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Legacy Business Registry Case Report 

HEARING DATE: MARCH 1, 2017 
Filing Date: February 1, 2017 
Case No.: 2017-001405LBR 
Business Name: Acción Latina  
Business Address: 2958 24th Street  
Zoning: NCT (24th-Mission Neighborhood Commercial Transit)/ 
 45-X Height and Bulk District 
Block/Lot: 4206/015 
Applicant:  Georgiana Hernandez, Executive Director 

2958 24th Street 
San Francisco, CA 94110 

Nominated By: Mayor Edwin M. Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Acción Latina is an iconic Mission District non-profit organization that has played a large role in 
strengthening and advocating for the Latino/a cultural fabric of the neighborhood. The history of Acción 
Latina began with the founding of El Tecolote in 1970, the longest continuously published Spanish/English 
bilingual newspaper in California that addresses regional, national and international issues affecting 
Latino communities in San Francisco. The newspaper was initiated as part of a Raza Studies journalism 
class at San Francisco State University under the direction of Professor Juan Gonzales. In 1971, the 
collective of volunteers working on and publishing the newspaper incorporated as a 501(c)(4) 
organization under the name “Espina del Norte Publishing Company” and continued to publish El 
Tecolote. By 1987, Espina del Norte Publishing Company incorporated as a 501(c)(3) under the name 
Acción Latina in order to differentiate activities of this new organization from that of El Tecolote and from 
other cultural events that were started prior to 501(c)(3) status. Since 1970, Acción Latina has chronicled, 
promoted, and preserved evidence of Latinos’ social-political and cultural contributions to San Francisco.  
 
The mission of the organization is “to promote cultural arts, community media and civic engagement as a 
way of building healthy and empowered Latino communities.” This mission is carried out in the form of 
hosting performing and literary arts events each year, operating a community art gallery showcasing 
work of established and emerging Latino artists as well as non-Latino artists whose work depicts the 
nuances of Latino life, producing a free, bilingual, biweekly newspaper, and managing an extensive 
collection of archival materials that chronicle the Latino experience in San Francisco since 1970. The 
organization produces upwards of 20 cultural and arts events each year, including six to eight visual arts 
exhibitions each year. Acción Latina’s target community is Latinos in San Francisco but the organization 
also offers programming to other disenfranchised communities, including LGBTQ persons, communities 
of color, veterans, persons with disabilities and individuals interested in Latino culture and issues of 
social justice. In addition to their vibrant programming, Acción Latina also offers structured internship 
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opportunities for students at San Francisco State University studying in the Latino/a Studies and 
Journalism Departments.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

The idea of Acción Latina began with the founding of El Tecolote in 1970 and was officially 
incorporated as a 501(c)(3) organization in 1987.  

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Acción Latina qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 

i. Acción Latina has operated for 47 years under El Tecolote and 30 years as Acción 
Latina. 

ii. Acción Latina has contributed to the Mission District community’s history and 
identity by continuously documenting social, political and cultural issues and events 
affecting the Latino/a community of San Francisco as well as advocating for and 
supporting actions to protect and promote the well-being of this community.   

iii. Acción Latina is committed to maintaining the physical features or traditions that 
define its strong presence as an organization that promotes and protects the welfare 
of the community.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with Latino/a arts, journalism, and activism.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

The business is associated with significant events, cultural leaders, socio-political, and cultural 
movements associated with Latinos in San Francisco from the 1970s to the present.  

The property was identified to be a “Category C Property” through the South Mission Historic 
Resource Survey and is not considered a historic resource based on its architecture.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

The business is mentioned in the Draft Latino Historic Context Statement and is also mentioned 
in the Board of Supervisors resolution designating the Calle 24 Latino Cultural District, approved 
in May 2014.  

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. Acción Latina has been cited in numerous publications including but not limited to: Mission 
Local, 12/8/2015, “SF Mission’s ‘Encuentro’ Celebrates Community with the Sound of Cuba,” by 
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Laura Waxmann;  SF Examiner, 1/18/2017, “’Latino Life’ photo show ‘gives strength in current 
climate,’” by V. Alexandra de F. Szoenyi; and SF Chronicle, “Bilingual newspaper provides 
passionate voice as it faces own challenges,” by Joe Garofoli; “Calle 24: Cuentos del Barrio,” by 
San Francisco Heritage and Carlos Cordova, 2013. 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 2958 24th Street  
 
Recommended by Applicant 
• Mission to promote cultural arts, community media, and civic engagement within the Latino/a 

community.  
• Juan R. Fuentes Art Gallery space created out of the previously existing storefront in 2015.  
• Exterior of the gallery along the street that features 6 foot by 4.5 foot glass windows inset into a 

mahogany frame and a bulkhead featuring scaled-down, precise replicas of several Maya bas-
relief masterpieces set into blue tiles.  

• “Acción Latina” aluminum letters along the front façade.  
• Office space that is used to manage programs and is also made available to community groups.  

 
Additional Recommended by Staff 
• Location on 24th Street within the Calle 24 Latino Cultural District. 
• Function as an archive for El Tecolote newspaper and photographs 
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Filing Date: February 1, 2017 
Case No.: 2017-001412LBR 
Business Name: Boudin Bakery   
Business Address: 399 10th Avenue 
Zoning: NC-3 (Neighborhood Commercial, Moderate Scale)/ 
 40-X Height and Bulk District 
Block/Lot: 1442/020 
Applicant:  Louis J. Giraudo, Owner 

50 Francisco Street, Suite 200 
San Francisco, CA 94133 

Nominated By: Mayor Edwin M. Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Boudin Bakery is a locally and nationally renowned family-owned bakery headquartered and founded in 
San Francisco in 1849. For over 168 years, the bakery has been producing the “Original San Francisco 
Sourdough” bread and baked goods based on the “mother dough” created by founder Isidore Boudin. 
The history of Boudin began with the arrival of French immigrant Isidore Boudin and his wife Louise and 
their family to San Francisco in 1849. The Boudin family opened a French Bakery on DuPont Street (now 
Grant Avenue) that quickly came to be known for baking the best loaf of bread in the city. The Boudin 
family created a unique recipe for bread that combined their old world skill of French bread baking with 
the only local source of leavening: the (famous) sourdough starter from the California gold fields. The 
blending of these two cultural elements produced what is known today as the Original San Francisco 
Sourdough-Boudin bread.  
 
The Boudin French Bakery thrived during the early years of San Francisco and continued to flourish 
under Louise when Isidore passed away in 1887. The bakery moved from its DuPont Street location to 
Broadway Street in 1890 and flourished there until the 1906 Earthquake and Fire. When the Earthquake 
and Fire erupted and destroyed the bakery’s Broadway store, it was Louise who saved the Boudin 
“mother dough” from destruction. Post-Earthquake and Fire, Boudin Bakery opened a new location on 
10th Avenue near the corner of Geary Boulevard, which is now the oldest location in San Francisco. When 
the Boudin family made the decision to retire from the bakery, ownership was passed down to Stefano 
Giraudo, an Italian immigrant who arrived in San Francisco in 1935. Soon after arriving in San Francisco, 
Giraudo began working in the bakery, a career that he would soon become dedicated to. In 1941, Giraudo 
became proud owner and Master Baker of the Boudin Bakery and the Original San Francisco Sourdough 
and the business has remained in the Giraudo family ever since.  
 
Apart from its rich San Francisco-rooted history and its strong continuing traditions, the bakery works to 
preserve the heritage and tradition of the city, working in partnership with local businesses such as The 
Mechanic’s Institute to serve the educational and social needs of mechanics and their families. 
Additonally, Boudin has strong community partnerships working for various causes, such as Share Our 
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Strength’s No Kid Hungry campaign and providing an annual lunch for the AIDS/Life Cycle 7-day bike 
ride from San Francisco to Los Angeles. Papa Steve Giraudo used to say, “if you take care of the bread, it 
will take care of you,” and this idea has been deeply rooted in the way Boudin serves its business, 
community, heritage and traditions.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1849 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Boudin Bakery qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 

i. Boudin Bakery has operated for 168 years. 

ii. Boudin Bakery has contributed to San Francisco’s history and identity through its 
tradition of producing San Francisco Sourdough bread deeply rooted in immigrant 
and local recipes and traditions. The bakery has become an institution in San 
Francisco and represents the extent of the city’s rich immigrant history, traditions 
and culture. It has become embedded in the city’s cultural and culinary fabric and 
continues to give back not only through its famous sourdough bread but also 
through its various community and organizational partnerships.  

iii. Boudin Bakery is committed to maintaining the physical features or traditions that 
define its culinary tradition of producing San Francisco Sourdough bread.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the production of San Francisco sourdough bread.   

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Unknown. 399 10th Avenue is a 1932 property has not been previously evaluated by the Planning 
Department for potential historical significance. The property is considered a “Category B 
Property” that requires further review per the Planning Department’s CEQA review procedures 
for historical resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Boudin Bakery has been cited in numerous written and audiovisual publications including but 
not limited to: SF Examiner, 6/11/2015, “Boudin, a sour success story,” by Jessica Kwong; 7x7 Bay 
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Area, 3/7/2014, “Secret San Francisco: Boudin’s 160-Year-Old Mother Dough;” CurbedSF, 
3/14/2014, “The Oldest San Francisco Bakery Got its Start in North Beach,” by Alex Bevk; SF 
Weekly, 8/14/2015, “Not Dead Yet: The 10 Oldest Businesses in San Francisco,” by V. Alexandra 
de F. Szoenyi.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 399 10th Avenue (the business’ oldest continuously-operating location in San Francisco)  

 
Recommended by Applicant 
• Isidore Boudin’s tradition of combining old world French bread baking with the famous 

sourdough starter from the California gold field in the 1800s, a recipe that has come to be known 
now as the “Mother Dough” 

• Iconic Boudin medallion designed by local artist Primo Angelini 
 

Additional Recommended by Staff 
• Headquartered location in San Francisco 
• Business model based on honesty, a strong work ethic, an insistence on providing customers a 

great product at a fair price, and dedication to tradition and legacy of Boudin in San Francisco.  
• Community partnerships and work with local businesses 
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Filing Date: February 1, 2017 
Case No.: 2017-001414LBR 
Business Name: Faxon Garage   
Business Address: 545 Faxon Avenue 
Zoning: NCT (Ocean Avenue Neighborhood Commercial Transit)/ 
 45-X Height and Bulk District 
Block/Lot: 6934/001A 
Applicant:  Walee Gon, President 

545 Faxon Avenue  
San Francisco, CA 94112 

Nominated By: Supervisor Norman Yee, District 7 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Faxon Garage is a local auto repair and service shop serving the Ocean View, Merced Heights, Ingleside 
(OMI) neighborhoods along Faxon Avenue. The business was founded in 1948 by Sidney Weiss and 
Harold Henton during a time when other auto-related businesses in the area created a level of 
competition; the business succeeded despite this competition. From its beginning in 1948 until the 1970s, 
Faxon Garage serviced cars made from the Big Three auto manufacturers at the time: Chrysler, Ford and 
Chevrolet. By the 1970s, the types of cars being serviced changed to now include foreign-made cars. The 
neighborhood that the business serves is primarily residential in nature, with a higher rate of auto 
ownership than other parts of San Francisco. Faxon Garage works to cater to the needs of its residents 
who seek car repair services as well as services needed by the surrounding businesses. Because the 
neighborhood has a high dependency on cars, the business has become an asset to the community, 
providing for the local needs so that car owners do not need to seek services from auto shops in farther 
areas of the city, such as Van Ness Avenue. Additionally, the current owner, Walee Gon, has involved 
Faxon Garage in many community organizations such as the Ocean Avenue Revitalization Collaborative 
and the Ocean Avenue Association and has contributed to many community events such as the Ocean 
Avenue Arts and Culture Festival and the Ocean Avenue Octoberfest. The business also annually donates 
money in support of many local organizations and programs including, but not limited to: the Ingleside 
Presbyterian Church’s black tie dinner, City College of San Francisco’s athletic program, and the 
Lakeshore Elementary School’s annual fundraiser.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1948 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Faxon Garage qualifies for listing on the Legacy Business Registry because it meets all of the 
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eligibility Criteria: 

i. Faxon Garage has operated for 69 years. 

ii. Faxon Garage has contributed to the Ocean View, Merced Heights, and Ingleside 
(OMI) community’s history and identity by adapting and continuing to adapt to the 
auto repair and service needs of the community. When the business was founded in 
1948, the majority of the services offered were based on the community’s American-
made cars and their needs. However, over the years the business has evolved to 
included repair services for American and internationally made cars.  

iii. Faxon Garage is committed to maintaining the physical features or traditions that 
define its neighborhood-based auto repair services.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with the ever-evolving car culture and needs of the OMI 
neighborhood.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Unknown. The 1921 property has not been previously evaluated by the Planning Department for 
potential historical significance. The property is considered a “Category B Property” that requires 
further review per the Planning Department’s CEQA review procedures for historical resources.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

The business has not been cited in published literature but has received a Certificate of Honor 
from the Board of Supervisors on May 18, 2010 and a Recognition of generous support award 
from the Friends of the San Francisco Public Library 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 545 Faxon Avenue    

 
Recommended by Applicant 
• Location off of Ocean Avenue in the OMI neighborhood  
• Adaptability to serve the needs of car owners with American and internationally-made cars 

 
Additional Recommended by Staff 
• Garage space(s) to work on cars 
• Signage facing Faxon Avenue  
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Filing Date: February 1, 2017 
Case No.: 2017-001420LBR 
Business Name: Retro Fit Vintage  
Business Address: 910 Valencia Street   
Zoning: NCT (Valencia Street Neighborhood Commercial Transit)/ 
 50-X Height and Bulk District 
Block/Lot: 3608/075 
Applicant:  Steven LeMay, Owner 

910 Valencia Street 
San Francisco, CA 94110 

Nominated By: Supervisor David Campos, District 9 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Retro Fit Vintage is a retail vintage and costume shop located in the Mission District’s Valencia Street 
shopping corridor. Founded in 1996 by original owners Allison Hoekstra and Audrey Menconi, Retro Fit 
has been serving the LGBTQ and performing arts communities for over 20 years. The founding of the 
business was based on the idea of and commitment to keeping fashion trends of the past relevant and 
alive, while ensuring affordable stylish clothes were made available to Mission District residents. Today 
the shop continues to be one of the most affordable apparel stores on Valencia Street. The business, 
originally located on 20th Street, moved locations a few times before ending up at its current location on 
Valencia Street. Along with changing locations, the business also changed the type of vintage items sold 
to include furniture and home décor.  

In 1998, ownership changed hands to Mr. Steven LeMay, a well-known entertainer, LGBTQ leader and 
youth mentor. Since then, the business has expanded its inventory to more fully serve the drag, 
performance and theater arts communities with the addition of make-up, wigs, accessories and high-end 
costumes, as well as the vintage clothing and home décor items that represent the foundation of the 
business. Retro Fit Vintage is one of the few openly gay businesses on Valencia Street and serves as a 
strong representation of the neighborhood’s once large queer community that greatly declined over the 
years. The business represents and continues to support the LGBTQ community as well as the Mission 
District neighborhood by participating in fundraisers for local non-profits and organizations.  

Additionally, Steven LeMay, who is among the original merchants who founded the Valencia Street 
Merchants Association, has developed very close relationships with families and other businesses in the 
neighborhood, often mentoring local kids who often stop in the shop. Retro Fit continues to serve the arts 
and LGBTQ community through cultural events that the business hosts at the shop, making a cultural 
destination as well as a commercial destination. Currently, the business is under threat of displacement as 
it is on a month-to-month lease with a strong possibility of being unable to secure a new long-term lease 
with the landlord. Retro Fit Vintage not only provides members of the community with fashion, but also 
provides a safe space for the community to meet, perform and attend performances.  
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STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1996 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Retro Fit Vintage qualifies for listing on the Legacy Business Registry because it meets all of 
the eligibility Criteria: 

i. Although Retro Fit Vintage has operated for less than 30 years, but at least 20 years, it 
faces a significant risk of displacement as it has a month-to-month lease. 

ii. Retro Fit Vintage has contributed to the Mission District community’s history and 
identity by continuing to operate as one of the only remaining openly gay businesses 
along Valencia Street, offering members of the community access to fashionable 
vintage clothing, memorabilia and home décor while also continuing to act as a 
strong advocate for the LGBTQ and performing arts communities. The business also 
continues to provide a safe gathering space for the community and supports local 
organizations and non-profits.  

iii. Retro Fit Vintage is committed to maintaining the physical features or traditions that 
define its role as an advocate for the LGBTQ and performing arts communities, 
including maintaining its presence along the Valencia Street commercial corridor as 
an openly gay business that provides for and welcomes all in the Mission District 
neighborhood.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

The business is associated with vintage clothing, home goods, and memorabilia.  

4. Is the business or its building associated with significant events, persons, and/or architecture? 

Yes. The building is considered a “Category A Building” by the Planning Department for its 
architectural significance as a contributor to the Article 10 Liberty-Hill Historic District. The 1904 
Italianate-style building is located in a historic commercial corridor on Valencia Street that 
belongs to one of the city’s earliest residential suburbs and largely intact 19th century middle class 
neighborhood.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes, the business has been cited in a number of publications including but not limited to: Lucky 
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Magazine, July 2002, “Lucky-Only Specials;” SF Gate, 3/9/2008, “Designers get fierce with Project 
Lameway,” by Reyhan Harmanci; and Where San Francisco Magazine, January 2002, “The Older 
the Better: Vintage clothing in San Francisco,” by Anita Singha.  

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 910 Valencia Street   
 
Recommended by Applicant 
• Location along Valencia Street 
• Commitment to selling affordable vintage fashions  
• Commitment to serving the LGBTQ and performing arts communities  

 
Additional Recommended by Staff 
• Maintaining a diverse staff in an active effort to increase employment opportunities to those that 

may experience discrimination due to gender, sexual or racial identities 
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PROJECT DESCRIPTION 

The Applicant has been nominated as a "Legacy Business" by a member of the Board of Supervisors or the 
Mayor.  
 
OTHER ACTIONS REQUIRED 
Per Administrative Code Section 2A.242, the subject nomination requires review and approval by the 
Small Business Commission at a public hearing in order to be added to the Legacy Business Registry. 
 
PUBLIC/NEIGHBORHOOD INPUT 
The Department has received letters of support for Faxon Garage and Retro Fit Vintage, which are 
included in their application packets. 
 
ENVIRONMENTAL REVIEW STATUS 
Nomination to the Legacy Business Registry does not constitute a “project” requiring environmental 
review per the California Environmental Quality Act (CEQA). The nomination act would not result in 
any physical alteration to the subject property and could not have an effect on the environment. 
 
PLANNING DEPARTMENT RECOMMENDATION 
Staff recommends that the Historic Preservation Commission find that Accion Latina, Boudin Bakery, 
Faxon Garage, and Retro Fit Vintage qualify for the Legacy Business Registry under Administrative Code 
Section 2A.242(b)(2) and recommends safeguarding of the above listed physical features and traditions as 
amended by Staff. 

 
ATTACHMENTS 
Draft Resolution 
Legacy Business Application 
 
SC:  XXXX 
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE MARCH 1, 2017 

 
Filing Date: February 1, 2017 
Case No.: 2017-001405LBR 
Business Name: Acción Latina  
Business Address: 2958 24th Street  
Zoning: NCT (24th-Mission Neighborhood Commercial Transit)/ 
 45-X Height and Bulk District 
Block/Lot: 4206/015 
Applicant:  Georgiana Hernandez, Executive Director 

2958 24th Street 
San Francisco, CA 94110 

Nominated By: Mayor Edwin M. Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR ACCIÓN LATINA, 
CURRENTLY LOCATED AT 2958 24TH STREET (BLOCK/LOT 4206/015).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Mission District neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
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CASE NO. 2017-001405LBR 

2958 24th Street 

 

WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Acción Latina qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) 
as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Acción Latina 
 
Location (if applicable) 

• 2958 24th Street 
 
Physical Features or Traditions that Define the Business 

• Mission to promote cultural arts, community media, and civic engagement within the Latino/a community.  
• Juan R. Fuentes Art Gallery space created out of the previously existing storefront in 2015.  
• Exterior of the gallery along the street that features 6 foot by 4.5 foot glass windows inset into a mahogany 

frame and a bulkhead featuring scaled-down, precise replicas of several Maya bas-relief masterpieces set into 
blue tiles.  

• “Acción Latina” aluminum letters along the front façade.  
• Office space that is used to manage programs and is also made available to community groups.  
• Location on 24th Street within the Calle 24 Latino Cultural District. 
• Function as an archive for El Tecolote newspaper and photographs 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001405LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on March 1, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
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CASE NO. 2017-001405LBR 

2958 24th Street 

 
 
ABSENT:   
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE MARCH 1, 2017 

 
Case No.: 2017-001412LBR 
Business Name: Boudin Bakery   
Business Address: 399 10th Avenue 
Zoning: NC-3 (Neighborhood Commercial, Moderate Scale)/ 
 40-X Height and Bulk District 
Block/Lot: 1442/020 
Applicant:  Louis J. Giraudo, Owner 

50 Francisco Street, Suite 200 
San Francisco, CA 94133 

Nominated By: Mayor Edwin M. Lee 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR BOUDIN BAKERY, 
CURRENTLY LOCATED AT 399 10TH AVENUE (BLOCK/LOT 1442/020).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to San Francisco’s history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2017-001412LBR  

399 10th Avenue 

 

THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Boudin Bakery qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Boudin Bakery. 
 
Location (if applicable) 

• N/A 
 
Physical Features or Traditions that Define the Business 

• Isidore Boudin’s tradition of combining old world French bread baking with the famous sourdough starter 
from the California gold field in the 1800s, a recipe that has come to be known now as the “Mother Dough” 

• Iconic Boudin medallion designed by local artist Primo Angelini 
• Headquartered location in San Francisco 
• Business model based on honesty, a strong work ethic, an insistence on providing customers a great 

product at a fair price, and dedication to tradition and legacy of Boudin in San Francisco.  
• Community partnerships and work with local businesses 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001412LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on March 1, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE MARCH 1, 2017 

 
Case No.: 2017-001414LBR 
Business Name: Faxon Garage   
Business Address: 545 Faxon Avenue 
Zoning: NCT (Ocean Avenue Neighborhood Commercial Transit)/ 
 45-X Height and Bulk District 
Block/Lot: 6934/001A 
Applicant:  Walee Gon, President 

545 Faxon Avenue  
San Francisco, CA 94112 

Nominated By: Supervisor Norman Yee, District 7 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR FAXON GARAGE, 
CURRENTLY LOCATED AT 545 FAXON AVENUE (BLOCK/LOT 6934/001A).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Ocean View, Merced Heights, Ingleside (OMI) 
neighborhood's history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 
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CASE NO. 2017-001414LBR  

545 Faxon Avenue 

 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Faxon Garage qualifies for the Legacy Business Registry under Administrative Code Section 2A.242(b)(2) 
as it has operated for 30 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Faxon Garage. 
 
Location (if applicable) 

• 545 Faxon Avenue 
 
Physical Features or Traditions that Define the Business 

• Location off of Ocean Avenue in the OMI neighborhood  
• Adaptability to serve the needs of car owners with American and internationally-made cars 
• Garage space(s) to work on cars 
• Signage facing Faxon Avenue  
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001414LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on March 1, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 
HEARING DATE MARCH 1, 2017 

 
Case No.: 2017-001420LBR 
Business Name: Retro Fit Vintage  
Business Address: 910 Valencia Street   
Zoning: NCT (Valencia Street Neighborhood Commercial Transit)/ 
 50-X Height and Bulk District 
Block/Lot: 3608/075 
Applicant:  Steven LeMay, Owner 

910 Valencia Street 
San Francisco, CA 94110 

Nominated By: Supervisor David Campos, District 9 
Staff Contact: Stephanie Cisneros - (415) 575-9186 

stephanie.cisneros@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

 
ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR RETRO FIT VINTAGE, 
CURRENTLY LOCATED AT 910 VALENCIA STREET (BLOCK/LOT 3608/075).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 20 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business faces a significant risk of displacement; and  
 
WHEREAS, the subject business has contributed to the Mission District neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
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CASE NO. 2017-001420LBR  

910 Valencia Street 

 

WHEREAS, at a duly noticed public hearing held on March 1, 2017, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Retro Fit Vintage qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated for 20 or more years and has continued to contribute to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Retro Fit Vintage.  
 
Location (if applicable) 

• 910 Valencia Street 
 
Physical Features or Traditions that Define the Business 

• Location along Valencia Street 
• Commitment to selling affordable vintage fashions  
• Commitment to serving the LGBTQ and performing arts communities  
• Maintaining a diverse staff in an active effort to increase employment opportunities to those that may 

experience discrimination due to gender, sexual or racial identities 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file 2017-
001420LBR to the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on March 1, 2017. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 
SMALL BUSINESS COMMISSION CITY AND COUNTY OF SAN FRANCISCO 
MARK DW IGHT,  PRESIDENT EDW IN M. LEE,  MAYOR 
REGINA DICK-ENDRIZZI ,  DIRECTOR 

 
SMALL BUSINESS ASSISTANCE CENTE R /  SMALL BUSINESS COMMISSION 

1 DR.  CARLTON B.  GOODLETT PLACE,  ROOM 110,  SAN FRANCISCO,  CALIFORNIA 94102-4681  
Smal l  Bus iness  Ass is tance Cente r  (415)  554-6134 /  Smal l  Bus iness  Commiss ion (415)  554-6408  

 

 

 
 
Application No.:  LBR-2016-17-065 
Business Name:   Acción Latina 
Business Address:   2958 24th Street 
District:   District 9 
Applicant:    Georgiana Hernández, Executive Director 
Nomination Date:   January 26, 2017 
Nominated By:   Mayor Edwin Lee 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in 
San Francisco operations exceeding two years?  X Yes   No 
 
3240 21st Street from 1987 to 1991 (4 years) 
766 Valencia Street from 1991 to 1998 (7 years) 
2601 Mission Street, Suite 700 from 1998 to 2000 (2 years) 
2958 24th Street from 2000 to Present (17 years) 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define 
the business, including craft, culinary, or art forms?    X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: February 1, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 

Legacy  
Business  
Registry 

Application Review 
Sheet 
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Legacy Business Registry Application

V.5- 6/17/2016

Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

No Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:
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Exhibit 1. Acción Latina Legacy Business Application – Section III 

1.a. HISTORY 
Our history begins with the creation of our cornerstone community media project, El Tecolote 
newspaper, initiated in 1970 as part of a Raza Studies journalism class at San Francisco State 
University under the direction of Professor Juan Gonzales. Concerned that the mainstream media 
was not covering social, cultural and political issues of importance to the Latino community, 
Gonzales and a group of students and community activists decided to produce an alternative 
media product which they named, El Tecolote (The Owl). The first issue of El Tecolote, a free, 
bilingual tabloid-size newspaper, hit the streets on August 24, 1970 (see Exhibit 2). It continued 
to be published out of a San Francisco State University classroom at 1600 Holloway Avenue 
through the end of that year, but shortly thereafter the collective moved its operations to 1292 
Potrero Avenue, where volunteers continued to publish the newspaper each month. In 1971, the 
collective incorporated as a 501(c)(4) organization, taking the name “Espina del Norte 
Publishing Company.” 
 
In the late 1970s, the collective moved to 3240 21st Street where it remained until the early 1990s 
when our leased office space became uninhabitable due to roof leaks that the landlord refused to 
repair. In 1987, we incorporated as a 501(c)(3) tax-exempt organization (see Exhibit 3) and took 
the name, Acción Latina, to differentiate the organizational name from that of our signature 
media project, El Tecolote, or from other cultural arts events we had started producing by that 
time, such as the Encuentro del Canto Popular, an annual music festival of nueva canción that we 
initiated in 1982. From 1990 through 1993, we leased office space from Arriba Juntos at 2017 
Mission Street. In 1994 we moved to 766 Valencia Street where we remained until our move to 
2601 Mission Street in 1998.  
 
In 2000, after years of saving and planning, we purchased a tenants-in-common property at 2958 
24th Street (Assessor’s Parcel No. 4206-015) in the heart of San Francisco’s Mission District, in 
the area now designated as the Calle 24 Latino Cultural District. We bought the property outright 
for $251,714 (see Exhibit 4). We have remained at this property for the past 16 years. 
 
1.b. CONTINUOUS OPERATION 
Our organization has operated continuously in San Francisco since our founding in August 1970. 
 
1.C. N/A 
1.D. N/A 
1.E. N/A 
 
2.a. CONTRIBUTION TO HISTORY & IDENTITY OF THE NEIGHBORHOOD 
Acción Latina has chronicled, promoted, and preserved evidence of Latinos’ social-political and 
cultural contributions to San Francisco for more than 46 years. Libros Latinos, which in 2015 
appraised our archival collections, described our role in this way:  

“The history of Acción Latina and its newspaper, El Tecolote, comprises the history of the social 
struggles and artistic movements of San Francisco’s Mission District in particular, and of San 
Francisco in general, from 1970 to the present. No other existing archive contains the wealth of 
materials that helped precipitate, define, and describe those struggles and movements for almost 
half a century.” 



Exhibit 1. Acción Latina Legacy Business Application – Section III 

Our one-of-a-kind archive includes the following collections: 

! El Tecolote Newspaper collection (Aug. 1970–Present) - Our collection of El Tecolote 
newspapers, which spans four-and-half decades, is the centerpiece of our archive. El 
Tecolote is the longest continuously published Spanish/English bilingual newspaper in 
California. In addition to its coverage of San Francisco’s Mission District, the newspaper 
addresses regional, national and international issues affecting Latino communities in San 
Francisco (see Exhibit 5 for sample digital issue). 

! Collection of line art created for El Tecolote (1970s–2000s) - Artwork includes political 
cartoons on topics such as immigration, youth-police relations, the civil wars in Central 
America during the 1980s, etc. The centerpiece of this collection consists of art of various 
sizes by local Latino artists such as Rupert Garcia, Ester Hernandez, Spain Rodriguez, 
Juana Alicia, Yolanda M. Lopez (Exhibit 5), Emmanuel Montoya, Herbert Siguenza, 
Juan Fuentes, Antonio Burciaga, and Tirso Araiza. Many became acclaimed artists, 
representing the vanguard of the Chicano/Latino art movement in the Bay Area.  

! Photography collection (1960s–Present) - The photography collection includes photos 
taken by staff photographers as well as images by other photographers given to Acción 
Latina or El Tecolote. Themes represented include United Farm Workers organizing in 
the Mission, Mission Coalition Organization mobilization, immigration reform efforts, 
police brutality, and unrest in Latin America. Other photos depict historic or iconic 
buildings, sporting events, children, political demonstrations, Latino theatrical and music 
events, and community activists and artists (see Exhibit 6.a-d for samples of photos). For 
the first decade of El Tecolote’s publishing, the photographs are overwhelmingly 
black/white; in the 1980s, color prints became more common, with digital prints largely 
replacing film two decades later (see Exhibit 7). 

! Poster Collection (1960s–present - This collection includes works commissioned by 
Acción Latina or El Tecolote to promote organizational events, as well as general posters 
collected over time. Unlike many of the collections of individual artists currently at offer 
to university libraries, these posters represent the social activism reflective of San 
Francisco’s minority communities and civil rights collectives. Poster themes represent 
political and cultural issues such as support for the United Farm Workers (see Exhibit 
10), forced sterilization, the Cuban Revolution, Dia de los Muertos, the Coors Boycott, 
police brutality issues, and support for Latin American democratic movements. 

! New Mission News collection (Jan. 1982–Aug. 2004) - The collection includes 
approximately 197 hardcopy issues of the newspaper under its two titles—The North 
Mission News and The New Mission News—all in black and white except for two issues. 
Edited by Victor Miller, the monthly paper reported original stories from the Mission 
District. It includes columns by Mayors Willie Brown and Art Agnos. The New Mission 
News includes Tenant Times, a four-page insert, which is the newsletter of the San 
Francisco Tenants Union (three editions in 1986). OCLC lists four copies, two partial 
runs, and no digital copies.  

Our extensive collections of photography, El Tecolote and New Mission News newspapers, 
poster art, original line art, and multimedia materials are used by researchers and community 
members for many purposes, including documentary film making, book publishing, and research 
for dissertations by graduate students. Currently, SF Heritage and SF Latino Historical Society 
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are using our archives as they collaborate to produce the city’s first Latino Historical Context 
Statement. 
 
2.b. ASSOCIATION WITH SIGNIFICANT EVENTS  
Through El Tecolote, we have chronicled the most significant events, cultural leaders, socio-
political and cultural movements associated with Latinos in San Francisco from the 1970s to the 
present.  
 
2.c. BUSINESS REFERENCE IN AN HISTORICAL CONTEXT 
Acción Latina/El Tecolote is referenced in the resolution to create the Latino Cultural District. 
Excerpt: “Acción Latina (1987), strengthening Latino communities by promoting and preserving 
cultural traditions, manages a portfolio of cultural arts, youth programs, and media programs 
including El Tecolote newspaper, upholding a nearly two-century-long tradition of bilingual 
Spanish/English journalism in San Francisco.” 
(http://www.sfbos.org/ftp/uploadedfiles/bdsupvrs/resolutions14/r0168-14.pdf). 
 
2.d. ASSOCIATION WITH A SIGNIFICANT OR HISTORICAL PERSON 
Juan Felipe Herrera, the U.S. Poet Laureate, had some of his first poems published in El Tecolote 
during the 1980s as part of our literary series, El Literario, a bilingual supplement published in El 
Tecolote (see Exhibit 8). He continues to support our organization and is writing the forward to 
our upcoming literary publication, “Poesía en Vuelo,” an anthology of works by local poets that 
pays tribute to Francisco X. Alarcón, a founder of El Literario, who passed away in early 2016. 
 
2.e. DEMONSTRATED COMMITMENT TO THE COMMUNITY 
Our organization has been producing bilingual media for San Francisco’s Latino communities 
and other residents since 1970. El Tecolote Newspaper is the longest-running Spanish/English 
bilingual newspaper in California. We collaborate with faculty in SFSU’s multimedia program, 
the Journalism Department, and the Latino/a Studies Department to offer structured internship 
opportunities for students in those departments. We distribute 10,000 copies of El Tecolote every 
two weeks for free to more than 350 locations throughout the inner and outer Mission, the 
Tenderloin and South of Market, the Excelsior, in South San Francisco, and in the East Bay 
where there are high concentrations of Latinos. El Tecolote is also published online at 
www.eltecolote.org. In 2014, El Tecolote was voted best community newspaper by the SF 
Weekly, and profiled by the San Francisco Chronicle as part of its “A Changing Mission” 
multimedia feature. For 35 years we have also been producing cultural arts programming in San 
Francisco. We currently produce upwards of 20 quality cultural arts events each year (see 
Exhibit 9), some of which are now San Francisco traditions, from our flagship Encuentro del 
Canto Popular, first produced in 1982, to the Flor y Canto Festival Para Nuestros Niños y 
Niñas, to the “Latino/a Life in the Bay Photography Exhibit.” In addition, we now hold 6-8 
visual arts exhibitions each year in our new gallery. 
 
 2.f. THE COMMUNITY ACCIÓN LATINA SERVES 
Our target community is Latinos in San Francisco but we also offer our programming to other 
disenfranchised communities, including LGBTQ, other communities of color, veterans, persons 
with disabilities and individuals interested in Latino culture and issues of social justice. 
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2.g. ASSOCIATION WITH A CULTURALLY SIGNIFICANT BUILDING OR STRUCTURE 
Our new building façade and the creation of our Juan R. Fuentes Art Gallery in the heart of the 
Latino Cultural District has made our building culturally significant as a building dedicated to 
the preservation of Latino culture and art (see Exhibit 10). 
 
2.h. IMPACT ON COMMUNITY IF ACCIÓN LATINA WERE SOLD, RELOCATED, ETC. 
Acción Latina is a community institution deeply rooted in the Mission District, and specifically 
within the Latino Cultural District. If for some reason our organization did not exist, the 
community would feel the loss of vital cultural arts programming, the loss of a community 
gallery, the loss of consistent and reliable media that reflects the concerns of Latino 
communities, the loss of volunteer and internship opportunities for community members, college 
and high school students, and the loss of the type of collaborative leadership that our 
organization embodies. 
 
3.a. DESCRIPTION OF ACCIÓN LATINA AND ESSENTIAL FEATURES 
Acción Latina is a San Francisco-based, nonprofit organization whose mission is to promote 
cultural arts, community media and civic engagement as a way of building healthy and 
empowered Latino communities. We achieve our mission by producing a rich array of 
performing and literary arts events each year, operating a community art gallery, producing a 
free, bilingual, biweekly newspaper, and managing an extensive collection of archival materials 
that chronicle the Latino experience in San Francisco since 1970.  
 
3.b. COMMITMENT TO MAINTAINING THE HISTORICAL TRADITIONS THAT DEFINE 
ACCIÓN LATINA 
For 46 years, Acción Latina has been dedicated to promoting cultural arts, community media and 
civic engagement as a way of building a healthy and empowered Latino community. We will 
continue in this tradition and will continue to adhere to the values of social justice, inclusion, 
integrity, and collaboration that have always guided our organization. 
 
3.c. COMMITMENT TO MAINTAINING THE PHYSICAL BUILDING 
As mentioned previously, in 2000, our organization purchased a 3,240 square foot building at 
2958 24th Street in the heart of what would become the Latino Cultural District. We bought the 
building outright and have continued to improve it for the past 16 years. Prior to 2015, the 
exterior of our storefront building on 24th Street, which sits between Alabama and Harrison, had 
a cinderblock wall for the facade. In 2015, we tore down the entire storefront wall to create the 
Juan R. Fuentes Art Gallery, intended to showcase the work of established and emerging Latino 
artists as well as that of non-Latino artists whose work depicts the nuances of Latino life. The 
exterior wall of our new gallery features an enormous 6 foot by 4 ½ foot glass window inset into 
a mahogany frame, with the bottom panel of the facade featuring scaled-down, precise replicas 
of several Maya bas-relief masterpieces set into blue tile. The facade is painted a burnt orange 
color and features our customized logo and name “Acción Latina” in aluminum letters with high-
end, modern light fixtures that illuminate the façade in the evening. The interior of our building 
includes the gallery as well as office space that we use to manage our programs and which we 
make available to community groups as feasible. 
	
3.d.	N/A 
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OF

ENDORS~D
FiL.ED

in the office of the ::.ecretary of SfGIe
of the Slate of California

ARTICLES OF INCORPORATION

ACCION LATINA

MARCH FONG EU. Secretary of State
FIRST: The name of .this corporatiQn is ACCION LATINA.

,

SECOND: This corporation i~ a nonprofit public benefit
corporation and is not organized for the pri~ate gain of any
person. It is organized under the Nonprofit Public Benefit
Corporation Law for public and charitable purposes.

The primary purposes for which this corporation is formed
are exclusivelY charitable ~nd educational within the meaning of
Section 501(c)(·3) of the Internal Revenue Code of 1954, as amended,
including, without limitation: providing education, training,
social advocacy, and information to the Latino community in ,San
Francisco.

Notwithstanding any other provision of these Articles,
this corporation shall not, except to an insubstantial degree,
engage in any activities or exercise any powers that are not in
furtherance of its primary purposes.

THIRD: The corporation's initial agent for service
of process is Georgiana Hernandez, 990 Duncan Stre~t #G-208,
S~n Francisco, California 94131.

FOURTH: The property of this corporation is irrevocably
dedicated to charitable and educational purposes within the meaning
of Section 501(c)(3) of the 1nternal Revenue Code bf 1986. Upon
the winding up and dissolution of this corporation, the assets



•
remaining after payment, or provision for payment, of the debts artd
liabilities of the corporation shall be dist~ibuted in a manner
which furthe~s the purposes of the corporation, including, without
limitation, distribution to one or ~ore nonprofit funds,
foundations or corporations which are organized and operated
exclusively for charitable and/or educational purposes and which
have established their tax~exempt status under Section 50l(c)(3) of
the Internal Revenue Code of 1986.

FIFTH: No part of the net earnings of this corporation
shall inure to the benefit of, or be distributable to, its members,
trustees, directors, officers or to any other private persons,
except that the corporation is authorized and empowered to pay
reasonable compensation for services rendered and to make payments
and distributions in furtherance of the purposes set forth in
Article II hereof.

No substantial part of the activities of this corporation
shall consist of carrying on propaganda, or otherwise attempting to
influence legislation, and the corporation shall not participate or
intervene in any political campaign (including the publishing or
distribution of statements) on behalf of any candidate for public
office.
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hanks to tremendous community support, Acción Latina had a fantastic year carrying out our mission 
to promote cultural arts, ethnic media and community engagement as a way of building healthy and 
empowered Latino communities. Here are a few highlights: 

 
El Tecolote Named “Best Community Newspaper of 
2014” by SF Weekly 
El Tecolote published 25 free, bilingual print issues with a circulation of 
10,000 during 2014. Our mostly volunteer staff of reporters, translators 
and photographers produced 191 articles with photos chronicling 
current events, cultural life, accomplishments of, and challenges 
experienced by Latinos in the Bay Area and Latin America. Fifty-three 
stories, or 28% of our coverage, focused on the cultural arts. Major 
coverage this year included the fight against gentrification, the push to 
preserve and promote the Mission District’s artistic culture, the flight of 
children and youth from the violence in Central America, the political 
struggles within Venezuela, the politics of the 2014 World Cup, and 
much, much more. El Tecolote was named “The Best Community 
Newspaper of 2014” by SF Weekly. 
 
Audience Numbers for 2014 Cultural Arts Events 
Double From Previous Year 

Our audience numbers grew from 4,575 in 2013 to 10,980 in 2014. Three of the 12 events were free to the 
public. A sampling of the events we produced include the first ever Sounds from the Streets: A Historical and 
Musical Celebration of Latin Rock; the 33rd Annual Encuentro del Canto Popular, and the 2nd Annual Latino/a 
Life in the Bay Photo Contest and Exhibit. 
 

 
 
 
 
 
 
 

 
 
 
 
 

T 

Several Encuentro 33 performers: 
Alejandro y Maria Laura from Peru (top) 
and David Aguilar from Mexico  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  More	  on	  other	  side	  



Acción Latina Helps Lead Efforts to Advance Latino Cultural District Goals 
In June, San Francisco’s Board of Supervisors designated 
the 24th Street corridor in the historic Mission District as 
the Calle 24 Latino Cultural District. Throughout the last 
half of 2014, Acción Latina’s executive director, 
Georgiana Hernandez, joined the team of community 
leaders and consultants to implement a community 
engagement process and develop a strategic 
implementation plan.  

2015 is sure to bring exciting developments as the Calle 
24 Latino Cultural District’s Community Council and 
planning team works diligently to ensure the rich 
artistic legacy and cultural continuity of the 24th Street  

corridor.  

 
Acción Latina Secures Funds to Install a 
Storefront Gallery Window in 2015 
In 2014 we secured funds from the San Francisco Arts 
Commission (Creative Space grant) and through San 
Francisco’s Office of Economic and Workforce Development 
(SF Shines Program) to design and install a new storefront 
façade that includes a showcase gallery window. Our 
objective is to give pedestrians a peak into the visual arts 
exhibits within our building. The construction is expected 
to begin in early 2015.   

 
SFSU’s Multimedia Department and 
Acción Latina/El Tecolote to Pilot 
“Newspoints” App 
In 2014, San Francisco State University’s Multimedia Department won a $35,000 micro-grant in the first 
round of the $1M Challenge Fund for Innovation in Journalism Education to develop and pilot a mobile- and 
web-based guide for reporters through the news gathering process. The Newspoints app connects and 
organizes interviews, notes, sources, data and multimedia by assignment, topic, time and geography. Acción 
Latina’s community media program (El Tecolote) serves as the community-based laboratory for the project.  

 
Volunteers Help Advance our Programming and Mission 
138 individuals, including three interns from USF and San Francisco State University, volunteered their time 
and talents to support our work. As a small arts and culture organization with a budget just under $250,000 
and 2.5 paid full-time-equivalent staff, the contributions of time from these volunteers was critical in helping 
us to achieve our mission in 2014.  
 

Please Support our Work 
We’re pleased with our accomplishments in 2014 but we need your support to continue to achieve these kind 
of results in 2015. Please consider making a tax-deductible, year-end donation using the enclosed envelope 
or visit www.accionlatina.org/donate to make your contribution before the end of 2014. We appreciate your 
support! 

Design of Acción Latina’s proposed façade by 
Vargas Greenan Architecture 

City officials and community members during the 
official ribbon cutting for the Latino Cultural District. 
Photo credit: Mabel Jimenez 



 

SF Mission’s ‘Encuentro’ Celebrates Community 
with the Sound of Cuba 

 

 
 
By Laura WaxmannPosted December 8, 2015 7:00 am 

As pulsating Afro-Cuban rhythms drummed up a crowd in the Chapel’s auditorium, 
Juan Fuentes looked on from the music venue’s balcony on Sunday evening. 

“Here at the Chapel is where it all began,” said Fuentes about Encuentro Del Canto 
Popular, an annual concert that has celebrated Latino culture, art and music with a 
focus on social justice for three decades. 

https://missionlocal.org/author/laurawaxmann/
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It was in 1982, said the prominent Mission-based visual artist, that he was first tasked 
with designing a poster for what started as a two-day festival in the auditorium of the 
New College of California, which now the houses the Chapel, a live music venue at 777 
Valencia St. 

“Art, music, community, family, social justice – Encuentro always gave me the license to 
do something creative that reflects my ideals,” said the 65-year-old, who over the years 
has designed a majority of the event’s art posters, some of which he turned into 
majestic backdrops that were exhibited during Sunday’s concert. “In the process, I got to 
listen to some really incredible music.” 

And with a roster of local and national artists whose music recalls the roots of Latino 
song, culture, and identity, Encuentro’s values remain the same. As tribute to the 
revival of the political relationship between Cuba and the U.S., Sunday’s line-up was 
dedicated to varied interpretations of Cuban and Caribbean sounds and celebrating the 
region’s rich artistic culture. 

La Mecanica Popular, a Brooklyn-based group, offered a new take on Latin dance music 
dubbed “psychedelic salsa,” a layering of traditional salsa beats with electronic 
synthesizers that prompted the crowd to erupt in dance.  Also performing was the John 
Santos Sextet– the renowned group of Latin Jazz performers delivered an intimate 
performance alongside special guest Roberto Hernandez. 

The night was kicked off by local talent Soltrón, a 12-piece ensemble of young San 
Francisco natives who represent the Mission’s “new” sound– a creative blend of Latin-
Jazz, Chicano rock and Batucada Samba with elements of contemporary Hip-Hop and 
electronic music. 

Lyrics from their song “Stand Up,” Soltron’s Anthony Sierra explained, address the 
displacement and gentrification in the Mission’s Latino community. 

“In the Mission, it’s money versus tradition,” said Sierra. With a Cuban father and 
family roots in the Mission, Sierra said he grew up with Encuentro. He compared the 
event to a “big ol’ family party.” 

“What is going on in this neighborhood right now is shaping our sound, and may be a 
reason why we are together as a band in the first place,” said Sierra. “It’s a response.” 

The intergenerational line-up and dance-friendly venue drew a crowd of all ages, easily 
filling the Chapel’s auditorium throughout the evening. 

“This music reminds us of when we were younger, at family parties. But now we are 
putting our own twist on it,” said Marcelo Vega, who attended the Encuentro for the first 
time. “The chapel always had this hipster image to it, but now, after seeing this, I think 
its perfect for this type of event.” 



 

Photo by Laura Waxmann 

In an effort to reclaim its footing in the Mission and open its doors to a 
multigenerational crowd, organizers decided to move the Encuentro from its previous 
location at the Brava Theater back to its original venue at the Chapel on Valencia Street. 

“Valencia is changing, and a lot of people don’t even go there because they don’t identify 
with it anymore,” said Georgiana Hernandez, executive director of Acción Latina, the 
organization behind Encuentro. 

Hernandez hoped that moving the concert would would give it more visibility 
and revive a Latino presence in the gentrified area. 

“Our feeling was to bring this important culture back to Valencia street. It’s a way to 
make sure we have a presence here,” she said. 

The move did not come without some resistance.  Jesus Varela, who is on the 
Encuentro organizing committee, explained that he anticipated some of the push back 
that he received from community members concerned that organizers were “selling out” 
by moving the event out of the 24th Street corridor, fearing that it could lose some of its 
cultural significance. 

http://missionlocal.org/wp-content/uploads/2015/12/chapel.jpg


“A generation ago, Valencia street was also Latino,” said Varela. “This street still belongs 
to us as much as anybody else, and we also deserve to have a presence here.” 

Fuentes, the artist, echoed this sentiment.  “At a time when the Mission is going through 
so many changes, we need to be vocal and vibrant. With Encuentro, we are showing that 
we are here.” 

 



 
 

‘Latino Life’ photo show ‘gives 
strength in current climate’ 
 

 
“My people: Love is stronger than hate” by Ekevara Kitpowsong is among the photos on view in the “4th Annual Latino Life.” 
(Courtesy Ekevara Kitpowsong) 

 

By V. Alexandra de F. Szoenyi on January 18, 2017 2:00 pm 

The “4th Annual Latino Life,” a photography show in San Francisco’s Mission, captures experiences 
of a group that is becoming the majority in California, yet remains marginalized in mainstream 
society.  

Organizers at Acción Latina, a Mission-based nonprofit promoting Latino arts, culture and 
community, and its newspaper El Tecolote, say the 2017 installment of the show, on view at Juan R. 
Fuentes Gallery through Feb. 24, is more important than ever. 

http://www.sfexaminer.com/author/v-alexandra-de-f-szoenyi/
http://www.sfexaminer.com/index.php


Calling the exhibition the only ongoing Bay Area photo event dedicated to portraying the Latino 
experience, curator Mabel Jiménez, El Tecolote’s photography editor, said, “The fact that our 
country has elected a president who kicked off his campaign by disparaging and degrading Latinos 
has created a climate where racist individuals and organizations now feel legitimized and 
emboldened to spread a hateful message. Telling our stories cements our existence and importance 
in this society, and it gives us strength in the current climate.” 

Images by 20 volunteer photojournalists who contributed to El Tecolote make up “Latino Life,” which 
is designed to showcase the work as fine art.  

Jiménez says, “I wanted it to be appreciated for the fine art that it is, by taking it out of the page and 
onto large color prints, [to be] framed and displayed to be enjoyed outside of the journalistic function, 
and to be seen more as a thing of beauty.”  

Colorful photos reveal Latinos’ diversity: in families or couples, as spiritual people, as activists and 
artists. 

At the opening reception on Jan. 14, music by Banda sin Nombre and La Gente SF provided a 
soundtrack to these Latinos’ stories.  

One powerful photo by Ekevara Kitpowsong, titled “My people: Love is stronger than hate,” depicts a 
small Latino child holding up a sign that reads “We are all immigrants” at an anti-Trump rally at City 
Hall.  

Kitpowsong, who has three photos in the exhibit, says her pictures tell stories of different 
generations and people of various occupations fighting for their dreams by working hard to pursue 
them. She says, “I have learned that the Latino community is a very supportive one. They have a 
great, positive and strong cultural expression and identity.”  

Noting that many of the photos illustrate struggle, Jiménez says the word has varied connotations. It 
can mean challenges and difficulties — “the things thrown at us,” she says. But, she adds, it “also 
means to battle against these challenges whether by being engaged politically, or simply by 
continuing to live our lives with dignity, challenging those who wish to make us feel unwelcome.” 

Jimenéz, who created the show not knowing how popular it would become, says, “It’s only 
something I’ve realized as we’ve continued to hold this event; seeing the room fill up every year tells 
me the public is hungry for more representations like this.” 

IF YOU GO  
4th Annual Latino Life  
Where: Juan R. Fuentes Gallery, 2958 24th St., S.F. 
When: 11 a.m. to 5 p.m., Tuesdays-Saturdays; closes Feb. 24 
Admssion: Free 
Contact: www.accionlatina.org 

 



 
A Changing Mission 

 

El Tecolote  

Bilingual newspaper provides passionate 
voice as it faces own challenges 

 

Video: 

http://mikegrant.me/chron/mission/vid/looper-small/Mission_ElTecolote_LOOP.mp4Play video 

 

 
Story by Joe Garofoli | Photographs by Pete Kiehart 

Johnny Garcia uses a hand truck to deliver copies of El Tecolote along 24th Street. 

http://www.sfchronicle.com/the-mission
http://www.sfchronicle.com/


For national media tuning in to San Francisco's latest culture war, it was the 
perfect anecdote: A hip new Mission District restaurant called Local’s Corner 
allegedly wouldn’t serve a local family. 

For El Tecolote, the bilingual outlet that broke the news, it was exactly the 
kind of story the publication has sought to tell for 44 years. 

“It was really old-school journalism,” said former El Tecolote editor in chief 
Gabriela Sierra Alonso, who wrote the story and lived a block away from the 
restaurant at the time. “We really served our purpose because who else is 
going to cover the story from that angle?” 

On Cesar Chavez Day 2013, Sandy Cuadra, a longtime Mission District 
resident, said she and five members of her family were refused service at 
Local’s Corner. Restaurant staff told her that their party was too big for the 
28-seat establishment, she said, but the restaurant was practically empty at 
the time. 

“We did not want to think that we were turned away because we are all Latino 
but there was no reason why we were turned away,” she wrote in an in an e-
mail to 50 friends and local leaders, plus El Tecolote. 

“It became sort of the case study about how people were feeling about the 
neighborhood,” said Alonso, who is now attending graduate school in New 
York. “The owner is from New York City, and he is a transplant, so to speak. 
And he’s called his establishment Local’s Corner, and he’s allegedly denied 
locals service.” 

Restaurant owner Yaron Milgrom said El Tecolote took the customer’s 
complaint as fact, not an allegation. 

But Juan Gonzales, who founded El Tecolote fresh out of journalism school at 
San Francisco State University, stands by the story. “Here’s a real incident that 

http://www.sfchronicle.com/the-mission/milgrom


happened that speaks to the whole issue of gentrification,” Gonzales said. 
“There were lessons to be learned.” 

Demographic shift 
The Mission has long been a home for immigrants, however the number of people speaking a 

language other than English is slowly declining. Source: Census and American Community Survey 

El Tecolote has one full-time employee. Its leaders invite the public to 
contribute story ideas. It only recently began publishing stories online before 
they appear in print. And soon, this Mission District icon that has long 
covered and advocated for the city’s Latino population will follow the Latino 
diaspora out of the neighborhood with its own series of changes. 

Yet El Tecolote is still doing the kind of muckraking that Gonzales first 
envisioned. The son of U.S.-born farmworkers from Stockton, Gonzales 
wanted to be a photographer for Life or Look magazine when he started 
journalism school. Soon, he became politically energized by the student strikes 
on campus and the growing Chicano movement. 

To get published, he proposed a five-part series on the changes going on then 
in the Mission District, where he was living, and the new generation of Latino 
leaders that was emerging. When he graduated, his opus blossomed into a 
publication. He went on to teach at S.F. State and City College of San 
Francisco — where he still chairs the journalism department — and has 
funneled hundreds of his students through El Tecolote. 

“I figured I’d do it for five years and move on,” said Gonzales, a burly 67-year-
old with a gravelly voice. Gonzales stayed because of the feedback he got from 
a community that has been perpetually starved for representation. Even today. 

Keeping El Tecolote afloat often has been a financial struggle. During the past 
three years, however, it has pulled its finances together. With a print 



circulation of 10,000, it nearly reached its yearly advertising revenue goal by 
August this year. More than 150 volunteers helped to write, photograph and 
translate its stories last year. The publication’s signature logo — the wise owl, 
also known as tecolote — covers much of one of the yellow walls of its ground-
floor 24th Street location. 

It is careful about the political advertisements it accepts — they must be in line 
with the publication’s progressive voice — and avoids taking ads touting liquor 
or medical marijuana because of the possible deleterious effects on the 
community, Gonzales said. 

One of El Tecolote’s first journalistic triumphs was a story in the mid-1970s 
about a pregnant young Latina who ended up losing her baby when she was 
sent home after being unable to communicate with staff at San Francisco 
General Hospital. Protests followed, and the hospital soon beefed up its 
bilingual staff. 

“If you pay enough attention to these issues, some group is going to form or 
something is going to happen to kind of move on these issues,” Gonzales said. 

The recent Local’s Corner incident became one of those stories. Activists 
incensed by the allegations in the story staged protests outside the restaurant. 
Vandals spray-painted “Get out” and “Keep the Mission brown” across its 
front wall. A brick crashed through the restaurant’s window. 

The neighborhood’s demographic changes — with many Latinos moving to 
Daly City, Oakland and elsewhere — are also affecting El Tecolote, said 
Georgiana Hernandez, executive director of Accion Latina, the nonprofit that 
oversees El Tecolote. 

And El Tecolote — located between a panaderia and a new gourmet sausage 
restaurant on 24th Street — is in the middle of change. “We know that for us 
to stay current, for us to meet our mission, we need to go where our primary 



audiences are going,” Hernandez said. “And for us, that means not only 
changes in where we distribute but what we cover.” 

Even so, the paper plans to remodel its current storefront by knocking out a 
front wall and replacing it with a display case that would showcase the decades 
of original art the paper has published. Hernandez envisioned it as a 
statement to the neighborhood. “It would say, ‘We’re here. We’re not going 
anywhere,’ ” she said. 

 



El Tecolote

Type Biweekly Newspaper
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El Tecolote (newspaper)
From Wikipedia, the free encyclopedia

El Tecolote is a free bilingual, biweekly newspaper
and also a daily online publication based in San
Francisco that covers the Mission District and the

surrounding area for the Latino community.[1] It is the
longest running bilingual newspaper that is printed in

both English and Spanish in California.[2]
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History

El Tecolote can trace its roots to student activism from 1970.[3] The newspaper began as a project in a La
Raza Studies class at San Francisco State University that was created by Juan Gonzales, who wanted to

try to channel more Latinos into journalism.[4] The final project of this class was to create a bilingual

newspaper in English and Spanish.[5] The founder and first editor was Juan Gonzales.[6] It was first

printed and came out on August 24, 1970.[7] It was named El Tecolote, Spanish for "The Owl."[8] Its

signature logo is the wise owl.[9] In 1971 the newspaper moved out of the university and into the

Mission District, becoming now part of the community.[10] The paper is published and managed by
Accion Latina, a nonprofit organization that promotes social activities that help empower the Latino

community in San Francisco.[11]

Latino community newspaper

The newspaper is written primarily for the Latino community in the Mission District, capturing the

everyday life of Latinos,[12] and focusing on local and community affairs that affect them,[13] and

covering stories that are often ignored by the mainstream media.[14] The paper writes original news

stories, telling news from the Latino point of view.[15] Promoting Latino civil rights, helping to creat
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community identity,[16] and writing stories about the culture of the Latino community are some of the

goals of the paper. The paper is largely staffed by volunteers,[17] and many college students and young

journalists have written for the paper.[18]

New Media

The paper has met the challenges of technological change in media by adapting to the digital age by

adding a website and now also having online publication.[19] The stories that come out in its printed

newspaper are picked from the stories that have come from its online publication.[20] And the paper now
has a Facebook page, a Twitter account, and is on Instagram.

Coverage and distribution

The paper covers the Mission District and the surrounding areas of Excelsior, Bernal Heights, and the

East Bay.[21] The paper has thousands of people reading it online, and the paper also distributes 10,000
free copies every two weeks throughout the Mission District and the East Bay by way of restaurants,

libraries, clinics and social service centers.[22]

See also

◾ New America Media
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◾ El Tecolote Online (http://eltecolote.org/content/en/)
◾ El Tecolote Facebook (https://www.facebook.com/El-Tecolote-121716588392/)
◾ El Tecolote Twitter (https://twitter.com/elteco?lang=en)
◾ El Tecolote Instagram (https://instagram.com/eltecogram/)
◾ Accion Latina (publisher of El Tecolote) (http://accionlatina.org/)
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Application No.:  LBR-2016-17-066 
Business Name:   Boudin Bakery 
Business Address:   50 Francisco Street, Suite 200 
District:   District 3 
Applicant:    Louis J. Giraudo, Owner 
Nomination Date:   January 26, 2017 
Nominated By:   Mayor Edwin Lee 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in 
San Francisco operations exceeding two years?  X Yes   No 
 
319 Dupont Street (now Grant Avenue) from 1852 to 1890 (38 years) 
815 Broadway from 1890-1906 (16 years) 
399 10th Avenue from 1906 to Present (111 years) 
3251 20th Avenue from 1987 to Present (30 years) 
619 Market Street from 1990 to 2016 (26 years) 
Pier 39, Space 5-Q from 1991 to Present (26 years) 
4 Embarcadero Center, Justin Herman Plaza from 1992 to Present (25 years) 
251 Geary Street from 1992 to Present (25 years) 
SFO Terminal 3, 2nd Floor, Location 9, Unit C from 2005 to Present (12 years) 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define 
the business, including craft, culinary, or art forms?    X Yes   No 
 
NOTES: The business was founded in 1849 but did not open its first storefront until 1852. 
 
DELIVERY DATE TO HPC: February 1, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 
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Legacy Business Registry Application

V.5- 6/17/2016

<ECQIML 7LE)
,RPILEPP % +NNJICALQ 3LFMOKAQIML$ Provide the following information:

" The name, mailing address, and other contact information of the business;

" The name of the person who owns the business. For businesses with multiple owners, identify the person(s)
with the highest ownership stake in the business;

" The name, title, and contact information of the applicant;

" The business’s San Francisco Business Account Number and entity number with the Secretary of State, if
applicable.

NAME OF BUSINESS:

BUSINESS OWNER(S) (identify the person(s) with the highest ownership stake in the business)

CURRENT BUSINESS ADDRESS: TELEPHONE:

( )

EMAIL:

WEBSITE: FACEBOOK PAGE: YELP PAGE

APPLICANT’S NAME

! Same as Business

APPLICANT’S TITLE

APPLICANT’S ADDRESS: TELEPHONE:

( )

EMAIL:

SAN FRANCISCO BUSINESS ACCOUNT NUMBER: SECRETARY OF STATE ENTITY NUMBER (if applicable):

OFFICIAL USE: Completed by OSB Staff
NAME OF NOMINATOR: DATE OF NOMINATION:

"

Boudin Bakery

Louis J. Giraudo

50 Francisco Street, Suite 200
San Francisco, CA 94133

(415) 913-1849

www.boudinbakery.com www.facebook.com/boudin

Louis J. Giraudo

Owner

(415) 477-821350 Francisco Street, Suite 200
San Francisco, CA 94133

lou@gesd.net

0161649 C0358520

4



Legacy Business Registry Application

V.5- 6/17/2016

<ECQIML =TM)
,RPILEPP 4MCAQIML!P"$
List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

" No " Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

319 Dupont Street (now Grant Avenue) 94108 1849

1852-1890

815 Broadway 94133
1890

1906

399 10th Avenue 94118
1906

Present

3251 20th Avenue 94132
1987

Present

619 Market Street 94105
1990

2016

Pier 39, Space 5-Q 94133
1991

Present

4 Embarcadero Center, Justin Herman Plaza 94111
1992

Present



Legacy Business Registry Application

V.5- 6/17/2016

<ECQIML =TM)
,RPILEPP 4MCAQIML!P"$
List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

" No " Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

251 Geary Street 94102
1992

Present

SFO Terminal 3, 2nd Floor, Location 9, Unit C 94128
2005

Present





Boudin Bakery 
San Francisco Locations 

 
319 Dupont Street 
1852-1890 
 
815 Broadway 
1890-1906 
 
399 10th Avenue 
1906-Present 
 
3251 20th Avenue 
1987-Present 
 
619 Market Street 
1990-2016 
 
Pier 39, Space 5-Q 
1991-Present 
 
4 Embarcadero Center, Justin Herman Plaza 
1992-Present 
 
251 Geary Street 
1998-Present 
 
SFO Terminal 3, 2nd Floor, Location 9, Unit C 
2005-Present 
 
 



 
 

 
 

 

Additional Boudin SF & Boudin Bakery & Café Locations Year Opened 

Santa Clara, Valley Fair- 2885 Stevens Creek # 2451, Santa Clara, CA 95050 1986 

San Francisco, Stonestown-  3251 20th Avenue, San Francisco, CA 94132 1987 

San Francisco, Market Street- 619 Market Street, San Francisco, CA 94105 1990 

San Francisco, Pier 39- Pier 39, Space 5-Q, San Francisco, CA 94133 1991 

San Francisco, Embarcadero 4- 4 Embarcadero Center, Justin Herman Plaza, San Francisco, CA 94111 1992 

San Diego, Fashion Valley- 7007 Friars Road, # 357, San Diego, CA 92108 1997 

San Francisco, Macy's Café- 251 Geary Street, San Francisco, CA 94102 1998 

San Francisco, SFO- Terminal 3, 2nd Floor, Location 9, Unit C  2005 

Corte Madera- 1734 Redwood Highway, Corte Madera, CA 94925 2006 

Costa Mesa, So. Coast Plaza- 3333 Bristol Street, Space 1000, Costa Mesa, CA 92626 2006 

Sacramento- 2573 Fair Oaks Blvd, Sacramento, CA 95825 2007 

Irvine- 2803 Main Street, Space A, Irvine, CA 92614 2007 

San Marcos- 113 S. Las Posas, Suite 112, San Marcos, CA 92078 2007 

Stockton- 5615 Pacific Ave at Robinhood Drive, Suite D105, Stockton, CA 95207 2008 

Roseville- 1017 Galleria Blvd, Suite 100, Roseville, CA 95678 2009 

Sunnyvale- 701 Sunnyvale Saratoga Road, Sunnyvale, CA 94087 2012 

Costa Mesa, Metro Pointe- 901 S. Coast Drive, Suite N100, Costa Mesa, CA 92626 2012 

Santa Ana, Main Place- 2800 N. Main Street, Santa Ana, CA 92705 2013 

Encinitas- 296 N. El Camino Real, Encinitas, CA 92024 2013 

Cupertino- 20682 Stevens Creek Blvd, Cupertino, CA 95104 2013 

Santa Rosa- 2345 Midway Drive, Santa Rosa, CA 95405 2013 

Fremont- 3121 Mowry Ave, Fremont, CA 94538 2014 

Huntington Beach, 5 Points- 18541 Beach Blvd, Huntington Beach, CA 92648 2014 

San Jose, West Valley- 5245 Prospect Road, San Jose, CA 95129 2014 

Vacaville- 1620 East Monte Vista Ave, Suite 104, Vacaville, CA 95118 2014 

San Diego, Balboa Mesa- 5407 Balboa Ave, Suite 400, San Diego, CA 92111 2014 

San Jose, Almaden- 5353 Almaden Expressway, San Jose, CA 95118 2015 

Walnut Creek, Broadway Plaza- 12 Broadway Lane, Suite 1000, Walnut Creek, CA 94596 2016 



Historical Narrative Guide 

 

Criterion 1:  

 

Headquartered in San Francisco, Boudin Bakery is world-famous for The Original San Francisco 

Sourdough™, which is baked with the same Mother Dough used since 1849. Born in the Gold Rush, and 

sustained after the great earthquake of 1906 by Louise, the widow of Isidore Boudin, Boudin Bakery 

remains the oldest continuously operating business in San Francisco.  

 

The story of Boudin is a classic story of individuals who find their opportunities and are willing to work 

hard to create lasting legacies.  Boudin has been shaped and formed and preserved for more than 165 

years by a group of people who come from varied cultural backgrounds - yet share a common value of 

hard work, dedication to excellence, and who take pride in producing the world famous Original San 

Francisco Sourdough. 

  

Our story began when Isidore Boudin and his family arrived in San Francisco during the Gold Rush of 

1849.   They founded the French Bakery on DuPont Street and soon became known for baking the best 

loaf of bread in the city. This family of bakers had quickly learned how to combine their old world skill of 

French bread baking with the only local source of leavening:  the famous sourdough starter from the 

California gold fields. It was this magical combination that created The Original San Francisco Sourdough 

– Boudin.  

  

The Boudin French Bakery struggled but ultimately thrived during the upheaval of the early years of San 

Francisco. Just as the next generation of Boudin family bakers was coming of age in 1887, Isidore 

suddenly died.  It was left to his wife, Louise, to carry on the family business.  The company continued to 

flourish under her leadership, and it was Louise who heroically saved the Boudin Mother Dough from 

destruction during the Great Earthquake and Fire of 1906. 

 

In 1935, the young baker, Stefano Giraudo, arrived in San Francisco from his home in Piedmont, Italy, 

after spending seven years learning the art of French baking in Marseille, France.   He joined the team of 

bakers at Boudin French Bakery, and soon the bakery and its famous bread became his lifelong 

dedication.  As Steve worked with the family to expand the business and perfect their baking 

techniques, the time came for the Boudin family to retire and hand the reigns to their trusted employee.  

In 1941 Steve Giraudo became the proud owner and Master Baker of Boudin Bakery and The Original 

San Francisco Sourdough™.  Steve‘s unfailing dedication to the bread and the bakery continued until his 

death in 1997.  

  

Papa Steve took pride in the everyday results of his labor, and shared his passion for bread making with 

his sons, his grandchildren and his employees who worked by his side.   His honesty, strong work ethic, 

and insistence on giving customers a great product at a fair price were the values by which he lived.   

  

 



Steve’s son, Lou Giraudo, embraced the values of his father, creating the Boudin Bakery we know today. 

These values remain the guiding principles of today’s generation of courageous and tenacious men and 

women who remain dedicated to the Boudin legacy. 

 

The passion and dedication that Steve brought to his bakery and the bread have been entrusted to our 

current Master Baker, Fernando Padilla.  Fernando was 17 when he began working with the man who 

became his mentor and friend – and he learned well the secrets of Boudin San Francisco Sourdough and 

the perfect loaf of bread. 

 

 

 

Criterion 2:  

 

Boudin is known throughout the world as the San Francisco bakery which serves up a taste of history in 

each bite. Features highlighting the history of Boudin can be found written in The San Francisco 

Examiner, San Francisco Weekly, and aired on NBC’s Bay Area Revelations and The Travel Channel.  

 

On The Travel Channel Bizarre Foods- Delicious Destinations: San Francisco, Boudin Bakery’s world 

famous sourdough is featured, representing San Francisco’s best eating on the West Coast. Highlighting 

the classics, such as Dungeness Crab Louie and sourdough bread, Andrew Zimmern shares just what 

makes “The City by the Bay” so delectable. 

 

In NBC Bay Area’s Revelations, a one-hour film chronicling the beginning of the Northern California food 

culture, they reveal the untold stories of the chefs who have transformed the way we cook and eat in 

the Bay Area. The film is a testament to the vast culinary landscape of Northern California and the 

historic San Francisco tradition that Boudin has continued since its establishment in 1849. 

 

Boudin continues to share San Francisco’s rich history through our award winning Museum, which is 

located on the second floor of Boudin at the Wharf and is built to encircle the Bakery below.  The 

Museum describes the art and science that goes into the making of a loaf of The Original San Francisco 

Sourdough and features the story of the emigrants to San Francisco, telling some of their stories of 

success.  It also features the many characters and unique foods that have made San Francisco the 

remarkable confluence of cultures that we experience today. 

 

Boudin works to preserve San Francisco heritage and tradition, working in partnership with local 

businesses such as The Mechanics’ Institute, founded in 1854 to serve the educational and social needs 

of mechanics — artisans, craftsmen, and inventors — and their families. Boudin participated in the first 

“Pure Food Exhibition” in 1897 put on by The Mechanics’ Institute. There was a special competition of 

bakers that took place on August 26 where Mrs. Isidore Boudin competed in Class 2 (the category that 

did not include “milk” bread or “small goods”). Her submission of “French Bread won “First” prize in this 

category which was a beautifully lithographed “diploma”.  We are honored to be a part of the city’s 

great past and will help to celebrate its growth with the First Fair’s 160th anniversary in 2017.   



 

Today, Boudin has community partnerships with Share Our Strength’s No Kid Hungry® campaign to raise 

funds to support ending childhood hunger in America. We volunteer and provide an annual lunch for the 

AIDS/Life Cycle 7-day bike ride from San Francisco to Los Angeles, which raises money and awareness in 

the fight against HIV/AIDS. 

Papa Steve Giraudo used to say - if you take care of the bread it will take care of you.  We try to keep 

this very simple but powerful idea as our absolute guideline while in business, community, heritage, 

and tradition. 

 

 

Criterion 3:  

 

Today, the iconic Boudin medallion, designed by local artist Primo Angelini, evokes the tradition and 

heritage of the world famous Original San Francisco Sourdough. Boudin uses architectural design that 

reflects the influences of historical and traditional design elements. We create a comfortable experience 

through the use of green and sustainability forested materials, along with a blend of high-end finishes, 

inspired by traditional bakery materials. Accents of hand-forged, black iron shelving, along with white 

Carrara marble and glazed brick metro tiles, provide the timeless appeal of historic San Francisco, 

offering comfort and elegance while still maintaining necessary durability. 

 

Boudin San Francisco Sourdough is a product of old world craftsmanship. Since 1849, we have been 

baking San Francisco Sourdough according to the Boudin family’s time-honored methods. Our secret: 

The mother dough, an ancient method of fermentation which requires only the wild yeast present in the 

local environment, “caught” from the air and cultivated with a mixture of water and flour. Thriving only 

in our fog-cooled climate, our mother dough imparts a flavor and texture unlike any other bread in the 

world.  In a sense, our sourdough is a product of the place as much as the process. With its 167 years of 

continuous operation in San Francisco, it stands as one of the most successful examples of a small 

business with a good idea to leave its mark on the world. This is a brand built on tradition, a brand with 

amazing longevity, and a brand that is also always new again—just like the Mother Dough. 

 

Over the course of its long history, Boudin has always exemplified the best of our SF culinary traditions, 

while continuing to evolve to meet the needs and expectations of the contemporary diner.  The 

combination of our fresh baked sourdough bread and simple honest ingredients create the basis for a 

memorable meal that evokes the best of San Francisco’s culinary traditions. We hand slice our organic 

meats, and prepare our lettuce and vegetables every day. Each menu item is made fresh-to-order. We 

are committed to pairing our world-famous, organic sourdough bread with only the highest quality, 

locally sourced, organic and sustainable ingredients. 



Legacy Business Registry Application-Section 5 Supplemental Historical Documents:

Overall Exterior Photo:

Exterior Fisherman’s Wharf & Boudin SF

 Isidore Boudin & Family French Bakery circa 1849 

Photos of Exterior and Interior Business Signage: 

Boudin French Bakery, 815 Broadway Street,  San 

Francisco, CA . 1890 

Boudin SF Interior Signage 2016 



Additional Photos: 

 10th Avenue Oven Wharf Bakery Oven 

 Boudin French Bread Delivery Wagon      Wagon Exhibit in the Wharf Bakery Museum 

“Papa” Steve Giraudo, Master Baker Fernando Padilla, Master Baker 



Boudin 815 Broadway St Bakery













 

 

 

 

 

 

 

399 10TH AVENUE 
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PIER 39, SPACE 5-Q 

 











 

 

 

 

 

 

 

4 EMBARCADERO CENTER 

 













 

 

 

 

 

 

 

251 GEARY STREET 

 













 

 

 

 

 

 

 

SFO TERMINAL 3 

 







Ephemera and Memorabilia: 

Copy of The San Francisco directory for the year 1852-1853. Published in 1852. 
Listing: Boudin, F. baker, 319 Dupont

Copy of the 13th Industrial Exposition  Exhibit Listing and Awards. August 26, 
1897.
Mrs. Isadore Boudin, First Prize French Bread. 
Documents received from The Mechanics' Institute, San Francisco. 

Copy of The San Francisco Call, Tuesday, March 7, 1911. 
Boudin Bros. French Bread and Rolls Advertisement, 10th Avenue.

Copy of The San Francisco Call, Sunday, March 10, 1912.
Boudin Bros. French Bakers Advertisement, 10th Avenue. 

Media  and Community Documentation:

The Travel Channel- Metropolis

The Today Show

The Travel Channel- Bizarre Foods: Delicious Destinations

The San Francisco Examiner

USA Today: 10 Best

NBC Revelations: A Culinary Journey

SF Weekly

No Kid Hungry

Aids Lifecycle

St. Anthony's: Hope Served Daily

















“Fresh cracked crab with Boudin’s round ‘dark bake’ sourdough and a well-chilled 
bottle of California Chardonnay is still the quintessential S.F. meal,” 

-Herb Caen 
 

 

 

January 2015: The Travel Channel, Metropolis: 

San Francisco boasts some of America's most famous foods and 

landmarks. With stunning graphics, re-enactments and celebrities 

this episode reveals how a diverse population overcame disaster 

to transform a Spanish port into a tech and cultural capital. 

Metropolis reveals how Boudin Bakery saved a piece of San 

Francisco during the Great Earthquake of 1906: 

http://www.travelchannel.com/shows/metropolis/video/san-francisco-s-boudin-bakery 
 
 

 

May 7, 2015: Featured on the Today Show SORTEDfood eats across 

the US, from LA to San Francisco: Sorted food is small group of friends 

that has turned into over 1 million friends eager to explore the world of 

food and find ways to turn incredible foodie inspiration into simple, 

accessible recipes that anyone can make at home with 1,362,302 

subscribers. http://www.today.com/food/sortedfood-eats-across-us-la- 

san-francisco-t19921. 
 

See the internationally broadcast segment from the renowned crew from Sorted Food here: 

https://www.youtube.com/watch?v=PHNL3rXacwE 

 
 
 

 

July 2015: The Travel Channel, Bizarre Foods- Delicious 

Destinations: San Francisco 

Boudin Bakery’s world famous sourdough is featured; representing 

San Francisco’s best eating on the West Coast. Highlighting the 

classics, such as Dungeness Crab Louie and sourdough bread, 

Andrew Zimmern shares just what makes “The City by the Bay” so 

delectable: http://www.travelchannel.com/shows/bizarre-foods- 

delicious-destinations/video/never-trust-a-skinny-baker 

 

 

 

 

 

http://www.travelchannel.com/shows/metropolis/video/san-francisco-s-boudin-bakery
http://www.today.com/food/sortedfood-eats-across-us-la-san-francisco-t19921
http://www.today.com/food/sortedfood-eats-across-us-la-san-francisco-t19921
https://www.youtube.com/watch?v=PHNL3rXacwE
http://www.travelchannel.com/shows/bizarre-foods-


July 2015- Legacy business: Boudin 
sourdough tastes the same today as it did 
in 1849: 

Feature Story in the SF Examiner 150th 
Anniversary Edition: 
http://archives.sfexaminer.com/sanfrancisco/

legacy-business-boudin-sourdough-tastes-the-same- today-as-it-did-in-
1849/Content?oid=2932922 

 

 

August 2015: Boudin Demonstration Bakery & Museum is 
America’s Top 10 Best Food Factory Tours According to USA  
Today 10 Best Readers’ Choice Contest: 
This prestigious 10Best Readers’ Choice travel award shines a spotlight 
on Boudin’s famous Demonstration Production Bakery in San Francisco. 
The bakery is designed to offer unobstructed views of the bakers at work 
in their production areas and activities and features a street-side, non- 
reflective 30-foot window on Jefferson Street and a 40-foot long catwalk 

inside the museum that looks down on the Bakery. 
 

The Boudin San Francisco History Museum is located on the second floor of Boudin at the Wharf and 
is built to encircle the Bakery below. The museum features the story of the emigrants to San Francisco 
and tells some of their stories of success. It also features the characters and unique foods that have 
made San Francisco the remarkable confluence of cultures that we experience today. In addition, the 
Museum also describes a bit of the art and science that goes into the making of a loaf of The Original 
San Francisco Sourdough™. http://www.10best.com/awards/travel/best-food-factory-tour/ 

 
 

BOUDIN BAKERY FEATURE ON NBC BAY AREA’S BAY 
AREA REVELATIONS: A CULINARY JOURNEY. 
The one-hour film chronicles the beginning of the Northern 
California food culture and reveals the untold stories of the 
chefs who have transformed the way we cook and eat in the 
Bay Area. The film is a testament to the vast culinary landscape 
of Northern California. 

       Private Video: https://vimeo.com/136963755  
       Password: BAR4FOOD 

 

 
August 2015- SF Weekly News: Not Dead Yet: The 
10 Oldest Businesses in San Francisco: 

 
Detailing the City’s lasting institutions for more than a century and representing classic San Francisco.    

http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-
san- francisco

http://archives.sfexaminer.com/sanfrancisco/legacy-business-boudin-sourdough-tastes-the-same-
http://archives.sfexaminer.com/sanfrancisco/legacy-business-boudin-sourdough-tastes-the-same-
http://www.travelchannel.com/shows/bizarre-foods-delicious-destinations/video/never-trust-a-skinny-baker
http://archives.sfexaminer.com/sanfrancisco/legacy-business-boudin-sourdough-tastes-the-same-today-as-it-did-in-1849/Content?oid=2932922
http://www.10best.com/awards/travel/best-food-factory-tour/
https://vimeo.com/136963755
https://www.nbcumv.com/news/nbc-bay-area%E2%80%99s-bay-area-revelations-series-returnswith-fourth-installment-culinary-journey
http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-san-francisco
http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-san-francisco
http://www.sfweekly.com/thesnitch/2015/08/14/not-dead-yet-the-10-oldest-businesses-in-san-francisco


 
 

 
 

September 2015 & 2016: Boudin partners with 

Share Our Strength’s No Kid Hungry® campaign 

to raise funds to support ending childhood 

hunger in America. 

 

Boudin Partners with No Kid Hungry  where 100 percent of all money raised is donated to No Kid 

Hungry®.No Kid Hungry® connects vulnerable children to effective nutrition programs like School 

Breakfast and Summer Meals, creating public-private partnerships that work together to identify and 

break down barriers to giving children access to meals, and teaching low-income families how to stretch 

their food budgets and cook healthy, affordable meals: https://www.nokidhungry.org/about-us 

 

 

Boudin Bakery feeds over 3,000 riders a day which continue to humble 

and inspire us. We are proud to partner with AIDS Lifecycle to help spread 

awareness & fight AIDS. ALC is a 7-day, 545 mile bike ride from San 

Francisco to Los Angeles that raises money and awareness for the HIV and 

AIDS services of the Los Angeles LGBT Center and the San Francisco AIDS 

Foundation. http://www.aidslifecycle.org/ 

 

 

 
 
 

 

Boudin partners with St. Anthony’s using an electronic 

donation station at our Fisherman’s Wharf location. For 

years St. Anthony’s had “coin cans” on the counters of 

stores and bars throughout the city. People can swipe their 

credit card and make an instant donation to St. Anthony’s. 

St. Anthony’s is an organization providing essential support 

to San Franciscans living in poverty to support. They offer 

thousands of the most vulnerable the basics they need to 

feel human: a hot meal, fresh clothing, an opportunity to connect with the world around them.  

https://www.stanthonysf.org/

https://www.nokidhungry.org/about-us
http://www.aidslifecycle.org/
https://www.stanthonysf.org/




 
 

Secret San Francisco: Boudin's 160-
Year-Old Mother Dough  
By  
7x7 Editors  
Mar 07, 2014  

San Francisco has always been a town that rewards good eats and innovation, and the story of 

SF's oldest continuously operating business is no different. 

Boudin Bakery created the "Original San Francisco Sourdough French Bread" in 1849 when a 

French immigrant named Isidore Boudin moved to the city, ready to capitalize on the Gold Rush 

boom from the previous year. He set up shop in North Beach on 319 Dupont (now Grant Ave.) 

and used the traditional European technique of capturing natural yeast found in the air for his 

"mother dough," the leavening base of sourdough bread. But unlike the mother dough from his 

native land, Isidore was pleased to find the mother dough created in SF was quite different. Our 

indigenous yeast and foggy climate produced an exceptional bread - tangy, with a crunchy crust, 

and chewy center that is, to this day, pretty dang addictive.  

http://www.7x7.com/community/7x7_Editors
https://www.boudinbakery.com/
http://www.7x7.com/


 

Original Boudin Bakery.  

What's extra cool about mother dough - and especially this mother dough - is that a part of 

Boudin's original dough has been used in every single loaf of bread made by the company in the 

last 160 years. It's replenished daily with flour and water, insuring the survival of the strains of 

yeast Isidore captured in the 1800s. This hard working mother dough has seen a lot - she's been 

through the introduction of Fleischman's cake yeast in 1868, the switch to delivery trucks instead 

of horse-drawn wagons in 1900, and the fire and earthquake of 1906 where she was saved in a 

bucket by Louise, Isidore's wife.  



 

Master Baker Steve Giraudo Sr., who purchased Boudin in 1941 



Although Boudin's HQ is now on 10th Ave. and no longer in North Beach (where they moved 

after 1906), you can still get a taste of Boudin at SF' Tourist Capital, Fisherman's Wharf. We 

know, the ONLY reason to head over there is at the desperate pleas of out of town guests, but 

you have to admit the Boudin Flagship store does smell fan-freaking-tastic when you walk by. 

Can't bear the trip? They still offer home delivery! 

All photos courtesy of Boudin Bakery.  

 

http://catalog.boudinbakery.com/


Welcome to Curbed's ongoing series Hidden History, where Curbed

highlights a Bay Area location with a secret past. Maybe it's no longer there,

maybe it's been converted into something else, but each spot holds a place in

Bay Area history - even if not many people know it. Have a suggestion or know

a place with a secret history? The tipline's always open or you can leave a

comment after the jump.

The Oldest San Francisco
Bakery Got its Start in North
Beach
BY ALEX BEVK MAR 14, 2014, 2:30PM PDT

NORTH BEACH

3

SAN FRANCISCO
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[Boudin delivery wagon, from Boudin Bakery via 7x7]

Everyone in the Bay Area has heard of Boudin, and the chain bakery now has

over 25 locations throughout California. But the company dates all the way

back to the Gold Rush and a tiny shop in North Beach. Some say it may

even be the oldest business in the city (an honor shared with the Tadich Grill,

which also opened in 1849).

Boudin got its start during the Gold Rush, when Isidore Boudin, son of a family

of master bakers from Burgundy, France, started baking bread in 1849 with a

sourdough yeast coupled with French techniques. The Gold Rush boom made

the bakery a huge success, and soon Boudin opened a shop at 319 Dupont (now

Grant Ave) in 1852. Instead of using packaged yeast like other bakeries, Boudin

captured natural yeast found in the air for his "mother dough," and SF's

famous fog produced a different type making the bread slightly sour

and chewy.

Page 2 of 4The Oldest San Francisco Bakery Got its Start in North Beach - Curbed SF

1/27/2017http://sf.curbed.com/2014/3/14/10132074/the-oldest-san-francisco-bakery-got-its-start-in-n...



[Boudin shop at 815 Broadway, from Boudin Bakery via 7x7]

By 1890, the bakery was so successful it moved to a larger location on 815

Broadway. When the 1906 Earthquake and Fire struck, Boudin's wife Louise

rescued a batch of mother dough in a bucket, later reopening the bakery

on 10th and Geary in the undamaged Richmond district, where it's still located

today. The Boudin mother dough has survived since then, and is still used in

every loaf baked today.
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[[Boudin Bakery, San Francisco, 1931] Photograph by Ansel Adams, Collection Center for Creative Photography, © The

Ansel Adams Publishing Rights Trust ]

Through the 1930s business flourished (they even got Ansel Adams to do

commercial portraits of the bakery and bread). By 1941, the company was

bought by its master baker Steve Giraudo. They kept the bakery going at its

current location, but by 1975 opened the first retail location at

Fisherman's Wharf. After a brief stint under a corporate food company, the

bakery is once again owned by the Giraudo family.

· Secret San Francisco: Boudin's 160-Year-Old Mother Dough [7x7]

· BOUDIN BAKERY: AN ANECDOTAL CHRONOLOGY [Boudin]

· A slice of history returns to S.F. / Boudin Bakery back in the hands of Giraudo

family [SF Gate]

· A History Of Boudin Bakery: Or, Why It's Good To Save Your Dough [Nob Hill

Gazette]

319 Grant Avenue, San Francisco

Map data ©2017 Google
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Application No.:  LBR-2015-16-072 
Business Name:   Faxon Garage 
Business Address:   545 Faxon Avenue 
District:   District 7 
Applicant:    Walee Gon, President 
Nomination Date:   June 30, 2016 
Nominated By:   Supervisor Norman Yee 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in 
San Francisco operations exceeding two years?  X Yes   No 
 
545 Faxon Avenue from 1948 to Present (69 years). 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define 
the business, including craft, culinary, or art forms?    X Yes   No 
 
NOTES: NA 
 
DELIVERY DATE TO HPC: February 1, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 

Legacy  
Business  
Registry 

Application Review 
Sheet 



 

 
 
 

Member, Board of Supervisors  City and County of San Francisco 

District 7   

 

                                              NORMAN YEE 
 
 
June 30, 2016 
 
Dear Director Regina Dick-Endrizzi: 
 
I am writing to nominate Faxon Garage at 545 Faxon St to the Legacy Business Registry. The 
owner’s contact info is below:  
 

Walee Gon 
faxongarage@sbcglobal.net 
415-587-1063 
 

Faxon Garage is a minority and family-owned auto maintenance and repair shop established in 
1960 and currently located on Ocean Ave. It is a Diamond- and nationally certified business with 
personalized service. Faxon Garage specializes in suspension wheels, tires and alignment. The 
owner, Walee Gon, runs his business on the model of educating the customer in an honest, 
clear, and understandable way so that they can make their own informed decisions. Walee also 
donates to local community events and organizations, such as the Ocean Avenue Arts and 
Culture Festival. 
 
I am proud to nominate Faxon Garage to the Legacy Business Registry and thank you for your 
serious consideration regarding their application.  
 
Sincerely,  
 

 
Norman Yee 

mailto:faxongarage@sbcglobal.net




Legacy Business Registry Application

V.5- 6/17/2016

<ECQIML =TM)
,RPILEPP 4MCAQIML!P"$
List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

" No " Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

545 Faxon Ave 94112 1948

1948-present





Faxon Garage: Legacy Business Application

CRITERION 1

a. Provide a short history of the business from the date the business opened in
San Francisco to the present day, including the ownership history. For
businesses with multiple locations, include the history of the original location in
San Francisco (including whether it was the business’s founding and or
headquartered location) and the opening dates and locations of all other
locations.

Sidney Weiss and Harold Henton started Faxon Garage in 1948. The business did well,
despite competition from a handful of other auto-serving businesses in the area. In the
early 1950s, Weiss obtained the Faxon building from Henry Horns and Sons by
swapping another San Francisco building he owned.

In 1953, a fire destroyed five customers’ cars and caused the roof of the building to
collapse. After recovering from the fire, Mr. Weiss bought out partner Harold Henton and
assumed full ownership of Faxon Garage.

Weiss and Henton, who stayed on as an employee, managed five mechanics to service
mostly American-made cars throughout the 1950s. In 1960, Harold Henton retired and
Weiss incorporated the business in order to accommodate future business expansion.
Weiss also hired Larry Nolan, recently graduated from high school, to work as an
apprentice. Nolan assumed ownership of the business from Weiss in 1968.

Throughout the 1970s, Faxon Garage developed its business model, which was to
repair, replace and upgrade worn parts with modern safety components in classic
American-made cars. Gradually, American-made cars became replaced with foreign
cars, and new mandatory safety systems proliferated.

Walee Gon, who worked at Kragen Auto parts while in high school and opened auto
accessory shop called Mach III while in college, bought Faxon Garage from Nolan, who
remains as the building’s owner.

b. Describe any circumstances that required the business to cease operations in
San Francisco for more than six months?

Operations have been uninterrupted since the business began.

c. Is the business a family owned business? If so, give the generational history of
the business.

The business is not family owned, but was passed down through a succession of
owners.

d. Describe the ownership history when the business ownership is not the original
owner or a family owned business.

Sidney Weiss and Harold Henton started the business in the late 1940s. Weiss bought
out Henton in 1953 and assumed ownership of the business. Weiss sold the business to



his apprentice, Larry Noland, in 1968. Noland owned and operated the business until he
sold it to Walee Gon in 2005.

e. When the current ownership is not the original owner and has owned the
business for less than 30 years, the applicant will need to provide documentation
of the existence of the business prior to current ownership to verify it has been in
operation for 30+ years. Please use the list of supplemental documents and/or
materials as a guide to help demonstrate the existence of the business prior to
current ownership.

See supplemental materials.

f. Note any other special features of the business location, such as, if the property
associated with the business is listed on a local, state, or federal historic
resources registry.

According to Larry Noland, owner of the Faxon Garage building, the building was
originally a horse and buggy stable, and later a winery. Customers would bring their own
refillable gallon jugs and purchase a gallon of either red or white wine for 29 cents from
1,000 gallon casks that were kept downstairs.

CRITERION 2

a. Describe the business’s contribution to the history and/or identity of the
neighborhood, community or San Francisco.

The OMI (Oceanview, Merced Heights, Ingleside), as a residential neighborhood, has
seen a higher share of auto ownership than other parts of the city, and businesses that
served the needs of residents to keep their cars serviced were and remain an important
part of the neighborhood fabric.

Faxon Garage’s location off Ocean Avenue ensured that neighbors had a local shop to
take their cars for maintenance and service, rather than having to go all the way across
town to the garages surrounding Van Ness Avenue.

More than just existing as the nearest garage, Faxon Garage has adapted to business
trends over the decades, ensuring its livelihood and avoiding becoming a specialty shop
with limited value to the local area.

b. Is the business (or has been) associated with significant events in the
neighborhood, the City, or the business industry?

The types of cars serviced by Faxon garage tell the history of American automobile
ownership. In the 1940s through the 1960s, most cars serviced at Faxon Garage were
American-made from the Big Three auto manufacturers: Chrysler, Ford and Chevrolet.

Starting in the 1970s, Faxon Garage saw more imported cars, replacing the classic
design of American cars with boxier designs and cheaper, more easily replaceable parts.
Faxon Garage adapted to the change and serviced all makes.

c. Has the business ever been referenced in an historical context? Such as in a
business trade publication, media, historical documents?



No historical references have been made to the applicant’s knowledge.

d. Is the business associated with a significant or historical person?

Weiss, Nolan and Gon have all been significant at the neighborhood level as local
mechanics who have provided service to generations of car owners.

e. How does the business demonstrate its commitment to the community?

Current owner Walee Gon has been involved in community organizations since 2004
starting with the Ocean Avenue Revitalization Collaborative (OARC) and continuing to
serve as a board member of the Ocean Avenue Association. Gon served as board chair
of the OAA in 2015.

Faxon Garage contributes to community events. During the years that the OMI Cultural
Participation Project produced the Ocean Avenue Arts and Culture Festival at Faxon
Avenue right in front of the garage, Gon contributed funding for the festival. Gon also
contributed funding for the Ocean Avenue Octoberfest in 2016.

Faxon Garage annually donates money in support of the following organizations and
programs: Ingleside Presbyterian Church’s black tie dinner; St. Francis Episcopal
Church’s annual fundraiser; City College of San Francisco’s athletic program
sponsorship; Lowell High School’s annual fundraiser; Aptos Middle School’s printing
sponsorship; Lakeshore Elementary School’s annual fundraiser.

f. Provide a description of the community the business serves.

From the 1940s to early 1950s, Ocean Avenue and the surrounding area was a
predominately African-American neighborhood. Young working class black families
settled into Hunters Point, Fillmore and the OMI, as those neighborhoods had houses
that were affordable and accessible to most black working class families.

Gradually, the African-American population dwindled and the neighborhood is now
mostly comprised of Asian and white residents. Faxon Garage has long served a diverse
customer base of families who rely on their economy automobiles in the more suburban
neighborhood of OMI.

In addition to serving families, young professionals and elderly residents, Faxon Garage
provides services to the owners and employees of other local businesses in the area.

g. Is the business associated with a culturally significant building/structure/site/
object/or interior?

The building in which Faxon Garage is housed tells of the neighborhood history as a
streetcar suburb from the early days when streetcars were drawn by horses. Also, the
building’s former use as a winery is unique and speaks to the broad array of business
uses that historic commercial buildings accommodate over decades of occupancy.

The Faxon Garage building, built in 1921, is a single-story commercial building adjacent
to the Ocean Avenue business district, which is made up of many such single-story
buildings, many of which were erected in the first half of the 20th century.



h. How would the community be diminished if the business were to be sold,
relocated, shut down, etc.?

If Faxon Garage ceased to exist, much of its customer base would have to travel outside
of the neighborhood for automotive services. Faxon Garage is a convenient local shop
for Ingleside car owners.

CRITERION 3

a. Describe the business and the essential features that define its character.

Faxon Garage services cars of all makes and models, and has adapted to many trends
throughout the history of the business. Where American-made muscle cars were once
popular, Faxon now serves owners of foreign-made economy cars.

Faxon Garage is a full-service garage, offering preventative maintenance services,
complete diagnostics, front-end work and repairs. Faxon Garage has a front area where
tire and under-the-hood work is conducted, and a back area with car lifts for more
rigorous tasks.

b. How does the business demonstrate a commitment to maintaining the historical
traditions that define the business, and which of these traditions should not be
changed in order to retain the businesses historical character? (e.g., business
model, goods and services, craft, culinary, or art forms)

The mechanics at Faxon Garage strive to maximize value to their customers by
scheduling and performing maintenance to prevent the need for catastrophic repair. This
is the business model that has ensured that generations of long-term customers remain
with Faxon Garage instead of seeking auto service elsewhere.

Please see supplemental videos for further explanation of Faxon Garage’s customer-
informative business model.

c. How has the business demonstrated a commitment to maintaining the special
physical features that define the business? Describe any special exterior and
interior physical characteristics of the space occupied by the business (e.g.
signage, murals, architectural details, neon signs, etc.). Does the building
occupied by the business relate to the immediate neighborhood?

No fundamental alterations have been made to the interior or exterior characteristics of
Faxon Garage. The garage is on a side street of Ocean Avenue, so the relationship
between the garage and the main street is that drivers enter and exit the garage away
from the main flow of traffic in the area.

d. When the current ownership is not the original owner and has owned the
business for less than 30years; the applicant will need to provide documentation
that demonstrates the current owner has maintained the physical features or
traditions that define the business, including craft, culinary, or art forms. Please
use the list of supplemental documents and/or materials as a guide to help
demonstrate the existence of the business prior to current ownership.

See attached supplemental documents.















	
Faxon	Garage	circa	1950	



 

 



 

 



 

 







 



 





Faxon Garage 

 

Video: 
https://www.youtube.com/watch?v=qZxR-vid-Ng 

 

 

 

https://www.youtube.com/watch?v=qZxR-vid-Ng


OMI	Neighbors	In	Action…a	community	organization	of	neighbors	helping	neighbors	

OMI Neighbors in Action 
65 Beverly Street 

San Francisco, CA 94132 

Attn: Richard Kurylo, Legacy Business Program Manager 
Office of Small Business 
City Hall, Room 110 
1 Dr. Carlton B. Goodlett Place 
San Francisco, CA 94102 

January 30, 2017 

I am writing to demonstrate my support for Faxon Garage as they pursue Legacy 
Business status. 

Faxon Garage has long served automobile owning-residents in the OMI, and Walee 
Gon’s charitable involvement has helped improve the neighborhood in many ways, from 
neighborhood events to school fundraiser contributions. 

Legacy Business status would be an appropriate tribute to Faxon Garage’s position in the 
community. 

Sincerely, 

Mary C. Harris 
President, OMI Neighbors In Action 



 
SMALL BUSINESS COMMISSION CITY AND COUNTY OF SAN FRANCISCO 
MARK DW IGHT,  PRESIDENT EDW IN M. LEE,  MAYOR 
REGINA DICK-ENDRIZZI ,  DIRECTOR 

 
SMALL BUSINESS ASSISTANCE CENTE R /  SMALL BUSINESS COMMISSION 

1 DR.  CARLTON B.  GOODLETT PLACE,  ROOM 110,  SAN FRANCISCO,  CALIFORNIA 94102-4681  
Smal l  Bus iness  Ass is tance Cente r  (415)  554-6134 /  Smal l  Bus iness  Commiss ion (415)  554-6408  

 

 

 
 
Application No.:  LBR-2016-17-036 
Business Name:   Retro Fit Vintage 
Business Address:   910 Valencia Street 
District:   District 8 
Applicant:    Steven LeMay, Owner 
Nomination Date:   October 21, 2016 
Nominated By:   Supervisor David Campos 
 
CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in 
San Francisco operations exceeding two years?   Yes  X No 
 
3525 20th Street from 1996 to 1998 (2 years) 
855 Valencia Street from 1998 to 2001 (3 years) 
910 Valencia Street from 2001 to Present (16 years) 
 
PER CRITERION 1: Has the business operated in San Francisco for more than 20 years but less than 
30 years, significantly contributed to the history or identity of a particular neighborhood or community 
and, if not included in the Registry, face a significant risk of displacement? 
 X Yes   No 
 
CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a 
particular neighborhood or community?  X Yes   No 
 
CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define 
the business, including craft, culinary, or art forms?    X Yes   No 
 
NOTES: The business has been in operation for 21 years.  
 
DELIVERY DATE TO HPC: February 1, 2017 
 
 
Richard Kurylo 
Manager, Legacy Business Program 

Legacy  
Business  
Registry 

Application Review 
Sheet 



Member Board of Supervisors  City and County of San Francisco 
District 9 
 

City Hall ∙ 1 Dr. Carlton B. Goodlett Place, Room 244 ∙ San Francisco, California  94102-4689 
Reception: (415) 554-5144 ∙ FAX (415) 554-6255 ∙ David.Campos@sfgov.org 

 
 

 
DAVID CAMPOS 

 
 
October 21, 2016 
 
Re: Nomination of Retro Fit to the Legacy Business Registry 
 
Dear Rick Kurylo, 
 
I am pleased to nominate to the Legacy Business Registry – Retro Fit, a vintage and costume 
shop on Valencia Street, at the heart of the Mission’s shopping district. Since 1996, Retro Fit 
has provided affordable, timelessly stylish vintage fashions to San Franciscans while also 
serving as a vital hub for the LGBTQ community. This unique store has been repeatedly 
featured in the San Francisco Chronicle. 
 
Retro Fit sells a variety of high-quality vintage goods, not just clothing but furnishings, home 
goods, and memorabilia from bygone decades. It is a place for a diverse mixture of residents 
and tourists to shop, gather, and talk, drawn not only by its goods but also by its proprietor, 
Stephen LeMay, who is a well-known entertainer, LGBTQ leader, and youth mentor.  LeMay is 
an active member of the drag and performance community, and a local celebrity. He has made 
Retro Fit into an out and proud LGBTQ business that has provided members of the community 
with fashion, a safe place to meet, and performances.  
 
Retro Fit has hosted a variety of events and fundraisers for groups such as CASA SF, the 
Destination Foundation, and Creativity Explored, as well as for unique, neighborhood start-ups 
such as Yarness –an eco-conscious, fetish clothing line. Retro Fit has maintained the great San 
Francisco values of diversity, community care, and unique fashion. The store has been located 
on 910 Valencia for the past 18 years; however, it is now at risk of displacement and in dire 
need of support.  
 
This business has been a long-standing and proud representative of the LGBTQ community in 
the Mission and it is critical we honor its contributions by acknowledging their legacy in the City. 
It is my distinct honor to nominate Retro Fit to become part of San Francisco’s Legacy Business 
Registry. 
 
 

Sincerely, 
 

 
David Campos 
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Retro Fit is a retail vintage and costume shop located in the epicenter of 
the Mission’s shopping district on Valencia Street. It has been serving the 
LGBTQ and performing arts communities for 20 years. Allison Hoekstra 
and Audrey Menconi, the original owners started Retro Fit, May 1996 at 
3255 20th Street. Retro Fit in its inception was started as a one room 
vintage clothing store. The original owners were committed to keeping past 
fashion eras relevant and alive, as well as ensuring affordable stylish 
clothes were available to its Mission residents. This has become more and 
more important as the neighborhood has continued to gentrify. Retro Fit is 
still one of the most affordable apparel stores on Valencia Street.  
 
Within the first year of business, Retro Fit relocated to 855 Valencia Street 
due to excessive gang violence on 20th Street. After this move, the original 
owners expanded their wares to include vintage furniture and home decor. 
The store remained there until the close of an auto body shop on the 900 
block of Valencia, resulted in several larger retail spaces coming on the 
market. The store then moved to its current and hopefully final location, 
910 Valencia, in May of 1998, where it has spent the last 18 years. It is in 
this location that ownership transferred 12 years ago to current owner and 
23 year Mission resident, Mr. Steven LeMay. 
 
Steven LeMay maintains the commitment to affordable vintage fashions, 
as was intended by the original owners and has expanded the inventory to 
more fully serve the drag, performance and theater arts community with 
the addition of make-up, wigs, accessories and high-end costumes, but 
vintage clothing and home décor from the 40’s, 50’s and 60’s remain the 
pillars of the business.  
 
Retro Fit today, sells a mix of vintage clothes, home goods, memorabilia 
and furniture. The quality of vintage and Steven LeMay’s, 20 years of 
experience make it a rare jewel on Valencia St. LeMay has two Bachelors 
degrees in Fine Art and Architecture.  His background in both art and 
interior design gives him a strong foundation in time periods, fashion eras 
and vintage objects. Before becoming the vintage mastermind behind 
Retro Fit, he honed his expertise over the course of several years working 
at Costumes on Haight.  
 
Retro Fit may not be a family owned business, but it has run without 
interruption for the past 20 years and certainly feels like it. Most days in the 
shop feel like a community gathering space with neighbors, tourists and 
friends popping in the store and gabbing with the affable and entertaining 
proprietor Steven LeMay. Known simply as LeMay to friends and in the 
drag and performance community, Steven is a local celebrity. A skilled 



gender illusionist, he was one of the few male actors cast in a female role 
at Berkeley Rep, has appeared on Season 5 of Project Runway as a 
gender bending runway model, hosted the infamous weekly variety show 
Sunday Bellini Sunday for 4 years, starred in the motion picture Corky’s 
Hot Ice and regularly performs on stage with other local celebs including 
Peaches Christ, Darcy Drollinger, and Heklina. As the owner of Retro Fit 
has styled celebrity clients and worked popular design houses including 
Erykah Badu, Mark Jacobs, Louis Vuitton, Balenciaga and Coach.   
	  
To say Retro Fit is an out and proud LGBTQ owned business that is 
embedded in the LGBTQ community, would be an understatement. 
LeMay, deeply understands the needs of these communities and upon 
taking over ownership he immediately set about turning the store into a 
one-stop shop, safe space and defacto community center for the LGBTQ 
and gender non-conforming community.  
 
Retro Fit has been the sight of countless LGBTQ events, fundraisers, 
fashion shows and community mixers. It has held private parties for 
crossdressers and gender non-conforming individuals, hosted the original 
Project Lame Way fundraiser and Project Runway viewing party and has 
been a featured in the San Francisco Chronicle’s style section on multiple 
occasions. Since the beginning of Sunday Streets, Retro Fit has hosted a 
daytime event with drag performances, highlighting San Francisco's unique 
drag history.  
 
Retro Fit is also the official launch sight for Dragship to Reno, an Easter 
bus trip started by drag impressaria's Peaches Christ and Heklina,18 years 
ago. Every year on Easter weekend, two luxury bus’s meet outside of 
Retro Fit to carry 120 drag and gambling enthusiasts to Reno, Nevada for 
36 hours of drag out fun. Retro Fit hosts the launch party and a parade, 
opening early, selling last minute supplies and looks, and serving 
mimosa’s. This has become a beloved community event. Residents, 
friends and the general public come to send the buses off, often dressing 
up for the occasion!  
 
Retro Fit is one of the few openly gay businesses on Valencia Street, in a 
neighborhood that used to be known for it's large queer community. Over 
the years there has been a decline in the diversity of the neighborhood. 
Retro Fit has weathered the challenges of gentrification and is now one of 
the few remaining historic queer businesses that represent the legacy of 
the Valencia Street neighborhood’s queer history. 
 
As an equal opportunity employer, Retro Fit has employed a diverse staff 



including queer and trans folks and performers, in an active effort to 
increase employment opportunities to folks that may experience 
discrimination due to their gender, sexual or racial identities. While there 
are other gay owned businesses, Retro Fit is one of a small number of 
establishments that are visible year round as LGBTQ owned and operated.  
 
In addition to serving the LGBTQ community, Retro Fit supports the 
Mission District and his neighborhood, participating in fundraisers for local 
non-profits like CASA SF, a children's afterschool art program, the 
Destination Foundation, an organization that funded trips of a lifetime for 
people with debilitating diseases, and Creativity Explored, a non profit arts 
organization that supports artists with developmental disabilities, as well as 
hosting pop up events for neighborhood start ups like Yarness, an eco-
conscious clothing line making crotched fetish gear. 
  
Owner Steven LeMay is among the original merchants who founded the 
Valencia St. Merchants Association and has developed very close 
relationships with families in the neighborhood, mentoring neighborhood 
kids who often stop in the shop and hang out afterschool and during the 
summer. One young customer has been coming to the store with her 
mother, since she was a toddler. During a particularly challenging time for 
them, Mr. LeMay took the mother and daughter in, while they were 
between living situations. That young lady is now 11 years old and 
considers Mr. Lemay, a trusted adult and friend.  
 
Retro Fit has a huge list of long time repeat customers and fans. It 
received the 2006 Best Cross-Dressing Supplies award from the SF 
Weekly, the 2010 Best Vintage award from San Francisco Chronicle and 
was listed in Home and Antiques Magazine as one of San Francisco’s Best 
Kept Secrets. Retro Fit has had a number of news articles written about it 
through out the years. It has been featured in a Google Audi Commercial, 
included in several local walking tours, most recently, Izi Travel and is a 
site for countless scavenger hunts, making Retro Fit a destination for 
national and international travelers alike. (see attachments)  
 
Retro Fit is a celebration of the performing arts and the style, fashion and 
cultural traditions of San Francisco. Retro Fit serves the arts and the 
LGBTQ community through the cultural events that it hosts, making the 
store more than just a commercial destination, but a cultural destination, as 
well.  
 
Retro Fit is currently under threat of losing its location. Currently, on a 
month-to-month lease, Retro Fit has seen the businesses on either side 



forced to close or relocate, due to the property owners unwillingness to 
negotiate long-term leases. During that time, owner, Steven LeMay, began 
to receive unsolicited visits to his store from realtors with clients in tow, 
boldy looking at and assessing the space. Steven was never contacted or 
informed by his landlord as to the nature of these visits and given the 
current displacement crisis Steven was afraid to ask. Approximately eight 
months ago, the owner of the bike shop that had been housed next door to 
Retro Fit for 12 years, came over to tell Steven that they were leaving their 
space and to warn Steven. He shared that their landlord had approached 
him about relocating his store because they had a realtor with an internet 
apparel client offering 3 times the amount of the current rent. The space 
that they were offering to relocate the bike shop to was none other than 
Retro Fit’s retail space! This was the second time that Steven found out 
from a neighbor that his space had been offered to a potential tenant. The 
first time the owner of the neighborhood bodega informed him that his 
space had been offered to an LA pop up clothing shop. If it had not been 
for Steven’s excellent relationships with his neighbors, he would have 
never known that his business was under threat of not only speculative but 
also real displacement. The landlord to this day has not informed or talked 
to Steven about the potential of being displaced. 
 
If Retro Fit was forced to relocate or worse close, the neighborhood would 
lose one of the few LGBTQ owned business's that specifically serve the 
needs of the queer and performing arts community. Residents would lose 
a trust worthy merchant and neighbor. The Valencia St. corridor was once 
an area with multiple vintage, thrift, and consignment shops, offering 
affordable eclectic wares for the creative alternative set. The number of 
vintage shops have dwindled down to just 5 stores carrying vintage 
apparel and Retro Fit is the only shop that specializes in garments and 
home goods from the 40’s 50’s and 60’s and costumes. 
 
The ability to procure a long-term lease would allow this amazing shop and 
shop owner to apply for grants to build community based programs, 
furthering the stores commitment and connection to San Francisco and the 
Mission District.  
 
	  















































































































 
 
Joshua Grannell 
Peaches Christ Productions 
335 Grove St. Apt. 10 
SF CA 94102 
 
To Whom it May Concern, 
 
I am writing to show my sincere support for Retro Fit and owner Steven LeMay’s 
application for Legacy Business status.  I am Joshua Grannell, best known as the drag 
character Peaches Christ and have been performing and producing events in San 
Francisco for twenty years.  I believe Steven’s unique business contributes to the 
cultural fabric of what makes San Francisco special and we cannot afford to lose any 
more of this fabric. 
 
Retro Fit is one of the only queer performer-owned retail businesses that actually caters 
to the local performance community with knowledge and distinction. It will be sorely 
missed by many people who depend on Steven’s ability to stock “our” products and 
know about our specific needs. 
 
I’m personally very dependant on Steven’s continuing ability to use his business as a 
community gathering center, often being the place where large groups of us have 
gathered for discussion, laughter, inspiration, and celebration.  For many years Retro Fit 
has hosted the launch party for Heklina and my Annual drag trip to Reno.  These sorts of 
community spaces are in desperate need of being saved as so many have already 
disappeared. 
 
Retro Fit is a survivor and it would be a tremendous loss to the Valencia corridor for 
everyone, specifically queer people who have been part of this neighborhood for 
decades now. Please support Retro Fits application for Legacy Business Registration 
 
Warm Regards, 
 
Joshua Grannell 
Peaches Christ Productions 
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September	  26,	  2016	  
	  
	  
To	  Whom	  It	  May	  Concern:	  
	  
I	  am	  writing	  to	  enthusiastically	  support	  RetroFit	  and	  owner	  Steven	  LeMay’s	  application	  for	  
Legacy	  Business	  status.	  My	  name	  is	  Leslie	  Einhorn,	  I	  am	  the	  founder	  and	  Executive	  Director	  
of	  CASA	  (Children’s	  After	  School	  Arts),	  a	  nonprofit	  after	  school	  program	  with	  a	  focus	  on	  art,	  
social	  justice	  and	  social-‐emotional	  development.	  CASA	  was	  founded	  20	  years	  ago,	  the	  same	  
year	  that	  RetroFit	  burst	  onto	  the	  scene.	  Since	  1996,	  our	  city	  has	  experienced	  a	  mass	  exodus	  
of	   queers,	   artists	   &	   families.	   Rising	   housing	   costs,	   stark	   income	   equality,	   and	   the	   tech-‐
fueled	  Manhattanization	  of	  San	  Francisco	  have	  transformed	  our	  culture	  and	  threatened	  the	  
livelihood	  of	  many.	  LeMay	  and	  I	  have	  had	  many	  a	  conversation	  about	  how	  difficult	  it	  is	  to	  
stay	  afloat	  as	  queers,	  artists,	  and	  small	  business	  owners	  in	  this	  city	  that	  once	  beckoned	  us	  
with	  a	  wink	  and	  a	  smile.	  We	  have	  seen	  countless	  friends	  and	  colleagues	  pack	  up	  and	  move	  
to	   the	   greener	   and	   gayer	   pastures	   of	   Oakland	   and	   Portland.	   We	   have	   talked	   about	   the	  
importance	  of	   collectively	  digging	  our	  glitter	   encrusted	  heels	   in,	   supporting	  one	  another,	  
STAYING,	  and	  keeping	  San	  Francisco	  fabulous.	  
	  
It	   was	   in	   this	   spirit,	   on	   the	   heels	   of	   the	   first	   dot	   com	   bust,	   that	   Steven	   LeMay	   hosted	   a	  
fundraiser	  for	  CASA	  at	  RetroFit.	  Project	  Lameway	  featured	  local	  designers	  and	  models	  of	  all	  
shapes	  and	  sizes	  in	  a	  runway	  competition	  that	  was	  judged	  by	  CASA	  students.	  It	  was	  a	  warm	  
and	   festive	   night	   that	   raised	   significant	   funds	   for	   CASA.	   It	   was	   so	   quintessentially	   San	  
Francisco.	  
	  
Now	  more	   than	   ever,	   The	   City	   needs	   businesses	   that	   support	   and	   create	   community	   for	  
queers,	   artists	   and	   performers.	   RetroFit	   does	   just	   that.	   For	   20	   years,	   Steven	   has	   been	  
supplying	   vintage	   fashion,	   costumes,	   makeup	   &	   drag	   that	   have	   contributed	   to	   San	  
Francisco’s	  performance	  and	  cabaret	  scene.	  Tourists	  visit	  RetroFit	  to	  get	  the	  true	  flavor	  of	  
San	  Francisco,	  locals	  come	  to	  avoid	  the	  sky-‐high	  prices	  and	  white-‐washed	  retail	  experience	  
that	  has	   come	   to	  permeate	  Valencia	  Street.	  Change	  and	  gentrification	  cannot	  be	   stopped,	  
but	  we	   need	   to	   nurture	   and	   support	   those	   long	   term	   small	   businesses	   that	   have	   helped	  
shape	  our	  Babylon	  by	  the	  Bay.	  	  	  
	  
Please	  don’t	  hesitate	  to	  contact	  me	  should	  you	  need	  any	  further	  comment.	  
	  
	  
Leslie	  Einhorn	  
Executive	  Director,	  CASA	  



Kevin	  Seaman	  
2913	  22nd	  St,	  #4	  
San	  Francisco,	  CA	  94110	  
	  
To	  Whom	  it	  May	  Concern:	  
	  	  
My	  name	  is	  Kevin	  Seaman	  and	  I’m	  a	  12-‐year	  San	  Francisco	  resident,	  an	  active	  member	  of	  the	  
City’s	  cultural	  ecosystem	  and	  a	  nightlife	  entertainer.	  I	  am	  writing	  you	  today	  in	  support	  of	  Retro	  
Fit	  and	  owner	  Steven	  LeMay’s	  application	  for	  Legacy	  Business	  status.	  
	  
As	  a	  leader	  in	  the	  field	  of	  queer	  arts,	  I	  know	  how	  imperative	  it	  is	  to	  preserve	  space	  led	  by	  and	  
for	  LGBTQ	  individuals.	  Last	  year,	  the	  Mission	  lost	  3	  LGBT	  venues:	  the	  Lexington,	  Truck	  and	  Esta	  
Noche.	  As	  such,	  we	  have	  fewer	  and	  fewer	  meeting	  places	  to	  solidify	  queer	  presence	  in	  a	  City	  
known	  as	  a	  gay	  mecca.	  To	  me,	  Retro	  Fit	  is	  one	  of	  those	  places.	  	  
	  
Retro	  Fit	  has	  always	  been	  a	  queer	  sanctuary	  amongst	  the	  scrappy	  Valencia	  shops	  of	  the	  late	  90s	  
and	  continued	  to	  be	  a	  beacon	  of	  queer	  hope	  as	  the	  corridor	  professionalized	  and	  the	  cost	  of	  
living	  increased.	  
	  
One	  of	  my	  favorite	  annual	  activities	  is	  heading	  to	  Retro	  Fit	  on	  the	  Saturday	  before	  Easter	  to	  join	  
notable	  Peaches	  Christ	  and	  Heklina	  on	  the	  MotherShip	  to	  Reno	  drag	  bus	  adventure.	  As	  the	  
meeting	  place	  for	  departure,	  Retro	  Fit	  and	  Le	  May	  offer	  a	  warm	  and	  fun	  environment	  as	  we	  
await	  the	  arrival	  of	  our	  buses.	  Valencia	  residents	  and	  passers	  by	  are	  overjoyed	  to	  see	  100+	  drag	  
queens	  swarming	  outside	  Retro	  Fit	  and	  many	  folks	  come	  out	  annually	  to	  take	  pictures	  and	  to	  
see	  us	  off.	  To	  my	  knowledge,	  there	  are	  no	  other	  businesses	  left	  on	  Valencia	  Street	  that	  have	  
this	  deep	  of	  a	  connection	  with	  the	  LGBT	  community	  and	  I	  greatly	  admire	  LeMay’s	  commitment	  
to	  providing	  an	  open	  and	  warm	  venue	  for	  the	  drag	  community.	  	  
	  
Since	  2008,	  LeMay	  and	  Retro	  Fit	  have	  also	  participated	  in	  San	  Francisco’s	  Sunday	  Streets.	  I	  can’t	  
tell	  you	  how	  refreshing	  it	  is	  to	  see	  drag	  queens	  out	  of	  the	  bars	  and	  interacting	  with	  families	  and	  
passers	  by	  outside	  Retro	  Fit.	  Offering	  free	  performances	  for	  the	  community	  and	  an	  opportunity	  
for	  children	  and	  those	  unfamiliar	  with	  this	  traditional	  queer	  art	  to	  see	  us	  up	  close	  and	  in	  action!	  
	  
To	  me,	  Retro	  Fit	  is	  more	  than	  just	  a	  vintage	  store.	  And,	  even	  though	  it’s	  saved	  my	  butt	  more	  
times	  than	  I	  can	  name,	  It	  is	  more	  than	  just	  a	  place	  I	  can	  stop	  in	  and	  get	  some	  last	  minute	  lashes	  
on	  my	  bike	  ride	  home.	  Retro	  Fit	  a	  community	  meeting	  place	  for	  LGBTQ	  people.	  It’s	  somewhere	  I	  
have	  come	  to	  depend	  on	  to	  stop	  in	  to	  see	  my	  friends.	  Somewhere	  where	  I	  can	  bring	  my	  wig	  to	  
brush	  out	  in	  the	  company	  of	  fellow	  nightlife	  performers.	  Somewhere	  where	  I	  can	  learn	  new	  
makeup	  tricks	  from	  mentors	  in	  the	  drag	  community.	  Ultimately,	  somewhere	  where	  I	  can	  call	  
home.	  
	  
In	  approving	  Retro	  Fit’s	  legacy	  business	  application,	  you	  will	  be	  solidifying	  a	  commitment	  to	  
your	  LGBT	  constituents	  –	  telling	  us	  that	  you	  value	  our	  presence	  in	  this	  rapidly	  changing	  city.	  



Telling	  us	  that	  amongst	  the	  vast	  closures	  of	  LGBTQ	  Mission	  venues	  that	  there	  is	  worth	  in	  a	  
business	  that	  caters	  to	  those	  of	  us	  still	  clinging	  to	  life	  in	  San	  Francisco.	  
	  
Please	  do	  not	  hesitate	  to	  contact	  me	  should	  you	  have	  any	  questions	  on	  Retro	  Fit’s	  Legacy	  
Business	  application,	  I	  would	  be	  happy	  to	  speak	  with	  you	  about	  the	  vitality	  of	  this	  business	  
within	  the	  LGBTQ,	  drag	  and	  trans*	  communities.	  
	  
Sincerely,	  
	  
Kevin	  Seaman	  
Kevin.L.Seaman@gmail.com	  
415.309.5092	  
SeamanArt.com	  
Director,	  Bring	  Your	  Own	  Queer	  	  
Hostess,	  The	  Monster	  Show	  (The	  Castro’s	  longest	  running	  drag	  show)	  
Producer	  and	  Hostess,	  Lilith	  Bear	  
Host	  Committee	  Member,	  Americans	  for	  the	  Arts	  2017	  conference	  
Member,	  San	  Franciscans	  for	  the	  Arts	  &	  Ending	  Family	  Homelessness	  
Leadership	  Fellow,	  Association	  of	  Performing	  Arts	  Presenters	  
One	  of	  16	  Artists	  to	  Watch	  in	  2016,	  SF	  Weekly	  
Former	  Arts	  &	  Culture	  Program	  Assistant,	  The	  San	  Francisco	  Foundation	  
Former	  General	  Manager,	  Queer	  Cultural	  Center	  
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October 5, 2016 
 
 
re: Legacy Business status for Retro Fit 
 
On behalf of Livable City, I am writing to express our strong support for Retro Fit and owner Steven 
LeMay’s application for Legacy Business status. 
 
Livable City works to create a San Francisco of great streets and complete neighborhoods, where walking, 
bicycling, and transit are the best choices for most trips, where public spaces are beautiful, well-designed, 
and well-maintained, and where housing is more plentiful and more affordable. We run the Sunday Streets 
program, which transforms City streets into car-free public places where tens of thousands of San 
Franciscans play, socialize, and exercise. 
 
Retro Fit and businesses like it help make San Francisco livable, our neighborhoods complete, and streets 
like Valencia great. Vintage clothing and costume shops have been an important part of the Mission’s 
character and identity for decades, and Retro Fit is one of the neighborhood’s finest. Dressing up is an 
essential part of San Francisco culture, and Retro Fit’s wonderful collection of vintage clothing, accessories, 
jewelry, wigs, makeup, and home décor uphold San Francisco’s values of sustainability and fabulousness. 
Retro Fit is an important resource for San Francisco’s theater, cabaret, and nightlife.   
 
Retro Fit is an LGBT-owned business, and both Retro Fit and Steven LeMay have contributed enormously to 
the life of San Francisco’s queer community. For decades Valencia Street was distinguished by its distinctive 
queer businesses, but sadly, Retro Fit is now one of few remaining.  
 
Retro Fit is always one of the highlights of Sunday Streets Mission.  Twice a year, Steven and DJ Lamont 
organize music, drag shows, and a sidewalk sale for the event, enriching everyone’s Sunday Streets 
experience and helping make it a great day for the neighborhood. 
 
San Francisco needs Retro Fit. As a nearby resident for nearly two decades, the Mission without Retro Fit 
would be a neighborhood diminished. Please support Retro Fit’s application for Legacy Business 
Registration. 
 
Sincerely, 
 

 
Tom Radulovich 
Executive Director 



	  
October 12, 2016 

 
 
Dear Legacy Business Registry, 
 
My name is Deena Davenport, owner of Glama-Rama Salon on Valencia St. and founder and former 
President of the Valencia Street Merchant Association. I am writing to support to Retro Fit's Legacy 
Business Registration application! 
 
I have known the owner of Retrofit Vintage, Steven LeMay, for at least 20 years.  Steven was 
instrumental in the conception and growth of the Valencia Street Merchant Association. His enthusiasm 
and generosity went along way in creating the convivial atmosphere that continues at meetings today.  
 
In addition to being friends, I have had the pleasure of collaborating with Retro Fit on neighborhood 
events and fundraisers. Steven LeMay is an ideal business neighbor. He has strong sense of integrity 
and loyalty. When I was first starting and I had finally grown my business enough to take over an 
adjoining space, I had 3 days to move and not enough people to help. I mentioned this, in passing, to 
Steven and he showed up for 3 consecutive days, volunteering his time, labor and emotional support to 
help ready my store for it's re-opening. 
 
This is the kind colleague and business owner Steven LeMay is! His business Retro Fit is a community 
hub for so many different types of people and he treats everyone like they are old friends, in the form of 
kind words, laughter and a side of sarcasm.  Retro Fit is one of the few businesses that have weathered 
the changes of Valencia Street right beside Glama-Rama. 
 
It is so important to support businesses that embody the character of old San Francisco and continue 
Valencia Street’s merchant legacy, particularly ones like Retro Fit that are so committed to the 
neighborhood for the long haul. Retro Fit is an important piece of the merchant history and merchant 
community of Valencia Street. 
 
I whole-heartedly support this application and urge you to establish Retro Fit as a legacy business! 
 
Sincerely, 
Deena Davenport 
Owner 
 
Glama-Rama Salon and Gallery 
304 Valencia St 
San Francisco, CA 94103 



	  
	  
9/23/2016	  
	  
To	  Whom	  this	  May	  Concern;	  
	  
I	  am	  writing	  to	  express	  my	  support	  of	  Retrofit	  vintage	  shop	  and	  it’s	  owner,	  Steven	  
Lemay.	  	  I	  urge	  you	  to	  give	  your	  full	  consideration	  of	  his	  application	  for	  Legacy	  
Business	  status.	  	  I	  am	  the	  inventory	  manager	  of	  the	  American	  Conservatory	  
Theatre’s	  costume	  department	  and	  have	  known	  Mr.	  Lemay	  personally	  and	  
professionally	  for	  nearly	  20	  years.	  	  On	  a	  personal	  level,	  I	  am	  delighted	  with	  the	  
success	  he	  has	  made	  with	  Retrofit	  and	  recommend	  it	  wholeheartedly	  to	  my	  
customers	  on	  a	  professional	  level.	  	  Part	  of	  our	  business	  here	  at	  A.C.T.	  is	  renting	  
costumes	  to	  the	  general	  public,	  drawing	  on	  the	  inventory	  of	  50	  years	  worth	  of	  
custom	  regional	  theatre	  costuming.	  	  What	  we	  don’t	  offer	  is	  theatrical	  makeup,	  
novelty	  accessories	  or	  wigs.	  	  I	  keep	  a	  stack	  of	  Retrofit	  business	  cards	  in	  my	  desk	  and	  
that’s	  the	  first	  place	  I	  send	  my	  customers	  for	  the	  supplementary	  bits	  we	  do	  not	  offer.	  	  
I	  am	  also	  a	  performer	  and	  can	  tell	  you	  that	  the	  products	  offered	  at	  Retrofit	  are	  top	  
quality	  and	  well	  selected,	  making	  it	  a	  very	  useful	  resource	  for	  performing	  artists.	  	  
Anyone	  who	  visits	  the	  store	  is	  immediately	  impressed	  with	  the	  artful	  display,	  great	  
variety	  of	  products	  and	  impressive	  selection	  of	  vintage	  clothing	  at	  accessible	  prices.	  	  	  
	  
It	  cannot	  be	  overstated	  how	  regrettable	  it	  is	  to	  see	  so	  many	  viable	  businesses	  that	  
are	  significant	  to	  the	  LGBT	  community	  disappearing	  from	  the	  San	  Francisco	  
landscape.	  	  The	  Valencia	  corridor	  doesn’t	  need	  another	  over-‐priced	  boutique	  eatery.	  	  	  
Retrofit	  truly	  is	  a	  vital	  resource	  for	  many	  different	  communities	  and	  deserving	  of	  
Legacy	  status.	  	  Don’t	  hesitate	  to	  contact	  me	  if	  you’d	  like	  any	  more	  detailed	  
information.	  
	  
Yours	  sincerely,	  
	  
Jef	  Valentine	  
Inventory	  Manager,	  American	  Conservatory	  Theatre	  Costume	  Shop	  
1117	  Market	  Street	  
San	  Francisco,	  CA	  94103	  
415-‐439-‐2378	  
valentine@act-‐sf.org	  



!

September 21, 2016 

To whom it may concern: 

My name is D’Arcy Drollinger, I am the owner and Director of Entertainment at Oasis, Nightclub 
and Theater in San Francisco. I have been writing and producing new and original theater in 
San Francisco and New York for the last 20 years. Retro Fit has been my goto place for wigs, 
makeup, costumes, styling, and general advice for as long I’ve been producing. It is my opinion 
that the San Francisco Drag and Theater Communities are greatly enriched by resource that is 
Retro Fit and it’s staff.  

Thank you, 

D’Arcy Drollinger  

298 11th Street San Francisco, CA 94103 sfoasis.com 415-795-3180



beatrice thomas <beatrice.thomas@gmail.com>

Fwd: Letter of support
1 message

RetroFizzle <retrofitllc@sbcglobal.net> Fri, Oct 7, 2016 at 5:25 PM
To: beatrice thomas <Beatrice.thomas@gmail.com>

Begin forwarded message:

From: Steven LeMay <retrofitllc@sbcglobal.net>
Subject: Re: Letter of support
Date: September 27, 2016 2:16:13 PM PDT
To: Juanita More <juanita@juanitamore.com>

Thank you so much for writing this….xoxoxox

Load of Love right back in your face!!

LeMay

On Sep 26, 2016, at 8:20 AM, Juanita MORE! <juanita@juanitamore.com> wrote:

To Whom it May Concern

I am writing to show my support for Retro Fit and owner Steven LeMay’s application for Legacy Business
status.

My name is Juanita MORE! and I am local drag queen, artist and chef. I have know Steven LeMay for close
to 20 years. Retro Fit’s place in the queer community is very important. It represents the type of business
many artists depend on continue to create their art. As San Francisco moves forward with change, the
LGBT community is finding greater importance in preserving places that represent our history. Retro Fit is
the perfect place to find that rare outfit or costume for a party - including eye lashes, wigs and all the other
things you need to be fabulous!

Over the years LeMay has supported by annual Pride event which has raised hundreds of thousands of
dollars for some to the cities most needy organizations by offering to sell tickets in the store. These tickets
have been sold with no fees or attachments - just 100% in support of the cause.
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I lived not far from Retro Fit in the early 90’s. Now, almost 25 years later almost all of those businesses I
frequented are gone. So it is important to preserve this quirky, independently owned place. Retro Fit
represents a very important part of my queer San Francisco.

Please support Retro Fits application for Legacy Business Registration.

Loads of Love,

Juanita
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