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Legacy Business Registry Case Report 

 
HEARING DATE: SEPTEMBER 21, 2016 

Filing Date: August 22, 2016 
Case No.: 2016-010958LBR 
Business Name: The Booksmith  
Business Address: 1644 Haight Street   
Zoning: NCD (Haight Street Neighborhood Commercial District)/ 
 40-X Height and Bulk District 
Block/Lot: 1230/011 
Applicant:  Christin Evans 

1644 Haight Street 
San Francisco, CA 94117 

Nominated By: Supervisor London Breed, District 5 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
The Booksmith is an independent bookstore in the Haight-Ashbury that has served as a literary mecca for 
neighborhood residents, tourists, and book lovers since 1976. Located on Haight Street between Clayton 
and Cole Streets, The Booksmith is housed within a one-story commercial building and is well-known for 
its leading events program that continues to feature prominent figures in the fields of art, journalism, and 
literature. The business was one of the first bookstores to offer a community Book Swap event, regularly 
opens its doors to neighbors and community groups for meetings and events, and attracts hundreds each 
month through its popular fanfiction event, “Shipwreck.”  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1976 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, The Booksmith qualifies for listing on the Legacy Business Registry because it meets all of 
the eligibility Criteria: 

i. The Booksmith has operated for 40 years. 

ii. The Booksmith has contributed to the Haight-Ashbury community’s history and 
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identity by serving as a neighborhood book store, literary mecca, and venue for high 
quality literary programming. 

iii. The Booksmith is committed to maintaining the physical features or traditions that 
define its tradition of bookselling and literary programming.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the traditions of bookselling and organizing literary events.   

4. Is the business or its building associated with significant events, persons, and/or architecture?  

Yes. 1644 Haight Street is associated with significant architecture. It is a representative example of 
a 1920’s utilitarian commercial building and is located within the proposed Article 10 Haight-
Ashbury Historic Landmark District (added to the Landmark Designation Work Program in 
August of 2016).  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

Yes. The 1926 structure is considered a “Category A Building” and is located within the 
California Register-eligible Haight-Ashbury Historic District. It was also identified in the 
Neighborhood Commercial Buildings Historic Resource Survey (pending approval by the 
Historic Preservation Commission) as a contributor to a California Register-eligible district. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. American Bookseller Magazine, 1998; Bookselling This Week, 6/6/1994, “How Much is That 
Author in the Window?” published by the American Booksellers Association; SF Gate, 3/24/2002, 
“Indy Booksellers Reach Crossroads,” by Hillel Italie; SF Business Times, 8/17-23/2016, “Duo seeks 
to turn bookstore decline into fiction,” by Sarah Duxbury; The New York Times, 12/5/2010, “A 
Reader’s San Francisco,” by Gregory Dicum; San Francisco Chronicle, 6/26/2011, “Indie bookstores 
offer greater sense of community,” by Katherine Seligman. 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 1644 Haight Street   
 
Recommended by Applicant 
• Stock of quality books featuring traditional and emerging literary works 
• General interior layout, including window displays and front table displays 
• Shelf-talkers (hand written staff book reviews) 

 
Additional Recommended by Staff 
• Storefront system, including recessed entryway, terrazzo flooring at entry, vertical and horizontal 

single pane windows, cornice, and tile and wood siding 
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Filing Date: August 22, 2016 
Case No.: 2016-010959LBR 
Business Name: Dog Eared Books  
Business Address: 900 Valencia Street   
Zoning: NCT (Valencia Neighborhood Commercial Transit)/ 
 50-X Height and Bulk District 
Block/Lot: 3608/075 
Applicant:  Kate Rosenberger 

900 Valencia Street  
San Francisco, CA 94110 

Nominated By: Supervisor David Campos, District 9 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Dog Eared Books is an independent book store located on Valencia Street between 20th and Liberty Streets 
in the Mission District. The business has served as a neighborhood gathering spot for the literary and 
artistic community for over two decades, offering a variety of eclectic new and used books that reflect the 
interest of surrounding residents. The book shop features local publishers and emerging authors, and 
offers readings, book groups, release parties, and other literary events that contribute to the city’s literary 
heritage. It opened in 1992 when Valencia Street was a lesbian enclave and home to small, unique shops 
that sold handmade and homemade goods. The business is located at the ground floor of a three-story 
residential over commercial building that is a contributor to the Article 10 Liberty Hill Historic District.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1992 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Dog Eared Books qualifies for listing on the Legacy Business Registry because it meets all of 
the eligibility Criteria: 

i. Dog Eared Books has operated in San Francisco for 24 years, but has contributed to 
the identity of the Mission District and faces a significant risk of displacement.  

ii. Dog Eared Books has contributed to the history and identity of the Mission District 
and the literary community that formed along Valencia Street in the 1990s and which 
continues today. 

iii. Dog Eared Books is committed to maintaining the physical features or traditions that 
define its tradition of bookselling. 
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While Dog Eared Books is less than 30 years old, the business is at risk of being displaced. The 
closure of Dog Eared Books would represent a significant loss to the neighborhood and literary 
community of Valencia Street and the Mission District.  

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the traditions of bookselling and organizing literary events. 

4. Is the business or its building associated with significant events, persons, and/or architecture?  

Yes. The building is considered a “Category A Building” by the Planning Department for its 
architectural significance as a contributor to the Article 10 Liberty-Hill Historic District. The 1904 
Italianate-style building is located in a historic commercial corridor on Valencia Street that 
belongs to one of the city’s earliest residential suburbs and largely intact 19th century middle class 
neighborhood.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

Yes. The building is considered a “Category A Building” for the purposes of CEQA and is a 
contributor to both the Article 10 Liberty-Hill Historic District and the California Register 
Liberty-Hill Historic District.  

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. The New York Times, 12/1/2010, “A Book Lover’s San Francisco,” by Gregory Dicum; CBS 
Local, 4/6/2015, “Best Used Bookstores In the Bay Area”; and SF Gate, 3/17/2016, “Dog Eared 
Books to open satellite store in S.F.’s Castro District,” by John McMurtrie. 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 900 Valencia Street   
 
Recommended by Applicant 
• “Brick-and-mortar-style” bookselling in present location 
• Friendly and neighborhood-oriented customer service 
• Community involvement, including donations to local schools 

 
Additional Recommended by Staff 
• Commercial storefront from 1904-present, including fixed vertical windows and glass door with 

transom 
• “Book mural” on exterior front façade 
• Offering of eclectic books that reflect neighborhood interests and feature emerging authors and 

local publishers  
• Community-building literary events  
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Filing Date: August 22, 2016 
Case No.: 2016-010963LBR 
Business Name: Green Apple Books  
Business Address: 506 Clement Street   
Zoning: NCD (Inner Clement Street Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 1427/014 
Applicant:  Pete Mulvihill, Co-Owner, CEO 

506 Clement Street  
San Francisco, CA 94118 

Nominated By: Supervisor Eric Mar, District 1 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Green Apple Books is a 49-year-old independent bookstore and literary destination in the Richmond 
District. Located on Clement Street between 6th and 7th Avenues in a two-story commercial building, the 
business offers a large selection of new and used books, magazines, and music, and is considered a 
regional leader among bookstores. An anchor of the commercial corridor that has formed along Clement 
Street in the Richmond, Green Apple Books is also known for its note-worthy business practices. Its 
workers are unionized and it provides an example of successful succession planning, as three of its long-
time employees have taken ownership of the business in recent years.  
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1967 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Green Apple Books qualifies for listing on the Legacy Business Registry because it meets all 
of the eligibility Criteria: 

i. Green Apple Books has operated for 49 years. 

ii. Green Apple Books has contributed to the Richmond community’s history and 
identity by serving as a long-standing neighborhood bookstore and literary 
destination for San Franciscans and visitors. 

iii. Green Apple Books is committed to maintaining the physical features or traditions 
that define its tradition of bookselling.  
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3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the tradition of bookselling. 

4. Is the business or its building associated with significant events, persons, and/or architecture?  

No. Based on the information on file at the Planning Department, neither the business nor the 
building is associated with significant events, persons, or architecture.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. The property is considered a “Category B Property” that requires further review per the 
Planning Department’s CEQA review procedures for historical resources. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. Hoodline, 3/27/2016, “A Conversation With Pete Mulvihill of Green Apple Books”; The New 
York Times, 10/28/2015, San Francisco Chronicle, 3/6/2016, “Green Apple Books”; “36 Hours in San 
Francisco,” by Bonnie Tsui; Sunset Magazine, 05/2015, “Travel Insider Tips: Green Apple Books”; 
SF Gate, 4/15/2014, “Le Video survives thanks to partnership with Green Apple Books,” by Joe 
Garofoli; Publishers Weekly, 3/28/2014, “Green Apple Named PW Bookstore of the Year,” by Judith 
Rosen; 09/2014, “Sustaining San Francisco’s Living History: Strategies for Conserving Cultural 
Heritage Assets,” by San Francisco Heritage; The Wall Street Journal, 1/9/2013, “Bookstore Finds 
Novel Ways to Succeed as an Independent,” by Shira Ovide. 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 506 Clement Street (primary location) 
• 1231 9th Avenue (second location, opened 2014) 
 
Recommended by Applicant 
• Wooden bookcases, nooks and alcoves, shelf-talkers, mask collection, original gas light fixtures, 

and handmade signs in the interior of 506 Clement Street 
• Vibrant selection of new and used books 

 
Additional Recommended by Staff 
•  “Green Apple Books” neon sign (installed in 1983) located on primary façade of 506 Clement 

Street 
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Filing Date: August 22, 2016 
Case No.: 2016-010965LBR 
Business Name: Henry’s House of Coffee  
Business Address: 1618 Noriega Street   
Zoning: NCD (Noriega Street Neighborhood Commercial District)/ 
 40-X Height and Bulk District 
Block/Lot: 2026/024 
Applicant:  Hrag Kalebjian, President 

1618 Noriega Street 
San Francisco, CA 94122 

Nominated By: Supervisor Katy Tang, District 4 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
Henry’s House of Coffee is a family-owned coffee roaster and coffee shop located on Noriega Street 
between 23rd and 24th Avenues in the Sunset District. Housed within a two-story residential-over-
commercial property built in the Storybook period revival architectural style, the business represents 
three generations of coffee roasting tradition. Master coffee roaster, Henry Kalebjian, learned the 
Armenian style of coffee roasting at the age of twelve from his father in Lebanon. Upon settling in San 
Francisco during the early 1970s, Henry purchased House of Coffee from a fellow Armenian 
entrepreneur, and expanded the shop’s coffee roasting functions. One of the first coffee roasters in San 
Francisco, Henry’s House of Coffee now sells wholesale to retail groceries, neighborhood coffee shops, 
and fine dining restaurants. Henry’s son, Hrag, has joined the operation in recent years and plans to keep 
the family tradition alive well into the future.  

 

STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1965 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Henry’s House of Coffee qualifies for listing on the Legacy Business Registry because it 
meets all of the eligibility Criteria: 

i. Henry’s House of Coffee has been in operation since 1965 (the business operated 
under the name, “House of Coffee,” from 1965-1983). 

ii. Henry’s House of Coffee has contributed to the Sunset community’s history and 
identity by serving as a neighborhood coffee shop and offering high quality roasted 
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coffee beans for purchase.   

iii. Henry’s House of Coffee is committed to maintaining the physical features or 
traditions that define its art of coffee roasting and serving. 

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the art of coffee roasting and serving. 

4. Is the business or its building associated with significant events, persons, and/or architecture?  

Yes. The property is associated with significant architecture. It was built in 1935 as part of an 
early residential tract designed and developed by Marian Realty Company (owned by Oliver and 
Arthur Rousseau) and Whittney Investment Company, and is emblematic of Storybook period 
revival style architecture. The property’s ground floor was altered midcentury as part of a block-
wide conversion from residential to mixed use. The property was identified as a Category A 
Building and a contributor to a California Register-eligible district in the Neighborhood 
Commercial Buildings Historic Resources Survey (pending approval by the Historic Preservation 
Commission). The property belongs to a cluster of 18 Storybook-style buildings along Noriega 
Street. 

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. The property has, however, been identified in the Neighborhood Commercial Buildings 
Historic Resources Survey (pending approval by the Historic Preservation Commission) as a 
contributor to a California Register-eligible district. 

6. Is the business mentioned in a local historic context statement?   

No. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. Focus Magazine, 12/1980, “Shopping with Shelton: Coffee Beans in the Genes,” by Jack 
Shelton; Tea & Coffee Magazine, 4/2016, “The Intentional Micro Roaster- A New Definition for a 
New Category”; Fresh Cup Magazine, 7/21/2014, “Feature: Henry’s House of Coffee,” by Regan 
Crisp; Daily Coffee News, 8/18/2015, “The 50-Year-Old San Francisco Family Roastery You’ve 
Probably Never Heard Of,” by Nick Brown; SF Made website, 4/22/2015, “Welcome Home to 
Henry’s House of Coffee,” by Ferron Salniker; The San Franciscan Roaster, 6/8/2014, “Roaster 
Profile: Henry’s House of Coffee,” by Emily McIntrye; Hoodline, 2/23/2016, “Behind the Beans 
With Master Roaster Henry Kalebjian of Henry’s House of Coffee,” by Fiona Lee; University of 
San Francisco website, 4/15/2015, “USF Honors Henry’s House of Coffee and Aunt Ann’s In-
House Staffing with 2015 Family Business Awards.” 
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Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 1618 Noriega Street  

 
Recommended by Applicant 
• Coffee roasting tradition 
• Coffee shop use 
 
Additional Recommended by Staff 
• The San Franciscan roaster (interior) 
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Filing Date: August 22, 2016 
Case No.: 2016-010966LBR 
Business Name: Zeitgeist  
Business Address: 199 Valencia Street   
Zoning: NCT-3 (Moderate Scale Neighborhood Commercial Transit District)/ 
 50-X Height and Bulk District 
Block/Lot: 3513/022 
Applicant:  Gideon Bush, General Manager/COO 

199 Valencia Street  
San Francisco, CA 94103 

Nominated By: Supervisor David Campos, District 9 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
  
BUSINESS DESCRIPTION 
RBCC, Inc. dba Zeitgeist is a brew pub and beer garden located on Valencia Street between Duboce 
Avenue and McCoppin Street in the Mission District. It is housed on the first floor of a three-story mixed 
use building. A bar has operated out of the space for an estimated 100 years. During Prohibition it was 
converted into an ice cream shop called, “Lally’s,” with a speakeasy in the basement; mosaic tile in the 
entryway serves as a reminder of that time period. The current business has operated out of the building 
since 1972, when it opened as Rainbow Cattle Company and became a hangout for gay hippies. Renamed 
“Zeitgeist” in 1986, the business has served as a local gathering spot over the decades, featuring Bay Area 
micro-brews and giving back to the neighborhood by hosting fundraising events, providing shelter for 
neighbors displaced by fires, and providing holiday offerings from the kitchen for patrons who live far 
from home. Passionate about beer, Zeitgeist is a regular participant in San Francisco Beer Week and takes 
suggestions on its beer offerings from its customers. 
 
STAFF ANALYSIS 
Review Criteria 

1. When was business founded?   

1972 

2. Does the business qualify for listing on the Legacy Business Registry? If so, how? 

Yes, Zeitgeist qualifies for listing on the Legacy Business Registry because it meets all of the 
eligibility Criteria: 

i. Zeitgeist has operated for 44 years. 

ii. Zeitgeist has contributed to the Mission community’s history and identity by serving 
as a local brew pub and beer garden, and hosting community fundraisers.  

iii. Zeitgeist is committed to maintaining the physical features or traditions that define 
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its tradition of serving local craft brew. 

3. Is the business associated with a culturally significant art/craft/cuisine/tradition? 

Yes. The business is associated with the tradition of serving local craft brew. 

4. Is the business or its building associated with significant events, persons, and/or architecture?  

No.  

5. Is the property associated with the business listed on a local, state, or federal historic resource registry?   

No. The property is considered a “Category C Property,” meaning that it was not found to be a 
historic resource per the Planning Department’s CEQA review procedures for historical 
resources. 

6. Is the business mentioned in a local historic context statement?   

No. While the business has not been mentioned in a local historic context statement, 199 Valencia 
was mentioned in the LGBTQ Historic Context Statement (adopted 2015). The building had 
previously housed Hans Off, where nude go-go dancers performed during the 1960s and early 
1970s, as well as Rainbow Cattle Company, a hangout for gay hippies during the 1970s. 

7. Has the business been cited in published literature, newspapers, journals, etc.? 

Yes. The New York Times, 10/28/2015, “Travel: 36 Hours in San Francisco,” by Bonnie Tsui; San 
Francisco Chronicle and SF Gate, 7/24-30/2011, “Sunday Datebook: Zeitgeist,” by Meredith May; SF 
Gate, 7/24/2011, “The steins collect: Bay Area beer gardens,” by Nellie Bowls, Meredith May, 
David Wagner, Sam Whiting”; SF Gate, 1/21/2016, “The most popular bar in California is a divey 
brew pub in San Francisco,” by Alyssa Pereira; SF Gate, 5/6/2016, “San Francisco’s most popular 
bars, according to Lyft and Uber,” by Dianne de Guzman. 

Physical Features or Traditions that Define the Business 

Location(s) associated with the business: 
• 199 Valencia 
 
Recommended by Applicant 
• Outdoor beer garden 
• Mosaic tile in Valencia Street entryway that spells, “Lally’s”  

 
Additional Recommended by Staff 
• Memorabilia, including old signs, cash register, and artifacts on display  
• Stained glass window visible on the eastern façade (Duboce Street), which was installed by 

Rainbow Cattle Company in the 1970s and which displays the letters, “RBCC,” and images of a 
rainbow and an arrow 
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PROJECT DESCRIPTION 

The Applicant has been nominated as a "Legacy Business" by a member of the Board of Supervisors or the 
Mayor.  
 
OTHER ACTIONS REQUIRED 
Per Administrative Code Section 2A.242, the subject nomination requires review and approval by the 
Small Business Commission at a public hearing in order to be added to the Legacy Business Registry. 
 
PUBLIC/NEIGHBORHOOD INPUT 
The Department has received 2 letters in support of Green Apple Books’ designation as a Legacy 
Business. The letters are included in this packet.  
 
ENVIRONMENTAL REVIEW STATUS 
Nomination to the Legacy Business Registry does not constitute a “project” requiring environmental 
review per the California Environmental Quality Act (CEQA). The nomination act would not result in 
any physical alteration to the subject property and could not have an effect on the environment. 
 
PLANNING DEPARTMENT RECOMMENDATION 
Staff recommends that the Historic Preservation Commission find that the following qualify for the 
Legacy Business Registry under Administrative Code Section 2A.242(b)(2) and recommends safeguarding 
of the above listed physical features and traditions as amended by Staff:  

• The Booksmith, 1644 Haight Street, 1230/011 

• Dog Eared Books, 900 Valencia Street, 3608/075 

• Green Apple Books, 506 Clement Street, 1427/014 

• Henry’s House of Coffee, 1618 Noriega Street, 2026/024 

• Zeitgeist, 199 Valencia Street, 3513/022 

 
ATTACHMENTS 
Draft Resolution 
Legacy Business Application 
 
DS:  XXXX 
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Historic Preservation Commission 
Draft Resolution 

HEARING DATE SEPTEMBER 21, 2016 
 
Filing Date: August 22, 2016 
Case No.: 2016-010958LBR 
Business Name: The Booksmith  
Business Address: 1644 Haight Street 
Zoning: NCD (Haight Street Neighborhood Commercial District)/ 
 40-X Height and Bulk District 
Block/Lot: 1230/011 
Applicant:  Christin Evans 
 1644 Haight Street 
 San Francisco, CA 94117 
Nominated By: Supervisor London Breed, District 5 
Staff Contact: Desiree Smith - (415) 575-9093 
 desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 
 tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR THE BOOKSMITH, 
CURRENTLY LOCATED AT 1644 HAIGHT STREET (BLOCK/LOT 1230/011).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Haight-Ashbury neighborhood's history and 
identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 

mailto:desiree.smith@sfgov.org
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CASE NO. 2016-010958LBR 

The Booksmith 
 

 WHEREAS, at a duly noticed public hearing held on September 21, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 

 
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
The Booksmith qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated in the same location for 30 or more years and has continued to contribute 
to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for The Booksmith.  
 
Location (if applicable) 

• 1644 Haight Street 
 
Physical Features or Traditions that Define the Business 

• Stock of quality books featuring traditional and emerging literary works 
• General interior layout, including window displays and front table displays 
• Shelf-talkers (hand written staff book reviews) 
• Storefront system, including recessed entryway, terrazzo flooring at entry, vertical and horizontal single 

pane windows, cornice, and tile and wood siding 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file XXXX to 
the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on XXXX. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
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Historic Preservation Commission 
Draft Resolution 

HEARING DATE SEPTEMBER 21, 2016 
 
 
Filing Date: August 22, 2016 
Case No.: 2016-010963LBR 
Business Name: Green Apple Books  
Business Address: 506 Clement Street   
Zoning: NCD (Inner Clement Street Neighborhood Commercial)/ 
 40-X Height and Bulk District 
Block/Lot: 1427/014 
Applicant:  Pete Mulvihill, Co-Owner, CEO 

506 Clement Street  
San Francisco, CA 94118 

Nominated By: Supervisor Eric Mar, District 1 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR GREEN APPLE BOOKS, 
CURRENTLY LOCATED AT 506 CLEMENT STREET (BLOCK/LOT 1427/014).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Richmond neighborhood's history and identity; 
and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on September 21, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 



Resolution XXXXXX 
September 21, 2016 
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CASE NO. 2016-010963LBR 

Green Apple Books 
 

  
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Green Apple Books qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated in the same location for 30 or more years and has continued to contribute 
to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Green Apple Books.  
 
Location (if applicable) 

• 506 Clement Street 
 
Physical Features or Traditions that Define the Business 

• Wooden bookcases, nooks and alcoves, shelf-talkers, mask collection, original gas light fixtures, and 
handmade signs in the interior of 506 Clement Street 

• Vibrant selection of new and used books 
• “Green Apple Books” neon sign (installed in 1983) located on primary façade of 506 Clement Street 
 

 
BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file XXXX to 
the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on XXXX. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE SEPTEMBER 21, 2016 
 
Filing Date: August 22, 2016 
Case No.: 2016-010965LBR 
Business Name: Henry’s House of Coffee  
Business Address: 1618 Noriega Street   
Zoning: NCD (Noriega Street Neighborhood Commercial District)/ 
 40-X Height and Bulk District 
Block/Lot: 2026/024 
Applicant:  Hrag Kalebjian, President 

1618 Noriega Street 
San Francisco, CA 94122 

Nominated By: Supervisor Katy Tang, District 4 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR HENRY’S HOUSE OF 
COFFEE, CURRENTLY LOCATED AT 1618 NORIEGA STREET (BLOCK/LOT 2026/024).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Sunset neighborhood's history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on September 21, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 



Resolution XXXXXX 
September 21, 2016 

 2 

CASE NO. 2016-010965LBR  

Henry’s House of Coffee 
 

  
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
Henry’s House of Coffee qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated in the same location for 30 or more years and has continued to contribute 
to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Henry’s House of Coffee.  
 
Location (if applicable) 

• 1618 Noriega Street 
 
Physical Features or Traditions that Define the Business 

• Coffee roasting tradition 
• Coffee shop use 
• The San Franciscan roaster (interior) 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file XXXX to 
the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on XXXX. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



 

www.sfplanning.org 

 

 

 
 

Historic Preservation Commission 
Draft Resolution 

HEARING DATE SEPTEMBER 21, 2016 
 
Filing Date: August 22, 2016 
Case No.: 2016-010966LBR 
Business Name: Zeitgeist  
Business Address: 199 Valencia Street   
Zoning: NCT-3 (Moderate Scale Neighborhood Commercial Transit District)/ 
 50-X Height and Bulk District 
Block/Lot: 3513/022 
Applicant:  Gideon Bush, General Manager/COO 

199 Valencia Street  
San Francisco, CA 94103 

Nominated By: Supervisor David Campos, District 9 
Staff Contact: Desiree Smith - (415) 575-9093 

desiree.smith@sfgov.org 
Reviewed By: Tim Frye – (415) 575-6822 

tim.frye @sfgov.org 
 

ADOPTING FINDINGS RECOMMENDING TO THE SMALL BUSINESS COMMISSION 
APPROVAL OF THE LEGACY BUSINESS REGISTRY NOMINATION FOR RBCC, INC. DBA 
ZEITGEIST, CURRENTLY LOCATED AT 199 VALENCIA STREET (BLOCK/LOT 3513/022).   
 
WHEREAS, in accordance with Administrative Code Section 2A.242, the Office of Small Business 
maintains a registry of Legacy Businesses in San Francisco (the "Registry") to recognize that longstanding, 
community-serving businesses can be valuable cultural assets of the City and to be a tool for providing 
educational and promotional assistance to Legacy Businesses to encourage their continued viability and 
success; and 
 
WHEREAS, the subject business has operated in San Francisco for 30 or more years, with no break in San 
Francisco operations exceeding two years; and 
 
WHEREAS, the subject business has contributed to the Mission neighborhood's history and identity; and 
 
WHEREAS, the subject business is committed to maintaining the physical features and traditions that 
define the business; and 
 
WHEREAS, at a duly noticed public hearing held on September 21, 2016, the Historic Preservation 
Commission reviewed documents, correspondence and heard oral testimony on the Legacy Business 
Registry nomination. 



Resolution XXXXXX 
September 21, 2016 

 2 

CASE NO. 2016-010966LBR  

RBCC, Inc. dba Zeitgeist 
 

  
THEREFORE BE IT RESOLVED that the Historic Preservation Commission hereby recommends that 
RBCC, Inc., dba Zeitgeist qualifies for the Legacy Business Registry under Administrative Code Section 
2A.242(b)(2) as it has operated in the same location for 30 or more years and has continued to contribute 
to the community. 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby recommends 
safeguarding of the below listed physical features and traditions for Zeitgeist 
 
Location (if applicable) 

• 199 Valencia Street 
 
Physical Features or Traditions that Define the Business 

• Outdoor beer garden 
• Mosaic tile in Valencia Street entryway spelling “Lally’s” 
• Memorabilia, including old signs, cash register, and artifacts on display  
• Stained glass window visible on the eastern façade (Duboce Street), which was installed by Rainbow Cattle 

Company in the 1970s and which displays the letters, “RBCC,” and images of a rainbow and an arrow 
 

BE IT FURTHER RESOLVED that the Historic Preservation Commission’s findings and 
recommendations are made solely for the purpose of evaluating the subject business's eligibility for the 
Legacy Business Registry, and the Historic Preservation Commission makes no finding that the subject 
property or any of its features constitutes a historical resource pursuant to CEQA Guidelines Section 
15064.5(a). 
 
BE IT FURTHER RESOLVED that the Historic Preservation Commission hereby directs its 
Commission Secretary to transmit this Resolution and other pertinent materials in the case file XXXX to 
the Office of Small Business.  
 
I hereby certify that the foregoing Resolution was ADOPTED by the Historic Preservation Commission 
on XXXX. 

 

Jonas P. Ionin 

Commission Secretary 

AYES:    
 
NOES:   
 
ABSENT:   
 
ADOPTED:  
 



SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2016-17-002
Business Name: The Booksmith
Business Address: 1644 Haight Street
District: District 5
Applicant: Christin Evans, Owner
Nomination Date: July 21, 2016
Nominated By: Supervisor London Breed

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: August 22, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet



City Hall  1 Dr. Carlton B. Goodlett Place   San Francisco, California 94102-4689  (415) 554-7630 

Fax (415) 554 - 7634  TDD/TTY (415) 554-5227  E-mail: London.Breed@sfgov.org 

President, Board of Supervisor 

District 5 

 

City and County of San Francisco 

 
 

LONDON N. BREED  

 
Thursday, July 21st, 2016 
 
Rick Kurylo 
Legacy Business Program Manager 
Office of Small Business 
1 Dr. Carlton B. Goodlett Place, Suite 110 
San Francisco, CA 94102 
 
Dear Mr. Kurylo: 
 
I am writing to proudly nominate Booksmith at 1644 Haight Street for the Legacy Business 
Registry Program. Booksmith has been a fixture of the Haight-Ashbury community since its 
founding in October 1976. While many changes have occurred in the neighborhood since then, 
Booksmith continues to be known as a cultural gem in the neighborhood.  
 
Booksmith is known as a “literary mecca,” providing a destination for neighborhood residents, 
tourists, and book lovers everywhere. Diverse figures in the fields of arts, journalism, and literature 
have had readings or participated in events there, including Nobel Prize–winning Polish poet 
Czesław Milosz, science fiction great  Ray Bradbury, children's author  Lemony Snicket, rock 
legends  Neil Young  and  Patti Smith, and  Beat generation  poet  Allen Ginsberg, just to name a 
few. 
 
The founder, Mr. Gary Frank, and the current owners, Ms. Christin Evans and Mr. Praveen 
Madan, have worked hard to make this establishment a community gathering space as well. They 
frequently offer the bookstore as a location for community meetings and events. Furthermore, Ms. 
Evans currently serves as the President of the Haight Ashbury Merchants Association. Her 
leadership has ensured that the merchants in this neighborhood are getting the support they need 
to thrive in San Francisco. 
 
Please contact Ms. Evans at christin@booksmith.com, or 415-863-8688. And feel free to contact 
my office if you have any questions. Thank you for your consideration.    
 
Sincerely, 
 
 
 
 
President London Breed 
Board of Supervisors 
City & County of San Francisco 
 

https://en.wikipedia.org/wiki/Ray_Bradbury
https://en.wikipedia.org/wiki/Lemony_Snicket
https://en.wikipedia.org/wiki/Neil_Young
https://en.wikipedia.org/wiki/Patti_Smith
https://en.wikipedia.org/wiki/Beat_generation
https://en.wikipedia.org/wiki/Allen_Ginsberg
mailto:christin@booksmith.com








































































SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2016-17-001
Business Name: Dog Eared Books
Business Address: 900 Valencia Street
District: District 8
Applicant: Kate Rosenberger
Nomination Date: July 20, 2016
Nominated By: Supervisor David Campos

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? Yes X No

The business has been in operation since 1992 (24 years).

PER CRITERION 1: Has the business operated in San Francisco for more than 20 years but less than
30 years, significantly contributed to the history or identity of a particular neighborhood or community
and, if not included in the Registry, face a significant risk of displacement?

X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: August 22, 2016.

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet



Member Board of Supervisors City and County of San Francisco
District 9

City Hall ∙ 1 Dr. Carlton B. Goodlett Place, Room 244 ∙ San Francisco, California 94102-4689
Reception: (415) 554-5144 ∙ FAX (415) 554-6255 ∙ David.Campos@sfgov.org

DAVID CAMPOS

July 20, 2016

Re: Nomination of Dog Eared Books to the Legacy Business Registry

Dear Director Regina Dick-Endrizzi:

I am writing to nominate to the Legacy Business Registry – Dog Eared Books. Dog Eared Books is one of
the last independent bookstores operating in the Mission and on Valencia Street. Founded in 1992 by
local resident Kate Rosenberger, Dog Eared Books has served as a neighborhood gathering space for the
literary and art community in the Mission for decades. The business’ lease expires in one and a half
years. Ms. Rosenberger has reached out to her landlord to renew the lease to no avail. When the leases
have expired at neighboring businesses housed by the same landlord, the businesses have been either
given 45 days to vacate or the rent has been tripled. Dog Eared Books hopes that being placed on the
Legacy Business Registry, will give it the leverage to obtain a long term lease with the landlord and
enable it to serve the Mission community for another decade to come.

This business plays an essential role in the identity of the Mission and it is my distinct honor to nominate
Dog Eared Books to become part of San Francisco’s Legacy Business Registry.

Sincerely,

David Campos











Since 1992, long before Valencia Street became a well-traversed thoroughfare and tourist
destination, Dog Eared Books has been one of the Mission District's chief cultural attractions.

We consider it a pleasure, as well as a duty, to act as custodians of San Francisco's unique
literary heritage, championing local publishers – like City Lights, Last Gasp, Manic D Press, and
McSweeney's – that are all too often ignored or relegated to the back aisles of mainstream and
chain bookstores. We also act as advocates for emerging, and often marginalized, local
authors, both hosting them at readings and (quite frequently!) employing them in the store as
clerks. Some of these folks have gone on to great acclaim, including Marcus Ewert, winner of
the American Library Association’s Stonewall Book Award, and Katrina Dodson, winner of the
2016 Pen America translation prize. Some of the more famous local authors we've hosted
include San Francisco poet laureate, Alejandro Murgía, San Francisco State creative writing
instructor Peter Orner, Michelle Tea, founder of San Francisco-based literary nonprofit, Radar
Productions, and best-selling author and founder of the 826 Valencia writing center, Dave
Eggers.

The store was prominently featured in the New York Times Sunday travel section (Dec 5, 2010)
in an article about the Bay Area literary scene, and since then has been frequented by
bookstore enthusiasts from around the world.

It is our great hope that we'll be able to provide an oasis of literary culture in the Mission District
for years to come.



















Dog Eared Books to open satellite store in S.F.’s Castro
district

By John McMurtrie

Updated 8:13 pm, Thursday, March 17, 2016

Photo: Stephanie Wright Hession

Dog Eared Books’ Mission District store has been open since 1992.

Not so fast — the Castro’s literary scene will live another day.

A day after Books Inc. said that it will close its Castro store, Dog Eared Books

announced that it will open a store in the neighborhood in May.



“The Castro is one of the few neighborhoods in America you can honestly call both

trend-setting and uniquely historical,” Dog Eared Books owner Kate Rosenberger wrote

on Facebook. “As such it deserves not just a good book shop, but a great book shop. We

plan to work very hard to see the Castro gets what it deserves.”

Dog Eared Books, on Valencia Street in the Mission District since 1992, said it would

open its satellite store, Dog Eared Castro, at 489 Castro St., in the former home of A

Different Light Bookstore, a gay-oriented store that closed in 2011. The space is home to

Citizen Clothing, which is closing.

“Like our original location at 20th and Valencia,” Dog Eared Books wrote on Facebook,

“our Castro location will sell new, used, and discount books, along with stationery,

posters, cards, and maps. As a neighborhood-oriented business, we intend to stock both

a wide selection of locally based writers and LGBTQIA titles, along with classics, best

sellers, and off-beat books we wish were best sellers.”

The store added that “despite the advent of on-line shopping and ‘e-books,’ readers have

responded enthusiastically to our traditional brick-and-mortar style bookselling. We

hope Castro residents will celebrate the return of a bookstore to the neighborhood’s

main drag, a fun, friendly spot where people from all walks of life can find something to

read, someone to talk with, or simply hang out and commune with the world of books.”

Dog Eared said it will host a gala opening event on June 20.

John McMurtrie is the book editor of The San Francisco Chronicle. Twitter: @McMurtrieSF



Dog-Eared Books Announces Castro
Location Coming In May
SFIST
BY JAY BARMANN IN ARTS & ENTERTAINMENT ON MAR 17, 2016 11:05 AM

Photo courtesy of Dog-Eared Books on Valencia Street.

Excellent news, book-readers: The Castro will not be short another bookstore come June
following the upcoming closure of Books Inc. As SF Weekly reports today, the Mission's own
Dog-Eared Books — one of SF's multiple successful, independent, new-and-used bookshops —
is taking over the one-time home of A Different Light Bookstore at 489 Castro Street, which is
currently a clothing shop called Citizen that is shutting its doors shortly.

Dog-Eared Books made the announcement on Facebook Wednesday, saying, "Like our original
location at 20th and Valencia, our Castro location will sell new, used, and discount books, along
with stationery, posters, cards, and maps." They're also planning to feature readings and other
events, and an expanded selection of LGBT titles — and, likely, of a lot classier variety than the
often porny A Different Light.

Bookstore proprietor Kate Rosenberger adds, "The Castro is one of the few neighborhoods in
America you can honestly call both trend-setting and uniquely historical. As such it deserves not



just a good book shop, but a great book shop. We plan to work very hard to see the Castro gets
what it deserves."

Dog-Eared Books opened in 1992 and has weathered not only the economic storms suffered in
the book industry by the rise of big chains, the rise of Amazon, and the subsequent rise of e-
books, but has continued to thrive on the ever-gentrifying Valencia corridor alongside niche
cohorts like Borderlands. They even opened a second location in 2011 called Alley Cat Books,
on 24th Street.

And, like the beloved Aardvark Bookstore at the other end of the 'hood on Church Street, Dog-
Eared Books buys used books for resale.

So, weep not book-lovers! Literature is not dead, and the Castro is not (yet) doomed completely.
Look for a gala opening event set for June 20, with store opening a month earlier.



Hoodline
Thu. March 17, 2016, 10:39am

Dog Eared Books To Open Castro Location In
Former 'A Different Light' Space [Updated]

Photo: Shane Downing/Hoodline

The Mission's Dog Eared Books has announced that it will be opening a second location in the
Castro, at 489 Castro St. The announcement comes just days after fellow independent
bookstore Books Inc. announced that it has lost its lease in the Castro, and will close its 2275
Market St. location in June.



489 Castro has a long literary history: prior to most recent tenant Citizen Clothing, another
bookstore—LGBT-centric A Different Light—operated at the address from 1979 1985 1986 to
2011.

“The Castro is one of the few neighborhoods in America you can honestly call both trend-setting
and uniquely historical. As such it deserves not just a good book shop, but a great book shop,"
said Dog Eared Books' Kate Rosenberger in a Facebook post. “We plan to work very hard to see
the Castro gets what it deserves."

489 Castro when it was A Different Light, in 2011. (Photo: Gerard Koskovich/Facebook)

Dog Eared Books, which has been in business since 1992, offers a mix of new, used, and
discount books. Despite the advent of online shopping and e-books, the bookstore says its brand
of traditional brick-and-mortar style bookselling has managed to thrive at 20th and Valencia, and
that it's looking forward to filling the void created by the "sad closure" of Books Inc.

Dog Eared Books intends to stock a wide selection of locally-based writers and LGBTQIA-
centric titles, along with classics, best sellers, and off-beat books. You can also expect to see "a
full calendar of readings, book groups, release parties, and other literary events."



According to the Facebook post, the new Dog Eared location will debut on June 20th with a gala
opening event. We've reached out to the store for more info on what to expect, so stay tuned for
updates.

Update, 11:20am: We caught up with Dog Eared Books owner, Kate Rosenberger, to ask her
about the new 489 Castro St. location.

According to Rosenberger, the bookstore had been looking at spaces in the Castro for months
with Blatteis Realty Co. “We got a great lease with neighborhood minded landlords,” said
Rosenberger. “The landlord cares. They want a bookstore there. It just couldn’t be more perfect.”

For Rosenberger, the Castro was the obvious neighborhood to open a second store.

“We love the Castro. We’re hoping to provide something for people to do besides eating and
drinking and smoking ... which are all great things,” said Rosenberger.

Dog Eared Books is realistic about its Valencia location, and Rosenberger admitted that opening
a Castro location is a bit of a preemptive move.

“We see what’s happening to other tenants as their leases come up,” said Rosenberger. “With
this corner location, we’re doomed. We took a 50 percent increase three years ago. We’re at
market rate for the rest of the city.”

If you are interested in working at Dog Eared Books’ Castro location, you can contact the
bookstore at dogearedbookscastro@gmail.com



SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2015-16-022
Business Name: Green Apple Books
Business Address: 506 Clement Street
District: District 1
Applicant: Pete Mulvihill, Co-Owner, CEO
Nomination Date: March 22, 2016
Nominated By: Supervisor Eric Mar

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

Verified in SF OpenData as having a start date of 10/1/1968.

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES:

DELIVERY DATE TO HPC: August 22, 2016

Richard Kurylo
Manager, Legacy Business Program
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Green Apple Named PW Bookstore of the Year

By Judith Rosen | Mar 28, 2014

Tweet Comments

Green Apple Books in San Francisco is this year’s PW

Bookstore of the Year. That it was nominated by Bay

Area colleague Sheryl Cotleur, frontlist buyer at

Copperfield’s Books in Sebastopol, Calif., should come

as no surprise to those familiar with the 47-year-old

labyrinthine bookstore, which has earned a name for

itself for community involvement: for founding the San

Francisco Locally Owned Merchants Association,

participating on the boards of the Northern California

Independent Booksellers Association and the Clement

Street Merchants Association, and advising Litquake

and the San Francisco Library’s One City One Book

program. In addition, Green Apple is the driving force

behind this year’s 93-store strong inaugural California Bookstore Day, which is loosely based on

Record Store Day and could serve as a prototype for a national bookstore celebration.

Over the years Green Apple, which carries both new and used books, has grown from 750 sq. ft. to

more than ten times that size. When founder Peter Savoy put the store up for sale, three long-time

employees—Kevin Hunsanger, Kevin Ryan, and Pete Mulvihill—began a gradual buyout. The three

have created fun and quirky promotions like a midnight release party for IQ84 with free tacos and a

can of Sapporo, and it has experimented with a set of YouTube videos/commercials, including one

on hiring a new bookseller. (Hint: it’s not just about reading.) It also has fostered some unusual

partnerships by placing bookcases of used books in six indie cafes around the Bay Area, Cafe

Green Apple.

Green Apple’s whimsical approach to the book business has

paid off with strong customer support. It has over 1,000

reviews on Yelp, most with four or five stars. Jaime L. asks,

“Have you had a bite of Green Apple Books? No? Well, take

one. Tastes like a local book store with some unparalleled

uniqueness and variety. Seriously. As good as it gets. Green

Apple books is yet another San Francisco landmark that

deserves exceptional recognition.” While JL complains with

tongue firmly in cheek, “It’s really not fair to lure innocent

passers-by into a seemingly innocuous establishment to

peruse the wares and then refuse to relinquish said passers-

by for several hours.”

For 2014, Teresa Rolfe Kravtin of Southern Territory

Associates has taken the PW Rep of the Year Award. In her

nomination, children’s book author and illustrator Elizabeth O. Dulemba praised Kravtin for going

above and beyond. “She really proved her chops on The Twelve Days of Christmas in Georgia.
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She actually took it upon herself to help the author [Susan Rosson Spain] and I (illustrator) set up

book signings all over our fair state two years in a row. I’ve never heard of a rep doing that. I wish

Teresa could rep me for all of my books.”

This is not the first time that Kravtin has been singled our as a sales representative. When she was

a Southeastern sales rep for Penguin USA, she was named a Regional Rep of the Year for

Penguin and a Sales Representative of the Year for the Southeast Booksellers Association. Kravtin

speaks her mind on her blog, A Rep Reading. She covers American Wholesale Book Company and

Books-A-Million for the group; her territory includes Georgia, the Florida Panhandle, and

Chattanooga.

Look for in-depth interviews with the 2014 award-winners in the April 28 pre-BEA issue of

Publishers Weekly magazine.

X
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Bookstore Finds Novel Ways to Succeed as
an Independent
By Shira Ovide
Updated Jan. 9, 2013 9:42 p.m. ET

Pete Mulvihill's David and Goliath tale is the stuff of fiction.

Mr. Mulvihill is a co-owner of Green Apple Books, an independent bookstore known for its
business savvy and staying power in a shrinking industry. After more than four decades, Green
Apple has become a fixture in San Francisco's Richmond neighborhood, with its familiar green
awnings and battered wood floors that creak with every step.

Now 41 years old, Mr. Mulvihill moved to San Francisco after he graduated from college in
1993. He started working on a temporary basis at Green Apple when "my savings ran out and I
needed a job," he says.

Green Apple Books co-owner Peter Mulvihill, in his store in San Francisco. ANNIE TRITT FOR THE WALL STREET

JOURNAL



Mr. Mulvihill moved through a succession of roles at Green Apple before becoming a manager.
Then, more than a decade ago, Mr. Mulvihill and two other Green Apple employees agreed to
buy out Richard Savoy, Green Apple's founder. Mr. Mulvihill, who declined to disclose the sale
price, says he and fellow owners Kevin Hunsanger and Kevin Ryan took 10 years to pay off Mr.
Savoy.

"I just loved books and the people who loved books," Mr. Mulvihill says, explaining why he was
interested in book selling. "The challenge is adapting a business for changing times."

To reflect shifting reading habits and business in the Internet age, Green Apple has a Facebook
page, a Tumblr blog, a book-of-the-month club and offers an option to buy electronic books. Mr.
Mulvihill says he closely watches costs, including credit-card processing fees, and gets ideas
from other bookstores he visits.

While Green Apple has outlasted many competitors, including the now-liquidated Borders chain,
Mr. Mulvihill says Amazon.com Inc. is a formidable threat. Mr. Mulvihill says Green Apple is
profitable and thriving, though he acknowledges most independent bookstores are lucky to
squeeze five cents in profit out of every $1 in sales.

Mr. Mulvihill recently discussed the joys and hurdles of running an independent bookstore,
book-selling giants such as Amazon and his addiction to cookbooks. Edited excerpts:

WSJ: What prepared you to run a bookstore?

Mr. Mulvihill: I'm an unlikely small-business owner. From the age of 14 to 21, every summer I
scooped ice cream at a coastal town in Delaware. When we were negotiating to buy Green
Apple, someone said, 'Really, you're going to run a bookstore of 25 employees, when your only
other job was scooping ice cream?' All three of us learned on the job.

WSJ: How do you compete against Amazon, Apple, Wal-Mart and other big companies that sell
books or e-books?

Mr. Mulvihill: There have been a never-ending series of things that should have run us out of
business. First we had a Crown Books down the street, and then the rise of the mega
bookstores. We should have been gone a long time ago, [but] this year was better than last.
We're not just treading water, we're doing better.

WSJ: Is Amazon your biggest threat now?

Mr. Mulvihill: They're definitely our biggest competitor. The only good news is California is
finally making them [Amazon] collect sales tax.

One main advantage we have now is instant gratification. If someone is on their way to a kid's
birthday party and forgot to buy a gift, they can come into our store. But when Amazon can
deliver in a couple of hours, they eliminate that advantage.

[Amazon didn't respond to a request for comment for this article. The online retailer has a
service in several cities—though not in San Francisco—to deliver orders the same day they are



placed. Last summer, Amazon's chief financial officer said the company didn't see a way to do
same-day delivery "on a broad scale economically."]

WSJ: How has Green Apple changed to stay competitive?

Mr. Mulvihill: Mostly in small and incremental ways. We renegotiate credit-card processing fees
every year. That alone can profit us $5,000 to $6,000 a year.

Some of it is watching the balance of products that we sell. We have catchphrases, including,
"Sell more of what's selling." We used to have three [book]cases of kids' books and now we
have 25. After 9/11, when travel plummeted, we shrunk the selection devoted to travel books,
and now travel is booming again.

WSJ: What do you think of the trend toward e-books?

Mr. Mulvihill: I think the digital adoption is slowing a bit. I know a lot of people who get a device
as a gift find it's not for them and then they come back to physical books. "50 Shades of Gray" is
a great example. [Author E.L. James] wrote it as fan fiction as an e-book, and then Random
House bought the print rights and we thought we'd get a few copies, and then it just flew off the
shelves. And now we have used copies that feed the next year's worth of sales. People just
wanted to read it, and they went to their neighborhood bookstores to buy it.

WSJ: What advice do you have for people who want to support bookstores like yours?

Mr. Mulvihill: If everyone paid cash, you make another 2% for that bookstore. Bring us a friend
or a new customer once a year. We don't want people to shop here out of moral obligation or
guilt. We want to provide serendipity, literary events.

WSJ: What are your personal book-browsing and buying habits?

Mr. Mulvihill: If I'm in a new town, I want to see the bookstore, because I feel it tells me
something about the place. We did a house exchange with a family in southern Sweden, and I
loved going to the bookstore there and seeing what was on display, and what books make it into
translations from English.

The only kind of books I have too many of are cookbooks. I have 100 or something like that.
The rule in my house is my wife makes me get rid of a cookbook whenever I buy a new one.

Write to Shira Ovide at shira.ovide@wsj.com
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36 Hours in San Francisco
36 Hours

By BONNIE TSUI OCT. 28, 2015

Don’t blink or you’ll miss the next “new” San Francisco. This is a city that’s

reinventing itself with every refresh of your Twitter feed, with cranes rising all over

downtown and an army of young tech workers pouring into neighborhoods across

the city. In the ’60s, San Francisco was synonymous with the hippie counterculture;

in the ’90s, it was the dot-com boom (and eventual bust, in the early 2000s); more

recently, it was the ripening of the Bay Area food movement. Now it’s home to such

new-establishment icons of the digital economy as Airbnb, Uber and, yes, Twitter.

But don’t be fooled by the shiny patina: San Francisco is more than just the physical

headquarters of our virtual world. There are some things that haven’t changed, and

by themselves, are reason enough to revisit: the mind-boggling views along that

glorious waterfront; the Mission’s still-feisty, freaky, welcome-all-comers character;

the meandering natural pleasures of Golden Gate Park. Even when classic San

Francisco rubs up against new San Francisco, the friction, though at times

contentious (Google bus protests, the anti-eviction fight), is also where the

community-conscious activist roots of this city are as vital and visible as ever.

Friday
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1.CitybytheBay|4p.m.

Make time for a stroll along the Embarcadero, San Francisco’s quintessential

bayside pedestrian promenade. Your starting point is just south of the Bay Bridge, at

Red’s Java House on Pier 30. A no-frills waterfront dive the San Francisco Chronicle

once called “the Chartres Cathedral of cheap eats,” Red’s has been around in some

form or another since 1912, when longshoremen came for the cheeseburger-and-beer

breakfast special. Nowadays, it’s a favorite stop for Giants fans on their way to a

ballgame at AT&T Park, home to the 2010, 2012 and 2014 World Series champs.

Join the cheerfully egalitarian crowd for a sourdough cheeseburger ($5.52) and a

beer on the outdoor patio — it has a view that goes for miles.

2.ToMarket|5:30p.m.

It’s hard to believe that it’s been 12 years since the century-plus-old Ferry

Building reopened as a grand marketplace and European-style food hall, after

decades of blight and decay in the shadow of the former Embarcadero Freeway

(which was taken down after the 1989 Loma Prieta earthquake). Though the Ferry

Building has come to represent all the modern trends in the Bay Area food world, it

hews to tradition with a thrice-weekly outdoor farmers’ market, plus indoor food

stalls in former ferry berths; the butcher, the baker and the cheesemonger are all on

hand to talk to you. Just browsing is a pleasure: It’s all eye candy, from the ceramics

to the chocolate. And whatever your age, watching the ferries come and go never gets

old.

3.TwoPiers|7p.m.

Charles Phan, of Slanted Door fame, has shifted gears with Hard Water, a tiny,

New Orleans-inflected whiskey bar and restaurant that opened in 2013 on Pier 3.

The kitchen turns out a mean fried chicken — the better to soak up the powerful

cocktails. Whiskey flights start at $22, and are a gentle intro to a deep list. For a

heartier meal, head two piers over to Michael Chiarello’s Spanish-meets-California

Coqueta, where the extraordinary paella — bomba rice with clams, shrimp, chorizo

and broccolini in fragrant broth made from shellfish and jamón serrano, $45 — is

enough to feed three.
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4.Nightcaps|9p.m.

A bar in the Mission is an appropriate place to end the night. At the divey,

atmospheric Royal Cuckoo, great cocktails are the rule — try the Carnival Mule, with

cachaça, ginger beer, Domaine de Canton, tangerine and lime — as is live music

Wednesday through Sunday nights showcasing the house’s old-fashioned Hammond

organ. Outdoor drinking is an option at Zeitgeist, a punk-spirited biergarten and

neighborhood institution; its native population is heavy on the bikers and bike

messengers. Don’t take selfies, or management might boot you out — service is gruff,

and proud of it.

Saturday

5.BreakBread|10a.m.

Along 24th Street in the Mission, Mexican bakeries are still where mornings

begin. For just a dollar or two, pick up sugar-dusted pan dulce or custard-filled

pastries with your coffee at La Mejor Bakery or Panaderia La Mexicana, and watch

the neighborhood wake up. Then head south for a climb up over windswept Bernal

Hill to the sprawling Alemany Farmers’ Market, said to be the oldest in the state of

California, improbably situated near where Interstate 280 crosses Highway 101. The

weekly market still offers the best cornucopia in the city: The greens alone regularly

range from Chinese long beans, pea shoots and bok choy to dandelion, kale and

mustard greens (about $5 for three bunches). Can’t fix what ain’t broke.

6.PicnicinthePark|12p.m.

Bring your provisions for a picnic at the newly spiffed-up Dolores Park, where

an $8 million renovation made over the northern half of the park with new tennis

courts; six acres of fresh, grassy splendor; and expanded restrooms (this last is

critical to a comfortable afternoon). The other half of the park will get similar

treatment in the coming year. What hasn’t changed: the diverse crush of humanity,

and the excellent vistas of the San Francisco skyline.

7.ThePeople’sArt|1:30p.m.
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Take stock of the Mission’s murals with Precita Eyes, a neighborhood arts

organization that has been sponsoring local and international mural projects and

offering classes for nearly four decades. Docents lead weekly mural walks ($20, with

discounts for students and seniors) through alleys and streets dense with color, and

add stories and context to ever-shifting images that comment on everything from

human rights to Hurricane Katrina.

8.TwoWaystoTaste|7p.m.

Put yourself in the expert hands of some of the Mission’s best neighborhood

chefs. At Ichi Sushi & Ni Bar’s airy new space, request a seat at the bar for omakase,

or chef’s choice, and be entertained by the jewel-toned march of seafood across your

plate — perhaps wild salmon, sweet shrimp heads and lightly seared saba (about $65

for 12 pieces). Or try the three-course menu and wine pairing at Heirloom Cafe

($65), an elegant neighborhood spot that might smartly present a bavette steak and

maitake mushrooms with a malbec. At both establishments, fresh, simple dishes and

friendly service are standouts, and the price is right.

9.OnefortheTeam|9p.m.

Bring friends for a game or two at the Mission Bowling Club, the city’s first new

bowling alley in 40 years when it opened in 2012. The owners, Sommer Peterson and

Molly Bradshaw, wanted to conjure the intimate, friendly neighborhood alley of their

youth — but with really good food (and sans fluorescent lighting). They’ve

succeeded. Two of the six lanes are held for drop-ins most nights, but you’ll probably

want to make a reservation (reservations can be made a week ahead, $35 to $55 per

lane per hour).

Sunday

10.BookwormsWelcome|10a.m.

First there was Green Apple Books: Opened in 1967, it’s a literary institution.

Now there’s Green Apple Books on the Park, perfectly situated for a morning browse

along the Inner Sunset’s Ninth Avenue, just south of Golden Gate Park. Don’t be

fooled by the narrow storefront — the shop reaches far into the interior space, and is
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big enough to be anchored by a dedicated children’s area. Like its sister store, it also

hosts events featuring an impressive lineup of writers, including such recent guests

as Karl Ove Knausgaard, Maggie Nelson, Aleksandar Hemon and Molly Antopol.

Afterward, stroll down the street and into Urban Bazaar to browse fair-trade and

quirky, locally made gifts — belts made from old bike tires, screen-printed owl tea

towels — and admire the boutique’s charming little air plant and succulent nursery.

11.SeasonalTastes|11:30a.m.

For a leisurely brunch, head to the sun-warmed back patio of Nopalito, a branch

of Divisadero’s beloved Nopa, for brightly flavored, vibrant Mexican: squash-

blossom quesadilla, pork-shoulder pozole, and peach, avocado and lettuce salad with

pumpkin seeds and cotija cheese (brunch for two about $45). Or for on-the-go

noshing, stop at the worker-owned-and--run Arizmendi Bakery for the excellent

daily pizza: always vegetarian, always changing, always available by the slice ($2.50,

and it comes with a little bonus sliver) or pie.

12.InResidence|1p.m.

Every month, the de Young Museum in Golden Gate Park invites a new artist-

in-residence to install art and work with the public during set hours at the museum’s

Kimball Education Gallery (free, 1 to 5 p.m. Wednesday through Sunday, plus Friday

evenings until 8:45 p.m.). Recent artists have included Shawn Feeney, an artist and

musician whose “Musical Anatomy” series featured an inventive tuning-fork helmet

that visitors could wear — while he was playing it. In October, the San Francisco

artist Carlo Abruzzese transformed census data into meticulous architectural

paintings.

Lodging

Stay at the playful, tech-savvyHotelZetta(55 Fifth Street; hotelzetta.com;

from $163.20), well situated downtown in SoMa and near the Powell Street BART

station; it’s Viceroy Hotels’ first San Francisco property and home to the Cavalier, a

modern British-style gastro pub by the local restaurateur-chef team Anna Weinberg

and Jennifer Puccio.
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Or try the Buchanan(1800 Sutter Street;thebuchananhotel.com;from $140),

the latest revamp from Kimpton Hotels,with 131 minimalist,Japanese-influenced

rooms close to Pacific Heights and Japantown.

Correction: November 8,2015

The 36Hours column last Sunday,about San Francisco,described incorrectly the state

of the Embarcadero Freeway after the 1989Lomo Prieta earthquake.It was damaged

and later torn down;it did not collapse from the earthquake.
A version of this article appears in print on November 1, 2015, on page TR5 of the New York edition with
the headline: 36 Hours in San Francisco.

© 2016 The New York Times Company
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Le Video survives thanks to partnership with Green Apple
Books

SF Gate

By Joe Garofoli

Updated 2:48 pm, Tuesday, April 15, 2014

A month ago Le Video, the 34-year-old Sunset District institution with 100,000 titles,

was preparing to close, joining nearly every other San Francisco video store in the

death-by-digital graveyard.

But it has a new lease on life in its current Ninth Avenue location, The Chronicle has

learned, thanks to a partnership with Green Apple Books - another longtime San

Francisco business that has survived in an industry disrupted by technology.

On Aug. 1, Green Apple will open on the lower floor of the building owned by Le Video.

The video store will move upstairs, into a space roughly a quarter the size of its longtime

location.

For Le Video, the deal is a lifeline. But it's an expansion for Green Apple, which, like

many local bookstores, has managed to weather the digital storm by tapping into the

tastes and sensibilities of a sophisticated city that prizes locally owned businesses.

Compared with video stores, the independent booksellers that survived the rise and fall

of the big box bookstores have done a better job leveraging consumers' visceral

connection to their product and weaving themselves into their local communities.

That's one reason that while video stores are nearly extinct in San Francisco, there are

nearly three dozen independent booksellers and no national chain bookstores.

"The narrative that all bookstores are not doing well is not true," said Pete Mulvihill, one

of Green Apple's three co-owners. Last month, the industry trade Publishers Weekly

named the 47-year-old Richmond District bookseller Bookstore of the Year.



Loving books

Even as e-book usage grows, most "e-readers are first and foremost readers - and most

love books as physical objects, whether it be reading to children or sharing them with

others," said Kathryn Zickuhr, a research associate with the Pew Research Center who

has studied hardcover and e-book usage.

While more than half of Americans have a handheld device for reading e-content, print

readership remains stable, according to a January Pew study. Among adults who read at

least one book in the past year, just 5 percent said they read only an e-book.

And sales at Bay Area bookstores have actually increased. Hardcover book sales at San

Francisco's independent bookstores increased by 8 percent in 2013 after an identical

bump the year before, said Hut Landon, executive director of the Northern California

Independent Booksellers Association.

But the same isn't true in the video world. Netflix and Hulu are dominant, and more TVs

now come equipped with built-in online streaming capabilities to pipe their content into

living rooms. Plus, additional content is available through devices like Apple TV or

Roku. Hundreds of Blockbuster stores have closed over the past year.

Making matters worse, consumers haven't expressed nostalgia for VHS, DVD or even

Blu-ray the way they do for books.

Fortunately for video fans in San Francisco, a marriage of cultural brothers will help

both stores.

Despite moving to a smaller space, Le Video founder Catherine Tchen said her shop

doesn't plan to dump any of its inventory, which includes roughly 20,000 titles that

have yet to be digitized.

"Never, no," she said, "but it will be a challenge."

Le Video won't just benefit from Green Apple's rent payments - it could get customers

too, as the shops will be connected.



Le Video averages about 120 customers on weekdays, while Green Apple draws 500 a

day at its Richmond District flagship store. Its new space on Ninth Avenue will be about

2,400 square feet, or about one-third the size of its main location.

For 4 1/2 years, Tchen has poured more than $1 million of her own money into Le Video

to keep it afloat as its finances remained in the red.

But in March, when she almost didn't make payroll for the third time, she posted a note

on Facebook that unless something happened, she would close the store by May.

"I have not taken a salary in 14 years," Tchen said from her home just outside of

Portland, Ore., where she moved 14 years ago to have more space for her many cats and

other animals. But since then, she had spent what was intended to be her retirement on

keeping the store afloat "and I needed to be able to meet my mortgage, my health

benefits."

An Indiegogo campaign for Le Video hit its $35,000 goal, thanks to a recent $10,000

donation from Daniel Handler, the author of the "Lemony Snicket" books. But that was

a stopgap and the business needed more revenue. She anticipates that she will need to

raise an additional $30,000 to $60,000 simply to prep the new space and make the

move.

The new model for independent booksellers in San Francisco is simple: a 2,000- to

5,000-square-foot store in a neighborhood that gets a lot of foot traffic, said Landon.

"And it can't work in a shopping mall," he said.

Landon, who is also executive director of the San Francisco Locally Owned Merchants

Alliance, anticipates the new Ninth Avenue location has the foot traffic to sustain both

shops.



Shopping local

Over the past few years, Bay Area booksellers have led "shop local" campaigns that have

brought more attention to local businesses, said Landon. Green Apple has done unique

partnerships, like one with the dating site OkCupid, which used the bookstore as a

meeting spot for events a couple of times over the past few months.

As they've survived the last recession, they've come to rely on an economic camaraderie.

On May 3, for the first time, all independent bookstores in Northern California will host

a day full of promotions and special events and sale items.

"The reason we can do that," Landon said, "is because we can."

Photo: Sam Wolson, Special To The Chronicle

Maya Falkenberg looks around for a film to rent on the second floor of Le Video in San Francisco's

Sunset District.
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Kevin Hunsanger (left), Pete Mulvihill and Kevin Ryan, co-owners of the Green Apple Books store.
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Robert A. Martin rents a Hitchcock film at LeVideo in San Francisco on April 12th 2014. Martin was an

extra in Hitchcock's last film Family Plot.
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Charlie Chaplin's face on the wall at LeVideo in San Francisco on April 12th 2014.
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One major appeal of Le Video in San Francisco is that the 34-year-old store has 100,000 titles, letting

video aficionados come across such unusual items as this Betty Boop collection. Most of the city's video

stores have already gone out of business.
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John Chester looks at some of the used films for sale at Le Video in San Francisco.

Joe Garofoli is a San Francisco Chronicle staff writer. E-mail: jgarofoli@sfchronicle.com

Twitter: @joegarofoli



A Conversation With Pete Mulvilhill Of Green
Apple Books
Hoodline
Sun. March 27, 2016, 9:40am

Pete Mulvihill. (Photos: Stephen Jackson/Hoodline)

Back in 1967, a man named Rich Savoy had just finished a stint in the Army and a short tenure
as a radio technician for United Airlines. But what he really wanted to do was open a used book
and magazine store—a dream he realized when he founded Green Apple Books on Clement
Street. Over the years, the store has expanded as surrounding units became available, and today it
proudly stands as a massive destination for SF bookworms.

Savoy is no longer a part of the business, having sold it off to three employees, Kevin Ryan,
Kevin Hunsanger, and Pete Mulvilhill, over a ten-year period. It's a process admired by many in
the small business community as a paragon of how to keep a historic shop running.



We caught up with Mulvilhill in a tiny upstairs corner of the store to chat a bit about "succession
planning," the importance of a good bookstore, and what it means to advocate for the survival of
independent merchants in San Francisco.

Where are you from, and how did you get here?

I am from Bethesda, Maryland—D.C. suburbs. I moved here right after college because I didn't
want to live in D.C., but I wanted to be in a city with good culture and nature.

Tell us about some of the events that led to you working here.

I moved here right after college. I was hoping to be in journalism, but I was under-qualified. It
was 1993, a rough patch for the economy, so I took temp jobs. Eventually, a temp agency placed
me here in this very nook where we are now. When I started, 22 years ago, this used to be the
bookkeeper's office.

The store had just had its 25th anniversary, and they'd had a bunch of events to celebrate it, and
the bookkeeper was kind of running that. So he was behind in his bookkeeping, and I was just
doing office-y things for a couple weeks. Then he liked me, thought I was doing well, and
recommended me to the owner, Rich Savoy.

So then I worked in the receiving room for six months. Things developed and I got promoted,
then eventually, me and two other guys bought the store from the original owner.



Tell us about the process of transferring the ownership of the business. It sounds like a
good example of how legacy businesses can work in San Francisco.

Yeah, and actually we've given quite a few talks about this. It's called "succession planning,"
when a business owner is getting older and wants to sell the business or move on. Bookstores, in
particular, are very investment-heavy.

It takes a lot of cash to open a bookstore and just get the inventory—for example, 100,000 books.
Especially new books, if you think of them as $10 or $12 each at cost, you're talking about a
million dollars worth of inventory. Most people who have a million dollars would get a better
return on it doing almost anything else. A lot of stores don't successfully sell because it's very
expensive, and obviously the fixtures and the brand name are worth something.

The owner knew that he couldn't just sell the store and get a couple million dollars for it, which
is what it was worth. He also owns the building, and he wanted to make sure whoever bought the
store from him would keep it going for a long, long time.



So he assembled a team of three booksellers who worked for him—myself and two other guys—
and worked with us for a couple years while we negotiated the price, learned more from him,
worked out legal agreements and those kinds of things. Then we had a 10-year buyout. Every
year, we would give him a chunk of money, and buy more shares of the store.

He had more or less stopped working a year or two into that, so he got 10 years' worth of solid
income and he got a tenant that pays him a good rent. So for him, it was a win-win. We also had
benchmarks, so if we failed or screwed up somehow, he'd be able to reclaim the store.

And when did this occur?

Let's see, the 10-year buyout officially ended around 2008, so it started officially around 1998.
But it started unofficially a year or two before then. He's still our landlord, so we send him a
check once a month, but he's not otherwise involved in any way.



What sets Green Apple apart from other bookstores? Why is it so special?

Really, the reason we are still here and still thriving is because customers have chosen to make
that so. Literally every time someone spends money on Amazon, versus Green Apple, they are
voting on what they want their city or their future to look like. It's the same thing with hardware
stores, or children's clothing or shoe stores. When you shop on Amazon, you are voting that you
don't want shoe stores in your neighborhood, you don't want hardware stores in your
neighborhood, you don't want bookstores in your neighborhood.

If you don't spend your money there, they're not going to be there. So far, we're still here because
roughly 400 people a day come through and buy something. Ultimately, the only reason we're
still here, even with all the smarts, or experience, or energy, or enthusiasm—whatever it is that
we've done right—the only reason we're still here is because people have decided that we're
worth it. Even though books might cost a little more here than they will on Amazon, people still
think that it's worth it.



What do you think makes that difference to people?

I think it also has to do with the fact that people can browse, instead of searching the way they do
on Amazon. They can discover things they wouldn't otherwise discover on Amazon. I also think
there's beauty in the store, both in the physical books and in the shelves and the worn floors.
There's a sense of community, especially in our 9th Avenue store [in the Inner Sunset] that's
doing all these events with a great literary community.

I also feel that people are getting that 'shop local' message, that if they don't shop at these local,
independent stores, they'll go away. And they don't want them to go away. They don't want a city
where Amazon just delivers whatever they need and they never get to leave the house. There's
this concept of a "third place." There's home, then there's work, but there's gotta be a third place
in the world. For some people it's the bar, for some people it's the gym or a yoga studio, and for
some people, it's the bookstore.

Finally, all the people who work here contribute. There's 28 people who work here, and they all
write these little shelf-talkers and they all help decide which books we carry. There's a guy who
knows everything about LPs, so he has a killer LP selection. There's another person who knows
magazines, so we have 700 magazines. All these people add up through their efforts and energies
to create the store, and it really reflects back on the community, because we only buy what we
think we can sell. Really, it's kind of a mirror to the customers, in a certain way.



Employee "E.H." assesses the resale value of a parcel of used books.

What's in store for the future?

Well, we opened the 9th Avenue store almost two years ago, August 2014. I highly doubt we'll
open another bookstore, but that store's doing great.

It's our 49th anniversary, so we're kind of scheming something up. Normally, you'd wait 'til the
50th, but it's San Francisco and there's the seven by seven = 49 thing, then the 1849 thing. So we
think the 49th anniversary is notable in and of itself. We'll be doing a fun thing in early April,
and we're planning more of an anniversary celebration in the fall. We are just now talking about
what we're going to do. Then for the 50th, we'll do everything we can to just make it an epic
party.

Finally, we have this little annex store that we had been using for calendars, but since calendars
went away, we've been having this clearance sale over there. However, on April 1st, 3 Fish
Studios is going to open a pop-up shop in that space for five or six months, through the summer.
We're really excited to do that and partner with another independent business. We've never
done anything like that before, but we're just continuously trying to adapt and build bridges.
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Address
506Clement St.
San Francisco,CA 94118

Contact
www.greenapplebooks.com (http://www.greenapplebooks.com)
415/387-2272

Green Apple Books

SanFrancisco,California

$

Crammed with all manner of titles,indie-to-the-core Green
Apple reminds you what bookstores used to be. Buy,sell,or
trade your books,music,and DVDs here.
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Address
1231Ninth Ave.
San Francisco,CA

Contact
www.greenapplebooks.com (http://www.greenapplebooks.com)
415/742-5833

Green Apple Books on the
Park

SanFrancisco,California

$

After 48 years on Clement Street,indie retailer Green Apple
Books has released its sequel. Green Apple Books on the
Park opened in San Francisco’s Inner Sunset in 2014 with
more space for readings,lit events,and an endless carousel
of carefully selected titles. The owner of longtime movie
rental shopLe Video needed a business buddy to share the
space and rent with,or else face getting priced out. Two
local businesses are now making it work together in the
space. The new space still has the Green Apple vibe--a
curated selection of new and used books and the familiar
offbeat aesthetic--but it’s less crammed and creaky,with
more of a bright showroom feeling,with local crafts on
display.
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SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2015-16-029
Business Name: Henry’s House of Coffee
Business Address: 1618 Noriega Street
District: District 4
Applicant: Hrag Kalebjian, President
Nomination Date: April 19, 2016
Nominated By: Supervisor Katy Tang

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: August 22, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet



1

Kurylo, Richard (ECN)

From: Mahajan, Menaka (ECN)

Sent: Friday, August 12, 2016 3:36 PM

To: Kurylo, Richard (ECN)

Subject: FW: Legacy Business Preservation fund - nominations

Attachments: Small Business Legacy Preservation D4 nominees.xlsx

Menaka Mahajan, Ph.D. | Senior Policy Analyst & Commission Secretary | Office of Small Business
menaka.mahajan@sfgov.org | D: 415.554.6408 |O: 415.554.6134

From: Tang, Katy (BOS)
Sent: Tuesday, April 19, 2016 3:18 PM
To: Dick-Endrizzi, Regina (ECN) <regina.dick-endrizzi@sfgov.org>
Cc: Mahajan, Menaka (ECN) <menaka.mahajan@sfgov.org>
Subject: Legacy Business Preservation fund - nominations

Hi Regina,

I have attached here a more thorough list of District 4 nominees here with additional information.

Please let me know if there is any other information you need.

Thanks!
Katy

Katy Tang
District 4 Supervisor
San Francisco Board of Supervisors
City Hall, Room 264
Phone: (415) 554-7460

Office website:
www.sfbos.org/Tang

View our Sunset District Blueprint:
www.sfbos.org/SunsetBlueprint



Business Name
Owner First

Name

Owner Last

Name

Years in

Business
Phone# Type of Business Address Website Notes

22nd & Irving Tom Karas 43 years
415.681.521

2
Grocery

2010 Irving St, San

Francisco, CA

94122

http://www.yelp.com/biz/22n

d-and-irving-market-san-

francisco Opened in 1973

Davis Foot Comfort

Center
Arnie Davis 39 years

415.661.870

5

Pedorthists/custo

m shoe shop

3921 Judah St, San

Francisco, CA

94122
http://davisshoes.com/

Opened in 1977

Frank's Florals Sona Phehilvanian 32 years
415.664.040

0
Floral shop

1821 irving St, San

Francisco, CA

94122

http://www.yelp.com/biz/fra

nks-floral-shop-san-francisco Opened in 1984

Great Wall Hardware Albert Chow 31 years
(415) 596-

1968
Hardware supplies

1821 Taraval St, San

Francisco, CA

94116

http://www.greatwallhardwar

e.com/

Henry's House of

Coffee
Henry Kalebjian 51 / 32 Coffee shop

1618 Noriega

Street, San

Francisco, CA

94122

http://henryshouseofcoffee.c

om/ Been in business since 1965.

Henry bought business in 1983.

Marcello's Marcello Baldocchi
~37

years

(415) 665-

1430
Restaurant

2100 Taraval St, San

Francisco, CA

94116

http://www.yelp.com/biz/risto

rante-marcello-san-francisco

Marnee Thai Chai Siriyarn 30 years
415.665.950

0
Restaurant

2225 Irving St, San

Francisco, CA

94122

http://www.yelp.com/biz/ma

rnee-thai-san-francisco Opened in 1986

Other Avenues Co-op Co-op 42 years
 (415) 661-

7475
Grocery

3930 Judah Street,

San Francisco, CA,

94122

http://www.otheravenues.co

op/
Opened in 1974

Tennessee Grill Min Defevere 63 years
415-664-

7834
Restaurant

1128 Taraval St, San

Francisco, CA

94116 Opened in 1953

Whelan-Kennelly

Academy of Irish

Dance

Sharon

Whelan

MacSweene

y

57 years

or 6

years

dependi

ng

Sharon's

cell: (415)

350-8359 or

(415)

242.5177

Dance

1612 Noriega St,

San Francisco, CA

94122

http://www.whelan-

kennelly.com/

KT emailed - have not

received response yet. The

Kennelly School started in

1959 and Patricia assumed

the role as director in 1975.

Whelan-Kennelly school

started in 2010 (so we have to

check about that).





Legacy Business Registry Application

V.5- 6/17/2016

Section Two:
Business Location(s).
List the business address of the original San Francisco location, the start date of business, and the dates of operation at
the original location. Check the box indicating whether the original location of the business in San Francisco is the
founding location of the business. If the business moved from its original location and has had additional addresses in
San Francisco, identify all other addresses and the dates of operation at each address. For businesses with more than
one location, list the additional locations in section three of the narrative.

ORIGINAL SAN FRANCISCO ADDRESS: ZIP CODE: START DATE OF BUSINESS

IS THIS LOCATION THE FOUNDING LOCATION OF THE BUSINESS? DATES OF OPERATION AT THIS LOCATON

No Yes

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:

OTHER ADDRESSES (if applicable): ZIP CODE: DATES OF OPERATION

Start:

End:
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HENRY’S HOUSE OF COFFEE NARRATIVE

1. The business has operated in San Francisco for 30 or more years, with no break in San Francisco

operations exceeding two years.

Henry’s House of Coffee has operated in San Francisco since 1965, with no break in San Francisco

operations exceeding two years.

2. The business has contributed to the neighborhood's history and/or the identity of a particular

neighborhood or community.

When was business founded?

Our story started off with a small peanut roaster and a store located on Irving Street in 1965. Back then

the focus was geared more towards European products such as chocolates from Holland, jams and

olives from Italy and cheese from Greece. As coffee became more of a morning ritual in the Bay Area we

began roasting more coffee in the mornings as a way to attract business. Our focus shifted to the coffee

beans themselves, bringing in more high quality beans, and increasing our knowledge of the roasting

process. After a small stint, the store was moved to its current location on Noriega in June of 1971. For

years we continued the art of roasting and providing premium coffees and teas to the local

neighborhood.

HENRY KALEBJIAN

My roasting roots began in Lebanon where my father owned a bakery and served coffee to the locals.

Back then coffee wasn’t easily sourced, so you had to roast your own coffee if you wanted to drink it. As

the business grew, my father pulled me out of school at the age of 12 to help him with the store. My job

was to roast the coffee.

I moved to the United States in the early 70s and worked as a draftsman until I decided to leave and

purchase my own business. We bought House of Coffee in 1983 from Andy Devletian, an Armenian as

well, who started the business in 1965 on Irving St. I was infatuated by the coffee business. With the

Noriega store marking its territory as the only coffee roaster in the Sunset District, I began importing

green coffee beans from all over the world. Pretty soon we were roasting for not only the locals but

more and more businesses from all over the bay area.

In 1990 I purchased the San Franciscan, the current roaster that is used today. I continue to create

amazing blends and roasts. Critics agree, awarding us “San Francisco’s Finest Coffee” and earning us

accolades in the SF Bay Guardian, Best of SF, and the Independent. The business continues to grow and

coffee is shipped all over the United States, from Hawaii to New York!



HRAG KALEBJIAN

When I was thirteen my father would drag me out of bed on Saturdays to help him with the store. I

hated it! I wanted to watch Scooby Doo. I remember scooping pounds of coffee and packing them in

clear colored bags for our wholesale accounts.

I was never interested in the business which is why I ended up working in corporate finance for almost

ten years. My last stint was at AAA where I was a manager of Sales Operations. I loved my job but there

was something missing. I realized there is something very special about a tradition that is passed down

from one generation to another so I left and made the switch in July of 2013.

When you visit us, you’re not just walking into our store, you’re walking into our home. You are part of

our family. We have seen many people come through, including Mayor Ed Lee, SF State President Dr.

Wong, President Bill Clinton, William Saroyan, and of course our local supervisors, including Katy Tang.

Dr. Wong and his wife have helped grow my SF State roots by recommending me to be a part of the U-

Corp finance committee. They saw the passion and expertise I had in both retail and finance (from my

prior job). As a result, they felt it would be great to use me a resource for SF State's U-Corp committee.

Supervisor Katy Tang has helped me tremendously by always including us in community events, helping

us network with other business like Facebook and Intuit, and being a major fan. With her help and

support we have had a great awareness of our business and our brand.

We have partnered with the Office of Economic and Workforce Development and were awarded funds

for the Invest In Neighborhoods project. We are also a member of SF Made.

For us coffee is more than a business venture, it’s part of our heritage. Experience what three

generations of coffee roasting tastes like.

Is the business unique to San Francisco?

Henry’s House of Coffee is one of the first coffee roasteries/coffee shops in San Francisco. Back in 1965,

there were only a handful of them. Henry’s House of Coffee was one of the originals.

Henry’s House of Coffee has seen many people come through its doors, including William Saroyan (an

American dramatist and author), Mayor Ed Lee, current Supervisor Katy Tang, and current Assessor-

Recorder Carmen Chu. We were recently nominated by the University of San Francisco as the Gellert

Family Business Award, and continue to support our community. Last year we supported SF Beautiful’s

application to Invest in Neighborhoods for streetscape improvements along Inner Noriega, and were

awarded a grant. I am also on the board of SF State’s U-Corp, helping my alma matter as much as I can.

Is the business associated with a culturally significant art/craft/cuisine/tradition?

Master Roaster is a designation that is earned over time, and becomes part of one’s reputation among

peers in the industry – international coffee brokers, producers and other roasters. Henry Kalebjian holds



this distinction. But it’s the proprietary roasting process that lies at the heart of the Kalebjian family

business. He personally roasts and blends coffee six days a week.

Customers come by regularly to watch Henry roast, take a break from their busy schedules, or relax with

other customers from the neighborhood and around the Bay Area. Henry’s personal touch with his

customers – marked by a homemade Rolodex of his “regulars” and their taste preferences – is what sets

Henry’s House of Coffee apart from other coffeehouses in the Bay Area.

Coffee drinkers start their days on the way to work with a fresh pastry and a cup of Henry’s finest roasts

and blends. Henry’s House of Coffee has a loyal following of customers that travel from throughout the

Bay Area to their store in San Francisco’s Sunset District. The Kalebjians have long standing relationships

with businesses and coffee lovers from Hawaii to Florida. Henry’s wholesale customers include retail

groceries, neighborhood coffee shops and fine dining restaurants.

We are in the coffee business because coffee is a part of our heritage, not because it's a good business.

The tradition of coffee roasting has been passed down from father to son to grandson. Roasting coffee is

both an art and a science, but when you add 3 generations of coffee roasting, it becomes more than

that. Coffee roasting can be done by a computer or by a human, and can be trained. But there is an art

to roasting coffee, and in our business, there is also honor. Every single batch of coffee we roast is a

tribute to our family heritage. Anytime a customer tells us they enjoy our drinks, we feel like we have

succeeded.

Has the business been cited in published literature, newspapers, journals, etc.?

We have been featured in multiple trade publications including Fresh Cup Magazine, a national coffee

magazine, Daily Coffee News an online specialty coffee blog that is part of Roast Magazine, and recently

we made the front page of Coffee & Tea, an international coffee magazine!

 http://www.teaandcoffee.net/67/back-issues/april-2016/ (featured on the Front Cover!)

 http://www.freshcup.com/henrys-house-of-coffee/

 http://dailycoffeenews.com/2015/08/18/the-50-year-old-san-francisco-family-roastery-youve-

probably-never-heard-of/

 http://www.sfmade.org/blog/henryshouseofcoffee/

 http://www.coffeeper.com/blog/bid/90689/Roaster-Profile-Henry-s-House-of-Coffee

 http://hoodline.com/2016/02/master-roaster-henry-kalebjian-of-henrys-house-of-coffee

 https://www.usfca.edu/newsroom/media-relations/news-releases/2015/honors-henrys-aunt-

anns

3. The business is committed to maintaining the physical features or traditions that define the

business, including craft, culinary, or art forms.

We are currently awaiting an approval for a permit to remodel our store. Our intent is to keep the

traditions, culture, and look of what a coffee roaster should feel like. Our commitment to the

community means we are going to invest over $200,000 to cement our place along Noriega St.



The store remodel will include the storefront. We are keeping with the historic look and feel of the store

by including large windows, a portico, and a clean facade. We have worked extensively with the SF

Preservation Committee and Planning Department to ensure we have a beautiful design.

The beauty of have two generations working together is the merging of new school and old school. With

the younger generation is the introduction of some modern elements to help with consistency and

traceability. For example, all of our coffee roasts are logged into a computer. Every single coffee bean

that is roasted has its own data and is easily accessible using a cloud-based tracking software that we

built ourselves. The art of roasting is the same, but the statistics and data are new. It's a great

relationship.

We are proud of our district, our community, and our traditions. We hope to be around for another 50

years!





















































The 50-Year-O ld SanFrancisco Fam ily Ro astery Yo u ’ ve

Pro bably Never H eard O f

Nick Brown (http://dailycoffeenews.com/author/brownderby/) | August 18, 2015

(http://dailycoffeenew s.com /2015/08/18/the-50-year-old-san-francisco-fam ily-roastery-

youve-probably-never-heard-of/henryscoffee/)

Henry Kalebjian

In an industry thatis arguably som ew hatageist, 50 yearsofindependentprofessional

existence isa rem arkable feat, especially in a city like San Francisco that isblow n by

constantw inds of grow th and re-im agination.

O n the eastern end ofthe O uter Sunsetdistrictbetw een 23rd and 24th Ave.on Noriega

St.sits Henry’s House ofCoffee (https://henryshouseofcoffee.com /), w hich hasquietly

existed as a specialty food store and coffee roastery since 1965.Since 1983 is has been

ow ned by native Arm enian Henry Kalebjian, w ho cam e to San Francisco by w ay of

Lebanon w here he firsttasted coffee athis father’s bakery-café and w astasked

w ith roasting atage 12.To thisday, you can find Kalebjian atthe sm allshop thatnow

bears hisnam e, roasting on a 12kg San Franciscan unitin plain view ofthe shop’s

devoted patrons.

“Itw asactually pretty tough for m e w hen I w as younger because I never saw m y father,”

Henry’sson Hrag recently told Daily Coffee New s, adding thathis father seem ed to live

beside the roaster.

RO A STING RETA IL O RIGIN INDUSTRY CULTURE CO LUM NS

(http://w w w .coffeehunter.com /)


(https://w w w .facebook.com /pages/Daily-
Coffee-
New s/182598731793420)


(https://tw itter.com /DailyCoffeeNew s)


(https://instagram .com /dailycoffeenew s/)

(http://dailycoffeenew s.com )
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Thatallchanged in a big w ay w hen 37-year-old Hrag lefta career in finance to join the

fam ily business, w hich he has been helping reshape — w ith som e naturalgive-and-

take from his father — over the pasttw o years.For the firsttim e in Henry’sHoC history,

the com pany hascom pleted a com prehensive re-branding, and secured m ajor grocery

accounts.Plansare also underw ay to refresh the roastery and café, w hich Hrag said has

been virtually unchanged since its last m akeover in the 1990s.

“W e gotsom e really good feedback from thatre-branding,”said Hrag, w ho w asrecently

certified as a Q Grader and has been helping w ith roasting in addition to m arketing and

other business operations.“Butw e’re nota nationalstory, w e’re a localstory.Ifyou

didn’tlive around here a m ile or tw o aw ay, you w ouldn’tknow w ho w e w ere, even

though w e’ve been around for 50 years.”W ith thatlocalapproach, Henry’scoffees can

now be found in approxim ately 20 retailstoresw ithin an approxim ate 5-m ile radius,

including a recentplacem entin W hole Foods.

(http://dailycoffeenew s.com /2015/08/18/the-50-year-old-san-francisco-fam ily-roastery-

youve-probably-never-heard-of/henry-and-hrag/)

Hrag and Henry Kalebjian

The forthcom ing store renovation w illrepresentthe com pany’sbiggestinvestm entin

decades, a factthathas led to som e understandable friction betw een father and son.

“W orking w ith fam ily, you’re going to have som e bum psin the road, and w orking w ith

him for tw o years, I’ve learned better how to do som e som e ofthe give and take,”Hrag

said.“It’s a fine balance betw een staying the sam e and also being updated w ith the

tim es.That’skind ofw here w e are.”

Hrag said he hopesthe renovation w illbring abouta slightbutnaturaladjustm entin

how the shop is perceived.“W e’re nottrying to be uber-contem porary,”he said.“But I

feellike people have seen usas a coffee shop thatalso happensto roastcoffee on-site.

I w antto create som ething w here w e are thoughtofas a w orking roastery thatalso

sells fresh-brew ed coffee on site.”

Through hisow n form alcoffee education, Hrag has com e to appreciate the im m ense

roasting and sensory analysis skillsofhisfather, w hose ow n coffee education

w as forged through the decades asa devoted pupilin the schoolofhard knocks.O n

becom ing a Q Grader, Hrag said, “M y dad told m e, ‘Son, I need you to go getthe basic

training som ew here else, and then I can teach you.’W hathe really m eantw asgo geta

contem porary education in specialty coffee, understand the foundations ofcoffee,

then com e back here and w e can tw eak your new know ledge for the business. O ne of

the things I really respectoutofm y dad is he doesn’thave the typicalcupping

education, buthe’sbeen cupping for so long, he can justpick up a cup ofcoffee and say

w hat’sw rong w ith it.”
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(http://dailycoffeenew s.com /2015/08/18/the-50-year-old-san-francisco-fam ily-roastery-

youve-probably-never-heard-

of/11168030_834033329985223_2480537780937058781_n/)

Henry Kalebjian in 1965

A stipulation in the 1983 realestate dealw as thatHenry had to buy the building in

w hich the shop hassince resided.Asked w hether the fam ily considerssim ply cashing in

on the investm ent, Hrag said, “It’snotaboutthe m oney. M y father isa hum ble m an.He

w asable to pay for our college educations.It’snever really been aboutthe business.It’s

alw ays been aboutthe coffee for m y dad.It’sbeen aboutold-school, product-centric,

‘take care ofm y baby and m y custom ersand everything w illbe alright.'”

There’s som ething to be said abouta third-generation coffee roaster in one ofthe

coffee w orld’s epicenters. “You can have latte art, you can have a really am azing Geisha

from Colom bia — butguessw hat, so does the person dow n the street,”said Hrag.“But

w hen you com e to our shop, you’re going to see m e and m y dad roasting coffee.You’re

w alking into our house.O ther places don’thave that. I’m justhonored thatI’m partof

the business.Everything I’m doing isto m ake m y father proud.”

Nick Brow n (http://dailycoffeenew s.com /author/brow nderby/)

Nick Brow n is the editor ofDaily Coffee New sby RoastM agazine.Feedback and story

ideasare w elcom e atpublisher@ dailycoffeenew s.com .

1 Com m e nt

gre g

August18, 2015 5:34 pm (http://dailycoffeenew s.com /2015/08/18/the-50-year-old-san-francisco-

fam ily-roastery-youve-probably-never-heard-of/#com m ents)

Ifyou haven’theard ofHenry K, you only have yourselfto blam e.

Re p ly (h ttp ://dai ly coffe e ne w s.com /2015/08/18/th e -50-y e ar-old-san-franci sco-fam i ly -roaste ry -y ouve -p robably -ne ve r-h e ard-of/?re p ly tocom =110125#re sp ond)
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O
n a sunny Saturday in Seattle, SCAA’s 2014 Event thrummed with energy. Henry

and Hrag Kalebjian of Henry’s House of Coffee walked the gargantuan exhibitor

floor side-by-side, charming fellow attendees with their genuine enthusiasm and

amusing father-son banter.

The Kalebjian team flew up for the expo from their single-shop micro-roastery in San Fran-

cisco. House of Coffee is small, but with a legacy dating back to the sixties, it’s one of the

city’s first specialty coffee companies. As they strolled through the country’s largest coffee

CAFÉ CROSSROADS, COFFEE, IN THE CAFÉ

Henry’s House of Coffee
Feature

JULY 21, 2014 | BY REGAN CRISP

Search… Digital IssueSearch
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“I got to the point where I was like,

‘Am I going to be the guy that kills

this lineage of coffee roasting?’”

says Hrag.

conference, Henry and Hrag looked to the future. Passing booths serving exquisite single-

origin coffees, Hrag nudged his dad to try some less familiar roasts.

“Taste some of these Yirgacheffes,” he said with excitement. “They taste like blueberries.”

Henry, a veteran roaster with close to a lifetime in coffee, a craft he inherited from his fa-

ther, obliged. The nuances of the light-roasted beans wowed and surprised him.

The following Monday morning, in San Francisco’s Sunset district, Henry awoke just after

dawn and quickly began roasting a recent shipment of green beans. It was somewhat early

to start work on the days coffee quota. When Hrag questioned his father’s urgency, Henry

responded, “I’m going to try this bean a little lighter.”

“But it’s seven a.m.,” said Hrag, dumbfounded.

“I can’t sleep,” said Henry. “I want to roast. I have ideas.”

To those who know him well, Henry’s motivation to begin experimenting is true to form.

The seventy-one-year-old owner and roaster possesses a devotion to the bean that is pal-

pable. Customers entering House of Coffee are greeted by an increasingly rare sight in

boutique roasting: Henry works a twelve kilogram San Franciscan roaster in full view of

patrons, measuring mainly by sight and touch the progress of each batch, all while hailing

regulars as they stop in. His roasting philosophy is characterized by a tactile prowess gar-

nered from decades in coffee (there are no computerized helpers here) and total transpar-

ency.

Area roasters from newer coffee companies

(San Francisco has many) stop in from time

to time, covertly eyeing the grandfather

business and Henry’s process. But Henry

calmly stays on task, because if he doesn’t, a

customer, a friend, might go without.

Henry’s devotion to excellent coffee and

customer service built House of Coffee.

He has run the business—originally

launched as a specialty foods store in

1965—since the early seventies, when he

took over for his uncle. He was the sole
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roaster of the company’s signature blends

until last summer, when Hrag, at thirty-

eight an old newcomer to coffee, left a

comfortable job at AAA to dive head first

into coffee, taking a hand in the business

with the intention of learning the skills

necessary to someday step into his fa-

ther’s shoes.

Today Henry is teaching his son to roast, while Hrag uses a degree in business and a back-

ground in finance to update some of the shop’s more outdated practices. It’s clear when

speaking to both that bringing in the new has not always been easy. The recent addition of

a daily dairy order form, for example, was a simple switch to allow Henry to delegate the

task that did not go over smoothly.

“At first I was confused, I thought, ‘Does he not like it? Does he think it’s dumb?’” says Hrag

earnestly. Then it dawned on him why his father was resistant to the change. “He liked or-

dering milk!” Hrag laughs, adding that the last year has brought him and his father much

closer.

Initially resistant to the family business, it was while at AAA that Hrag began to ponder the

person-to-person connections in business. He thought back to his observations as a child

of his father’s interactions with customers. Remembering Henry’s dedication to their hap-

piness, and passion for his trade, a light went on.

“I got to the point where I was like, ‘Am I going to be the guy that kills this lineage of coffee

roasting?’” says Hrag.

The newest branch of that lineage should take comfort that it’s been defined by change.

Hrag’s grandfather, Henry’s father, was a baker and coffee roaster in Lebanon. An Armeni-

an immigrant, Henry’s father taught him to roast in a style typically old world, where tend-

ing a fire and hand-cranking a drum were integral to the process.

By the age of twelve Henry had left school to roast for his father’s pastry business. When

he moved to San Francisco in the early seventies, he brought that early experience to a

more modern roasting process at House of Coffee. In the eighties, as fresh coffee and in

particular to-go coffee became more popular, walls once occupied by barrels of grains,

bread, dried fruits, olive oils, and sea salts were taken over by bags of different signature
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roasts. The café moved from Irving Street to its current location on Noriega Street, and

Henry worked long hours for years perfecting his roasts, steadily building a reputation for

quality and consistency.

Today the roastery resides in a part of town not known for its café scene. On Noriega

Street among commercial properties, medical offices, and East Asian restaurants, House of

Coffee is a diamond in the rough, a hidden gem that when discovered becomes elemental

to one’s perception of San Francisco roasting.

Two years ago, Henry was approached by a local videographer for a film project entitled

Neighbors that interviewed the city’s creative tradesmen, from artists to belt makers. Hrag

nudged his dad to do the video. In Henry’s poignant portrait, viewable on the roaster’s

website, he sits on stacked bags of green beans, and says in his honeyed Lebanese accent,

“I try to ask a lot of questions of the customer . . . that’s what I follow.”

03:31

Henry’s Blend for Neighbors from Agency Charlie on Vimeo.

Hrag says he is happy to get to know those customers, too, the people Henry has built last-

ing relationships with. Even if those customers might need some reassurance that despite

the recent changes, they’ll still love the coffee.

“He’s excited to introduce me,” says Hrag. “But I think he’s also telling the customer, ‘Don’t

worry, you’re in good hands. This is my son.’”

—Regan Crisp is the associate editor of Fresh Cup.
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Behind the Beans With Master Roaster Henry
Kalebjian Of Henry’s House Of Coffee

Tue.February 23, 2016, 8:25am
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O n any given m orning,you can find H enry Kalebjian roasting coffee beansin the shop

thatbearshisnam e.Since 1983,the m aster roaster hasm ade Henry’sHouse ofCoffee

(http://henryshouseofcoffee.com /) at1618 N oriega St.a hom e for coffee lovers.

W hen Kalebjian found him selfoutofa job back in 1982,he turned to coffee.O riginally a

m echanicaldesigner,he knew he alw aysw anted hisow n store.Born in Beirut,Lebanon,

Kalebjian grew up w orking in hisow n father’sbakery and becam e steeped in the coffee

culture ofboth Lebanon and hisow n Arm enian heritage.

H e heard aboutthe store,then nam ed H ouse ofC offee,w hen then-ow ner Andy

D evletian w anted to retire.The store itselfhasstood atthe sam e site since 1965,and

counted fam ed author W illiam Saroyan,w ho w rote a letter ofpraise thathangsin the

shop,asone ofitscustom ers. 

“Icam e in,and Isaw the store had a lotofcheese,olives— a lotofArm enian stuff,”

recalled H enry.“Atthe corner,Isaw a sm allroaster,a coffee roaster.Since I’m m ore

fam iliar [w ith coffee roasting],Iw asvery interested.”

(/ads/49/112/2)
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Earlie rd ay so f H e nry 'sH o u se o f C o f f e e also inclu d e d A rm e nianf o o d o ptio ns.(Pho to :H e nry 's

H o u se o f C o f f e e )

In 1983,H enry decided to buy the shop.For the firstfew years,he lefteverything asit

w asin itsH ouse ofC offee days,ashe figured outw hatappealed to hiscustom ers.

H e had firstlearned the artofcoffee roasting from hisfather back in Beirut,w hen his

father pulled H enry outofschoolto learn the fine artofcoffee.

“PartofLebanese culture ishaving coffee,”explainsson H rag Kalebjian,w ho runs

H enry’sH ouse ofC offee alongside hisfather.“In 1945,there w asno C ostco.You had to

buy and roastcoffee yourself.Mygrandfather w ould buy and roasttw o poundsofcoffee

ata tim e.”
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W ith the adventofStarbucks,the '90ssaw the introduction ofdark roastcoffee to a

m assaudience.“Atthe tim e,coffeesw ere roasted very lightly,”said Kalebjian.“Starting a

little bit,Isw itched a little bitto roasting dark coffee.G radually,Istarted bringing high-

quality beans."

H rag K ale bjiand isplay su nro aste d co f f e e be ans.(Pho to :Fio na Le e /H o o d line )

Kalebjian also faced a challenge w hen the dem ographicsofthe Sunsetchanged in the

late 1990sand C hinese fam iliesstarted m oving in.Businessbegan to drop,since tea w as

m ore popular w ith new residents.

H e decided to introduce coffee to hisnew neighbors.H e hired a C hinese-speaking

em ployee,a w om an w ho stood outside on Fridaysand Saturdays,from 11am to noon,

w ith cupsofcoffee.In a clever m ove,cream and sugar w ere stationed inside for

custom ersto help them selves.
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“They w ould com e in,drink coffee w ith cream and sugar,”saysKalebjian ofthose days.

“After one or tw o days,they w ould com e back,and say ‘you gave m e coffee.’Then they

w ould buy halfa pound.Then,one pound becam e tw o pounds,and so on.”

Fathe rand so ninf ro nto f the co f f e e ro aste r.(Pho to :Fio na Le e /H o o d line )

These days,a third generation ofcoffee roastersistaking on the fam ily tradition,w ith

H rag Kalebjian joining the shop full-tim e in 2013. “Iforcefully learned the business,”the

younger Kalebjian describesw ryly.“I’m eightyearsold,born in the U .S.Iw asdragged to

the shop,and allIw anted to do w asw atch Scooby D oo.Ididn’tw antto have anything to

do w ith ituntilIgrew up.”
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O ver the years,Henry has built a strong relationship with coffee brokers,who know of

his high standards and reputation for quality. He works together with his son to select

the coffee beans. “They’ llsay,Henry,Ihave something for you,”he explains. “Can Isend

you a sample?If Ilike it,Iwillconsult with [Hrag]and ask,what do you think about

carrying this?”

Through Henry’ s House of Coffee,Henry was able to put his kids through schooland set

them up for their future. A llthree of the K alebjian kids,he says with more than a touch of

pride,have master’ s degrees.
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Coffee is packaged up in the backroom of the coffee house.(Photo:Fiona Lee/H oodline)

He admits that he was a workaholic in his younger years. “Ifeela little bit guilty that Idid

not spend my time with them. B ut now,at the end,I’ m enjoying my kids and grandkids. It

gives me great pleasure.”

A lthough Hrag is now working full-time at the store,Henry smiles and shakes his head

when the question of retirement comes up. He sees himself continuing the work he has

been doing for the last 30+ years: talking to customers,selecting the perfect coffee,and

of course,roasting.

“Every person that comes,Idon’ t treat them like they are coming to my store. Itreat

them like they are coming to my home. That’ s what Ilove,”Henry says.  

“W e’ re not in this business because of money,”adds Hrag. “W e’ re in this business
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because of family.” 
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TENDERLOIN

TWIN PEAKS

UNION SQUARE

UPPER HAIGHT

WEST PORTAL

WESTERN ADDITION

Page 8of 8Behind the Beans W ith Master Roaster Henry Kalebjian Of Henry’ s House Of Coffee |H...

8/12/2016http://hoodline.com/2016/02/master-roaster-henry-kalebjian-of-henrys-house-of-coffee



Twe e t 0

Th e S a n F r a n R o a s t e r B l o g . . . . . .

R o a s terP ro f i l e: H en ry ' s H o u s e o f C o f f ee
P o s ted b y E m i l y M cI n try e

S u n , J u n , 0 8 , 2 0 1 4 @ 0 9 : 0 6 A M

T hro u g h the L eb a n es e cu l tu re ru n s a thi ck ri b b o n o f ho n o ra n d p ri de o f l eg a cy , f a therto s o n ,

m o therto d a u g hter. H ra g K a l eb j i a n g rew u p drea d i n g S a tu rd a y m o rn i n g s , w hen hi s f a ther

H en ry w o u l d dra g hi m o u t o f b ed a n d i n to the s p eci a l ty f o o d s s to re w here he ro a s ted co f f ee. "I

j u s t w a n ted to w a tch ca rto o n s , " H ra g s a y s , a n d ev en tu a l l y he l ef tthe f a m i l y b u s i n es s

a l to g etherto w o rk i n co rp o ra te f i n a n ce.
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F o ra K a l eb j i a n , i t' s n o t s o ea s y . L a s t y ea rH ra g l ef tthe co rp o ra te l i f e b ehi n d hi m to j o i n hi s

f a theri n ru n n i n g the S a n F ra n ci s co - b a s ed co f f ee ro a s tery a n d ca f e H en ry ' s H o u s e o f C o f f ee. "I

co u l d n ' t k i l l the l i n ea g e, " he s a y s . T hi s l i n ea g e b eg a n i n the o l d co u n try w i th H en ry ' s f a ther,

w ho o w n ed a b a k ery a n d s ta rted the 1 2 - y ea r- o l d H en ry ro a s ti n g co f f ee to s erv e w i th hi s b a k ed

g o o d s . I n 1 9 6 5 H en ry i m m i g ra ted to S a n F ra n ci s co , w here he w o rk ed a thi s u n cl es s p eci a l ty

f o o d s m a rk et s el l i n g m ea ts , chees es , o l i v es , a n d . . . ho u s e- ro a s ted co f f ee.

H en ry b o u g htthe b u s i n es s a n d o v erthe y ea rs tra n s i ti o n ed i tto i ts cu rren t f o rm , w hi ch i s

f o cu s ed o n co f f ee. A t s o m e p o i n t- - H ra g rem em b ers b ei n g i n 3 rd g ra de w hen he w a l k ed w i th

hi s f a theri n to the C o f f eeP E R w a reho u s e i n F a l l o n , N ev a d a - - the K a l eb j i a n s b o u g ht a g reen

S F 2 5 , a b o u t w hi ch H ra g s a y s , "I t' s the f o ca l p o i n t o f o u rs ho p . W e g et s o m a n y co m p l i m en ts - -

p eo p l e thi n k i t' s f o rm the 1 8 0 0 ' s b eca u s e o f i ts cl a s s i c s tea m en g i n e l o o k . "

Page 2of 7Roaster Profile:Henry's House of Coffee

8/12/2016http://www.sanfranroaster.com/blog/bid/90689/Roaster-Profile-Henry-s-House-of-Coffee











 

H en ry ' s H o u s e o f C o f f ee i s s i tu a ted i n a n ei g hb o rho o d w hi ch ha s s een a n i n f l u x o f T a i w a n es e

a n d C hi n es e res i den ts , a n d w hen tha tdem o g ra p hi c s ta rted to cha n g e hi s b u s i n es s to o k a hi t.

C o n cern ed w i th di s ho n o ri n g a n u n f a m i l i a rb u s i n es s - o w n er, A s i a n res i den ts w ere w a l k i n g p a s t.

H en ry , a l w a y s p ra g m a ti c, hi red a n A s i a n em p l o y ee to s ta n d i n f ro n t a n d ha n d o u t s a m p l es o f

co f f ee. N o w , s a y s H ra g , the ca f e i s v ery p o p u l a ri n the n ei g hb o rho o d .

"W e' re i n thi s b u s i n es s b eca u s e i t i s o u rl i n ea g e. W e ha v e a l o t o f p ri de a n d ho n o ri n o u rco f f ee

b eca u s e y ea rs a g o m y g ra n d f a thers ta rted i t. " H ra g s a y s tha t i n s tea d o f a s k i n g a b o u t

p en etra ti o n ra te a n d s a l es n u m b ers , they a s k q u es ti o n s l i k e, "W ha t' s y o u rn a ti o n a l i ty , a n d ho w

d o es tha t a f f ect y o u rco f f ee ex p eri en ce? "

"B u s i n es s i s n ' t a b o u t m a k i n g m o n ey .   W e a re ho n o red to hel p y o u a n d co f f ee i s a m ed i u m to

ex p res s thes e rel a ti o n s hi p s . " W hen s o m eo n e f ro m L eb a n o n o f f ers y o u co f f ee, he i s o f f eri n g

y o u hi s hea rt a n d a n o f f ero f f ri en d s hi p . F o r6 0 y ea rs n o w , the K a l eb j i a n f a m i l y ha v e b een d o i n g

j u s ttha t i n b ea u ti f u l S a n F ra n ci s co .
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T opi cs : r oa s ter pr ofi l e, S F 2 5 , C a l i for ni a , coffee r oa s ter , com m er ci a l coffee r oa s ter , r oa s ter ,

S u cces s fu l b u s i nes s , tr a d i ti on, l eg a cy

R e c e n t P o s t s

• Roa s ter P r ofi l e: B l a ck P ow der Roa s ti ng

• Roa s ter P r ofi l e: G ol d C ou ntr y Roa s ter s

• Roa s ter P r ofi l e: B oots tr a p C offee Roa s ter

• Roa s ter P r ofi l e: H enr y ' s H ou s e ofC offee

• Roa s ter P r ofi l e: C a s e S tu d y C offee

P o s t s b y T o p i c

• r oa s ter pr ofi l e ( 1 3 )

• r oa s ter ( 1 1 )

• coffee r oa s ter ( 9 )

• S u cces s fu l b u s i nes s ( 8 )

• S F 2 5 ( 7 )

s ee a l l

S h a r e th i s P a g e

Rec en t B l o g P o s ts

• Roa s ter P r ofi l e: B l a ck P ow der Roa s ti ng

• Roa s ter P r ofi l e: G ol d C ou ntr y Roa s ter s

• Roa s ter P r ofi l e: B oots tr a p C offee Roa s ter
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• Roa s ter P r ofi l e: H enr y ' s H ou s e ofC offee

• Roa s ter P r ofi l e: C a s e S tu d y C offee
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WELCO M EH O M ETO H ENRY’S
H O USEO FCO FFEE
by Ferron Salniker | Apr 22, 2015 | Blog, Our News |

Empowering manufacturers. Creating jobs. Transforming our city.

a
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Henry’ s House of Coffee is a family

business. Third generation roaster and

current proprietor Hrag learned the

trade from his father, who learned the

trade from his. There is a sense of

pride in each cup of coffee that is

served there, along with a profound

history.

The business first began in Lebanon

where Hrag’ s grandfather began
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Henry and Hrag roasting the coffee beans

serving coffee in his bakery in the

1940s. In Lebanon at that time, if you

wanted a cup of coffee you had to

roast the beans yourself at home.

Hrag’ s grandfather quickly realized

that he could roast the beans and

serve coffee for his bakery customers,

and with that his coffee business was

born. Years later, driven by an

entrepreneurial spirit, Hrag’ s father

decided to purchase House of Coffee in

San Francisco. What began as a

specialty food store quickly headed

towards a focus on coffee, and by the

mid ‘ 90s Hrag’ s father had created the

coffee shop that the store is today.

Today Henry’ s House of Coffee focuses on the experience of coffee. “ We want to

show our customers honor similar to how my grandfather did in Lebanon. When you

walk into Henry’ s House of Coffee you are not just walking into a coffee shop, you

are being welcomed into my house,” he said. Inside the store there are bulk coffee

bins where you can choose how much or how little you would like to purchase. Look

closely and you might find beans from Jamaica, Thailand, and the Galapagos Islands.

While you are browsing you may even catch a glimpse of the beans being roasted, as

the café and the beans are roasted in the same space. If you look closely at the

walls you can see the marks where Hrag’ s father measured his height when he was

growing up, and where his father now measures his grandchildren’ s height in the

same way.

With the experience of three generations of

roasters and a welcoming environment, it isn’ t

hard to see why seventy-five percent of Hrag’ s

customers repeatedly return to his shop. Hrag

is proud to be manufacturing in San Francisco,

and is extremely excited to be joining as a

member of SFMade. He believes that there is a

need to grown manufacturing here in San

Francisco, with a focus on quality and

supporting the people who make goods locally.

Next time you are in the Sunset district of San

Francisco take a break and step into Henry’ s

House of Coffee. Enjoy the experience, the

passion, and the culture of a third generation
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Henry and Hrag with the height

chart at Henry’ s House of Coffee

coffee shop. If you’ re lucky you might even

run into Hrag’ s dad who is still there greeting

customers and roasting the beans.

For more information on SFMade, visit www.sfmade.org. To apply to become a

member click here.

Henry’ s House of Coffee is located at: 1618 Noriega Street, San Francisco, CA 94122

To find out more about Henry’ s House of Coffee, visit:

http://www.HenrysHouseOfCoffee.com

For inquiries about SFMade programs, please contact: Brittany, Community

Engagement Coordinator, at brittany@ sfmade.org.

© 2015 SFMade. All Rights Reserved. Contact  Us

Site design and development by Mission Minded
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/ MEDIA RELATIONS / USF NEWS RELEASES / ARCHIVE / 2015 / USF HONORS HENRY’S

HOUSE OF COFFEE AND AUNT ANN’S IN-HOUSE STAFFING WITH 2015 FAMILY BUSINESS AWARDS

USF Honors Henry’s House of Coffee and
Aunt Ann’s In-House Staffing with 2015
Family Business Awards
SAN FRANCISCO (April 15, 2015) – The University of San Francisco (USF) School of

Management is proud to announce Henry’s House of Coffee and Aunt Ann’s In-House

Staffing as recipients of its 2015 Gellert Family Business Awards. The annual Gellert awards

recognize extraordinary business achievement and community service. The awardees will be

honored during a reception on Wed., May 27 from 5:00 – 7:30 p.m. in the Handlery Dining

Room on USF’s Lone Mountain campus (2800 Turk Blvd., San Francisco 94117).

“Henry’s House of Coffee and Aunt Ann’s In-House Staffing are exemplary small businesses

that practice social responsibility by serving their community, an important core value of the

university,” said Elizabeth B. Davis, dean of the USF School of Management. “The lifelong

relationships they build with their patrons support their thriving presence in San Francisco.”

Since 1965, Henry’s House of Coffee has been a fixture in San Francisco’s Sunset District,

serving loyal customers from around the Bay Area, and as far as Hawaii and Florida. At age

12, Henry Kalebjian learned the art of coffee roasting from his father in Lebanon. After

considering the family’s coffee legacy, Henry’s son Hrag decided to leave the corporate

world to work with his dad in 2013. Hrag’s decision proved a positive one and his

hardworking father inspires him daily. In addition to a thriving coffee business, the Kalebjians

are working with San Francisco’s Office of Economics and Workforce Development to build a

sense of community in the Sunset. They are also collaborating with SF Beautiful to invest in

streetscape improvements along Noriega Street.

Aunt Ann’s In-House Staffing is California’s oldest referral agency specializing in the staffing

of baby nurses, nannies, family assistants, housekeepers, cooks, private chefs, household

managers and more in the San Francisco Bay Area. In 1958, Ann Collins, her son Tom and

daughter in-law Sophie Collins founded Aunt Ann’s Agency as a babysitting and nursing

registry in San Francisco. Still thriving today, the business is owned and managed by the
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third generation of Collins women, Denise and Sue, who have expanded the agency’s

offerings to include eldercare, private chefs, household managers, and more. Throughout the

years, they have earned the trust of thousands of families—building long-term relationships

with generations of clients. They work diligently to provide trusted, exceptional service at

reasonable prices without the red tape of a large corporation.

“What is unique to independent, family owned businesses is that they make it a point to

focus on the individual,” said USF Professor Monika Hudson, director of the Gellert Family

Business Resource Center. “Henry hand roasts coffee beans in the shop and pays special

attention to the quality and customers’ tastes. Aunt Ann’s In-House Staffing’s bottom-line is

not about profit or satisfying their shareholders, but rather ensuring the satisfaction of their

clients and employees.”

As part of the recognition, USF School of Management faculty and students will work with

Henry’s House of Coffee and Aunt Ann’s In-House Staffing to facilitate a comprehensive,

individualized assessment of potential business assistance USF can provide. Previous

awardees have received marketing or operational aid, secession planning, or applied

research and analytical strategies. The goal is to create a mutually beneficial partnership

where USF faculty and students learn from local, successful family businesses and

concurrently, provide these businesses with resources and targeted technical assistance to

help them continue to prosper.

Since 1994, the USF Gellert Family Business Resource Center’s approach is to recognize

excellence, keep family businesses informed, and develop family business leadership. The

Carl Gellert and Celia Berta Gellert Foundation’s mission is to promote educational,

charitable, scientific, literary, or religious programs in the nine counties of the greater San

Francisco Bay Area. The Gellert Foundation is the primary contributor to the USF Gellert

Family Business Center. For more information, please visit

www.usfca.edu/management/gellert/.

Members of the media interested in covering the May 27 event, or to request interviews

with this year’s recipients, should contact Anne-Marie Devine Tasto, USF’s senior director of

media relations, at 415.422.2697 or abdevine@usfca.edu.

About the University of San Francisco

th
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The University of San Francisco is located in the heart of one of the world's most innovative

and diverse cities and is home to a vibrant academic community of students and faculty who

achieve excellence in their fields. Its diverse student body enjoys direct access to faculty,

small classes, and outstanding opportunities in the city itself. USF is San Francisco's first

university, and its Jesuit Catholic mission helps ignite a student's passion for social justice

and a desire to “Change the World from Here.” For more information, please

visit www.usfca.edu.

Get a Taste of What's Happening at #USFCA
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SMALL BUSINESS COMMISSION C IT Y AND COUNT Y OF SAN FRANCISCO

MARK DW IGHT , PRESIDENT EDW IN M. LEE , MAYO R

REGINA D ICK-ENDRIZZI , D IRECTO R

SMALL BUSINESS ASSIST ANCE CENT ER / SMALL BUSINESS COMMISSION
1 DR. CARLTO N B. GOODLETT PLACE, ROOM 110 , SAN FRANCISCO, CAL IFORNIA 94102-4681
Smal l Bus iness Ass is tance Cen ter ( 415) 554-6134 / Sm al l Bus iness Comm iss ion (415) 554-6408

Application No.: LBR-2016-17-003
Business Name: Zeitgeist
Business Address: 199 Valencia Street
District: District 9
Applicant: Gideon Bush, General Manager/COO
Nomination Date: July 21, 2016
Nominated By: Supervisor David Campos

CRITERION 1: Has the applicant has operated in San Francisco for 30 or more years, with no break in
San Francisco operations exceeding two years? X Yes No

CRITERION 2: Has the applicant contributed to the neighborhood's history and/or the identity of a
particular neighborhood or community? X Yes No

CRITERION 3: Is the applicant committed to maintaining the physical features or traditions that define
the business, including craft, culinary, or art forms? X Yes No

NOTES: NA

DELIVERY DATE TO HPC: August 22, 2016

Richard Kurylo
Manager, Legacy Business Program

Legacy
Business
Registry

Application Review
Sheet



Member Board of Supervisors City and County of San Francisco
District 9

City Hall ∙ 1 Dr. Carlton B. Goodlett Place, Room 244 ∙ San Francisco, California 94102-4689
Reception: (415) 554-5144 ∙ FAX (415) 554-6255 ∙ David.Campos@sfgov.org

DAVID CAMPOS

July 21, 2016

Re: Nomination of Zeitgeist to the Legacy Business Registry

Dear Director Kurylo:

I am writing to nominate to the Legacy Business Registry – Zeitgeist. Zeitgeist occupies a building that
has been housing a bar for 100 years. Zeitgeist has been operating under its current business name since
1972. It is a beloved fixture in Northern Mission. Zeitgeist is one of the few bars in the Mission that has a
large outdoor patio for patrons to enjoy a drink on Sunny afternoons in San Francisco. The bar has a
distinct character and ambiance that is the regular stomping ground of many patrons. The business has
been very active in helping to provide shelter and economic relief to many of the victims of the recent
spate of fires in the Mission District.

This business plays an essential role in the identity of the Mission and it is my distinct honor to nominate
Zeitgeist to become part of San Francisco’s Legacy Business Registry.

Sincerely,

David Campos
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