displaced.

If Retro Fit was forced to relocate or worse close, the neighborhood would
lose one of the few LGBTQ owned business's that specifically serve the
needs of the queer and performing arts community. Residents would lose
a trust worthy merchant and neighbor. The Valencia St. corridor was once
an area with multiple vintage, thrift, and consignment shops, offering
affordable eclectic wares for the creative alternative set. The number of
vintage shops have dwindled down to just 5 stores carrying vintage
apparel and Retro Fit is the only shop that specializes in garments and
home goods from the 40’s 50’s and 60’s and costumes.

The ability to procure a long-term lease would allow this amazing shop and
shop owner to apply for grants to build community based programs,
furthering the stores commitment and connection to San Francisco and the
Mission District.






DISPLAY CONSPICUQUSLY AT PLACE OF BUSINESS FOR WHICH ISSUED

CALIFORNIA STATE BOARD OF EQUALIZATION

SELLER’S PERMIT
ACCOUNT NUMBER
| 5/1/2006 SR  BH 100-387759 a
RETRO FIT
RETRO FIT LLC THIS PERMIT DOES NOT
9 10 VALENCIA ST AUTHORIZE .THE HOLDER
SAN FRANCISCO, CA 94110-2321 BUINESE o T
LAWS REGULATING THAT
|_ - J BUSINESS OR TO

POSSESS OR OPERATE
ANY [LLEGAL DEVICE.

1S HEREBY AUTHORIZED PURSUANT TO SALES AND USE TAX LAW TO ENGAGE IN THE

BUSINESS OF SELLING TANGIBLE PERSONAL PROPERTY AT THE ABOVE LOCATION

THIS PERMIT IS VALID UNTIL REVOKED OR CANCELED BUT IS NOT TRANSFERABLE. IF YOU SELL YOUR BUSINESS,

OR DROP OUT OF A PARTNERSHIP, NOTIFY US OR YOU COULD BE RESPONSIBLE FOR SALES AND USE TAXES

Not valid at ar raddres
OWED BY THE NEW OPERATOR OF THE BUSINESS. L PR e

FOR GENERAL TAX QUESTIONS, PLEASE TELEPHONE OUR INFORMATION CENTER AT 1-800-400-7115.

BOE-442-R REV. 13 (6-00)

A MESSAGE TO OUR NEW PERMIT HOLDER

As a seller, you have rights and responsibilities under the Sales and Use Tax Law. In order to assist you in your
endeavor and to better understand the law, we offer the following sources of help:

« Visiting our website at www.boe.ca.gov

e Visiting a district office

* Attending a Basic Sales and Use Tax Law Class offered at one of our district offices

® Sending your questions in writing to any one of our offices

* Calling our toll-free Information Center at 800-400-7115

As a seller, you have the right to issue resale certificates for merchandise that you intend to resell. Conversely, you
have the responsibility of not misusing resale certificates. While the sales tax is imposed upon the retailer;

e You have theright to seek reimbursement of the tax from your customer

* You areresponsible for filing and paying your sales and use tax returns timely

* You have theright to be treated in a fair and equitable manner by the employees of the Board
* You areresponsible for following the regulations set forth by the Board

As a seller, you are expected to maintain the normal books and records of a prudent businessperson. You are required to
maintain these books and records for no less than four years, and make them available for inspection by a Board representative
when reguested. You are also expected to notify us if you are buying, selling, adding a location, or discontinuing your business,
adding or dropping a partner, officer, or member, or when you are moving any or all of your business locations. If it becomes
necessary to surrender this permit, you should only do so by mailing it to a Board office, or giving it to a Board representative.

If you would like to know more about your rights as a taxpayer, or if you are unable to resolve an issue with the Board, please
contact the Taxpayers’ Rights Advocate office for help by calling toll-free, 888-324-2789 or 916-324-2798. Their fax number is
916-323-3319.

Please post this permit at the address for which it was issued and at a location visible to your customers.

THE STATE BOARD OF EQUALIZATION

Sales and Use Tax Department



CALIFORNIA STATE BOARD OF EQUALIZATION

SELLER’S PERMIT

ACCOUNT NUMBER 1
! 5/1/1996 SR BH 99889148

THIS PERMIT DOES NOT
AUTHORIZE THE HOLDER

S S ENGAGE IN ANY

ALISON HOEKSTRA, ET AL LT?OUSINEss CONTRARY TO

35S 20TH: ST. LAWS REGULATING THAT

L SAN FRANCISCO, CA 94110 _‘ go%gs’s’; EO%SOF%’;‘?A;L?
ANY ILLEGAL DEVICE.

IS HEREBY AUTHORIZED PURSUANT TO SALES AND USE TAX LAW
TO ENGAGE IN THE BUSINESS OF SELLING TANGIBLE PERSONAL
PROPERTY AT THE ABOVE LOCATION
e Not valid at any other address

THIS PERMIT IS VALID UNTIL REVOKED OR CANCELED BUT IS NOT TRANSFERABLE. IF YOU SELL YOUR BUSINESS,
OR DROP OUT OF A PARTNERSHIP, NOTIFY US OR YOU COULD BE RESPONSIBLE FOR SALES AND USE TAXES
OWED BY THE NEW OPERATOR OF THE BUSINESS.

BT-442-R-LZ REV. 12 (6-95)

NOTICE TO TAXPAYERS
INFORMATION FURNISHED TO THE BOARD OF EQUALIZATION

The Information Practices Act of 1977 requires this agency to provide the following notice to individual taxpayers who are asked by
the State Board of Equalization to supply information:

The principal purpose for which the requested information will be used is to administer the California Sales and Use Tax Laws,
Special Taxes Laws, or Timber Yield Tax Laws. This includes the determination and collection of the correct amount of tax.

As an individual taxpayer, you have the right of access to personal information about you in records maintained by the Board of
Equalization. Please contact your local Board office listed in the white pages for assistance. If the local Board office is unable to
provide the information sought, you may also contact the Registration Unit in Sacramento at (916) 324-2387.

The Board officials responsible for maintaining this information are: Sales and Use Tax, Deputy Director, Sales and Use Tax
Department, 450 N Street, MIC:43, Sacramento, CA 95814, telephone (916) 445-1441; Excise Tax, Fuel Tax and Environmental
Fee Tax, Deputy D_urector, _Specual Taxes and. Operations Department, 450 N Street, MIC:31, Sacramento, CA 95814, telephone
(916) 445-935()-3; Timber Yield Tag Deputy Director, Property Taxes Department, 450 N Street, MIC:63, Sacramento, CA 95814
telephone (916) 445-1516. If the Deputy Director is unable to provide the information sought, you may also contact the | ion
Security Office in Sacramento, telephone (916) 324-1627. Y 4 gRxn=ton

The California Revenue and Taxation Code, Parts 1, 1.5 and 1.6 (State Sales and Use Tax), 2 (Motor Vehicle Fuel Tax), 3 (Use
Fuel Tax), 7 (Tax on Insurers), 13 (Cigarette and Tobacco Products Tax), 14 (Alcoholic Beverage Tax), 18.5 (Timber Yield :rax) 19
(Energy Resources Surcharge), 20 (Emergency Telephone Users Surcharge), 22 (Hazardous Substances Tax Law), 23 (éolid
Waste Disposal Site Cleanup aqd Maintenance Fee Law), 24 (Qil Spill Response, Prevention and Administration Fee;s) and 26
(Underground Storagga Tanks Maintenance Fee Law), and Part 31 (Diesel Fuel Tax); Government Code, Title 7.3 Chaptér 6 (Tire
Recycling Fee)_; Public Regources Code, Diy. 30, Part 7, Chapter 4 (Oil Recycling Fee); Health and Safety Codé Div. 1, Part 1

Shapter 2, Artle 4.6 (Chidhood Lead Poisoning Prevention Foe); and Chapter 1 of the Public Utiies Code (Haserabue. opi
Prevention Fee) require persons meeting certain requirements to file applications for registration, applications for permits or licenses,
and tax returns or reports in such form as prescribed by the State Board of Equalization. :

It is mandatory that you furnish all of the required information requested b icati istrati icati i
1 i ! Y applications for registration, applications for rm
Ilce_nses, tax returns an_d other relateq dapa. Failure to provide all of the required information requested by 3?1 application foeea ptsm?i:
gﬂ::f:n;efuoro;'glg resul}ﬁu(r; y?ur nc.twjt being lissued a permit or license. In addition, the law provides penalties for failure to file a return

ls . . . . . . . A
i ol specific information required, failure to supply lnformanon required by law or regulations, or for furnishing fraudulent
Pursuant to California law, the information appearing on the face of an i i i i

_ i o y permit or license issued by the Board is i

Information you furnish to this agency may be used for the purpose of collecting any outstanding tbayx liability and ':acuggc s;:gr;:lo
federal, state, and local government agencies as authorized by law. 1

24-A REV. 6 (6-95)
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Designers get fierce with Project Lameway http://www.sfgate.com/cgi-bin/article.cgifile=/c/a/2008/03/09/LV...

SFGate.on | Pprint This Article | | Back to o e g
Article ;. =i N ETF “ x
'Designers get fierce with Project Rent Movies
Lameway | , , From Netflix

Reyhan Harmanci, Chronicle Staff Writer
Sunday, March 9, 2008

a L=

More...

It was a familiar scene to loyal viewers of Bravo
reality show "Project Runway." Fashion guru Tim Gunn was there, in his trademark navy blazer and
crisp white shirt, encouraging the nervous designers who stood next to their models. Elle fashion _
director Nina Garcia, resplendent in a shiny brown dress with equally shiny brown hair, intoned faintly
damning praise, per usual. Fashion king Michael Kors, bald and tanned, made his declarative
statements, and towering blond host Heidi Klum spoke slowly and clearly, letting "auf" replace "out" as
much as possible.

Except it wasn't "Project Runway." It was the third Project Lameway, a charity event held Wednesday
at Mission District Retrofit vintage store to benefit nonprofit art gallery Creativity Explored. It was
organized by Retrofit owner Steven LeMay, appearing as Nina Garcia.

" Is it fierce?

Part deSign contest, part runwaiy show, part‘auction, part viewing party for the season finale of the
show, Project Lameway had the store packed. LeMay had solicited design contestants, given them a few
pieces of clothing from his store and told them they had a week to to create an outfit on the theme of
"explorer."

"There are three main criteria," said event co-producer Laura Bushman, appearing as Heidi Klum.

"How well does the clothing fit the theme, how well did the designers use the material, and, well, did
they make it work?

"Basically, is it fierce?"

The doors opened at 7 p.m., with the runway competition slated to start at 8:30. But, as befitting a
fashion event, the contestants ran late. (They were tucked away in LeMay's nearby apartment, getting
their models styled by employees of Glamarama salon.) With.a small velvet rope and makeshift bar in
full swing, the crowd was happy to wait and mingle. More than a few people had no interest in the
television show; they were attracted by the idea of seeing actual designs.

1of3 ' _ - 3/14/08 12:56 PM
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"I'm not really interested in fashion, and I don't have a TV," said jewelry designer Debbie Tuch, who
wandered in from her Valencia Street apartment. "I'd rather see itin a diffel:ent way."

Unbeknownst to much of the party was that the tall woman standing near the door had actudlly
appeared on this season's show - Catherine Calvin, senior vice president of design for Levi's, was a
guest judge on the show this season (Episode 9, "Even Designers Get the Blues").

"It was amazing," Calvin says of her time on the show. "Tim Gunn is as nice as he seems, Heidi Klum is
unbelievably gorgeous, Michael Kors is ... ," she pauses, "so Michael Kors. Nina Garcia is an angel."

While Calvin couldn't comment on who would win (she'd already watched it), she was excited about
Project Lameway. She had happened to be in Retrofit shopping when she got talking to LeMay, who
invited her. (Actually, he asked her to be a judge, but she wanted to be an onlooker.) "It's great that
Steven puts on this show," she said. "It builds awareness that we do have a fashion i{ndustry in San
Francisco."

Showtimel

Suddenly, the room started buzzing as Garcia/LeMay stepped out of a hidden door at the back of the
store. Attendees scrambled to their seats. Paparazzi assumed their positions at the end of the runway.
Outside, people took out their camera phones, perhaps expecting a celebrity sighting. It was go time.

With a short intro, Tim Gunn (played by Arturo Galster, who won the first Project Lameway
competition), took the microphone and introduced the contestants. Model-designer Kelly Kittel, a tall
man wearing a floral culottes outfit with a bare midriff and a long hot pink vest adorned with purple
heart-shaped pockets, strutted down the runway and struck a pose on the dais near the store windows.

"It's 'lost in the jungle,' " said Gunn/Galster. Next up was Genvieve Littleton, who transformed a black
suede wrap dress, a sequined top and a pink dress into a layered look with a heart-applique wrap. "I
think she might have just gotten back from Burning Man," said Gunn/Galster.

Hazel Deerborn, with model Isabella, interpreted the theme as "explorer of the ethereal.” The effect of
the black dress with twine accents was a kind of goth industrial flapper. Rachel Gibbs rocked the stage
with a "seaside explorer” - layered skirt, corset-ish top with panels of gold-tinged floral and sparkly
teal fabric peeking out. The final pair, Bridget Flood and Camilla Thompson (Flood designed as well as
modeled), worked out a "jet-set explorer” look, with green tie-dyed satin short shorts, halter top and
matching visor. '

Then, following the show's procedure, the designers and models stepped forward for individual
questions. It was an opportunity for the panel of faux-celebrities (as well as guest judge, Amy

Auerbach, from Creativity Explored) to make arch one-liners recognizable to fans of the television
show. | ' ‘

3/14/08 12:56 PM
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Fi'om Garcia/Galster: "That looks home-sewn."

From Kors (played by Johnny Kat): "That reminds me of ... a Roman shade. I mean, I like it, but it
reminds me of a Roman shade." '

From Klum/Bushman: "In fashion, as in life, you're either in or you're out."

Kittel, Littleton and Deerborn were dispatched quickly (the judges seemed to confer in record time)

and, with the audience giggling at the ridiculous conventions of reality show judging done in real time,
the two finalists stepped forward.

"Ask something," Garcia/LeMay implored Auerbach. "It doesn't have to make any sense."
"OK," she said. "Rachel, what did you find on your exploration?”

Within moments, the final round of questions was over. The judges conferred for another nanosecond.

The panel said "auf wiedersehen” to Thompson and Flood, and crowned Gibbs, who had competed
without winning in the previous two Lameways. The paparazzi leapt back into action as the designers

and model (and designer-models) did victory laps up and down the runway as audience members
- headed back to the bar.

Outside, Gibbs enjoyed a moment of repose. She lives in Brooklyn and flew back for the event, putting
together her pieces in less than a week. Fashion design is her third career, after pursuing architecture
at Rhode Island School of Design and then dot-com work. "You've got to follow your heart," she said.
"In a way, I've come full circle. If I had done fashion right out of school, I might have gotten sucked into
the corporate jungle and been totally turned off." Totally fierce.

-- See and hear more of the antics of Project Lameway in an audio slide show at sfgate.com.

E-mail Reyhan Harmanci at rharmanci@sfchronicle.com.

http://sfgate.com/cgi-bin/article.cgi?f=/c/a/2008/03/09/LVNAVEURS.DTL.

This article appeared on page E - 3 of the San Francisco Chronicle
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Shopping

Therapy 545 Valencia St.; 415/861-6213. This shop’s mid-
century modern home furnishings have become so pop-
ular with the young, monied Silicon Valley set that a year
ago owner Wayne Wehlan opened Therapy Too (1051
Valencia St.; 415/648-7565). Both carry goods ranging
from dressers that beg for repainting ($75) to indulgent
curvilinear 1950’s couches (§500—81,500).

Rayon Vert 3187 16th St.; 415/861-3516. Kelly Kornegay has
made a name for herself designing loosely styled bou-
quets of peonies and lilies. Her pastel shop has a curious
juxtaposition of floral arrangements ($40—$200) and
stainless-steel medical furniture (§200-8750).
Schauplatz 791 Valencia St;; 415/864-5665. Who knew a vintage
flowerpot hat done with feathers and silk nel:tmg (565) could
be flattering? Bernhard Wetsch . s
and Alan Freedman, who stock
their shop with used clothing
and furniture, had a hunch.
Dig the men’s nylon shirts in
eye-popping prints. |
City Art 828 Valencia St.; 415/970- |
9900. Rene Amini’s painting of M
a woman with bossy red lip- [
stick balancing a red Mus-
tang on the tip of her tongue
($500) must be an articula-
tion of something. At his new
consignment gallery, Jehfree
Waterbury can help to aug-

STYLISH TRAVE LER

Currents 911 Valenc:a St; 415/64&2015 A natural- prodf
ucts emporium that acknowledges the importance of
getting clean, with muslin-swathed Lavender Relief
bath teas ($1.25) and Contessa soap ($1.50—$6). Sold
by the slice, Contessa looks like a watercolor scented
with mimosa, honey, sweet orange, and gardenia.
Dema 1038 Valencia St.; 415/206-0500. Dema Grim’s
raison d’étre is to reinvent mod. Summer saw
fetching floral shifts ($130); autumn inspiration

ment your madness.

Retro Fit Vintage 855
Valencia St.; 415/550-1530.
Alison Hoekstra and §
Audrey Wackerly scour
garage sales and auctions
for clothing from the |
1940’s through the 70’s,
with a few items from
the 80’s—"if they’re
hokey enough,” says
Hoekstra, a 28-year-old
blonde given to wearing
frightfully short skirts.
Ruby Artists Coopera-
tive Gallery 3602 20th
St; 415/550-8052. Pros: Deb-
bie Sciales’s Ultrasuede
bags ($35); crystal-bead
necklaces by Alumbre
($36). Con: the resident
pug, Ruby, who insists
on licking visitors’ legs.

tends toward unforgiving

. knee-length satin skirts (890).

Aquarius Records 1055 Valen-
cia St.; 415/647-2272. Specializing
in independent labels and
imports, Aquarius satiates
electronic fiends, metal-
heads, and aficionados of
hard-to-find Latin psyche-
delia from the 1960’s.

Laku 1069 Valencia St.; 415/695«
1462. All manner of hats in vel-
vet, silk, and linen ($48-$150)
make their way to the window
from Yaeko Yamashita’s sewing
table in the back of her store.
She also crafts swank silk slip-
pers ($25-9$68). ;
Scarlet Sage Herb Co. 1173
Valencia St.; 415/821-0997. A ho-
meopathic haven. Choose from
flower essences for emotional
healing, Betony Herb Extract

Wear pants and survey Thrifting at Retro FitWintpge, one of San Francisco’s top [ENEHPISEITeR Ehels Brs iyl (S relax-
the work of local artists, troves. Top: Ribbons#¥S finish off Rayon Vert's imaginative [T RERTRd et TR - @D a0 e
who work in the store. bouquets, Asove: DaVid Peneston’s wooden dog, JuJu, and  [EEEIITICBEi TSI TIS

Sable, a sculpture by Jeffréy Dean, at City Art.
: 3 { [
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By Cynthia Robins
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The gold standard: Gucci strikes
gold on Austen's coat, set off by
vintage black Gucci logo purse
(Retrofit) and gold logo neck scarf
(Chanel Boutique); boots by Nine
West (Macy's California). Austen's
14K gold vintage earrings and 18K
gold pebble ring, Toni Wolfson for
Daniels and Wolfson.
Crocodile jacket on Mia, far right,
by Ralph Lauren worn with Jean-
Paul Gaultier cowl-necked sweater
(Saks Fifth Avenue, Neiman Mar-
cus) and embroidered pant by
Celine worn with gold chain belt
and and shoe by Celine (all at Ce-
line Boutigue).
Lipstick on Mia: Chanel Profond
Sommeil.



o

Suits them just fine: These are not
your mother’s itchy suits, particularly
Richard Tyler's romantic damsel-in-
distress sleeved medieval corset num-
ber, far left (Neiman Marcus), on Mia
and Austen'’s fuchsia ruffled, nipped-
waist pantsuit from Versace (Versace
Boutique); Austen's South Sea pearl
and diamond earrings from Toni Wolf-
son for Daniels and Wolfson.
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Checks and balance
Michael Kors modifies tra
tional houndstooth me
suitings for Celine (Celi
Boutique), on Mia, near le
worn with a vintage Cha
bow-necked blouse (Ret
fit); logo boot, Bottega Ve
ta; vintage brown fedora ('
Unica); 18K gold and wc
estate dome ring, Toni W
son for Daniels and Wolfs
Austen's vintage black &
white houndstooth ce
(Retrofit), far left, upda
with navy cowl-nect
sweater (Celine Boutiqgt
cobalt snakeskin S
Richard Tyler (Neiman M
cus) and gold chain |
(Celine Boutique).
Lipstick on Austen: Ave
Cinder Lip Color.

Cover shot: Seriol
wearable: Austen's b
cowl-necked sweater by
worn with Vivienne Tam's
and gold on black Year a
Dragon skirt set off

Chanel logo stockings
left, Mia is in the seas
bests reds: funnel-nes
sleeveless sweater by L
dry; red DKNY pant (z
Macy's California).
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theLucky.listings

“San FHancisco

Picnic essentials, summer sales, and beauty deals, plus
exclusive offers for Lucky readers. By Melissa McElhatton

LUCKY-ONLY

SPECIALS

Venus Superstar

Celebrate the nation’s birthday with
savings: Lucky readers get 20 percent
off any item marked with a red, white,
and blue tag. You'll find vintage and
new clothing and accessories for

men and women, as well as pieces
by local designers Daniel Midas,

Will Lemon, and Jeswade.

1112 Sutter St., 415-749-1978

Retrofit Vintage

Customize a T-shirt with vintage
transfers and save 15 percent while
you're at it. Retrofit has more than

750 wild transfers, from '70s metal-band
logos to glittery kittens to tons of letters
you can use to spell out your name or
create a personalized message. Bring

in your own tee or purchase one here.
910 Valencia St., 415-550-1530

SimplyShe

This San Francisco—based company
is best known for its witty greeting-card
line, but the new line of tees and
cami/thong sets with signature sayings
(ourfavorite: “l like shoes that cost

as much as a car payment”)really has
our attention now. Lucky readers

save 15 percent on the entire line at
The Bar, in Presidio Heights, or by
calling 1-888-SHE-4140. The Bar,
340 Presidio Ave., 415-409-4901

Les Deux Copines

This boutique is celebrating its two-year
anniversary (and the Fourth of July) with
an event to benefit the San Mateo

continued >

Lucky 144 : WWW,LUCKYMAG.COM
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" white pantyhose top ($68)
Mimi Barr, 415-864-6129.

\KU children’s wool hat
43) at Laku, 415-695-1462.

BITCHES, BIMBOS AND
BALLBREAKERS by the Guerilla Girls
(Penguin USA, $20) at Modern Times
Bookstore, 415-282-9246.

AQUARIUS RECORDS gift
certificate at Aquarius Records,
415-647-2272.

..
{RLIE LAVEHDE W ESTH
g MDER SO

BONNY DOON FARM soaps ($6)
at Scarlett Sage Herb Company,
415-821-0997.

LAKU children’s black
velvet coat ($95) at
Laku, 415-695-1462.

ASICS 7-10
Split bag ($45)
at Subterranean
San Francisco,
415-431-9504.

Onitsuka

| BUBBLETOWN
% Mr-T-On-A-Rope
. ($12) at Therapy,
415-861-6213.

TINA BAGS duct-tape wallet ($20)
at Needles and Pens, 415-255-1534, o

DIESEL Mellana
shoes ($125)

at Subterranean
shoe Room,
415-401-9504.

7x7SF DECEMBER 2003



DORFMAN PACIFIC Diva Deco
cloche ($90) and Mad Hatter
top hat ($80) at ADS Hats,
415-255-2787.

strands of beads ($20-560)

at Beadissimo, 415-282-2323.

Mission Statement

For fine-art photographer: Hank Thomas, holiday shopping is no easy

task. His mom is a MacArthur “genius grant” recipient, his dad has a

Ph.D. i‘n’_‘ physics, his girlfriend is a virtual pro at thrift shopping and he has

a slew of artist friends, Come holiday time, Thomas heads to the Mission

for everything from a Thrift Town shoulder-less jumpsuit circa 1983 for his

( vIfriend to a Willie Brown-style fedora from ADS Hats for his dad. Says

.omas of his Mission shopping tour. “Paxton Gate is great for super-

unusual and exotic plants. 826 Valencia sells glass eyes that make good

: stcickmg~stuffers for my photographer friends. And since it's the season,

~ Ritmo Latino has a broad selection of Christian-based Latino music,
which is perfect for my atheist pals. For hi is mom, however, only one
thing will suffice: one of Thomas' own works of art. —Josh Greene

Glass eyes ($14 each)
at 826 Valencia Pirate Store,
415-642-5905.

Vintage crystal
pin (850) at Circa,
415-552-4822.

FUSED GLASS JEWELRY
pendant and chain ($55) at
Ruby Gallery, 415-550-8052.

Y tilandsia s2$15)at
Paxton Gate, 415-824-1872.

7X7SF DECEMBER 2003

|

VIA VEGAN lbiza lime
handbag ($56) at
Otsu, 415-255-7900.




OFUTHE BA A

FROM BREAKFAST TO BOOKSTORES,
DIVA TO DANCE CLUBS,

JOB HELP TO JOGGING TRAILS;

“ ‘WAITSTAFF TO WARDROBE FIX ,

+ 75 more

GREED, FEUDS, BETRAYAL:

HOW SF’s BIGGEST
LAW FIRM BLEW APART
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I before pulling on the dyeing gloves,
. showing scrapbooks filled with

i color options—much more useful

I than dye manufacturers’ glossy

. catalogs—and asking questions

; about your budget and styling

i routines and how frequently you

! want to worry about roots.

| 2136 SUTTER ST, S.F.. (415) 292-6746.

Custom T-Shirts.................

i If you were always jealous of your

older brother’s Van Halen tee—or

© your 1984 model has finally gone
i yellow under the arms—Retrofit,
| one of Valencia Street’s top stops

for all things late—20th century, can
help. Pick from 150 different iron-
on transfers (above), everything
from Mr. T to glittery kitsch to
minimalist-punk chic. Shirt styles
include camisoles, old-school base-
ball jerseys, and your standard
Beefy-T. Plus, the cost of a transfer

_and tee is an old-school deal at $25.

910 VALENCIA ST., S.F. (415) 550-1530.

. Dairy & Market.................

I Just out of college, Steve Rasmussen
' rescued a Mountain View micro-

, dairy from ruin by selling gallons

I of milk—get this—out of a drive-

. through window he opened for

; moms in minivans. When bargain

i hunters also started snapping up

! extra-aged Wisconsin Cheddar in
, ten-pound blocks, the Milk Pail

i Market was born. Thirty years

! later, the pasteurization machines
' are gone and 300 hand-cut cheeses

crowd the little shop. Bulk quanti-
ties and plain-Jane packaging
mean great prices on goodies like
Danish butter, Oregon rolled oats,

BEST DIVA

oapele:

GOING UP

She sings with the sultry grace of a young Nina Simone, quotes Nelson Mandela on fear-
ing success, writes about abused 14-year-olds locked away in prison, and confidently
struts in concert along a musical promenade of urban hip-hop, soul balladry, and melodic
pop. With one independent album, Even Closer, to her one name, Oakland’s Goapele—
pronounced “kwa-pa-LAY;" it means “to move forward” in a South African dialect—is so
clearly bound for the big time that even saying she will soon be a star sounds like a
cliché. = But what's rare in today’s intelligence-challenged zones of MTV and soul-pop
radio (though KMEL regularly plays Goapele’s steamy groove “Closer’) is a naturally glam-
orous singer with this much refreshing maturity. In the past two years, Goapele, who turns
26 this month, has sprouted like a tall sunflower out of the Bay Area’s rich hip-hop sail,
nourished by her friends the duo Zion |, the creatively brash musical collective Heiroglyphics,
and the hippie rapper Mystic. Her social consciousness was schooled by her New York
City=born Jewish mother, Noa, and her father, Douglas, a black South African activist. Want

to know how far Goapele stands above her Spears-like peers? Listen up.

Musical seeds: In junior high, I started
digging through my parents’ records and
realizing, this is really good music. I love
Bob Marley, Nina Simone, Roberta Flack,
Stevie Wonder, and all Prince’s slow songs,
like “Adore.” Miriam Makeba is one of my
favorite singers. Honestly, I feel like the
music that I grew up with is a lot more
timeless than the music I hear now.

SElf-hElp: From the age of ten, I was
active in peer-led support groups like the
Bay Area Black Women’s Health Project
and Be Present, Inc. They hf:ipl‘ncd me to be
conscious of what I'm doing and under-
stand what effect my actions will have on
my own life and the lives of those around
me. [t’s hard to ask, “Why did I make that
choice, what do I feel like I should have
done instead?” We have the answers if we
just learn to listen to our own advice.

Politics: DI've sung at protests since I was
15. Around the time of Proposition 21,
which in my view criminalizes youths, a
local group organized me and four other

singers to sing at a rally. We created a song
called “Don’t Explain.” One of the lyrics
was, “Step to the plate my people / our
time has come.” It was our way of making
a statement in an artistic way, a way that
young people could relate to.

War: Ivs so easy to get distracted by war
and the huge terrorist problem. But people
have died in this country from not getting
health care because they can’t afford it
Arts are being taken out of the schools and
moncy is being taken away from education
and welfare. All these things make it hard-
er for people without a lot of money to live
good lives.

Record business: I started my own
record label with my brother and mother
because if I put out my music through a
larger label, whoever was in charge would
have tried to limit the variety of songs on
the record. My music is hard to label, and
so trying to make me stick to one style—
just to be more accessible—would have
been limiting creatively.

LAMADORA, HAIR/MAKEUP BY FELICIA GONZALEZ. HAIR COLORING BY MARY JO RODRIGUES: KIMOND TOP BY MAMAS.

YLING BY AN,

cANS BY FORNARINA FROM WICKED, THAI SILVER BRACELET AND EARRINGS GOAPELE'S OWN

TS




YOUR BEST SOURCE FUR SHOPFPING, DINING, ENTERTAINVIENT & VIAFOS

JANUARY 2002

The treasures of
San Francisco
architecture

JOE MONTANA
THE CATCH

D .1 N TN S
AROUND TOWN

OLDER IS BETTER
VINTAGE SHOPS

-
bidasl



The Older
the Better

Vintage clothing in San Francisco
By Anita Singha

OR FASHION JUNKIES
just looking for that
shabby chic look, or
avid collectors on
the hunt for quality
pieces of nostalgia,
San Francisco has a
variety of vintage
stores to make it easy to find clothing from
the 1920s to the 1970s. The daunting task
of sifting through thrift store racks is now
done by experts, who make sure that each
piece is undamaged and durable, is well

made and has unique style.
At Schauplatz (791 Valencia St., 864-
5665) owner Bernhard Wetsch uses his

For a focus on
clothing from the
*70s, step inside
Retro Fit in the
Mission District.

18

keen tailor’s eye to choose
clothing items that have
clean-cut lines and dis-
tinctive designs no longer
replicated in modern off-
the-rack fashions. Wetsch

HEATHER LINKOUS

and his partner, Alan Freedman, opened
the shop three years ago in response to
the large amount of vintage clothing
Americans are recycling. It continues to
be a recommended stop in the search for
elegant party dresses that stand the test
of time.

For a more funky 1970s feel filled with
colorful pizzazz, Retro Fit Vintage (910
Valencia St., 550-1530), with eye-catching
window displays that make it hard to
miss, is known for its large collection of
hip vintage outerwear. Store owners
Audrey Wackerly and Alison Hoekstra
settled down at this location three years
ago and plan to roll out a new line of
clothing made from vintage patterns and
fabrics. Also new will be their *70s iron-on
transfers from which customers can create
their own retro T-shirts.

The dapper gent can get his fill of tuxe-
dos and accouterments at Departures

Hats and feath-
er boas are just
a few of the
rare finds at

from the Past
(2028 Fillmore
St., 885-3377).
Nestled between
high-end bou-
tiques in Pacific
Heights, this blast into the past stands ou
on its own. Store owner, Spig, takes great
pride in being a full-service vintage tuxe-
do store, with an enormous collection of
cuff links, clips, silk hankies, dress gloves.

Departures
from the Past.

" vests, cummerbunds and even spats. Not

just a tuxedo store, you will find a huge
selection of hats, wigs and lingerie to
choose from, as well as year-round cos-
tume rentals.

La Rosa (1711 Haight St., 668-3744)
stands out from the bustling array of
thrift stores on a street where one can
easily lose focus. Attention to detail and
style lends itself to carefully chosen mer-
chandise. A fraction of what makes this

COURTESYOPRETROFIT  store a unique shopping adven-

ture in the search for timeless
fashion. Werner Werwie, presi-
dent of Retro City Fashions, and
his knowledgeable staffers sift
through massive amounts of
clothing at their warehouse,
where only the pick of the litter is
set aside for La Rosa. Stopping
here is a fashion follower’s dream,
filled with vintage designer names
such as Lilli Ann, Pucci and
Christian Dior.

Buying a piece of vintage cloth-
ing is like finding a treasure that
has persevered through time and,
not to mention, fashion do’s and
don’ts and the fickle tastes of con-
sumers. Whether it is a complete
makeover, or simply an additional
piece of flair to an existing
wardrobe, there is no doubt that
San Francisco’s vintage stores
offer a change of pace for your
shopping experience. L4

WHERE SAN FRANCISCO / JANUARY 2002



Retrofit Vintage

Vintage Clothing

910 Valencia Street ® San Francisco, CA 94110
415.550.1530 tel
retrofit@earthlink.net
Mission

Open
Mon 12:00-7:00
Tues 1:30-7:00

Wed 12:00-7:00
Thurs 1:30-8:00

Fri 12:00-8:00
Sat  12:00-8:00
Sun  12:00-7:00

hat distinguishes Retrofit Vintage from its

recycled-clothing counterparts are its particular

specialties and kitschy window displays.
Specifically, you'll discover within its jam-packed walls the
best selection of vintage coats in town—leopard prints, vinyl,
leather—and a veritable library of Playboy magazines from the
‘60s and '70s. What coffee table couldn’t use a little camp?
Owners Audrey Wackerly and Alison Hoekstra assemble funky
fashion displays from their eclectic merchandise, any of which
could pass for a bygone era. (Think Quadrophenia.) At
Retrofit Vintage, it's easy fo add a bit of San Francisco’s

fashion history to your own turn-ofthe century wardrobe.

Alison & Audrey
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PRODUCTIONS

Joshua Grannell

Peaches Christ Productions
335 Grove St. Apt. 10

SF CA 94102

To Whom it May Concern,

| am writing to show my sincere support for Retro Fit and owner Steven LeMay’s
application for Legacy Business status. | am Joshua Grannell, best known as the drag
character Peaches Christ and have been performing and producing events in San
Francisco for twenty years. | believe Steven’s unique business contributes to the
cultural fabric of what makes San Francisco special and we cannot afford to lose any
more of this fabric.

Retro Fit is one of the only queer performer-owned retail businesses that actually caters
to the local performance community with knowledge and distinction. It will be sorely
missed by many people who depend on Steven’s ability to stock “our” products and
know about our specific needs.

I’'m personally very dependant on Steven’s continuing ability to use his business as a
community gathering center, often being the place where large groups of us have
gathered for discussion, laughter, inspiration, and celebration. For many years Retro Fit
has hosted the launch party for Heklina and my Annual drag trip to Reno. These sorts of
community spaces are in desperate need of being saved as so many have already
disappeared.

Retro Fit is a survivor and it would be a tremendous loss to the Valencia corridor for
everyone, specifically queer people who have been part of this neighborhood for
decades now. Please support Retro Fits application for Legacy Business Registration

Warm Regards,

Joshua Grannell
Peaches Christ Productions



September 26, 2016

To Whom It May Concern:

[ am writing to enthusiastically support RetroFit and owner Steven LeMay'’s application for
Legacy Business status. My name is Leslie Einhorn, [ am the founder and Executive Director
of CASA (Children’s After School Arts), a nonprofit after school program with a focus on art,
social justice and social-emotional development. CASA was founded 20 years ago, the same
year that RetroFit burst onto the scene. Since 1996, our city has experienced a mass exodus
of queers, artists & families. Rising housing costs, stark income equality, and the tech-
fueled Manhattanization of San Francisco have transformed our culture and threatened the
livelihood of many. LeMay and I have had many a conversation about how difficult it is to
stay afloat as queers, artists, and small business owners in this city that once beckoned us
with a wink and a smile. We have seen countless friends and colleagues pack up and move
to the greener and gayer pastures of Oakland and Portland. We have talked about the
importance of collectively digging our glitter encrusted heels in, supporting one another,
STAYING, and keeping San Francisco fabulous.

It was in this spirit, on the heels of the first dot com bust, that Steven LeMay hosted a
fundraiser for CASA at RetroFit. Project Lameway featured local designers and models of all
shapes and sizes in a runway competition that was judged by CASA students. It was a warm
and festive night that raised significant funds for CASA. It was so quintessentially San
Francisco.

Now more than ever, The City needs businesses that support and create community for
queers, artists and performers. RetroFit does just that. For 20 years, Steven has been
supplying vintage fashion, costumes, makeup & drag that have contributed to San
Francisco’s performance and cabaret scene. Tourists visit RetroFit to get the true flavor of
San Francisco, locals come to avoid the sky-high prices and white-washed retail experience
that has come to permeate Valencia Street. Change and gentrification cannot be stopped,
but we need to nurture and support those long term small businesses that have helped
shape our Babylon by the Bay.

Please don’t hesitate to contact me should you need any further comment.

Leslie Einhorn
Executive Director, CASA

584 CASTRO STREET,#264 SAN FRANCISCO, CA 94114 + (415)643-CASA « WWW.CASASF.ORG * INFO@CASASF.ORG




Kevin Seaman
2913 22" st, #4
San Francisco, CA 94110

To Whom it May Concern:

My name is Kevin Seaman and I’m a 12-year San Francisco resident, an active member of the
City’s cultural ecosystem and a nightlife entertainer. | am writing you today in support of Retro
Fit and owner Steven LeMay’s application for Legacy Business status.

As a leader in the field of queer arts, | know how imperative it is to preserve space led by and
for LGBTQ individuals. Last year, the Mission lost 3 LGBT venues: the Lexington, Truck and Esta
Noche. As such, we have fewer and fewer meeting places to solidify queer presence in a City
known as a gay mecca. To me, Retro Fit is one of those places.

Retro Fit has always been a queer sanctuary amongst the scrappy Valencia shops of the late 90s
and continued to be a beacon of queer hope as the corridor professionalized and the cost of
living increased.

One of my favorite annual activities is heading to Retro Fit on the Saturday before Easter to join
notable Peaches Christ and Heklina on the MotherShip to Reno drag bus adventure. As the
meeting place for departure, Retro Fit and Le May offer a warm and fun environment as we
await the arrival of our buses. Valencia residents and passers by are overjoyed to see 100+ drag
gueens swarming outside Retro Fit and many folks come out annually to take pictures and to
see us off. To my knowledge, there are no other businesses left on Valencia Street that have
this deep of a connection with the LGBT community and | greatly admire LeMay’s commitment
to providing an open and warm venue for the drag community.

Since 2008, LeMay and Retro Fit have also participated in San Francisco’s Sunday Streets. | can’t
tell you how refreshing it is to see drag queens out of the bars and interacting with families and
passers by outside Retro Fit. Offering free performances for the community and an opportunity
for children and those unfamiliar with this traditional queer art to see us up close and in action!

To me, Retro Fit is more than just a vintage store. And, even though it’s saved my butt more
times than | can name, It is more than just a place | can stop in and get some last minute lashes
on my bike ride home. Retro Fit a community meeting place for LGBTQ people. It's somewhere |
have come to depend on to stop in to see my friends. Somewhere where | can bring my wig to
brush out in the company of fellow nightlife performers. Somewhere where | can learn new
makeup tricks from mentors in the drag community. Ultimately, somewhere where | can call
home.

In approving Retro Fit’s legacy business application, you will be solidifying a commitment to
your LGBT constituents — telling us that you value our presence in this rapidly changing city.



Telling us that amongst the vast closures of LGBTQ Mission venues that there is worth in a
business that caters to those of us still clinging to life in San Francisco.

Please do not hesitate to contact me should you have any questions on Retro Fit’s Legacy
Business application, | would be happy to speak with you about the vitality of this business
within the LGBTQ, drag and trans* communities.

Sincerely,

Kevin Seaman

Kevin.L.Seaman@gmail.com

415.309.5092

SeamanArt.com

Director, Bring Your Own Queer

Hostess, The Monster Show (The Castro’s longest running drag show)
Producer and Hostess, Lilith Bear

Host Committee Member, Americans for the Arts 2017 conference
Member, San Franciscans for the Arts & Ending Family Homelessness
Leadership Fellow, Association of Performing Arts Presenters

One of 16 Artists to Watch in 2016, SF Weekly

Former Arts & Culture Program Assistant, The San Francisco Foundation
Former General Manager, Queer Cultural Center




Livable
City

October 5, 2016

re: Legacy Business status for Retro Fit

On behalf of Livable City, I am writing to express our strong support for Retro Fit and owner Steven
LeMay’s application for Legacy Business status.

Livable City works to create a San Francisco of great streets and complete neighborhoods, where walking,
bicycling, and transit are the best choices for most trips, where public spaces are beautiful, well-designed,
and well-maintained, and where housing is more plentiful and more affordable. We run the Sunday Streets
program, which transforms City streets into car-free public places where tens of thousands of San
Franciscans play, socialize, and exercise.

Retro Fit and businesses like it help make San Francisco livable, our neighborhoods complete, and streets
like Valencia great. Vintage clothing and costume shops have been an important part of the Mission’s
character and identity for decades, and Retro Fit is one of the neighborhood’s finest. Dressing up is an
essential part of San Francisco culture, and Retro Fit’s wonderful collection of vintage clothing, accessories,
jewelry, wigs, makeup, and home décor uphold San Francisco’s values of sustainability and fabulousness.
Retro Fit is an important resource for San Francisco’s theater, cabaret, and nightlife.

Retro Fit is an LGBT-owned business, and both Retro Fit and Steven LeMay have contributed enormously to
the life of San Francisco’s queer community. For decades Valencia Street was distinguished by its distinctive
queer businesses, but sadly, Retro Fit is now one of few remaining.

Retro Fit is always one of the highlights of Sunday Streets Mission. Twice a year, Steven and DJ Lamont
organize music, drag shows, and a sidewalk sale for the event, enriching everyone’s Sunday Streets
experience and helping make it a great day for the neighborhood.

San Francisco needs Retro Fit. As a nearby resident for nearly two decades, the Mission without Retro Fit
would be a neighborhood diminished. Please support Retro Fit’s application for Legacy Business

Registration.

Sincerely,

o BAGSS

Tom Radulovich
Executive Director

333 Hayes Street, #202 e San Francisco, CA 94102 e 415-344-0489 e www.livablecity.org




October 12, 2016

Dear Legacy Business Registry,

My name is Deena Davenport, owner of Glama-Rama Salon on Valencia St. and founder and former
President of the Valencia Street Merchant Association. | am writing to support to Retro Fit's Legacy
Business Registration application!

| have known the owner of Retrofit Vintage, Steven LeMay, for at least 20 years. Steven was
instrumental in the conception and growth of the Valencia Street Merchant Association. His enthusiasm
and generosity went along way in creating the convivial atmosphere that continues at meetings today.

In addition to being friends, | have had the pleasure of collaborating with Retro Fit on neighborhood
events and fundraisers. Steven LeMay is an ideal business neighbor. He has strong sense of integrity
and loyalty. When | was first starting and | had finally grown my business enough to take over an
adjoining space, | had 3 days to move and not enough people to help. | mentioned this, in passing, to
Steven and he showed up for 3 consecutive days, volunteering his time, labor and emotional support to
help ready my store for it's re-opening.

This is the kind colleague and business owner Steven LeMay is! His business Retro Fit is a community

hub for so many different types of people and he treats everyone like they are old friends, in the form of
kind words, laughter and a side of sarcasm. Retro Fit is one of the few businesses that have weathered
the changes of Valencia Street right beside Glama-Rama.

It is so important to support businesses that embody the character of old San Francisco and continue
Valencia Street’s merchant legacy, particularly ones like Retro Fit that are so committed to the
neighborhood for the long haul. Retro Fit is an important piece of the merchant history and merchant
community of Valencia Street.

I whole-heartedly support this application and urge you to establish Retro Fit as a legacy business!

Sincerely,
Deena Davenport
Owner

Glama-Rama Salon and Gallery
304 Valencia St
San Francisco, CA 94103



9/23/2016
To Whom this May Concern;

[ am writing to express my support of Retrofit vintage shop and it's owner, Steven
Lemay. I urge you to give your full consideration of his application for Legacy
Business status. [ am the inventory manager of the American Conservatory
Theatre’s costume department and have known Mr. Lemay personally and
professionally for nearly 20 years. On a personal level, I am delighted with the
success he has made with Retrofit and recommend it wholeheartedly to my
customers on a professional level. Part of our business here at A.C.T. is renting
costumes to the general public, drawing on the inventory of 50 years worth of
custom regional theatre costuming. What we don’t offer is theatrical makeup,
novelty accessories or wigs. I keep a stack of Retrofit business cards in my desk and
that’s the first place I send my customers for the supplementary bits we do not offer.
[ am also a performer and can tell you that the products offered at Retrofit are top
quality and well selected, making it a very useful resource for performing artists.
Anyone who visits the store is immediately impressed with the artful display, great
variety of products and impressive selection of vintage clothing at accessible prices.

[t cannot be overstated how regrettable it is to see so many viable businesses that
are significant to the LGBT community disappearing from the San Francisco
landscape. The Valencia corridor doesn’t need another over-priced boutique eatery.
Retrofit truly is a vital resource for many different communities and deserving of
Legacy status. Don’t hesitate to contact me if you'd like any more detailed
information.

Yours sincerely,

Jef Valentine

Inventory Manager, American Conservatory Theatre Costume Shop
1117 Market Street

San Francisco, CA 94103

415-439-2378

valentine@act-sf.org
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September 21, 2016
To whom it may concern:
My name is D’Arcy Drollinger, | am the owner and Director of Entertainment at Oasis, Nightclub
and Theater in San Francisco. | have been writing and producing new and original theater in
San Francisco and New York for the last 20 years. Retro Fit has been my goto place for wigs,
makeup, costumes, styling, and general advice for as long I've been producing. It is my opinion
that the San Francisco Drag and Theater Communities are greatly enriched by resource that is

Retro Fit and it’s staff.

Thank you,

T

D’Arcy Drollinger

298 11th Street San Francisco, CA 94103 sfoasis.com 415-795-3180
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M G ma |I beatrice thomas <beatrice.thomas@gmail.com>

Fwd: Letter of support

1 message

RetroFizzle <retrofitlic@sbcglobal.net> Fri, Oct 7, 2016 at 5:25 PM
To: beatrice thomas <Beatrice.thomas@gmail.com>

Begin forwarded message:

From: Steven LeMay <retrofitllc@sbcglobal.net>
Subject: Re: Letter of support
Date: September 27, 2016 2:16:13 PM PDT

To: Juanita More <juanita@juanitamore.com>
Thank you so much for writing this....xoxoxox
Load of Love right back in your face!!

LeMay

| On Sep 26, 2016, at 8:20 AM, Juanita MORE! <juanita@juanitamore.com> wrote:

| To Whom it May Concern

| am writing to show my support for Retro Fit and owner Steven LeMay'’s application for Legacy Business
status.

My name is Juanita MORE! and | am local drag queen, artist and chef. | have know Steven LeMay for close
to 20 years. Retro Fit’s place in the queer community is very important. It represents the type of business
many artists depend on continue to create their art. As San Francisco moves forward with change, the
LGBT community is finding greater importance in preserving places that represent our history. Retro Fit is
the perfect place to find that rare outfit or costume for a party - including eye lashes, wigs and all the other
things you need to be fabulous!

Over the years LeMay has supported by annual Pride event which has raised hundreds of thousands of
dollars for some to the cities most needy organizations by offering to sell tickets in the store. These tickets
have been sold with no fees or attachments - just 100% in support of the cause.

10/12/16 6:08 PM



Gmail - Fwd: Letter of support https://mail.google.com/mail/u/0/?ui=2&ik=46b0018ca7&view=p...

I lived not far from Retro Fit in the early 90’s. Now, almost 25 years later almost all of those businesses |
frequented are gone. So it is important to preserve this quirky, independently owned place. Retro Fit
represents a very important part of my queer San Francisco.

| Please support Retro Fits application for Legacy Business Registration.

| Loads of Love,

| Juanita

20f2 10/12/16 6:08 PM



	Legacy Business Registry Case Report
	Legacy Business Registry Case Report
	Business DESCRIPTION
	STAFF ANALYSIS
	Review Criteria
	Physical Features or Traditions that Define the Business

	Business DESCRIPTION
	STAFF ANALYSIS
	Review Criteria
	Physical Features or Traditions that Define the Business

	Business DESCRIPTION
	STAFF ANALYSIS
	Review Criteria
	Physical Features or Traditions that Define the Business

	Business DESCRIPTION
	STAFF ANALYSIS
	Review Criteria
	Physical Features or Traditions that Define the Business

	project description
	OTHER ACTIONS REQUIRED
	PUBLIC/NEIGHBORHOOD INPUT
	ENVIRONMENTAL REVIEW STATUS
	PLANNING DEPARTMENT RECOMMENDATION
	ATTACHMENTS


	Accion Latina Draft Resolution
	Historic Preservation Commission
	Draft Resolution
	Hearing date march 1, 2017


	Boudin Bakery Draft Resolution
	Historic Preservation Commission
	Draft Resolution
	Hearing date march 1, 2017


	Faxon Garage Draft Resolution
	Historic Preservation Commission
	Draft Resolution
	Hearing date march 1, 2017


	Retro  Fit Vintage Draft Resolution
	Historic Preservation Commission
	Draft Resolution
	Hearing date march 1, 2017


	March 1 HPC Packet_NOT COMPLETE
	Insert from: "Article - SF Mission’s ‘Encuentro’.pdf"
	SF Mission’s ‘Encuentro’ Celebrates Community
	with the Sound of Cuba

	Insert from: "Article - Bilingual newspaper.pdf"
	Demographic shift

	Boudin Bakery Application.pdf
	Section 5_Supplimental Historical Documents.pdf
	Blank Page






